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Packaged  goods  or  big  unxtSy  it  gets 
the  volume  you  want  — 

The  Chicj^o  Tribune 
Consumer-Franchise  Plan! 


You  CAN  SELL  moFC  retailers  and 
more  volume  per  retailer  when 
your  brand  is  one  their  customers 
want  to  buy.  To  get  retailers  to 
take  on  your  brand — and  to  keep 
it — your  advertising  should  be 
planned  and  use<l  to  build  a  con¬ 
sumer  franchise.  It  should  deliver 
consumers  at  the  store  with  an 
active  preference  for  your  brand. 

Token  advertising  is  not 
enough.  To  impress  retailers 
your  advertising  must  impress 
their  customers.  It  must  win  an 
important  share  of  the  day-to- 
day  buying  by  consumers  in  the 
face  of  competitive  promotion. 


The  Chicago  Tribune  has  worked  discounts  or  prices, 

out  a  procedure  that  answers  While  the  plan  is  geared  in 
the  need  of  manufacturers  to  Chicago  to  the  Chicago  situation 
base  their  pro<luction  and  sell-  it  can  be  use<l  in  any  market.  It 
ing  on  actual  conditions  at  the  applies  to  big  units  as  well  as  to 
retail  level.  package<l  goods.  It  is  designed  to 

It  is  tied  into  the  retailer’s  get  immediate  sales  volume.  It 

need  for  greater  volume  and  his  can  build  the  strong  brand  posi- 

increasingattentiontoself  service  tion  on  which  you  can  rely  for 

and  simplified  inventories.  expansion. 

Because  it  is  in  line  with  their  Here  is  the  kind  of  a  program 
thinking,  the  plan  has  the  active  that  makes  sense  today.  It  is 

support  of  retailers.  It  earns  proved.  Others  have  used  it.  You 

better  store  displays  and  shelf  p^t  it  to  work  for  you. 

position  It  gets  greater  efficiency 

from  the  work  of  your  sales  staff.  Chicago  Tribune 

It  involves  no  special  deals  or  THi  WORLD'S  GRIATIST  nxwspapxr 


R€YnOID/ 


Return  Flight  Guaranteed! 


Here,  flying  away  by  Government  order,  is  Reynolds  Wrap . . . 
the  pure  aluminum  foil  that  kept  leftovers  fresh,  covered 
bowls  so  neatly  and  quickly,  made  roasting  and  baking  so  much 
easier  and  better.  Aluminum  foil  is  needed  by  the  armed  forces 

_ to  protect  rations,  medical  supplies,  rustable  parts 

and  delicate  instruments. 

This  protection  is  the  more  important  because  our  supply  lines 
are  long,  and  because  they  must  extend  to  whatever  future 
fronts  the  defense  of  Freedom  may  require.  The  amount 
of  aluminum  used  as  “fighting  foil”  is  small  compared  to  the 
tons  of  aluminum  in  planes,  ships,  tanks,  trucks,  pontoon  bridges, 
bazooka  and  other  rocket  tubes.  But  a  first  aid  packet  can  be  as 
vital  as  any  weapon;  all  these  needs  have  the  same  urgent  priority. 

For  all  this,  and  to  restore  civilian  supply  as  soon  as  possible, 
the  U.S.  aluminum  industry  is  rapidly  expanding  production. 

We  face  a  double  job:  fighting  shortages  and  inflation 
while  we  fight  aggression.  Reynolds  is  working  at  that  double 
job  full  time,  full  speed! 

Reynolds  Metals  Company.  General  Sales  Offices.  Louisville  1.  Ky. 


Reynolds  Wrap  is  now  *011  out'  for  defense 


Return  Flight 
Guaranteed! 
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BEGINNING 

July  1,  1951 


•  On  July  1,  1951  the  St.  Paul 
Sunday  Pioneer  Press  becomes 
the  23rd  great  Sunday  newspaper 
to  distribute  The  American  Weekly 
from  coast  to  coast. 

Albany  Times-Union 

Atlanta  Journal  &  Constitution 

Baltimore  American 

Boston  Advertiser 

Buffalo  Courier-Express 

Chicago  Herold-Americon 

Cincinnati  Enquirer 

Cleveland  Plain  Dealer 

Detroit  Times 

Los  Angeles  Exominer 

Miami  Herald 

Milwaukee  Sentinel 

New  Orleans  Item 

New  York  Journal-American 

Philadelphia  Bulletin 

Pittsburgh  Sun-Telegraph 

Portland  Oregonian 

St.  Paul  Sunday  Pioneer  Press 

San  Antonio  Light 

Son  Froncisco  Examiner 

Seattle  Post-Intelligencer 

Syracuse  Herold-Americon 

Washington,  D.  C.  Times-Herold 


WILL  DISTRIBUTE 

i  THEi  \MERICAN  I 

A^EEKLV  i 

I  .  J 


The  158,249  circulation 
(A.B.C.,  September  30^  1950) 
of  the  St,  Paul  Sunday  Pioneer  Press 
adds  to  The  American  Weekly’s 
national  distribution  a  rich  market 
located  at  the  "^gateway” 
to  the  vast  Northwest. 

This  additional  circulation 
will  he  offered  to  advertisers 
in  The  American  Weekly  at 
no  increase  in  the  present  rates. 


The  circulation  of  the  St.  Paul  Sunday  Pioneer  Press  brings  the  total  circulation 

of  The  American  Weekly  to  9,81  5,1  59 
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SOMEWHERE  IN  KOREA— U. P.'s  Glenn  Stackhouse,  center, 
gels  the  first-hand  story  of  a  survivor  of  on  American  battalion 
that  had  fought  its  way  out  of  a  Red  encirclement,  and  suc¬ 
ceeded  in  regaining  the  U.N.  lines. 


SOMEWHERE  IN  KOREA— Robert  Vermillion,  left,  of  U.P.,  examines 
'he  bugles  on  which  S/Sgt.  John  Bloomfield,  center,  and  Pfc.  James  Jones 
'■ave  been  practicing  to  imitate  the  attack-calls  of  Communist  troops. 


fHE  WORLD’S  BEST  COVERAGE  OF  THE  WORLD’S  BIGGEST  NEWS 


SOMEWHERE  IN  KOREA— Bill  Chapman,  center,  of  the  United 
Press,  and  a  U.S.  Army  doctor,  Capt.  Douglas  Holman,  hear  Pvt. 
Enoch  Lee,  of  the  South  Korean  forces,  recount  his  escape  from 
Communist  troops  after  they  had  captured  him  and  impressed 
him  into  their  ronks. 


"Reach 
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MARKET 

.  .  THROUGH  SCRANTON’S 
FIRST  NEWSPAPER 

^tnues 

SCRANTON.  PA. 

GEORGE  A.  McDEVITT  CO..  National  Rapratantativa* 

Naw  York,  Chicago,  Philadalphia,  Datroit 

RADIO  STATION  WQAN— AM-FM 
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No  Detector  Failure  While  avoiding  cliches,  let'i 

To  THE  Editor:  In  the  “Con-  try  also  to  avoid  making  our  read! 
ference  Notes”  part  of  the  Mid-  ers  and  our  students  afraid  o| 
Atlantic  Mechanical  Conference  words.  I  have  observed  that 
story  April  14th,  1  was  credited  journalism  student  who  fears  d 
with  making  the  statement  that  use  an  unfamiliar  word  is  likcq 


“the  paper  hasn’t  had  a  web  break 
in  six  months.” 

This,  of  course,  is  pretty  ridic¬ 
ulous  and  not  what  1  said.  The 


to  fall  with  a  “dull  thud.”  If  hj 
uses  words  as  freely  as  Professoj 
White  does,  he  puts  his  idea 
across — without  necessarily  raal 


line  should  have  read  that  we  did  ing  us  accept  those  ideas. 


not  have  a  detector  failure  in  the 
six  months  period  that  our  Cook¬ 
sey  system  has  been  in  operation. 
S.  D.  Willey, 

Mechanical  Superintendent, 
The  New  York  News. 


Me,  Tm  going  to  read  my  db 
tionary  and  Dr.  Flesch.  Mayb 
d’ll  review  Mr.  Arbuthnot,  tb 
cliche  expert  in  the  New  Yorka 
George  E.  Simmons, 
Tulane  University, 
New  Orleans,  La. 


'Oiticial  Articles* 

To  THE  Editor:  In  your  edita] 
ial  “Official  Articles.”  I’m  glij 
to  see  you  take  cognizance  of 
situation  wl^ich  I  believe  is  evd 


Cliches  Objectionable 
To  THE  Editor:  Prof.  David 
Manning  White  gives  a  surpris¬ 
ingly  broad  definition  of  cliches 
(E  &  P,  April  7,  page  20): 

“The  newspaper  cliche  is  any 
expression  that  the  editors  and  re-  worse  than  you  pictured, 
porters  of  daily  newspapers  use  it  is  my  impression  that  Harj 
again  and  again  without  further  Hopkins  wrote  more  than  ooj 
elaboration  or  explanation  as  to  “official  article.”  Ordinarily, 
its  meaning  out  of  a  belief  that  wouldn’t  pay  25  cents  to  ha 
the  public  is  already  familiar  with  Harry  espouse  his  views  in  persa 
the  phrase  and  needs  no  editorial  even  if  the  Marine  Band  playt 
amplification.”  during  the  intermission,  but  I  n 

After  studying  his  list  of  cliches,  call  purchasing  the  America 
I  think  that  his  readers’  score  was  Magazine  several  times  to  see  win 
I  high.  Frankly,  I  have  been  un-  Harry  said  the  government  w 
1  aware  that  “categorically”  and  going  to  do  next. 

I  “unequivocally”  are  cliches —  Down  through  the  years,  the 
I  categorically  and  unequivocally  have  been  many  more  exampk 
j  unaware.  In  my  school,  the  same  which  probably  space  prevcntt 
i  is  true  of  “matriculated.”  I  agree  your  mentioning.  Cabinet  offic« 

!  with  him  that  five-dollar  words  heads  of  independent  agencies  a 
I  should  be  avoided.  Why  not  leave  others  in  official  position  hi' 
j  them  out  of  definitions,  too?  turned  authors  and  the  only  vah 

I  “Fog”  settles  over  long  sen-  in  their  articles  was  the  name 
j  tences,  as  Dr.  Rudolf  Flesch  has 
told  us.  I  was  reminded  of  that 
fact  when  I  read  in  Professor 

j  White’s  report:  “In  our  present  ready  for  the  press,  and  also,  if  Ij 
i  American  culture,  with  the  aver-  has  time,  will  appear  in  one  of  9 
I  age  citizen  bombarded  on  all  sides  many  movies  which  Hollywoil 
in  his  mass  communications  in-  is  racing  to  make.  J 

take  with  the  idea  that  he  must  What  you  didn’t  bring  out  M 
be  amused,  it  becomes  increasing-  which  concerns  me  also  are  tha 
ly  more  difficult  for  the  serious,  two  facts  about  “official  articW 
real  affairs  of  state  and  world  to  One  is  that  the  newspapers  d 
penetrate  the  average  respondent,  courage  it  by  reprinting  generoa 
And  words  and  phrases  that  deal  ly  from  such  magazines.  Even  j* 
with  these  serious  matters  of  im-  did  that  in  “Shop  Talk  at  Thirtj' 
portance  to  an  enlightened  citizen-  In  the  past  few  weeks  magazia 
ry  appear  not  to  be  understood,  have  hit  the  newspaper  front  paf 
even  though  they  are  the  matrices  with  their  articles  by  Farley  tb 
of  mature  consideration  of  the  everybody  knew  FDR  was  a  dyi 
world  in  which  we  live.”  man  and  by  Daniels  with  his  cd 

Cliches  are  objectionable  be-  ments  on  Truman, 
cause  they  are  trite;  fogginess  is  It  is  a  dull  day  when  a  net 
not  a  distinguishing  characteristic  paper  office  does  not  receive  a  i 
of  them.  I  question  the  listing  of  print  for  some  magazine  aiti 
“deficit  spending”  and  “due  proc-  and  my  check  shows  many 
ess,”  for  examples,  as  cliches,  use  these  blurbs  with  the  pro( 
Some  of  us  may  not  understand  credit. 

those  expressions,  even  though  The  second  fact  which  concti 
they  appear  often  in  the  news-  me  is  the  situation  into  which  I 
papers.  Their  “fogginess”  for  some  practice  of  “official  articles”  ■ 
readers,  however,  does  not  make  lead.  It  is  the  standard  custoB 
these  terms  cliches.  (Continued  on  page  6) 


Now  I  read  Kefauver’s  exclush 
stories  in  practically  every  maji 
zine,  read  that  he  has  a  hoc 
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editors  and  publishers! 

May  your  meetings  be  productive,  your 
renewed  associations  cheerful,  and  your 
visit  satisfying. 

Please  make  our  faci  lit!  e  s  yours. 


from  Unit 


ed  Features*  artists  and 


columnists: 


MARQUIS  CHILDS 

DICK  DUNKEL 

DR.  ERNEST  G.  OSBORNE 

FREDERICK  C.  OTHMAN 

STELLA  (Horoscope) 

ELEANOR  ROOSEVELT 

ROBERT  C.  RUARK 

SEN.  MARGARET  CHASE 
SMITH 

THOMAS  L.  STOKES 
JOE  WILLIAMS 
ELIZABETH  WOODWARD 
GUS  ARRIOLA  (Gordo) 
ERNIE  BUSHMILLER 

(Nancy,  Fritii  Riti) 


ROBERT  M.  BRINKERHOFF 

(Mary  Mixup) 

EDGAR  RICE  BURROUGHS’ 

(Tarzan) 

AL  CAPP  (Li'l  Abner) 
RUDOLPH  DIRKS 

(Capfain  &  Kids) 

FRED  FOX  (Ella  Cinders) 
HENRY  FORMHALS 

(Joa  Jinks) 

ERWIN  L  HESS 

(Good  Old  Days) 

PAUL  BERDANIER 

(Ediforial  Cartoon) 

ELSIE  HIX 

(Strange  As  It  Seems) 

SAM  LEFF 

(Curly  Kayoe) 


FRED  MEAGHER 

(Buffalo  Bill) 

CHAD  and  KEAN 

(Howdy  Ooody) 

MIK  (Ferd'nand) 
RUSSELL  PAHERSON 

(Mamie) 

LEONARD  SANSONE 

(Willie) 

CHARLES  SCHULZ 

(Peanuts) 

DENYS  WORTMAN 

(Everyday  Movies) 

RAEBURN  VAN  BUREN 

(Abble  an'  Slats) 

WARREN  TUFTS 

(Casey  Ruggles) 

SGT.  BOB  BLEDSOE 

(G.  I.  Diary) 
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What  Our  Readers  Say 

continued  from  page  4 


many  world  countries  for  govern¬ 
ment  officials  to  be  paid  for  in¬ 
terviews.  At  one  time,  the  practice 
was  pretty  universal  in  this  coun¬ 
try  and  there  is  a  record  of  one 
House  speaker  who  lamented  be¬ 
cause  he  found  he  had  received 
less  for  his  interview  than  another 
member  of  the  House.  With  a 
little  more  encouragement  from 
newspapers,  it  may  not  be  long 
before  many  government  officials 
again  believe  their  views  should 
be  paid  for  rather  than  given  to 
the  taxpayers  who  support  them. 

If  this  seems  far-fetched,  check 
back  a  few  years  and  note  how 
many  cabinet  members  and  heads 
;  of  agencies  have  blossomed  out 
!  into  signed  magazine  articles  with- 
I  in  a  few  months  after  their  ap¬ 
pointments. 

More  investigations  are  under¬ 
way  in  Washington  and  more  are 
planned.  No  doubt  we  will  find 
I  their  results  also  in  magazines  be- 
I  fore  they  get  around  to  reporting 
i  to  the  Senate  or  House  which  cre¬ 
ated  them  and  underwrote  them. 

I  think  it  is  about  time  news¬ 
papers  joined  you  in  protest  and 
implemented  that  protest  by  ignor¬ 
ing  such  articles  everywhere  but 
in  the  advertising  columns. 

'  Walter  Steigelman 

Box  695.  Iowa  City,  Iowa. 


He  went  under  the  ice 
to  save  a  boy’s  life 


BALL  MASQUE  pnze  was  woBj 
by  Miss  Stella  T.  Cox  in  this 
costume  at  the  Eastern  Confer 
once  of  Advertising  Women.  Sht' 
is  executive  secretary  of  the 
Norristown  (Pa.)  Times  HeraW. 


under  the  iee  toward  a  smaller 
hole,  five  or  six  feet  away. 

1  he  next  few  seconds  seemed 
like  years,  for  he  was  out  of 
sight.  Then  suddenly  there  was 
a  splashing  in  the  open  water. 
It  was  Folev,  and  he  had  the 
Imv  in  his  arms. 

Immediately  John  F.  Fitzger¬ 
ald,  the  foreman  of  the  con¬ 
struction  crew— trained  for  first 
aid  in  emergencies  —  started  to 
resuscitate  the  boy  and  had  him 
breathing  bv  tbe  time  the  police 
arrived  with  an  inhalator. 

Robert  Foley  and  John  Fitz¬ 
gerald  were  given  Vail  Medals, 
the  traditional  awards  to  tele¬ 
phone  people  for  meritorious 
acts  in  the  public  service. 
Robert  Foley  also  was  awarded 
a  bronze  medal  by  the  Carnegie 
1  lero  Fund.  Malcolm  S.  Cate, 
Jr.,  Harold  G.  Nelson,  John  T. 
Cochran,  Howard  C.  Roche  and 
James  H.  Lucas,  the  other  mem¬ 
bers  of  the  crew ,  received  Com- 
panv  Citations. 


It  was  a  cold  winter  afternoon 
and  a  telephone  construction 
crew  was  working  along  South 
Road  in  Bedford,  Mass. 

Suddenly  they  heard  a  boy's 
\oicc  from  a  nearby  creek. 

“I  lelp! . . .  over  here . . .  help!” 

Robert  B.  Foley  w  as  the  first 
telephone  man  to  reach  the 
bank.  A  frantic  boy  told  him 
that  his  buddy,  Donald  King, 
had  fallen  into  a  hole  and  was 
under  the  ice. 

Foley  crawled  oxer  the  sur¬ 
face  flat  on  his  stomach  to  dis¬ 
tribute  his  weight  and  keep  the 
iee  from  breaking.  Fie  got  to 
the  hole  and  without  hesitating 
let  himself  down  in  the  water, 
clear  out  of  sight. 

1  le  went  down  twice  without 
finding  Donald.  Then  the  box- 
on  the  bank  yelled  .  .  . 

“No,  not  that  hole.  1  he  one 
ox  er  there.” 

Down  went  Folev  for  the 
third  time,  pushing  himself 


Tokyo  Statue  Honors 
Advertising  Profession 
To  the  Editor:  Perhaps  you 
xvill  be  interested  to  knoxv  that  in 
Tokyo  the  statue  of  the  late  Field 
Marshal  Masatake  Terauchi,  the 
remains  of  the  militarism  day,  has 
been  torn  doxvn  to  make  xvay  for 
three  naked  xvomen  in  bronze, 
symbolizing.  Love,  Intelligence 


ration  of  its  50th  anniversary,  is 
making  the  presentation  of  this 
statue  to  Tokyo  Metropolis  as  a 
dedication  to  those  pioneers  xvho 
rendered  great  services  to  the  de¬ 
velopment  of  advertising  in  Japan. 

The  statue  noxv  being  made  by 
Kazuo  Kikuchi,  a  distinguished 
sculptor  of  this  country,  is  near¬ 
ing  completion  and  the  unveiling 
ceremony  is  scheduled  for  May  1. 

Names  of  17  torch-bearers  in  the 
advertising  field  are  inscribed  on 
the  pedestal  as  an  exaltation  of 
their  wonderful  services. 

The  fact  that  advertising  plays 
an  important  role  in  the  promo¬ 
tion  of  industry  and  culture  is, 
though  regrettable,  apt  to  be  for¬ 
gotten  in  this  country.  The  erec¬ 
tion  of  this  statue  is,  therefore 
an  expression  of  Dentsu’s  sin- 
cerest  desire  to  manifest  before  s.  SENATOR  James  H. 
the  public  the  struggles  and  efforts  of  Pennsylvania  (at  left)  talk; 
of  the  pioneers,  and  aside  from  with  \^illiam  A,  Robinson,  cxec» 
this,  to  add  beauty  to  the  city.  tive  vicepresident  of  the  New  Yod' 

Lloyd  J.  Odani,  Herald  rribune,  at  the  sW^ 

Tokyo.  Japan,  annual  Brand  Names  Day  dinX'j 
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CONGRATULATIONS  fros 
Robert  L  Smith,  left,  president  d! 
the  Los  Angeles  Daily  News,  w 
expressed  personally  to  Dan  I 
Miner  on  his  40th  anniversary  t 
advertising  agency  pres  ideal 


HELPING  HANDS— This  is  just  one  of  many  stories  of  the  skill,  courage 
and  resourcefulness  of  telephone  men  and  xvomen  in  times  of  emer¬ 
gency.  .  .  .  Not  all  of  them  tell  of  the  saving  of  a  life.  But  there  is 
scarcely  a  minute  that  someone  in  trouble  or  urgent  need  does  not  turn 
to  the  telephone  for  help. 

No  matter  who  it  may  be  or  what  the  hour  of  the  day  or 
night,  you  know  that  telephone  p>eople  will  do  ex-ervthing  g  ' 
they  can  to  be  of  serx'ice.  And  do  it  willinglv  and  courteouslv, 
with  all  possible  speed.  .  .  .  BELL  TELEPHONE  SYSTEM 


inii0 
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1  THERE  are  more  than  200  companies  in 
the  steel  industry.  Steel  production  is 
increasing  faster  than  new  ore  boats 
can  be  built.  Several  companies  are  slicing 
old  boats  in  two,  adding  long  center  sections 
to  be  ready  to  haul  more  ore  down  the  Great 
Lakes  this  summer. 


2  RICH  iron  ore  reserves  in  the  U.S.  need  to  be  supplemented.  Some 
steel  companies  are  developing  mines  in  Labrador,  another  is 
rushing  a  railroad  to  reach  ore  in  Liberia,  others  have  found  and 
are  developing  mines  in  Venezuela. 


ORE  BOATS  S-TR-E-T-C-H-E-D 


in  race  to  make  more  steel 


3  MANY  steel  companies  are  finding  new 
ways  to  get  more  steel  per  day  out  of 
existing  furnaces,  many  are  building 
new  mills,  too.  Result:  3.7  million  added 
tons  of  steel  capacity  since  the  first  shot  was 
fired  in  Korea,  13.3  million  more  tons  by 
’52.  Total  per  year  by  that  time,  more  than 
117  million  tons. 


THE  STEEL  INDUSTRY  wants  to  help  Ameri¬ 
cans  stay  free  and  independent.  That’s  why  more 
than  200  steel  companies  and  more  than  600,000 
men  and  women  who  work  in  “steel”  are  eager  to 
do  their  share  in  the  defense  program  by  pushing 
up  steel  production.  To  know  more  about  the  strug¬ 
gle  for  more  steel,  write  for  reprint  from  Steelway s 
magazine  “Steel  Rolls  up  its  Sleeves.”  This  gives 
interesting,  factual  information  on  the  greatest 
industrial  effort  in  history.  American  Iron  and  Steel 
Institute,  350  Fifth  Avenue,  New  Y ork  1 ,  New  Y ork. 
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Newsprint  Is  No.  1  Topic 
For  ANPA  Convention 


Canada's  Move  Toward  Allocation 
Causes  Concern;  Fowler  to  Talk 


Problems  pertinent  to  the  basic 
structure  of  the  newspaper  busi¬ 
ness  in  the  United  States  rate 
priority  for  discussion  at  the  65th 
annual  convention  of  the  Ameri¬ 
can  Newspaper  Publishers  Asso¬ 
ciation  next  week. 

As  the  principal  executives  of 


1 


1)  Charles  E.  Wilson 

Mobilization 

the  nation’s  dailies  began  to  gather 
for  the  April  23-26  sessions  at  the 
i  Waldorf-Astoria  Hotel,  these 
topics  held  prime  interest: 

•  Availability  of  an  adequate 
,  newsprint  supply. 

•  United  Nations  treaties  that 
could  impose  restrictions  on  the 

1  freedom  of  the  press. 

.  •  Threats  of  high  taxation  on 
P  advertising. 

t  Growing  use  of  international 
radio-telegraph  agreements  to  gag 
U-  S.  correspondents  abroad. 

•  Government  controls  on  es¬ 
sential  publishing  materials. 

•  Possible  increase  in  second- 
class  postal  rates. 

3  Important  Speeches 
Three  headline  -  makers  have 
been  accorded  opportunities  to  ad¬ 
dress  the  editors,  publishers  and 
^  other  key  members  of  the  Fourth 
Estate  assembled  for  the  annual 
ntcmbership  meetings  of  the  Asso¬ 
ciated  Press,  the  anpa  and  allied 
^  groups. 

i  Lewis  W.  Douglas,  former  Am¬ 
bassador  from  the  U.  S.  to  Great 
Britain,  will  deliver  the  principal 
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speech  at  the  ap  luncheon  on  Mon¬ 
day. 

Robert  M.  Fowler,  president 
of  the  Newsprint  Association  of 
Canada,  will  be  given  the  platform 
of  the  anpa  general  meeting  Wed¬ 
nesday  morning. 

Charles  E.  Wilson,  director  of 
the  office  of  Defense  Mobilization, 
will  wind  up  the  Convention 
Week  events  with  an  address  to 
the  annual  dinner  of  the  Bureau 
of  Advertising  on  Thursday  night. 

Election  Year 

This  is  also  election  year  for 
ANPA,  and,  if  tradition  prevails, 
Edwin  S.  Friendly  will  step  down 
and  Charles  F.  McCahill  will  take 
over  the  gavel.  Mr.  Friendly  was 
general  manager  of  the  New  York 
Sun  when  he  assumed  the  presi¬ 
dency  of  ANPA  in  1949;  he  is  now 
a  vicepresident  of  the  New  York 
World-Telegram  &  Sun.  Mr.  Mc¬ 
Cahill,  first  vicepresident,  is  gen¬ 
eral  manager  of  the  Cleveland 
(O.)  News. 

Directors  whose  terms  expire 
are:  Elbert  M.  Antrim,  Chicago 
(Til.)  Tribune;  W.  G.  Chandler, 
Scripps-Howard  Newspapers;  JS. 
Gray,  Monroe  (Mich.)  News; 
David  W.  Howe,  Burlington  (Vt.) 
Free  Press;  and  F.  1.  Ker,  Hamil¬ 
ton  (Ont.)  Spectator. 

The  AP  members  will  elect  seven 
directors,  five  from  the  following 
list:  Roy  A.  Roberts,  Kansas  City 
(Mo.)  Star;  Palmer  Hoyt,  Denver 
(Colo.)  Post;  and  John  S.  Knight, 
Chicago  (111.)  Daily  News,  incum¬ 
bents;  James  M.  Cox,  Jr.,  Dayton 
(O.)  News;  W.  H.  Cowles,  Spo¬ 
kane  (Wash.)  Spokesman-Review; 
Mark  Ethridge,  Louisville  (Ky.) 
Courier-Journal;  Richard  W. 
Clarke,  New  York  News;  John  R. 
Reitemeyer,  Hartford  (Conn.) 
Courant;  F.  G.  Huntress,  Jr.,  San 
Antonio  (Tex.)  Express,  and  Ed¬ 
ward  E.  Lindsay,  Decatur  (III.) 
Herald. 

3  AP  Oldsters  Retiring 

E.  Lansing  Ray,  St.  Louis  (Mo.) 
Globe-Democrat,  and  L.  K.  Nich¬ 
olson,  New  Orleans  (La.)  Times- 
Picayune,  are  retiring  after  long 
service. 

So  is  Stuart  H.  Perry,  Adrian 
(Mich.)  Telegram,  who  has  been 
on  the  board  since  1923  as  a  di¬ 
rector  for  cities  of  less  than  50.000 
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population.  A  successor  will  be 
chosen  in  a  vote  between  Dolph 
Simons,  Lawrence  (Kan.)  Journal- 
World,  and  W.  K.  Ulerich,  Clear¬ 
field  (Pa.)  Progress. 

Recent  death  of  O.  S.  Warden, 
Great  Falls  (Mont.)  Tribune,  has 
created  a  vacancy  in  the  1952 
class.  Nominees  are  Raymond  L. 
Spangler,  Redwood  City  (Calif.) 
Tribune,  and  A.  L.  .Alford,  Lewis¬ 
ton  (Ida.)  Tribune. 

At  the  meeting  of  the  new 
board,  Robert  McLean  of  the 
Philadelphia  (Pa.)  Bulletin  is 
scheduled  to  be  re-elected  presi¬ 
dent. 

Labor  Conference 

A  labor  relations  conference, 
which  is  the  first  order  of  business 
on  the  ANPA  calendar  Monday, 
under  the  chairmanship  of  George 
N.  Dale  of  the  Special  Standing 
Committee,  will  feature  a  panel 
discussion  and  a  talk  by  Lawrence 
.Appley,  president  of  the  American 
Management  Association. 

One  of  the  chief  topics  for  labor 
negotiators  on  the  newspapers  is 
the  International  Typographical 
Union’s  insistence  on  taking  juris¬ 
diction  over  Teletypesetter  opera¬ 
tions,  from  tape  to  type. 

A  wide  variety  of  subjects  relat¬ 
ing  to  everyday  conduct  of  their 
business  is  on  the  agenda  for  the 
split  sessions  Tuesday — anpa  mem¬ 
bers  from  papers  of  under  10,000- 
circulation  and  ANPA  members 
from  papers  of  10-50,000  circula¬ 
tion.  R.  M.  Hederman,  Jr.,  Jack- 
son  (Miss.)  Clarion-Ledger,  is 
chairman  of  the  general  commit- 


Lewis  W.  Doiigla.«i 

Foreign  Affairs 


R.  M.  Fowler 

Newsprint 

tee  for  the  Tuesday  Sessions,  which 
are  executive. 

Questions  for  Fowler 

President  Friendly  will  deliver 
his  address  at  the  Wednesday 
morning  session.  Questions  from 
the  floor  will  be  invited  after  Mr. 
Fowler  talks  about  the  newsprint 
situation.  His  unprecedented  ap¬ 
pearance  at  an  anpa  conclave — the 
usual  Fall  conference  of  a  select 
group  of  publishers  and  newsprint 
manufacturers  was  cancelled  last 
November  because  of  reaction  to 
a  price  raise — ^became  more  timely 
this  week  when  the  Dominion 
Government  named  him  to  head 
a  defense  production  authority  for 
the  paper  and  pulp  industry. 

The  big  question  worrying  U.  S. 
publishers  now  is  what  degree  of 
government  control  will  be  exer¬ 
cised  over  newsprint  output  and 
distribution.  The  Ottawa  announce¬ 
ment  mentioned  specifically  that 
an  international  allocation  pro¬ 
gram  is  in  the  works. 

The  Defense  Production  Depart¬ 
ment  also  stated:  “If  the  Govern¬ 
ment  is  to  consider  sympathetical¬ 
ly  recommendations  for  increased 
production,  conservation  or  distri¬ 
bution,  some  measure  of  control 
over  Canadian  supplies  will  be 
necessary.” 

Also  at  the  moment,  labor 
brotherhoods  have  begun  negotia¬ 
tions  with  paper  manufacturers  in 
Ontario  and  Quebec  asking  sub¬ 
stantial  increases  in  pay  and  other 
benefits  for  mill  and  woods  work¬ 
ers.  Present  contracts  expire  May 
1. 

Mills  in  Canada  have  been  run¬ 
ning  far  ahead  of  last  year  in 
newsprint  production,  although 
some  Pacific  Coast  producers  are 
behind  schedule  as  much  as  30 
days  in  deliveries. 

(Continued  on  next  page) 
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TIME  TABLE  FOR  CONVENTION  WEEK 

(All  events  at  Waldorf-Astoria,  unless  otherwise  indicated) 

SUNDAY 

9:00  a.m. — American  Council  on  Education  for  Journalism, 
Directors'  meeting  and  luncheon,  Carpenter  Suite. 

MONDAY 

10:00  a.m, — Labor  Relations  Conference,  ANPA  Special  Stand¬ 
ing  Committee,  Jade  Room.  All  Day. 

11:00  a.m. — Associated  Press,  annual  meeting.  Starlight  Roof. 

11:00  a.m. — United  Press  executives'  meeting,  U.P.  offices, 

1 :00  p.m. — Associated  Press  luncheon,  Grand  Ballroom. 

2:00  p.m. — INS-INP  business  meeting,  INS  Suite. 

2:30  p.m, — AP  annual  meeting  resumes.  Starlight  Roof. 

TUESDAY 

10:00  a.m. — ANPA  session  for  under- 1 0,000  circulation  group, 
Basildon  Room,  For  10-50,000  circulation  group. 
Jade  Room.  All  day,  with  recess  for  luncheon. 

10:00  a.m. — INS-INP  business  and  general  editorial  conference, 
INS  Suite. 

11:00  a.m. — United  Press  executives,  U.P.  offices, 

WEDNESDAY 

10:00  a.m. — ANPA  general  session.  Grand  Ballroom. 

10:00  a.m. — INS-INP  sales  and  business  meeting,  INS  suite. 

1 1 :00  a.m. — United  Press  executives,  U.P.  offices. 

12:00  noon — New  York  State  Publishers  Association,  14th  an¬ 
nual  luncheon-business  meeting,  LePerroquet  Suite. 

12:00  noon — Pennsylvania  Newspaper  Publishers  Association,  an¬ 
nual  luncheon  meeting.  West  Foyer. 

12:00  noon — Publishers'  Bureau  of  New  Jersey,  luncheon-meet¬ 
ing,  Flamingo  Room. 

2:00  p.m. — Bureau  of  Advertising,  ANPA,  annual  meeting  and 
presentation.  Grand  Ballroom. 

THURSDAY 

10:00  a.m. — ANPA,  general  session.  Grand  Ballroom. 

10:00  a.m. — INS-INP  business  meeting,  INS  Suite. 

11:00  a.m. — United  Press  executives,  U.P.  offices. 

12:00  noon — ANPA,  annual  meeting,  Grand  Ballroom. 

2:30  p.m. — American  Association  of  Newspaper  Representa¬ 
tives,  presentation,  Grand  Ballroom. 

7:30  p.m. — Bureau  of  Advertising,  ANPA,  annual  dinner. 
Grand  Ballroom.  (Reception  in  Basildon  Room.) 


E  &  P  Facilities 

.Members  of  the  .\ssocialed 
Press  and  the  American  News¬ 
paper  Pnbli'hers  .Association, 
their  representatives  and  guests 
are  cordially  insited  to  visit 
Editor  &  Publisher  Convention 
Headquarters  in  the  Astor 
Gallery  of  the  Waldorf-Astoria 
during  the  conventions. 

E  &  P  staff  members,  under 
the  direction  of  Garry  Haulen- 
beck.  will  be  at  the  service  of 
convention  guests  for  secre¬ 
tarial  work  and  expediting 
telephone  calls.  Outside  tele¬ 
phone  senice  and  a  direct 
line  to  the  E  &  P  office  will 
he  available. 

Miss  E'.velyn  Kolojay,  man¬ 
ager  of  E  &  P  Classified  Ad- 
sertising  Department,  will  be 
on  hand  to  assist  publishers 
with  personnel  problems  as 
well  as  those  seeking  newspa¬ 
per  connections. 


Spain  Bans  Stories 
By  N.  Y.  Times  Man 

The  Spanish  government  an¬ 
nounced  April  17  it  had  canceled 
press  credentials  of  Sam  Pope 
Brewer,  correspondent  of  the  New 
York  Tinier  in  Spain. 

The  Government  Press  Office 
said  he  would  be  banned  from 
sending  stories — to  his  newspaper 
because  of  his  “tenacious  and  in¬ 
sidious  campaigns  which  were  fre¬ 
quently  incompatible  with  the 
truth  and  decorum  of  the  coun¬ 
try.” 

When  Mr.  Brewer  asked  for 
specific  instances  in  which  his  copy 
aroused  government  criticism,  he 
was  told  that  the  government  ob¬ 
jected  to  the  “general  tone”  of  his 
coverage.  He  has  been  in  Spain 
steadily  since  1949  and  worked 
there  in  1946  and  1947.  reporting 
from  both  sides  in  the  Spanish 
civil  war. 

Turner  Catledge,  executive  man¬ 
aging  editor  of  the  Times,  told 
Editor  &  Publisher  that  the 
American  Ambassador  is  taking 
the  matter  up  with  the  Spanish 
Government. 


Convention  Topics 

continued  from  page  9 

Publishers  may  want  to  query 
Mr.  Fowler  about  the  long-range 
elTccts  of  a  diversification  policy 
announced  by  D.  W.  Ambridge, 
president  of  Abitibi  Power  &  Paper 
Co.,  Ltd.  His  report  to  stockhold¬ 
ers.  asking  for  support  of  a  pro¬ 
gram  for  acquisition  of  a  gi  mt 
lumber  mill  business,  cautioned 
that  80%  of  profits  now  come 
from  newsprint  alone. 

“This,”  he  remarked,  “is  too 
high  a  percentage  in  our  opinion 
and  calls  for  diversification  so  that 
we  need  not  lean  so  heavily  upon 
a  product  which,  to  say  the  least, 
of  it.  has  become  a  target  for  po 
litical  pressures  of  all  kinds.” 

The  ANP.\  Research  report  is 
expected  to  highlight  a  year's  dc 
velopment  of  plastic  materials  use¬ 
ful.  in  conserving  newsprint,  and 
the  Bureau  of  Advertising  .session 
Wednesday  afternoon  will  unveil 
a  presentation,  “A  Newspaper 
‘Discovers’  the  Bureau  of  Adver¬ 
tising.”  Irwin  A.  Maier,  Milwaukee 
(Wis.)  Journal,  president  of  the 
Bureau,  and  Harold  A.  Barnes, 
director  will  be  in  charge.  Samuel 
H.  Kauffmann,  president  of  IVash 
ington  (D.  C.)  Star,  will  be  toast 
master  at  the  formal  dinner. 

Special  Reports 

■An  analysis  of  the  un  Conven 
tions  on  Freedom  of  the  Press  and 
on  Freedom  of  Information  bv 
Elisha  Hanson,  anpa  general  coun¬ 
sel.  will  throw  the  spotlight  on  this 
subject.  (See  Page  17.)  .Also  in¬ 
volved  in  the  discussion  will  be 
the  action  by  Spain  and  Iran  in 
invoking  the  International  Tele¬ 
communications  Agreement  to  stop 
the  flow  of  unfavorable  news  from 
beyond  their  borders.  Some  pub¬ 
lishers  are  said  to  be  anxious  to 
know  how  the  “decency  and  se¬ 
curity”  clause  got  into  the  treaties 
without  a  battle  by  the  State  De¬ 
partment. 

Most  of  the  business  of  the 
convention  will  be  covered  in  re 
ports  of  the  special  committees. 
(They  will  fill  2.S  pages  of  E  &  P’s 
Convention  Edition.)  General 
Manager  Cranston  Williams  will 
serve  as  liaison  information  officer 
to  brief  the  working  press  on  the 
convention  discussions  and  actions. 

There  is  the  usual  whirl  of  so¬ 
cial  events,  concluding  with  the 
Kelly-Smith  Co.  party  (by  invita¬ 
tion  only)  at  the  l.atin  Quarter. 

■ 

Chicago  News  Party 
'Stars'  Celeste  Holm 

The  Chicago  Daily  News  will 
have  Celeste  Holm,  star  of  stage, 
screen  and  television,  as  the  stellar 
attraction  at  a  party  for  publish¬ 
ers  from  5:30  to  7  p.m.  Thursday 
in  the  Carpenter  Suite  at  the  Wal¬ 
dorf. 

John  S.  Knight,  publisher  of  the 
News,  will  be  host.  The  guest  of 
honor  will  be  John  Sterling,  pub¬ 
lisher  of  This  Week. 


SOCIAL  EVENTS 

(By  invitation  only) 
SUNDAY 

6:00  p.m. — Moloney,  Regan  & 
Schmitt,  cocktail  party  and 
dinner  for  their  publishers. 
Carpenter  Suite. 

MONDAY 

5:00  p.m. — Wright  Co.,  17th 
annual  stag  party,  444  Mad¬ 
ison  Ave.  (30th  floor). 

5:00  p.m. — Newsweek  Maga¬ 
zine  reception,  LePerroquet 
Suite. 

TUESDAY 

12:15  p.m. — Banshees  lunch¬ 
eon  (King  Features,  INS  and 
INP),  Grand  Ballroom. 

4:00  p.m.  —  Greater  Buffalo 
Press,  Inc.,  reception,  Jansen 
Blue  Room. 

5:00  p.m. — United  Feature  Syn¬ 
dicate,  reception.  Starlight 
Roof. 

5:00  p.m. — Mergenthaler  Lino¬ 
type  Co.,  reception,  LePerro- 
quoet  Suite. 

WEDNESDAY 

4:00  p.m. — Buy-Lines  by  Nanc> 
Sasser,  reception.  Penthouse. 
271  Madison  Ave. 

4:30  p.m. — Press  Congress  of 
the  World,  25th  anniversarv 
reunion  of  delegates,  cock¬ 
tails,  Peacock  Alley. 

5:00  p.m. — Chicago  Tribune- 
New  York  News  Syndicate 
party.  Hotel  Plaza. 

5:00  p.m. — Time,  Inc.,  recep¬ 
tion,  LePerroquet  Suite. 

7:00  p.m. — ^National  Cartoon¬ 
ists  Society,  dinner,  Sert 
Room. 

THURSDAY 

3:00  p.m. — King  Features  Syn¬ 
dicate  reception.  Jade  Room. 
5:30  p.m. — Moloney,  Regan  & 
Schmitt,  cocktails  before  Bu¬ 
reau  of  Advertising  dinner, 
and  reception  after  the  din¬ 
ner,  Jansen  Blue  room  and 
Parlor  4-U 

5:30  p.m.  —  Chicago  Daily 
News,  reception.  Carpenter 
Suite. 

11:30  p.m. — Kelly-Smith  Co., 
annual  party,  Latin  Quarter, 
48th  St,  and  Broadway. 

Extra  on  Thursday 

EDITOR  &  PUBLISHER 
will  continue  its  customary 
spotnews  coverage  of  the  Con¬ 
ventions,  publishing  ’  an  Extra 
on  Thursday  morning  and  fol¬ 
lowing  up  with  a  complete  edi¬ 
tion  which  goes  to  all  sub¬ 
scribers.  The  Extra  will  tie 
distributed  at  the  Waldorf. 
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Newspapers’  Help  Needed 
In  Disaster,  ASNE  Told 


No  Harry,  No  Mac 

Washington — ASNE  had  two 
disappointments  in  one  day  in 
its  plans  for  greeting  celebri¬ 
ties.  President  Truman  can- 

Itic  liirid'hpnn  iiHdrpvc  in 


Civil  Defense  Chief  Allays  Fears 
Of  Seizure  During  Enemy  Attack 

By  Robert  U.  Brown 


Washington — The  Federal  Gov¬ 
ernment  is  counting  on  the  news¬ 
papers  of  the  nation  to  avert  panic 
and  bring  reassurance  to  a  stricken 
population  in  the  event  of  an 
enemy  attack. 

“I  can  conceive  of  no  seizure  of 
newspapers  if  and  when  we  are  at¬ 
tacked,”  Civil  Defense  Administra¬ 
tor  Millard  Caldwell  told  the 
American  Society  of  Newspaper 
Editors  here  Thursday. 

“1  can  Uiink  of  no  service  so 
necessary  as  a  going  free  press  un¬ 
der  disaster  conditions.  Facts, 
information,  and  instruction  arc 
vital  in  a  chaotic  situation,”  he 
added. 

Mr.  Caldwell’s  report  to  the 
editors  at  the  opening  of  their 
annual  convention  was  the  first 
official  announcement  that  OCD 
intended  that  newspapers  be  ex¬ 
cluded  from  the  communications 
seizure  provisions  of  the  “model” 
defense  bill  which  has  been  pro¬ 
cessed  in  several  state  legislatures. 
To  date,  nearly  every  state  has 
carefully  defined  the  powers  of 
civil  defense  authorities  so  that 
newspapers  wilt  not  be  confiscated 
under  “emergency”  conditions. 

I.eavening  Force 

Mr.  Caldwell  allayed  editors' 
fears  that  0('D  wanted* to  take 
over  newspapers  in  a  A-bomb  at¬ 
tack  by  declaring  he  believes  they 
have  “a  staggering  responsibility” 
to  become  a  leavening  force  amid 
confusion  if  Russia  chooses  to  use 
her  planes  and  bombs  to  make 
shambles  and  slaughter  houses  of 
our  major  cities  and  we  can’t  stop 
them. 

‘‘The  newspapers,”  he  said, 
“must  develop  a  calm  and  orderly 
philosophy  of  •  action  and  tell 
^erica  the  unslantcd  truth.  You 
*it  as  the  reporter,  the  interpreter, 
•nd  you  can  sit  as  the  arbiter.  The 
press  must  not  only  be  free;  it  must 
he  responsible. 

“We  who  arc  concerned  with  the 
security  of  our  nation  and  lives  of 
our  people  count  heavily  on  the 
fieedom  of  the  press  and  the  good 
it  can  do  in  the  event  of  a  disaster. 
Historically  the  newspapers  of  this 
country  have  risen  to  whatever  our 
need  as  a  nation  has  been.  When 
the  chips  were  down  they  put 
aside  ‘business  as  usual.’  they  for¬ 
got  party  and  petty  differences,  and 
have  done  a  great  job  in  the  name 
of  freedom. 

“But  1  must  remind  you  that 
post-disaster  support  of  a  free 
press,  vital  as  it  is,  could  never  out¬ 
weigh  the  value  of  public  educa¬ 
tion  through  the  press  in  the  pre- 

editor  s  publisher 


disaster  period,  it  is  in  this  time 
before  an  attack  where  we  can 
make  or  break  our  will  to  survive, 
sharply  reduce  the  number  of 
casualties  and  preclude  any  major 
panic  situations  if  atomic  bombs 
fall  on  our  cities  and  our  people. 

“This  is  the  pre-attack  period. 
There  may  be  little  time  left  to 
educate  our  people  in  the  simple 
steps  of  personal  survival.  It  must 
be  done,  and  done  fast  before  it  is 
too  late. 

“The  only  way  to  do  it  is  to  get 
the  facts  and  print  them  day  after 
day  —  drum  them  into  the  con¬ 
sciousness  of  the  people. 

“The  story  must  be  told  across 
the  land  to  all  our  people.  ♦  ♦  * 
It  is  up  to  the  leadership  of  this 
nation,  particularly  of  the  press,  to 
make  certain  that  people  every¬ 
where  are  aware  of  their  dangers 
and  have  a  realistic  civil  defense 
program.” 

♦  ♦  ♦ 

Truman  Unavailable 

President  Dwight  Young.  Day- 
ton  (O.)  Journal-Herald,  reported 
to  the  opening  session  that  Presi¬ 
dent  Truman  was  “not  available” 
for  any  time  during  the  asne 
meeting  because  of  conflicting  en¬ 
gagements. 

*  «  * 

Resolutions 

Dwight  Marvin  of  the  Troy 

(N.  Y.)  Record,  head  of  the 

Resolutions  Committee,  indicated 
the  Society  would  receive  resolu¬ 
tions  concerning  1 )  the  suppres¬ 
sion  of  La  Prensa  by  Peron.  and 
2)  the  use  of  television  in  public 
hearings  and  court  rooms. 

*  *  * 

522  on  Membership  Roll 

Dennis  MacDonald.  Des  Moines 
(la.)  Reyister-Trihiine,  secretary 
of  the  Society,  reported  32  new 
members  brought  the  Society’s 
rolls  to  .A22.  He  reported  that 
Richard  J.  Finnegan  of  the  Chi¬ 
cago  Sun-Times  had  been  elected 
a  member  by  the  Board  of  Direc¬ 
tors  under  the  “distinguished  ser¬ 
vice”  provision  of  the  Constitu¬ 
tion. 

Mr.  MacDonald  said  a  commit¬ 
tee  headed  by  Virginius  Dabney, 
Richmond  (Va.)  Times-Dispatch, 
is  bringing  a  proposal  to  altfer  the 
bylaws,  changing  the  limitations 
on  membership  from  the  basis  of 
city  population  to  the  basis  of 
size  of  a  newspaper’s  circulation. 
This  would  have  to  be  done  by 
an  amendment  to  the  Constitu¬ 
tion  if  the  members  approve. 

Mr.  MacDonald  also  reported 
that  the  Directors  voted  to  in¬ 
fer  April  21.  1951 


crease  the  annual  dues  from  $25 
to  $30  beginning  in  May.  The 
Society  has  had  an  operating  de¬ 
ficit  for  three  years.  This  was 
confirmed  by  the  financial  report 
of  L.  R.  Blanchard.  Rochester 
(N.  Y.)  Democrat  and  Chronicle, 
treasurer. 

*  *  * 

Steinman  to  London 

It  was  reported  that  J.  Hale 
Steinman  of  the  Lancaster,  Pa.. 
Newspapers  would  represent  both 
ASNE  and  ANPA  at  the  meeting  of 
the  International  Federation  of 

Journalists  in  London  next  month. 

♦  ♦  ♦ 

41  Accredited  Schooh 

N.  R.  Howard  of  the  Cleveland 
(O.)  News  reported  that  46 
schools  and  departments  of  jour¬ 
nalism  have  been  inspected  and 
41  of  them  accredited. 

Mr.  Howard  said  problems  con¬ 
fronting  the  American  Council 
on  Education  for  Journalism, 
which  meets  Sunday,  will  be 

1 )  further  funds  for  the  accredit¬ 
ing  program,  2)  how  much  re¬ 
examination  of  accredited  schools 
should  be  done,  and  3)  maintain¬ 
ing  standards  in  education  in  view 
of  the  curtailment  of  attendance 
because  of  the  draft. 

Publicity  Expenditure 
Figure  Is  Disputed 

At  a  panel  session,  V.  .M.  New¬ 
ton,  Jr.,  Tampa  (Fla.)  Tribune, 
charged  $300,000,000  a  year  is 
being  spent  on  government  print¬ 
ing  and  propaganda  activities. 

Donald  R.  Burgess,  director. of 
the  office  of  publications.  Depart¬ 
ment  of  Commerce,  disputed  these 
figures.  It  was  his  opinion  that  ap¬ 
proximately  2.000  persons  are  em¬ 
ployed  in  this  work  and  that  only 
1,200  of  them  are  actually  engaged 
in  gathering  information  and  dis¬ 
seminating  it.  The  rest  are  clerks. 
He  stated  that  information  staffs 
are  small  in  relation  to  their  duties 
and  the  work  they  do.  He  pointed 
also  to  the  increasing  volume  of 
sales  of  government  publications. 

Answering  charges  by  .Mr.  New¬ 
ton  that  government  information 
officer>  are  engaged  in  propaganda 
activities  on  behalf  of  their  bosses 
and  their  departments.  Mr.  Burgess 
said  they  are  not  responsible  for 
such  improper  acts  and  they  tend 
to  guard  against  them. 

Philip  W.  Porter,  Cleveland 
(O.)  Plain  Dealer,  quoted  several 
anonymous  Washington  c  o  r  r  e- 
spondents  on  their  attitude  toward 
government  publicity  agents.  The 
comments  ranged  from  commenda¬ 
tion  for  doing  a  good  job  to  criti¬ 
cism  for  being  protagonists  for 
their  bosses  and  withholding  infor¬ 
mation.  Several  stated  there  are 
too  many  handouts  and  publicity 
agents  but  did  not  know  how  they 


deference  to  General  MacAr- 
thur’s  “Day,”  and  then  the 
General  failed  to  keep  a  date 
with  the  editors.  He  was  so 
tired  after  his  speech  to  Con¬ 
gress  that  he  spent  the  after¬ 
noon  napping.  The  editors 
watched  the  General’s  appear¬ 
ance  before  Congress  on  tele¬ 
vision. 


could  cover  Washington  adequate¬ 
ly  without  them.  One  stated  that 
reporters  rely  on  them  too  much, 
killing  their  own  initiative. 

Joseph  L.  Newman,  acting  chief 
of  the  news  branch,  ECA,  defend¬ 
ed  government  information  officers 
and  said  publicity  releases  go  to 
many  people  besides  the  press.  He 
believed  the  employment  of  gov¬ 
ernment  information  men  has  been 
largely  responsible  for  avoiding  an 
Iron  Curtain  in  the  government. 

Circulation  Figures 

In  another  panel  Richard  W. 
Clarke,  New  York  News,  said  he 
thought  it’s  going  to  be  difficult  for 
most  newspapers  to  equal  last 
year’s  record  circulation  figures. 
“We  must  make  a  better  product 
and  make  it  more  readily  avail¬ 
able  to  the  public,”  he  claimed. 

Ivan  Annenberg,  circulation  di¬ 
rector  of  the  News,  praised  the 
practice  of  the  News  and  the 
Chicago  Tribune  where  circulation 
managers  have  the  privilege  of 
suggesting  headlines  and  treatment 
of  the  news  for  a  better  sale  of  the 
paper. 

Walter  Lister,  Philadelphia 
Bulletin,  agreed  there  must  be 
close  cooperation  between  the  two 
departments.  He  suggested  fre¬ 
quent  huddles.  As  to  news  judg¬ 
ment.  there  will  always  be  conflict, 
he  stated. 

The  news  department,  he  said, 
c.m  sometimes  drag  its  feet  on  a 
one-day  sensational  story,  but  in 
overplaying  it  for  10%  more  sales, 
it  may  weaken  the  confidence  of 
the  other  90%  of  the  readers  in 
the  integrity  of  their  newspaper. 
We  must  always  remember  our 
year-round  reputation,  he  cau¬ 
tioned. 

Matthew  G.  Sullivan,  circulation 
director.  Gannett  Newspapers,  who 
was  sworn  in  Wednesday  as  con¬ 
sultant  in  the  printing  and  publish 
ing  division  of  NPA,  said  televi¬ 
sion  has  pointed  up  the  fact  “we 
must  get  papers  delivered  into  the 
home  at  the  time  people  want  to 
read  them.” 

Allen  Merriam,  Dallas  (Tex.) 
Times  Herald,  cited  many  instanc¬ 
es  of  cooperation  between  the  news 
and  circulation  departments  on  his 
paper,  including  the  contacting  of 
circulation  men  by  reporters  in 
various  towns. 

il 
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Times  Honored 
With  Ad  Club's 
Special  Plaque 


The  Advertising  Club  of  New 
York  this  week  presented  its 
Bronze  Plaque  of  Achievement  to 
the  New  York  Times  in  honor  of 
the  paper’s  100th  anniversary.  It 
was  the  first  plaque  ever  pre¬ 
sented  by  the  club  to  an  organ¬ 
ization  rather  than  to  an  individ¬ 
ual. 

The  presentation  was  made  by 
past  club  president  Andrew  I. 
Haire  at  a  Celebrity  Luncheon 
in  the  Ad  Club;  was  accepted  on 
behalf  of  the  Times  by  Arthur 
Hays  Sulzberger,  president  and 
publisher. 

In  his  acceptance  speech  Mr. 
Sulzberger  cr^ited  the  present 
standing  and  prestige  of  the  Times 
to  policies  formulated  by  his  late 
father-in-law,  Adolph  S.  Ochs, 
publisher  from  1896  until  his 
death  in  1935. 

Greatest  Contribution 
“Possibly  the  greatest  contribu¬ 
tion  Adolph  S.  Ochs  made  to 
American  journalism.”  Mr.  Sulz¬ 
berger  asserted,  “was  not  so  much 
the  kind  of  newspaper  that  he 
made  as  the  fact  that  he  made 
that  kind  of  newspaper  pay.” 

Another  contribution  of  Mr. 
Ochs  cited  by  Times  publisher 
Sulzberger  was  the  former’s  prov¬ 
ing  that  truth  was  a  “durable  and 
sellable  commodity.” 

Both  Mr.  Haire  and  Mr.  Sulz¬ 
berger  talked  of  the  technical  ad¬ 
vances  in  news-gathering  and  pub¬ 
lishing  that  have  taken  place  in 
the  century  that  the  Times  has 
been  publishing. 

Other  speakers  at  the  luncheon 
included  Frank  M.  Head,  presi¬ 
dent  of  the  Ad  Club,  and  George 
S.  Royds,  chairman  of  G.  S. 
Royds,  Ltd.,  London,  England, 
advertising  agency  and  a  former 
president  of  the  30  Club  of  Lon¬ 
don,  an  association  of  British 
newspaper  men. 

Mr.  Royds  read  telegrams  of 
congratulation  from  Lord  Mac¬ 
intosh  of  Halifax,  chairman  of  the 
International  Advertising  Confer¬ 
ence,  and  from  Sir  Miles  Thomas, 
chairman  of  BOAC  and  president 
of  the  Advertising  Association  of 
Great  Britain,  sponsor  of  the 
I  AC  scheduled  for  July  7-13. 

Presentation  of  the  plaque  was 
accompanied  by  a  resolution 
which  said  the  Times  “has  been 
consistent  in  its  leadership  in  ac¬ 
curacy,  completeness  and  impar¬ 
tiality  in  its  unexampled  news 
service.  .  .  .  And  has  always  main¬ 
tained  the  highest  ideals  of  pub¬ 
lishing  integrity.” 

Times  Executives  Present 
Seated  on  the  luncheon  dais 
were  a  number  of  Times  execu¬ 
tives  and  other  prominent  news¬ 
paper  men.  Among  them:  Edwin 
L.  James,  managing  editor;  Turner 
Catledge,  executive  managing  ed¬ 
itor;  Monroe  Green,  advertising 
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AMONG  THOSE  PRESENT  when  Arthur  Hays  Sulzberger  received  a  plaque  honoring  the  New  York 
Times  were:  from  left:  Harold  Hall,  business  manager  of  the  Times;  William  W.  Studd,  director  of 
Illustrated  London  News  and  honorary  secretary  of  the  British  Advertising  Association;  Andrew  J, 
Haire,  past  president  of  the  Advertising  Cluh  of  New  York,  who  made  the  presentation;  Mr.  Sub- 
berger;  Frank  M.  Head,  president  of  the  Ad  Cluh;  and  George  S.  Royds,  chairman.  G.  S.  Royds,  LttL, 

advertising  agency  of  London. 


manager;  Ivan  Veit,  promotion 
director;  William  W.  J.  Studd,  di¬ 
rector  of  the  Illustrated  London 
News  and  honorary  secretary  of 
the  British  Advertising  Associa¬ 
tion.  and  James  Wright  Brown, 
president  of  Editor  &  Pi'blishf.r. 


WASHINGTON 


Neil  MacNeil  Ends 
N.  Y.  Times  Career 

Neil  MacNeil  retired  Thursday 
as  assistant  night  managing  editor 
of  the  New  York  Times,  a  posi¬ 
tion  he  had  held 
since  1930.  He 
joined  the  staff 
as  a  copy  editor 
in  1918. 

Before  joining 
the  Times,  Mr. 

MacNeil  had 
worked  for  the 
Mqntreal  (Que.) 

Daily  Mail  and 
the  Montreal  Ga¬ 
zette.  He  came 
to  New  York  as 
correspondent  for  the  Gazette  and 
the  Toronto  (Ont.)  Globe  in  1917. 

He  became  assistant  to  the 
night  telegraph  editor  in  1924, 
then  headed  the  night  cable  desk 
when  that  was  formed  in  1926, 
and  was  night  city  editor  from 
1928  to  1930,  when  he  became 
assistant  night  managing  editor. 
Mr.  MacNeil  is  the  author  of 
“Without  Fear  or  Favor,”  a  study 
of  the  metropolitan  press. 

Arthur  Hays  Sulzberger,  pub¬ 
lisher  of  the  Times,  and  staff 
members,  at  a  farewell  luncheon 
for  Mr.  MacNeil,  gave  him  a 
handsome  four-faced  desk  clock. 


San  Francisco  Chronicle  Bureau  Still  In  Business 

The  San  Francisco  Chronicle  is  continuing  its 
Washington  News  Bureau  with  Vance  Johnson  in 
charge.  A  report  in  this  column  last  week  that  the 
Chronicle  bureau,  which  had  been  operated  by 
Carroll  Kilpatrick  and  Mr.  Johnson,  “closed  shop 
early  this  year”  was  erroneous.  Mr.  Kilpatrick  re¬ 
signed  in  January  to  work  for  the  Conant  Com¬ 
mittee  and  is  now  working  for  the  State  Department 
as  Michael  McDermott’s  executive  assistant.  Editor 
&  Publisher  apologizes  for  the  error.  ^ 
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Middle  Atlantic  Conference  on  Record 

The  record  of  the  House  Post  Office  and  Civil 
Service  Committee  on  HR  2982  (postal  rates) 
shows  the  Middle  Atlantic  Newspaper  Conference  to  be  a  going  cop-  ^ 
cem.  speaking  for  902  daily,  weekly,  Sunday  and  legal  newspapers  in . 
New  York,  New  Jersey  and  Pennsylvania.  The  Conference,  of  which  ;i 
Karl  H.  Thiesing  is  chairman,  filed  a  letter  supporting  the  official}; 
ANPA  views  on  postal  rates  and  urging  that  rates  should  not  be  so 
excessive  as  to  cause  cancellation  of  subscriptions  to  valued  publica- 
tions.  It  reiterated  that  newspapers  desire  no  subsidy.  S 
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Rates  Raised  ’As  Much  As  We  Dare' — Soys  NEA 

Any  rise  in  the  second-class  postal  rates  would  pose  “a 
most  serious  economic  problem”  for  publishers  of  small 
papers,  the  Senate  Post  Office  committee  was  told  by  Ed  M. 
Anderson,  editor-publisher  of  the  Transylvania  Times  of  Bre¬ 
vard,  N.  C.,  speaking  for  the  National  Editorial  Association. 
“We  have  raised  advertising  and  subscription  rates  about  as 
much  as  we  dare,"  he  asserted. 


!? 


Atlanta  and  Providence  Radio  Deals  on  File  ^ 

The  fcc  has  under  consideration  two  newspaper-radio  transactions  S 
In  one,  the  James  M.  Cox  interests  (Atlanta  Newspapers)  would  | 
relinquish  licenses  for  wcon-am  and  wsb-fm  and  sell  wsb-tv  to®^ 
Broackasting,  Inc.,  formed  by  a  group  of  Atlanta  business  men.  for 
$525,000.  ...  In  the  second  petition.  Providence  (R.  I.)  Journal  Co. 
seeks  to  buy  wfci,  an  am  station,  for  $175,000. 


Beg  Your  Pardon 

The  April  14  issue  of  Editor 
&  Publisher  (page  35)  errone¬ 
ously  reported  that  B.  Ellis  Service 
had  been  appointed  general  man¬ 
ager  of  the  Atlantic  City  (N.  J.) 
Press  Union  Publishing  Co.  Mr. 
Service  was  named  general  man¬ 
ager  of  the  Bethlehem  (Pa.) 
Globe  Times,  as  reported  April  7, 


Essential  Publishing  Materials  on  Controls  List  | 

The  list  of  products  for  which  manufacturers  will  be  required  to 
make  special  application  under  the  Controlled  Materials  Plan,  effec- : ; 
tive  July  1,  includes  printing  and  publishing  machinery,  office  ma- ;|j 
chines,  communications  equipment,  photographic  equipment,  tires  and 
tubes  and  repair  parts.  .  .  .  npa’s  Newspaper  Industry  Advisbry  Com-  i 
mittee  is  called  for  first  meeting  May  9.  J 


Harvard  Influence  Seen  in  Advertising  Tax  Idea 

Origin  of  the  tax-advertising  proposal  in  the  report  of  the 
Joint  Committee  on  the  Economic  Report  is  being  pinned  on 
Harvard s  Economics  professor,  Arthur  Smithies.  The  Com¬ 
mittee’s  staff  director,  Theodore  J.  Kreps,  who  has  returned 
to  Stanford  University  work,  is  a  Harvard  man  too. 


EDITOR  &  PUBLISHER  for  April  21,  1951}  ED 


Mi 

ASNE 
have 
provi 
The 
its  f 
the  1 
it  ac 
canm 
woul 
for  t 
Tf 
the  . 
to  f( 
Instil 
some 
proje 
tinue 
“E 
since 
aboil 
of  tl 
SUCCi 
gand 
aboi 
peac 
we 
mon 
“I 
aspe 


12 


I 


International  Institute 
Starts  with  $270,000  Aid 


Markel  Tells  ASNE  Project  Needs 
Full  Support  and  Participation 


The  International  Press  Insti¬ 
tute,  a  mere  idea  two  years  ago, 
has  come  into  being  with  grants 
of  $270,000  from  the  Ford  and 
Rockefeller  Foundations  to  sup¬ 
port  a  three-year  trial  period.  A 
program  for  im  aims  at  under¬ 
standing  among  peoples  of  the 
world  through  understanding 
among  editors. 

But  in  order  for  the  Institute 
to  proceed  definitely  and  with 
some  hope  of  success  it  needs  the 
active  support  of  newspaper  edi¬ 
tors  of  the  United  States;  not  only 
their  dues  but  their  participation 
in  its  affairs. 

Lester  Markel,  Sunday  editor  of 
the  New  York  Times  and  chair¬ 
man  of  the  iFi  organizing  commit¬ 
tee,  gave  this  summary  of  the 
project  to  the  American  Society 
of  Newspapers  Editors  at  their 
convention  in  Washington  on 
Thursday. 

Set  Up  in  Switzerland 

The  present  plan  calls  for  set¬ 
ting  up  Institute  headquarters  in 
Switzerland  for  the  experintental 
period.  John  E.  Kenton  of  the 
Sunday  department  of  the  Times 
has  bwn  named  provisional  secre¬ 
tary  under  the  legal  incorporation. 

In  response  to  a  question 
from  the  floor,  Mr.  *  Markel 
said  “Communist  papers  would 
be  automatically  ineligible  for 
membership  in  the  Institute.” 

Mr.  Markel  appealed  directly  to 
asne:  “We  have  the  funds,  we 
have  the  program,  we  must  now 
provide  the  faith  and  the  work. 
The  .American  press  must  play 
its  part  in  the  Institute;  unless 
the  members  of  this  society  give 
it  active  support,  the  full  purpose 
cannot  be  achieved — and  that 
would  be  a  great  pity  for  us  and 
for  the  rest  of  the  world.” 

The  “true  editorial  spirit”  of 
the  ASNE  meetings  prompted  him 
to  foster  the  International  Press 
Institute,  Mr.  Markel  said,  relating 
some  of  the  background  of  the 
project.  His  report  to  asne  con¬ 
tinued: 

“Each  time  I  have  been  abroad 
since  the  war  I  have  been  bothered 
about  our  bad  press.  A  large  part 
of  this  is  due  undoubtedly  to  the 
success  of  the  Communist  propa¬ 
ganda.  Let  us  make  no  mistake 
about  it:  Their  twin  promises  of 
peace  and  paradise  have  registered; 
"'e  are  indicted  as  bloody  war¬ 
mongers  and  leeching  capitalists. 

“But  the  really  discouraging 
aspect  is  that  among  those  who 


should  be  strongly  with  us,  so 
many  arc  not.  Our  case  is  good; 
we,  not  the  thirteen  in  the  Krem¬ 
lin,  are  the  peace-lovers;  our  form 
of  enlightened  capitalism  not  their 
brand  of  benighted  collectivism  is 
the  hope  of  the  future.  We  believe 
that  b^ause  our  idealism  is  strong 
and  OUT  cause  just,  the  world 
^ould  recognize  them  as  such. 
But  the  fact  is  that  the  world  does 
not.  The  problem,  I  am  convinced, 
is  a  problem  of  understanding. 

“This  is  the  way  I  reasoned  it; 

“(1)  World  peace  depends  upon 
understanding  ^tween  peoples  and 
peoples;  (2)  If  peoples  are  to  un¬ 
derstand  one  another,  it  is  essen¬ 
tial  that  they  have  good  informa¬ 
tion;  (3)  Therefore,  a  fundamental 
step  toward  understanding  among 
peoples  is  to  bring  about  under¬ 
standing  among  editors. 

“Thus  it  occurred  to  me  that  if 
the  spirit  of  the  asne  could  be 
translated  irrto  international  terms, 
we  should  be  able  to  take  a  large 
step  toward  realization  of  an  in¬ 
formed  world  opinion  and  so  to¬ 
ward  peace. 

“Accordingly  I  proposed  at  the 
1949  meeting  of  the  asne  that  we 
investigate  the  possibilities  of  an 
International  Press  Institute.  A 
committee  was  appointed  for  that 
purpose.  After  a  year’s  study  we 
came  to  the  conclusion  that  the 
project  deserved  fuH  exploration 
and  the  Rockefeller  Foundation 
and  the  Carnegie  Endowment  were 
persuaded  to  provide  $35,000  for 
a  conference  of  leading  foreign 
and  American  editors  to  consider 
the  question. 

“Last  October,  then,  under  tne 
joint  sponsorship  of  the  asne  and 
the  American  Press  Institute  15 
prominent  editors  from  14  coun¬ 
tries  were  invited  to  come  over. 
For  three  weeks  the  group  made 
a  survey  tour  of  the  United  States. 
In  the  course  of  that  tour  five 
regional  meetings  with  American 
editors  were  held. 

Inspiring  Group 

“All  who  took  part  agreed  that 
the  trip  had  demonstrated  the  value 
of  editors  meeting  with  editors 
to  their  mutual  profit  and  under¬ 
standing. 

“After  this  trip  through  the 
country,  the  foreign  editors  met 
with  15  outstanding  American  edi¬ 
tors  for  four  days  at  the  American 
Press  Institute,  for  intensive  study 
of  the  Institute.  I  wish  I  could 
communicate  to  you  the  spirit  of 
those  meetings,  the  earnestness 
and  the  diligence  and  the  intelli¬ 
gence  of  approach. 

“As  chairman  I  found  them 


deeply  inspiring.  Here  were  30 
editors,  of  differing  viewpoints — 
among  them  a  French  neutralist, 
an  Indian  critic,  a  cautious  Eng¬ 
lishman,  other  foreigners  with 
varying  doubts  and,  of  course, 
the  Americans,  each  one  vigorous 
both  in  his  assents  and  dissents. 
We  started  off  suspiciously  and  at 
times  heatedly,  but  by  the  end  of 
the  week  we  had  reached  a  very 
large  area  of  agreement  and  at¬ 
tained  a  considerable  and  warm 
respect  for  one  another.  Like  the 
trip  through  the  country,  it  was 
a  heartening  demonstration  of 
what  such  personal  contacts  can 
mean. 

“The  conference  began  by  re¬ 
viewing  the  work  done  in  the  field 
by  UNESCO.  It  was  decided  that  an 
organ  of  unesco  the  Institute 
might  encounter  the  same  difficul¬ 
ties  as  had  other  UN  agencies  in 
the  field  of  information  and  that, 
therefore,  the  Institute  should  be 
established  under  the  auspices  of 
the  newspaper  profession,  free  of 
all  outside  influences,  unesco  in¬ 
dicated  its  willingness  to  withdraw 
if  the  newspaper  profession  was 
ready  to  move — and  I  believe  it 
will  now  withdraw. 

“The  conference  proceeded  then 
to  work  out  a  program.  The  broad 
purposes  of  the  Institute  were  set 
down  as  follows: 

“First,  the  furtherance  and  safe¬ 
guarding  of  freedom  of  the  press, 
by  which  is  meant:  free  access  to 
the  news,  free  expression  of  views, 
free  publication  of  newspapers: 
second,  the  achievement  of  under¬ 
standing  among  editors  and  so 
among  peoples;  third,  the  promo¬ 
tion  of  the  free  exchange  of  ac¬ 
curate  and  balanced  news  among 
nations;  fourth,  the  improvement 
of  the  practices  of  journalism. 

“Having  adopted  an  outline  pro¬ 
gram,  this  initiating  group  then  ap¬ 
pointed  a  temporary  Organizing 
Committee — I  am  the  chairman — 
to  proceed  with  the  assignment. 
For  the  work  of  that  committee  a 
fund  of  $10,000  was  collected 
from  some  20  newspapers.  A  full 
program  was  worked  out,  a  con¬ 
stitution  drafted  and  both  submit¬ 
ted  to  the  initiated  group,  which 
has  given  them  its  unanimous  ap¬ 
proval. 

$100,000  a  Year 

“The  expenses  of  the  Institute 
are  estimated  at  about  $100,000 
a  year.  This,  it  was  held,  was  too 
large  a  contribution  to  expect  from 
the  newspaper  profession  before 
the  value  of  the  project  had  been 
demonstrated.  Therefore,  the 
foundations  were  asked  to  supply 
grants  for  a  three-year  trial  period. 

The  grants  were  made — $50,000 
a  year  for  three  years  by  the  Ford 
Foundation  and  $40,000  a  year  for 
^hree  years  by  the  Rockefeller 


French  Institute 

An  Institut  Francais  lie 
Presse  (French  Press  Institute) 
has  been  founded  in  Paris.  Its 
object  is  stated  to  be  “to  con¬ 
tribute  to  the  study  of  prob¬ 
lems  interesting  the  press,  and 
the  perfecting  of  the  practice 
of  journalisms”.  The  founders 
said  it  will  be  capable  of  be¬ 
coming  the  French  section  of 
(he  International  Press  Institute. 
M.  Claude  Bellanger,  director 
general  of  Le  Parisien  Libere, 
is  president. 

Foundation.  The  rest  of  the  budget 
will  be  supplied  by  the  yearly 
membership  fees.  At  the  end  of 
the  trial  period,  if  it  is  decided 
to  continue  the  Institute,  the  full 
financial  responsibility  shall  be  as¬ 
sumed  by  the  newspaper  profes¬ 
sion. 

“Two  questions  immediately 
arise.  First,  what  sort  of  organiza¬ 
tion  is  envisaged,  what  can  it 
achieve?  Second,  what  can  the 
members  of  the  asne  contribute 
toward  it? 

“The  initiating  group  laid  down 
certain  broad  principles  for  the 
institute:  that  its  membership  shall 
be  restricted  to  newspapers  that 
believe  in  full  freedom  of  the 
press;  that  it  shall  confine  itself 
to  editorial,  as  distinguished  from 
publishing,  problems;  that  it  shall 
be  under  the  sole  auspices  of  the 
newspaper  profession;  and  that  it 
shall  be  truly  international  in 
spirit. 

“The  Institute,  it  is  proposed, 
shall  consist  of  two  parts  —  the 
general  membership  and  a  perma¬ 
nent  secretariat. 

“General  membership  meetings 
shall  be  held  annually,  each  year 
in  a  different  country.  The  pri¬ 
mary  purpose  is  to  provide  a  meet¬ 
ing  place  for  editors  from  all  parts 
of  the  world,  where  they  may  ex¬ 
change  views  and  discuss  common 
problems.  In  addition,  at  the  in¬ 
stance  of  the  executive  board,  there 
shall  be  seminars  on  special  prob¬ 
lems. 

“The  two  major  functions  of  the 
secretariat  shall  be  research  and 
information,  its  work  shall  cover 
alike  the  abstract  and  concrete 
phases  of  the  Institute’s  field: 
questions  relating  to  public  opin¬ 
ion,  on  the  one  hand,  and  ques¬ 
tions  relating  to  editorial  tech¬ 
niques,  on  the  other. 

“The  problems  with  which  the 
Institute  might  deal  are  many  and 
compelling.  It  will  be  concerned 
of  course  with  issues  of  the  free¬ 
dom  and  responsibility  of  the 
press.  It  might  well  study  the  qual¬ 
ity  and  freedom  of  international 
news;  the  state  of  Information  in 
general;  the  manner  of  news  pres¬ 
entation;  methods  of  news  trans¬ 
mission;  the  nature  and  impact  of 
government  propaganda.  Later 
other  projects  might  be  undertak¬ 
en:  exchange  programs,  technical 
courses,  and  publications.” 
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NEA  Hails 
And  Vows 

By  Ray  Erwin 

MacArthur  was  the  name  and 
freedom  was  the  word  most  heard 
in  the  spring  meeting  of  the  Na¬ 
tional  Editorial  Association  in 
New  York  City  this  week. 

The  homecoming  of  the  hero 
of  the  Pacific  completely  upset 
program  schedules  as  members 
crowded  around  a  television  set 
to  see  and  hear  General  Mac- 
Arthur’s  address  to  Congress 
Thursday.  Every  speaker  paid 
warm  tribute  to  the  general. 

Freedom,  too,  was  demanded 


Mac’ 

Freedom 

paid  circulation  newspaper  of 
general  interest — daily  and  week¬ 
ly — regardless  of  its  political  af¬ 
filiation  or  editorial  opinions.  We 
expected  no  editorial  favors  be¬ 
cause  of  this  advertising,  despite 
charges  that  we  were  seeking  to 
coerce  the  press.  How  anyone 
could  seriously  think  that  a  pride¬ 
ful  American  newspaper  would 
alter  its  editorial  convictions  for 
the  sake  of  a  980-line  ad  is  be¬ 
yond  me.  Such  an  insinuation  is 
an  insult  to  both  the  press  and 


EARLY-BIRI)  registrants  fur  the  National  Editorial  Association’s  set-  > 
sions  were  G.  S.  Bennett,  left,  publisher  of  the  Manchester  (Vt)  j 
Journal,  and  M  illiam  G.  Werner,  middle,  publisher  of  the  Alameda 
(Cal.)  Times-Slar.  On  the  right  is  Don  Eck,  secretary-manager  of  NEA  , 


by  NEA  speakers — freedom  from 
communism,  freedom  from  infla¬ 
tion,  freedom  from  socialism, 
freedom  from  government  en¬ 
croachment  on  the  press. 

In  attendance  were  205  mem¬ 
bers,  80  more  than  at  last  spring’s 
session,  making  this  the  largest 
such  meeting  in  three  years. 

The  controversial  advertising 
program  of  the  American  Medical 
Association  against  compulsory 
health  insurance  legislation  was 
explained  by  Dr.  Louis  H.  Bauer, 
chairman  of  the  board  of  trustees 
of  the  association. 

AMA  Ads 

Dr.  Bauer  declared; 

“During  the  past  two  years  the 
doctors  and  the  newspapermen  of 
America  have  come  into  closer 
contact  and  closer  understanding 
than  ever  before.  They  have 
joined  in  a  common  crusade 
against  forces  that  threaten  essen¬ 
tial  American  freedoms.  In  that 
crusade  they  have  demonstrated 
once  again  what  a  tremendous, 
dynamic  agency  for  liberty  this 
nation  has  in  its  free,  unregi¬ 
mented  press. 

“Last  fall  we  doctors  turned  to 
the  open  forum  of  the  American 
press  to  state  American  medi¬ 
cine’s  case  in  reference  to  com¬ 
pulsory  health  insurance.  We 
placed  an  advertisement  in  every 

Radio  Stations 
Oppose  Rate  Cut 

Chicago — More  than  700  radio 
station  owners  met  here  Wednes¬ 
day  and  adopted  a  resolution  as¬ 
serting  now  is  not  the  time  to 
cut  radio  rates.  Nor  did  the  group 
feel  that  such  reductions  would 
be  necessary  in  the  immediate  fu¬ 
ture,  based  on  the  number  of 
homes  reached  per  dollar. 

The  affiliates  from  all  four  net¬ 
works  named,  a  committee  headed 
by  Paul  W.  Morency  to  study  the 
rate  situation  and  to  ask  the  net¬ 
works,  including  CBS.  to  with¬ 
hold  any  contemplated  rate  reduc¬ 
tions  pending  conferences  in  New 
York  next  week. 

(Other  details  on  page  64) 


medicine. 

“We  stated  our  case  against 
compulsory  health  insurance  fac¬ 
tually,  and  said  we  felt  the  Vol¬ 
untary  system  is  a  better  system 
than  the  compulsory  system. 

“I  am  happy  to  say  that  less 
than  100  papers  out  of  10,500 — 
that  is,  less  than  1% — disagreed 
with  the  premise.  More  than  99';'p 
seem  to  agree  with  the  principles 
of  freedom  we  expressed.” 

Dr.  Bauer  said  the  press  will 
find  a  powerful  ally  in  the  medi¬ 
cal  profession  if  the  press  is  ever 
threatened  with  government  dom¬ 
ination,  “as  the  medical  profes¬ 
sion  has  been  threatened.” 

NAM  Message 

Another  speaker  was  William 
H.  Ruffin,  president  of  the  Na¬ 
tional  Association  of  Manufactur¬ 
ers  and  of  the  Erwin  Mills,  Dur¬ 
ham,  N.  C. 

“From  the  days  of  Peter  Zenger 
freedom  of  the  press  in  this  coun¬ 
try  has  been  ably  and  whole¬ 
heartedly  defended  every  step  of 
the  way  by  crusading  journalists,” 
asserted  Mr.  Ruffin.  “I  wish  I 
could  say  that  American  business¬ 
men  have  been  as  united,  alert 
and  effective  in  defending  the 
freedom  it  takes  to  do  our  part 
of  America’s  job. 

“In  these  days  of  terrible  world 
crisis  it  is  heartening  to  know 
that  today’s  Concord  rifles  are 
in  the  hands  of  men  whose  busi¬ 
ness  is  the  living  truth.  No 
group  is  more  seasoned  or  suc¬ 
cessful  in  the  fight  for  freedom 
than  the  newspaper  men  of  Amer¬ 
ica.  And  it  is  the  hope  of 
America  that,  to  paraphrase  a 
great  hero  of  our  founding  days, 
you  too  ‘have  just  begun  to 
fight.’  ” 

J.  Clifford  Kaynor,  president  of 
NE.\  and  publisher  of  the  Ellen- 
hurg  (Wash.)  Record,  urged  all 
members  to  attend  the  summer 
convention  June  2-5  in  Seattle. 
Wash.,  and  make  a  tour  of 
Alaska. 

Ed  M.  Anderson,  publisher  of 
the  Brevard  (N.  C.)  Times,  chair¬ 
man  of  the  NEA  Legislative  Com¬ 
mittee.  and  William  L.  Daley, 
the  NEA  Washington  representa¬ 
tive,  told  of  the  work  of  the  or¬ 


HUSBANDS  AND  WIVES  ...  the  Four  Corners  Press  of  FranUii, 
Mich.,  is  well  represented  at  the  NEA  Convention.  Here  we  have,  h 
the  usual  order,  W.  N.  Albee;  Mrs.  Betty  I.ewis,  editor  of  FCP;  Mn. 
Barbara  Albee,  advertising  manager;  and  E.  C.  Lewis. 


ganization  for  the  “grass  roots” 
press  in  the  nation’s  capital. 

Mr.  Anderson  said  NE.A  has 
agreed  to  a  30%  increase  in  post¬ 
al  rates  in  three  years,  if  a  com¬ 
mission  is  appointed  to  study  the 
Post  Office  Department  and  if 
equality  of  treatment  is  granted 
all  newspapers.  Mr.  Daley  pre¬ 
dicted  a  10  or  15%  postal  in- 


SEC  Drops  Action 
For  Bowles  Data 

Bosto — The  civil  suit  brought 
in  federal  court  against  Sherman 
H.  Bowles,  Springfield  (Mass.) 
publisher,  and  seven  other  Spring- 
field  residents  was  dropped  April 
13  when  the  attorney  for  the  Se¬ 
curities  and  Exchange  Commis¬ 
sion  announced  the  defendants 
had  supplied  information  concern¬ 
ing  the  ownership  of  .Atlas  Tack 
Corp. 

Frank  Kopelman,  SEC  attorney, 
did  not  make  public  the  material, 
which,  he  said,  was  received  from 
the  Washington  headquarters  of 
SEC. 

Annual  reports  of  the  corpora¬ 
tion  list  59.000  of  98,000  shares 
as  the  property  of  the  Springfield 
Republican-Daily  News  Beneficial 
Fund  and  the  Springfield  Union 
Employes  Beneficial  Fund. 


Daily  Worker  Claims 
24,000  New  Readers 

The  New  York  Daily  Worker, 
Communist  newspaper,  which 
launched  a  subscription  drive  last 
January  because  the  paper’s  cir¬ 
culation  was  “dangerously  low," 
announced  this  week  that  the  cam¬ 
paign  has  netted  24.000  new  sub¬ 
scribers. 

.An  editorial  in  the  April  15  is¬ 
sue  claimed  that  21,800  addi¬ 
tional  subscriptions  have  been  n- 
ceived  for  the  Sunday  edition. 

Students'  Paper  i 
Is  Offset  Triumph 

Copies  of  an  ultra-modern  newv  [ 
paper  produced  by  students  at  th« 
Rochester  Institute  of  Technoloft 
may  be  obtained  at  the  Editor  4 1 
Publisher  booth  in  the  Astorl 
Gallery. 

The  RIT  Reporter.  Vol.  1| 
No.  5,  is  distinguished  by  a  full- 
color  picture,  printed  by  offset  oc 
newsprint.  The  edition,  which  also 
illustrates  type  composition  by  th« 
Intertypc  Fotosetter  and  Justo- 
writer,  was  run  on  an  .ATT 
Webendorfer  press  using  papt' 
supplied  by  Great  Northern  awi't 
Spruce  Falls  mills.  There  is  cokHj 
on  six  of  the  eight  tabloid  pages^ 
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S.  F.  Cops  Block  Photo 
I ,  Of  Mac’s  Great  Thrill 


western  p;ipers;  John  McCullough, 
Philadelphia  Inquirer;  Frederick 
Storm,  San  Francisco  Call-Bulle¬ 
tin;  Frank  Coniff,  New  York  Jour- 
nal-Anierican;  Keith  Wheeler,  Chi¬ 
cago  Sun-Times;  R.  M.  MacColl. 


Ex-Red's  Expose 
On  Russia  Is 
"Rome  Sensation 


BECAUSE  OF  TOO  MANY  HATS 

AWxandfr,  l‘niladclphia  (Pa)  hutictin 


AMONG  MY  SOUVENIRS 

Talhurt,  York  ti  orld- 1  t'lvtiratn  atxi  Son 


THE  MEMORY  LINGERS  ON 

Spokane  I  \\  a"!)  )  Spokesman-Rt 


r  San  Francisco — Seventeen  hours 

of  covering  General  Douglas  Mac- 
Arthur’s  homecoming  left  news- 
r  paper  forces  converged  here  seared 
j  but  without  casualties. 

The  interviewless  session  con- 
Aj  tained  color  and  ctowds  sufficient 
I  to  pack  news  wires  and  came  to 
Lit  ■  *  climax  in  the  General’s  “no 
politics”  pronouncement  at  the 
'’l*  i  Civic  Center  where  the  co-chair- 
i  man  was  John  Francis  Neylan, 

_ I  one-time  reporter  for  the  old  Call 

I  and  counsel  for  William  Randolph 
5  8  Hearst. 

J  Coverage  was  chiefly  a  pictorial 
^  matter,  and  so  far  as  could  be 
wit  '•  photographers  missed 

i  the  historic  view  of  MacArthur 
.  touching  foot  on  mainland  soil. 

;  This  happened  despite  a  rehearsal 
^  which  included  bands,  a  plane, 
and  all  trappings. 

Cause  of  the  miss  was  the  entry 
5  jj.  of  a  group  of  San  Francisco  police 
addi-  stepped  in  front  of  a  stag- 

^  gered  line  of  cameramen  awaiting 
j  the  shot,  according  to  .Acme’s 
’  Charles  McCarthy.  The  photog- 
’  raphers  were  on  the  white  line 
I  from  which  they  had  rehearsed, 
but  all  missed  the  big  picture  as 
I  ;  a  result  of  the  unheralded  police 
lewy  ^  arrival,  he  told  E  &  P. 
t  th«;  San  Francisco  Examiner  cover- 
)log)''  age  included  pictures  from  a  heli- 
OR  4;  copter. 

i  More  than  100  newsmen  were 

.  I  quartered  in  General  MacArthur’s 
•  I  hotel  here  arrival  night,  and  more 
**1  ffian  500  press  passes  had  been  is- 

y  thtl  Newspaper  representatives  bat- 

usto-l  insistently  at  conferences  and 
.ATF^i  "'on  their  point  that  the  airport 
papt-''  'hould  be  policed  by  civil  forces 
and  I  fheir  attitude  was  that  San 

cola*  f^rancisco  would  not  stand  for  a 
»agesl  '^spetition  of  the  manhandling  of 
_ I  photographers  by  military  police 


such  as  was  reported  from  Hono¬ 
lulu. 

An  honor  guard  of  military 
police  and  an  estimated  300  news, 
motion  picture,  newsreel,  televi¬ 
sion  and  radio  workers  gathered 
at  the  airport  for  the  arrival. 

In  both  the  14-mile  arrival  trek 
from  the  airport  and  the  triumphal 
march  Wednesday  morning  Mac¬ 
Arthur  was  preceded  by  a  mobile 
news  force  which  included  shifts 
of  photographers. 

Ken  McLaughlin,  Chronicle 
photographer  and  National  Press 
Photographers  Association  presi¬ 
dent,  had  received  an  apology  from 
Brig.  Gen.  Story  Smith  to  the  as¬ 
sociation  for  the  cuffing  given  four 
photographers  by  Air  Force  men 
at  Hickman  Air  Base,  Hawaii. 

"We  are  now  retracing  facts  of 
the  incident,”  General  Smith  wired. 
I'he  importance  of  the  most  effec¬ 
tive  operations  of  the  press  arc 
thoroughly  understood  and  be¬ 
lieved  in  by  the  Air  Force.” 

Admiral  Arthur  W.  Radford, 
commander  of  the  Pacific  fleet,  said 
in  a  memorandum  to  the  press 
that  the  “difficulties  .  .  .  were  pri¬ 
marily  caused  by  the  number  of 
photographers  who  were  on  hand.” 

A  score  of  newsmen  flew  non¬ 
stop  to  Washington  from  here 
shortly  after  noon  Wednesday  to 
cover  MacArthur’s  arrival  there, 
journeying  in  an  .American  Air 
Lines  DC6B  newly  delivered  from 
Douglas  Aircraft. 

They  started  from  San  Francis¬ 
co  29  minutes  after  the  Bataan 
t(H)k  off.  but  arrived  at  Washing¬ 
ton  National  Airport  32  minutes 
before  the  General  got  there.) 

.Accompanying  Rex  Smith,  AAL 
vicepresident,  were:  Bob  Consi- 
dine,  INS;  Edward  Folliard,  Wash¬ 
ington  Post;  John  O’Donnell,  New 
York  News;  Bascom  Timmons, 
representing  20  southern  and 


London  Daily  Express;  Frank 
Clarvoe,  San  Francisco  News, 
\lvin  Hyman,  San  Francisco 
Chronicle;  Fred  Cook,  London 
Evening  Express;  Robert  Bird,  New 
York  Herald -Tribune;  Henry  J. 
fay  lor,  American  Broadcasting 
('o.;  Philip  Ault,  Los  Angeles  Mir¬ 
ror;  Austin  Conover,  Hollywood 
Citizen-News;  .Arnold  Huss,  Pasa¬ 
dena  Star-News;  Carl  Mydans, 
Life;  H.  D.  Quigg,  United  Press; 
Fred  Runyan,  Pasadena  (Calif.) 
Independent,  and  William  Hippie 
and  J.  Crum,  American  Air  Lines. 

Just  before  the  plane  left,  My¬ 
dans,  Coniff,  Don  Whitehead  and 
Sam  Jaffe.  Marine  Corps  corre¬ 
spondent,  had  an  informal  reunion. 
The  latter  three  had  been  together 
from  the  Inchon  landing  to  the 
Chingchung  Reservoir  ordeal  in 
Korea.  .All  had  been  at  the  Mac¬ 
Arthur  liberation  ceremonies  in 
Seoul,  travelling  in  the  same  jeep. 
■ 

50-Page  Section 
Opens  Exhibit 

Chicago  —  82  full-scale  rooms 
developed  from  decorating  and 
furnishing  suggestions  entered  in 
the  Chicago  Tribune’s  1951  Better 
Rooms  competition  went  on  ex¬ 
hibit  in  65  retail  stores  April  16 
as  the  major  feature  of  a  com¬ 
munity-wide  Better  Rooms  Pa¬ 
geant  which  will  continue  through 
June  2. 

Publication  of  a  50-page  Better 
Rooms  supplement  of  the  Tribune 
on  Sunday.  April  15.  signalled  the 
opening  of  the  Pageant.  The  sup¬ 
plement.  featuring  word  and  pic¬ 
ture  coverage  of  recent  develop¬ 
ments  throughout  the  home  fur¬ 
nishings  and  allied  fields,  was  pro¬ 
duced  in  four  sections.  Zoned  for 
five  different  Chicago  sectors,  the 
supplement  ranged  from  48  pages 
in  some  areas  to  50  in  others. 


By  Syd  Stogel 

Rome — Newspaper  readers  here 
were  enjoying  a  rare  treat  this 
week,  reading  a  series  of  lively 
articles  by  one  of  Itals’s  most 
noted  Communists — in  //  Tempo, 
the  leading  conservative  newspa¬ 
per  of  Rome. 

The  writer  is  .Aldo  Cucchi,  Com¬ 
munist  member  of  Parliament  who 
has  split  with  the  Party  Line  on 
the  issue  of  defending  Italy  from 
armed  aggression,  even  if  the  ag¬ 
gressor  turns  out  to  be  Soviet  Rus¬ 
sia.  He  resigned  from  the  Com¬ 
munist  Party  last  January  to  in¬ 
cite  a  wave  of  Party  defections 
that  still  makes  front  page  news. 

Awarded  Italy's  Gold  Medal,  for 
valor  as  a  Partisan  fighter,  Cucchi 
has  been  writing  a  series  of  arti¬ 
cles  describing  a  trip  he  made  last 
November  in  the  Soviet  Union  as 
a  member  of  a  cultural  delegation 
representing  the  Italy-USSR  Asso¬ 
ciation.  The  right-wing  II  Tempo 
has  obtained  evciusive  rights  to 
publish  the  pieces,  which  will  ap¬ 
pear  later  in  book  form  under  the 
title  “The  Real  USSR.” 

Critical  of  Soviet 

The  articles  are  highly  critical 
of  the  Soviet  Union,  which  is  con¬ 
demned  for  her  talk  of  peace  and 
her  preparation  for  war.  In  de¬ 
scribing  his  travels  in  the  “Land 
of  Socialism,*'  the  former  Red 
leader  declared  he  saw  "more  can¬ 
nons  than  trees."  I'he  trip  disillu¬ 
sioned  him  thoroughly  and 
prompted  him  to  take  the  action 
that  led  to  his  expulsion  from  the 
Italian  Communist  Party  as  a 
"traitor  to  the  working  class,  spy 
and  war-monger." 

C  ucchi  is  a  surgeon  and  a  medi¬ 
cal  professor  at  the  University  of 
Bologne  in  private  life.  Nominally 
the  39-year-old  ex-Partisan  is  still 
a  Communist  Deputy. 
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Y  «  il/\m  giving  management  or  administra- 

1  -fl  TX7  ±4IJ^1  UOOmS  opportunity  to  make  any 

Statements  since  they  have  not 

Independent  LaPrensa 

.heTn.f'a*  ??  “e’"— t  £"£ 'Sr7Sl“wS^l 

KoA"  ArL'Vrr  ri'  alA^tria 


a  ,.,■  „  •  •.  i,  ,  ,  nZ  LnflW  ^  hs'S  >lway»  t«eii  in  hklory  in  the 

rlTba'a  s!SrAw‘’n“^"o';:L“‘““  ■'  “  sriimpiet.  iudicial  ->t  “■<  ««  W"- 

■oriai  Micy  ha,A.  printed  ein«  >.he„  the  ^a“f;U^n^b^irSri^^^^ 

'b“aSte/‘;e„l^e^”nion*Ti2SS  iSA,  "r$U“ed:''''fA  A”  jSjf-  «»-  "*»•»  “« 

it  for  refusal  to  accede  to  a  de-  process  against  La  Prensa,  which  '“^ais.  ^ 

mand  for  a  share  in  its  classified  now  goes  into  the  history  of  Ar-  Definite  Victory 

advertising  revenue  and  changes  gentina  and  the  world,  it  has  “I  will  remember  also  the  free 


Definite  Victory 
I  will  remember  also  the  free 


in  its  method  of  sale. 


President  Peron’s  signature  of 


not  been  possible  to  exercise  this  consciences  of  those  Argentines 


without  political  distinctions  who 


the  special  law  by  which  La  March  16  meeting  the  were  unable  to  tolerate  in  silence 

Prensa  is  expropriated  by  act  of  Senate  and  Deputies  organized  a  the  annihilation  of  an  indepen- 
Congress  set  in  motion  the  final  mixed  commis^on  of  inquii^  and  dent  new^aper. 
steps  for  acquisition  of  the  prop-  investigation  This  committee  “Even  if  the  material  assets  of 
erty  Victor  Antonion  Cirarelli  charged  La  Prensa  was  the  coun-  La  Prensa  are  expropriated  there 
was' named  to  inform  the  govern-  try’s  enemy  after  it  had  served  it  is  something  that  cannot  be  ex- 
ment  as  to  the  details  and  value  loy^'^y  ^^^e  than  80  years.  It  propriated:  the  spin  which  in- 
of  La  Prensa’s  assets  tun  from  abroad,  spired  it  in  its  first  hour  and 

•n#  Pi  w  I  I  ^  completely  and  which  will  continue  to  exist  de- 

^  tmouc  Interest  vigorously.  spite  all  contingencies.  That  is  why 

The  congressional  investigating  “The  committee  on  its  part  is  I  am  certain  that  despite  the  fact 
committee  had  recommended  that  jn  possession  of  the  newspaper  that  La  Prensa  was  unable  to  exer- 
Congress  declare  of  public  inter-  and  has  investigated  secretly  all  its  else  its  right  of  defense  the  def- 
est  “all  possessions  constituting  books  and  documents.  It  also  has  inite  verdict  has  already  been  given 
the  assets  of  the  collective  society  interrogated  its  personnel  without  by  the  people  of  my  country.” 


of  La  Prensa’s  assets. 

•Of  Public  Interest’ 

The  congressional  investigating 


of  La  Prensa.  which  operates  un¬ 
der  the  firm  name  of  Ezequiel  P. 
Paz  and  Zelmira  Paz  de  Ancho- 
rena.” 

The  executive  branch  is  directed 
to  assign  the  assets  to  the  ends  of 
the  general  interest  and  social  im¬ 
provement  of  the  Argentine  peo- 


ITU  Pushing  Demand 
For  ‘Tele  Circuit  Jobs 


piovcincni  oi  inc  /srgeniine  peo-  Under  PRESSURE  from  the  In-  included  in  a  few  contracts  says 
pie.  Expends  of  expropriation  will  ternational  Typographical  Union,  that  where  either  of  the  wire  serv- 
be  met  with  the  proewds  of  the  jjjg  Commercial  Telegraphers’  ices  submits  perforated  tape  for 
sale  ot  public  debt  bonds.  Union  has  made  demands  on  the  Teletypesetter  in  lieu  of  Teletype- 

La  Nacion  spoke  out  boldly.  Associated  Press,  International  writer  copy  such  tape  may  be 
charging  that  the  special  law  is  News  Service  and  United  Press  used  if  produced  by  employes 
unconstitutional.  The  accusers,  for  exclusive  operation  of  Tele-  under  conditions  establish^  by 
said  La  Nacion,  indicted  La  typesetter  circuits  by  members  of  contract  with  the  CTU,  meaning 
Prensa  for  its  opinions — “for  ex-  either  of  the  two  unions  and  sus-  CTU  members.  E  &  P  learns  ITU 
ercising  its  most  inviolable  right.”  pension  of  service  to  all  papers  is  refusing  to  sign  any  more  of 
During  debate  on  the  law.  Pero-  o"  any  Teletypesetter  circuit  when  these  contracts. 


nista  delegates  made  a  point  of  the  any  one  is  involved  in  a  dispute 
fact  that  La  Prensa  had  spurned  with  ITU. 


any  one  is  involved  in  a  dispute  2.  A  provision  that  any  Tele- 
with  ITU.  typesetter  circuit  be  manned  and 

Editor  &  Publisher  has  learned  tape-punched  by  either  press  as- 
the  ITU  has  made  a  demand  on  sociation  employes  (which  means 


an  opportunity  to  enjoy  “econom-  Editor  &  Publisher  has  learned  tape-punched  by  either  press  as- 
ical  prices”  of  a  government-spon-  i^e  ITU  has  made  a  demand  on  sociation  employes  (which  means 
sored  news  service,  preferring  to  the  international  officers  of  CTU  CTU  members)  or  ITU  members, 
get  its  news,  at  great  expense,  that  these  proposals  be  made  and  3.  A  differential  of  $12.50  per 


get  its  news,  at  great  expense,  that  these  proposals  be  made  and  3.  A  differential  of  $12.50  per 

from  the  United  Press,  Reuters  obtained  in  contracts.  The  alter-  week  for  CTU  members  punch- 
and  others.  '  native,  E  &  P  learned,  is  that  the  ing  tape  for  Teletypesetter. 

Pavmpnt  fn  ITP  TMpH  typographical  union  will  appeal  4.  A  joint  meeting  of  press  as- 
to  the  American  Federation  of  sociations  with  CTU  to  negotiate 
The  congressional  committee  Labor  for  jurisdiction  over  all  these  demands, 
said  its  inspection  of  the  hwks  press  circuits,  teletype  and  other-  The  CTU  unions  in  the  three 

disclosed  payments  of  $8,000  a  all  being  part  of  the  re-  press  associations  are  autonomous 

week  to  U.P.  Total  expenses  for  productive  process.  CTU  mem-  divisions.  They  have  their  own 
news  averapd  500,000  [,grs  then  would  have  to  join  ITU  officers  and  negotiate  their  own 

pesos  monthly,  with  10,000  a  ^r  set  up  an  independent  union  contracts.  They  have  no  offices, 
month  going  to  Reuters  and  the  carry  on  the  jurisdictional  The  international  officers  do  not 


The  CTU  unions  in  the  three 
press  associations  are  autonomous 


rest  to  U.P.  fight. 

The  government  must  pay  “the  The  den 
real  price”  of  the  paper,  accord-  services  re 
ing  to  Jeronimo  Remorino,  Ar-  them,  are: 
gentine  Ambassador  to  the  U.  S.,  1.  In  th 


fight.  enter  negotiations  but  the  con- 

The  demands  made  to  the  three  tracts  are  approved  by  the  inter- 
services  recently,  and  rejected  by  national  president  who  is  William 
them,  are:  L.  Allen  in  Washington. 

1.  In  the  event  of  a  labor  dis-  Mr.  Allen  confirmed  to  E&P 


gentine  Ambassador  to  the  U.  S.,  1.  In  the  event  of  a  labor  dis-  Mr.  Allen  confirmed  to  E&P 

but  Dr.  Alberta  Gainza  Paz,  the  pute  between  the  ITU  and  a  paper  the  position  of  the  typographical 

editor-publisher,  said  from  his  ex-  served  by  the  wire  service.  Tele-  union  as  being  that  if  any  num- 

ile  in  Uruguay:  “Only  the  phys-  typesetter  service  to  all  papers  on  ber  of  newspapers  are  on  a  Tele- 

ical  assets  can  be  expropriated;  the  circuit  would  be  suspended  un-  typesetter  circuit  and  any  one  is 

La  Prensa’s  spirit  will  live  on.”  less  the  paper  has  a  contract  with  having  trouble  with  the  Interna- 
Dr.  Gainza  Paz  issued  the  fol-  ITU  containing  the  so-called  tional  Typographical  Union  the 
lowing  statement:  “Charlotte  clause.”  This  provision  entire  circuit  would  be  cut  off. 


Adman  Hails 
Influence  of 
Small  Papers 

Publishers  and  editors  of  small 
town  newspapers  attending  tht 
Fourth  National  Annual  Sprinj 
Conference  of  Greater  Weeklki 
Associates  in  New  York  City  this 
week  were  told,  among  othe 
things  that  their  influence  in  help¬ 
ing  to  preserve  the  American 
business  pattern  is  “out  of  all  pro¬ 
portion  to  your  circulation.” 

Doing  the  telling  was  J.  H.  S 
Ellis,  president  of  the  Kudac 
Agency,  Inc.,  who  explained  thi: 
“people  who  live  in  small  com¬ 
munities  are  generally  closer  to 
the  realities  of  life  than  the  mil¬ 
lions  who  live  in  cities.  They  cat 
see  economies  at  work  on  a  scale 
that  can  be  comprehended.” 

Mr.  Ellis  said  he  did  not  think 
the  preservation  of  our  systen 
could  be  sold  by  advertising,  since 
the  subject  is  “too  technical  and,  1 
suspect — too  dull.  In  my  hones: 
opinion,”  he  said,  “it  can  better 
be  spread  by  a  comparative  fe» 
who  are  in  a  position  to  exert  ; 
wholesome  influence.”  Mr,  Elt 
added  that  the  country  editors  are 
in  an  ideal  situation  for  exertint 
such  influence. 

In  speeches  prepared  for  deliv¬ 
ery  to  the  conference  on  Friday 
and  Saturday, 'a  number  of  speak 
ers  painted  a  variety  of  pictures  oi 
the  weekly  scene. 

Lindley  B.  Caiman,  chairman  o: 
the  Class  “A”  Weeklies  of  Can 
ada,  told  some  175  publisher 
from  30  states  that  his  group 
showed  an  increase  of  almos' 
100%  in  dollar  volume  of  na 
tional  advertising  in  member 
newspapers  in  1950  as  compared 
with  1943. 

He  pointed  out  that  his  22-year 
old  association  has  61  memben: 
that  in  1950  the  average  member 
received  $13,616  of  national  ad¬ 
vertising.  “Unless  advertising  is  re¬ 
duced  because  of  shortages  oi 
goods  to  sell,”  Mr.  Caiman  pre¬ 
dicted,  “the  average  member  pa 
per  should  receive  $16,000  ii 
1951.” 

Encouraging  and  complimet 
tary  words  by  Harold  (Rusty) 
Barnes,  director.  Bureau  of  Adver¬ 
tising,  ANPA,  fell  on  the  ears  of 
the  conclave.  The  representativt 
from  the  daily  newspaper  field  told 
them,  “You  don’t  need  to  be  afrai: 
of  radio,  or  magazines,  or  tv.  Nd 
even  of  daily  newspapers.” 

Mr.  Barnes  added  that  “actual 
ly  the  weekly  newspapers  and  tbf 
daily  newspapers  offer  the  adver¬ 
tiser  the  same  basic  advantage 
Therefore  we  have  the  same  bask 
sales  story.”  Pointing  out  thd 
newspapers  have  only  33.4% 
the  total  national  advertising,  1* 
urged  that  all  concerned  “wort 
to  push  that  figure  up  to  40%  or 
45% — or  50%;”  that  by  so  doini 
“we’ll  ring  up  bigger  gains  fo' 
our  individual  papers  than  in  an; 
other  way  I  know.” 
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Hanson  Warns  UN  Treaties 
Could  Put  Press  In  Chains 


Both  Covenant  on  Human  Rights 
And  Information  Pact  Dangerous 

By  Elisha  Hanson 


Until  a  few  years  ago  no  one 
would  even  have  contended  that 
the  Executive  of  this  country  by 
and  with  the  advice  and  consent 
of  the  Senate 
could  have  set 
aside  any  provi¬ 
sion  in  the  Fed¬ 
eral  Constitution 
through  the  ex- 
e  r  c  i  s  e  of  the 
treaty  making 
power  authorized 
in  Article  VI 
thereof.  Yet  to¬ 
day  we  are  faced 
with  the  very  fact  Hanson 
of  that  threat. 

Treaties  Are  Law 

Article  VI  of  the  Constitution 
provides  that  “This  Constitution, 
and  the  laws  of  the  United  States 
which  shall  be  made  in  pursuance 
thereof;  and  all  treaties  made,  or 
which  shall  be  made,  under  the 
authority  of  the  United  States, 
shall  he  the  supreme  law  of  the 
bnd;  and  the  judges  in  every  state 
shall  he  bound  thereby,  anything 
in  the  Constitution  or  laws  of  any 
state  to  the  contrary  notwithstand¬ 
ing" 

The  United  States  appears  to 
be  the  only  government  in  the 
world  today  where  treaties  become 
a  part  of  the  law  of  the  land  on 
concurrence  of  two-thirds  of  the 
members  of  one  branch  of  the 
legislature  present  at  the  time  the 
treaty  is  considered;  without  ap¬ 
proval  of  the  whole  national  leg¬ 
islative  body. 

In  1920  the  Supreme  Court  of 
the  United  States  decided  a  con¬ 
troversy  the  significance  of  which 
is  only  now  coming  to  be  fully 
realized.  In  its  decision  it  held 
that  a  treaty,  entered  into  by  this 
country  with  Canada,  whose  pro¬ 
visions  unquestionably  invaded 
rights  of  the  various  states,  did  not 
conflict  with  the  general  terms  of 
the  Tenth  Amendment,  reserving 
to  the  states  all  rights  not  spe¬ 
cifically  granted  to  the  federal  gov¬ 
ernment  at  the  time  the  Consti¬ 
tution  originally  was  ratified. 

Full  Impact  Felt 

The  full  impact  of  this  decision 
is  now  being  experienced  as  a  re¬ 
sult  of  the  creation  of  the  United 
Nations  and  the  treaties  and  con¬ 
ventions  flowing  therefrom. 

The  charter  of  the  United  Na¬ 
tions  was  ratified  in  due  course  by 
the  Senate.  Subsequently,  in  a  con¬ 
troversy  arising  in  California,  this 
Charter  was  held  by  a  California 


(Part  of  a  talk  before  the  Wis¬ 
consin  State  Bar  Association  re¬ 
cently.  For  years,  Mr.  Hanson,  a 
Washington  attorney,  has  special¬ 
ized  in  law  of  the  press.  He  is 
general  counsel  of  the  American 
Newspaper  Publishers  Associa¬ 
tion.) 


court  to  be  paramount  to  local 
California  law.  The  effect  of  the 
California  decision  if  it  finally  be 
upheld  simply  means  that  the 
President,  with  the  concurrence  of 
a  majority  of  the  Senators  pres¬ 
ent  and  voting,  may  by  the  exer¬ 
cise  of  the  treaty  making  power 
abrogate  our  rights  of  free  speech, 
to  have  a  free  press,  to  worship 
God  according  to  our  own  beliefs, 
to  assemble  with  our  fellow  men, 
as  we  have  assembled  tonight,  to 
be  free  from  unreasonable  searches 
and  seizures  and  all  the  other  in¬ 
dividual  rights  guaranteed  us  by 
our  forefathers  one  hundred  and 
sixty  years  ago. 

In  other  words  by  the  simple 
expedient  of  legislating  through 
the  exercise  of  the  treaty  making 
power  all  of  our  cherished  con¬ 
cepts  of  liberty  may  be  destroyed 
at  one  fell  stroke. 

Freedom  Endangered 

At  this  moment  the  various 
agencies  of  the  United  Nations 
have  before  them  or  are  actually 
considering  in  one  form  or  an¬ 
other  proposals  which  if  adopted 
not  only  would  destroy  our  right 
to  free  speech  and  to  have  a  free 
press  but  our  right  to  religious 
liberty,  to  assembly,  and  to  due 
process  of  law. 

Pending  before  the  General  As¬ 
sembly  of  the  United  Nations  is  a 
document  entitled  “The  Covenant 
on  Human  Rights.”  Articles  13, 
14,  15  and  16  of  this  Covenant 
contain  certain  unctuous  platitudes 
to  the  effect  that  everyone  should 
have  the  right  to  freedom  of 
thought,  conscience  and  religion, 
to  hold  opinions  without  interfer¬ 
ence  from  others;  to  freedom  of 
expression;  to  seek,  receive  and 
impart  information  and  ideas;  to 
peaceful  assembly  and  to  associa¬ 
tion. 

But  now  let  us  take  a  look  at 
the  conditions  imposed  upon  the 
exercise  of  these  rights. 

Article  13  provides  that  free¬ 
dom  to  manifest  one’s  religion  or 
beliefs  shall  be  subject  to  such 
limitations  “as  are  pursuant  to 
law  and  are  reasonable  and  neces¬ 
sary  to  protect  public  safety,  or¬ 


der,  health,  or  morals  or  the  fun¬ 
damental  rights  and  freedoms  of 
others.” 

Rights  Suspended 
The  rights  of  free  speech  and 
to  have  a  free  press  are  subjected 
to  “penalties,  liabilities  and  re¬ 
strictions  *  •  *  as  are  provided  by 
law  and  are  necessary  for  the  pro¬ 
tection  of  national  security,  public 
order,  safety,  health  or  morals,  or 
of  the  rights,  freedoms  or  the 
reputations  of  others." 

Under  Article  II  of  the  Cove¬ 
nant,  the  rights  of  free  speech  and 
to  have  a  free  press  are  subject 
to  derogation  in  the  case  of  “a 
state  of  emergency  officially  pro¬ 
claimed  by  the  authorities  or  in 
the  case  of  public  disaster.” 

Before  I  take  up  the  penalties, 
liabilities  and  restrictions  pro¬ 
posed  to  be  inflicted  upon  the 
press,  let  me  remind  you  that  by 
the  precise  terms  of  this  Covenant 
the  right  of  a  citizen  to  belong  to 
the  church  of  his  own  belief,  to 
belong  to  a  labor  or  business  or¬ 
ganization,  even  to  belong  to  this 
Bar  Association  may  be  destroyed 
under  this  Covenant  if  those  in 
authority  should  determine  it  to 
be  to  their  interest  to  destroy  it. 
All  they  would  need  do  would  be 
to  proclaim  that  in  the  interest  of 
“public  safety,  or  order”  or  any 
of  the  other  criteria  set  forth  such 
associations  are  forbidden. 

If  my  observation  seems  fantas¬ 
tic  I  earnestly  suggest  that  you 
read  the  document. 

Covenant  Assailed 

As  long  as  we  have  a  press  free 
to  perform  its  function  of  gather¬ 
ing  and  disseminating  information 
about  matters  of  public  importance 
and  the  acts  and  activities  of  those 
holding  public  office  we  will  not 
lose  our  individual  liberties  in 
America. 

But  I  want  to  point  out  to  you 
that  by  the  provisions  of  Article 
14  of  the  proposed  Covenant  the 
free  press  as  we  know  it  in  Amer¬ 
ica  can  be  destroyed  in  America. 
Section  3  of  that  Article  reads 
thus: 

“The  right  to  seek,  receive  and 
impart  information  and  ideas  car¬ 
ries  with  it  special  duties  and  re¬ 
sponsibilities  and  may  therefore  be 
subject  to  certain  penalties,  liabil¬ 
ities,  and  restrictions,  but  these 
shall  be  such  only  as  are  provided 
by  law  and  are  necessary  for  the 
protection  of  national  security, 
public  order,  safety,  health  or 
morals,  or  of  the  rights,  freedoms 
or  reputations  of  others.” 

Also  Article  2  of  the  Covenant 
provides  that  in  the  case  of  a  state 
of  emergency  officially  proclaimed 
all  of  the  rights,  mentioned  in  Ar¬ 
ticles  14,  15  and  16,  may  be  sus¬ 
pended. 

At  Lake  Success  a  special  com- 
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Malik  Is  Chairman 

Dr.  Charles  Malik  of  Le¬ 
banon  is  the  new  chairman  of 
the  United  Nations  Commis¬ 
sion  on  Human  Rights.  His 
election  this  week  followed 
Mrs.  Franklin  D.  Roosevelt’s 
resignation.  She  had  headed 
the  commission  since  1946. 
Currently  the  main  project  is 
the  Covenant  on  Human 
Rights  embodying  an  enforce¬ 
ment  procedure. 

mittee,  consisting  of  delegates  rep¬ 
resenting  15  nations,  have  been 
at  work  on  a  draft  of  a  treaty 
on  Freedom  of  Information.  Over 
the  strenuous  objection  of  the  rep¬ 
resentative  of  the  United  States, 
Mr.  Carroll  L.  Binder,  the  distin¬ 
guished  editor  of  the  Minneapolis 
Star  and  Tribune,  this  committee 
put  the  finishing  touches  on  its 
proposed  global  treaty  on  informa¬ 
tion.  This  document  instead  of 
freeing  channels  of  information 
throughout  the  world  actually  pro¬ 
poses  to  bottle  them  up  and  sub¬ 
ject  to  punishment  any  who  try  to 
keep  them  open.  I  need  but  men¬ 
tion  two  of  the  proposals: 

One  would  prohibit  false  or  dis¬ 
torted  reports  that  would  under¬ 
mine  friendly  relations  between 
peoples  and  states. 

TTie  other  would  ban  informa¬ 
tion  likely  to  injure  the  feelings 
of  nationals  of  a  state. 

What  Is  False? 

If  the  latter  of  these  had  been 
in  effect  in  1933,  not  a  word  could 
have  been  printed  in  the  American 
press  regarding  the  policies  of  the 
Hitler  government  in  Germany 
and  the  tyrannical  methods  used 
to  enforce  them.  If  this  proposal 
should  now  become  effective  not 
a  word  could  be  published  in 
American  newspapers  about  the 
Statlin  government  in  Russia,  the 
Peron  government  in  Argentina, 
the  Mao  government  in  China  or 
the  Franco  government  in  Spain. 

As  for  the  first  of  the  proposals, 
the  ban  on  false  or  distorted  re¬ 
ports,  who  is  to  decide  what  is 
false  or  what  is  distorted? 

If  this  power  is  embraced  in  a 
treaty  flowing  from  the  United 
Nations,  I  warn  you  without  equi¬ 
vocation  our  free  press  will  cease 
to  exist. 

Spain  Is  Example 

Let  me  illustrate  how  it  will  be 
applied. 

Only  a  few  weeks  ago  the  Span¬ 
ish  Embassy  in  Washington  an¬ 
nounced  a  new  policy  for  the  han¬ 
dling  of  applications  of  United 
States  reporters  seeking  entry  into 
Spain.  Before  being  permitted  to 
go  to  that  country,  the  journalist 
who  applies  for  a  visa  must  pro¬ 
duce  from  his  publisher  an  agree¬ 
ment  to  print  the  Embassy’s  own 
“corrections  of  errors  of  fact" 
that  might  appear  in  his  published 
articles.  Further  such  an  applicant 
(Continued  on  page  110) 
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NEW  YORK  ADDRESSES  OF  CONVENTION  VISITORS 


Ashtabula  (0.)  Star-Beacon 


. Henry  J.  Schmiit . Waldorf-Astoria 

Adrian  (Mich.)  Telegram . Stuart  H.  Perry . Gotham 

Akron  (0.)  Beacon  Journal  . Sh.'  Bari-y . .  Waldoff-.Astoria 

Roger  Burrell . Plaza 

tih..... /V  vii.-  1  .  ..  A.  P.  Falk . Roosevelt 

•uoany  (A.  i.)  Kmckeroocker  News . A.  J.  McDonald . Waldorf-Astoria 

Herman  Moecker . Belmont  Plaza 

.  IL,.,. /V  V  .  T-  rr  ■  Henry  W.Stock . St.  Moritz 

,  j . J'"'’®**  Archibald . Waldorf  Astoria 

,  . H.  Cronise . Park  Une 

(Mm.)  Tribune  . p.  (;.  Belknap . 

Alhambra  (^lif.)  Po^Advocate . Barton  Heiligers . Barclay 

Allentown  (IS.)  Call-Chronicle . Samuel  W.  Miller . Waldorf-.Astoria 

David  A.  Miller. . Waldorf-.Astoria 

Peter  W.  Leisenring . Algonquin 

111; _ .  n  •  Robert  Pace . Barbizon-Plaza 

•Alliance  (0.)  Review .  . Mrs.  Alice  C.  Holies . Waldorf-Astoria 

A|.  /n.  ,  Panic. Siddall... . Waldorf-Astoria 

Altoona  (P*.)  Mirror . j.  E.  Holtzinger . Roosevelt 

James  G.  Slep . Roosevelt 

Herman  S.  ReiCsnyder . Roosevelt 

.  ,vT  tr  n  .  Richard  E.  Beeler . Roosevelt 

Amsterdam  (N.  Y.)  Recorder . W.  B.  LeFavour . Biltmore 

Anchorw  (i^la)  Times . Robert  B.  Atwood . Waldorf-.Astoria 

Aniia^lis  (Md.)  Capital . Elmer  M.  Jackson.  Jr . Taft 

Anniston  (Ala.)  Star . Mrs.  Harry  M.  Ayers . Barclay 

a_  .  a  r.  .  .  ColoDcl HaiTy  M .  Aycrs . Barclay 

Ansoma  (Conn.)  Sentinel . L.  L,  Desaulniern . Waldorf-Astoria 

4  . ,  1  /w,  .  T  .  .  Emerson. . W'aldorf-Astoria 

AshUnd  (Ky.)  Independent . Colonel  B.  F.  Fcrgey . Seymour 

.  a.  „  Mrs.  B.  F.  Forgey . Seymour 

.Ashtabula  (0.)  Star-Beacon  . D.  C.  Rowley . New  Weston 

Mrs.  D.  C.  Rowley . New  Weston 

R.  B.  Rowl»’ . New  Weston 

Mrs.  R.  B.  Rowley . . New  Weston 

Mrs.  C.  A.  Rowley . New  Weston  • 

E.  A.  Olson . New  Weston 

E.  C.  Hankins . New  Weston 

...  ,  .  C.E.  Bartlett . New  Weston 

Atlanta  (Ga.)  Joumal-Coiistitution . George  C.  Biggers . Waldorf-Astoria 

Horace  Powell . Ambamador 

.  Jack  Tarver . Ambassador 

.  .  ...  George  Merrifield . l.exington 

Auburn  (N.  i.;  t. itizen-Adveriiser . William  0.  Dapping . Harvard  Club 

Wellington  Wales . Harvard  Club 

,  George  Metcalf . Harvard  Club 

Aufusta  (Ga.)  Chronicle . Wm.  S.  Morris . Ambaraador 

,  .  Mrs.  W.  S.  Morris . Amt>as8sdor 

Austin  (Tet)  .American  A.  Statesman . Louis  N.  Goldberg  . Belmont  Plaza 


Baltimore  (Md.)  News-Post  and  .American . William  M.  Baskervill . Warwick 

Nelson  J.  Quimper . Warwick 

„  Marshall  P.  Trippe . Warwick 

Bangor  (Me.)  News . Mrs.  Lillis  T.  Joimn . Waldorf-Astoria 

Frank  L.  Ames . Taft 

„  Andrew  J.  Pease . Shelton 

Bane  (Vt.)  Times . Alexander  C.  Walker . Wrldorf-Astoria 

n  V  Mrs.  A.  C.  Walker . Waldorf-Astoria 

D  .  Times. . . ! . Frank  B.  Nichob . Roosevelt 

Baton  Rouge  (La.)  State-Times  Advocate . Charier  P.  Mansbip,  Jr . Barclay 

D  A.  .  ...  Douglas  Ij.  Manship . Barclay 

Battle  Creek  (Mich.)  Enquirer  and  News . A.  L.  Miller . Waldorf-.Astoria 

R.  B.  MUIer . Pierre 

„  George  B.  Dolliver . Waldorf-Astoria 

Bay  City  (Mich. I  Times . Andrew  J.  Simpson . . .  .Roosevelt 

Bayonne  (N.  J.)  Times . Sydney  A.  Lazarus . Waldorf-Astoria 

Herman  Lazarus,  Jr . Shelton 

George  0.  Hamper . Bayonne  Times 

Robert  N.  Caldwell . Bayonne  Times 

-  Maurice  Zinader . Bayonne  Times 

Beaumont  (Tex.)  Enterprise  A  Journal . 0.  E.  Davis . Waldorf-Astoria 

_  „  E.  C.  Davis . Waldorf-Astoria 

Beaver  Falls  (Pa.)  News-Tribune . James  H.  March . Commodore 

H.  0.  Boettner . Commodore 

Mthlehem  (Pa.)  Globe-Times . Holland  L.  Adams . Waldorf-.Astoria 

Binghamton  (N.  Y.)  Press . A.  B.  Engelbert . New  W'eston 

James  J.  Burnett . New  Weston 

J.  Fred  Jones . New  Weston 

Fred  W.  Stein . Waldorf-Astoria 

Birmingham  (.Ala.)  News  4  Post  Herald . Clarence  B.  Hanson,  Jr . Waldorf-Astoria 

Mrs.  Clarence  B.  Hanson,  Jr.. .  .Waldorf-Astoria 

Harry  B.  Bradley . Waldorf-Astoria 

Mrs.  Harry  B.  Bradley . Waldcrf-Astoria 

Bjsbee  (Aria.)  Review . Folsom  Moore . Biltmore 

Bismarck  (N.  D.)  Tribune . William  Moeller . Waldivf-Astoria 

Mrs.  William  Moeller . Waldorf-Astoria 

Mrs.  A.  C.  Sorlie . Waldorf-Astoria 

Mrs.  Stella  I.  Mann . Waldcrf-Astoria 

Bloomington  (III.)  Pantagraph . Loring  C.  Merwin . Beverly 

Davis  Merwin . Waldorf-Astoria 

Joe  M.  Bunting . Roosevelt 

Boston  (Mass.)  Christian  Science  Monitor . John  H.  Hoagland . Waldorf-Astoria 

M.  Alvah  Blanchard . Waldorf-.Astoria 

Herbert  T.  Stanger . Barclay 

Boston  (Mass.)  Herald  and  Traveler . Robert  B.  Choate . Pierre 

Boston  (Mass.)  Post . Chester  C.  Steadman . Commodore 

Walter  F.  Carley . Commodore 

Chester  C.  Gray . Roosevelt 

Morris  B.  Kerr . Commodore 

Eugene  M.  McSweeney . Commodore 

Bradford  (Pa.)  Era . Henry  A.  Satterwhite . Ambassador 

William  E.  Eysinger . Ambassador 

Lester  R.  Edwards . Ambassador 

Joseph  M.  Cleary . Ambassador 

Bridgeport  (Conn.)  Herald . Leigh  Danenberg . Bedford 

A.  J.  Miller . Bedford 

Bristol  (Va.)  Herald-Courier . CarrcU  Reece . Waldorf-Astoria 

E.  Keith  Hartsell . Waldorf-.Astoria 

Brockton  (Maas.)  Enterprise-Times . '...Chas. L.  Fuller . W'aldorf-Astoria 


Brooklyn  (N.  \.)  Eagle. 


Brush-.Moore  Newspapers,  Canton  (0.) . 


Buffalo  (N.  Y.J  Courier-E.vpreS8. 


Burlihgton  (Iowa)  Hawk-Eye  Gazette. 

Burlington  (N.  C.)  Times  News . . 

Burlington  (Vt.)  Free  Press . 


.William  F.  Crowell . 24  Johnson  St., 

Brooklyn,  N.iY. 

John  E.  Dean . 

I.  Cohen .  “ 

Stuart  Patton .  “ 

Robert  M.  Grannie .  “ 

I^win  B.  Wilson .  “ 

Stephen  J.  Lambert .  “ 

Frank  D.  Schrotb,  Jr .  " 

,  .Roy  D.  Moore . 2  Sutton  PL,  South 

William  T.  Moore . 2  Sutton  PI.,  South 

William  H.  Vodrey . Barclay 

William  H.  Vodrey,  Jr . Ambamador 

John  D.  Raridan . Ambassador 

Joseph  Kelly  Vodrey . Drake 

Thomas  S.  Brush . Waldorf-.Astoria 

Henry  R.  Schaffner . Gotham 

..William  J.  Conners,  III . .Cbborn,  Scolaro, 

Meeker  4  Scott 
270  Madison  Ave. 

Burrows  Matthews .  “ 

Frank  J.  Clancy .  “ 

Raymond  G.  Uriwn .  “ 

A.  Gordon  Bennett .  “ 

William  £.  O'Brien .  " 

Russell  C.  Harris .  “ 

.  .Clarence  W.  Moody . Park  Lane 

. .  Staley  A.  Cook . Lexington 

, ,  David  W.  Howe . Waldorf-.Astoria 


Cadillac  (Mich.)  News . 

Calgary  (Alb.)  Canada  Herald. 
Camden  (N.  J.)  Courier-Post . . 


Canandaigua  (N.  Y.)  Messenger. 
Canton  (0.)  Repository . 


Cedar  Rapids  (la.)  Gazette. . . 
Charleston  (W.  Vs.)  Gazette. 


Charleston  (W,  Va.)  Mail . 

Charlotte  (N.  C.)  News . 


Chattanooga  (Tenn.)  News-Free 


Chelsea  (Mass.)  Record . 
Chester  (Ps.)  Times _ 


Chicago  (III.)  Herald-.American. 
Chicago  (III.)  News . 


Chicago  (Ill.)  Sun-Times . 


Chicago  (Ill.)  Tribune . 


ChiUicothe  (0.)  Gazette. . 
Cincinnati  (0.)  Enquirer . 


Cincinnati  (0.)  Post . 
Cleveland  (0.)  News . 


Cleveland  (0.)  Plain  Dealer . 


Cleveland  (0)  Press . 


Clinton  (la.)  Herald . 

Coldwater  (Mich.)  Reporter. 


. T.  0.  Huckle . Roosevelt 

. Jehn  D.  Southam . Roosevelt 

. Mrs.  Harold  A.  Stretch . Waldorf-Astoria 

William  A.  Stretch . Waldorf-Astoria 

Harold  A.  Stretch,  Jr . Waldorf-Astoria 

Miss  Jane  A.  Stretch . Waldorf-Astoria 

Neal  E.  Dyer . Courier-Post 

. M.  L.  Waterbury . Belmont  Plaza 

. Roy  D,  Moore . 2  Sutton  PI.,  South 

John  D.  Raridan . Amt'eseador 

Joseph  Kelly  Vodrey . Drake 

Henry  R.  Schaffner . Gotham 

. J.  F.  Uladky,  Jr . Barelay 

. Robert  L.  Smith . Belmont  Plaza 

Frank  .A.  Knight . Belmont  Plaza 

W.  E.  ChUton,  III . 164  E.  77th  St, 

Tel.  Regent  4-4893 

. F,  M.  Staunton . Barclay 

Mrs.  W.  E.  Clark . Barclay 

. Thomas  L.  Robinson . St.  Regis 

Mrs.  Thomas  L.  Robinson . St.  Regis 

Press . Roy  McDonald . Waldorf-Astoria 

Everett  Allen . Waldorf-.Astoria 

. Herbert  D.  Hancock . Taft 

. Alfred  G.  Hill .  . Waldorf-.Astoria 

Chauncey  L.  Eanes . Taft 

George  Northridge . Taft 

Edward  O'Connor . Taft 

Curtis  Reybum . Taft 

Nicholas  Fellman . Taft 

Jack  B.  Thompson . Taft 

Roy  Noden . Taft 

. Worth  C.  Coutney . Waldorf-Astoria 

. John  S.  Knight . Waldorf-Astoria 

Towers 

Geo.  F.  Hartford . Waldorf-Astoria 

J.  H.  Barry . Waldorf-Astoria 

A.  W.  Carstens . Lexington 

. Marshall  Field,  Jr . Waldorf-Astoria 

Russ  Stewart . Waldorf-Astoria 

L.  T.  Knott . Waldorf-Astoria 

Harry  Baker . Waldorf-Astoria 

. Col.  R.  R.  McCormick . Waldorf  Towers 

E.  M.  Antrim . Ambassador 

C.  M.  Campbell . Waldorf-Astoria 

C.  E.  McKittrick . Waldorf-Astoria 

Louis  H.  Rose . Hampshire  House 

A.  M,  Kennedy . Plaza 

F,  J.  Byington,  Jr . Waldorf-Astoria 

. J.  K.  Hunier . New  Weston 

. Roger  H.  Ferger . Waldorf-Astoria 

Eugene  S.  Dufiield . Waldorf-Astoria 

Andrew  F.  Wiley . Waldorf-Astoria 

. F.  W.  Giesel . Leiington 

. Herman  L.  Vail . Weylin 

Leo  P.  Doyle . Waldorf-Astoria 

N.  R.  Howard . St.  Regia 

Sidney  D.  L.  Jackson,  Jr . St,  Regis 

Charles  F.  McCahill . St.  Regis 

. Guerdon  Holden . Drake 

I.  F.  Freibergcr . Waldorf-Astoria 

Sterling  E.  Graham . Waldorf-Astoria 

Paul  Bellamy . St.  Regis 

Herman  Vail . Weylin 

J.  A.  Van  Buren . Waldorf-Astoria 

W.  G.  VoTM . Statler 

George  P.  Hausser . Waldorf-.Astoria 

Leon  Link . Roosevelt 

Phil  Porter . Statler 

Stanley  P.  Barnett . Statler 

. James  A.  Foltz,  Jr . Waldorf-.Astoria 

Louis  B.  Seltzer . Waldorf-.Astoria 

George  H.  Fuller . Lexington 

Paul  0.  Brannon . Lexington 

William  F.  Alexander . Lexington 

James  J.  Kelleher . Lexington 

. J.  A.  Clapp . Waldorf-.Astoria 

. L.  Earle  Davidson . Lexington 

Mrs.  L.  Earle  Davidson . Lexington 

(Continued  on  page  IIS') 
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4'A  Chairman  Prefers 
Bowling  to  Boating 


By  Robert  B.  McIntyre 

Life’s  little  ironies  are  a  dime 
a  dozen;  crop  up  in  the  lives  of 
both  great  and  small. 

Take  the  case  of  Lou  Brockway, 
for  example,  executive  vicepresi¬ 
dent  of  Young  &  Rubicam,  Inc., 
who  this  week  was  elected  chair¬ 
man  of  the  American  Association 
of  Advertising  Agencies  at  its  33rd 
annual  meeting  in  White  Sulphur 
Springs,  W.  Va. 

Born  Louis  Newell  Brockway  in 
1897  in  Clinton,  N.  Y.,  “Brock” 
today  lives  on  Steamboat  Road  in 
Greenwich,  Conn.  His  home  is  a 
yard  arm’s  length  (a  long  yard 
arm,  that  is)  from  the  Indian 
Harbor  Yacht  Club  of  which  he’s 
a  member;  is  surrounded  on  three 
sides  by  the  waters  of  Long  Island 
Sound.  Yet,  ironically,  Mr.  Brock¬ 
way  doesn’t  own  a  boat.  In  fact, 
be  says  the  more  he  goes  out  in 
them,  the  less  he  wants  to  own  one. 
Reason:  he  dreads  becoming  “a 
slave  to  a  boat.” 

Likes  Bowling  Best 

Belonging  to  a  yacht  club  and 
not  owning  a  boat  is  a  lot  like 
being  a  foreign  minister  without 
portfolio.  But  Mr.  Brockway  says 
he  enjoys  his  membership  on  the 
club’s  bowling  alleys  and  “sus- 
1  pects”  his  average  for  the  season 
is  around  165. 

Up  until  two  years  ago,  the 
4-A’s  new  chairman  was  a  hard 
ridin’  horseman  but  he  has  since 
turned  in  his  saddle  for  some  light 
gardening  implements.  Occasional¬ 
ly,  however,  he  risks  “slavery”  by 
shipping  aboard  his  friends’  boats 
for  an  hour  or  two  on  a  weekend, 
but  chances  are  that  before  the 
day  is  out  he  winds  up  bowling 
or  gardening. 

Mr.  Brockway’s  apparent  dislike 
of  becoming  a  slave  to  anything 
has  probably  had  much  to  do  with 
bis  success  in  the  advertising  busi¬ 
ness. 

Served  in  World  War  I 

Agency  Executive  Brockway  at- 
ten^d  Hamilton  College  where  he 
majored  in  English  and  history  and 
participated  in  track,  basketball 
and  debating.  In  1917  he  graduat¬ 
ed  in  time  to  serve  in  World  War 
I  as  a  lieutenant  in  the  infantry. 

Upon  his  discharge  from  the 
®rniy  in  1919.  Mr.  Brockway 
joined  the  advertising  department 
of  Scribner’s  Magazine;  eventually 
became  ad  manager  and  by  1923 
was  doing  sufficiently  well  salary- 
wise  to  marry  Germaine  Down¬ 
ward.  Three  years  later  he  left 
Scribner’s  to  head  up  the  ad  de¬ 
partment  of  the  American  Mercury 
where,  under  the  influence  of  Edi- 

ilot  H.  L.  Mencken,  he  became  an 
omnivorous  reader;  still  is. 

•  In  1930,  the  tall,  affable  adman 
hained  his  sights  on  the  agency 
held  and  became  an  account  ex- 
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ecutive  with  Young  &  Rubicam 
where  he  gradually  worked  into 
handling  the  agency’s  lush  General 
Foods  account. 

Over  the  years  that  followed 
Mr.  Brockway  “grew  up”  with  the 
then  top  talent  among  the  radio 
entertainers;  handled  such  stars  as 
Jack  Benny  and  Kate  Smith  when 
they  were  at  their  peaks. 

By  1939  his  astute  handling  paid 
off  and  Y  &  r’s  top  echelons  of 
management  appointed  him  a  vice- 
president  and  account  supervisor. 
In  1943  he  was  elevated  to  his 
present  niche  as  executive  vice- 
president,  second  in  command  to 
agency  president  Sigurd  S.  Lar- 
mon. 

Known  as  Conciliator 

Both  clients  and  agency  people 
who  have  worked  closely  with  Mr. 
Brockway  peg  him  as  being  a  great 
conciliator.  His  reputation  for 
being  calm,  cool  and  collected  in 
discussions  with  recalcitrant  groups 
was  earned  the  hard  way,  when 
he  was  faced  with  coping  with 
temperaments  of  stars  appearing 
on  Y  &  r’s  radio  shows.  As  one 
close  associate  put  it,  “He’s  the 
guy  the  agency  counts  on  in  any 
discussion  with  unions,  talent  or  in 
any  situation  where  a  cool  head 
must  prevail.” 

Despite  his  close  association 
with  magazines  and  radio-xv,  Mr. 
Brockway  manages  to  find  a  few 
kind  (if  somewhat  guarded)  words 
for  newspapers  as  an  advertising 
medium. 

“Although  I’ve  been  closest  to 
radio  and  television  advertising,” 
he  says,  “I  have  a  strong  apprecia¬ 
tion  of  the  effectiveness  of  news¬ 
papers  and  what  they  can  do  for 
an  advertiser.” 

Asked  for  his  views  on  the  effect 
of  TV  on  newspapers,  the  agency- 
man  hedged  nicely,  replied:  “Tele¬ 
vision  will  have  whatever  effect  it 
deserves  to  have.  If  it  can  outsell, 
come  up  with  better  reasons  for 
its  use  over  dailies,  it  will  and 
deserves  to  win  out.” 

No  Stranger  to  4-A’s 

In  taking  up  his  new  duties  as 
chairman  of  the  4-A’s,  Mr.  Brock¬ 
way  does  not  come  to  the  associa¬ 
tion  as  a  stranger.  For  some  time 
he  has  been  chairman  of  its  radio- 
xv  committee.  In  addition,  he  is 
a  director  and  chairman  of  the 
executive  committee  of  the  Adver¬ 
tising  Council. 

■ 

24-Page  Section 

The  Waukegan  (HI.)  News-Sun 
published  a  24-page  building  sec¬ 
tion,  April  17.  including  tips  and 
ads  on  home  building,  home  fur¬ 
nishings  and  repairs.  More  than 
100  contractors  and  dealers  ad¬ 
vertised  their  services  and  mer¬ 
chandise  in  the  section. 
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Louis  N.  Brockway 

Agencies  Swap  Notes 
On  Defense  Economy 


Members  of  the  American  As¬ 
sociation  of  Advertising  Agencies 
took  time  out  this  week  to  swap 
notes  at  their  33rd  annual  meet¬ 
ing  at  White  Sulphur  Springs,  W. 
Va.,  on  where  advertising  stands 
in  a  mobilized  economy. 

Keynoter  for  the  sessions  was 
Richard  Glenn  Gettell,  chief  econ¬ 
omist  for  Time,  Inc.,  who  predict¬ 
ed  better  business  ahead  for  ad¬ 
vertising. 

Mr.  Gettell  said  the  mobilization 
program,  as  far  ahead  as  it  is 
presently  planned,  is  not  a  cause 
for  worry  to  the  industry.  Based 
on  comparisons  with  trends  in  ad¬ 
vertising  in  World  War  II,  when 
there  were  far  more  strict  economic 
controls  than  are  foreseeable '  at 
present,  there  is  every  reason  to 
expect  bigger  billings  and  busy, 
profitable  times  ahead,  he  said. 

Faulty  Memories 

“Uncertainty  in  the  advertising 
industry  rests  in  large  part  on 
faulty  memory  of  what  actually 
happened  in  World  War  II,”  Mr. 
Gettell  said.  “Optimists  remember 
the  effect  of  the  excess  profits  tax 
and  look  forward  to  a  boom  of 
advertising  paid  for  with  a  IS  to 
30c  tax  dollar.  Pessimists  fear  that 
materials  shortages  and  allocations 
will  curtail  advertisers’  expendi¬ 
tures.” 

Through  a  series  of  charts,  Mr. 
Gettell  pointed  out  that  actually 
during  the  last  war,  advertising 
revenues  dipped  only  about  3% 
from  1941  to  1942,  when  the  scare 
effect  of  conversion  brought  the 
“greatest  curtailment  of  advertis¬ 


ing,  but  immediately  thereafter, 
they  rebounded  and  increased 
steadily.” 

Mr.  Gettell  said  that  at  the 
worst,  “this  would  mean  a  3% 
reduction  in  advertising  during  the 
first  year  of  mobilization.  There¬ 
after,  — substantial  growth. 

3%  Cut  in  Revenues 

He  emphasized  that  this  possible 
3%  cut  is  based  on  the  repetition 
of  the  ’41  to  ’46  pattern,  a  time 
“when  we  were  fully  at  war,  under 
strict  economic  controls,  and 
when,  at  the  peak,  45%  of  our 
national  output  was  directed  to 
military  purposes.  With  all  of  that 
stringency,  ad  revenues  were  cut 
3%.” 

The  present  defense  program, 
Mr.  Gettell  continues,  contem¬ 
plates  not  a  45%  diversion  of  out¬ 
put,  but  15%  by  the  end  of  this 
year,  and  a  maximum  of  20% 
next  year, 

“Consumers  are  going  to  have 
more  money  to  spend  this  year 
than  last  year,”  he  concluded. 
“And,  in  all  probability  more 
money  next  year  than  this  year. 
And  inasmuch  as  the  volume  of 
advertising  demonstrably  increases 
along  with  the  volume  of  con¬ 
sumer  spending,  our  prospects  for 
this  year  and  next,  the  way  we 
are  going  now,  are  bright.” 

Frederic  R.  Gamble,  association 
president,  said  the  industry  is  in 
a  mobilized  economy  and  “already 
facing  a  return  of  many  of  the 
problems  of  defense  and  war 

{Continued  on  page  102) 
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LaSalle  News-Tribune 
Captures  Ayer  Trophy 


TIIE  DAin  >E«  S.TRIBl  >E 


IJN  Troops  Storm  Han  River 


The 

coopera 


LaSalle  tute  of  the  Graphic  Arts,  and  J.  L. 
le,  has  Frazier,  editor  of  Inland  Printer. 

Vayland  Some  Overdid  It 

in  fypo*  Mr.  Stassen  commented  on  the  ’ng 

u  1  ^  skill  with  which  winning  newspa-  ^ 

^aphs  in  harmony  and  balance 
the  his-  Qj,  front  pages  to  win  reader 
a  news-  interest.  “Some  papers,”  he  said, 
ill  toira  because  there  were  large 

^  dead  spaces  on  their  front  pages 
4,0W.  where  nothing  caught  the  reader’s  -  :  *|f 

ng  Peter  attention,  while  others  tried  so  « » n  ‘  ti-” 

IS  paper  bard  to  win  attention  that  they  »-■  ! 

overdid  it.”  t  - 1 

ted"  **  '  said,  “All  the 

'  ‘  .  winning  newspapers  had  front  I"  •  -r- . -Ta»>-gy 

he  Daily  pages  which  were  forceful  without  r- 

le  finest  being  shrill  and  unbalanced.  It 
lywhere,  ^eems  to  me  that  newspapers  are  ” 

a  better  job  time  ^H|g||||||M|||^^^M||a||||||m||||||n 

make-up  typography,  and 
there  the 

th  body  appearance  of  a  great  many  of  the  ^^^^H^j^UBBIBl^HBi 
on  a  9-  entries  in  the  Exhibition.” 
is  me  More  Page  One  Pictures 

All  the  judges  note  a  trend  to-  ~  -  ■■ 

"  ,  ward  the  use  of  more  and  better  The  Ayer  Trophy  for  excellence  i 

English-  photographs  on  the  front  page,  and 

s  in  the  commented  on  the  fact  winning  40,000  to  50,000  circulation — 
newspapers  were  alert  to  provide  Brownsville  (Tex.)  Herald,  Rut- 
Marcn  below-the-fold  interest  on  the  front  land  (Vt.)  Herald,  Rochester 
page.  Mr.  Frazier,  tracing  the  de-  (Minn.)  Post-Bulletin,  San  Rafael 
'^eiopment  of  other  trends,  said,  {Calit)  Independent  Journal,  Win- 
ed  Hon-  “Newspapers  are  continuing  to  use  ston-Salem  (N.  C.)  Twin  City 
in  tour  more  and  more  flush-left  head-  Sentinel,  Kewanee  (Ill.)  Star-Cou- 
tne  Gup  lines,  and  to  eliminate  sub-heads  rier.  Mason  City  (la.)  Globe- 
from  stories.  In  make-up,  more  Gazette,  and  Reading  (Pa.)  Eagle 
‘‘®n  tor  attention  is  being  paid  to  the  bal-  Under  10,000 

Urnrl  distribution  of  accents  on  Less  than  10,000  circulation- 

JJZ..  the  front  page.  In  both  typography  Zanesville  (O.)  News.  Red  Wins 
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Danville,  Ill. — Edwin  C. 
Hewes,  68,  retired  editor  and  pub¬ 
lisher  of  the  Danville  Commercial- 
News.  died  April 
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Hewes 


i  o  i  aKs  Liquor  Jias  other  member  of  the  Gannett 
Harrisburg,  Pa.  —  The  Patriot  Group,  became  general  manager 
(a.m.)  and  the  Evening  News  of  the  Commercial-News  at  that 
have  dropped  a  long-standing  ban 
on  liquor  and  beer  advertising. 

Former  Publisher  Vance  C.  Mc¬ 
Cormick,  an  ardent  dry,  refused 
to  take  alcoholic  beverage  adver- 
His  dry  views  at  one  time 


awaraea  to  me  Kingsport  (Tenn.)  ^ko  in  the  Running 

News,  Second  Honorable  Mention  -r-i.  <  n  • 

to  the  Waukesha  (Wis.)  Daily  following  newspapers,  in 

Freeman  and  Third  Honorable  to  award  winners  re- 

Mention  to  the  Martinsburg  (W. 

Va  I  Jnurruil  judging: 

More  than  50,000  circulation — 

L.  A.  Mirror  Again  Columbia  (S.  C.)  State,  Los  An-  tising. 

The  Los  Angeles  (Calif.)  Mirror  geles  Times,  Erie  (Pa.)  Daily  reportedly  cost  him  the  govemor- 
was  given  the  Honorable  Mention  Times,  Miami  (Fla.)  Herald,  New  ship  of  the  state, 
for  tabloids  regardless  of  circula-  Orleans  (La.)  Times-Picayune,  After  the  death  of  Mr.  Mo¬ 
tion.  The  same  newspaper  had  Milwaukee  (Wis.)  Journal,  Win-  Cormick,  the  newspapers  were 
been  selected  last  year  also.  ston-Salem  (N.  C.)  Journal,  New  purchased  by  Edwin  F.  Russell, 

Judges  were  Harold  E.  Stassen,  Orleans  Item,  Dayton  (O.)  Jour-  the  present  publisher.  Subsequent- 
president  of  the  University  of  nal  Herald,  New  York  Times,  Phil-  ly,  Samuel  L.  N  e  w  h  o  u  s  e  ac- 
Pennsylvania,  Merle  Armitage,  art  adelphia  (Pa.)  Inquirer,  Atlanta  quired  an  interest  in  the  Patriot- 
director  of  Look  and  Quick  and  (Ga.)  Constitution  and  Minne-  News  Co. 
president  of  the  American  Insti-  apolis  Morning  Tribune. 


and  circulation  manager.  In  addi¬ 
tion  to  being  general  manager  of 
the  newspaper,  he  was  manager  of 
Radio  Station  WDAN. 

In  1945,  Mr.  Hewes  served  » 


president  of  the  Illinois  Dafly 
Newspaper  Markets,  Inc. 


He  was  rescued  from  a  capsized 
motorboat  in  which  two  persons 
lost  their  lives  in  1942. 
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Media  Buyer  Is  ‘Sold’ 
On  Small  Town  Papers 


The  Cam  pbell-E WALD  plan  of 
cooperative  advertising  and  deal¬ 
ing  with  newspaper  salesmen 
makes  it  easy  to  use  smalltown  pa¬ 
pers  in  advertising  campaigns. 

Some  8,800  daily  and  weekly 
newspapers  are  used  monthly  in 
r  the  agency's  program,  and  in  a 

I  year’s  time  as  many  as  10,000  of 
the  nation’s  12,000  papers  arc  on 
ad  schedules. 

“It  is  easy,”  according  to  JosejA 
I.  Hartigan,  vicepresident  and  di¬ 
rector  of  media,  “when  you  think 
and  plan,  study  and  digest  the  in¬ 
telligent  information  that  comes  to 
your  attention.” 

In  Advertiser’s  Control 
Mr.  Hartigan  reminded  the 
I  New  York  chapter  of  the  Ameri- 
I  can  Association  of  Newspaper 
5  Representatives  that  Campbell- 
}■  Ewald’s  cooperative  advertising 
;  plan  was  devised  years  in  1924-25 
by  R.  H.  Grant  (“one  of  the  great- 
‘  est  salesmen  I  have  ever  known”) 
and  Henry  T.  Ewald. 

~  Advertising  expenditures  are 

constantly  under  the  control  of  the 
advertiser.  Dealers  are  consulted. 

_  but  never  get  their  hands  on  co-op 

money,  or  have  to  worry  about 
scheduling  ads.  The  parent  com¬ 
pany  does  it  all.  The  purpose  of 
such  a  plan  is  to  make  for  con¬ 
tinuity  of  co-op  ad  effort, 
th  “This  method  of  distribution  of 

an  advertising  appropriation,”  said 
Q  Mr.  Hartigan,  “is  one  of  the  rea- 
sons,  if  not  the  main  reason,  why 
cial-  **  Campbell-Ewald  enjoy  the 
wspcct  and  coo[>eration  of  the 
many  newspapers  we  use  month¬ 
ly." 

Continuing  on  this  theme,  after 
hitting  at  some  agents  and  adver¬ 
tisers  who  appear  to  be  veering 
away  from  the  scientific  method  of 
media  selection  provided  by  the 
Audit  Bureau  of  Circulations  data, 
Mr.  Hartigan  said: 

“You  cannot  be  expected  to  do 
a  sincere  job  if  you  refuse  to  see 
the  men  who  are  selling  space  and 
know  more  about  what  they  are 
selling  that  I  do  about  that  pai- 
?can  ^  ticular  market.  Therefore,  from 
toga  J  ^s'ery  man  who  comes  in  my  office 
an-  f  am  in  hopes  that  I  will  learn 
inett  something. 

138*^  Travels  Extensively 

that  “Furthermore,  my  organization 
IS  not  content  with  my  sitting  in 
a  chair  day  after  day  interviewing 
rier-  !  salesmen.  I  am  called  upon  to  get 
jreo- 1  field  myself.  In  the 

latof  ^  1949,  yes,  and  for  the  three 

addi-  Pfes'ious  years,  I  personally  trav- 
of  eled  at  least  20,000  miles  each 
;rof 

“But  to  get  back  to  the  coop- 
d  as  *'’2tive  plan.  Agency  after  agency 
Dafly  ffiey  ffiey  had 

I  ?uch  an  operation  in  effect  and 
sized  ■“9uire  as  to  what  they  can  do  to 
rcniis  P“1  'f  in  effect. 


“My  answer  to  them  and  my 
answer  to  you  is:  Dislribute  your 
advertising  according  to  your  sales. 
Put  it  into  effect  and  keep  it  in 
effect  regardless  of  pressures  from 
any  level.  It  is  just  as  simple  as 
that.  1  admit  that  such  a  plan  calls 
for  study  and  system,  but  this  is 
academic  once  it  has  been  ac¬ 
cepted. 

“So  many  times  I  have  asked 
agency  people,  manufacturers  and 
space  representatives  why  a  cer¬ 
tain  volume  of  space  was  being 
used  in  a  given  city  as  compared 
with  another  area  with  the  same 
potential. 

“They  inform  me  that  they  do 
not  know  but  it  just  so  happened, 
and  I  maintain  that  this  is  a  poor 
way  to  spend  the  client’s  money. 

“Sure,  it  is  necessary  at  times  to 
get  off  the  beaten  path  by  putting 
extra  effort  into  an  area  that  is 
being  taken  away  by  competition 
or  to  hold  up  advertising  in  cer¬ 
tain  areas  because  of  distribution 
of  product  or  outlets,  but  each 
market  must  be  individually  stud¬ 
ied.  However,  after  the  adjustment 
is  made  and  the  effect  realized, 
another  look  should  be  given  and 
adjustment  made  to  put  that  area 
back  on  the  right  track. 

Strong  for  Small  Town  Papers 

“Even  if  we  did  not  have  the 
cooperative  advertising  plan,  I  still 
would  be  terrifically  strong  in  sup¬ 
port  of  small  town  newspapers.  It 
is  not  a  question  of  having  any 
fault  to  find  with  the  big  metro¬ 
politan  newspapers,  but  the  back¬ 
bone  of  our  country,  the  thing 
that  has  made  it  so  strong  and 
solid,  is  the  newspapers  in  the 
small  communities. 

“To  prove  my  point,  all  one  has 
to  do  is  to  trace  the  progress  of 
many  who  sit  in  Congress.  You 
will  find  the  closest  of  associations 
between  these  men  and  the  small 
town  newspapers  and  rightfully  so 
when  you  consider  the  tremendous 
influence  of  these  publications. 

“It  is  through  the  efforts  of  the 
newspapers,  the  support  they  give 
to  the  proper  candidate,  that  this 
country  was  made,  and  therefore, 
my  hat  is  off  to  them  for  the  mar¬ 
velous  job  they  have  done  and  are 
continuing  to  do. 

“Incidentally,  as  I  mentioned  be¬ 
fore,  the  mortality  rate  of  the 
small  town  newspaper  is  not  as 
great  percentagewise  as  is  that  of 
our  metropolitan  dailies.  The  rea¬ 
sons  are  probably  many,  but  that 
they  stay  in  business  and  continue 
to  publish  as  long  as  they  do  must 
indicate  that  they  have  some  sense 
of  responsibility  and  business  at¬ 
tributes.” 

Hits  Readership  ‘Research’ 

Mr.  Hartigan  turned  to  reader- 
ship  studies  and  declared: 

“I  sometimes  feel  there  is  a  cold 


LETS  TALK  ADVERTISING — And  that’s  what  Bruce  Robinson, 
left,  of  the  Bureau  of  Advertising,  ANPA,  is  doing  at  the  National 
Tobacco  Distributors  convention  in  Chicago  with  E.  A.  Darr,  vice- 
president  in  charge  of  sales  for  R.  J.  Reynolds  Tobacco  Co.  The 
Camel  campaign,  largest  “smokes”  linage  in  newspapers  last  year,  is 
running  again  in  19S1. 


war  being  waged  by  some  un¬ 
knowns  who  developed  an  un¬ 
sound  quirk  or  idea,  and  sold  it 
to  publishers.  I  am  referring  to  re¬ 
search  and  studies  which  are  ped¬ 
dled  in  too  many  instances — and  I 
want  to  say  here  and  now,  and 
emphatically,  that  I  am  not  op¬ 
posed  to  research  or  to  studies. 

“I  believe  in  them  sincerely.  I 
further  say  that  one  should  not 
take  them  too  seriously  without 
applying  good  old  common  horse 
sense,  that  great  gift  that  God  has 
bestowed  on  so  many. 

“But  as  one  publisher  salesman 
approaches  a  buyer  on  the  basis 
that  he  has  eight  readers  to  every 
copy,  and  competition  previously 
made  a  study  that  they  had  five 
readers  to  every  copy,  and  I  oper¬ 
ate  on  the  basis  that  95%  of  the 
studies  and  research  are  done  hon¬ 
estly,  I  ask  the  question:  ‘Who  am 
I  to  believe?* 

“Furthermore,  if  these  studies 
are  to  be  taken  seriously  and 
adopted,  then  I  should  be  criti¬ 
cized  for  not  advocating  to  my 
own  organization  the  discontinu¬ 
ance  of  our  membership  in  the 
ABC,  because  the  figures  supplied 
by  these  reader  studies  in  no  way 
conform  with  the  information  sup¬ 
plied  by  the  ABC. 

“I  also  question  the  advisability 
of  publishers  or  their  salesmen 
presenting  to  clients  a  readership 
study  of  advertisement  in  a  single 
edition  of  their  newspapers.  Isn’t 


it  quite  possible,  and  isn’t  it  a 
good  thing,  that  competing  lines  of 
merchandise  have  different  types 
of  approach? 

“Let’s  go  to  the  extreme. 

“I  can  visualize  two  automobile 
advertisements  in  the  same  issue 
of  a  publication.  I  can  see  where 
No.  1  would  have  as  an  illustra¬ 
tion  a  very  attractive  layout  in¬ 
cluding  a  beautiful  woman  wear¬ 
ing  a  Fay  Emerson  type  costume. 
This,  undoubtedly,  would  attract 
a  lot  of  attention  and  perhaps  get 
across  the  point  that  for  beauty 
and  style  the  manufacturer  has 
something  to  reckon  with. 

“I  can  also  see  No.  2  advertiser 
with  an  actual  photograph  of  an 
engine  in  his  advertisement  to  get 
across  to  the  mechanically-minded 
purchaser  the  fact  that  he  has  an 
unquestionable  functioning  and 
economical  engine. 

Page  Studies  Questioned 

“When  the  readings  of  these  two 
advertisements  are  collected,  there 
is  no  question  but  that  No.  1  at¬ 
tracts  nnore  male  and  female  read¬ 
ers,  but  this  does  not  necessarily 
mean  that  it  performed  a  100% 
advertising  job. 

“On  the  other  hand  No.  2  could 
have  reached  many  less  male  and 
female  readers  yet  possibly  have 
reached  100%  of  those  people 
whose  minds  had  to  be  informed 
or  educated  to  that  particular  type 
of  mechanism. 

{Continued  on  page  112) 
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Santa  Rosa  PD 


To  Concentrate 
On  E  &  Sunday 


Mr.  Hearst,  Sr. 


George 


Mr.  Hearst,  Jr. 


John 


David 


Randolph 


Hearst,  88,  Continues 
Vigilance  Over  Papers 


years  of  top 
He  was  one 


San  Francisco — Greetings  from 
old  friends,  a  quiet  informal  fam¬ 
ily  gathering  and  continued  vigi¬ 
lance  over  the  editorial  policies  of 
his  newspapers  across  the  land 
mark  the  88th  birthday  season  of 
William  Randolph  Hearst. 

There  will  be  no  celebration,  no 
party,  no  ostentation  on  April  29, 
the  birth  date.  Editor  &  Pub¬ 
lisher  learned.  As  last  year,  his 
sons,  other  family  members  and  a 
few  old  friends — Louis  B.  Mayer, 
Joseph  Schenk,  Louella  Parsons 
and  others — are  expected  to  drop 
in  at  the  Beverly  Hills  apartment. 
At  this  writing  it  is  not  known 
how  many  of  the  family  will  as¬ 
semble. 

“During  the  past  few  years  the 
birthday  observances  have  been 
toned  down,”  explained  Randolph 


Hearst  Foundation,  vicepresident 
of  Hearst  Publishing  Co.,  vice- 
president  and  director  of  Hearst 
Radio,  Inc.,  and  vicepresident  and 
director  of  Pejepscot  Paper  Co. 

John  Randolph  Hearst — assis¬ 
tant  general  manager  of  Hearst 
Newspapers;  vicepresident,  mem¬ 
ber  and  trustee  of  California  Cha- 
ities  Foundation,  vicepresident  and 
director  of  Hearst  Corp.,  vicepres¬ 
ident,  director  and  member  of 
Hearst  Foundation,  vicepresident 
and  director  of  Hearst  Magazines. 
Inc.,  and  director  of  Hearst  Radio, 
Inc. 

Randolph  Apperson  Hearst — 
publisher  of  San  Francisco  Call- 
Bulletin,  second  vicepresident  and 
director  of  Babicora  Development 
Co.,  vicepresident,  member  and 
trustee  of  California  Charities 


Bulletin  here  after 
executive  positions, 
of  a  triumvirate  of  masters  of 
ceremonies  at  The  Late  Watch 
gathering  of  news  veterans  here 
April  14  to  which  Mr.  Hearst  sent 
felicitations. 

His  message  was  particularly  to 
those  who  served  San  Francisco 
newspapers  at  the  time  of  the  1906 
earthquake  and  fire.  Mr.  Hearst 
actually  belongs  to  the  “Pre- 
Quakers,”  elder  statesmen  of  the 
Watch  who  entered  newspaper 
work  here  before  1906.  At  the 
time  of  the  fire  he  had  been  pro¬ 
prietor  of  the  Sail  Francisco  Ex¬ 
aminer  19  years  and  of  the  New 
York  Journal  1 1  years.  Then  a 
congressman  from  New  York,  Mr. 
Hearst  introduced  a  resolution 
providing  funds  to  rebuild  dam¬ 
aged  public  buildings,  organized 
benefits,  established  hospitals  and 
relief  trains,  and  through  his  news¬ 
papers  collected  $200,000  for  San 
Francisco  relief. 


A.  Hearst,  publisher,  San  Fran-  Foundation,  vicepresident  and  di-  Guild  Nf»CfOtiefJionQ 


cisco  Call-Bulletin.  He  and  his 
twin  brother,  David  W.  Hearst, 
Los  Angeles  Herald  Express,  at¬ 
tained  publisher  rank  since  their 
father’s  last  birthday. 

Sons  in  Executise  Posts 

All  five  of  Mr.  Hearst’s  sons 
now  hold  top  executive  posts  in 
the  farflung  Hearst  enterprises. 
The  list: 

George  Hearst — First  vice- 
president  and  director  of  Babicora 
Development  Co.,  vicepresident, 
member  and  trustee  of  California 
Charities  Foundation,  director  of 
Eureka  Mining  Co.,  supervisor  of 
plants  and  buildings  of  the  Hearst 
Consolidated  Publications,  Inc. 
and  Hearst  Publishing  Co.,  Inc., 
vicepresident  and  director  of 
Hearst  Corp.,  director  and  mem¬ 
ber  of  Hearst  Foundation,  Inc., 
and  vicepresident  and  director  of 
Hearst  Magazines,  Inc. 

William  Randolph  Hearst, 
Jr. — publisher  of  New  York  Jour¬ 
nal- A  merican,  the  A  m  e  r  i  c  a  n 
Weekly  and  Puck-The  Comic 
Weekly;  director  of  Babicora  De¬ 
velopment  Co.,  vicepresident,  as¬ 
sistant  treasurer,  member  and 
trustee  of  California  Charities 
Foundation,  vicepresident  and  di¬ 
rector  of  Halifax  Power  &  Pulp 
Co.,  Ltd.,  vicepresident  of  Hearst 
Consolidated  Publications,  vice- 
president  and  director  of  Hearst 
Corp.,  director  of  Hearst  Enter¬ 
prises,  Inc.,  vicepresident,  assistant 
treasurer,  director  and  member  of 


rector  of  Eureka 
vicepresident  and 


’director  ^  of  Continuing  in  S.  F. 


Hearst  Consolidated  Publications, 
director  and  member  of  Hearst 
Foundation,  and  vicepresident  and 
director  of  Hearst  Publishing  Co. 

David  Whitmire  Hearst — pub¬ 
lisher  of  Los  Angeles  Evening 
Herald  &  Express;  vicepresident, 
member  and  trustee  of  California 
Charities  Foundation,  vicepresi¬ 
dent  and  director  of  Hearst  Con¬ 
solidated  Publications,  director 
and  member  of  Hearst  Founda¬ 
tion,  and  vicepresident  and  direc¬ 
tor  of  Hearst  Publishing  Co. 

‘The  ChieP  Very  Active 

The  alert  editorial  vigilance  be¬ 
gun  64  years  ago  last  March  4 
when  Mr.  Hearst  became  pub¬ 
lisher  of  his  first  newspaper,  the 
San  Francisco  Examiner,  recently 
under  impact  of  the  MacArthur 
removal,  continues  unabated.  In 
fact,  the  tempo  increased  and  Ed¬ 
mund  D.  Coblentz  this  week 
showed  a  great  sheaf  of  editorial 
submissions  returned  by  Mr. 
Hearst  for  publication  in  his  news¬ 
papers  after  undergoing  “The 
Chiers”  careful  polishing,  revi¬ 
sions  and  corrections.  Included 
vrere  the  short,  terse  instructions 
on  policy  which  have  made  the 
phrase  “The  Chief  says”  historic 
in  the  newspaper  organization. 

Mr.  Coblentz,  a  member  of  the 
Hearst  Editorial  Board  which  reg¬ 
ularly  submits  editorials  to  WRH. 
is  associate  publisher  of  the  Call 


San  Francisco  —  Negotiations 
between  the  four  San  Francisco 
newspapers  and  the  Guild  were 
continuing  here  with  Guild  repre¬ 
sentatives  holding  a  strike  author¬ 
ization  from  its  representative  as¬ 
sembly. 

“Every  effort  will  be  made  to 
reach  a  satisfactory  settlement 
short  of  a  strike.”  declared  Joe 
Rosenthal,  Guild  president  and 
San  Francisco  Chronicle  photog¬ 
rapher  of  Marine  flag-raising  pic¬ 
ture  fame. 

The  assembly  voted  to  leave  a 
strike  call  up  to  its  negotiating 
committee  at  a  meeting  April  15. 
The  group  representing  the  edi¬ 
torial.  advertising  and  business 
departments  of  the  four  news¬ 
papers  in  joint  negotiations  asks 
a  10%  increase.  Publishers  of¬ 
fered  a  $2.50  boost  for  those  earn¬ 
ing  $75  weekly  or  more,  and  $2 
for  those  making  less. 


Santa  Rosa,  Calif. — All-day 
publication  of  the  Santa  Rosa 
Press  Democrat  has  been  aban¬ 
doned  in  favor  of  evening  and 
Sunday  publication,  it  is  an¬ 
nounced  by  William  A.  Townes, 
general  manager.  The  action  was 
effected  April  16. 

Smoother  and  more  economical 
operations  are  obtainable  by  the 
move,  Mr.  Townes  said.  He  added 
that  the  action  is  in  line  with  a 
trend  in  the  Far  West. 

Chief  economies  will  be  in 
motor  route  distribution  and  in 
elimination  of  double  crews,  but 
no  editorial  personnel  changes  arc 
involved,  he  said. 

The  move  has  been  in  course 
for  two  years  and  follows  circu- 
'lation  development  in  the  eve¬ 
ning  field  since  Mr.  Townes  be¬ 
came  general  manager  of  the 
morning  and  evening  dailies  pub¬ 
lished  by  Mrs.  E.  L.  Finley.  In 
March  of  1948  the  actual  evening 
circulation  was  slightly  more  than 
600,  and  during  the  past  few  weeks 
evening  circulation  has  exceeded 
9,000,  Mr.  Townes  told  Editor  It 
Publisher. 

The  first  quarter  average  circu¬ 
lation  as  shown  by  ABC  was  14,- 
076  for  the  morning  Press  Demo¬ 
crat  and  8. .^33  for  the  Evening 
Press,  with  a  daily  average  of  22,- 
409  and  a  Sunday  circulation  of 
21,512,  he  reported.  The  March 
average  of  8.527  evenings  has  now 
advanced  above  the  9,000  mark. 

“The  action  enabled  us  to  stop 
the  rise  of  record-high  newspaper 
production  costs,”  Mr.  Townes 
added.  “Much  of  the  newsprint 
saved  will  go  into  the  bigger  sin' 
gle  paper  and  other  savings  in 
costs  will  go  into  providing  a  more 
complete  newspaper  and  improved 
facilities  made  necessary  by  rapid 
growth.” 

A  feature  of  the  Press  Demo¬ 
crat's  new  service  is  two  different 
local  columns  each  written  week 
days  by  Bernice  Batterton,  a  Re¬ 
publican.  and  L'lla  Bauers, 
Democrat. 


Rockville  Publisher 
Buys  Maryland  News 

Montgomery  County,  Md. — 
The  weekly  Maryland  News  was 
sold  by  E.  Brooke  Lee  this  week 
to  Robert  Jerome  Smith,  publisher 
of  the  Rockville  Times. 

Purchase  price,  according  to 
Mr.  Lee,  was  $90,000  for  the 
“circulation,  good-will  and  the 
editorial  office  furniture  and  sup¬ 
plies.” 


New  York  Times  Read 
In  11,904  Communities 

The  New  York  Times  is  read  in 
1 1 .904  communities  in  2,630 
counties  in  all  48  states  and  the 
District  of  Columbia,  according  to 
the  1951  New  York  Times  Cir¬ 
culation  book. 

Distribution  of  the  Times  in  the 
2.630  counties  represents  coverage 
in  85.6%  of  the  total  3,072  coun¬ 
ties  in  the  U.  S. 


2,500  in  Spelling  Bee 

Manchester.  N.  H.  —  More 
than  2.500  pupils  from  35  schools 
are  entered  in  the  spelling  bee 
sponsored  by  the  Union  Leader 
and  the  .American  Legion. 
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British  Editors  Like 
Our  Newspaper  Plants 


By  Ray  Erwin 

American  newspaper  plants, 
with  their  commodious  space, 
modern  machines  and  ample  news- 


Wages  Doubled 

“Wages  were  practically  station¬ 
ary  for  15  years  before  the  war,” 


accuracy  of  the  system  is  amazing,  the  tour.  Representing  the  Tunes 
The  engraving  rooms  were  very  were  Arthur  Hays  Sulzberger,  pub- 
spacious.  Most  of  the  processes  we  lisher;  Edwin  L.  James,  managing 
observed  were  similar  to  our  own.  editor;  Lester  Markel.  Sunday  edi- 
The  new  presses  are  first  rate.  Our  tor;  Charles  Merz.  editor;  Harold 
own  presses  in  Liverpool  are  25  Hall,  business  manager.  Turner 
years  old,  but  we  are  putting  in  Catledge,  executive  managing  edi- 
new  ones  shortly.”  lof*  Orvil  E.  Dryfoos,  assistant  to 

Mr.  Friendly  explained  to  the  ‘^e  publisher;  Ivan  Veit  pronw- 
group  that  they  would  not  see  a  ’ 

similar  stock  market  operation  in  editorial  staff 
this  country.  His  newspaper  em- 


print  supplies,  amazed  and  pleased  country.  His  newspaper  em- 

20  executives  of  British  newspa-  P^oys  40  men  to  make  last-minute 

pers  who  visited  them  this  week.  Times. 


The  British  executives  expressed 
keen  interest  in  the  extensive  cov- 
of  foreign  news  at  the 


‘We  want  to  look  at  the  Ameri- 


The  visitors  members  of  ih^  doubled.  Upgrading  be  on  the  street  20  minutes  earlier 

Newspaper  ^’iet^,  Tn  assrSLLn  after  the  closing  of  the  New  York 

of  British  publishers  outside  of  are  having  to  provide  cost-of-  Stock  Exchange  and  without  wait-  HaJ^ld  r 

Tondon.  renr^«-nt  St  HnMv  .nd  '■'""g  increases.  The  unions  are  ing  for  the  Exchange  s  own  sheets.  can.  said  Harold  KUi 


London,  represent  53  daily  and 
104  weekly  papers  with  total  cir¬ 
culation  of  10,000,000. 

Productivity  Drive 

“As  a  part  of  the  Anglo-Ameri¬ 
can  productivity  drive,  British  pub¬ 
lishers  later  on  are  sending  over 
some  of  their  production  men  to 
study  methods  employed  in  the 
United  States,”  Alec  G.  Jeans,  as¬ 
sistant  managing  director  and  as¬ 
sistant  editor-in-chief  of  the  Liver¬ 
pool  Post  and  Liverpool  Echo,  a 
spokesman  for  the  group,  ex¬ 
plained  to  Editor  &  Publisher. 

“It  was  decided  that  some  men 
in  managerial  positions  should 
come  over  in  advance  to  make  a 


very  strong.  I  have  the  impres¬ 
sion  they  are  stronger  in  Britain 
than  in  the  United  States. 

It  was  the  first  visit  to  this 
country  of  the  score  of  British 
newspaper  directors  and  editors 
(E&P.  .April  14.  p.  10)  and  their 
first  tour  of  an  American  news¬ 
paper  plant  was  to  that  of  the 
New  York  World-Telegram  and 
San  on  Monday. 

Four  executives  of  the  Scripps- 
Howard  newspaper  who  greeted 
them  and  took  them  on  a  tour  of 
the  plant  were  N.  S.  Macneish, 
executive  vicepresident  and  busi¬ 
ness  manager;  Edwin  S.  Friendly, 
vicepresident  of  the  newspaper  and 


„  ®  ■  editor-in-chief  of  the  Blackpool 

55,000  Error  Chances  Evening  Gazelle,  “to  study  meth- 

A  promotion  page,  headed  ”55.-  production  and  distribution 


000  Chances  To  Make  .An  Error 
was  distributed  to  the  visiting 
newsmen.  It  asserted: 

“It  is  near  the  3  o'clock  market 
closing  time.  Since  mid-morning, 
stock  market  tickers  have  been 
beating  out  a  rat  -  a  -  tat  in  the 
World-Telegram  and  Sun’s  stcKk 
tables  room.  Symbols,  spelling  out 
billions  of  dollars  in  transactions, 
come  dancing  out  on  paper  tape. 

“The  largest  stock  market  force 
among  the  nation's  newspapers — 
more  than  40  compositors  and 


We  want  to  find  out  more  about 
American  life  to  be  better  able  to 
interpret  it  to  our  readers,”  he 
added.  “We  have  come  over  to 
get  to  know  Americans  at  first 
hand  and  to  be  able  to  give  our 
readers  faithful,  friendly,  factual 
views  and  insight  into  the  .Ameri¬ 
can  scene.  We  feel  that  the  peace 
of  the  world  depends  more  than 
ever  upon  good  .Anglo-.American 
relations.” 

Philadelphia  Story 
Philadelphia  newspapers  were 


tabulators — are  ready  for  the  daily  surveyed  Wednesday  and  President 


quick  survey  of  all  phases  of  the  president  of  the  American  News-  challenge  of  accuracy  in  the  face  I'ruman  received  the  group  the 


production  of  newspapers  in  the 
United  States,”  he  continued. 

Mr.  Jeans  was  asked  what  is  the 
greatest  current  problem  that  the 
British  press  faces. 

“We  can’t  get  building  licenses,” 
the  Liverpool  editor  replied.  “There 
are  no  new  newspaper  buildings 
in  Britain.  All  of  the  newspapers 
have  grown,  but  they  are  still  in 
the  old  cramped  offices  which  may 
have  been  fairly  comfortable  be¬ 
fore  the  war  but  are  ‘  now  out¬ 
grown.  We  have  to  make  do.  There 
is  no  prospect  for  relief.” 

Scarcity  of  newsprint,  of  course, 
is  another  serious  obstacle  to  the 
press  in  Britain.  By  strict  govern¬ 
ment  rationing,  consumption  is 
kept  down  to  500,000  tons  a  year 
as  compared  to  a  pre-war  con¬ 
sumption  of  1,250,000  tons.  This 
drastic  reduction  has  been  made 
in  the  face  of  rising  circulation. 

Newsprint  Outlook 

“There  is  some  promise  of  im¬ 
provement  in  the  newsprint  situa¬ 
tion,”  said  F.  W.  Wallace,  legal 
and  industrial  director  of  the  Kem- 
sley  Newspapers.  “The  govern¬ 
ment  is  getting  scared  that  it  cut 
newsprint  too  much.  It  is  trying 
to  get  long-term  contracts  with 
Canada,  but  most  of  the  available 
supply  has  been  taken  up.” 

Mr.  Wallace  said  newspapers  of 
the  Irish  Free  State  are  twice  the 
size  of  British  newspapers  and  in 
some  cases  circulate  in  competi¬ 
tion  with  them  in  British  cities. 

Wage  increases  that  have  dou¬ 
bled  costs  and  the  fact  that  the 
Unions  force  the  newspapers  to 
carry  as  large  staffs  as  before  the 
War  when  much  larger  newspapers 
could  be  printed  were  listed  as 
other  troubles  faced  in  Britain. 


paper  Publishers  Association;  Hal 
J.  Fletcher,  associate  business  man¬ 
ager.  and  Clifford  G.  Bennet,  spe¬ 
cial  events  director. 

After  a  tour  of  the  wire  room, 
editorial  room,  reference  room, 
composing  room,  stock  and  bond 
room,  stereotype  department,  press 
room,  circulation  and  delivery,  en¬ 
graving  room,  control  room,  elec¬ 
trical  department,  business  office, 
telephone  room,  advertising  and 
promotion  departments,  the  visit¬ 
ors  gathered  in  Mr.  Macneish ’s  of¬ 
fice. 

“The  stock  market  tabulation 
was  a  fascinating  operation,”  re- 


of  deadline  pressure.  How  perfect  following  day  in  Washington, 
will  the  price  tables  be  when  the  where  the  British  visitors  attended 
Wall  Street  Closing'  and  the  fol-  the  annual  meeting  of  the  Ameri- 


low-up  'Bid  and  Asked'  editions 
come  off  the  presses? 

“There  are  approximately  55,(M)0 
characters  and  numerals  in  the 
more  than  3,000  table  listings  in 
the  ‘Bid  and  Asked’  edition  .  .  . 
55.000  chances  to  err  each  day!” 

Mr.  Friendly  said,  however,  that 
few  errors  actually  were  made. 

The  group  was  entertained  at 
dinner  Monday  night  by  the  New 
York  Times  and  toured  the  vast 
Times  plant. 

A  question-and-answer  period 


marked  Mr.  Jeans.  “The  speed  and  and  informal  discussion  preceded 


can  Society  of  Newspaper  Editors. 

The  British  editors  return  to 
New  York  next  Monday  to  attend 
the  annual  Associated  Press  lunch¬ 
eon  and  the  convention  of  the 
American  Newspapter  Publishers 
•Association.  They  then  go  to  Stam¬ 
ford,  Conn.,  and  Boston,  Mass. 

The  party  will  divide  into  two 
groups  of  10.  One  group  leaves 
New  York  for  home  on  May  1. 
Ihe  other  goes  to  Chicago  and 
possibly  on  to  Kansas  City  and  St. 
Louis  and  sails  from  New  York 
May  8. 


Executives  of  British  newspapers  look  over  the  shoulders  of  trio  on  City  Desk  of  New  York  World- 
Telegram  and  Sun.  At  extreme  right  is  their  guide,  Edwin  S.  Friendly,  W-T&S  vkepresident  who  is  presi¬ 
dent  of  the  American  Newspaper  Publishers  Association. 
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N.  Y.  SflcrcllQIltS  SclIuIG  Photo-Composmg  248  Attend 

-•  •  Machine  on  Dispiay  Late  Watch 

ISm^J  Foundation  plans  to  denwnstrate  Reunion  in  S.  F. 

Nearly  800  guests  gathered  of  News  space  salesmen.  The  all-electronic  photon^mposing  Francisco  —  Grown  in 

in  the  ballroom  of  the  Waldorf  News  never  did  learn  the  identity  machine  during  the  ANPA  con-  numbers,  gaiety  and  prominence. 
Astoria  April  18  to  honor  John  of  its  eighth,  and  only  real  cus-  vention  the  exhibit  is  ^ing  wt  ^gn  Francisco  newspaper  fra¬ 
il.  Glass,  adver-  tomer.  Another  Altman  adver-  “P  m  Rwms  4N  and  4P,  at  the  tg^nity  known  as  The  Late  Watch 

tisement  of  the  period  was  de-  announced  gathered  again  in  annual  meeting 

voted  to  ‘Canine  Accoutrements’  “V  William  W.  Garth,  Jr.,  presi-  April  14.  It  was  the  organi- 

— and  laid  just  as  big  an  egg  then  ^ent  of  the  Foundation,  which  has  zatjon’s  first  session  in  the  Press  & 
as  it  would  now!”  Higgonet-  union  League  Club,  and  248  at- 

But  the  circulation  tide  turned  Moyroud-Bush  machine  for  more  jgnded  the  dinner  meeting, 
in  September  and  the  News  be-  m®"  ^  year.  Novelist  Kathleen  Norris,  once 


tising  manager  of 
the  New  York 
News.  The  din¬ 
ner  was  spon- 
sored  by  the 
merchants  of 
New  York  City. 

Guest  speaker 
was  Maj.  Benja¬ 
min  H.  Namm. 

Morris  J.  Mar¬ 
kowitz  was  toast- 
master  and  there  Glass 
were  brief  messages  by  F.  M 
Flynn,  president  and  general 


gan  its  climb  to  top  circulation  in 
America. 

A  Change  at  Gimbel’s 
Gimbel’s  was  Mr.  Glass’  first 
call  in  1922,  Major  Namm  said, 
following  on  a  vote  by  92  buyers 
and  Isaac  Gimbel  to  stay  out  of 
the  News.  But  one  year  later,  the 
Gimbel’s  executives  voted  92  to 


L800  Are  Due 
At  Banshees 


on  the  old  Call,  was  managing  edi¬ 
tor  with  Edmund  D.  Coblentz,  for¬ 
mer  publisher,  Call-Bulletin,  and 
John  Francis  Neylan,  ex-Call  re¬ 
porter  turned  attorney,  as  her 
assistants.  Edgar  Waite,  a  veteran 
graduate  of  Associated  Press,  was 


had  a  newspaper  route,  was 
James  Wright  Brown,  now  presi¬ 
dent  of  Editor  &  Publisher.  Mr. 
Brown  then  was  business  manager 
of  the  Louisville  Herald. 

While  attending  college,  Mr. 
Glass  began  his  business  career 


Party  Tuesday 

The  Banshees’  annual  luncheon  chairman. 

,  _  _ _  c  for  membcrs  of  the  American  Honor^  guests  were  the  Ptc- 

manager  of  the  News,  and  Thom-  1  (still  Mr.  Gimbel)  to  try  the  Newspaper  Publishers  Association  Quakers,”  who  entered  San  Pran¬ 
as  J.  Cochrane,  advertising  direc-  News.  promises  to  have  the  largest  at-  cisco  newspaper  work  m  time  to 

tor  of  the  News.  Joseph  L.  Eck-  “John  Glass  was  helpful  in  tendance  ever,  this  year.  Officials  participate  in  the  1906  earthquake 

house,  executive  head  of  Gim-  teaching  New  York  retailers  how  reported  acceptances  were  running  and  fire.  There  were  33  of  them 

bel’s,  was  chairman.  to  advertise  in  a  mass  medium  at  at  a  record  rate  and  indicated  the  listed  on  the  official  program,  and 

Dinner  was  followed  by  danc-  ^  profit,”  remarked  Major  Namm.  crowd  would  number  1,8(W  on  a  dozen  more  reported  from  the 

ing  and  entertainment  with  Ed  “And  as  other  News  men  were  Tuesday,  April  24  at  12:15  in  the  ^ 

Sullivan  as  master  of  ceremonies,  assigned  to  work  with  him,  John  Grand  Ballroom  of  the  Waldorf  ™.  Hearsts  Greetings 

First  Job  in  Louisville  insisted  that  they  follow  his  Astoria.  It  was  in  greeting  to  the  pre- 

VT  1  .  J  L  methods — know  the  store,  know  Entertainers  will  be  Jimmy  Quakers,  nucleus  of  the  original 

^  the  merchandise,  know  the  cus-  Durante  and  friends,  Eddie  Jack-  Late  Watch,  that  William  Ran- 

anH  th  Kentucky  tomers.  know  the  medium.”  son  and  Jack  Roth;  Ethel  Merman  dolph  Hearst  paid  special  tribute 

a  IS  nrst  boss,  when  he  Praising  the  News’  advertising  of  “Call  Me  Madam”  with  Rus-  in  his  message  to  the  general  as- 

censorship,  which  has  cost  it  a  sell  Nype,  the  young  man  of  the  semblage  of  which  he  himself  is 

great  deal  of  linage  over  the  crewcut  and  hornrimmed  specta-  a  member.  His  wire  from  Beverly 

years.  Major  Namm  concluded:  cles;  Sam  Levenson,  television  Hills  expressed  “kindest  regards 
“Today  retail  advertising  and  comic;  and  Vivian  Blaine  and  and  best  wishes,  in  particular  to 
retail  practice  in  New  York  City  chorus,  who’ll  present  a  hit  num-  those  who  participated  in  the  news- 
is,  I  believe,  on  a  sounder  and  ber  from  “Guys  and  Dolls”.  paper  work  at  the  time  of  the  fire." 

better  basis  than  exists  in  any  Arthur  “Bugs”  Baer,  King  Fea-  Dean  of  those  present  was 
as  a  classified  advertising  sales-  other  metropolitan  market.”  ture  Syndicate  columnist,  will  em-  Thomas  “Tommy”  Nunan,  a  re- 

man  for  the  Chicago  Tribune —  “Because  John  has  known  so  cee  the  strictly  stag  event.  porter  for  72  years,  40  of  which 

M  •  week.  In  three  years,  many  of  us  well,  and  of  necessity  Syndicate  hospitality  will  get  un-  were  spent  on  the  San  Francisco 

•  ^  earn-  been  so  active  in  the  enforcement  derway  with  Post-Hall’s  party,  im-  Examiner.  Art  dean  present,  Mr. 

mg  $80  a  week.  of  News  advertising  censorship,  mediately  following  the  asne  ban-  Waite  announced,  was  Arthur  Ca- 

Mr.  Glass  quit  the  new^aper  I  think  he  has  helped  all  of  us  quet  Saturday,  April  21,  in  Wash-  hill,  a  San  Francisco  Chronicle  ar- 
field  for  a  short  time  to  sell  soda  in  retailing  achieve  a  real  integ-  ington.  The  syndicate’s  byline  and  tist  in  1893,  since  famed  as  in  the 
fountain  supplies  for  Armour  &  rity.  Here,  I  believe,  lies  his  cartooning  talent  and  an  orchestra  portrait  painting  field,  with  Ray 
Co.  but  he  got  back  into  his  great  accomplishment  and  our  will  be  on  hand  at  the  South  Stagg  acclaimed  the  oldest  cam- 
original  activity  by  selling  ads  great  debt  to  him.”  American  and  Federal  rooms  of  eraman  at  the  meeting, 

for  the  Garment  News.  In  a  ■  the  Statler  from  11  p.m.  to  3  a.m.  Attending  from  distant  points 

short  time  he  joined  the  New  Cmnnol  Prrnort  Dioe*  United  Feature  Syndicate’s  an-  were  Evelyn  Wells  and  Rex  Smith, 

York  News  and  took  charge  ofrrjx'P^  t  '  reception  for  publishers  to  New  York;  J.  B.  T.  Campbell, 

department  store  accounts.  llBCld  OI  TSXQS  LgCI^UB  meet  the  syndicate’s  columnists  Los  Angeles  Herald  &  Express, 

Recalling  the  early  days  of  the  Dallas,  Tex. — Samuel  William  and  artists  is  set  for  Tuesday,  April  and  with  the  Chronicle  here  In 
News — in  the  “mad  summer”  of  Papert,  54,  founder  and  president  24,  from  5  to  7  p.m.  at  the  Wal-  1898;  and  H.  F.  Burmeister,  Long 
1919 — Major  Namm  related:  of  the  Texas  Daily  Press  League,  dorPs  Starlight  Roof.  Beach  (Calif.)  Press-Telegram. 

“Four  days  after  the  News  died  April  14  after  having  been  ill  Invited  guests  will  meet  Chicago  The  45-year-old  legends  of  tht 

started,  national  Prohibition  went  for  10  days.  Tribune-New  York  News  Syndi-  great  fire  were  adjusted,  with  Mr. 

into  effect.  In  those  four  days,  Mr.  Papert  organized  the  tdpl,  cate’s  personalities  at  a  cocktail  Coblentz  reporting  that  his  three 
a^  good  part  of  the  adult  popula-  a  newspaper  representative  organ-  P^rty  Wednesday,  April  25  from  associates  on  the  combined  “Call- 
tion  seemed  to  be  devoted  to  ization  with  more  than  50  mem-  5  to  7  p.m.  at  the  Plaza.  Chronicle-Examiner”  of  April  18. 

serious  drinking.  bers,  in  1923  and  served  as  man-  That  night,  some  publishers  1906,  were  Oscar  Fenibact 

“The  Illustrated  Daily  News  ager  of  the  advertising  bureau  of  will  be  attending  the  National  Charle  Brannon  and  Francis  Mul- 
had  a  150,000  curiosity  circula-  the  league  until  1927,  when  he  Cartoonists  Society  annual  award  gew, 
tion  on  its  first  day,  and  declined  became  president.  dinner  at  the  Sert  Room  of  the  Joseph  L.  Cauthorn,  president 

steadily  thereafter.  On  one  sad  Before  coming  to  Dallas,  Mr.  Waldorf  at  7  o’clock.  The  Billy  De  San  Francisco  News,  paid  testi- 
day  in  August,  the  net  paid  cir-  Papert  was  in  the  newspaper  busi-  Beck  award  will  be  presented  to  mony  to  the  “indestructible  staff" 
culation  dropped  to  11,000  cop-  ness  in  New  York  City  and  was  the  cartoonist  selected  by  Society  of  the  News.  That  paper  then  in 
ies.  National  advertisers  who  had  advertising  manager  of  a  Texar-  members  as  most  outstanding  in  its  fourth  year,  was  described  M 
bought  space  in  the  News  before  kana,  Tex.,  newspaper.  his  profession  for  the  year.  the  last  to  leave  and  the  first  to 

publication  were  quick  to  cancel  ■  King  Features  will  play  host  at  return  to  San  Francisco, 

after  the  first  issue.  111X7  •  C*  D  1  ®  reception  and  cocktail  party  in  Elected  to  succeed  Mr.  Waite 

“New  York  'retailers  didn’t  ^  rCTUl  the  Jade  room  of  the  Waldorf  as  chairman  for  the  next  year 

seem  to  know  what  to  make  out  Beginning  July  1,  the  St.  Paul  Thursday  from  3  to  6  p.m.  was  Eugene  B.  Block,  former  new 

of  this  terrible  tabloid.  Altman’s  (Minn.)  Pioneer  -  Press  will  be-  As  usual,  a  nunTber  of  syndi-  editor  and  assistant  managing  edi- 
ran  an  ad  advertising  black  silk  come  the  23rd  Sunday  newspaper  cates  will  have  suites  at  the  hotel  tor,  Call-Bulletin,  with  Philip  !• 
stockings,  ai^  sold  eight  pairs —  to  distribute  the  American  to  entertain  visiting  newspaper-  Sinnott,  formerly  with  NEA- 
seven  of  which  went  to  the  wives  Weekly.  men.  Acme,  as  vicechairman. 

EDITOR  &  PUBLISHER  for  April  21,  1951 


24 


CLEVELAND  AREA  SETS 


LEVELAND,  long  among  the  annual  leaders  in  new  car 
sales,  has  set  another  sales  record  in  1950.  Nearly  80,000  new  passenger 
cars  (79,953  by  actual  count)  were  sold  in  Cuyahoga  County 
(Greater  Cleveland)  last  year.  This  represented  a  32.27 
per  cent  increase  over  1949 — which  was  itself  a  record  year! 

And  similar  new  car  sales  records  were  hung  up  in  the  30-county  area 

served  effectively  by  the  Cleveland  Plain  Dealer.  There  is 

a  direct  parallel  between  these  automotive  sales  records  and 

P.  D.  automotive  lineage.  For  year  after  year,  while  the 

compact  and  rich  Cleveland  market  area  was  among  the  leaders 

in  new  car  sales,  the  Plain  Dealer  maintained  its 

dominant  position  as  one  of  the  nation’s  leaders  in  new  car  lineage. 

To  sell  automobiles  in  Cleveland  and  Northern  Ohio, 
you  need  the  Cleveland  Plain  Dealer. 


'Marketing  Hata 

for  Advertisers 

The  Plain  Dealer's  Mar¬ 
ket  Survey  Department  can 
assist  you  in  checking  your 
merchandising  coverage 
with  current  market  data 
for  Cleveland.  Write  for 
information. 


PLAIN  DEALER 


Cleveland's  Home  Newspaper 

Cresmer  &  Woodward,  I  nr.,  New  York,  (Chicago,  Detroit,  San  Francisco,  Los  Angeles 

A.  S.  Grant,  Atlanta 


Regulation  Bill 
Like  Georgia's 
Sent  to  Florida 

Tallahassee — Somebody  wants 
Florida’s  Legislature  to  pass  a  law 
making  newspapers  and  magazines 
subject  to  state  regulation,  but 
whoever  is  behind  the  proposal  so 
far  hasn’t  come  forward  to  be 
counted. 

Members  of  the  Legislature  re¬ 
ceived  through  the  mail  copies  of 
a  bill  which  appeared  to  be 
modeled  after  one  of  the  three 
press  control  bills  Gov.  Herman 
Talmadge  of  Georgia  tried  un¬ 
successfully  to  get  through  his 
state  legislature. 

Typewritten  copies  of  the  bill, 
with  no  indication  ot  sponsorship, 
arrived  in  plain  envelopes  with 
Atlanta  postmarKS. 

The  measure  stated:  “If  any 
newspaper,  periodical  or  magazine 
published  or  circulated  in  this 
state  shall  print  or  publish  any  ar¬ 
ticle,  news  items,  column  or  edi¬ 
torial.  charging  any  citizen  of  this 
state  with  official  or  private  mis¬ 
conduct.  or  publish  any  such  news 
item,  article,  editorial,  column  or 
other  matter  critical  of  any  such 
citizen,  such  newspaper,  magazine 
or  periodical  shall  publish  on  the 
same  page  and  in  the  same  posi¬ 
tion  and  in  the  same  type,  and 
under  headlines  of  the  same  size, 
without  charge,  any  denial,  refu¬ 
tation,  answer  or  explanation  of 
any  such  charge  presented  to  it  by 
the  individual  affected  within  30 
days  from  the  date  of  publication 
of  such  article,  news  item,  edi¬ 
torial  or  column  charging  such 
citizen  with  official  or  other  mis¬ 
conduct.’’ 

The  bill  provides  a  $1,000  fine 
plus  a  penalty  of  SI 00  for  each 
day  the  rebuttal  is  not  published. 

No  member  of  the  Florida  Leg¬ 
islature  has  indicated  he  will  spon¬ 
sor  the  measure. 

Bill  Would  Prohibit 
Tossing  of  Bundles 

Hartford  —  State  Senator  An¬ 
thony  Avallone  insists  that  his  bill 
to  prohibit  delivery  of  any  article 
from  a  moving  motor  vehicle  is 
not  aimed  at  newspaper  delivery 
cars. 

While  he  admits  it  would  pro¬ 
hibit  drivers  from  throwing  bun¬ 
dles  of  newspapers  from  their  ve¬ 
hicles  while  in  motion,  he  says 
it  is  aimed  also  at  others  who 
deliver  articles  of  merchandise  in 
this  fashion. 

■ 

Law  Digest  Issued 

Memphis  —  The  Press-Scimitar 
has  distributed  more  than  1,500 
copies  of  its  summary  of  Tennes¬ 
see  Laws,  prepared  by  Dick  Wal¬ 
lace  who  covered  the  1951  Legis¬ 
lature.  Every  general  and  private 
act  for  Shelby  County  passed  this 
year  is  included  in  the  18"  by  24" 
mailing  piece,  distributed  free. 


50  Years  ago — Col.  Alfred  Ho¬ 
ratio  Belo,  principal  owner  of  the 
Dallas  (Tex.)  News  and  Galves¬ 
ton  (Tex.)  News,  died  April  19 
at  Asheville.  N.  C.  .  .  .  A  Wash¬ 
ington  man  named  Cahill  has  per¬ 
fected  an  electrically  -  operated 
typewriter. 

From  The  Fourth  Estate. 
#  ♦  ♦ 

30  Years  ago — Labor,  advertis¬ 
ing  rates,  federal  taxes  and  news¬ 
print  are  the  chief  topics  for  the 
ANPA  Convention.  .  .  .  John  W. 
Davis,  retiring  ambassador  to 
Great  Britain  will  address  the  ap 
luncheon. 

From  Editor  &  Publisher 

«  #  ♦ 


10  Years  ago — Walter  M.  Dear 
of  the  Jersey  City  (N.  J.)  Journal 
is  the  new  president  of  anpa,  suc¬ 
ceeding  John  S.  McCarrens  of  the 
Cleveland  (O.)  Plain  Dealer.  .  .  . 
A  group  of  newspaper  publishers 
has  voted  to  pool  $200,000  to  pre¬ 
sent  the  case  for  newspaper-owner¬ 
ship  of  radio  stations  in  fcc  hear¬ 
ings. 

From  Editor  &  Publisher 

*  * 


n 


ow 


This  Week — Ralph  J.  Shoe¬ 
maker,  librarian  for  the  Louisville 
(Ky.)  Courier-Journal  and  Times, 
has  installed  a  machine  which  en¬ 
ables  him  to  supply  photographic 
prints  of  any  desired  story  in  the 
microfilmed  files.  When  the  re¬ 
porter  or  editor  is  finished  with  the 
material  he  can  throw  it  away. 


Quits  Droit  Board 

Milwaukee — James  LaChance, 
publisher  of  the  Palmyra  (Wis.) 
Enterprise,  has  resigned  as  a  mem¬ 
ber  of  the  Jefferson  County  draft 
board,  of  which  he  has  been  serv¬ 
ing  as  secretary.  He  based  his  res¬ 
ignation  on  “conscientious”  oppo¬ 
sition  to  the  deferment  of  high- 
rating  college  students  and  further 
“upon  the  situation  created  by 
President  Truman  in  firing  Gen¬ 
eral  Mac  Arthur.” 


DIGNIFIED 

APPEALING 

Sn^IVE 


USE  KEISTER 

"Support  the  Church" 

ADS  WEEKLY 

Ovar  600  Subscribars  •  Ovar  300  Adi 

KEISTER  ADVERTISING 
SERVICE 

Daparhnant  DA 
STRASBURG.  VIRGINIA 


N.  Y.  Meeting  in  Fall  October. 

New  York  State  Circulation  The  organization  is  headed  by 
Managers  Association,  represent-  T.  Garwood  Gilbert,  circulation 
ing  71  newspapers,  will  have  its  manager  of  the  Jamestown  Post- 
Fall  meeting  in  New  York  City  Journal. 


Always  Like 
to  Reach 
“Main  Street” 


^SK  any  field  supervi¬ 
sor  .  .  .  any  sales- 
.manager  .  .  .  any 
road  salesman,  what  ter- 
^ritory  he  prefers  when 
out  on  a  selling  job.  To 
sell  YOUR  product? 

He  is  more  than  likely  to  mention  the  city  or 
town  where  the  name  for  buying  is  apt  to  he  that 
grand  old  fixture— “Main  Street.” 

He  will  explain  that  response  is  heartier. . .  that 
liis  prospects  are  deeply  interested  in  new  prod¬ 
ucts  and  new  stories  about  old  products.  He  feels 
he  knows,  as  friend-to-friend,  the  retailer.  There’s 
a  welcoming  hand  outstretched.  No  storekeeper 
could  get  along  without  him.  He  is  the  manufac¬ 
turer’s  envoy— industry’s  dependable  go-between. 

Wliat’s  more,  the  salesman  recognized  that  any 
national  advertising,  in  the  LOCALNEWS  DAILY,  is 
far  more  than  “advertising”— its  NEWS. 

“LOCALNEWS  DAILIES  — bfuir  adcerliting  medium'^ 


The  Julius  Mathews 
Special  Agency^ 


Inc. 


NEff  SPAPKR  HEPRESENTATIf  ES 


NEW  YORK  .  DETROIT  •  CHICAGO  •  BOSTON 
SYRACUSE  •  PHILADELPHIA  •  PITTSBURGH 
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BIGGEST  single 
advertising  force  in  America’s 

3rd  Markets 


Philadelphia  (lO-County  Market 
(3rd  Federal  Reserve  District) 


2^E5[»  gmettmuen 

tutte  UHtrm^m 
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More  than  1,150,000  families 
read  The  Inquirer  every  Sunday. 


1.  The  Philadelphia  Inquirer  reaches  1  of  every  2  families 
in  the  Philadelphia  60-County  Market. 

2.  The  Inquirer  circulation  exceeds  the  combined  circula¬ 
tion  of  any  four  general  or  women’s  magazines  in  this  market. 

3.  97%  of  Inquirer’s  circulation  of  1,150,000  is  concen¬ 
trated  in  the  Philadelphia  60-County  Market. 

4.  8,400,000  persons  (1950  Census)  live  in  the  market, 
representing  6%  of  the  nation’s  population  in  1%%  of  the 
land  area. 

5.  Coverage  is  unmatched  by  any  other  single  advertising 
medium  in  the  Philadelphia  60-County  Market. 


Z'  NloiJ  In  Its 
Consecutive  Year  of  Total 
Advertising  Leadership 
in  Philadelphia !  i 


To  Bit  Homo  in  Amorioa^s  Third  Aiarkot,  You  Neod 


Philadelphia  Preterm  The  inquirer 


Exclusive  Advertising  Representatives:  ROBERT  R.  BECK,  Empire  Stale  Bldg.,  N.Y.C.,  longacre  5-5232;  EDWARD  J.  LYNCH,  20  N.  Wocker 
Drive,  Chicago,  Andover  3-6270;  GEORGE  S.  DIX,  Penobscot  Bldg.,  Detroit,  Woodward  5-7260.  West  Coast  Representatives:  FITZPATRICK 
,  A  CHAMBERLIN,  155  Montgomery  St.,  Son  Francisco,  Gorfleld  1-7946  •  1127  Wilshire  Boulevard,  Los  Angeles,  Michigan  0578 
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The  Atlanta  Journal  and 
The  Atlanta  Constitution 

The  Baltimore  Sunday  Sun 
The  Birmingham  News 
The  Boston  Herald 
The  Chicago  Daily  News 


The  Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
The  Dallas  Morning  News 
Des  Moines  Sunday  Register 
The  Detroit  News 
The  Indianapolis  Star 


Los  Angeles  Times 

The  Memphis  Commercial  Appeal 

Miami  Sunday  News 

The  Milwaukee  Journal 

Minneapolis  Sunday  Tribune 

The  Times-Picayune 
New  Orleans  States 
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MAGAZINE 
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1950 


Circulation 


10,006,564 

(largest  of  all  magazines) 

Advertising  Revenue 

$20,328,167 
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Warns  Against  Cutting 
Dailies  Budget  For  TV 


Should  newspaper  advertising 
appropriations  be  curtailed  in  fa¬ 
vor  of  television? 

The  Media  Men’s  Association 
of  New  York  City  set  up  just  that 
question  last  week;  invited  Allen 
B.  Sikes,  service  manager.  Bureau 
of  Advertising,  ANPA,  to  make 
with  an  answer.  He  did,  but  good. 

In  a  chart-studded,  fact-packed 
talk,  Mr.  Sikes  said  he  had  seen 
no  evidence,  so  far,  “that  the 
newspaper  has  lost  any  of  its  hold 
on  the  reading  public  nor  any  of 
its  power  to  sell  goods  economical¬ 
ly,  aggressively,  and  profitably  for 
the  advertiser,  and  that  is  all  that 
counts.’’ 

Circulation  Gains 

Pointing  out  that  during  the 
first  years  of  tv,  the  curve  in 
newspaper  circulation  has  con¬ 
tinued  upward  and  faster  than 
U.  S.  population  gains,  Mr.  Sikes 
produced  a  chart  showing  that  in 
1950  circulation  showed  a  gain  of 
1,000,000  copies  a  day  over  1949, 
despite  increased  subscription  and 
newsstand  prices. 

“All  available  data,’’  he  said, 
“shows  people  still  reading  their 
daily  newspapers,  television  or  no 
television.” 

Among  the  data  referred  to  by 
the  Bureau’s  service  manager  were 
the  recent  results  of  Batten,  Bar¬ 
ton,  Durstine  &  Osborn’s  nation¬ 
wide  study  of  the  leisure-time  of 
5,657  persons  (E&P  Mar,  31,  p. 
5).  Gist  of  this  study  was  that 
reading  of  newspapers  holds  firm 
in  TV  homes.  Commenting  on  this 
study,  Mr,  Sikes  observed,  “Peo¬ 
ple  spend  more  time  with  tv  then 
they  do  eating,  but  one  would 
hardly  say  that  tv  viewing  is  more 
important  than  eating.” 

Cites  Exploratory  Study 

Speaker  Sikes  next  turned  to  a 
recent  exploratory  readership  study 
of  the  St.  Louis  Post-Dispatch 
conducted  by  Publication  Re¬ 
search  Service  in  which  nearly 
three  times  as  many  (1,200)  nor¬ 
mal  reader  interviews  were  con¬ 
ducted  by  the  same  organization 
that  does  the  research  for  The 
Continuing  Study  of  Newspaper 
Readings. 

In  this  study,  explained  Mr. 
Sikes,  the  number  of  interviews 
was  increased  in  order  to  provide 
a  sufficient  sample  for  added 
breakdowns  of  the  readership  ma¬ 
terial.  At  the  conclusion  of  each 
interview,  a  number  of  questions 
were  asked,  among  which  was, 
“Do  you  have  a  television  set?” 

At  this  point  in  his  talk  Mr. 
Sikes  showed  a  chart  indicating 
the  page  by  page  readership  of 
the  general '  news  pages  of  the 
Post-Dispatch’s  tested  issue  by 
men  and  women  who  had  tv  sets, 
compared  with  those  who  didn’t. 
(43%  of  the  men  interviewed  and 
42%  of  the  women  had  sets). 


“You  will  note,”  Mr.  Sikes 
told  his  readers,  “very  little  dif¬ 
ference  between  the  page-by-page 
reading  of  the  general  news  pages 
between  people  who  have  tv  sets 
and  those  who  don’t.” 

High  Readership 

The  average  readership  of  these 
pages,  Mr.  Sikes  continued,  by 
men  who  own  television  sets  was 
45%,  compared  with  43%  by  men 
who  don’t.  With  women  the  tv 
set  owners  showed  an  average 
page  readership  of  47%  compared 
with  46%  for  the  non-TV  set 
owners,  a  difference  of  no  statis¬ 
tical  importance. 

The  most  significant  difference 
between  readership  in  tv  and  non- 
Tv  homes,  in  Mr.  Sikes’  opinion, 
was  shown  in  men’s  readership  of 
sports  pages.  The  readership  of 
three  sports  pages  in  the  Post- 
Dispatch  showed  quite  a  plus  in 
readership  by  the  men  who  own 
TV  sets  over  men  who  don’t. 

“This  reminds  me,”  Mr.  Sikes 
said,  “of  the  many  newspapers 
sold  outside  the  ball  park  after 
the  game  to  people  who  want  to 
read  about  the  game  they  have 
just  seen.” 

No  Non-Readers 

Mr.  Sikes  pointed  out  that  the 
1 .200  interviews  were  conducted 
among  admitted  readers  of  the 
pai>er  with  no  check  made  of  the 
non-readers.  However,  he  said, 
“circulation  figures  of  the  Post- 
Dispatch  show  an  average  Mon- 
day-to-Friday  city  circulation  for 
the  month  of  January,  1951  of 
225,774  compared  with  224,308  ■ 
for  the  same  month  of  1950,  a 
gain  of  1,466  copies  sold.” 

With  newspaper  circulations  at 
an  all-time  high,  Mr.  Sikes  added, 
and  with  reader  interest  continu¬ 
ing  unabated  among  nearly  every¬ 
body  in  the  land,  “newspapers  can 
continue  to  do  a  saturation  job 
for  you.” 

TV,  on  the  other  hand,  is  far 
from  that  point,  the  Bureau  serv¬ 
ice  manager  observed.  “According 
to  NBC,”  he  said,  “there  are  1 1  ,- 
748,400  TV  homes  as  of  March  1. 
Sales  Management  estimated  42,- 
843,800  families  in  the  country  as 
of  January  1,  1950,  so  about  27% 
of  the  homes  have  television  sets. 

63  TV  Areas 

“There  are  63  television  areas 
now  in  existence  which  contain 
about  26,616,000  families,”  Mr. 
Sikes  went  on.  “In  other  words, 
about  44%  of  the  families  in  t\’ 
areas  have  television  sets.  56% 
’don’t.” 

Commenting  on  tv  program 
ratings,  Mr.  Sikes  said  it  is  neces¬ 
sary  to  determine  whether  or  not 
the  thinner  coverage  of  television 
will  be  adequate  for  the  promotion 
of  a  product.  “If  you  are  using 
TV,"  he  stressed,  “your  coverage 


outside  of  a  75-mile  area  is  zero. 
38%  of  the  people  in  the  U.  S. 
live  outside  of  television  areas,  so 
there  is  38%  of  your  appropria¬ 
tion  that  you  could  allocate  to 
newspapers  to  fill  in  the  gap,  if 
you  are  planning  a  national  cam¬ 
paign  right  across  the  board. 

“Then  you  must  also  decide 
whether  44%  is  enough  coverage 
in  the  tv  areas — if  you  could  get 
it  all— the  other  56%  may  repre¬ 
sent  a*  lot  of  business  that  your 
competition  may  be  reaching.” 

Building  TV  Audiences 

Touching  on  the  pending  in¬ 
crease  in  the  number  of  tv  sta¬ 
tions,  Mr.  Sikes  offered  newspa¬ 
pers  as  a  way  to  build  audiences. 

“Both  radio  and  the  movies 
have  used  large  amounts  of  news¬ 
paper  advertising  to  build  and 
hold  audiences.”  he  reminded  his 
audience.  “Your  television  pro¬ 
grams  are  going  to  run  into  consid¬ 
erable  sums  of  money — sufficient 
to  make  it  important  to  bend  every 
effort  to  build  audiences  so  as  to 
cut  down  the  high  cost  of  reaching 
people.  .\  newspaper  campaign, 
aimed  at  advertising  your  program 


and  your  product,  could  well  serve 
in  competitive  tv  station  markets 
— and  could  well  do  the  necessary 
added  promotion  jobs  in  those 
areas  where  only  a  small  percent¬ 
age  of  the  people  have  television 
sets.” 

In  the  course  of  his  talk  to  the 
media  men.  Mr.  Sikes  used  neu- 
merous  slides  to  prove  points. 

TV  Cost  High 

Speaking  of  costs  of  advertising 
on  tv  versus  newspapers  Mr. 
Sikes  said  in  part:  “If  you  could 
project  the  January  Hooperatings 
— a  12-city  report — to  all  televi¬ 
sion  homes  in  the  country,  you 
would  find,  on  the  average,  an 
evening  audience  of  1,703,744 
homes.  Our  research  department 
tells  me  it  would  cost  on  the  aver¬ 
age  $30,278  for  a  half-hour  eve¬ 
ning  program  for  the  time  and 
talent,  or  a  cost  per  home  of 
nearly  one  and  eight-tenths  cents. 
If  you  spend  this  amount  of 
money  on  each  unit  of  newspaper 
circulation  with  an  average  milline 
rate,  you  could  buy  5,086  lines — 
more  than  two  full  pages  of  news¬ 
paper  space.” 
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Western  Dailies  on  Diet 
While  Paper  Is  Scarce 

By  Cconpbell  Watson 

San  Francisco — New^rint  and  are  fostered,  over  the  long  run, 
costs  were  the  accompanying  by  inflationary  forces.  As  Charles 
horsemen  on  an  Editor  &  Pub-  E.  Arnn,  advertising  director,  Los 
LISHER  gallop  along  the  Pacific  Angeles  Daily  News,  observed. 
Coast.  newspaper  and  retail  economics 

Further  contraction  of  that  nar-  differ, 
rowed  margin  between  revenue  “For  example,  take  the  shoe 
and  expense  appears  inevitable  merchant  with  a  customary  40% 
for  a  fifth  year.  The  contraction  mark-up.  He  buys  shoes  for  $10 
of  newsprint  supplies  creates  a  and  sells  them  for  $14.  If  the 
precarious  position  in  which  vol-  cost  of  the  shoes  goes  to  $14  to 
ume  increases  can  no  longer  be  him,  he  sells  for  $19.60.  News- 
counted  upon  to  provide  revenues  papers  don’t  have  the  mark  up.” 
to  combat  higher  costs.  Maybe  newspapers  need  a  new 

The  trend  advances  the  dead-  pair  of  shoes.  Certainly  they  need 
line  for  the  economic  necessity  of  new  supplies  of  newsprint.  Coast 
further  newspaper  consolidations,  leaders  agree, 
but  careful  examinations  revealed  TV  Effects  Under  Study 
no  indication  of  ^nding  mergers  •j'jjg  effect  of  television  on  news- 
m  the  cities  ^st  frequently  under  readership  is  “practically 

discussion.  These  ar^  have  been  t^e  TV-conscious  Los  An- 

saved  It  appears  by  the  great  gej^s  area,  reports  Col.  Carl  F. 
population  growth  and  by  the  ^hite,  managing  editor,  Santa 
ability  to  increase  advertising  lin-  Monica  Outlook. 

.  ,,  ,  .  ,  Belief  that  continuing  studies 

Today  even  the  most  i^werful  affirm  this  trend  on  a  national 
newspapers  are  facmg  the  alter-  basis  was  expressed  by  Colonel 
natives  of  contracting  sp^  or  to  white,  who  is  making  the  study 
dip  into  re^rv^  to  obtain  a  sec-  „„  behalf  of  the  Associated  Press 
ond  wind  in  the  fight  for  domi-  Managing  Editors.  He  will  ex- 

j  ..  .  pand  this  prdiminary  review  na- 
We  have  TCver  earned  so  little  tionaJly  for  the  APME  gathering 
on  our  investment,  ^d  we  have  San  Francisco  next  September, 
reduced  our  edi  onal  space  woe-  ..f  jo  not  believe  further  studies 
follj^  an  e^utiye  of  one  great  material  effect  on 

Coast  property  said.  findings  except  during  out- 

Newsprint-wise,  supplies  wil  re-  standing  events  such  as  the  Ke- 
mmn  m  a  tightening  bind  at  least  f^uyg^  investigation,”  Colonel 
until  this  Summer  of  1952,  when  white  said 
Crown  Zellerbach’s  new  British  He  plan^  to  present  detailed  re- 
Columbiamill^sch^uledto  st^  Ports  on  his  latest  findings  in  a 

^eech  before  the  Seattle  meeting 
tonnage  is  es-  gf  jfig  pacific  Northwest  managing 
imated  at  100,000  tons.  editors  at  the  University  of  Wash- 

10c  Price  in  Abeyance  ington  May  8-9. 

On  the  circulation  front,  the  Studies  of  the  effects  of  tele- 
Coast  has  never  been  a  penny  newspapers  also  have 

newspaper  area.  That  condition  included  in  the  agenda  before 

goes  back  historically  to  the  gold  California  Editorial  Confer- 

rush  days  when  a  copper  coin  was  Stanford  University  in 

scorned.  That  is  the  basic  eco-  . 

nomic  pattern  from  which  the  7-  Features  Affected 

cent  dailies  have  developed.  There  Newspapers  nationally  are  con- 
has  been  serious  consideration  of  scious  of  the  newsprint  situation 
a  10-cent  new^aper.  Such  a  move  _ 


and  the  general  trend  is  toward 
tighter  papers,  Rex  Barley,  man¬ 
ager  of  Mirror  Syndicate,  report¬ 
ed. 

The  situation  is  general,  he  said 
after  a  11,000-mile  trip  to  more 
than  100  newspapers  in  31  cities 
in  35  days.  As  a  result  the  ten¬ 
dency  is  to  eliminate  old  features 
in  buying  new  ones,  although 
panel  comics  packing  a  punch  are 
in  demand,  Mr.  Barley  said. 

Despite  tighter  news  holes  and 
curtailments,  the  new  Mirror 
comic  strip,  Annie  Oakley,  is  now 
running  in  more  than  20  news¬ 
papers.  In  evidence  of  the  pop¬ 
ularity  of  panels,  he  obtained  18 
new  subscribers  to  Hinky  Pinkey 
during  his  recent  trip,  which  ex¬ 
tended  through  the  South  and  East 
into  New  England,  with  a  return 
by  way  of  the  mid-West. 
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George  Griilis  Resigns 
As  Oregonian's  PM 

Portland,  Ore.  —  George  P. 
Griffis,  promotion  and  research 
manager  of  the  Oregonian,  has 
signed,  effective  May  1,  to  become 
director  of  plans  and  merchandis¬ 
ing  for  the  Pacific  National  Adver¬ 
tising  agency  with  offices  in  Port¬ 
land,  Settle  and  Spokane. 

Mr.  Griffis,  who  started  with  the 
Oregonian  in  1929,  has  long  been 
recognized  as  a  leader  in  Pacific 
Northwest  advertising  circles  and 
as  a  free-lance  author-photogra¬ 
pher.  Campaigns  under  his  direc¬ 
tion  as  promotion  manager  have 
won  numerous  recognitions  for  the 
Oregonian. 

General  Manager  M.  J.  Frey 
said  a  successor  to  Mr.  GrifiBi 
would  be  named  soon. 


Tales  of  Hoffmann' 
Contest  in  Boston 

Boston  —  The  Globe  is  offering 
two  prizes  in  a  competition  con¬ 
duct^  in  connection  with  a  broad¬ 
cast  of  a  recording  of  the  “Tales  of 
Hoffmann”  and  the  opening  of  the 
film  of  the  same  name  at  a  local 
theater.  Cyrus  Durgin,  Globe  mu¬ 
sic  and  drama  editor,  accompa¬ 
nied  the  broadcast  with  critical 
comment. 

Albums  of  the  Tales  recording 
will  be  awarded  to  the  writers  of 
the  two  best  letters  of  comment  on 
both  the  broadcast  and  the  film. 


R.  B.  Hurd  Appointed 
Ad  Director  of  Puck 

The  appointment  of  Kenneth 
B.  Hurd  as  advertising  director 
of  Puck-The  Comic  Weekly  was 
announced  this  week  by  Robert  P. 
Davidson,  general  manager. 

Mr.  Hurd  was  formerly  vice- 
president  of  the  Federal  Adver¬ 
tising  Agency,  business  manager 
of  the  American  Druggist  and 
vicepresident  of  the  Hearst  Maga¬ 
zines. 

He  began  his  career  in  1923 
on  the  sales  staff  of  the  Boston 
American. 


now  appears  abandoned — at  least 
pending  the  time  when  necessity 
mounts  higher  than  today.  The 
present  admission  is  that  adver- 

Cising  rates  can  and  must  be  ^  SERVICE  and  SUPPLIES 

RECONDITIONING 

Cloaking  the  situation  is  in-  Is  Our  Specialty 

creasing  bustle  all  along  the  Coast,  ^  l-  xu  x 

This  is  accentuated  in  Seattle  by  craftsmanship  that 

the  presence  of  troops  on  leave  been  employed  in  our  TELETYPE 
and  shift  workers  in  aviation  service  shop  is  now  at  the  disposal 
plants.  In  Los  Angeles  it  is  of  the  ever  expanding  group  of 
marked  by  endless  streams  of  au-  tELETYPESEHER  users, 
tos  and  official  census  confirma-  .  .  . 

tion  of  a  county  population  in  ex-  ,nqu.r^e,  are  mv.ted. 

cess  of  4,000,000. 

Scores  of  newspapers  can  point 
to  circulation  gains  ranging  from 
50%  to  100%. 

But  newspaper  economics  never 


tuUSec^SMtetime! 


74/M  of  our  editor  or  publisher 

friends  who'll  be  attending  the 
ANPA  Convention  in  New  York. 

7Cl4eH?  Anytime  (well,  practically  anytime) 
April  23rd  or  April  24th. 

74/Aene?  Suite  539,  Hotel  Waldorf  Astoria. 

74/4itf?  To  say  hello,  to  get  a  letter  typed, 
to  have  a  refresher,  to  talk  business 
...  or  just  to  talk.  You  name  the 
reason  . .  .  we'll  be  glad  to  see  you. 

BxVCHK  &  Co. 

Founded  1879 

MEMBERS  NEW  YORK  STOCK  B  CURB  EXCHANGES  AND 

OTHER  LEADING  STOCK  AND  COMMODITY  EXCHANGES 

36  WALL  ST.,  NEW  YORK  5,  N.  Y.,  Dl  4-3600 

MID-TOWN  OFFICE:  CHRYSLER  BLDG.  MU  6-5900 
(Open  Evenings) 
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What  makes  a  newspaper  great? 


^WelLandhergood  ^ 
reportET  gone  wrong! 


“Mr.  Republican”  himself  turned 
out  for  the  sad  occasion,  along  with 
a  platoon  of  Senate  and  House  mem¬ 
bers,  Democrats  and  Republicans 
alike.  Scores  of  Washington  corre¬ 
spondents  and  top-flight  reporters 
came  to  clomp  the  shoulder  and  press 
the  hand  oftheirdepartingco-worker. 
Fellow  members  of  the  Gridiron 
Club,  the  National  Press  Club  and 
the  White  House  Correspondents 
Association  morosely  presented  their 
goodbye  gift:  a  kit  containing  a  green 
eye-shade,  sleeve  garters,  a  fistful  of 
straws  for  telling  which  way  the  wind 
is  blowing,  a  comic  book  sized  to  slip 
inside  the  Congressional  Record  for 
relaxation  reading. 

This  was  Washington’s  farewell  to 


Nat  S.  Finney,  the  manager  of  the 
Minneapolis  Star  and  Tribune’s 
Washington  Bureau.  Finney  was 
being  called  home  to  assume  the  job 
most  working  reporters  deride  (and 
many  envy)— editorial  editor. 

Along  with  genial  insults  about 
his  new  “ivory  tower”  position  as 
editorial  editor  of  the  Minneapolis 
Star,  Finney  collected  plenty  of  ear- 
burning  praise  for  his  Washington 
performance.  Few  correspondents  in 
the  nation’s  capital  have  made  more 
_  newspaper  history  in  nine  years  than 
this  stocky ,  bouncy  newsman  who  has 
won  both  a  Pulitzer  prize  and  a 
Raymond  Clapper  award  for  out¬ 
standing  re|X)rting. 

Finney  “firsts”  range  from  a  news 
beat  on  a  goverment  censorship  plan 
to  the  original  story  from  Bikini  on 
the  far-reaching  radio-active  effects 
of  the  atomic  test  bomb.  He  has  seen 
two  A-bombs  explode,  and  has  been 
personally  responsible  for  some  inter¬ 
esting  explosions  himself,  thanks  to 
an  imcanny  ability  for  forecasting 
election  results  with  deadly  precision. 
(In  1944  he  won  two  Newsweek 
magazine  awards  for  predicting  the 
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S«nator  Robert  A.  Taft  ar>d  Nat  S.  Finney 


presidential  electoral  vote  and 
the  political  composition  of  the 
new  senate  with  100%  accxuracy.) 

Washington  reporters  who  pictiue 
their  former  colleague  brooding  re- 
splendently  in  editorial  isolation 
discount  the  effect  on  Finney  of  25 
years  of  on-the-hoof  news  chasing. 
He  is  as  eager  to  make  the  editorial 
page  a  lively  place  where  readers 
are  invited  to  do  their  own  think¬ 
ing  as  he  is  to  tell  them  what  he 
thinks.  Such  concern  for  the  anxie¬ 
ties,  hopes  and  earthy  realities  of 
living  give  vitality  and  urgency  to 
an  editorial  page,  and  help  explain 
again  why  the  best-read,  best-liked, 
most-respected  newspapers  in  the 
225-county  area  called  the  Upper 
Midwest  are  the 

Minneapolis 
Star  an  /a^'Tribune 

■VINING  MORNING  A  SUNDAY 

610.000  SUNDAY-480,000  DAILY 

JOHN  COWlCS,  AWdaaf 
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Housewife  Dishes  Out 
Journalism  Recipes 


By  Freda  Ashley  Martin 

Mrs.  Gwendolyn  Ro\ch  is 
more  surprised  than  anyone  that 
she  is  now  teaching  students  the 
art  of  reporting  for  the  Women’s 
Page  when  only  a  year  ago  she 
was  just  a  housewife. 

“My  only  contact  with  a  news¬ 
paper  was  reading  one,  up  until 
the  day  I  was  offered  this  job,” 
commented  Mrs.  Roach.  “Now  it’s 
all  I  can  do  to  find  time  for  that. 

Mrs.  Roach,  Women’s  Page  edi¬ 
tor  of  the  Athens  (O.)  Messen¬ 
ger,  is  a  graduate  of  Ohio  Univer¬ 
sity.  She  majored  in  natural  sci¬ 
ences  and  received  an  A.B.,  in  the 
early  30’s.  Even  her  minor  wasn’t 
journalism;  it  was  in  history. 

After  graduation  she  taught  for 
two  years.  Then  came  marriage. 
Mrs.  Roach  has  two  children; 
Diane,  17,  and  Bruce,  15. 

The  teacher  shortage  drew  her 
back  to  this  work  during  the  war. 
She  taught  in  both  high  school 
and  the  grades. 

“Perhaps  my  experience  as  an 
English  teacher  helped  me  in  my 
present  job,”  Mrs.  Roach  said, 
“because  knowing  basic  grammar 
was  the  only  preparation  I  had  for 
writing.” 

That  First  Hour 

She  was  “floored”  that  first  day 
at  the  office.  She  had  never  even 
run  a  typewriter,  but  the  oldtimers 
assured  her  that  this  didn’t  matter 
“because  some  of  the  best  news¬ 
paper  men  and  women  use  only 
two  fingers.” 

“Charles  Reamer,  city  editor, 
taught  me  all  I  know  about  edi- 
ing,  and  John  Webb,  managing 
editor,  did  the  same  in  layout  and 
headwriting,”  Mrs.  Roach  said. 

She  thought  if  she  could  get 
through  the  first  hour,  she  mi^t 
be  able  to  make  it.  The  hour 
passed  quickly  because  she  was 
so  busy  answering  the  telephone 
she  didn’t  have  time  to  think.  The 
first  thing  she  knew,  she  had  lasted 


one  day.  By  the  end  of  the  week, 
she  wondered  why  she  had  been 
so  scared. 

Mrs.  Roach  had  been  on  the 
job  six  weeks  when  the  managing 
editor  handed  her  three  pages  to 
be  made  up  and  said,  “Tbis  is  it; 
you’re  on  your  own,  we’re 
swamped.”  She  knew  it  was  sink 
or  swim,  so  she  went  to  work, 
wrote  her  own  headlines  and  laid 


The  male  students  receive  train¬ 
ing  under  her  instruction  too.  Last 
Summer  one  of  the  men  gasped 
when  she  handed  him  a  wedding 
to  write  up.  That  was  a  job  for 
women,  he  thought.  After  writing 
at,  he  grinned  and  said,  “Say, 
there’s  a  lot  more  to  doing  one  of 
these  things  than  I  realized.” 
Knowing  Names  and  People 
This  is  an  excellent  place  for 
students,  Mrs.  Roach  feels.  Here 
they  are  dealing  with  people  who 
don’t  write  or  think  like  a  reporter. 
It  gives  them  a  chance  to  put  into 
practice  the  theory  they  have 
learned  in  class.  It’s  a  go(^  place 
to  learn  accuracy  too.  Where  else 
in  the  paper  do  you  find  more 


Mrs.  Gwendolyn  Roach 


ANA  Praises  Enquireij 

out  the  pages.  It  may  not  have  names,  and  what  is  more  important  p-._  PACXflorshin  Studv 

The  Newspaper  Steenng  Com 
mittee  of  the  Association  of  Nf 
tional  Advertisers  this  week 
lished  a  resolution  commendid 


been  perfect,  but  it  looked  good. 
She  has  been  doing  it  ever  since, 
layout,  heads  and  all. 

Teaching  Others  Now 

Mrs.  Roach  is  practically  a 
veteran  now  and  can  talk  easily 
about  eight  point  head,  italics, 
inches  of  space  and  other  phases 
of  journalism. 

Discussing  these  things  is  part  of 
her  job.  Students  train  under  her. 
The  Athens  Messenger  is  a  working 
lab  for  journalism  students  at 
Ohio  University.  The  men  and 
women  learning  reporting  and  edit¬ 
ing  train  on  the  paper.  “It’s  a 
wonderful  opportunity  for  them  to 
find  out  just  how  things  are  done 
on  a  newspaper,  and  it  teaches  me 
too,”  commented  Mrs.  Roach. 

She  enjoys  showing  others  what 
she  has  learned.  The  ethics  of 
newspapers,  the  policy  of  this  par¬ 
ticular  paper,  the  importance  of 
accuracy — all  come  into  the  cur¬ 
riculum. 

Some  of  these  things  are  the 
same  on  all  papers,  and  some  are 
her  own  ideas.  One  of  her  idiosyn- 
cracies  is  “never  use  ‘held’  when 
you  are  writing  about  a  meeting; 
it  sounds  as  though  you  had  some¬ 
thing  in  your  hand,  and  you  can’t 
hold  a  meeting  in  your  band.”  An¬ 
other  word  she  avoids  is  “society.” 
According  to  Mrs.  Roach,  ever>'- 
body  is  society;  so  she  prefers  the 
title  “Women’s  Page,”  although 
she  has  found  from  comment  that 
plenty  of  men  read  it. 


than  spellmg  names  correctly? 

Another  lesson  she  passes  along 
is  “how  to  get  along  with  people.” 
This  comes  naturally  to  her.  She 
likes  people  and  those  meeting  her 
sense  it.  She  gives  each  one  the 
feeKng  that  he  is  the  most  impor¬ 
tant.  The  students  working  for  her 
get  the  same  feeling.  She’s  never 
too  busy  to  advise  on  a  piece  of 
a^y.  She  hasn’t  forgotten  how 
hard  her  first  days  were. 

Now  she  combines  housekeeping 
and  a  career;  these  don’t  leave  her 
much  time  for  outside  activities. 
This  attractive  woman,  with  a  lilt 
in  her  voice  and  a  smile  for  every- 
■one  she  meets,  seems  to  enjoy 
herself  whether  she’s  writing  up 
the  doings  of  Athenians,  shopping 
for  groceries  or  listening  to  records. 


the  Cincinnati  (O.)  Enquirer  “b 
its  sponsorship  of  the  ^nday  eJ 
quirer  reader^^  study  complell 
under  the  auspices  of  the  .Advtf 
tising  Research  Federation.” 

The  resolution  also  commeodd 
the  Enquirer’s  representatives,  mT 
loney,  Regan  &  Schmitt,  and  si 
gested  that  other  Sunday  n«»^ 
papers  “would  likewise  benefit 
sponsoring  similar  studies.” 

ANA  pointed  out  the  stwj 
covers  the  248  pages  of  the  Sm 
24,  1950  issue,  including  til 

Pictorial  Enquirer,  Amerioi 
weekly  and  This  Week. 


Humming-Birds  Know 
Where  to  Go  for 
Honey! 

The  coming  ANPA  Convention  will 
find  time  to  pay  tribute  to  thoee 
realoue  space-buyers  and  national 
advertiser  Market-Analysts,  who 
■elect  newspaper  media  with  a  dis¬ 
criminating  wisdom  bom  of  lour 
experience. 

They  KNOW  TEfEIE  BUSINESS.  Sales  “honey"  Is  abundant 
where  population  is  large,  trade  areas  are  extensive,  agricultural 
and  industrial  growth  assured,  stability  of  payroUs  and  income 
unquestioned,  and — newspapers  esteemed — and  guided  by — ^tbose 
who  respond  to  advertising  in  a  media  that  is  very  close  and 
dear  to  them. 

We,  of  the  Kingsport  Times-News.  join  in  this  salute  to  our  many 
friends.  136.000  prosperous  people  of  our  Trade  Area,  have 
long  since  proven  the  “honey"  value  of  a  “honey  of  a  market.” 
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‘J.  J.’  Driscoll’s  4  Sons 
On  Connellsville  Daily 


By  James  F.  WoUe,  Jr. 

If  you  had  lived  near  Oil  City, 
Pa.,  sometime  before  1880,  you 
would  have,  in  all  probability, 
contacted  an  aggressive  youngster 
destined  to  establish  what  some 
persons  call  a  newspaper  dynasty. 

One  of  the  oldest  newspaper 
publishers  in  Pennsylvania  at  the 
time  of  his  death,  he  had  his  start 
as  a  railroad  waterboy  at  the  age 
of  12. 

A  thermal-blooded  individual, 
who  wore  no  more  than  a  suit 
coat  at  near  zero  temperatures,  he 
periodically  operated  stationary 
engines,  railroad  switches  and  tele¬ 
graph  wires,  balled  a  welding  fur¬ 
nace  and  sold  phonographs  as  a 
sideline. 

During  his  meteoric  career,  he 
was  responsible  for  raising  a  news¬ 
paper’s  circulation  500%  to  2,300 
per  issue  on  one  occasion,  and 
then,  moved  to  a  rival  paper 
where  he  boosted  sales  from  1,400 
to  4,000.  The  time  required  in 
each  instance  was  one  year.  A 
phenomenon  among  early  journal¬ 
ists,  he  acquired  a  nickname  of 
“J.  J.”  that  lasted  through  the 
years  to  stand  for  everything  fine 
in  his  chosen  field.  His  Scotch- 
Irish  parents  christened  him  James 
Joseph  Driscoll. 

Benevolent  Employer 

Synonomous  with  the  name 
Driscoll  was  the  word  consolida¬ 
tion.  The  most  skillful  military 
strategist  was  never  more  careful 
than  “J.  J.”  in  spreading  out  slow¬ 
ly  and  prudently  and  then  tenaci¬ 
ously  digging  in  to  muster  his 
force  for  further  advance.  Three 
years  after  joining  the  Daily 
Courier  at  Connellsville,  Pa.,  he 
advanced  through  circulation  man¬ 
ager,  advertising  manager  and 
business  manager  to  become  a 
member  of  the  board  of  directors 
of  the  paper.  In  1917,  he  was 
made  general  manager  and,  in 
1922,  named  president  of  the 
Courier  Company. 

A  man  as  fine  must  have  had  a 
fault!  J.  J.  did.  His  one  fault 
seemed  to  be,  and  was,  generosity. 
He  was  old-fashioned  enough  to 
regard  each  employe  as  a  member 
of  his  family.  In  fact,. he  called 
the  company  “our  family.”  Dis¬ 
satisfaction  was  unknown  to  “J.  J.” 
and  remains  that  way  to  members 
of  the  company.  No  one,  aside 
from  the  printers,  belongs  to  a 
union  at  the  Courier.  There  isn’t 
room  for  anymore  than  the  one. 

Establishment  of  the  Courier 
upon  its  present  substantial  basis 
is  dated  from  the  time  “J.  J.”  be¬ 
gan  his  association  with  h  it  and 
under  his  more  than  able  direC' 
tion  it  became  one  of  the  *  most 
newsy  publications  of  the  south¬ 
western  Pennsylvania  area.  Pub¬ 
licity  Ihrough  both  general  adver¬ 


tising  and  news  is  well  exemplified. 
Circulation  presently  fluctuates 
midway  between  10,500  and  10,- 
600. 

His  Family  Carries  On 

The  Courier  has  been  quar¬ 
tered  at  its  present  address  of 
MlVi  West  Crawford  Avenue, 
Connellsville,  since  1902.  All  of¬ 
fices,  equipment  and  machinery 
are  housed  in  a  three-story  red 
brick  building.  Nearly  40  per¬ 
sons  are  employed  by  the  com¬ 
pany  in  the  business,  advertising, 
circulation,  stereotyping,  press, 
printing  and  editorial  departments. 
Political  feelings  of  the  paper  have 
tended  to  foster  Republican  ideals 
but  it  has  never  failed  to  give 
both  sides  of  any  picture.  “J.  J.” 
felt  and  those  associated  with  him 
still  feel  the  public  has  a  right 
to  untainted  truth. 

Dynasty  of  the  paper  is  assured. 
Fifty-two  years  of  married  life 
yielded  “J.  J.”  a  bumper  crop  of 
Driscolls  well  equipped,  mentally, 
financially  and  otherwise,  to  carry 
on  a  family  tradition  of  extreme 
loyalty  to  the  field  of  journalism. 
Four  of  the  nine  living  children 
born  to  “J.  J.”  and  his  wife,  Susan 
Cornelia  Payne  Driscoll,  are  mem¬ 
bers  of  the  Courier  Company.  A' 
firm  believer  in  large  families, 
“J.  J.”  was  one  of  12  children 
and  responsible  for  fathering  11 
himself. 

James  M.  is  now  president  and 
general  manager  of  the  company 
and  editor  of  the  paper.  John 
Wylie  is  advertising  manager,  Paul 
V.,  mechanical  superintendent, 
and  William  Crow,  a  member  of 
the  classified  department.  Divi¬ 
dends  have  been  declared  and  it 
looks  as  though,  as  long  as  there 
is  a  Courier,  there’ll  always  be  a 
Driscoll. 

An  Eisenhower  in  Finn 

In  the  reorganization  of  the 
paper  which  followed  the  death  of 
“J.  J.,”  Earl  D.  Eisenhower,  a 
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brother  of  General  Dwight  D. 
Eisenhower,  was  elected  vicepresi¬ 
dent.  He  succeeded  James  M. 
Driscoll  in  the  position. 

Mr.  Eisenhower,  an  engineer 
with  the  West  Penn  Power  Com¬ 
pany  at  Charleroi,  Pa-,  is  the  hus¬ 
band  of  the  former  Miss  Kather¬ 
ine  Snyder,  daughter  of  the  late 
Henry  P.  Snyder,  early  editor  of 
the  Courier  and  also  a  notable  in 
Pennsylvania  journalism. 

James  Joseph  Driscoll  was  born 
May  22,  1870,  at  Franklin,  10 
miles  south  of  Oil  City,  the  son  of 
Patrick  and  Mary  Agnes  Clark 
Driscoll,  with  an  Indian  midwife 
officially  in  charge  of  the  inaug¬ 
ural  festivities.  He  attended  pub¬ 
lic  schools  of  Venango  County, 
commonly  known  at  the  time  as 
the  “Red  Line  District.”  His  own 
initiative  was  tested  almost  im¬ 
mediately  in  that  he  lost  his  par¬ 
ents  when  he  was  13  years  old. 

It  was  with  the  News  at  Con¬ 
nellsville  that  he  achieved  his  first 
phenomenal  success  after  having 
worked  at  many  laborious  tasks. 
J.  J.,  in  one  year  with  the  paper, 
was  able  to  increase  circulation 
from  425  to  2,300,  a  better  than 
500%  rise.  Mr.  Snyder,  then 
Courier  editor,  hired  “J.  J.”  away 
from  the  News  at  $15  a  week. 
During  his  first  year  with  the 
Courier,  “J.  J.”  jumped  the  cir¬ 
culation  figure  from  1,400  to  4,- 
000.  His  advancement,  needless 
to  say,  was  rapid. 

Appointed  to  Connellsville  city 
council  in  1911.  “J.  J.”  resigned 


the  same  year  due  to  increasing 
pressure  of  newspaper  business. 
He  served  as  trustee  of  Connells¬ 
ville  State  Hospital  from  1938  un¬ 
til  1946  when  he  was  succeeded 
on  that  body  by  his  son,  Jimmy. 

Eight  months  of  the  year  were 
spent  at  his  mountain  place  near 
Mill  Run,  Maryland.  His  “cot¬ 
tage”  there  housed  25  guests,  and 
the  dinner  table  accommodated 
44.  The  table  was  never  empty. 

Knowledge  of  the  meaning  of 
hunger  tended  to  leave  J.  J.  with 
a  deeper  understanding  of  his 
fellow-man.  Each  year  at  Christ¬ 
mas  time,  he  awarded  employes 
of  the  Courier  a  substantial  bonus. 
The  idea  originated  in  1920  and 
the  amount  increased  through  the 
years,  with  the  exception  of  the 
1929  panic  era.  It  still  continues. 

Camegie’.s  Query  Answered 

When  he  was  21  years  old  and 
working  on  the  railroad,  “J.  J.” 
was  halted  on  one  occasion  'oy 
the  great  steel  magnate  and  phil¬ 
anthropist,  Andrew  Carnegie,  then 
touring  the  facilities.  This  amiable 
Scotsman  asked,  “Bub,  when  did 
you  start  working?”  The  question 
in  later  years  was  when  he  would 
stop. 

The  elder  Driscoll  was  finally 
halted,  but  only  by  death.  He 
died  Aug.  24,  1949,  of  a  heart 
ailment. 

His  standards  of  a  high-prin¬ 
cipled  newspaper  continue.  It  was 
in  his  blood.  It  remains  in  the 
blood  of  his  children.  He  cre¬ 
ated  a  newspaper  dynasty. 


— reaches  the  heart 
of  its  readers 


MORNING  [VINING  SUNDilY 


THE  ELIZABETH  DAILY  JOURNAL  Editorial  Page  column 
offers  a  readers’  forum  where  they  write  “their  own  editorials." 
Through  authentic  and  original  letters  the  “Editor’s  Mailbox" 
feature  has  become  a  powerful  Interchange  of  opinion  of  far- 
reaching  effect. 

HERE  the  religious  leaders,  educators  and  business 
men  have  taken  advantage  of  the  opportunity  to 
present  and  discuss  pntblems  of  vital  concern  to 
coininunity  welfare. 

HERE  one  of  New  Jersey’s  biggest  and  longest  strikes, 
harassing  inanagenient'and  empolyee.  found  a  sound¬ 
ing  board  for  the  workers  to  openly  go  about  hasten¬ 
ing  a  solution  to  their  differences. 

HERE  the  Veterans  have  aired  their  views  and  reach 
willing  supporters  for  their  ideals  and  welfare  spon¬ 
sored  programs. 

Here  every  sljade  of  accepted  opinion  and  thought  published 
finds  a  ready-made  audience  in  a  thoroughly -read  and  widely- 
read  feature  that  is  recognized  by  leaders  in  every  walk 
life. 

Reader  confidence  +  reader  response 
=  productive  advertising 

CU^abetf)  Bail?  journal 


ELIZABETH 


new:  jersey 
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Brush-Moore  Newspapers 


TRUSTED  SERVANTS 


These  are  the  Brush-Moore  newspapers. 


THE  CANTON  KEPOSITOET,  Csmfm,  O.  •  PORTSMOUTH  TIMES,  ftHimnth,  O.  •  THE  SALEM  NEWS,  UUm,  O.  •  THE  MARION  STAR,  Maritw,  O. 
EAST  LIVERPOOL  REVIEW,  Emit  Lhtrp—t,  O.  •  STEUBENVILLE  HERALD-STAR,  UtnktuvUU,  O.  •  THE  SALISBURT,  TIMES,  Ulhktirf,  Ud. 


Each  is  represented  by  a  carrier  bag  ...  a  familiar 
symbol  of  service  to  the  homes  in  each  community. 


We  are  proud  to  be  able  to  share  with  other 
newspapers  the  challenge  and  the  responsibility 
of  a  press  that  is  free  to  serve  the  interests 
of  our  readers  and  their  communities. 


As  trusted  servants  of  their  communities  these 
Brush-Moore  newspapers  are  representative 
of  all  home  newspapers  throughout  this  land... 
each  is  an  indispensable  part  of  one  of  our 
country's  greatest  strengths— a  free  press. 


'Rcspo*'^ 

.  Alba'”' 


NEA  Service  COMICS  have  tremendous  pulling  power! 


^  '■  ‘ 
t-vf  -  / 


MIGS  BUNNY  Cobriim  Drai^ 

bSJM4  Entriot  in  Now  Yoidc-^RosponM 


20%  in  ^pors  Acrpcstho  Notion! 


.■i.ceWe-'Vr^v. 


Americon  newspapers  were  emphatically  reminded  of  thb  when 
an  avalanche  of  returns  cascaded  upon  them  in  response  to  an 
NEA  coloring  competition  feoturing  BUGS  BUNNY. 

The  pull  was  equally  powerful  in  metropolitan  New  York  (25^84 
entries  received  by  The  World-Telegram  &  Sun)  and  in  cities 
like  Evansville,  Ind.;  Rock  Island,  III.;  Midland,  Tex.  and  San 
Francisco.  In  Houghton,  Mich.,  the  response  equalled  20  per 
cent  of  the  newspaper's  circulation! 

Youngsters  throughout  the  country  got  out  their  scissors  and 
crayons  in  a  spontaneous  expression  of  the  natural,  wholesome 
interest  that  is  continually  stimulated  by  NEA  Daily  and  Sunday 
COMICS.  Newspapers  reaped  a  harvest  of  good  will  and  valu¬ 
able  circulation  promotion — besides  receiving  reader  response* 
far  beyond  expectations. 


‘"Mothers,  fathers,  grandmas,  grandpas,  sisters, 
brothers  and  the  kids  themselves  swarmed  into  the 
office  with  entries,  ft  was  the  warmest  kind  of 
promotion — the  closest  kind  between  a  newspaper 
and  its  readers." — N.  Y.  World-Telegram  &  Sun. 
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NEA  SERVICE,  Inc 

1200  West  Third  Street 
Cleveland  13,  Ohio 


Lastitfg  iHHmt  .  .  . 

for  Valvmd  R^spotm 


'SE  NEA  COMiCS 


Daily  and  Sunday 
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Gentle  Ribbing 
In  His  Column 
Tickles  Ladies 

By  Veta  Me  Mahan 

Gentle  jibes  at  the  ways  of 
women  keep  them  reading  “Dick’s 
Mixture,”  a  homey  column  by 
Dick  Micks  which 

News-Press.  ' 

comment  which 

old  new  saw  re* 

feathers  make 
women’s  hats.” 

Another  time  Micks 
he  pointed  out  that  he  had  always 
subscribed  to  the  idea  that  there 
is  no  such  thing  as  literal  truth  in 
advertising.  Then,  wrote  Micks, 
he  noted  an  ad  which  offered  wo¬ 
men’s  bathing  suits  “that  will  fit 
any  purse.” 

Best  known  for  the  liberal  por¬ 
tion  of  verse  in  each  of  his  six 
daily  columns  per  week,  he  rhymed 
the  following  counsel  to  the 
femmes;  “Men  like  old  fashioned 
gals  and  quaint  .  .  .  who  fill  them 
up  with  doubt.  .  .  .  They  much 
prefer  the  kind  who  faint  ...  to 
those  who  just  pass  out!” 

And:  “This  life  would  be  much 


rosier  forsooth  .  .  .  upon  the  very 
“face”  of  it  my  brother  ...  if 
dames  would  plant  the  bloom  of 
youth  ...  as  deep  on  one  cheek 
as  they  do  the  other!” 

Ladies’  Favorite 

Womens  preference  for  the  col¬ 
umn  was  recently  proved  in  a 
readership  survey  of  News-Press 
by  the  Institute  for  Journalistic 
Studies  of  Stanford  University.  It 
found  that  2%  more  women  read 
the  column  than  men. 

But  most  satisfying  to  the  col¬ 
umnist  with  the  greying  hair  and 
intense  blue  eyes,  were  the  survey 
figures  showing  that  his  column 
was  most-read  feature  on  the  edi¬ 
torial  page  with  the  exception  of 
a  cartoon. 

The  column  was  wound  up  and 
started  ticking  because  of  a  series 
of  jewelry  store  ads.  Mr.  Micks 
comes  from  a  long  line  of  jewel¬ 
ers.  He  quit  school  in  Elkhart, 
Ind.  to  work  in  his  father’s  jewelry 
store.  He  later  took  it  over  and 
ran  a  series  of  ads  in  the  Elkhart 
Review  which  were  in  verse  under 
the  name  of  “Square  Deal  Micks.” 

Because  of  the  verse,  the  editor 
suggested  that  Mr.  Micks  write  a 
column.  He  started  “Backfire”  by 
E.  X.  Haust.  The  newspaper  went 
out  of  business  after  two  years  but 
Mr.  Micks  transferred  his  column 
to  the  Elkhart  Truth  under  his 
own  name. 

When  he  first  came  to  Califor¬ 
nia  he  was  in  the  collection  busi¬ 
ness  but  started  writing  his  col¬ 
umn  in  the  News-Press.  He  con¬ 


tinued  writing  it  for  eight  years 
before  joining  the  copy  desk. 

Always  Clean 

True  to  its  title,  the  column 
contains  a  little  of  everything  in¬ 
cluding  contributions  sent  him 
from  all  over  United  States. 

Noted  for  bis  sense  of  humor, 
Mr.  Micks  is  never  bitter  and  goes 
out  of  his  way  to  avoid  hurting 
anyone.  He  keeps  his  column 
clean  and  usually  plugs  a  worthy 
cause. 

He’s  church  and  obit  editor  and 
also  edits  the  News-Press  house 
organ  “Among  Ourselves.”  He 
goes  to  his  home  in  Burbank  each 
day  at  2  p.m.  to  work  on  his  col¬ 
umn. 

In  addition  to  the  News-Press 
the  column  is  published  in  seven 
other  newspapers  of  Southern  Cali¬ 
fornia  Associated  Newspapers. 

■ 

Salinas  Californian 
Has  County  Directory 

Salinas,  Calif.  —  Presenting  a 
new  service  to  its  subscribers,  the 
Salinas  Californian  published  a  32- 
page  tabloid  “Directory”  April  13. 
Special  features  included  new 
m^s  of  the  city  and  of  the. 
county,  each  containing  new  high¬ 
ways,  roads  and  additions. 

Detailed  lists  showed  the  Salinas 
facilities,  from  industries  to  recre¬ 
ation,  with  heavy  advertising  de¬ 
veloped  through  use  of  a  directory 
of  business  firms  and  industries 
easily  available  through  an  index 
on  page  one. 


Ohio  Wesleyan 
Bulletins  Spur 
News  Interest 

Delaware,  O. — A  new  progras 
aimed  at  encouraging  students  ti 
keep  up  with  the  day’s  news  hs 
been  started  by  Ohio  Wesleya: 
University. 

Mimeographed  newssheets,  co^ 
taining  condensed  versions  of  hap¬ 
penings  on  the  local,  national,  aid 
international  scenes,  are  being  cir¬ 
culated  Monday  through  Friday  lo 
dormitories,  fraternities  and  sorori 
ties,  and  other  student  hangoub. 

The  sheets  also  tell  the  name 
and  dates  of  newspapers  and 
periodicals  where  further  detail) 
may  be  found  and  in  what  loca 
tion. 

Compiled  by  J-Students 

University  officials  are  sponsor- 

■  ing  the:  newssheets  program  K 
interest  students  in  reading  news¬ 
papers  and  periodicals  more  con¬ 
sistently  andmore' thoroughly. 

The  newssheets  are  being  coi& 
piled  and  published,  by  advanced 
journalism’  students  under  the  sir 
pervision  of  Prof.  Paul  Evans 
chairman  of  the  department. 

■  Also,  as  a  part  of  the  program 

faculty  members  have  been  alerted 
to  emphasize  the  significance  o! 
current  issues  and  events  with  rt 
lation  to  the  subjects  they  an 
teaching.  , 


A  NUMBER  1  TARGET  FOR  SALES  IN  1951 


GARY 

Metropolis 

of  Indiana 
Industry 

QUICK  MARKET  FACTS 

•  Home  of  the  largest  steel  mills  in  the 
world.  The  defense  program  will  create  an 
ever  increasing  demand  far  steel. 

•  The  Gary  Area  ranks  highest*  in  in¬ 
dustrial  employment  in  Indiana,  and  twenty- 
third  in  the  nation.  (Iron  Age) 


the  second  largest  city 
in  the  state 


The  one  medium  you  cc/h  be  sure  will  deliver 
your  advertising  with  sales  producing  impact 
in  the  Gary  Trading  Area  — 


THE  GARY 
POST-TRIBIJNE 


•  Gary  is  the  principal  retail  trading 
center  for  Lake  and  Porter  Counties.  Total 
population  in  excess  of  400,000.  (U.  S. 
Census  1950) 

•  Buying  power  of  these  counties  in 
excess  of  $525,000,000  annually.  (Sales 
Management) 


Gory’s  only  newspaper 

Has  more  than  double  the  effective  coverage 
as  have  all  Chicago  dailies  combined. 


National  Representatives:  BURKE,  KUIPERS  &  MAHONEY 
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It  hasn’t  quite  come  to  this 


— but  .with  newsprint  becoming  more  valuable,  and  space 
at  a  premium,  only  premium  features  merit  a  continuing  share 
of  your  newsprint. 

Now  is  the  time  to  re-appraise  your  features.  Qjmpare  them 

/ 

with  these  Chicago  SUN-TIMES  Syndicate  Features,  proved 
in  one  of  the  most  competitive  fields  in  the  United  States,  and 
successfully  used  by  leading  newspapers  from  coast  to  coast. 

Send  for  proofs — or  better  still,  ask  one  of  our  representatives 
for  complete  details  at  the  ANPA  meeting  at  the  Waldorf. 


Harry  Baker  John  J.  Corcoran  Eugene  V.  Downey 


HUMOR  PANELS 


DAILY  STRIPS 


by  Foxo  Reardon 
..by  Russell  Stanim 
..by  Irving  Phillips 
...by  Milton  Coniff 
....by  Carl  Grubert 
. by  The  Boers 


Bozo . 

Scarlet  O'Neil. 

Scuffy . 

Steve  Canyon. 

The  Berrys . 

The  Toodles.... 


. by  Harry  Lutke 

....by  Ed  Nofziger 
.by  Foxo  Reardon 

. by  Angelo 

. by  Jo  Fischer 

. by  Angelo 

by  George  Lichty 

. by  Olin  Miller 

..by  George  Sixta 
.by  Irving  Phillips 
..by  Mickey  Bach 


Addled  Ads. 


Animal  Antics. 


Bozo . 

Emily  and  Mabel. 


From  Nine  to  Five. 

Funny  Angles . 

Grin  and  Bear  It... 

Hi  Nabor . 

Hit  or  Miss . 

ScufFy . 

Word-A-Day . 


SUNDAY  COLOR  PAGES 


Grin  and  Bear  It. 
Scarlet  O'Neil.... 

Steve  Canyon . 

The  Berrys . 

The  Toodles . 


..by  George  Lichty 
by  Russell  Stamm 
...by  Milton  Coniff 
....by  Carl  Grubert 
. . by  The  Baers 


EDITORIAL  FEATURES 


Burck's  Editorial  Cartoon 

Close  to  Home . 

Coast  to  Coast  with  Kup 

Finance . 

Foreign  Comment . 

Graphic  Charts . 

Grist  and  Grits . . 

Portraits . 

Your  Family  Doctor _ 


WOMEN'S  FEATURES 


Designs  for  Living . 

Fashion  and  Beauty. 

Look  Your  Best . 

Streamliners . 

Tasty  Tricks . 


. by  Effa  Brown 

by  Marion  Rowen 

. . . . by  Colette 

. by  Stella  White 

. by  Inez  Cooke 


by  Robert  P.  Vanderpoel 

. by  Irving  Pfiaum 

. by  Barrett 

. by  Olin  Miller 

. by  James  J.  Metcalfe 

...by  Morris  Fishbein,  M.D 


HARRY  B.  BAKER,  General  Manager 
211  W.  WACKER  DRIVE  CHICAGO  6,  ILLINOIS 


CIRCULATION 


Carriers  Congress  Added 
To  Defense  Bond  Drive 


By  George  A.  Brandenburg 


A  National  Carrier  Congress 
has  been  added  as  an  Incentive 
feature  of  the  newspaperboy  par¬ 
ticipation  in  the 
special  U.  S.  De¬ 
fense  Bond  drive 
during  the  pe¬ 
riod.  May  14-19. 

The  Carrier 
Congress  is  be¬ 
ing  sponsored  by 
the  international 
Circulation  Man¬ 
agers  Association, 
it  was  announced 
by  Howard  W.  ^  , 
StodghilL  Phila- 

delphia  (Pa.)  Bulletin,  chairman 
of  the  newspaperboy  committees 
of  the  ICMA  and  the  American 
Newspaper  Publishers  Association. 

The  “big  plus”  now  being  of¬ 
fered  to  all  daily  newspapers  par¬ 
ticipating  in  the  drive  will  be  the 
opportunity  to  send  the  top  carrier 
to  Washington,  D.  C.,  June  21- 
22,  to  attend  the  National  Car¬ 
rier  Congress.  Carriers  will  be  the 
guests  of  the  Treasury  and  De¬ 
fense  Departments  during  their 
two-day  stay  in  Washington.  The 
only  expense  to  the  newspaper 
will  be  transportation  and  meals 
of  one  carrier  to  and  from  Wash¬ 
ington. 

Newspaperboys  are  asked  to 
distribute  25,000,000  defense  bond 
leaflets  and  to  collect  pledges  from 
their  customers  to  buy  one  extra 
bond.  More  than  500  newspapers 
have  already  pledged  their  sup¬ 
port  in  the  Iwnd  drive  on  a  volun¬ 
tary  basis,  Mr.  Stodghill  stated. 

Mr.  Stodghill  invited  Bert 
Stolpe,  Des  Moines  (la.)  Register 

Tribune,  president  of  the  Na¬ 
tional  Newspaper  Promotion  As¬ 
sociation.  to  help  the  Treasury 
Department  prepare  promotional 
material  on  the  newspaperboy  par¬ 
ticipation.  Mr.  Stolpe,  in  coopera¬ 
tion  with  the  Treasury  and  De¬ 
fense  Departments,  has  arranged 
the  Carrier  Congress  as  an  incen¬ 
tive  idea. 

Promotional  Material  Ready- 

Four  pages  of  promotional  ma¬ 
terial  has  been  prepared  in  connec¬ 
tion  with  the  Carrier  Congress. 
Mats  of  these  pages  can  be  ob¬ 
tained  from  Mr.  Stodghill.  ICMA 
members  will  receive  proof  sheets 
of  the  promotion  ads  this  month. 

Carriers  will  arrive  in  Washing¬ 
ton  on  the  final  day  of  the  ICMA 
convention.  During  their  two-day 
stay  in  Washington,  carriers  select¬ 
ed  by  their  newspapers,  under  the 
latter’s  own  rules  and  regulations, 
will  be  honored  in  visits  to  top 
government  officials. 

Facilities  for  the  carriers  visit¬ 
ing  in  Washington  are  limited,  so 


it  is  necessary  that  each  newspa¬ 
per  be  limited  to  one  carrier. 

Big  Program  Planned 

Mr.  Stodghill’s  Circulation 
Managers  Advisory  C^ommktee  to 
Secretary  of  the  Treasury  John 
W.  Snyder,  has  already  perfected 
the  distribution  plans  for  the  May 
drive.  The  Savings  Bonds  Division 
of  the  Treasury  Department  is 
furnishing  the  leaflets,  pledge 
cards  and  informational  material 
for  carriers.  In  addition,  a  special 
Press  Book,  covering  details  of 
the  drive  and  suggested  material, 
is  being  prepared  for  newspaper 
use. 

Carriers  will  be  asked  to  leave 
the  leaflets  and  pledge  cards  with 
each  subscriber  on  their  routes 
and  to  collect  the  signed  pledges 
within  the  period.  May  14-19.  Pa¬ 
pers  wanting  to  enroll  in  the  Car¬ 
rier  Congress  program  will  work 
out  their  own  rules  governing  the 
awarding  of  the  Washington  trip 
to  the  outstanding  carrier. 

The  Treasury  and  Defense  De¬ 
partments  will  arrange  for  the 
two-day  educational  tour  of  Wash¬ 
ington,  provide  transportation, 
food  and  sleeping  accommodations 
during  the  Carrier  Congress.  Trips 
to  the  White  House,  the  Capitol, 
Washington  Monument,  Lincoln 
Memorial,  the  Pentagon  and  other 
points  of  interest  will  be  included 
on  the  sight-seeing  program. 

Iowa  Short  Course 

Jasper  E.  Rison,  Louisville 
(Ky.)  Courier-Journal  and  Times, 
will  serve  as  moderator  of  the 
second  annual  Iowa  Short  Ck)urse 
on  Newspaper  Circulation  to  be 
conducted  by  the  State  University 
of  Iowa  School  of  Journalism  at 
Iowa  City,  May  26-27. 

Lecturers  who  will  serve  on 
“Prof.”  Rison’s  faculty  will  in¬ 
clude  C.  K.  Jefferson,  Des  Moines 
(la.)  Register  &  Tribune;  Ed  Mill, 
Davenport  (la.)  Daily  Times; 
Robert  A.  Bauer,  Muscatine  (la.) 
Journal;  Byron  C.  Vedder,  Cham- 
paign-Urbana-  (Ill.)  Courier;  and 
Michael  E.  Moyer,  LaPorte  (Ind.) 
Herald-Argus.  Jesse  B.  Birks, 
Cedar  Rapids  (la.)  Gazette,  will 
serve  as  registrar. 

Last  year’s  Iowa  Short  Course 
attracted  55  daily  and  weekly 
newspapermen  from  the  Midwest. 
The  course  is  open  to  any  news¬ 
paperman  on  either  the  business 
or  editorial  side  who  is  interested 
in  newspaper  circulation,  accord¬ 
ing  to  Prof.  Leslie  G.  Moeller,  di¬ 
rector  of  the  Iowa  School  of  Jour¬ 
nalism. 

On  NPA  Program 

Two  GUEST  speakers  will  dis¬ 


cuss  circulation  promotion  at  the 
National  Newspaper  Promotion 
Association  convention  in  Wash¬ 
ington,  D.  C.,  April  30.  Clem 
O’Rouke,  Cleveland  (O.)  Press 
circulation  manager,  will  tell  pro¬ 
motion  men  what  circulation  man¬ 
agers  need  by  way  of  promotion. 
Vincent  S.  Jones,  director  of  news 
and  editorial  office,  Gannett  News¬ 
papers.  will  present  the  editor’s 
viewpoint  on  promotion. 

Carrier  Notes 

A  DOUBLE  TREAT  for  Mother’s 
Day  is  being  offered  to  Los  An¬ 
geles  (Calif.)  Times  carriers  who 
want  to  give  their  mothers  a  gift. 
Two  three-month  orders  win  two 
pairs  of.  nylon  hose  and  four  or¬ 
ders  provide  a  five-pound  box  of 
candy.  The  added  incentive  is  that 
every  Times  carrier  who  earns  ny¬ 
lons  for  Mother’s  Day  will  receive 
one  drawing  chance  and  those 
earning  the  candy  will  receive  two 
drawing  chances  on  new  spring 
outfit  for  mother,  worth  $50. 

Forty-one  Newsday  (Long 
Island)  carriers  earned  spring  va¬ 
cation  trips  to  Washington,  D.  C. 
and  Miami  Beach,  Fla.,  this 
month.  Thirty-one  went  by  bus  to 
Washington  and  10  flew  to  Flor¬ 
ida.  Every  carrier  who  participated 
in  the  contest  won  a  cash  prize 
for  his  endeavors.. 

Where  Credit  Is  Due 

Jack  Calvin,  Houston  (Tex.) 
Post,  recently  pointed  out  the 
need  for  circulation  managers  to 
give  more  attention  to  selling  the 
independent  distributor  and  car¬ 
rier  to  the  general  public.  He 
cited  the  amount  of  credit  issued 
by  distributors  and  carriers  and 
suggested  a  series  of  ads  might 
well  be  prepared  for  newspapers 
to  use  in  acquainting  the  public 
with  the  need  of  paying  their 
newspaper  bills  promptly. 

Many  people  do  not  realize  that 
carriers  and  distributors  buy  their 
copies  wholesale  and  retail  them , 
for  a  profit,  he  stated.  “Some  fail 
to  pay  for  their  subscriptions  for 
various  reasons.”  he  said,  “and 
justify  their  action  by  saying  the 
newspaper  will  not  miss  the 
$1.50.”  ' 


One  Boy's  Opinion  f 

M  ichHa,  Kan. — The  Wichita  [ 
Eagle  carried  the  Tniman-fires- 
.MacArthur  story  straight  off  ; 
the  wires  without  editorial  com-  i 
ment,  but  Joe  Mora,  a  vendor,  | 
apparently  felt  it  was  not  a  j 
case  for  objectivity.  I 

“Truman  Fires  Mac  Arthur,” 
he  shouted,  but  the  cry  was  fol-  | 
lowed  by  his  undertoned: 

“Big  Mistake.” 

Cut  In  Newsprint 
Purchases  A^ed 

Brussels — American  newspaper 
publishers  have  been  urged  to  rt-| 
duce  orders  for  newsprint  on  the  j 
Scandinavian  market  to  help  brini : 
prices  down,  it  was  annouiKed  by  f 
Marcel  Stijns,  president  of  the  Be!- ' 
gian  Press  General  Association. 

He  said  existence  of  some  news- : 
papers  is  threatened,  pointing  out 
that  the  Belgian  press  is  now  pay¬ 
ing  $275  to  $280  a  ton  for  im¬ 
ported  newsprint,  compared  with 
$121  to  $126  a  ton  in  the  first 
quarter  of  1950. 

Four  Danish  newspapers.  Mot- 
soe  Venstreblad,  Hobro  Ven- 
streblad,  Mariager  Venstreblad 
and  Randers  Amstidenden  have 
ceased  publication.  The  reason 
given  was  the  price  of  newsprint 
which  has  increased  in  Denmark 
by  78.5%  in  less  than  six  months. 
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No.  1  in  advertising  lineage 
No.  1  in  home-delivered  ■ 
circulation  # 
No.  1  in  readership 


New  York 


in  1950 


Retailers 

used 

2^,200,000  lines 


in  The  News  . . .  the  largest  volume 
ever  published  by  any  newspaper! 

TEN  MILLION  lines  more  than  the  second 
New  York  newspaper 

TWENTIETH  consecutive  year  of  New  ^'ork 
leadership  in  retail  advertising 

BECAUSE  d'he  News  reaches  the  largest 
audience,  delivers  largest  sales  . . . 
at  lowest  cost 


in 


one 


newspaper 


editor  &  PUBLISHER  lor  April  21,  1951 


How  many  of  these  cities  have  you  visited? 

Maybe  ten.  Maybe  twenty.  All  of  them  if  you  get  around  the 
way  PARADE  does. 

PARADE  reaches  these  33  cities  every  Sunday  via  33  of  the 
greatest  newspapers  in  America.  That's  more  distributing  news¬ 
papers  than  any  other  Sunday  Magazine.  And  the  way  PARADE 
is  welcomed  in  more  than  5  million  homes  makes  it  America's 
best-read  magazine,  too. 

No  wonder  PARADE  is  going  places! 


St.  Paul 


Lonoke  nee 


New  Bedford 


Newspapers  distributing  Parade 


AKRON  Beacon  Journal 
BOSTON  Post 
BRIDGEPORT  Post 
CHICAGO  Sun-Times 
DENVER  Rocky  Mt.  News 
DETROIT  Free  Press 
EL  PASO  Times 
ERIE  Dispatch 

FORT  WAYNE  Journal-Gazette 
GREENVILLE  (S,  C.)  News 
HARRISBURG  Patriot-News 
HARTFORD  Courant 
HOUSTON  Post 


INDIANAPOUS  Times 

JACKSONVILLE 
Florida  Times-Union 

JAMAICA  Long  Island  Press 

LITTLE  ROCK  Arkansas  Gazette 

LONG  BEACH  (Calif.) 
Press-Telegram 

MADISON 

Wisconsin  State-Journal 
NEW  BEDFORD  Standard-Times 
NEWARK  Star-Ledger 
OAKLAND  Tribune 
PEORIA  Journal-Star 
PORTLAND  (Maine)  Telegram 


ST.  LOUIS  Post-Dispatch 
ST.  PAUL  Pioneer-Press 
SALT  LAKE  Tribune 
SAN  DIEGO  Union 
SCRANTON  Scrantonian 
SYRACUSE  Herald-American 
WASHINGTON  Post 
WICHITA  Eagle 
YOUNGSTOWN  Vindicator 


parade 


The  Sunday  Picture  Magazine 


Carter,  Gibson 
Buys  V2-Interest 
In  Natchez  Doily 

Natchez,  Miss. — ^Half  interest 
in  the  Natchez  Times,  with  oper¬ 
ational  control,  has  been  acquired 
by  Hodding  Carter  and  John  Gib¬ 
son.  publisher  and  general  man- 
i^ger,  respectively  of  the  Delta 
Democrat-Times  of  Greenville, 
Miss. 

Announcement  of  the  change  in 
ownership  and  management  was 
made  by  Charles  H.  Herold,  pres¬ 
ident  of  the  Natchez  Times  Pub¬ 
lishing  Co.  Mr.  Herold,  a  Natchez 
wholesaler,  is  one  of  a  group  of 
businessmen  who  founded  the 
afternoon  and  Sunday  newspaper 
two  and  one-half  years  ago.  Nat¬ 
chez  is  also  served  by  the  Natchez 
Democrat,  86-year-old  morning 
newspaper. 

Under  the  new  organization, 
Mr.  Herold  will  be  president, 
with  Mr.  Carter  as  vicepresident 
and  publisher  and  Mr.  Gibson  as 
secretary-treasurer  and  general 
manager.  Members  of  the  board 
of  directors  in  addition  to  the  of¬ 
ficers  will  be  E.  E.  Blanchard, 
C.  F.  Engle  and  Walter  P.  Abbott 
of  Natchez,  who  were  already 
stockholders  and  directors  of  the 
company. 

Mr.  Carter  said  no  present 
changes  in  personnel  were  con¬ 
templated,  but  the  editorial  and 
business  staff  would  be  expanded 
and  the  typographical  style  will  be 
considerably  altered.  He  and  Mr. 
Gibson  will  divide  their  time  be 
tween  the  two  cities.  160  miles 
apart,  and  will  maintain  a  resi 
dence  in  Natchez. 

A  native  of  Louisiana,  Mr.  Car¬ 
ter  went  to  Greenville  15  years 
ago,  where  he  established  the 
Delta  Star,  later  buying  the  oppo¬ 
sition  Democrat-Times  and  merg¬ 
ing  the  two  newspapers.  He  was 
joined  in  1937  by  Mr.  Gibson,  a 
Kentucky  newspaperman  who  first 
became  circulation  manager  and 
then  general  manager. 

*  « 

As  a  result  of  call  to  active  duty 
for  Capt.  Gordon  A.  Goldsmith 
U.  S.  Air  Force  Reserve,  owner 
ship  and  management  of  the  Mil¬ 
ford  (Conn.)  News  has  changed 
Captain  Goldsmith  has  been  edi 
tor  and  publisher  of  the  newspa 
per  and  joint  owner  with  his  fa 
ther,  J.  A.  Goldsmith. 

The  new  co-owners  are  William 
Robert  Smith,  formerly  of  New 
Haven,  publisher  of  the  Newport 
(N.  H.)  Argus  -  Champion,  and 
John  W.  Franks,  sales  promotion 
manager,  who  has  been  represent¬ 
ing  NBC  in  New  York,  New  Jersey 
and  Pennsylvania. 

*  ♦  ♦ 

Joseph  E.  Flaherty  has  pur¬ 
chased  the  Compton  (Calif.)  Jour¬ 
nal  from  Bert  Abrahams  and  Gor¬ 
don  Robbins,  who  retain  their 
Belleflower  Herald.  Mr.  Flaherty, 
now  with  Sonar  Circulation  Serv¬ 


ice,  formerly  was  circulation  pro¬ 
motion  manager  for  the  Los  An¬ 
geles  Examiner  and  occupied  a 
similar  post  with  the  Long  Beach 
(Calif.)  Press  -  Telegram  from 
1942  to  1948.  He  began  his  news¬ 
paper  career  with  the  Devil’s  Lake 
(N.  D.)  Daily  Journal. 

•  *  * 

Two  of  the  oldest  weekly  news¬ 
papers  in  Iowa,  the  Manchester 
Press,  founded  in  1871,  and  the 
Manchester  Democrat,  established 
in  1875,  have  been  purchased  by 
James  E.  Goodwin,  Jr.,  of  Marys¬ 
ville,  O.,  and  W.  S.  Rupe,  pub¬ 
lisher  of  the  Ames  Tribune. 

■ 

Adler  to  Quiz  Clay 

Maj.  Gen.  Julius  Ochs  Adler, 
vicepresident  and  general  manager 
of  the  New  York  Times,  will  in¬ 
terview  General  Lucius  D.  Clay 
in  a  program  over  the  Mutual 
network  Sunday,  April  22,  from 
9:30  to  9:45  p.m.  EST. 


Pact  Countries  Map 
Expanded  News  Set-up 

London  —  Information  officials 
of  the  12  North  Atlantic  Treaty 
nations,  meeting  here  last  week, 
adopted  plans  for  the  wider  and 
speedier  dissemination  of  news 
about  the  alliance. 

The  officials  heard  Edward  G. 
Barrett,  U.  S.  Assistant  Secretary 
of  State  for  Foreign  Affairs,  stress 
the  importance  of  keeping  each 
allied  nation  informed  of  the 
progress  others  were  making  in 
building  their  collective  strength. 

It  was  agreed  to  form  an  infor¬ 
mation  committee  in  each  "treaty 
capital  under  the  chairmanship  of 
a  senior  information  official  of  the 
local  government  and  consisting 
of  officers  from  each  pact  embassy 
or  legation,  and  to  expand  the  co¬ 
ordinating  and  news-disseminating 
services  of  the  Information  Divi¬ 
sion’s  central  office  here. 


Yonkers  Doily  Times 
Loses  Last  Telephones 

Yonkers,  N.  Y. — ^The  last  two 
telephones  available  to  the  Yon¬ 
kers  Daily  Times  were  ordered 
disconnected  by  a  Public  Safety 
Commissioner  last  week  oo 
charges  that  the  lines  were  used 
to  “aid  and  abet  gambling.”  A 
leased  telegraph  wire  was  also  cut 
off  for  the  same  reason. 

The  newpaper’s  12  regular 
phones  were  shut  off  last  June  oo 
grounds  they  were  supplying  in¬ 
stantaneous  race  results  to  book¬ 
makers  and  gamblers.  SiiKe  then 
the  paper  had  been  relying  on 
phones  belonging  to  the  now-de¬ 
funct  South  Yonkers  Sun  and  to 
a  neighboring  business  concern. 
These  phones  were  disconnected 
last  week. 

The  newspaper  is  continuing  to 
operate  by  resorting  to  pay  sta¬ 
tion  phones.  The  phone-removal 
order  is  being  appealed. 


The  Ludlow  Way 

Immediate  Production . .  .The  Ludlow  is  always  ready  for 
use,  without  the  delays  incident  to  preliminary  type  manufac¬ 
ture  or  forced  distribution.  The  compositor  goes  right  to  work 
on  advertising  display  or  news  heads,  which  are  soon  set  in 
solid,  easily-handled  sluglines. 

Ample  Type  Supply . .  .The  Ludlow  affords  the  equivalent 
of  a  practically  unlimited  type  supply,  in  a  wide  range  of  type¬ 
faces  and  type  sizes.  The  compositor  proceeds  with  his  work 
without  having  to  replenish  cases  or  distribute. 


Ludlow  matrices  are 
quickly  and  easily 
assembled  in  the  stick 


Simple  to  Operate  . .  .The  Ludlow  is  simply  designed  for 
easy,  efficient  operation,  and  is  free  from  any  unnecessary 
“gadgets”or  attachments.  Any  competent  printer  will  readily 
learn  to  produce  display  and  price  figure  composition. 

Profitable  Operation  .  .  .  With  the  Ludlow  on  the  job. 
“waste  motion”  is  eliminated,  and  production  schedules  are 
easily  met.  Ludlow  operation  is  most  profitable,  as  attested 
by  hundreds  and  hundreds  of  satisfied  users. 


Ludlow  Typograph  Company 

Set  in  members  of  the  Ludlow  Radiant  famiU 


2032  Clybourn  Avenue,  Chicago  14,  Illinois 
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fVe  are  happy  to  announce  that  Milton  Caniff  and  Chicago 
Sun-Times  Syndicate  have  signed  a  new  long-term  contract  and  that  dis¬ 
tribution  of  STEVE  CANYON  will  continue  through  King  Features. 
This  is  a  tribute  well  deserved  by  a  great  artist  and  a  superior  fea¬ 
ture.  One  of  the  nation’s  most  widely-read  adventure  strips,  STEVE 
CANYON,  superb  in  art  and  story,  is  winning  new  friends  every  day 


through  its  headline-matching  portrayal  of  action  in  the  Far  East. 


KING  FEATURES  SYNDICATE 
CHICAGO  SU\-TIMES  SYNDICATE 


Grove  Patterson  Chats 
About  His  Interviews 


in  the 


/0/0W 


CENTRAL  TEXAS 


MARKET 


.  .  .  Greater  coverage  than  the 
^  two  nearest  competing  big  city 
doilies. 

^  97%  of  the  entire  circulation 
is  in  Waco's  1 1  -county  trade 
territory. 

. . . 


You're  not  in  the  Central 
Texas  Market  until  you're  in... 

The 

WACO  NEWS-TRIBUNE 
WACO  TIMES-HERAID 


By  Campbell  Watson 

San  Francisco — Veteran  of  40 
years  with  one  newspaper  and  for 
the  past  quarter-century  editor  of 
the  Toledo  (O.)  Blade,  Grove 
Patterson  recalled  the  great  ex¬ 
periences  of  his  four  decades  in 
a  talk  here  recently. 

A  mid-western  boy  who  started 
newspapering  at  $1  a  week  and 
has  made  the  world  his  beat,  Mr. 
Patterson  labelled  Korea  the  most 
disagreeable  country,  weatherwise, 
he  ever  visited,  and  the  marvels 
of  Peiping  “a  cure  for  provincial¬ 
ism.” 

Of  his  global  interviews,  Mr. 
Patterson  listed  Benito  Mussolini 
as  the  most  difficult  person  from 
whom  to  obtain  a  story.  Sir  Staf¬ 
ford  Cripps  of  Britain — ^“Old  Man 
Austerity  himself’ — one  of  the 
most  interesting,  and  General 
Douglas  MacArthur  one  of  the 
most  dramatic. 

Field  ■  Marshal  Jan  Christian 
Smuts  was  described  as  far  ahead 
of  his  time.  Sir  Harry  Lauder 
among  the  pleasantest  to  inter¬ 
view,  and  Winston  Churchill  prob¬ 
ably  the  greatest. 

‘Most  Amazing' 

And  possibly  the  most  amazing 
interview  of  all  was  that  with  Gov. 
Alfred  Landon,  who  sent  a  car  for 
him  on  the  midnight  eve  of  his 
notification  speech  accepting  the 
Republican  nomination  for  Presi¬ 
dent.  He  found  Gov.  Landon 
and  his  father  smoking  in  the  dark 
on  a  side  porch  of  the  guberna¬ 
torial  mansion,  and  was  immedi¬ 
ately  asked: 

“Grover,  Franklin  Roosevelt  has 
not  been  saying  much  about  Di¬ 
vine  Providence  in  his  speeches 
and  I  think  I  should  say  some¬ 
thing  along  that  line  in  my  speech 
tomorrow;  what  do  you  think?” 

“I  most  certainly  think  you 
should,”  replied  Mr.  Patterson, 
concealing  his  dislike  at  having 
been  addressed  by  the  wrong 
name. 

“That’s  that,”  replied  the  Gov¬ 
ernor.  “I’ll  drive  you  back  home 
now.” 

Mr.  Patterson,  who  will  be  70 
on  his  next  birthday  and  who  will 
complete  30  years  of  column-writ¬ 
ing  for  the  Blade  in  December, 
retains  from  each  interview  of  the 
past  shining  facets  reflecting  the 
character  of  the  personality  inter¬ 
viewed. 

MacArthur’s  ‘Critical  Moment’ 

Often  these  contain  also  spark¬ 
ling  humor,  as  his  recollection  of 
General  MacArthur’s  failure  to 
pause  as  he  was  describing  the 
Japanese  situation  despite  the 
swish  of  wheels  as  his  son  rode  a 
bicycle  suddenly  into  the  room  be¬ 
neath  his  outstretched  arms. 

“We  stand  at  this  critical  mo¬ 


ment — you  ride  that  thing  right 
out  of  here  and  don’t  come 
back — ,”  remarked  the  General  as, 
without  pause,  he  continued  to  de¬ 
scribe  the  critical  moment.  But 
Mr.  Patterson  has  full  respect  for 
General  MacArthur. 

And  the  veteran  editor  remem¬ 
bers  the  words  of  General  Wede- 
meyer,  given  him  in  Shanghai: 
“We  could  settle  all  the  problems 
of  the  world  if  we  had  enough 
men  of  high  character  in  high 
places.” 

‘Silly’  French  Plan 

Mussolini  proved  difficult  to  see 
— both  in  obtaining  the  appoint¬ 
ment  and  in  negotiating  the 
guards,  hallways,  corridors,  police 
and  troops  and  finally  the  long 
walk  across  “the  Ohio  State  Sta¬ 
dium”  to  the  chair  where  the  for¬ 
mer  Italian  dictator  sat.  And 
Mussolini,  an  ex-newspaperman, 
plied  questions  so  fast  Mr.  Patter¬ 
son  could  not  get  in  any  queries 
until  after  he  had  given  an  off- 
record  pledge.  Finally  he  was 
able  to  ask  the  question  the  world 
was  asking:  “What  did  Mussolini 
think  of  the  French  proposal?” — 
which  was  designed  to  give  peace 
to  Europe. 

“Ze  French  plan — it  is  silly,” 
was  the  reply,  and  Mr.  Patterson 
had  the  biggest  story  of  the  day 
but  could  not  tell  it. 

Mr.  Patterson  found  Sir  Stafford 
Cripps,  termed  by  Churchill  the 
“immaculate  deception,”  intrigu¬ 
ing.  His  arising  at  4  a.m.  and 
walking  with  the  dogs,  breakfast 
on  tea  and  a  piece  of  toast,  walk 
with  his  wife  and  his  office  arrival 
to  conduct  morning  prayers  were 
appreciated — but  not  his  program. 

Eva  ‘Out  of  This  World’ 

Argentina’s  Eva  Peron  is  “out 
of  this  world,”  Churchill  “makes 
you  feel  he  is  really  great  and  a 
man  who  thinks  on  a  level  well 
above  the  average,”  and  the  friend¬ 
ship  of  Churchill  and  General 
Smuts  is  “worth  a  book,”  he  de¬ 
clared,  recalling  how  this  began 
in  England  after  Smuts  had  cap¬ 
tured  Churchill  and  the  Boer  War 
correspondent  had,  in  turn,  es¬ 
caped. 

The  reporting  quest  began  when, 
as  a  boy,  he  bicycled  to  hear 
William  Jennings  Bryan  make  the 
speech  starting  his  first  presiden¬ 
tial  campaign,  Mr.  Patterson  re¬ 
vealed.  It  continued  into  the  first 
journalistic  venture  at  $1  in  an 
Illinois  village — ^“and  I  was  owed 
$4.50  nine  weeks  later  when  I 
left,”  he  said.  Thence  Mr.  Pat¬ 
terson  went  to  Lorain,  O.,  as  a  re¬ 
porter.  There  he  was  promised 
$12  a  week,  but  the  editor  made 
an  absent-minded  error  and  paid 
him  $15. 


The  experiences  included  bein? 


present  at  McKinley’s  assassini- 


tion  in  1901 — and  he  still  remem¬ 


bers  McKinley’s  final  message  n 


which  he  said  America 


concord,  not  conflict. 


Lauder  gave  him  his  choice  of  300 


canes — much  to  the  amazement  of 


Mr.  Patterson’s  hotel  clerk. 


President  Coolidge  gave  him  so 
much  conversation  that  he  finally 
had  to  excuse  himself  because  of» 
a  previous  engagement,  although  j] 
Mr.  Patterson  labelled  as  really 
true  a  story  about  “Silent  Cal."  , 
The  President  went  for  a  walli 
saying  nothing  for  15  minutes.  | 
His  secret  service  aid  finally  broke  | 
the  silence,  observing  he  thought! 
it  would  rain.  President  Coolidge) 
decided  to  retrace  his  steps  and 
sign  some  letters,  whereupon  he 
took  another  walk  and  after  an¬ 
other  15  minutes  of  silence  sud-[ 
denly  asked:  | 

“What  makes  you  think  it  will 
rain?” 

But  Mr.  Patterson  especially  en¬ 
joys  recollecting  being  present  at 
an  interview  with  Theodore  Roose¬ 
velt  when  a  fellow-newsman  said 
“it  must  be  great  to  be  President’ 
Mr.  Roosevelt  said  he  was  not 
great,  and  the  newsman  said  it 
then  must  be  great  to  be  a  genius. 
‘T.R.”  said  he  was  not  conscious 
of  being  a  genius,  adding: 

“I  always  made  it  a  point  to  do 
the  thing  I  could  do.” 

“It’s  a  great  thing  to  be  able 
to  take  it  easy,”  commented  Mr. 
Patterson,  wintering  here. 


Hess  Uses  Paid  Ad 
Space  for  Aditorials 

Allentown,  Pa. — Hess  Brothers 
department  store  has  started  using 
what  it  calls  “Aditorials”  in  its 
paid  advertising  space  in  the  Call- 
Chronicle  papers. 

Two  editorials  signed  by  Max 
Hess,  Jr.,  president,  appeared  late 
in  March  and  early  in  April:  ran  [ 
298  lines  on  two  columns.  The 
first  one  dealt  with  the  Kefauver 
hearings;  the  second  with  a  lack  T 
of  blood  donors  in  the  Lehigh  s 
Valley.  j 
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Another  Record  Performance  for  The  Miami  Herald  and 
the  Greater  Miami  Market! 


Again  in  1950  The  Miami  Herald  set  the  pace  for 
the  nation’s  daily  newspapers  in  Classified  Advertising. 

The  record  7-day  total  of  11,272,590  classified  lines, 
reported  by  Media  Records,  is  top-drawer  proof  that 
when  it  comes  to  readership  and  responsiveness  you 
can’t  beat  The  Miami  Herald. 

It’s  a  good  indication,  too,  of  the  vitality  of  Greater 
Miami  itself,  -  a  market  that  keeps  right  on  surpassing 
its  own  outstanding  record  of  prosperity  and  year- 
round  activity. 

What  better  place,  then,  to  market  your  wares  than 
in  the  one  medium  that  delivers  an  entire  statewide 
audience  of  buying  readers. ..The  Miami  Herald. 


MIAMI  —  An  International  Market 
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JOHN  S.  KNIGHT.  Publishtr 

STORY  BROOKS  A  FINLEY.  National  Rapt. 

AS.  GRANT.  Atlanto 

AftiliatMl  Stations  -  WQAM.  WQAM-FM 


HAL  BOYLE 
of 

Ttw  Associated  Press 


Double  winner... In  Editor  &  Publisher 
annual  photo  contest,  Desfor  took  first  place 
with  his  picture  entitled  “Fires  in  the  Fox¬ 
holes  of  Seoul/'  one  of  the  great  war  photos 
of  all  time . . .  Desfor’s  memorable  “Koreans 
Flee  Communist  Hordes"  scored  Honorable 
Mention  in  same  contest. 


MAX  DESFOR, 
war  photographer  of 
The  Associated  Preu 


Winner  of  General  Omar  N.  Bradley 
Medal... conferred  by  Veterans  of  Foreign 
Wars  “for  the  furtherance  of  national  secur¬ 
ity  in  1950". ..General  Bradley  personally 
presented  the  award  and  said  of  Boyle: 
“One  of  the  best  friends  the  Gl  ever  had! . . . 
I  don’t  know  anyone  who  knows  fighting  at 
the  front  so  well,  or  anyone  who  has  written 
so  well  about  it." 


Double  winner... For  his  war  coverage  in 
Korea,  Whitehead  has  just  been  voted  the 
Sigma  Delta  Chi  Distinguished  Service  Award 
for  Foreign  Correspondence  during  1950... 
“in  recognition  of  his  service  to  the  American 
people  and  the  profession  of  journalism" 
...Whitehead's  war  dispatches  already  had 
won  the  Long  Island  University  citation  for 
outstanding  wire  service  reporting. 


DON  WHITEHEAD 
of 

The  Associated  Press 
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JAMES  PRINGLE. 
Photographer 


OSCAR  H.  P.  KING  WENDELL  S.  ERICKSON  STANLEY  M.  SWINTON  ROBERT  EUNSON 


MUKDEN; 


JOHN  RANDOLPH 


NORTH 

KOREA 


RUSSELL  BRINES 


38*  PARALLEL 


Yellow 

Sea 


NATHAN  POLOWETZKY 


JAMES  MARTENHOFF, 
Photographer 


JAPAN 


Pohang 


SOUTH 

KOREA 


Kunsan 


Pusan 


Mokpo* 


WILLIAM  J.  JORDEN 


WlUIAM  C.  BARNARD,  Jr. 


EDWIN  N.  JOHNSON 
Photographer 


THOMAS  I.  BRADSHAW  OLEN  W.  CLEMENTS  WILLIAM  J.  WAUGH 


BILL  SHINN 


JIM  BECKER 


PROMOTION 


Canadians  *  Success 
Brochure  Rates  a  Bow 


By  T.  S.  Irvin 

It  seems  to  us,  as  we  study  the 
promotional  product,  week  after 
week,  of  the  country’s  newspapers, 
that  always  some  of  the  most  in¬ 
teresting  and  most  stimulating  pro¬ 
motion  comes  from  our  Canadian 
cousins. 

Certainly  this  is  true  of  the  60- 
page  volume  that  comes  this  week 
from  the  Canadian  Daily  Newspa¬ 
pers  Association,  Toronto.  It  is 
titled  “U.  K.  Success  Stories  of 
1950,”  and  it  provides  in  interest¬ 
ing  and  stimulating  fashion  “case 
histories  of  the  successful  use  of 
Canadian  daily  newspaper  adver¬ 
tising  by  United  Kingdom  and 
Continental  advertisers.” 

CDNA  has  produced  volumes  sim¬ 
ilar  to  this  in  the  past.  They  appear 
to  be  frankly  patterned  after  the 
Blue  Book  of  Successful  Newspa¬ 
per  Advertising  which  our  own 
Bureau  of  Advertising,  anpa,  has 
produced  for  a  number  of  years. 
This  is  not  to  belittle  their  merit. 
Surely  the  Bureau  has  no  exclusive 
patent  on  the  use  of  the  case  his¬ 
tory  of  successful  newspaper  ad¬ 
vertising  as  a  promotion  to  lure 
prospects  into  newspaper  advertis¬ 
ing.  Indeed,  success  in  ventures  of 
this  kind  feeds  upon  their  very 
imitation,  and  the  flattery  of  imita¬ 
tion  which  our  Canadian  cousins 
pay  this  effort  merely  increases 
the  value  of  the  Bureau’s  effort. 

25  British  Finns  Listed 

The  present  cdna  volume  differs 
from  the  predecessors  we  have 
seen  in  that  it  devotes  itself  ex¬ 
clusively  to  Canadian  successes  of 
British  advertisers.  It  is,  in  fact, 
the  culmination  of  an  effort  begun 
by  the  cdna  as  far  back  as  1946 
to  bring  into  better  balance  Brit¬ 
ish  sterling  and  the  Canadian  dol¬ 
lar.  As  General  Manager  I.  H. 
Macdonald  of  the  cdna  explains,  it 
was  necessary  that  two-way  trade 
between  Canada  and  the  “old 
country”  be  stepped  up,  and  the 
CDNA  decided  to  help  step  it  up. 

CDNA  speakers  invaded  the  Brit¬ 
ish  Isles  in  1946,  and  have  been 
back  every  year  since.  The  cooper¬ 
ation  of  various  British  govern¬ 
ment  and  business  groups  was 
sought.  So  that  today,  as  this  vol¬ 
ume  shows,  “many  U.  K.  prod¬ 
ucts  are  established,  and  giving 
satisfaction  to  the  Canadian  pub¬ 
lic,  and  their  names  may  become 
household  bywords  in  Canada.” 

The  volume  reproduces  the  ad¬ 
vertising  in  Canadian  daily  news¬ 
papers  of  some  23  British  com¬ 
panies,  and  gives  as  solid  and  as 
factual  result  stories  about  each 
effort  as  was  evidently  possible  to 
obtain.  As  a  result,  the  volume  be¬ 
comes  a  valuable  guide-book  for 


British  or  other  foreign,  including 
U.  S.,  advertisers  seeking  success 
in  Canada.  It  becomes  a  valuable 
guide-book  as  well  for  U.  S.  news¬ 
papers  seeking  British  —  or  even 
U.  S.  —  advertising. 

Same  Is  True  Here 

This  volume  is  especially  valu¬ 
able  to  U.  S.  newspapers,  because 
it  shows  in  smaller  and  perhaps 
easier  to  comprehend  scale  the 
same  thing  that  is  true  about  ad¬ 
vertising  in  this  country.  To  most 
of  us  this  will  sound  like  old  stuff, 
and  it  is  old  stuff,  but  a  refresher 
is  always  valuable.  The  formula 
for  successful  advertising  in  Cana¬ 
da  is  the  same  as  for  the  U.  S.: 

“We  would  suggest  that  United 
Kingdom  firms  venture  into  Cana¬ 
da  with  what  is  a  natural  ...  a 
product  that  Canadians  are  pre¬ 
pared  to  presuppose  is  better  by 
reason  of  its  being  British;  sec¬ 
ondly,  that  they  follow  the  for¬ 
mula  of  identifying  their  product 
by  brand  name;  thirdly,  that  they 
make  their  product  readily  avail¬ 
able;  that  they  take  one  or  two 
Canadian  cities  as  test  markets; 
and  that  they  advertise  adequately 
in  these  cities,  first  making  sure 
that  distribution  is  such  that  Cana¬ 
dians  do  not  have  to  inconvenience 
themselves  in  following  any  buying 
urge  provoked  by  advertising.” 

What’s  Happening 

Not  all  the  news  a  newspaper 
has  to  tell  its  patrons  appears  in 
its  columns.  A  surprising  amount 
of  it  appears  in  its  promotion. 
We’d  almost  wager  that  the  shock 
of  having  a  newspaper’s  promotion 
cut  off  would  be  as  great  to  its 
advertisers  as  having  the  newspa¬ 
per  itself  cut  off  has  already  proved 
to  be. 

What  Intrigues  us  this  week  is 
a  new  project  of  Andy  Talbot,  Jr. 


^  ca/2 

RBDIO-^TV 

ppeRflivi 

AOVEliTISIIM 

'Nc. 


for  the  Chicago  Herald-American. 
It’s  a  newsletter  devoted  to  telling 
advertisers  “What’s  Moving  in  To¬ 
day’s  Home.”  It  goes  primarily 
to  furniture  and  home  furnishings 
advertisers. 

What  Andy  is  providing  here  is 
news,  important  news — “a  digest 
of  consumer  interest  in  home  fur¬ 
nishings  as  shown  by  the  reader 
response  to  items  presented  in  the 
Herald-American’s  Today’s  Home 
pages.”  Now  certainly  this  is  as 
important  for  an  advertiser  to 
know  as  for  him  to  know  what 
people  are  asking  for  in  his  shop 
that  he  doesn’t  have.  It  is  news 
that  keeps  him  ahead  of  his  mar¬ 
ket,  and  that  makes  smarter  mer¬ 
chandising  possible  on  his  part. 

TV  in  Grand  Rapids 

Right  on  the  heels  of  the  ex¬ 
cellent  newspapers  vs.  magazines 
coverage  job  which  Joe  Lynch  did 
for  the  Grand  Rapids  (Mich.) 
Press,  reported  here  several  weeks 
ago,  he  has  come  up  with  a  quiet 
little  study  on  tv.  It  is  incorporat¬ 
ed  in  a  new  presentation  the  Press 
has  put  together  for  its  salesmen 
to  use,  and  treats  tv  as  just  an¬ 
other  medium  which  doesn’t  quite 


stack  up  to  newspapers. 

Surveying  4,000  Grand  Rapidi 
homes  in  March,  1951,  the  Prea 
discovered  that  only  30%  of  the 
families  own  television  receivers; 
of  these,  66%  divide  their  viewinf 
time  between  two  stations;  84% 
spend  less  time  on  radio;  52% 
spend  less  time  on  magazines;  and 
only  6%  less  time  on  newspapea 
■ 

London  Doily  Worker 
Presents  Problem 

London — How  can  the  Bail] 
Worker  be  prosecuted  for  treason 
when  the  only  penalty  for  treason 
is  death? 

That  is  the  problem  the  British 
Government  faces  in  considerioi 
action  against  the  paper,  which 
has  been  running  alleged  lists  of 
British  casualties  and  prisoners  of 
war  in  Korea,  and  attributing  anti- 
United  Nations  statements  to 
them. 

In  a  letter  to  a  Conservative 
member  of  parliament.  Defense 
Minister  Emmanuel  Shinwell  said 
“you  will  appreciate  that  it  is  dif¬ 
ficult  to  take  action,  but  you  may 
rest  assured  that  the  position  will 
continue  to  be  closely  watched." 


30  Million  American  Families 
Own  One  or  More  Cameras  !* 

Does  Your  Newspaper  Have  a  Top  Flight 
Camera  Column  of  Real  Interest  for  Those 
in  Your  Area? 


LET’S  TAKE  PICTURES 

by  Norris  Harkness 


An  Outstanding  Weekly  Feature  With  > 

READER  INTEREST 

“Let’s  Take  Pictures,”  written  by  Norris  Harkness,  author,  v 
lecturer  and  former  camera  editor  of  The  New  York  Sun,  ^ 
whose  column  is  now  appearing  in  many  outstanding  newsyw- 
pers,  attracts  and  helps  your  readers,  from  the  beginner  with 
his  first  camera  to  the  most  advanced  exy^rt.  It  covers  still 
photography,  color  and  movies  from  the  simplest  box  camera 
to  the  latest  developments  in  soimd  projection. 

AND  ADVERTISING  POTENTIAL!  ' 

Retailers  and  manufacturers  who  sell  photographic  equipment 
and  supplies  are  particularly  receptive  to  those  newspapers 
which  “pre-condition”  their  audience  through  the  eAtorial 
promotion  of  photography  as  a  hobby. 

For  proof »  and  list  of  newepapera  carrying  thia  fcatwrc, 
write  or  wire. 

THE  HARDALE  SYNDICATE 

30  East  60th  Street,  N.  Y.  22  PLoia  3-3332 

*From  moat  recant  figurea  rataeaad  by  the  Nationai 
Aaaociation  of  Photographic  Manalaetxtrara. 
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Advertise  in  The  Chicago  SUN-TIMES  to  nail  down  the  Chicago  market 
for  your  dealers.  You’ll  clinch  more  sales  through  this  growing  newspaper,  now 
Chicago’s  2nd-largest.  Look: 

In  the  past  10  years,  while  Metropolitan  Chicago  has  increased  by  272,000 
occupied  dwelling  units.  The  SUN-TIMES  has  gained  174,936  City  &  RTZ  cir¬ 
culation.  'The  Herald-American  has  gained  96,534;  the  Daily  News,  53,723.  The 
Chicago  Tribune  has  lost  148,096  City  &  R'TZ  circulation. 

In  the  modern-format  SUN-TIMES,  your  1000-line  ad  gets  smashing,  full-page 
impact  in  less  than  half  the  lineage  needed  in  other  Chicago  newspapers.  And  The 
SUN-'TIMES,  with  91.5%  City  &  R'TZ  circulation,  goes  deeper  into  the  metro¬ 
politan  market  than  any  other  Chicago  daily  newspaper. 

Advertise  in  The  SUN-TIMES — and  hammer  your  story  home!  Total  average 
net  paid  daily  circulation,  614,687.  (Latest  ABC  Publisher’s  Statement.) 


SUN-TIMES 


211  W.  Wacker  Drive 
Chicago  6  •  ANdover  3-4800 


THE  CLASSIFIED  CLINIC 

Rate  Card  Confusion 
Deters  Want  Ad  Sales 

By  Herbert  W.  Tushingham 

CAM,  Camden  (N.  J.)  Courier-Post 

With  newspaper  production  tiser  and  not  promise  the  lowest 


spread  the  entire  period.  Rates  example,  you  may  cut  down  to  2 
are  scaled  according  to  the  bulk  lines  for  the  other  three  days. 


space  selected. 


Some  CAMs  argue  this  not  only 


Some  newspapers  have  their  reduces  total  revenue,  but  dis- 
contract  rates  scaled  two  ways,  courages  the  opportunity  for  re- 
A  certain  size  ad  establishes  one  suits  the  other  three  days.  It's 
rate,  but  if  the  ad  remains  un-  the  obvious  belief  that  a  forceful 
changed  for  consecutive  daily  in-  story  cannot  be  told  in  two  or 
sertions,  either  the  rate  drops,  or  a  three  lines  as  compared  to  at  least 
discount  is  allowed.  a  5-line  ad  on  the  other  plan. 

*  *  •  *  *  * 

West  Coast  Rate  Holder  A  Place  for  Caution 

So  MUCH  for  those  two  com-  Those  who  employ  rate-holder 


costs  skyrocketing  and  newsprint  rate  to  large  space  commercial  ad-  mon  plans.  Consider  the  rate-  plans  point  to  their  volume  of  ad 
once  again  becoming  a  scarce  vertisers.  holder  plan  being  extensively  used  count.  How  it  strengthens  their 

-  _  -  Qji  West  Coast  to  great  success,  ad  selection  on  Mondays  and  Sat- 


item.  Classified  rates  become  a  Many  Difterent  Cards 

mighty  important  consideration  No  one  has  been  able  to  figure 
these  days.  There  is  hardly  a  out  why  some  1,500  to  2,000  daily 
newspaper  that  has  not  raised  rates  newspapers  should  have  almost  as 
during  the  past  year.  A  surpris-  many  different  rate  cards.  Con- 
ingly  large  number  have  had  at  fusing  to  say  the  least,  and  herein 


Many  Difterent  Cards  on  the  West  Coast  to  great  success,  ad  selection  on  Mondays  and  :>at- 

No  ONE  has  been  able  to  figure  .‘’c’ieye  it  encourages  mul-  urdays.  How  they  use  their  pop 

out  why  some  1,500  to  2,000  daily  insertions  from  commercial  ular  Sunday  edition  as  a  leverage 

newsnaner.  should  have  almost  as  advertisers,  particularly  on  a  7-day  to  create  weekday  insertions.  Per- 


during  the  past  year.  A  surpris-  many  different  rate  cards.  Con-  newspaper.  haps  they  have  something,  because 

ingly  large  number  have  had  at  fusing  to  say  the  least,  and  herein  Basically  there  are  two  methods  our  mam  objective  is  to  render 
least  two  raises  in  the  last  18  lies  one  of  the  self-made  draw-  of  operating  the  rate-holder  plan,  our  readers  a  complete  and  satis- 
months.  backs  to  newspaper  advertising.  First;  the  newspaper  which  does  factory  service  seven  days  a  week 

Before  going  into  detail  on  the  CAMs  of  one  group  of  newspa-  "ot  rate-holder  advertisers  and  not  just  one  large  edition, 

subject  of  rates.  I  would  like  to  pers  cannot  understand  the  rate  the  30-time  rate  on  additional  ads  Probably  the  biggest  mystery  of 
once  again  spread  a  word  of  cau-  cards  of  another  group.  How  can  appearing  for  one  day.  The  rate  Classified  rates  is  the  trend  toward 
tion  and  do  so  with  full  respect  individuals  and  agencies  be  ex-  much  lower  than  the  one-time  giving  the  commercial  advertisers 


to  the  need  of  additional  income  pected  to  fathom  them  out?  ^  •  .u-  .  .u-  i  u  . 

to  meet  increased  costs.  In  spite  of  these  differences  ‘h^"  30-time  minimum  rate.  It  is  something  to  think  about 

♦  *  *  fhgre  are  crime  hacic  aereementc  ^^hey  allow  the  professional  large  when  you  plan  to  make  your  next 

Commercial  Impact  The  spread  betw^n  the  maximum  ^P^^e  Sunday  advertiser  to  de-  change  in  rates  Reverse  the  pro- 

Want  Ads  were  originally  con-  and  minimum  rates  does  provide  ^  smaller  ad  for  three  cedure  and  tet  the  professional 

ceived  as  a  service  to  the  readers,  a  sales  incentive  to  encourage  additional  days  proyidmg  the  total  provide  the  Want  Ad  section  a 

At  one  time  they  held  equal  im-  multiple  insertion  orders.  More  ^  possible  for 

portance  with  the  news  content,  and  more  papers  now  have  a  4-  he  cost  of  the  large  ad  at  the  one-  more  transients  to  enjoy  the 
Gradually,  more  commercial  ad-  time  rate  instead  of  3-times.  Z®*®-  newspa^s  t^  ^d  exclusive 

vertisers  capitalized  on  this  reader  You'll  find  the  average  transient  in  Los  Angeles,  for  feature^lassified  Want  Ads. 

interest  and  slowly,  but  surely,  the  ad  is  cancelled  on  the  third  day  or 

rate  started  to  spiral  upward.  The  less.  Therefore,  you  receive  a  ^ _ _  ^ 

further  it  climbed,  the  more  tran-  higher  rate  and  who  receives  com-  ^ 

sients  were  eliminated  because  it  plaints  on  rate  from  a  satisfied  ad-  a, 

was  simply  not  profitable  to  spend  vertiser?  ^ - -  \ 

$3  to  recover  a  lost  $5  handbag.  The  same  holds  true  for  a  6-day  \  t  ^  \ 

We  all  recognize  the  newsy  tran-  newspaper  selling  seven  consecu-  \  , 

sient  ad  to  be  our  main  attraction,  tive  weekdays  to  receive  the  lowest  \  ^ 

We  have  lost  some  of  this  appeal  transient  rate.  .  It,  too,  is  gaining  \  I®'  \ 

already.  The  caution  is  to  avoid  more  recognition.  Some  even  sell  \  \ 

destroying  the  foundation  that  for  eight  days.  \  \ 

will  create  a  collapse  of  Classi-  *  *  *  1  ^  \ 

tied.  If  it  should  happen,  we  shall  Contract  Rates  \  ^  \ 

find  ourselves  losing  a  productive  Let’s  consider  contract  rates  \  1 

section,  a  loss  of  revenue,  instead  offered  mainly  to  the  commercial  \  V'*"  ^ — - J 

of  greater  income  by  rate  raises.  advertiser.  Generally  speaking  \  ^ 

That  statement  is  not  made  to  there  are  three  brackets.  All  or  \ 

condemn  rate  increases.  It  is  just  any  one  may  be  in  force  on  vari-  V - — - - 

a  reminder  to  be  cautious  in  how  ous  papers.  \  .  „  .  ,  ,  - . 


is  much  lower  than  the  one-time  giving  the  commercial  advertisers 
transient,  but  considerably  higher  the  lowest  rates. 


Commercial  Impact 


time  rate-holder  rate. 


newspaper  s 


exclusive 


However,  in  Los  Angeles,  for  feature — Classified  Want  Ads. 


Contract  Rates 

Let’s  consider  contract  rates 


we  treat  the  transient.  (1 

*  ♦  *  signc 

What  Should  I  Charge?  (2 

Publishers  set  rates  to  estab-  nieni 
lish  a  profitable  average  rate  per  year, 


( 1 )  Rateholder  plan  with  no 
signed  contract. 

(2)  Specific  daily  space  require¬ 
ment  for  30  days:  6  months;  1 


inch,  or  line.  In  selling  advertis-  (3)  Open  Space  agreement  for 
ing  the  top  consideration  in  the  monthly  or  annually, 
minds  of  advertisers  is  the  cost.  Plan  2  and  3  are  probably  the 
One  of  the  most  common  ques-  most  common,  therefore,  we  will 


Prosperous  Peoria,  the  heart  ol  a  rich 
industrial  and  agricultural  area,  is  an  ac¬ 
tive,  major  market  where  advertising 
dollars  bring  better  than  average  resuKs. 
Perhaps  it  is  because  The  Peoria  Journal 
Star  "ratio-to-homes”  coverage  in  Met¬ 
ropolitan  Peoria  is  95.02%  . . .  with  ex¬ 
cellent  coverage  ol  the  other  250,000 


minds  of  advertisers  is  the  cost.  Plan  2  and  3  are  probably  the 
One  of  the  most  common  ques-  most  common,  therefore,  we  will 
tions  asked  by  the  cam  of  the  non-  bypass  them  with  a  very  brief  ex¬ 
metropolitan  field  is:  “Our  paper  planation. 

has  blank  circulation,  what  do  you  Because  an  advertiser  agrees  to 
think  our  Classified  rates  should  in^rt  2  or  3  lines  daily  for  a  cer- 
be?’’  I  doubt  if  a  direct  answer  tain  period  of  time  you  extend  a 
will  be  found  here,  but  the  gen-  special  rate.  If  he  agrees  to  5-10- 
eral  reasoning  might  prove  help-  20  lines  daily  you  offer  a  sliding 
ful.  scale,  respectively.  Bear  in  mind. 

One  thing  is  for  sure!  We're  not  this  is  a  minimum  requirement, 
going  to  get  into  a  discussion  as  He  can  insert  larger  space  at  any 
to  the  pro  and  con  of  line  rates  vs.  time  and  his  contract  rate  applies 
word  rates.  A  separate  article  regardless. 

could  be  written  and  no  conclusion  Open  space  agreements  are  just 
decided.  as  the  words  imply.  Over  a  cer- 

For  many  years  Classified  rates  tain  period  of  time  an  advertiser 
were  patterned  from  the  local  agrees  to  use  500-1,000-2,000,  etc. 
rate  card.  Now  the  trend  is  to  lines  at  any  time  he  elects.  It 
try  and  benefit  the  transient  adver-  could  be  used  in  his  first  ad  or 
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Switchboard  Filters 
‘Mac  Story’  Expletives 


Miss  Hekn  Lohman,  redhaired,  desk.  And  as  such,  they  get  asked 
folksy,  and  chief  telephone  opera-  everything  from  “What  kind  of  a 
tor  of  the  New  York  Mirror,  was  dog  is  a  Dalmatian”  to  “Where 
routed  out  of  bed  after  the  Mac-  can  we  go  to  get  married  without 
Arthur  story  broke  at  1  a.m.  April  having  to  wait  three  days.”  In  the 
11.  latter  case.  Miss  Lohman  asks 

“It  was  terrific,”  she  said.  “Peo-  the  ages  of  the  two  parties.  “If 
pie  wanted  to  talk  to  the  editor  they  sound  too  yoiing,  I  tell  them 
and  tell  him  what  they  thought  I  don’t  know,”  she  confides, 
about  Truman.  They  said  they  While  she  sometimes  wonders 
didn’t  want  to  wait  to  write  him  about  the  astuteness  of  the  general 
a  letter.”  public  due  to  some  of  the  ques- 

2,064  CaUs  in  12  Hours  ‘""s  that  conw  her  way.  Miss 

...  ,  , _ .  Lohman  finds  her  work  reward- 

Miss  Lohman  kept  a  record  of  .  o  ” 

calls  generated  by  the  story.  There  J  j » 

r^^m.XVe^pefrJ’aJerm’S  ^HeZ/on  Rodney  StahU  inci- 

to  10  a.m.  When  the  total  was  607.  ^ 

T_  i-c.  i'>  T  rtK.  Mirror. 


man  ana  ner  opcranors  nau  _  _  _  ,  ^ 

rings  from  readers  due  to  the  MacArtnur  otOry 
story.  And  these  didn’t  include  Breaks  Ot  Right  Time 
the  calls  from  persons  to  compli-  New  Haven,  Conn. — W  hen 
ment  the  paper  on  its  editorials,  president  Truman  removed  Gen- 
cartons  and  a  MacArthur  poem  MacArtbur  from  all  com- 

Kenny,  columnist.  mands  on  April  11  it  gave  the 

People  want  confirmation,  they  Haven  Register,  an  opportu- 

want  to  let  off  steam.  Miss  Loh-  j^jjy  dramatize  how  a  newspa- 
man  explained,  adding  that  some  j.  handles  the  fast  -  developing 
reader  comments  were  unprint-  ^gws. 

able.  The  politicians  are  selling  50  school 

us  down  the  river,  was  the  theme  teachers  visited  the  Register  plant 
of  many.  (Possibly  jO  of  the  annual  Business- 

entire  total  applauded  Trumans  industry  -  Education  Day  they 
action.  Miss  Lohman  said.)  One  fgynd  the  MacArthur  story  fea- 
of  the  operators  chores  was  to  tyred  for  them,  step  by  step  from 
give  the  names  of  the  proper  Sen-  break  to  the  printed  page, 
at^  for  the  i^rate  readers  to  write.  y^e  teachers  also  had  carbon 
The  switchyard  activity  was  in-  g^pjes  of  the  thousands  of  words 
tense  but  didn  t  reach  that  at  ^be  story  sent  by  the  Associated 
Rysevelt  s  death— probably  ty  press  from  all  parts  of  the  world, 
all-time  high  during  the  chief  -pbe  stories  were  suspended  on 
operators  25  years  with  the  pa-  f^j.  g^jy  reading  without 

per.  Nunierous  ramors  at  that  handling.  The  latest  pictures  illus- 
time  heighten^  the  number,  the  Crating  the  story  were  also  dis- 
rumors  mainly  involving  other  pjaygd 

I^ples  being  dead  ty.  ‘They  "j-be  Register  had  previously  ar- 
tyught  ^mpsey  was  dead  And  ranged  for  Hal  Boyle,  ap  corre- 
Winchell,  says  Miss  Lohman.  gpondent,  to  address  the  teachers 
And  then  the  rumors  had  soitk  g  luncheon.  The  teachers  were 
movie  stars  dead  too  ^I  forget  the  greeted  by  Richard  S.  Jackson  and 

John  H.  Jackson,  assistants  to  the 
People  Like  to  Chat  publisher;  and  Roger  A.  Connolly, 

About  on  a  par  with  Roosevelt’s  managing  editor.  The  visitors  were 
death  in  generating  calls  was  the  taken  on  tours  of  the  plant  in 
“false  armistice”  in  1918,  Miss  small  groups. 

Lohman  says.  And  an  aurora  ■ 

borealis  in  1943  that  got  on  war  AtkinSOn  Dauahter 
jittery  nerves  also  sped  a  lot  of  *  «.  Fritai-nrieoa 

people  to  their  phones.  ^  tnterpnses 

“People  seem  to  want  oonversa-  Toronto — ^The  Star  has  an- 
tion,”  Miss  Lohman  observes.  But  nounced  the  resignation  of  George 
she  points  out  that  in  switchboard  H.  Maitland  as  a  director  of  To- 
crises  that  becomes  virtually  im-  ronto  Star,  Ltd.,  Toronto  Star 
possible.  In  the  case  of  Roose-  Realty  Co.  and  Atkinson  Founda- 
velt’s  death,  the  operators’  an-  tion.  He  remains  with  the  paper 
swers  were  perforce  shortened  to  as  editor-in-chief,  a  post  he  has 
“That’s  true.  Roosevelt  is  dead."  held  since  1937. 

Even  so,  the  strain  was  so  bad.  The  announcement  said  Mr. 
some  of  the  operators  became  hy-  Maitland  found  heavy  managerial 
sterical,  she  recalls.  duties  the  directorships  involved 

The  Mirror’s  reference  room,  too  heavy  a  burden  in  addition  to 
staffed  by  three  persons,  confines  his  work  as  editor.  He  will  be 
its  services  to  the  city  room —  succeeded  by  Mrs.  H.  C.  Hind- 
thus  the  switchboard  operators  ac-  marsh,  daughter  of  the  late  J.  E. 
tually  serve  as  an  information  Atkinson,  former  Star  publisher. 
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ONCOMING  WEB 


This  is  the  best  “wrap- 
up  insurance”  you  can  buy! 
It  reduces  down  time  to  the  few 
^  minutes  required  to  rethread  the 
web  following  a  break  —  no  peeling 
paper  from  cylinders  or  picking  it  out  of  the  inking 
system  —  no  smashes  to  shorten  the  life  of  blankets  or 
damage  plates,  packing  or  press.  It’s  no  wonder,  there¬ 
fore,  that  leading  publishers  have  adopted  the  Cooksey 
System.  Have  you  looked  into  it?  If  not,  write  now! 
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How  would  you  like  a  cut  of  this 
distillers  $1,688,000  newspaper  budget? 


$1,688,000  in  anyone’s  language  is  a  fat,  juicy 
amount — and  any  sizeable  part  of  it  is  well 
worth  going  after.  One  of  the  country’s  big¬ 
gest  distillers  spent  this  amount  in  1949  ...  in 
newspaper  space  alone.  His  budget  this  year 
is  just  as  tempting.  But  you  can’t  expect  to 
get  your  cut  by  sitting  back  and  waiting  for 
the  schedules  to  roll  in  unassisted.  Schedules 
make  schedules  . . .  and  a  healthy  one  from  you 


in  Editor  &  PuBLiSHER-^which  is  read  by  the 
key  advertising  execuKves  al  this  company'-* 
opens  the  door  to  schedules  from  the  big  news¬ 
paper  spenders. 

Big  People  . . .  Big  Newspaper  Advertisers 
...  Big  Business  for  You 
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_  ^  •  I  Publishing  Division,  on  “What’s  calls  for  an  address  of  welcome 

T  1  ♦  1*TF  TlATOr^Tl VOQ  Your  InformaUon  Ratingr  by  Prof.  Ralph  D.  C^y.  direc- 

y  I A  w  \  panel  discussion  concerning  tor  of  the  School  of  Journalism. 

1  new  developments  in  mkropho-  Guests  will  be  Errett  W.  McDiar- 

lAflll  IvlAAT  in  M/llll  tography  and  microfilm  is  sched-  mid.  University  librarian  and  di- 

VV  XI A  X*XWL  AXX  ML.  A  \AUli  for  the  afternoon.  Speakers  rector  of  library  studies;  and  Prof. 

will  be  Edward  N.  Jenks,  mana-  Mward  B.  Stanford,  assistant 
By  Thomas  W.  Connor  ger.  Library  Services  Department,  librarian. 

Librarian.  Boston  (Mass.)  Post  New  York  Times,  and  Ralph  J.  At  the  meeting  on  the  univer- 

Shoemaker,  Librarian,  Louisville  sity  campus  there  will  be  a  sym- 
Has  it  ever  occurred  to  you  that  vogue  must  be  plain  and  simple  to  (Ky.)  Courier-Journal  and  Times  posium  discussion  on  problems  of 
thin  the  confines  of  vour  nub-  be  effective.  Highlight  of  _the  second  day  will  personnel  and  training.  The  speak- 


By  Thomas  W.  Connor 

Librarian.  Boston  (Mass.)  Post 


within  the  confines  of  your  pub-  be  effective. 


lishing  establishment  in  all  prob-  Science  and  invention  are  ever  1^  a  dinner  with  a  speal^  from  ers  will  be  Miss  Blanche  Dayen- 
ability  there  can  be  found  an  “ace  devising  ways  and  means  to  speed  fhe  Department  of  State.  The  top-  port,  Christian  Science  Monitor; 
detective”  or  two?  Yes,  maybe  up  the  process  in  the  new^aper  ic:  “The  Newspaper  Library  -An  Mr.  Brown  and  Professor  Stan- 
three,  or  four,  or  more.  The  library  field,  the  same  as  they  are  Arsenal  of  Facts  for  Psychological  ford. 

number  depend^  on  the  size  of  in  most  any  other  field  of  en-  Warfare.  Concluding  the^  afternoon  pro- 

your  business.  deavour.  Meeting  at  J-School  gram  will  be  a  discussion  on  the 

Most  newspaper  plants  in  this  To  cope  with  these  develop-  a~\^  “Importance  and  Problems  of 

modem  day  and  age  have  them,  ments,  and  to  sift  out  the  good  following  morning  the  dele-  providing  Special  Research  and 

Usually  these  individuals  are  to  from  the  bad,  it  has  been  neces-  SU^ts  oi  me  Reference  Material  in  Newspaper 

be  found  in  some  out  of  the  way  sary  for  the  news  librarians,  like  Mmr^apolis  Star-Tribune  at  a  Libraries.”  Speakers  will  include 
corner,  but  sufficienty  handy  to  the  folks  in  various  other  profes-  JosfP*)  Molloy,  librarian  of  the 

the  various  departments  making  sions,  to  organize  for  the  purpose  jfbrarian  of  the  paper  and  former  Philadelphia  (Pa.)  Inquirer,  and 
use  of  their  services.  of  improving  their  own  knowl-  Edward  Gerald,  School  of 

Their  work  is  not  displayed  edge  in  their  particular  specialty.  nal-Bulletin,  will  be  host.  Willmm  Journalism,  University  of  Minne- 
across  the  front  pages  from  day  The  first  step  in  this  direction  ^'stant  executive  ^i-  sota. 

to  day  as  is  that  of  certain  other  was  taken  a  generation  or  more  Star-Tribune,  will  dis-  bg  the  concluding  pro- 


employes  of  the  paper.  Yet,  many  back.  Special  Libraries  Associa-  his  paper  s  concept  of  a  n^ews  fessional  session  for  the  delegates, 

an  editor  and  reporter,  columnist  tion  is  the  organization  with  which  hbrary.  A  tour  of  the  Star-Tnb-  q-hey  ,^111  then  return  to  St.  Paul 

and  headline  writer  has  often  ut-  the  news  librarians  of  the  period  building  and  library  will  f^r  ^  Smorgasbord.  The  following 

tered  his  appreciation  for  the  associated  themselves,  and  their  Thursday,  June  21,  will  be 

speed  and  precision  with  which  followers  of  today  have  not  only  8®  Univereity  of  Minnesota  devoted  to  the  business  of  sla, 

these  so-called  “detectives”  work.  retained  this  association,  but  have  |campus  tor  luncheon.  with  the  convention  winding  up 

A  ..A-  been  influential  in  the  procuring*  The  program  for  the  afternoon  that  afternoon. 

Editor’s  Appellation  . 


_ J-.  been  influential  in  the  procuring 

Editor’s  Appellation  members  from  all 

Stop  and  think,  if  you  will,  sections  of  this  nation  and  Cana- 
How  many  times  has  the  librarian  da. 


or  one  of  his  assistants  come  to 
your  rescue  when  time  was  pre- 


Special  Libraries  Association  is 
a  huge  organization.  To  fa- 


cious?  Yes,  the  librarian  and  his  cilitate  the  work  of  the  associa- 

or  her  assistants  are  the  “detec-  tion  there  are  a  number  of  Di- 

tives.”  It  is  a  term  applied  to  visions.  One  of  these  is  the  News- 

them  rather  recently  by  an  editor,  paper  Division 

t  Aif  .J®  200  in  Newspaper  Division 

stated,  are  the  detectives  of  the  _  ^  . 

iitprarv  ”  Each  Division  has  its  own  set  of 


““oR 


stated,  “are  the  detectives  of  the  r-  l  • 

literary  world.”  Each  Division  has  its  own  set  of 

Rather  an  adequqate  descrip-  officers  and  committe^,  and 
tion,  don’t  you  think?  Newspaper  usually  a  publication  which  ap- 
librarians  are  persons  who  search  P^^rs,  in  nrost  instates,  on  a 
out  the  literature  on  just  about  m^mhly  basis.  Each  Division,  in 
any  subject.  Many  of  them  have  **  responsible  to  the  national 

never  studied  calculus,  electronics.  . 

theology,  law,  science  or  psycholo-  ^®  Newspajwr  Division  at  the 
gy,  but  they  can  tell  you  plenty  P'’®^®"^  includes  nearly  200 

about  the  literature  in  these  fields.  under  the  chairmanship 

A  number  of  librarians  are  full-  Rf^^rch  Di- 

fledged  newsmen.  Others  are  pro-  of  Put/i/indcr  News  Maga- 

fessional  librarians.  Still  others  Washington.  It  participates 

are  just  folks  who  got  a  job  In  actively  in  the  proceedings  of  the 
the  news  library  as  youngsters  Parent  organization,  has  its  own 
and  have  remained  with  it  ever  publication,  undertakes  projects  of 


since. 

They  do  have  different  ideas  as 


interest  and  value  to  the  members, 
holds  an  annual  meeting,  and  in 


Check  this  complete  line  of  press  pack¬ 
ing  which  offer  the  proper  gauges  or 
combination  of  gauges  for  every  press 
condition. 

COMBING — An  extremely  durable  clean 
printing  laminated  blanket.  Gauges 
.062',  .083"  .093". 

“TINGUE”  COATED  FELT  —  For 
those  who  prefer  a  softer  packing 
than  COMBING.  Gauges.  083",  .093".  ^ 

rXCOATED  WOOL  FELT — Gauges  \ 
.063",  .072",  083".  \ 

TOP  Drawsheet  Is  firm,  durable,  \ 
economical  and  of  long  life.  Gauges  ^ 
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GOLD  TYMPAN  Drawsheet— An  old  fav¬ 
orite  for  flat  bed  presses.  Gauge  .012". 
I.MPKOVED  SATISFACTION  —  A  fabric 


to  how  their  work  should  be  done,  does  its  best  to  aid  each 

But  in  one  reject  they  are  pretty  individual  member  render  better 


Impregnated  with  “Neoprene”  and  coated 
with  “Calvaprene."  Gauges  .024",  .026". 


much  alike.  They  have  good  *®^i®.®  or  her  employer, 

memories.  That  is  a  prime  re-  ,  y®.^r  the  annual  meeting  of 

quisite  for  anyone  who  would  *^^®  P*^^5  fune 

attempt  the  job.  18-21  at  St.  Paul,  Minn.,  in  con- 

nection  with  the  annual  conven- 
‘System’  for  Results  tion  of  Special  Libraries  Associa- 

Their  one  big  problem  is  to  tion. 
have  a  “system”  that  will  produce  The  news  group  delegates  will 
results  when  wanted.  They  have  visit  the  plant  of  Ae  St.  Paul  Dis- 
deadlines  to  meet,  and  when  an  patch-Pioneer  Press  for  a  cocktail 
editor  wants  a  picture  or  some  party  and  business  meeting.  Host 
clippings  to  prepare  a  story  to  for  this  meeting  is  to  be  Roy  W. 
meet  a  deadline,  it  must  be  readily  Swanson,  librarian  of  the  St.  Paul 
obtainable  from  the  news  library.  paper  and  co-chairman  of  the 
Material  which  cannot  be  lo-  convention  committee, 
cated  and  turned  over  to  the  Chester  M.  Lewis,  chief  librari- 
proper  person  in  time  to  meet  a  an.  New  York  Times,  will  speak 
deadline  is  of  little  value  to  the  at  the  luncheon  meeting,  spon- 
paper.  Therefore,  the  “system”  in  sored  jointly  by  the  Newspaper  & 
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Europe’s  Idle  Machines 
Could  Run  South’s  Mills 


By  J.  B.  Snider 

Newspaper  Consultant,  Natchez,  Miss. 


In  1937  while  the  writer  was 
serving  as  Lieutenant  Governor 
and  chairman  of  the  newly-created 
Advertising  Commission  of  Mis- 
sippi,  we  entertained  the  National 
Chemurgic  Association.  In  one  of 
the  sessions  Dr.  Charles  Herty  ex¬ 
plained  his  process  for  using  yel¬ 
low  pine  for  the  manufacture  of 
newsprint.  He  stated  he  had  re¬ 
fused  a  large  sum  of  money  from 
the  paper  interests  and  proposed 
to  give  his  formula  and  everything 
connected  with  it,  to  the  people  of 
the  South  that  a  new  industry 
might  assist  in  relieving  poverty. 

Shortly  thereafter  a  brochure 
was  issued  by  the  Canadian  news¬ 
print  people  in  which  they  pointed 
out  the  impossibility  of  manufac¬ 
turing  newsprint  in  the  South  and 
they  assured  their  shareholders 
they  need  not  be  alarmed. 

Canadian  Interests 

During  the  past  14  years  naore 
than  20,000,000  acres  of  yellow 
pine  growing  lands  have  been  ac¬ 
quired  by  concerns  whose  prin¬ 
cipal  interests  are  in  Canada  and 
principal  business  the  manufacture 
of  newsprint  in  Canada. 

Many  of  those  concerns  have 
built  plants  in  the  South;  29  to  be 
exact.  We  are  producing  in  the 
South  today  a  majority  of  the 
wallboard,  insulating  material, 
shingles,  kraft  papers,  container 
board,  cardboards  and  bristols 
for  the  nation.  But  these  mills  do 
not  produce  one  pound  of  news¬ 
print  and  need  you  ask  why? 

The  Lufkin  mill  and  the  Chil- 
dersburg  mill  have  demonstrated 
that  a  good  grade  of  newsprint 
can  be  manufactured  from  yellow 
pine.  Dr.  Herty’s  process  was  not 
a  revolutionary  discovery  for  the 
International  Paper  Co.  mill  at 
Moss  Point,  Miss.,  had  been  turn¬ 
ing  out  white  boxboard  and  wrap¬ 
ping  papers  several  years  before 
Dr.  Herty’s  experiment  was  made. 

The  inflationary  condition  now 
existing  has  involved  newspapers 
along  with  everything  else.  A 
small  publisher,  like  myself,  can 
understand  that  once  operating 
costs  have  reached  present  levels 
they  cannot  be  arbitrarily  reduced 
without  a  decline  in  the  cost  of 
living.  Newspapers  printing  300 
pages  a  week  can  run  80%  ad¬ 
vertising  but  if  cut  back  to  200 
pages  they  do  well  to  average 
65%,  without  causing  circulation 
loss. 

1  recently  visited  Washington 
and  New  York  with  the  idea  of 
finding  support  for  a  plan  whereby 
we  would  ship  southern  yellow 
pine  to  Europe,  convert  it  into 
newsprint,  in  ^e  idle  mills  of  that 
continent  and  thereby  relieve  the 
European  demand  for  Canadian 


newsprint.  1  found,  after  discus¬ 
sing  the  matter  with  the  commer¬ 
cial  attaches  of  two  foreign  em¬ 
bassies,  they  were  not  interested 
in  the  resale  of  newsprint  to  other 
European  countries  to  be  paid  for 
in  the  money  of  those  countries, 
but  would  be  eager  to  enter  into 
such  an  arrangement  provided  the 
newsprint  could  be  reshipped  to 
America  and  paid  for  with  Amer¬ 
ican  dollars. 

This  was  contingent  on  whether 
the  idle  equipment  in  Europe 
could  be  converted  to  the  use  of 
yellow  pine.  The  figures,  given  in 
the  editorial  on  this  subject  in 
Editor  &  Publiser  (March  31) 
which  quote  Canadian  sources 
that  “equipment  with  capacity  to 
produce  603,000  tons  of  newsprint 
is  idle  in  Europe,”  is  informative 
as  no  such  information  was  avail¬ 
able  in  our  numerous  Federal  Bu¬ 
reaus  in  Washington  or  in  the 
commercial  departments  of  the 
embassies  visit^.  They  did  not 
know  but  agreed  to  find  out  but 
nothing  has  been  forthcoming  in 
the  two  weeks  that  have,  since 
elapsed.  I  also  made  the  sugges¬ 
tion  if  this  equipment  is  to  be 
permanently  idle,  because  of  the 
lack  of  wood  in  Europe,  it  be  dis¬ 
mantled,  shipped  to  Mississippi, 
reassembled  and  newsprint  be 
manufactured  here. 


The  experience  of  the  past  15 
years  will  prove  that  with  this 
continued  progress  in  fire  suppres¬ 
sion  and  proper  cutting  Mississippi 
alone  can  furnish  sufficient  pulp- 
wood  to  make  the  paper  for  all 
of  the  newspapers  in  America  and 
have  a  great  deal  left  for  building 
material  needs. 

Puipwood  for  6  Mills 

At  this  time  we  have  sufficient 
puipwood,  and  the  locations  are 
available,  for  at  least  six  addi¬ 
tional  mills.  With  the  war  emer¬ 
gency,  and  attendant  steel  short¬ 
age,  it  will  of  course  take  several 
years  to  get  the  machinery  made 
necessary  to  erect  pulp  and  paper 
mills.  On  the  other  hand  if  idle 
machinery  is  available  in  Europe, 
the  additional  equipment  for  the 
extraction  of  the  rosin  from  yel¬ 
low  pine  should  not  be  too  diffi¬ 
cult  to  get. 

Federal  Judge  Vincent  L.  Leibell 
of  New  York  makes  the  statement 
“The  distribution  of  newspapers  to 
keep  the  public  informed  is  just 
as  essential  to  the  life  of  the 
people  as  that  they  get  the  food 
that  goes  on  their  table  because 
a  Free  Press  makes  for  a  Free 
People,  and  if  the  Press  is  going 
to  be  shackled  in  any  way  the 
people  will  be  shacked  soon  after.” 

The  same  puipwood  that  makes 
newsprint  can  be  processed  into 


newsprint  supply  for  Americii 
papers.  It  is  only  the  threat  tha 
it  might  be  done  by  others  tha 
keeps  the  newsprint  price  when 
it  is  today.  The  American  pub¬ 
lisher  must  protect  himself  b; 
taking  the  lead  in  this  develop¬ 
ment. 

Should  Buy  Up  Land 
There  is  still  much  desirable 
forest  land  that  can  be  acquired 
for  from  $20  to  $35  an  acit| 
Properly  handled  and  with  pu^ 
wood  priced  at  $4  a  unit  (it 


higher  than  that  in  Canada)  ova 
a  15-year  period  it  will  average 
a  return  on  the  investment  of 
more  than  15%  a  year.  Regard¬ 
less  of  what  our  Canadian  frieodi 
say,  newsprint  can  be  manufac¬ 
ture  in  the  South  cheaper,  muck 
cheaper,  than  in  Canada 

Even  if  this  idle  Europeaa 
equipment  is  not  available  to  be 
brought  here  American  publishen 
would  be  wise  to  start  acquiriii 
southern  forest  lands.  Even  H 
machinery  can’t  be  obtained  for 
another  five  or  ten  years,  in  that 
period,  they  could  grow  the  rai 
material  that  would  serve  as  the 
collateral  in  financing  pulp  and 
paper  mills  when  the  machinery 
is  available. 

If  taken  advantage  of,  and 
ly  used,  the  opportunity  existin 
in  Mississippi  may  be  the  factor 


many  other  items  that  sell  for  a  that  will  upset  the  calculations  of  | 
much  higher  price.  Publishers  our  Carradian  friends  and  insure  i 
should  realize  that  the  paper  in-  profitable  operation  for  the  ncws- 
dustry,  as  now  constituted,  will  papers  of  our  country  in  the  yean , 
never  develop  southern  pine  as  a  to  come. 


Facilities  Are  Ample 

The  extraction  of  rosin  and  the 
bleaching  of  pulp  made  from  pine 
is  not  as  difficult  as  some  may 
have  been  lead  to  believe.  Here 
in  Mississippi  we  have  not  only 
an  abundance  but  a  surplus  of 
wood,  ample  water,  electric  power 
and  natural  gas  to  operate  a  dozen 
paper  mills.  Mississippi  is  ex¬ 
porting  to  the  states  around  us 
more  than  a  million  units  of  pulp- 
wood  annually,  supplying  the 
needs  of  the  mills  in  our  state  and 
accumulating  in  the  forests  a  mini¬ 
mum  of  a  million  cords  of  pulp- 
wood  annually. 

The  profit  motive  dominates  the 
increas^  yield  of  puipwood  in 
the  South  as  much  as  it  does  the 
production  of  anything  else  every¬ 
where  else.  When  there  was  prac¬ 
tically  no  market  in  the  South  the 
forest  lands  burned  over  regularly 
destroying  all  young  growth.  Now 
that  there  is  a  profit  we  have  per¬ 
formed  a  miracle  in  this  country. 
In  1936  we  had  5,000,000  of  the 
states’  16,000,(X)0  acres  of  cut 
over  lands,  under  state  fire  pro¬ 
tection.  That  year  we  had  37,000 
forest  fires  and  we  burned  over 
more  than  5,000,000  acres.  In 
1950  we  had  11,(K)0,000  acres  un¬ 
der  fire  protection  and  on  the 
entire  area  we  burned  less  than 
70,000  acres. 


the  complete  news  and  reference  servia 
on  Congress 


broke  the  itory  on  major 
FRC  loans  . . .  the  list  oi 
big  borrowers  was  madt 
available  when  no  odm 
service  could  provide  it 
.  .  .  just  one  of  C(}’i 
many  exclusives. 
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for  Southern  Newspapers 

THE  SOUTHERN  COLORPRINT  Corporation's  modern  plant,  pictured 
below,  is  located  geographically  to  bring  transportation  savings  and 
production  economies  to  Southern  newspapers.  The  plant  is  staffed 
with  expert  craftsmen,  who,  with  good  equipment  and  real  "know¬ 
how"  guarantee  high  quality.  Newspapers  in  the  South  already  are 
effecting  savings  on  their  color-printing  requirements  through  utili¬ 
zation  of  Southern  Colorprint's  facilities.  Estimates  gladly  furnished 
and  inquiries  are  invited  from  interested  publishers. 


Southern  Colorprint  Corporation 


7108  VIRGINIA  AVENUE 


NEWPORT  NEWS,  VIRGINIA 


Rate  Cut  Spurs  Radio 
To  Compete  With  TV 


Chicago — Columbia  Broadcast¬ 
ing  System’s  announced  radio  net¬ 
work  rate  cut,  with  reports  that 
other  networks  will  follow  the  pat¬ 
tern,  was  the  principal  topic  of 
discussion  at  the  29th  annual 
meeting  of  the  National  Associa¬ 
tion  of  Radio  and  Television 
Broadcasters  here  this  week. 

Station  owners  and  managers 
were  not  pleased  with  CBS’s  sur¬ 
prise  move  in  announcing  rate  re¬ 
ductions  of  10  to  15%,  effective 
July  1.  Broadcasters  generally  are 
opposed  to  any  radio  rate  cuts  at 
this  time. 

Miller  Hits  Advertisers 

Judge  Justin  Miller,  president  of 
NARTB,  touched  on  the  rate  sit¬ 
uation  in  his  address  at  the  open¬ 
ing  session.  Exploring  the  com¬ 
ments  of  some  observers  that  tele¬ 
vision  was  going  to  “supplant  or 
destroy  the  sound  medium,”  Judge 
Miller  asserted: 

“Far  more  dangerous  to  radio 
than  the  competition  which  it 
might  suffer  from  tv  in  a  free 
competitive  market,  is  the  rate¬ 
cutting  boycott  recently  engi¬ 
neered  by  a  combination  of  na¬ 
tional  advertisers.  Although  radio 
will  be  the  immediate  sufferer,  it 
may  be  only  a  question  of  time 
until  similar  monopolistic,  con¬ 
spiratorial  coercion  will  be  used  to 
break  down  tv  rates  also — and 
even  to  break  down  radio  rates 
still  further — unless  some  more 
positive  defense  is  adopted  than 
that  of  appeasement. 

“This  is  a  situation  which  may 
very  well  call  for  the  attention  of 
the  Anti-Trust  Division  of  the 
Department  of  Justice.” 

Tells  BAB  Scope 

William  B.  Ryan,  president  of 
Broadcast  Advertising  Bureau, 
Inc.,  sought  the  financial  support 
of  broadcasters  to  make  the  new 
sales  agency  “a  million-dollar 
project.”  He  told  his  audience 
that  the  biggest  and  most  expen¬ 
sive  project  the  new  agency  should 
undertake  is  a  thorough,  basic  ex¬ 
amination  of  the  medium  in  order 
to  present  a  “provable  picture”  of 
the  power  and  effectiveness  of  ra¬ 
dio. 

He  pointed  to  the  newspaper  in¬ 
dustry  and  its  Bureau  of  Advertis¬ 
ing,  ANPA,  stating  the  Bureau 
can  begin  with  a  $500,000  budget 
of  a  million  dollars  a  year.  He  told 
how  the  Bureau  had  revamped  its 
program  during  the  past  10  years 
and  how  the  newspapers  had  prof¬ 
ited  thereby.  “They  tell  their  story 
fully  and  dramatically  to  the  ad¬ 
vertisers,  and  it  has  paid  off,”  he 
said. 

Radio  has  overcome  lots  of 
crises  in  more  than  25  years,  he^ 
said,  but  now  advertisers  have  at-' 
tacked  the  medium,  and  radio 
doesn’t  havei  the  answer.  “How  can 


an  advertising  medium  stay  in 
competition  when  it  can’t  dint  the 
arguments  to  defend  its  prices?” 
he  asked. 

Hopes  for  $500,000  Budget 

Throughout  its  existence,  he 
continued,  radio  has  never  had  a 
true  measurement  of  its  audience 
— locally,  regionally  or  nationally. 
“Because  of  the  confusion,”  he 
said,  “the  broadcasters  themselves 
have  shown  every  evidence  of  lack 
of  faith  in  their  own  medium.” 

He  expressed  the  hope  that  BAB 
can  begin  witha  $500,000  budget 
this  year.  He  pointed  out  the  new 
radio  agency  has  “done  much  with 
little”  since  its  inception,  adding 
there  is  every  indication  that  since 
it  has  been  in  business  it  has 
forced  the  Bureau  of  Advertising 
to  spend  even  greater  money  on 
newspaper  promotion  and  has 
caused  magazines  to  do  likewise. 

“We  have  got  to  get  radio  out 
of  the  same  pigeon  hole  with  tele¬ 
vision,”  declared  Mr.  Ryan.  “We 
have  got  to  established  this  me¬ 
dium  (radio)  on  its  own  and  de¬ 
scribe  its  true  functions.  It  is  sole¬ 
ly  a  matter  of  intelligent  analysis 
and  consistent  presentation.” 

Reveals  4-Fold  Plan 

Mr.  Ryan  revealed  that  BAB, 
intends  to  start  with  a  national 
sales  promotion  division  to  . attract 
national  advertisers,  a  comparable 
organization  for  retail  promotion, 
a  research  and  library  organization 
and  field  representatives  to  sell  ra¬ 
dio  directly  on  all  levels  to  adver¬ 
tisers  and  agencies,  in  cooperation 
with  local  stations. 

Such  a  program  calls  for  thor¬ 
ough  research,  he  said,  to  ( 1 ) 
show  the  power  and  prestige  of 
radio  by  giving  unchallenged  sta¬ 
tistics  on  its  listenership;  (2)  build 
a  new  respect  among  advertisers 
and  agencies;  and  (3)  to  let  ad¬ 
vertisers  know  in  complete  detail 
what  radio  offers,  and  to  let  broad¬ 
casters  know  what  they  have  to 
sell. 

“Radio  is  short-changing  itself 
and  the  listening  public,”  Edgar 
Kobak,  business  consultant  and 
NARTB  board  member,  told  the 
BAB  session  as  chairman.  “In¬ 
stead  of  fighting  for  better  pro¬ 
gramming  and  better  selling,  it  is 
being  lulled  to  sleep  ‘watching’  its 
baby  brother  (tv)  grow  into  man¬ 
hood. 

Discusses  Rates 

“Rates  are  not  too  high,  com¬ 
pared  to  any  other  media,”  he 
continued,  “but  not  enough  effort 
has  been  made  by  the  seller  to 
prove  this  point.  The  buyers  think 
rates  should  be  lower,  and  the 
sellers  have  been  making  deals 
which  indicate  that  they  think  the 
rates  are  too  high.” 

Mr.  Kobak  urged  management 
separation  of  radio  and  television. 


Harold  Fellows,  president-elect 
of  NARTB,  in  discussing  his  new 
duties,  effective  in  June,  when 
Judge  Miller  becomes  chairman  of 
the  board,  stated: 

“In  the  advertising  arena,  radio 
and  television  separately  constitute 
two  of  the  five  great  mass  media. 
They  must  by  logic  sell  competi¬ 
tively. 

In  all  other  respects  they  have 
common  interests  and  should  pur¬ 
sue  common  goals.” 

■ 

Kentucky  Outdoor 
Writers  Organize 

Frankfort,  Ky.— James  (Bum- 
my)  Rhody,  outdoor  editor  of 
Western  Newspaper  Union  and- 
managing  editor  of  the  Frankfort 
State  Journal,  was  elected  a  direc¬ 
tor  of  the  newly-formed  Outdoor 
Writers  Association  of  Kentucky 
in  an  organizational  meeting  here 
April  15. 

John  Murphy,  wcKv-Covington, 
was  made  president  of  the  unit 
which  expects  soon  to  affiliate, 
with  the  national  organization. 
Other  officers  are:  Marvin  Wachs, 
Lexington  Herald  -  Leader,  vice- 
president;  Moke  Mauer,  Kentucky 
Times-Star  of  Covington,  secre¬ 
tary  -  treasurer;  Harry  Towles, 
Happy  Hunting  Ground,  state 
game  and  fish  commission  publi¬ 
cation,  editor  of  the  unit’s  bulletin, 
and  Burt  Monroe,  Louisville 
Courier-Journal,  director. 


Paul  Smith  Making 
Trip  Around  World 

San  Francisco — Paul  C.  Smiti. 
editor  and  general  manager,  Sm 
Francisco  Chronicle,  will  extend 
his  present  travels  in  the  Far 
East  to  an  around-the-world  jour¬ 
ney,  it  was  learned  here. 

In  Hong  Kong  early  this  weel 
and  scheduled  for  a  visit  to  Bang¬ 
kok,  Mr.  Smith  will  continue  to 
Paris  and  then  on  to  New  York 
to  arrive  back  in  this  country 
May  8.  In  France  he  will  me« 
George  T.  Cameron,  publisher  o( 
the  Chronicle,  who  is  extending 
his  ANPA  trip  for  a  visit  to  Eu¬ 
rope. 

Luncheon  with  Premier  Nehru 
in  India,  visits  with  government 
and  U,  S.  military  officials  in  Tur¬ 
key  and  with  former  San  Fran¬ 
cisco  Mayor  Roger  Lapham,  now 
with  ECA  in  Greece,  are  on  the 
Smith  itinerary.  Recently  he 
toured  the  Korean  front  with 
General  MacArthur. 

■ 

New  Monthly  Clipsheet 

A  new  monthly  clipsheet  of  fea¬ 
ture  items  on  of  Australia  made  its 
appearance  this  week.  Material  b 
presented  under  five  sectional 
heads — women’s  interests,  aviation, 
travel,  agriculture  and  finance.  It 
is  prepared  by  the  Australian 
News  and  Information  Bureau, 
New  York  20. 
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WAUIIIGAH  llimois 


Thf.  Waukegan  News-' 
Sun  Service-Ads,  like  th« 
one  shown  here,  contribute 
the  latest  information  ob¬ 
tainable  about  tbe  me¬ 
dium  and  its  market  u]i 
to  the  time  each  monthly 
issue  of  Newspaper  Ad¬ 
vertising  Rates  and  Data* 
goes  to  press. 

Scores  of  other  news¬ 
papers,  too,  supplement 
and  expand  their  monthly 
listings  in  NARD*  and 
their  market  listings  in 
CONSUMER  MARKETS  with 
additional  information 
that  helps  to  keep  buyers 
of  newspaper  space  up  to 
date. 

That’s  why  it  pays  when 
you  are  using  NARD*  oi 
CONSUMER  markets,  tO 
check  the  Service-Ads  as 
well  as  the  listings. 
•Formerly  known  as  the  New> 
paper  S^tion  of  SRDS. 

Serviee^Adt  like  this  im 
gize  specs  buyers  infortmmth^ 
they  want  when  they  want  il* 
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n  I  I  mi  '  im  mj  . .  1  for  its  interest 

plan  irKauf ckculation  joined  force 


PROVIDENCE  JOURNAL-BULLETIN 

Represented  Nationally  by  WARD-GRIFFITH  CO  .  Inc. 


Hie  Providence  Journal  The  Evening  Bulletin  The  Providence  Sunday  Jounial 
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Norristown  Sfimes 


Montgomery  County'i  Great  Home  Newspaper 


Norristown 


Repository's 
Million  Dollar 
Plant  in  Use 


Quaker  Oats  Color  Bill  Would  Prohibit 
Ads  in  22  Papers  Composite  Pictures 

Chicago — Quaker  Oats  Co.,  is  Madison,  Wis. — A  bill  to  pro¬ 
running  one  of  the  largest  run-of-  hibit  the  use  of  composite  pictures 
paper,  four-color  advertising  cam-  in  Wisconsin  election  campaigns, 
paigns  in  newspapers,  using  22  introduced  by  Assemblyman 
dailies  for  a  series  of  four  full  George  Molinaro  of  Kenosha,  has 
pages.  been  recommended  for  passage  by 

The  ads  arc  featuring  Quaker  the  Assembly  election  committee. 
Puffed  Wheat  and  Rice  and  are  The  measure  provides  that  any 
being  supplemented  by  black-and-  candidate  who  used  a  composite 
white  full  pages  in  an  additional  picture  in  his  campaign  literature 
30  newspapers.  would  be  disqualified  from  holdini 

Color  reproduction  has  been  office, 
generally  uniform,  according  to  Anyone  convicted  of  pub- 
Victor  Elting,  advertising  man-  lishing  a  composite  picture  or 
ager  in  charge  of  the  puffed  cereal  other  trick  or  misleading  photo¬ 
division  at  Quaker  Oats.  The  com-  graph  in  a  campaign  would  be  sub- 
pany  has  worked  closely  with  the  ject  to  a  fine  of  $100  to  $1,000,  or 
production  department  of  Sherman  30  days  to  six  months  in  jail,  or 
&  Marquette,  agency  handling  that  both. 

phase  of  Quaker  Oats’  advertising.  The  bill  was  inspired  by  the 
in  getting  the  proper  plates  for  the  situation  in  the  Maryland  sena- 
ROP  color  campaign.  torial  campaign  last  fall. 


4-Color  Ad  Wins 
High  Readership 

A  four-color  advertisement  for 
DeKalb  hybrid  corn  attracted  more 
readers  than  any  other  advertis¬ 
ing  in  the  October,  1950  issue  of 
Capper’s  Farmer,  the  Advertising 
Research  Foundation  disclosed  in 
Study  14  of  its  Continuing  Study 
of  Farm  Publications. 

79%  of  the  men  readers  and 
68%  of  the  women  noted  the  four- 
color  ad  for  DeKalb  com  which 
blanketed  the  back  cover  of  the 
surveyed  issue.  Headlined  “All 
Through  the  Year  He’s  Glad  He 
Planted  DeKalb,”  the  ad  was  il¬ 
lustrated  with  a  large  picture  of 
a  farmer,  two  children  and  a  dog 
by  the  fireplace.  In  a  “smoke 
cloud”  above  the’  farmer’s  head 
were  five  small  pictures  of  corn. 


Canton,  O.  —  The  Repository 
announced  its  million-dollar  vote 
of  confidence  in  the  city’s  future 
with  publication  of  a  30-page  edi¬ 
tion  from  its  new  Goss  Headliner 
press  in  a  modern  three-story  an¬ 
nex  on  April  16. 

The  press  and  its  accessories  cost 
in  the  neighborhood  of  $600,000, 
the  Brush-Moore  papers  said,  and 
they  now  give  the  Repository  a 
printing  capacity  of  56  pages  at 
maximum  speed.  Color  equipment 
is  being  made  ready  for  use  in  a 
few  months. 

In  addition  to  Cutler-Hammer 
controls  and  paper  conveyors, 
Kohler  reels  and  tension  controls, 
the  Repository  installation  includes 
Jampol  equipment  for  handling 
newsprint  and  a  bundle  conveyor 
from  mailroom  to  delivery  plat¬ 
form. 

Capacity  Trebled 

Ink  storage  capacity  has  been 
trebled  from  1,000  gallons  to  3,000 
gallons. 

The  Repository  said  the  expan¬ 
sion  was  needed  to  cope  with  its 
growth  since  1927  when  the  pre¬ 
vious  Goss  press  was  installed. 

No  plans  for  early  disposition 
of  the  old  press  have  been  made 
and  for  the  immediate  future,  it 
will  be  used  as  standby  equip¬ 
ment. 

The  entire  addition  occupies 
422,000  cubic  feet.  The  pressroom 
is  about  26  feet  wide  and  133  feet 
long — the  length  of  the  addition — 
and  the  mailing  room  is  about  36 
feet  wide  and  88  feet  long. 

The  pressroom  is  separated  from 
the  mailing  room  by  an  observers 
gallery. 

No  Press  Vibration 

The  exterior  of  the  fireproof 
addition  is  of  the  same  type  brick 
as  on  the  whbc  building.  Al¬ 
though  its  wall  is  only  several 
inches  from  the  whbc  building, 
the  radio  station  will  not  be  dis¬ 
turbed  by  press  vibration,  since 
the  press  sits  on  a  bed  of  three 
inches  of  natural  cork,  covered  top 
and  bottom  by  2-feet  thicknesses 
of  concrete. 

Fred  Blattert,  Brush-Moore 
mechanical  consultant,  was  the 
company’s  general  supervisor  for 
the  building  as  well  as  the  equip¬ 
ment. 


WE  SUBSCRIBE  TO  THE 
STATEMENT 


a  large  portion 
of  the  Philadelphia  Market  lies  outside 
Philadelphia’s  city  limits. 


NORRISTOWN  IS  THE 
IMPORTANT  SEGMENT 


of  the  Greater  Philadelphia  area,  des¬ 
tined  to  be  the  heart  of  greater  Phila¬ 
delphia’s  industrial  expansion!  Eastern 
terminus  of  the  Pennsylvania  Tum- 
Pike;  home  for  the  workers  of  Phila¬ 
delphia’s  (and  our  own)  industry  — 
expanding  tremendously! 


of  this  important  area,  the 
newspaper  on  the  inside 
MUST  BE  USED  to  carry 
your  sales  message!  No 
other  can  do  the  job  so 
thoroughly  at  such  small 
cost! 


TIMES  HERALD  CIRCULATION  IS  NOW 
AT  AN  ALL  TIME  HIGH  OF  OVER 
21,132  DAILY 


Bemis  Resigning 
Association  Post 

Denver — Edwin  A.  Bemis,  pub¬ 
lisher  of  the  Littleton  (Colo.)  In¬ 
dependent,  has  resigned  as  manag¬ 
ing  director  of  the  Colorado  Press 
Association,  a  position  he  has 
held  for  nearly  30  years,  effective 
July  1, 

Mr.  Bemis,  who  will  continue  as 
publisher  of  the  weekly  Independ¬ 
ent,  said  ill  health  was  the  prin¬ 
cipal  reason  for  his  resignation. 


Represented  Nationally  By  The  Julius  Mathews  Special  Acency 


See  Both  Sides! 

While  New  York  acts  as  host  to  members  of  the  Associated  Press  and  the  American 
Newspaper  Publishers  Association,  you,  who  attend  the  Convention  will  have  an  oppor* 
tunity  to  visit  the  New  York  Herald  Tribune  New  York  Post,  Long  Island  Daily  Press 
and  the  Newark  Evening  News.  See  for  yourself  why  these  important  publishers 
selected  SCOTT  “Extra  High-Speed”  Units  and  Folders.  See  these  installations  in 
operation  .  .  .  SEE  BOTH  SIDES, 


Note  the  large  Arch-ways  which  permit  easy,  "man- 
sized"  entrance  into  each  working  unit  (from  both  the 
gear  and  drive  sides)  so  that  all  parts  are  readily 
accessible  and  adjustments  can  be  quickly  made. 


SCOTT 


DRIVE  SIDE  SCOTT  ENCLOSED  UNIT 

Well  Printed,  Neatly  Folded  Newspapers 

The  quality  of  the  printing  depends  upon  the 
quality  of  the  press. 

Economy  and  dependability  of  Scott  equipment 
provides  low  maintenance  printing  long  after  the 
initial  cost  is  forgotten. 


GEAR  SIDE  scon  ENCLOSED  UNIT 


Modernizing  .  .  .  Expanding  .  .  .  Planning  a  new  plant  .  .  .  CoiiHult  SCOTT  on  the 
faste^^t,  nio8t  versatile  newspaper  press  equipment  ever  developed. 

Literature  Available 

Buy  with  Confidence  . .  .  Buy  SCOTT 

WALTER  SCOTT  &  CO.  INC. 

PLAINFIELD,  NEW  JERSEY 
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NEW  LEADERS  join  E: 

tom 


The  World^sxl 


6E0RGE 

SOKOLSKY 


King's  list  of  all-time  feature  greats  is  unequaled  C 
Yet  each  year  King,  the  world's  biggest  syndicate  with  the  bed  mei 
features,  adds  still  more  feature  stars.  (Se| 

The  past  year  has  been  no  exception.  King  added  such  feature  (No 
champions  as:  Fulton  Lewis,  Jr.,  Gayelord  Hauser,  Bruce  Barton,  Red 

Rube  Goldberg,  Alexander  de  Seversky,  “Big  Ben  Bolt,"  “Hopalonji  1 


Cossidy,"  “Roy  Rogers,"  “The  Cisco  Kid,"  “Beetle  Bailey,"  end  I  feol 


KI^G  FEATURE 


235  EAST  45th  STREET 


ESTABLISHED  LEADERS 

make 

Leading  Syndicate 


On  the  way  to  newspapers  in  19S1  through  King  ore  such  tre¬ 
mendous  reader  attroctions  as  Walt  Disney's  "Alice  in  Wonderland" 
(September),  Fulton  Oursler's  "The  Greatest  Book  Ever  Written" 
(November),  and  the  national  Christmas  favorite,  "Rudolph  The 
Red-Nosed  Reindeer"  (December). 

This  policy  of  constantly  expanding  the  list  of  the  world's  best 
features  is  one  big  reason  why — year  after  year — King  Features 
is  the  newspaper's  greatest  asset. 


FMTUHES 

\  HOPilOfiQ 


n  FOR  ’51 !  j 


Red-Nosed  Reindeer 


BOOK 

toiffifi 


^**rsL 


SYNDICATE 


NEW  YORK  17,  N.  Y. 


Royal  Family 
Photo  Taboos 
Inspire  Others 


By  Doris  Willens 

London — Bonnie  Prince  Char¬ 
lie,  whose  picture  always  makes 
the  front  page  in  royalty-conscious 
Britain,  goes  for  a  buggy  ride  in 
a  public  park  with  his  nurse  and 
a  ^tective  every  day.  But  no  press 
cameraman  will  try  to  photo¬ 
graph  him. 

The  ban  on  pictures  of  the  two- 
year-old  Prince’s  public  outings  is 
only  one  of  the  many  restrictions 
— voluntary  and  otherwise — under 
which  press  photographers  oper¬ 
ate  in  Britain. 

In  fact,  the  control  of  photog- 
graphers  in  taking  pictures  of  the 
Royal  Family  has  been  so  “suc¬ 
cessful”  that  the  system  has  now 
mushroomed  to  cover  most  of  the 
organized  news  events  in  the 
country. 

Gets  to  Be  a  Habit 

Oxford-Cambridge  track  meets, 
international  soccer  matches,  major 
boxing  events,  Wimbledon,  the 
Football  Association  Cup  Final 
(the  most  popular  single  sports 
event  jn  Britain),  the  Lord  Mayor’s 
banquets,  visits  of  foreign  leaders 
to  Downing  Street — these  are  only 
a  few  of  the  events  at  which  press 
photographers  are  restricted. 

In  addition,  the  press  is  “re¬ 
quested”  to  respect  the  privacy  of 
the  Royal  Family.  Private  engage¬ 
ments — such  as  Princess  Margaret 
in  a  nightclub  or  with  an  unher- 
-are  not  to  be 


We  find  new 


UNTIE  knots 


The  tying  of  sheepshanks,  clove  hitches  and  square  knots  is  a  useful  skill. 
But  at  The  Mutual  Life,  we  try  to  find  ways  to  Mwtie  knots. 

We  mean,  of  course,  the  verbal,  legal  and  administrative  knots  that  tie  up 
service.  To  be  sure,  with  over  a  million  policyholders,  and  hundreds  of  differ¬ 
ent  kinds  of  life  insurance  contracts,  a  certain  amount  of  paperwork  and 
technical  language  is  necessary. 

But  we  are  continually  trying  to  reduce  red  tape.  Many  procedures  have 
been  simplified:  for  instance,  affidavits  are  no  longer  required  when  ix)licy- 
holders  want  to  make  changes  in  their  policies.  We  conduct 
classes  ii»  correspondence  and  set  up  guides  for  writing  simple 

I 

and  readable  letters.  Through  a  system  of  time  controls,  94%  I 
of  all  correspondence  is  now  answered  within  three  business 
days  or  less. 

These  are  a  few  examples  of  our  program  to  wwtie  knots.  Our 
purpose  is  to  make  life  insurance  understandable  to  those  we 
serve — and  to  give  as  efficient  service  as  the  most  critical  pol¬ 
icyholder  could  desire. 


aided  theater  party- 
,  photographed. 

A  newsreel  photographer  one 
k  day  spotted  Prince  Charles  playing 
‘  in  a  suburban  park  with  other 
youngsters  who  were  unaware  that 
I  their  new  friend  was  second  in 
I  the  line  of  accession  to  the  British 
I  throne.  The  photographer  shot  sev¬ 
eral  hundred  feet  of  film.  When 
;  the  pajace  learned  about  it,  the 
photographer  was  asked  to  sur- 
i  render  his  film.  He  did. 

.  Only  once  did  the  press  brave 
1  the  ban  en  masse — on  the  prince’s 
'  second  birthday.  Most  of  Fleet 
Street  sent  cameramen  to  the  park 
where  the  young  prince  rides  un¬ 
noticed  by  the  public. 

The  Duke  Was  Clever 
When  the  pictures  were  pub¬ 
lished,  the  Newspaper  Proprietors 
Association  made  it  known  that 
everyone  involved  was  liable  to 
possible  expulsion  from  the  rota¬ 
tion  system  that  governs  the  pho¬ 
tographing  of  the  Royal  Family. 
But  because  so  many  organizations 
had  broken  the  rule,  no  action 
was  taken.  The  press  was  told, 
however,  that  Princess  Elizabeth, 
the  boy’s  mother,  felt  enough  pic¬ 
tures  had  been  taken  and  that  the 
child  should  be  left  alone. 

Arrivals  and  departures  of  the 
Royal  Family  at  public  appear¬ 
ances  are  normally  a  photographic 
free-for-all.  No  pictures  are  cen- 


INSURANCE  COMPANY  oF  NEW  YORK 
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By  color  signals  the  Weather  Star  atop  our  Home  Office  building  flashes 
official  weather  forecasts. 


ALABAMA 
R««m  T.  Aaii 
Hwry  M.  Aytn 
Jra«<  E.  Chappell 
Grovar  C.  Hall 
Horace  Hall 
Richard  Ha^n,  Jr. 
Wllliaai  Mahoney,  Jr. 
Jamai  E.  Mills 
M.  Van  dar  Veer 
ARIZONA 
Wllllaai  H.  Johnson 
Williani  R.  M^aws 
Harry  Monlfonary 
ARKANSAS 
Harry  S.  Ashaiorc 
J.  N.  Haishall 
Don.  W.  Reynolds 
CALIFORNIA 
hdanchaslat  Boddy 
H.  F.  Bunaasiar 
Nonaan  Chanolar 
Frank  A.  Clarvoa 
Frank  C.  Cloafh 
Kenneth  S.  Conn 
Caorie  Griaias 
J.  A.  Gathde 
L.  D.  Hotchkiss 
Walter  P.  Jonas 
John  A.  Kennedy 
J.  R.  Knowland 
Lea  M.  MamaMn 
FMand  Palaier,  Jr. 
Carroll  Parcher 
Roy  Pinkerton 
VIrtil  M.  PInkly 
Charles  RycnaMn 
Paal  C.  Saiith 
Charles  A.  Storka 
R.  T.  Van  EtUKh 
Carl  F.  White 
COLORADO 
Edadn  P.  Hoyt 
Jack  Foster 
Frank  S.  Hoaf,  Jr. 
Palaier  Hoyt 
CONNECTICUT 
Herbert  Brachar 
Rofar  A.  Connolly 
William  J.  Foote 
C.  C.  Hamanway 
John  Day  Jackson 
Carl  E.  Linstrom 
E.  R.  hdcCalloaih 
Jamas  L.  hdcGovem 
William  J.  Papa 
h^.  Blanche  Smith 
J.  Vance 

William  W.  Vosbarih 
Gaorta  C.  Waldo  Jr. 
DELAWARE 
Elmar  Canniniham 
Albert  O.  H.  Grier 
Charles  Raasa,  Jr. 
DISTRICT  OF  COL. 
John  H.  Cline 
Herbert  F.  Com 
Herbert  Elliston 
Frank  L.  Dennis  * 
RoKoe  Drummond 
John  C.  Henry 
Aithar  l6ock 
David  Lawrence 
Walter  Lippmann 
B.  M.  hdcKelway 
Eaiana  Mayer 
John  O’Roarka 
Walker  Mona 
Frank  C.  Waldrop 
Jamas  R.  Wifains 
Mrs.  Pater  Millar 
FLORIDA 
J.  S.  C.  Ball 
ThoBMS  Hatan 
Tom  C.  Ha^s 
Lea  Hills 
Caleb  J.  KInf ,  Sr. 

E.  D.  LambrithI 

V.  Wm.  Newton,  Jr. 
John  Pannekamp 
Warren  H.  Plarca 
Nelson  P.  Poynler 
Joseph  F.  Smiley 
Hoke  S.  Wakh 
GEORGIA 
Robert  W.  Brown 
Wrlfhl  B^an 
Ralph  E.  McGill 
Joe  Parham 
Robert  Parks 
BartSbaby 

John  L.  Satllve 
Jack  Tarver 

W.  C.  Tackar 
ILblNOIS 
Milbam  P.  Akars 
Robatl  Barracks 
A.  T.  Barch 
Arnold  Bamatl 


V.  y.  Dallman 
Richard  Finnasan 
Vama  Joy 
Edward  Lindsay 
F.  M.  Lindsay 
John  F.  Lax 

J.  Loy  hdalonay 
William  hdaxwall 
Evaratl  Norlandar 
Henry  P.  Slana 
Laon  Stoll 
H.  Clay  Tala 
Basil  L.  Walters 
INDIANA 
Dow  Richardson 
Jamas  R.  Banham 
Frank  R.  Ford 
John  W.  Hillman 
Waltar  Lackrona 
F.  A.  Millar 
Eatena  C.  Palliam 
Eaiana  Palliam,  Jr. 
Don  Seism 
H.  B.  Snyder 
Jamas  A.  Slaart 

W.  R.  Walton 
CIIBord  B.  Ward 
IOWA 

E.  C.  Hoyt 
Philip  D.  Adler 
Harry  Boyd 
Frank  Eyarly 
W.  Earl  Hall 


John  R.  Herbert 
Lewis  R.  Hovay 
Charles  J.  Lewin 
Gaorta  E.  Minot 
Francis  P.  Marphy 
Harold  F.  Wbaelar 
Moses  H.  Williams 
L.  L.  Winship 
MICHIGAN 
K^kolm  W.  Binfay 
Wanan  S.  Booth 
Conrad  N.  Chatch 
H.  A.  FMxierald 
W.  S.  Gilmore 
Michael  A.  Gorman 
J  S.  Gray 
John  S.  Knlihl 
Glenn  hdacDoiMid 
Paal  A.  hdartin 
A.  L.  Millar 
Staart  H.  Parry 
Otto  Prassprkh 
Carl  M.  Saunders 
W.  E.  Scripps 
Dale  Stafford 
C.  D.  hdcNamae 
Aithar  Traanor 
J.  K.  Walsh 
Loais  A.  Weil 
Lea  M.  Woodruff 
John  F.  Wan 
MINNESOTA 
Ga^  A.  Nordin 


John  K.  Quad 
Frank  Howard  Ryan 
Gaorta  M.  Shook 
Allan  Smith 
Paal  E.  Smith 
Henry  Williams 
NEW  MEXICO 
Dan  Barrows 
Homer  Pickrall 
NEW  YORK 
Leonard  FeldaMn 
Vernon  Croop 
John  B.  Johnson 
Carl  W.  Ackerman 
Laurence  Antal 
ThoBMS  Barritan 
L.  R.  Blanchard 
Wallace  Brennan 
Robert  U.  Brown 
Beniamin  Carroll 
Richard  W.  Clarke 
Gaorta  A.  Cornish 
Gaorta  S.  Crandall 
William  O.  Dappint 
Jamas  R.  Doran 
Wilbar  Forrest 
Frank  E.  Gannett 
Julio  Garxoa 
William  H.  Grimes 
Dan  Harper 
W.  R.  Hears!,  Jr. 
Arthar  L.  HMtas 
Jack  R.  Howard 


Paul  Block,  Jr. 

E.  M.  Boyd 
Mkhaal  Bradshaw 
Harold  Carlisle 
Jamas  F.  Carroll 
Hardint  S.  Christ 
John  G.  Green 
Carl  D.  Groat 
^nlay  E.  Hart 
Clayton  G.  Horn 
Nat.  R.  Howard 
Jamas  S.  Jackson 
Hath  Kane 
Her^rt  Koahl 
Francis  P.  Locka 
Walter  Locka 
William  F.  Meat 
Ben  Maidanbart 
J.  A.  Meckstroth 
John  Moore,  Jr. 
John  B.  Malknay 
Grove  Patterson 
Rickard  Paters 
Philip  W.  Porter 
Murray  Powats 
John  D.  Raridan 
Paal  A.  Schrader 
Charles  Scripps 
Loais  B.  Senxer 
NortMn  Shaw 
Gaorta  SaMlhreed 
Robert  H.  Stopher 
Bert  A.  Teeters 


A  MESSAGE  OF  GRATITUDE  TO  THE  ASNE 

.  . .  For  its  cnnseless  vigilanca  in  knnping  open  thn  vital  channels  of  world  information 
as  the  predominant  force  in  preserving  democracy.  Our  country  owes  you  thanks  for 
serving  so  effectively  as  the  "watchdog"  of  freedom. 


Ralph  J.  Laysen 
Kenneth  hdacDoiMid 
A.  M.  Piper 
Forrest  Seymour 
Gene  Thome 
KANSAS 
Whitley  Austin 
W.  A.  Bailey 
Fred.  Brinkerhoff 
John  P.  Ftarris 
Sidney  F.  Ftarris 
Josaph  W.  Lee 
Marshall  Murdock 
Dolph  Simons 
O.  S.  Steaffar 
MIHon  Tabor 
KENTUCKY 
Joseph  LaGore 
A.  Y.  Aronson 
Barry  Bintham 
Russell  Briney 
James  S.  Pope 
Carl  A.  Saundars 
Tom  Wallaca 
LOUISIANA 
Hannan  B.  Deutsch 
Donald  M.  Ewint 
John  D.  Eivint 
W.  H.  Fitspalrick 
Clayton  Fritchay 
Mat  Gray 
Ckarlas  A.  Haien 
Gaorta  Haaly,  Jr. 

L.  K.  Nicholson 
MAINE 

John  O'Connell,  Jr. 
H.  Duncan  Oliphant 


Carroll  Binder 
Prevost  Coulter 
John  Cowles 

V.  E.  Fairbanks 
Harbert  Laaris 
Bernard  Riddar 
Gidaon  Savmoar 
David  Silvarman 
William  Stevan 
Paal  S.  Swansson 
MISSISSIPPI 
Hoddint  Carter 
T.  M.  Hedarman 
Fred  Sullens 
MISSOURI 
Robert  Blakely 
Henry  Bradley 
Arthar  V.  Barrowes 
Irvint  DHIiard 
Henry  J.  Haskell 
Norman  Isaacs 
Louis  LaCoss 
Joseph  Pulitier 
Joseph  PalHier,  Jr. 

E.  Lansiat  Ray 
Ban  Reese 

Elxey  Roberts 
Eliey  Roberts,  Jr. 

Roy  A.  Roberts 
C.  G.  Wellin^n 
NEBRASKA 

W.  E.  Christenson 
J.  E.  Lawrence 

R.  A.  MKonnell,  Jr. 
Joe  W.  Seacrest 
Frederick  Ware 
NEVADA 
Graham  Dean 


Roy  W.  Howard 
Edward  J.  Hathes 
John  Hama,  Jr. 

Edwin  L.  Jamas 
Alexander  Jones 
Vincent  S.  Jones 
A.  H.  KlrchhNer 
Clarence  Leitkton 
Jack  H.  Lockhart 
Lastar  Marhel 
Dwitkt  Marvin 
Barrorvs  Matthews 
Raymond  H.  McCaw 
Charles  Men 
Elmer  H.  Miller 
Paal  Millar 
Cllffo^  Nakn 
Wallaca  Odell 
Oxia  Raichlar 
Whitelaw  Raid 
Hath  W.  Robertson 
Gerald  Salisbury 
Dorothy  Schiff 
Frank  D.  Schroth 
Geette  R.  Shoals 
Fred  W.  Stein 
Hetry  G.  Stutx 
EtbertS.  Turner 
Frits  Updike 
Robert  Voorhees 
Edwin  B.  Wilson 
Lee  B.  Wood 
W.J.  Woods 
NORTH  CAROLINA 
Benjamin  F.  Park 
Josh  L.  Home 
Waltar  S.  Adams 
Jonathan  Daniels 


Kenneth  Toolll 
W.  G.  Vorpe 
Den  E.  Weaver 
Preston  Welle 
Dwitht  Yoant 
OKLAHOMA 
lams  bixby,  Jr. 

E.  K.  Gaylord 
Walter  Harrison 
N.  G.  Henthoraa 
Jankin  Jones 
Carl  K.  Staart 
OREGON 
Philip  Jackson 
Franh  Jenkins 
Philip  H.  Parrish 
Donald  J.  Sterlint 
PENNSYLVANIA 
Robert  S.  Bates 
Hath  Watnon 
Josaph  Artor 
Robert  J.  Arthur 
J.  Thomas  Barber 
Andrew  Bernhard 
William  Block 
I.  Z.  Backwaltar 
John  H.  Carter 
Ckarlas  Dresslar 
Eatana  Farrell 
M.  F.  Fertason 
W.  W.  Forster 
Edward  J.  Garrity 
Rabacca  Gross 
Garold  Harshman 
Frank  N.  Flawkins 
Allrad  G.  Hill 
Dean  M.  Hoffman 


Americas  Leading  Independent  Syndicate 


MARYLAND 
Nawton  Aiken 
HamlHon  Owens 
hriaclean  Patterson 
Paal  Patterson 
Neil  H.  Swanson 
Philip  M.  Warner 
MASSACHUSETTS 
Erwin  D.  Cankam 
David  F.  Connors 
T.  F.  Costello 
Paul  F.  Oalt 
John  H.  Crider 
Edward  J.  Delaney 
Mrs.  Minnie  Dwitht 
diaries  ^llather 
William  H.  Heath 


NEW  HAMPSHIRE 
Hath  R.  O'Nail 
NEW  JERSEY 
Warren  S.  Brown 
E.  Z.  Dlmitman 
Fred.  W.  Bartner 
Robert  Caldwell 
Robert  C.  Crane 
Albert  Dear,  Jr. 
Valentine  Fallon 
Lloyd  M.  Falmly 
Harry  B.  Haines 
Philip  Hockstain 
James  Kerney,  Jr. 
John  E.  Keroey 
William  McBride 
John  J.  McDonnell 


B.  S.  Griffith 
Ernest  B.  Hunter 
H.  W.  Kendall 
Colvin  T.  Leonard 
Santford  hriartin 
Charles  Robinson 
Don  C.  Shoemaker 
NORTH  DAKOTA 
Hal  S.  Davis 
Melvin  Oppetard 
H.  D.  Paalson 
OHIO 

Stanley  Baroatt 
Robert  C.  Barton  > 
Joseph  SetBMster 
Paal  Bellamy 
Gaorta  A.  Benson 


John  F.  James 
Robert  Johnson 
Earl  E.  Kayser 
Walter  Kt^ 
Waher  Lister 
E.  J.  Lynett,  Jr. 

W.  D.  Manslald 
Dean  McColloath 
Robert  McLean 
John  MeSweenay  . 
John  J.  Mead,  Jr. 
John  C.  Merrill 
Samaal  Miller 
John  L.  Morrison 
Joseph  T.  Marphy 
John  E.  Person 
W.  D.  Reimert 


Harrison  Smith 
J.  Hale  Steinman 
John  F.  Stainawn 
Jack  B.  Thompson 
RHODE  ISLAND 
Sevellon  Brown 
Savellon  Brown  III 
David  Patten 
Gaorta  W.  Potter 
Paal  LInwood  Smith 
SOUTH  CAROLINA 
Gaorta  Buchanan 
Judson  Chapman 
Wayne  Freeman 
Robert  HIH,  Jr. 

S.  L.  Latimer,  Jr. 

Talbot  Patrick 

,  Thomas  R.WarInt,  Jr. 
Carl  Daniel  Weimar 
SOUTH  DAKOTA 
F.  Christopherson 
Wanan  Monall 
Henry  J.  Schmitt 
TENNESSEE 
Brainara  Cooper 
Frank  R.  Ahltren 
Alvand  Dankleberter 
Colaamn  Harwell 
Loye  W.  Miller 
Charles  Moss 
Allred  D.  Mynders 
Charles  M.  Packette 
Edward  J.  Meeman 
Guv  L.  Smite 
James  G.  Stahlman 
TEXAS 

James  Chambers,  Jr. 
Robert  W.  Akers 
Tomme  C.  Oil 
Georte  Carmack 
B.  D.  Donnell 
Charles  Green 
Houston  Harte 
Mn.  Ovate  Hobby 
W.  J.  Hootan 
Waher  Humphrey 

T.  T.  Hunt 
Wesley  S.  Ixxard 
Robert  M.  Jackson 
Arthur  Laro 
Felix  McKnitht 
Allan  Marriam 
Jamas  M.  North,  Jr. 
Edwa^  M.  Poolay 
James  R.  Record 
William  Rattles 
M.  E.  Walter 

W.  W.  Ward 
Hany  C.  Withers 
UTAH 

Mark  E.  Petersen 
Ebick  B.  Davis 
J.  F.  FItxpatrick 
VERMONT 
Edward  F.  Oane 
John  S.  Hooper 
VIRGINIA 
Lenoir  Chambers 
John  H.  Colburn 
Virtinlas  Dabney 
J.  9.  Fishbam 
Robert  Glass 
Tom  Hanes 
Joseph  A.  Leslie,  Jr. 
Curtis  J.  Lyons 
W.  C.  Stoaffer 
Edward  A.  Wyatt 
WASHINGTON 
Frank  S.  Baker 
Carl  E.  Brailar 
Harold  Carrill 
Robert  W.  Lucas 
John  McClelland 
Rassell  McOate 
Edward  T.  Stone 
WEST  VIRGINIA 
Frank  A.  Knitht 
Raymond  Brewster 
Brooks  Cottle 
Henaan  Giaska 
Walker  Lont 
H.  R.  Pinckard 
WISCONSIN 
Marvin  H.  Creatar 
William  T.  Evjae 
Donald  Fertason 
H.  J.  Grant 
Wallaca  Lomoe 
Roy  L.  Matson 
WYOMING 
E.  P.  hria^n 
HAWAII 
Riley  H.  Allen 
Raymond  S.  Coll 
Lorin  Tkarston 
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NEW  ITU  DEMANDS 

THE  POWERFUL  International  Typographi¬ 
cal  Union  has  forced  the  smaller  and 
weaker  Commercial  Telegraphers’  Union  to 
make  demands  on  the  three  major  press  as¬ 
sociations  designed  to  hamstring  newspapers 
receiving  Teletypesetter  service. 

The  ITU  is  attempting  to  force  an  agree¬ 
ment  whereby  service  to  all  newspapers  on 
a  Teletypesetter  circuit  would  be  suspended 
if  one  of  them  had  a  labor  dispute  with  ITU. 

It  would  force  the  press  associations  to  rec¬ 
ognize  only  CTU  or  ITU  jurisdiction  over 
Teletypesetter. 

The  press  associations  have  rightly  reject¬ 
ed  the  demands  as  being  part  of  a  union 
conspiracy. 

This  is  the  beginning  of  the  long-awaited 
jurisdictional  battle  over  Teletypesetter  oper¬ 
ations.  ITU  has  been  lighting  against  Tele¬ 
typesetters  and  seeking  jurisdiction  over  their 
operation  in  each  individual  newspaper  plant 
that  installed  them.  The  growth  and  spread 
of  Teletypesetter  circuits  has  prompted  the 
typographical  union  to  seek  control  of  this  de¬ 
velopment  at  the  source — ^the  press  associa¬ 
tions.  Hence  its  pressure  on  CTU. 

The  sinister  character  of  the  ITU  tactics 
is  revealed  in  the  “or  else”  provision  of  its 
demand  on  the  other  union.  If  its  demands 
are  not  met,  ITU  threatens  to  go  to  the  AFL 
and  seek  complete  jurisdiction  over  all  press 
association  service.  Teletype  and  Teletype¬ 
setter,  on  the  ground  that  it  is  all  part  of 
the  reproductive  system  of  a  newspaper. 
There  are  some  who  believe  this  demand 
might  be  approved  by  AFL  because  of  the 
relative  size  and  strength  of  the  two  unions. 
If  it  should  be  approved,  the  CTU  members 
would  have  the  alternative  of  joining  ITU 
or  forming  an  independent  union  to  wage  a 
jurisdictional  fight  within  the  press  associa¬ 
tions. 

Such  a  development  would  be  as  disastrous 
to  newspaper  operations  as  would  press  asso¬ 
ciation  recognition  of  ITU  in  the  demands 
just  presented.  The  demands  have  been  re¬ 
jected  by  the  wire  services,  but  the  ITU 
strategy  has  been  revealed.  The  conspiracy 
brought  to  light  here  deserves  the  close  at¬ 
tention  of  all  publishers. 

PRESS  RELATIONS 

n  IS  COMFORTING  that  both  Air  Secre¬ 
tary  Thomas  K.  Finletter  and  Brig.  Gen. 
Story  Smith,  Air  Force  Public  Relations  Di¬ 
rector,  have  “regretted”  and  “apologized”  for 
the  manhandling  by  military  police  of  press 
photographers  covering  the  arrival  of  General 
MacArthur  in  Hawaii. 

Their  messages  give  assurance,  as  Mr.  Fin- . 
letter  puts  it,  “that  the  Air  Force  appreciates 
most  full  the  vital  importance  of  the  freest 
possible  operation  of  the  press  as  consistent 
with  our  democratic  system.” 

However,  the  incident  is  one  more  example 
of  misplaced  enthusiasm  or  ignorance  on  the 
part  of  officers  in  the  lower  echelons.  This 
is  not  the  first  time  this  has  happened  at 
events  involving  the  armed  services. 

Gen.  Smith  says  “we  are  retracing  the  facts 
of  the  incident.”  What  is  needed  is  reitera¬ 
tion  of  policy  and  orders  from  the  top  on 
down  the  line  in  all  the  services.  It  happens 
infrequently,  we  know,  but  it  shouldn’t  hap¬ 
pen  at  all. 


Cast  thy  bread  upon  the  waters:  for  thou 
Shalt  find  it  after  many  days. — Ecclesiastes, 
XI;  1. 


PRESS  INSTITUTE 

The  International  Press  Institute  has  come 

into  being  with  the  promise  of  becoming 
a  powerful  instrument  for  better  understand¬ 
ing  among  the  free  peoples  of  the  world. 

Financed  by  grants  of  $270,000  from  the 
Rockefeller  and  Ford  Foundations,  the  Insti¬ 
tute  is  assured  of  a  three-year  period  of  for¬ 
mation  and  progress  without  the  financial 
problems  that  usually  beset  organizations  of 
this  kind.  This  represents  90%  of  its  bud¬ 
geted  expense,  the  balance  of  $10,000  per 
year  to  come  from  the  participating  members. 
After  three  years  the  Institute  will  become 
self-sustaining  supported  only  by  the  newspa¬ 
pers  and  editors  who  participate.  If  the  aims 
and  ambitions  of  the  Institute  founders  are 
realized  there  should  be  no  question  of  its 
permanent  character. 

There  is  no  substitute  for  personal  contact 
in  building  closer  understanding.  The  Insti¬ 
tute  idea  could  not  be  improved  as  a  vehicle 
for  bringing  the  peoples  of  the  free  nations 
more  into  harmony  through  the  close  associa¬ 
tion  and  understanding  of  their  newspaper 
editors.  With  an  adequate  budget  its  studies 
and  seminars  will  go  far  toward  improving 
news  and  editorial  techniques,  dissemination 
and  coverage  of  news,  and  understanding  of 
the  freedom  and  responsibilities  of  the  press, 
to  name  only  a  few  objectives. 

We  have  no  doubt  that  the  Institute  will  be 
welcomed  and  supported  enthusiastically  by 
newspaper  editors  in  other  free  nations.  They 
have  a  background  of  international-minded- 
ness  which  many  of  our  editors  do  not  pos¬ 
sess. 

But  one  of  the  hazards  is  that  not  more 
than  a  few  U.  S.  editors  will  participate. 
Lester  Markel  of  the  New  York  Times,  pro¬ 
poser,  guiding  spirit,  and  founder  of  the  In¬ 
stitute,  commenting  on  this  danger  said;  “We 
have  rejected  physical  isolationism.  But  there 
are  still  those  among  us  who  cling  to  mental 
isolationism,  who  believe  that  we  can  shut 
ourselves  off  from  the  great  currents  that 
sweep  the  world.  That  is  more  dangerous  even 
than  physical  isolationism,  because  we  have 
entered  upon  a  period  in  which  ideas,  more 
than  arms,  will  determine  the  outcome.  The 
jet  planes  of  ideology  travel  further  and 
faster  than  the  speediest  of  our  bombers.” 

If  U.  S.  newspaper  editors  will  participate 
wholeheartedly  in  the  International  Press  In¬ 
stitute  they  will  not  only  help  mend  the 
cracks  in  the  bulwarks  of  the  free  press 
around  the  world  but  they  will  contribute 
mightily  toward  solidarity  of  the  free  na¬ 
tions  working  toward  world  peace. 


RUMELY  CONVICTION 

EDWARD  A,  RUMELY,  executive  secretary 

of  the  Committee  for  Constitutional  Gov¬ 
ernment,  was  convicted  by  a  jury  in  Washing¬ 
ton  for  contempt  of  Congress  for  refusing  to 
give  the  names  of  those  who  purchased  quan¬ 
tities  of  books  published  by  the  Committee. 

Too  many  side  issues  have  been  injected 
into  this  case. 

Suspicion  has  been  cast  on  Dr.  Rumely’s 
motives  and  integrity  by  recalling  his  convic¬ 
tion  after  World  War  I  along  with  two  at¬ 
torneys  on  a  charge  of  conspiring  to  make 
an  improper  report  to  the  Alien  Property 
Custodian  concerning  the  financing  of  his 
purchase  of  the  New  York  Daily  Mail.  Pro¬ 
secuted  under  the  “Trading  With  the  Enemy 
Act”  Dr.  Rumely  at  times  has  been  accused 
erroneously  of  being  convicted  as  a  “German 
agent.”  Actually,  he  and  the  two  attorneys 
were  given  a  full  pardon  by  President  Cool- 
idge  on  the  recommendation  of  Attorney  Gen¬ 
eral  Harlan  Stone,  the  prosecuting  attorney 
and  the  trial  judge  acting  in  concert  with  11 
of  the  jurors  on  the  basis  of  new  evidence 
which  had  been  withheld  at  the  trial. 

Suspicion  has  been  cast  on  the  motives 
and  integrity  of  the  Committee  for  Constitu¬ 
tional  Government  by  labor  leaders.  Fair 
Dealers  and  New  Dealers. 

These  issues — the  merit  of  the  work  of 
the  Committee,  and  the  career  of  the  per¬ 
sonality  involved.  Dr.  Rumely — have  no  bear¬ 
ing  on  the  problem. 

Judge  Richmond  B.  Keech  instructed  the 
jurors  they  only  had  to  find  Dr.  Rumely  had 
committed  “willful  default”  to  return  a  guilty 
verdict.  There  need  not  have  been  an  evil 
or  bad  purpose  for  the  refusal,  the  jury  was 
told,  for  a  witness  decides  at  his  own  peril 
whether  he  has  “a  legal  right”  to  refuse  to 
produce  information  desired  by  probers. 

The  defendant  took  the  position  he  was 
“morally  obligated”  to  take  the  course  he 
did;  that  he  was  under  instructions  from  the 
Committee’s  trustees  to  stand  upon  a  strict 
interpretation  of  the  Constitution’s  Bill  of 
Rights. 

The  Buchanan  Committee  which  brought 
the  contempt  citation  defined  lobbying  as 
“any  attempt  by  individuals  or  groups  to  in¬ 
fluence  government  decision.”  If  the  court 
declares  publication  of  a  book  is  lobbying 
then  how  long  before  magazine  and  newspa¬ 
per  articles  are  included?. 

Congressmen  and  Senators  receive  dozens 
of  books  and  clippings  every  day  revealing 
various  phases  of  public  and  private  opinion 
on  controversial  legislation.  There  is  no  com¬ 
pulsion  for  them  to  read  them.  There  is  no 
compulsion  for  them  to  believe  what  they 
read. 

Here  is  an  organization  that  happened  to 
be  registered  as  a  lobbyist.  Is  the  court  going 
to  declare  because  of  that,  it  cannot  publish 
opinions  on  legislation  without  revealing  who 
else  might  subscribe  to  those  views  by  buy¬ 
ing  the  book?  Are  then  other  publishers  of 
similar  views  in  books,  magazines  and  news¬ 
papers  going  to  be  required  to  register  as 
lobbyists? 

We  wonder  if  the  Washington  jury  weighed 
the  greater  issues  at  stake  and  we  hope  the 
courts  ultimately  will  get  to  the  heart  of  the 
matter  and  defend  the  right  to  publish  and 
buy  political  literature  without  political  in¬ 
timidation. 
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PERSONAL 

MENTION 


J.  C.  (Jake)  Smyth,  publisher 
of  the  Liberty  (Tex.)  Vindicator, 
is  the  new  president  of  the  Texas 
Gulf  Coast  Press  Association. 

Malcolm  Epley,  editor  of  the 
editorial  page  for  the  Long  Beach 
(CaHf.)  Press-Telegram  and  for¬ 
merly  for  18  years  managing  edi¬ 
tor  of  the  Klamath  Falls  (Ore.) 
Herald  &  News,  has  been  named 
assistant  executive  editor  of  the 
Press-Telegram. 

Mark  Ethridge,  publisher  of 
the  Louisville  (Ky.)  Courier  Jour¬ 
nal  and  Louisville  Times,  an¬ 
nounced  he  had  declined  a  request 
by  President  Truman  to  head  a 
new  psychological  warfare  board 
in  the  State  Department  for  sev¬ 
eral  reasons,  including  conserva¬ 
tion  of  his  health. 

George  W.  Greene,  editor  of 
the  Waupun  (Wis.)  Leader-News 
and  a  leader  in  Wisconsin  Press 
^ociation  affairs,  suffered  slight 
injuries  recently  in  an  automobile 
accident. 

Russell  H.  Costello,  general 
manager  of  the  Lewiston  (Me.) 
Daily  Sun  and  Evening  Journal,  is 
the  new  president  of  the  Maine 
Daily  Newspaper  Publishers  Asso¬ 
ciation,  succe^ing  James  D.  Ew¬ 
ing  of  the  Bangor  Commercial. 

Miss  Ade  Banks,  editor  of  the 
Burbank  (Calif.)  News,  was 
awarded  a  life  membership  in  the 
Parent-Teacher  Association  at  Bur¬ 
bank  April  12. 

Milton  L.  Fleetwood,  editor 
and  publisher  of  the  Cartersville 
(Ga.)  Tribune-News,  has  been  ap¬ 
pointed  on  the  newly-organiz^ 
Georgia  Historical  Commission. 

Carl  P.  Miller,  president  and 
publisher  of  the  Wall  Street  Jour- 
nats  Pacific  Coast  edition  and 
president  of  the  San  Gabriel 
(Calif.)  Valley  Newspapers,  Inc., 
h«  been  nam^  governor  of  Dis¬ 
trict  160  of  Rotary  International. 

Carl  L.  Esten,  publisher  of 
Longview  (Tex.)  News  -  Journal, 
has  received  the  Longview  Opti¬ 
mist  Club’s  “Outstanding  Citizen 
Award  for  1950.” 

Marvin  Ross,  publisher,  Palos 
Verdes  (Calif.)  News,  suffered 
chest  injuries  and  face  cuts  in  an 
auto  collision  recently. 

Charles  E.  Kellogg,  general 
manager  of  the  Hour  Publishing 
Co.,  which  publishes  the  Norwalk 
(Conn.)  Hour,  is  observing  his 
50th  year  with  that  newspaper. 


On  the  Business  Side 


George  A.  Gearhart,  a  former 
employe  of  the  newspaper,  has  re¬ 
joined  the  Fayetteville  (Ark.) 
Northwest  Arkansas  Times  as  ad¬ 
vertising  and  promotion  manager. 
A  son  of  Sam  E.  Gearhart. 
Times  vicepresident  and  general 
manager,  he  has  been  editor  of 
the  Joplin  (Mo.)  Globe  and  News 
Herald  for  the  last  three  years. 

Charles  D.  Heeler,  formerly 
with  the  Detroit  (Mich.)  Times 
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FLASHBACK  TO  WORLD  WAR  II— Bill  Mauldin  recalls  some  of 
the  noted  byliners  of  1941-45  at  a  briefing  with  General  Bradley. 
Seated  right  in  front  are  the  late  Ernie  Pyle,  and  Hal  Boyle  of  AP. 
A  little  to  the  right  is  A.  J.  Liebling  of  the  New  Yorker  and  standing 
in  rear  are  Clark  Lee  of  INS,  Don  Whitehead  of  AP  and  Charles 
C.  Wertenbacker  of  Time-Life.  Over  to  the  left  are  Maj.  C.  B.  Han¬ 
sen,  the  late  H.  R.  Knickerbocker  and  Will  Lang  of  Life.  The  Maul¬ 
din  sketch  illustrates  the  installment  of  General  Bradley’s  memoirs 
in  Life  for  April  16  and  is  reprinted  with  Life’s  permission. 

and  the  American  Legion  Mag¬ 
azine,  has  joined  the  Detroit  staff - 

of  U.  S.  News  &  World  Report 
as  sales  representative. 

Robert  Holland  has  been  ap¬ 
pointed  manager  of  the  classifi^ 
advertising  department  of  the  Ox¬ 
nard  (Calif.)  Press-Courier.  Mr. 

Holland,  who  was  a  member  of 
the  display  staff,  succeeds  Clyde 
Minnis,  who  is  retiring.  Mr.  Min- 
Nis,  who  had  been  classified  ad¬ 
vertising  manager  for  the  Omaha 
(Neb.)-  World-Herald  and  the 
Washington  (D,  C.)  Times-Herald 
before  joining  the  Press-Courier, 
created  many  records  in  classified 
for  the  smalltown  daily. 

J.  Pearson  Miller,  who  was  in 
charge  of  the  business  page  on  the 
Harrisburg  (Pa.)  Telegraph  prior 
to  that  paper’s  suspension  in  1948, 
has  be^me  advertising  manager 
of  the  Milton  (Pa.)  Evening 
Standard.  J.  Ray  Yocum,  a  com¬ 
mercial  artist,  has  been  named  as¬ 
sistant  advertising  manager. 

George  P.  Generas,  in  the 
Milton  (Pa.)  Evening  Standard’s 
circulation  department  23  years,  is 
newly-named  circulation  manager. 

F.  B.  Cunningham,  national  ad¬ 
vertising  manager  for  the  Topeka 

for  April  21,  1951 


(Kan.)  Daily  Capital,  was  honor ' 
guest  at  a  luncheon  commemorat- ' 
ing  tlw  40th  anniversary  of  his  ! 
connection  with  Capper  Publica- ' 
tions,  Inc.  H.  S.  Blake,  vicepresi¬ 
dent  and  general  manager,  was 
host. 

Charles  Filby,  former  advertis¬ 
ing  manager  of  the  Casa  Grande 
(Ariz.)  Dispatch,  has  been  named 
advertising  and  display  manager 
of  the  Montgomery  Ward  branch 
store  in  Phoenix,  Ariz. 

Miss  Jan  Stuart  has  joined  the 
display  advertising  departments  of 
the  Yakima  (Wash.)  Morning 
Herald  and  the  Yakima  Daily  Re¬ 
public  as  a  clerk. 

Norman  J.  Blanchard  has  been 
named  circulation  manager  for  the 
Athol  area  for  the  Worcester 
(Mass.)  Telegram  and  Evening 
Gazette. 

Clayton  Beaver,  former  circu¬ 
lation  manager  of  the  San  Fran¬ 
cisco  Call-Bulletin  and  the  Oak¬ 
land  (Calif.)  Post-Enquirer,  and 
now  in  circulation  sales  promotion 
work,  is  convalescing  from  an  op¬ 
eration. 

Thomas  L.  Moran,  assistant 
business  manager  of  the  Scranton 
(Pa.)  Times,  has  been  elected  a 
director  of  the  Scranton  Chamber 
of  Commerce. 

In  the  Editorial  Rooms 

Ed  Laubengayer,  Topeka 
(Kan.)  State  Journal  telegraph 
editor,  has  been  elected  chairman 
of  the  Kansas  Associated  Press 
Wire  Editors  Association,  succeed¬ 
ing  E.  Lawson  May,  Hutchinson 
News-Herald. 

Joseph  A.  Endler  of  the  New 
York  Herald  Tribune  staff  has 'I 
been  elected  president  of  the 
Newspaper  Reporters  Association 
{Continued  on  next  page) 


Thinking  about 

PAPER,  MISTER? 

Are  you  looking  for  ways  to  ex¬ 
tract  the  last  ounce  of  circulation 
^and  readership  value  from  every 
precious  pound  of  newsprint?  One 
way  is  to  replace  unproductive 
features  with  proved  CHICAGO 
SUN-TIMES  SYNDICATE  features. 
See  our  full-page  listing  in  this  issue — or  better 
still,  drop  in  on  us  at  the  Waldorf  during  the 
ANPA  convention  for  complete  details  on  our 
tested  features,  tailored  to  meet  your  needs, 

HARRY  BAKER  JOHN  J.  CORCORAN  EUGENE  V.  DOWNEY 

SUN-TIMES 

reice. 

211  W.  Wackw  Drive,  Chicaao  b  Harry  B.  Balter,  General  Manager 
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the  New  York  World-Telegram 

Personal  and  Sun,  discussed  the  smoke  THE  FOURTH  ESTATE  .  .  .  Bv  TlGIlt 

j  ,  nuisance  in  an  address  before  the 

continued  from  page  71  women’s  City  Club  of  New  York.  ^  ■ 

_  .  Ross  Munro  of  the  Southani  Pm  \ /T'rii  I  lo  o  o  I  I  ^  I  I  I 

^  New  York  succwding  Alfred  parliamentary  Bureau  has  left  the  Pi  -T-r  I  [T^  l/Tl  \^\ 

Clkkk,  New  York  Times.  Ottawa  (Ont.)  Parliamentary  I 

Robert  P.  Hardin,  copyreader  Gallery  to  take  a  post  with  ^  jF'&T 

for  the  Honolulu  (Hawaii)  5tar-  Kunconver  (B.  C.)  Province, 

Btt/ferm.  has  become  terrimrial  in-  the  Southam  newspapers. 

formation  chief  for  the  Office  of  \|unro  was  a  war  correspon-  tK  \mH/H 

Price  Stabilization.  Carol  Lou  for  the  Canadian  Press  in  '//  iLli Wh  , 

Tippit,  a  reporter,  wil  leave  May  ^ar  II.  V/  I  A  \  \  T  f  L 

1  fo  JO'n  |he  staff  of  the  Anchor-  gillett,  reporter  for  the  11  I  A  j  |  JLjvNj  V  1  * 

flge  (Alaska)  News  and  another  ^o/io/m/«  (Hawaii)  Star-Bulletin,  (  7  l 

reporter,  Richard  R.  Williams,  has  become  manager  of  the  Hono-  \\  \  <  Ai  I  i  1 M  'v  L  V  A  I 

has  pned  the  Navy  s  printing  and  ,u,y  Symphony  Orchestra.  )\  \  'lA  I  If  f  IK  h 

publications  division.  Clifford  F.  Burton,  sports  edi-  / 

•  A-  tor  of  the  Meriden  (Conn.)  Rec-  (  [V^  Vv  L  1  J  5  \  \ 

ing  editor  of  the  Gflinesvi We  (Ga.)  be  honored  at  a  testi-  \  '  W  I  7  Kw  /V  h  \l  1 

Times  and  1949  graduate  of  the  ^^onial  dinner  May  7  in  honor  of  \l  A  ' 

Universffy  of  Gwrgia  s  Henry  W.  j^is  25  years  in  the  newspaper  )  “  ^  I  \l  |  /\  ,  \  ^  I  /\  •  Vi 

Grady  School  of  Journalism,  has  jjeld  (  I  lll^I  M  i\\\  /\  ^ 

s^'‘®tary  Martin,  former  editor  and  \  j  /l^l  I  \  l\\\  j  -r^ 

of  the  Gainesville  Chamber  of  feature  writer  for  daily  and  weekly  /  /^Ivl  VK  \  *  ^ 

Commerce.  .  „  ,  newspapers  in  the  Long  Beach,  ^  M 

Murray  Davis,  staff  writer  for  Calif.,  area,  has  assumed  duties  >*1^ 

— i— -i«>  as  editor  of  Western  Family  Pre-  ‘‘P™  the  publisher;  never  mind  what  our  masthead  says!” 

EDITOR  &  PUBLISHER  view,  a  bi-weekly  publication  serv-  —————— 

Every  Saturday  tince  1884  13,000  grocers,  advertisers  and  Carolina  University  School  of  named  feature  editor  of  the  St. 

:  -  food  brokers  in  four  western  Journalism,  he  has  been  assigned  Louis  (Mo.)  Globe-Democrat. 

With  which  h..  been  menred:  The  journ.ii.t,  ^  ,  to  the  AP  in  Raleigh  for  two  ycars.  Jack  Jackson,  sports  writer  for 

^  Mtahiiihed  March  24.  1884;  Newtpaperdom,  James  C.  THOMSON,  jR.,  Yale  Ralph  Howland,  news  editor  the  Atlanta  (Ga.)  Constitution 
^  ^d*itor  it^iiiuh!!r  n£r“u.  V*iBoi ' AJ?^*  1953,  has  been  elected  of  the  Charlotte  (N.  C.)  bureau  since  1948,  has  been  named  ath- 

tiain*.  Febnia^  i,’i925.  TlUn  Paien\^ard  chairman  of  the  1953  editorial  of  the  Associated  Press,  has  been  letic  publicity  director  at  Georgia 

!  Rcgiyred.  Cootenucopyrighted  1951.  board  of  Yale  University  Daily  transferred  to  the  ap’s  Washington  Tech  to  succeed  Chick  Hosch, 

^j'amu  WmicHT*B”  News,  New  Haven,  Conn.  bureau.  A  graduate  of  Duke  Uni-  who  has  resigned  to  enter  the 

'  PrrlS^ii  Stan  Smith,  secretary-manager  versity,  Mr.  Howland  started  his  newspaper  publishing  field  at  In- 

,  ’  dnurai  PiMtetien  ojUts:  of  the  Georgia  Press  Association,  news  career  on  the  Henderson  dianola,  Miss. 

42nd  St*ISdB^dwrrNjr  Y  V  called  to  do  a  week’s  active  (N.  C.)  Dispatch.  Later  he  Clifford  D.  Simak  news  editor 

TeU^mui:  '  duty  with  the  Army  at  Ft.  Leav-  worked  on  the  Durham  (N.  C.)  of  the  Mineapolis  (Minn.)  Star, 

BRyant  11.3052.  .SOM,  3054,  3055  R  3056  enworth,  Kan.  Herald-Sun,  Raleigh  (N.  C.)  News  is  the  author  of  a  science  fiction 

FA/ Gene  Di  Mario,  former  Cm-  and  Observer  and  the  Goldsboro  novel,  ‘Time  and  Again,”  being 
RontaT  t).  baoww  H  <^‘anati  (O.)  Post  reporter,  has  (N.  C.)  News-Argus  before  join-  published  this  spring  by  Simon  and 

WALcaa,  hiaiupnt  iditor-,  Dwight  BiimLi  been  named  advertising  manager  ing  the  ap  in  1937.  Schuster. 

fiwI?*Eaw!ilKHOL**R'*  Betty  Ann  CHANDLER,  gradu-  ROBERT  L.  HoFFORD,  poHce  rc- 

>Ni  McMastcb,  HASLiriTl  RALPH  OsBORN  has  been  pro-  ate  of  the  Henry  W,  Grady  School  porter,  Philadelphia  (Pa.)  Bulle- 

l^erUn.  *  motcd  to  head  copy  boy  in  the  of  Journalism  at  the  University  of  tin,  was  honored  at  a  luncheon  in 

Leach  Lahet,  Cincinnati  (O.)  Times-Star  edi-  Georgia  and  who  had  reportorial  the  Pen  and  Pencil  Club  April  13 
Merirtini^ tnd'gnwckMefuiuT-.  nomT^p'.  forial  room,  succeeding  Barry  experience  on  the  Cobb  County  in  commemoration  of  45  years 
W,  Oirt^  <4  Circidation;  Geokgb  h.  Joslin,  gone  with  the  Army  Air  (Ga.)  Times  and  the  Marietta  service  with  the  paper.  The  lunch* 
iailvm  Fo^ce.  (Ga.)  Journal,  has  won  a  $1,000  eon  was  given  by  police  adminis- 

Boaaiea,  ddtertisint  Prodiution  Managtr.  Mrs.  Dorothy  Dunlap  Mc-  fellowship  to  the  University  of  In-  tration  reporters  at  City  Hall  from 

J^"**"**” D-  c.,s«r/a«.  James  L  Butleh,  Cain  has  joined  the  staff  of  the  diana  and  will  work  there  next  the  Philadelphia  papers  and  news 

Oshkosh  (Wis.)  Daily  Northwest-  year  on  a  doctorate  in  English.  services. 

"Shuate  BuffM  810  London  Guaranu7~Q  ^s  assistant  society  editor.  Leo  V.  Gannon,  managing  edi-  Curt  L.  Heymann,  European 

Atcid^  Rtdt.  iusmk  Mickitan  Are.,  Cki-  JiMMY  WALKER,  graduate  of  the  tor  of  the  Green  Bay  (Wis.)  Press  correspondent  of  United  Nations 
Beahdekbue^'  £.“°BLACEi  Henry  W.  Gtady  School  of  Jout-  Gazette,  has  been  elected  presi-  JPorW  for  three  years  and  formerly 

Adtertising  Rtfresntatnt. _  nalism  at  the  University  of  Geor-  dent  of  the  Rotary  Club  of  Green  for  15  years  with  the  New  York 


By  Trent 


“I’m  the  publisher;  never  mind  what  our  masthead  says!” 


Comnnciai  Tnst  gia,  has  joined  the  editorial  staff  Bay, 


Times,  has  returned  to  the  United 


Pe.^\a.  RhtenhwHr  ^ast[^i^ETa‘‘w’.  Douglas  (Ga.)  Enterprise.  Thomas  MacCabe  has  left  th<*  States  for  a  brief  visit. 

Deacohetti. _ '  Julius  M.  Klein,  repwrter-in-  rim  of  the  Utica  (N.  Y.)  Daily  Erwin  R.  Savelson,  New  York 

Campbell  Watsoh,  Mitti  vestigator  for  the  St.  Louis  (Mo.)  Press  for  the  Wall  Street  Journal.  Mirror  staffer,  has  been  appointed 
Panfit  "coa^'AdJ^ng  successor,  the  Star-  Mrs.  Marjorie  S.  Miele  has  an  administrative  assistant  to  New 

^HCAH  A.  Scott,  Suiu  2.  PenAtmit,  MiOs  Times,  from  1925  to  1944,  has  been  appointed  to  the  publicity  York  State’s  attorney  general, 

znfi’ ^alkir/’B^Snord  ^  appointed  public  information  staff  of  Hearst  Magazines,  Inc.  Nathaniel  Goldstein. 

Dupkirk  8-4151. _ *  nge  s  .  e.  jq  Louis  Mayor  Mrs.  Miele,  formerly  with  the  Paul  A.  Tierney,  former  news- 

"^don,  England  ogue;  Alwh  Delafone,  Joseph  M.  Darst.  Mr.  Klein  was  New  York  Daily  News,  will  han-  paperman,  has  resigned  from  the 
fftwiyLonJoii^iv^'/rT*  Haryltkont  with  the  Chicago  Sun  and  Sun-  die  newspaper  and  television  fash-  $7,500-a-year  post  as  public  rela- 

France,  Editor  6.  Lawceuiah  48  Fimcs  from  1944  to  1948,  and  ion  publicity  for  Town  &  Country,  tions  director  for  the  State  Uni- 
Aveniie  de  Parii,  Vincennet  (Seine),  dopie*  later  in  public  relations  work  in  HarpePs  Bazaar,  Cosmopolitan  versity  of  New  York. 

Housekeeping  Mag-  Robert  Staff,  Denver  (Colo.) 
Farii  (ler)  France.  be  paid  $7,500  a  year.  azines.  Post  staff  writer,  has  been  granted 

SuaacEimoN  Rates:  By  mail  payable  in  ad-  Vernon  Louviere,  former  po-  ROBERT  TwEEDWELL  has  been  a  leave  of  absence  to  accept  a 
Vear^  Caaad  *”$5*^'’ F  reporter  of  the  New  Orleans  named  real  estate  editor  of  the  temporary  appointment  as  an  in- 

indu^ng  Year  Bmk  num^r.  (La.)  States,  is  now  a  reporter-  Denver  (Colo.)  Post.  He  succeeds  structor  of  journalism  at  Florida 

Charter  Member  Audit  Bureau  of  grcuiationa.  rewrite  with  the  St.  Louis  (Mo.)  ToM  SWEARINGEN,  who  resigned  to  State  University  in  Tallahassee. 
DISPLAY  ADl^'RnsiNG  RATES  Star-Times.  become  public  relations  director  Joseph  E.  Hoffman,  Wheeling 

c-  T-*  T..’®  Sam  Summerlin  of  the  Raleigh  for  the  Water  Resources  Develop-  (W.  Va.)  News-Register  reporter, 

T*”**  ~un«»  Timet  Timea  Timea  G.)  bureau  of  the  Associated  ment  Corp.,  Denver.  has  been  elected  president  of  the 

ipg.  $376  $320  $300  $275  $250  Press  has  been  assigned  to  the  ap  Francis  A.  Klein  has  been  Ohio  County  Chapter  of  the  So- 
Kwl  116  loo  *#5  *B0  *80  it  New  York  City  made  music  and  art  critic  of  the  ciety  for  Prevention  of  Cruelty  to 

Hre*  75  66  60  65  60  preparatory  to  an  overseas  assign-  St.  Louis  (Mo.)  Globe-Democrat.  Animals. 

Vt  P6*  45  38  35  33  80  [  ment.  A  graduate  of  the  North  Paul  Dieadway  was  recently  {Continued  on  page  74) 
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“SERVICE  to  the  AMERICAN  PEOPEE” 

in  the  FIELD  of  GENERAL  REPORTING 


EDWARD  B.  SIMMONS 
Winner  1950 

For  his  superb  article 
on  the  historic 
SACCO  VANZETTI  case 


SIGMA  DELTA  CHI 

Professional  Journalistic  Fatemity 
presents  its 

DISTINGUISHED  SERVICE  AWARD 

and  a  Bronze  Medallion  to 

EDWARD  B.  SIMMONS 

of  the 

New  Bedford,  Mass.,  STANDARD-TIMES 


ONE  of  JOURNALISM’S 
TOP  NATIONAL  AWARD 

comes  again  to 
THE  NEW  BEDFORD 
STANDARD-TIMES 


BASIL  BREWER 
W  inner  1940 

For  his  series  of  articles  which 
awakened  the  nation  to  the 
weaknesses  in  our  national 
defense  before  World  War  II 


in  recognition  of  his  service  to  The  Ameri¬ 
can  People  and  the  profession  of  journal¬ 
ism  through  outstanding  accomplishment 
during  the  year  1950. 

IN  THE  FIELD  OF 
GENERAL  REPORTING 


T)ie  Standard^mes 

"The  Nation’s  Best-Read  Newspaper'' 

NEW  BEDFORD.  MASSACHUSETTS 


editor  &  PUBLISHER  for  April  21,  1951 


SYNDICATES 


Personal 


Koga,  New  York  correspondent 
for  the  Honolulu  (Hawaii)  Star 


*Mac*s*  Memoirs 
Tantalizing  Question 


By  Jane  McMoster 


Star  will  be  taken  over  by  Tru 

Anybody  who  doesn’t  devote  though  the  Hearst  papers  were  man  Richardson,  wire  editor, 
some  wordage  to  Mac  Arthur  this  going  all  out.)  Claude  V.  Warren,  assistan 


n’t  Bulletin,  in  Jersey  City,  N.  J. 

_ P^se  72  Lorraine  Lowden,  New- 

WiLLiAM  H.  Epperson,  Shawnee 
(Okla.)  News-Star  city  editor,  has 

resigned  to  accept  a  position  as  ERICKson.  U.  S.  Army, 

state  representative  for  the  Na-  ^ , 

tional  Foundation  for  Infantile 
Paralysis.  His  post  on  the  News- 

Ctov  tsrtll  Ka  folrAn  /WAr  Ku  Toil,  tricia  Hurd,  of  the  Post  display 


week  is  a  rotten  egg.  So  here  we 
go.  The  firing  of  the  five-star  gen- 


11  Will  uc  uwi  uv  j  A^^it  n 

tN  Richardson,  wire  editor. 

Cl  AiiDF  V  Warren  assistant  Roy  Jack  Cross,  staff  reporter 

for  the  Athens  (O.)  Messenger,  to 


Chances  were  some  syndicates  telegraph  editor  of  the  Mont-  puyLLis  A  LaVelle 

^ere  interested  mainly  now  in  the  gomery  (Ala.)  Advertiser,  and  ,  riwlf  nf  Courts 

_ _  _ Vfnc  w.DDEM  havA  annoiinrpH  thp  county  cierK  ot  L^ourts, 


eral  hardly  caught  the  syndicates  big  meat — MacArthur’s  memoirs  Mrs.  Warren  have  announced  the 
off  guard.  Bell  was  sitting  pretty  — an  item  that’s  excited  syndicate  birth  of  a  son.  j 


with  John  Gunther’s  book,  “The  curiosity  for  years.  The  question  Carl  Healey,  west  Scranton 
Riddle  of  MacArthur,”  which  had  this  week  was  “Is  they  is  or  is  correspondent  for  the 

been  sold  as  a  serial  with  moder-  they  ain’t  and  who’s  got  the  inside  (PR-)  Times,  has  been 

ate  success  up  until  that  time  and  track?”  Citation  of  Merit  in  rei 

began  running  April  2.  Post-Hall  columnist  Robert  S.  of  the  work  he  has  done  i 

After  MacArthur’s  march  across  Allen  reported  (in  a  previously  of  the  Order  of  DeMolay. 

front  pages,  as  might  have  been  prepared  dispatch  that  ran  April 
expected,  sales  boomed.  Bell  re-  U)  that  MacArthur,  in  apparent  j  Militnrv 

ported.  The  estimated  increase:  anticipation  of  being  relieved,  had  in  I  mnaiY  jer 


Jacqueline  R.  <^hase,  society 


cor,^n*„.  tor  The 

(Pa/rrWr  has  .been  *ive„  a 

Citation  of  Merit  in  recognition  .  Anrii  7 

of  the  work  he  has  done  in  behalf  \  ^  u/mn'an’c  /-IhK 

r  ek  rt  f  EDNA  M.  CONLAN,  Womans  club 


expected,  sales  boomed.  Bell  re-  H)  that  MacArthur,  in  apparent 
ported.  The  estimated  increase:  anticipation  of  being  relieved,  had 
200  per  cent  over  what  they  were  started  work  on  his  memoirs  and 
before.  Current  status  of  the  fea-  the  asking  price  was  $1,000,000. 


In  Military  Service 


ture:  highly  successful.  A  syndicate  spokesman  who  was 

The  Chicago  Sun-Times  Syn-  interested  but  had  apparently 
DICATE  secured  rights  to  Lt.  Gen.  taken  no  definite  steps  toward 
George  Kenney’s  book,  “The  Mac-  getting  the  memoirs  estimated  they 


editor  of  the  Boston  (Mass.)  Sun¬ 
day  Advertiser,  and  Frederick  P. 
Williams,  at  Chestnut  Hill,  Mass.. 
March  29. 

Walter  S.  Lindstrom,  reporter. 
Providence  (R.  I.)  Journal,  and 


the  askine  Drice  was  $1  000  000  James  A.  Lucier,  advertising  vv^ter  a.  lindstrom,  reporter, 
tne  asKing  price  was  5>i,uuu,uuu.  r  .u  Northwest  (Fav-  Providence  (R.  I.)  Journal,  and 

A  syndicate  spokesman  who  was  manager  or  tne  yvorr/iMcsr  tray  .  P  t  .pp,^  Holvoke 
interested  but  had  apparently  etteville) /4rl:ansas  Tmies,  has  l^n  „  March  25  ’ 
taken  no  definite  steps  toward  recalled  to  the  Air  Force.  Mr.  •>  ^ 

oftttina  th#*  m<*mnirc  thftv  LuciCf  haS  b€Cn  With  the  TlttXCS  ^  ^ 


Arthur  I  Know”  (which  had  not  would  probably  be  as  valuable  as  for  ^he  past  4  years.  He  is  R 


2  Former  Newsmen 


been  released  in  either  magazine  Churchill’s.  A  second  syndicate  uate  ^  the  University  of  Minne-  Radio  Station  Jobs 
or  book  form)  immediately  on  head  didn’t  think  so.  A  third  ^ta  l^  will  be  stationed  at  Ran-  Oklahoma  City  — Eugene  B. 

news  of  the  ouster.  Takers,  which  warned  it_was  hard  to  judge  ahead  ’  Texas. _ ^  ^  EJodson,  who  joined  wky  and 


included  the  Hearst  papers  except  of  time.  The  writing,  itself,  would  Ues^uer,  member  ot  tne  jn  1949^  as  conven- 

in  Chicago,  were  quickly  mailed  be  a  determining  factor;  so  would  Oklahonia  City  Bureau  of  the  manager,  has  been  appointed 
copies  of  the  book  and  prepared  the  question  of  whether  MacAr-  United  Press,  has  been  called  to  ^  administrative  as- 

their  own  serials.  (The  Chicago  thur  throws  his  hat  in  the  ring  as  active  duty  as  an  army  first  lieu-  sistant. 


Sun-Times  serial  version  is  now  a  presidential  candidate. 


tenant.  He  is  stationed  in  Wash- 


available.) 


litical  candidate’s  memoirs  might  'mgton 


Within  a  week’s  time,  the  book  be  considered  less  valuable  than 

was  brought  up  to  date  to  include  those  of  a  soldier-statesman.  ui  uclCII^c.  Norman  (Okla.)  Transcript.  For 

mention  of  the  recent  ouster.  Another  consideration,  as  ever,  R-  Dix  Griesner,  for  several  ^  before  World  War  II 

Foreign  Editor  Frank  Kelley  of  would  be  timeliness.  If  MacAr-  ye^s  a  reporter  on  the  Janesville  Oklahoman 

the  New  York  Herald  Tribune  thur’s  own  story  were  ready  to  (Wis )  Daily  Gazette,  has  been  Oklahoma  City  Times  as  re- 
had  recently  co-authored  a  book,  roll  right  now,  it  could  probably  called  to  duty  with  the  counter  and  staff  writer 

“MacArthur,  Man  of  Action,”  write  its  own  expensive  ticket.  But  intelligence  corps.  succeeds  Mr.  Dodson 

with  Cornelius  Ryan  so  that  syn-  whether  or  not  any  of  the  gener-  Mark  Feinberg.  formerly  on  relations  manager.  He 

dicate  swung  into  action.  A  call  al  s  papers  have  been  collated  is  a  the  reportorial  staff,  Springfield  •  5^,^^  promotion  department 
to  the  publisher  on  April  11,  when  question  — and  there’s  certainly  (Mass.)  Newspapers,  has  been  of  wky  and  wky-tv  in  May  1950 

the  news  broke,  resulted  in  serial  considerable  doubt  he  would  have  Ifro^oted  to  ^rgeant  with  the  ; 

rights.  The  Boston  Traveler  and  managed  to  fight  the  Korean  War  103rd  Fighter-Interceptor  Wing,  ^},ere  he  was  city  editor  of  the 


1C  is  siduuncu  in  lYas.i- 

F/S::-  u!  Associated  Press  in  Washington, 


public  information  office  of  the  managing  editor  of  the 

secretary  of  defense.  t  Tmn.rrint  Fnr 


the  Philadelphia  News  started  the  and  record  it  for  posterity  at  the  U.  S.  Air  Force. 


feature  April  16.  (The  two  papers  sanie  time.  Sgt.  First  Class  Wallace  K. 

did  their  own  serials  but  by  the  With  syndicates  indicating  they  Daetwyler,  former  editor  and  co¬ 
end  of  this  week,  the  syndicate  ex-  were  only  on  the  fringe  of  nego-  publisher  of  the  Mansion  (Wis.) 
pected  to  have  its  own  version  tiation — if  that  far  along — the  Star,  has  returned  to  the  news  sec- 


With  syndicates  indicating  they  Daetwyler,  former  editor  and  co- 
were  only  on  the  fringe  of  nego-  publisher  of  the  Mansion  (Wis.) 


Daily  Telegram. 

m 

IPI  Names  Managers 

Paul  Baxter,  IPI  Divisional  vice¬ 


ready.)  question  was  way  up  in  the  air.  tion  of  the  Public  Information  Of-  president,  has  announced  two 

Enterprising  Features,  New  Rul  there  was  no  question  at  all  fice  at  Camp  McCoy,  Wis.,  fol-  new  appointments  of  International 

York  syndicate  which  started  up  of  one  thing.  Syndicates  consider  lowing  graduation  with  top  honors  Printing  Ink  Branch  managers  on 

the  first  of  the  year,  cooked  up  a  MacArthur’s  own  story  an  appe-  from  the  Armed  Forces  Informa-  the  Pacific  Coast.  Gordon  Smith, 

short  special  titled  “General  Mac-  tiding  dish.  tion  school  at  Carlisle  Barracks,  formerly  Seattle  Branch  manager 

Arthur’s  Life  Story.”  The  feature.  Pa-  becomes  manager  of  the  San  Fran- 

presenting  vital  statistics  in  pic-  TV  Syndication  Douglas  Eden,  for  the  last  two  cisco  Branch.  Walter  Prall  be- 

torial  strip  form  in  a  week’s  run.  Enterprising  Features  an-  years  a  local  advertising  displa] 


TV  Syndication 


Enterprising  Features  an-  years  a  local  advertising  display  comes  Seattle  manager. 


was  drawn  by  Ray  Doyle,  com-  nounces  it  will  soon  be  in  the  salesman  for  the  Yakima  (Wash.) 


ics  book  artist;  was  written  by  tv  show-syndication  business.  Cur-  Morning  Herald  and  the  Yakima 
Jack  Norman,  who  has  ghosted  a  rently  the  syndicate  is  sales  agent  Daily  Republic,  has  been  called  to 
number  of  autobiogs.  Its  release  for  a  tv  show  produced  by  kttv,  active  duty  with  the  Air  Force, 
date  was  April  23  and  thereafter.  Los  Angeles,  and  starring  Astrolo-  Lt.  Col.  Roy  P.  Stewart, 
The  same  syndicate  had  quickly  ger  Carroll  Righter.  (Mr.  Right-  Oklahoma  City  Daily  Oklahoman 
offered  a  pictorial  strip  series,  er’s  astrology  column  is  distrib-  and  Times  reporter  on  leave,  has 
“The  Crime  Octopus”  after  the  uted  to  newspaper  by  Enterprising  been  transferred  from  the  45th 
Kefauver  committee’s  New  York  on  a  basis  of  free-to-the-paper.  Division  to  limited  duty  because 


Morning  Herald  and  the  Yakima 


hearings.  rebate  on  the  horoscope  books  of  ill  health. 

General  Features  Corp.,  the  column  sells.) 
which  had  offered  a  three-article  The  syndicate  hopes  to  go  into  RaIIc 

series  on  MacArthur  by  Ollie  tv  show  producing  within  six  Weaoing  DGllS 

Crawford  of  the  Philadelphia  In-  months.  Films  will  be  offered  first 

quirer  awhile  back  didn’t  rush  into  to  newspaper-owned  tv  stations,  Lee  Mortimer,  nightclub  col- 
print  with  another  special.  And  President  John  W.  Higgins  says,  umnist  for  the  New  York  Daily 
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King  was  sitting  tight  too  (al- 
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FEATURES  WITH 
— PURPOSE— 

THE  WORRY  CLINIC  QUIZ  HALL 


Dr.  George  W.  Crane’s  famous 
newspaper  feature  that  follows 
the  unique  “5-ln-l”  formula. 
It  saves  space,  avoids  column 
monotony.  He  covers  Love, 
Children,  Marriage,  Personality 
and  Mental  Health  each  week. 

A  column  that  receives  un¬ 
rivaled  reader  popularity. 

A  6  X  per  week  feature  by  an 
authority  In  the  field  of  Psy¬ 
chology  and  Psychiatry. 


FOREIGN  FAX 

Dr.  John  B.  Crane’s  newsy  and 
factual  day-by-day  account  of 
what’s  happening  In  Western 
Europe.  A  trained  economist. 
Dr.  Crane  presents  a  keen  analy¬ 
sis  of  foreign  affairs.  It  Is 
current.  It  comes  to  you  direct 
from  Eurcmean  capitals  and 
cities.  In  ^‘Q  &  A”  style  that 
makes  it  flexible  for  your  space 
problem.  A  3  x  per  week  fea¬ 
ture. 


ALTAR  STAIRS 

Dr.  J.  Marvin  Rast,  theologian 
and  former  college  president, 
authors  a  7  x  per  week  religious 
feature  that  Is  tops  on  6  psycho¬ 
logical  counts.  A  sermonette 
of  150  words.  A  unique  style. 
Possesses  the  dramatic  short 
j  story  appeal.  Inspirational! 


Syndicates 

continued  front  page  74 


’This  Is  a  quiz  that  Is  popular 
with  the  whole  family.  It  Is 
streamlined  for  men,  women 
and  teen-agers.  It  offers  the 
famous  multiple  choice  formula. 
Senator  Hall,  an  editor  himself, 
prepares  the  questions  to  be 
intriguing  and  Just  difficult 
enough  to  capture  attention  of 
both  the  scholar  and  the  man 
on  the  street.  A  6  x  per  week' 
column. 


GARDEN  FAX 

Dr.  R.  Milton  Carleton,  a  top¬ 
most  authority  on  garden,  farm, 
flowers,  fertilizers  and  pest 
controls.  A  year-round  fea¬ 
ture  that  Is  usually  popular 
with  gardeners.  Gardening  is 
a  hobby  that  takes  In  a  huge 
block  of  the  American  people 
right  now.  3  x  per  week  col¬ 
umn. 


DOWN  TO  EARTH 

Prof.  Camak  (from  down 
Robert  Quillen’s  way)  combines 
Quillen’s  epigrammatic  style 
with  the  Will  Rogers  homespun 
humorous  philosophy.  A  2  x 
per  week  feature. 


Fischetti  Cartoons 
Offered  by  NEA 

John  Fischetti,  whose  editorial 
cartoons  had  been  appearing  in 
the  New  York  Herald  Tribune  on 
a  free  lance  ba¬ 
sis,  has  joined  r 
NEA  Service 
which  will  alter¬ 
nate  his  cartoons 
with  those  of 
D  o  r  m  a  n  H. 

Smith,  its  chief 
editorial  cartoon¬ 
ist. 

A  native  of 
Brooklyn,  Mr. 

Fischetti  traces 

the  start  of  his  Fischetti 


- This  Week's 

m  page  74  Quiz  Is  Aired 

By  5  Papers 

se  editorial  A  unique  triple-play  circulation 
pearing  in  operation,  offered  by  This  Week 
Tribune  on  masazine  to  its  distributing  news¬ 
papers,  is  being  used  in  five  cities. 
Other  member  newspapers  plan  to 
launch  it  in  the  fall. 

The  promotion  offers  a  maga¬ 
zine-newspaper-radio  tie-in  based 
on  Tom  Henry’s  “Quiz  ’Em,”  a 
column  of  current  news  questions 
that  has  long  been  a  feature  in 
This  Week,  and  also  a  weekday 
feature  in  many  of  the  distributing 
newspapers. 

The  third  phase  of  the  promotion 
is  “Quiz  ’Em  on  the  Air,”  a 
Fischetti  weekly  half-hour  radio  and  tv 


career  to  a  stint  as  bellhon  at  a  P^gram  participated  in  by  com- 
New  YcJk  hotel  Newspape^r  Car- 

Sisl  RollirKir^^  wLThot^  The  students  answer 

resident  and  frequently  invited  on  current  news  taken 

Mr.  Fischetti  in  for  talks.  member  newspaper  and 

...  „  .  »  .  a  prize  for  the  school  is  awarded 

He  studied  at  Pratt  Art  Insti-  |},g  winning  team  each  week, 
tute,  broke  into  newspaper  work  “Quiz  ’Em  on  the  Air"  has  al- 
in  Los  Angeles  and  later  became  ready  been  launched  in  Portland, 
an  animator  at  Walt  Disney  stu-  Providence,  Memphis,  New  Or- 
dios.  He  was  an  artist-rorrespond-  jeans,  and  Washington.  In  all 
ent  for  Stars  and  Stripes  for  a  cities,  the  program  operates  with 


time  during  the  war. 


the  full  sanction  and  cooperation 


His  illustrations  have  appeared  of  the  local  school  board.  The 
in  magazines  (the  Satevepost,  Col-  Portland,  Providence,  and  Wash- 
lier's,  Esquire,  Coronet  and  New  ington  shows  take  place  in  school 
York  Times  magazine)  and  books,  auditoriums  as  a  part  of  the  reg- 
Fischetti  cartoons  (two  a  week)  ular  chapel  period.  In  Memphis 
have  been  distributed  in  the  New  and  New  Orleans  the  quiz  is  a 
York  Herald  Tribune  Syndic-  studio  show,  with  Memphis  simul- 
ATE’s  cartoon  package  in  which  casting  it  over  both  radio  and  tv. 


Dan  Dowling’s  cartoons  are  fea¬ 
tured. 

Eon-Tiki  Serial 


TTie  promotion  is  directed  at 
the  home  of  senior  teenagers  who 
are  now  forming  their  newspaper- 
reading  habits;  it  sells  the  editorial 


The  Des  Moines  Register  &  content  of  the  newspaper,  and  it 
Tribune  Syndicate  has  secured  ^  focused  to  draw  participa- 
serialization  rights  to  Thor  Heyer-  *1°°  from  areas  in  which  circula- 
dahl’s  best-selling  “Kon-Tiki”  for  u  a- >• 


release  in  24  installments  begin¬ 
ning  May  14,  Canada  Wuje  Fea- 


Although  “Quiz  ’Em  on  the  Air” 
normally  runs  throughout  the 


A  NEW  FEATURE  AVAILABLE 


WESTERN  EUROPE  DAY  BY  DAY 

A  6  X  per  week  feature  by  Dr,  John  Crane,  on  the  spot  In  Western 
Europe’s  capitals.  A  NEW  FEATURE  AVAILABLE — narrative  report 
that  comes  to  you  direct.  ’This  feature  also  contains  a  marked  degree 
of  women’s  interest.  Prom  600  to  700  words.  Dr.  Crane  has  the  knack 
of  sensing  undersurface  Intrigues  that  escape  the  average  reporter. 

REASONABLE  IN  RA’TE! 


WRITE  —  PHONE  or  WIRE 
For  Rates 

HOPKINS  SYNDICATE,  INC. 

520  N.  Michigan  Chicago  (II) 


TURE  Service  Limited  has  ac-  school  year,  at  least  two  nevrep*- 
quired  Canadian  newspaper  rights  considering  plans  to  con- 

to  the  series  and  will  release  it  on  fifiue  the  series  during  the  summer, 
the  same  date.  competing  teams  of  carrier 

The  book  is  the  true  story  of  six 

men  who  crossed  the  Pacific  from  ---  ^  , 

Peru  to  the  Polynesian  islands  in  lZi)»UUU  Lines  Uameu 


a  raft  and  was  mentioned  here  Qn  TV  Anniversary 


(but  not  identified)  as  one  on 
which  the  syndicate  had  had  to 


N  o  R  F  o  L  K,  Va.  —  More  than 
125,000  lines  of  television  adver- 


Morris  B.  Baker  is  general  mana¬ 
ger,  will  distribute  features  only 
to  Southern  newspapers. 


scripture  and  illustration. 


with  252,480  lines  of  advertising. 


magazines.  (E&P,  April  tjsjng  carried  in  the  Norfolk 
14,  p.  4Z,J  Virginian-Pilot  and  Ledger -Dis- 

„  J  »  patch  during  a  promotion  of  Nor- 

News  and  Notes  folk’s  first  tv  anniversary  week. 

“Southern  Exposure,”  threc-a-  There  was  a  32-page  special  sec- 
week  humor  column  by  Lee  Bed-  tion  in  the  Virginian-Pilot  and  a 
ford  (pseudonym  of  a  columnist  30-page  section  in  the  Ledger-Dis- 
for  a  large  Southern  newspaper),  patch.  Television  advertising  in 
is  the  first  feature  offered  by  Del-  these  totaled  114,464  lines.  In 
TA  Feature  Syndicate,  Memphis  addition,  a  number  of  television 
Tenn.  The  syndicate,  of  which  advertisers  ran  full  page  ads  dur- 


ing  the  week. 

Norfolk  Ncwsp^rs  provided 
window  streamers  and  other  sales 


“Bible  Lines”  is  a  new  religious  aids  to  participating  retail  dealers, 
feature  for  weekly  use  (Saturday  When  wtar-tv  opened  here  in 
PMs  and  thereafter)  offered  by  April,  1950,  Norfolk  Newspapers 
AP  Newsfeatures.  It  includes  carried  special  television  sections 
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Note  to  Managing  Editors: 

Reuters  acknowledge  with  thanks  the  messages  of  congratulation  from 
subscribers  regarding  our  dispxatch  on  Monday  from  Tokyo  on  the  Pace 
meeting  with  General  MacArthur — the  first  firm  indication  that  an  immediate 
showdown  was  in  the  offing.  Our  dispatch  said  Pace  had  delivered  a 
warning  to  General  MacArthur  from  Fresident  Truman,  and  had  told  the 
Caeneral  that  his  position  had  become  precarious.  The  Reuter  dispatch, 
borne  out  by  events,  was  denied  by  other  news  services. 

Reuters  in  turn  thanks  subscribers  who  stayed  with  our  story  in  the 
lace  of  throwdowns  and  unofficial  denials — A  situation  experienced  with 
recent  Reuter  exclusives  on  the  crossings  of  the  38th  parallel,  and  our 
sto^  from  London  that  Foreign  Secretary  Ernest  Bevin  had  decided  to 
resign — officially  denied  but  confirmed  a  few  days  later. 


1130A  April  11. 


Reuters  New  York  City. 


D.  Kimpton  Rogers  •  REUTERS,  229  west  43RD  street, 

^  ®  ’  NEW  YORK  18,  N.  Y. 
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P  WlSTtRN 
DISTRIBUTION 


lOS  ANGELES 


Premium  Subscription 
Results  for  47  Dailies 


in  form  of  numbered  receipt; 
$2.26  ukuleles  to  anyone  ob- 
taininET  one  6-month  carrier 
subscription  $1.10  toy  (runs 
to  anyone  obtainiiur  one  3- 
month  carrier  subscription ; 
$35.65  bicycles  to  anyone  ob¬ 
taining  20  3-month  carrier 
subscriptions. 

Santa  Ana 

Retrister  (Evening-  &  Sunday)  .  . 
$1.05  set  of  four  kitchen 
knives  to  new  subscribers  lor 
3-month  subscription;  $1.52 
cook  book  to  new  subscrib¬ 
ers  for  4-month  subscription. 


Premium  Practice  magazine 
for  April  reports  that  47  daily 
newspapers  of  general  circulation 
used  premiums  to  sell  subscriptions 
in  the  six  months  ending  Sept.  30, 
1950. 

Taking  data  from  published  re¬ 
ports  of  the  Audit  Bureau  of  Cir¬ 
culations,  the  magazine  of  the 
premium  industry  gives  this  record 
of  results  for  new  and  renewal  car¬ 
rier  and  mail  subscriptions; 

CALIFORNIA 

Berkeley 

Gazette  (Evening)  .  460 

$1.30  cutlery  set  to  new  sub¬ 
scribers  for  4-month  subscrip¬ 
tion.  $1.30  combination  knife 
set  to  outside  boys  for  signed 
4-month  subscription 

Burlingame 

Advance  (Evening)  .  11 

Pen  &  Pencil  set  to  boys  & 
girls  for  securing  one  3-month 
sulbscription;  a  football  to 
boys  for  one  6-month  sub¬ 
scription. 


Watsonville 

Register-Pajaronian  &  Sun 

(Evening)  . 

Toy  gun  to  boys  &  girls  for 
obtaining  2  3-month  subscrip¬ 
tions. 


READING  AND  RIDING  are  combined  with  racks  and  coin  boxes 
on  buses  in  San  Bernardino,  Calif.  Circulation  Manager  O.  P.  Balosso 
introduced  the  system  with  the  Morning  Sun  and  has  since  added  the 
Evening  Telegram.  Papers  are  on  sale  in  the  buses  all  day.  The  plan 
has  been  so  successful,  after  an  initial  test  on  11  buses,  that  racks 
and  coin  boxes  are  now  being  installed  throughout  the  system.  A  rider 
is  shown  dropping  her  nickel  in  coin  box  and  picking  up  a  copy  of 
the  Sun  as  she  pays  her  fare  at  the  front  of  the  bus. 


Colorado  SpringN 
Gazette  Telegraph  (Evening  & 

Sunday)  . 

Knife  nets  to  new  or  renewal 
fubscribers  in  retail  trading 
area  with  subscriptions,  for  3 
months  in  agency  towns,  and 
6  months  to  mail  subscribers. 


IOWA 

Ames 

Tribune  (Evening)  . 

Cook  book  &  sewing  encyclo¬ 
pedia  for  1-year  subscription 
&  $1.60.  each. 


to  anyone  obtaining  19-week 
carrier  or  mail  subscriptions. 


The  Morning  Light  (Morning 

except  Monday)  . 

Safe-Tee  gun  to  children  ob¬ 
taining  3  3-month  paid-in-ad- 
vance  subscriptions. 


Hollywood 

Citizen-News  (Evening)  . 

98-cent  Lazy  Susans  and  $1.16 
dolls  offered  with  3-month 
subscription. 

Long  Beach 

Independent  (Morning  &  Sun¬ 
day)  . 

$1.02  cutlery  set  to  new  sub¬ 
scribers  for  3-month  subscrip¬ 
tion. 


Chieago 

Herald-Ameriean  ( Evening  & 

Sunday)  . 

Merchandise  to  carriers  for 
obtaining  1  or  2  evening,  or 
evening  &  Sunday  13-week 
carrier  subscript  ion :  bicy¬ 
cles  for  obtaining  16  to  26 
daily  &  Sunday  13-week  sub¬ 
scriptions. 


NEW  JERSEY 
Elizabeth 

lournal  (Evening)  . 

$12.50  atlases  sold  to  new 
&  renewal  subscribers  with 
1-year  carrier  contract  upon 

(Continued  on  page  84) 


FLORIDA 

Miami 

News  (Evening  &  Sunday)  .  .  . 
Booklet  &  a  ring  binder  to 
boys  &  girls  for  obtaining  2 
13-week  evening  &  Sunday 
carrier  subscriptions. 


Pasadena 

Star-News  (Evening  &  Sunday.  . 
$1.20  cutlery  set  or  a  $1.20 
pen  &  pencil  set  to  new  sub¬ 
scribers  for  3-montb  subscrip¬ 
tion. 


Joliet 

Herald-News  (Evening  Sc  Sun¬ 
day)  . 

Enamel  &  aluminumware. 
butcher  knives.  glassware, 
bread  knives  valued  at  30 
cents  to  93  cents  to  mail  sub¬ 
scribers  for  1-year  subscrip¬ 
tion. 


St.  Petersburg 

Independent  Evening)  . 

Toy  auto  to  boys  &  girls  for 
obtaining  1  13-week  carrier 
subscription. 


Ran  Diego 

Tribune-Sun  (Evening)  . 

Knife  sets,  carving  sets,  pen 
&  pencil  sets,  cleaver  sets  to 
new  subscribers  for  3-month 
subscription;  pen  to  new  sub¬ 
scribers  for  1-month  subscrip¬ 
tion;  Buster  model  planes  to 
outside  boys  for  3-month  sub¬ 
scriptions. 


ILLINOIS 

Aurora 

Beacon  News  Evening  Sc  Sun¬ 
day)  . 

Griddles,  dishpans,  roasters, 
mixing  sets,  casseroles,  dairy 
pails  Sc  carving  sets  valued 
at  .34  cents  to  $1  offered  at 
nearby  fairs  &  ploughing 
matches  to  subscribers  with 
1-year  paid  in  advance  sub¬ 
scriptions. 

Trinidad 

Champaign-L'rbana 
Courier  (Evening  &  Sunday)  .  . 
Mail  box  name  plates  to  rural 
subscribers  with  1-year  sub¬ 
scription;  box  of  greeting 
cards  to  retail  zone  carrier- 
delivered  subscribers  with 
one  subscription;  merchandise 
valued  at  60  cents  to  $32.60 


INDIANA 

Bloomington 

Daily  Herald  (Evening)  . 

$1  cook  book  or  ean-opener 
or  a  70-cent  sauce  pan  to 
subscribers  for  26-week  car¬ 
rier  Sc  motor  or  mail  sub¬ 
scriptions. 


San  Diego 

Union  (Morning  &  Sunday.... 
Knife  sets,  carving  sets,  pen 
Sc  pencil  sets,  cleaver  sets  to 
new  subscribers  for  3-month 
subscription;  pen  to  new  sub¬ 
scribers  for  1 -month  subscrip¬ 
tion:  Buster  model  planes  to 
outside  boys  for  3-month  sub¬ 
scriptions. 


Bloomington 

World-Telephone  (Evening) 
Can-opener  for  1  and  2-year 
mail  subscriptions. 


Save  time  and  money  ...  let  us 
print  your  magazine,  newspa¬ 
per,  catalog,  comic  book,  adver¬ 
tising  circular,  etc.,  on  news¬ 
print.  Black,  color  or  process 
CfHors.  Fast,  modern  rotary 
presses.  Fly  us  the  copy  and  lay¬ 
outs,  mats  or  plates.  Let  us 
quote  on  your  needs. 

Rodgers  & 


I.a>gans|>ort 

Pharos-Tribune  (Evening)  .... 
Sponge  car-washer  to  mail 
suberibers  for  a  6-month  sub¬ 
scriptions. 


San  Fernando  Valley 

Valley  Times  (Evening) . 

6-piece  silverware  pl.ice  set¬ 
tings  to  subscribers  for  $1.49 
with  1-month  subscription, 
sugar  spoon  Sc  butter  spreader 
given  at  no  cost  if  suberibers 
complete  6-month  subscrip¬ 
tion;  $2.76-$3.26  scissor  sets 
to  new  subscribers  for  6 
subscription;  $1.65  cases  of 
beverages  to  carriers  for  one 
3-month  subscription. 

San  Franrisro 

Call-Bulletin  (Evening)  . 

.$1.80  football  with  contract 
for  3-month  subscription. 

San  Francisco 

Examiner  (Morning  Sc  Sunday. 
$2.25  cook  books  or  encyclo¬ 
pedic  dictionary  with  contract 
for  6-month  subscription. 

San  Francisco 

News  (Evening)  . 

$15,000  Giant  Jackpot  draw¬ 
ings  during  June.  July.  Au¬ 
gust  &  Sept.  Automobiles  & 
merchandise  awarded:  new  1- 
month  subscribers  given  chance 


These  May  Be  Jusf  the  Newspaper 
Presses  You're  Looking  for  • . . 

Eight  multi-unit,  double  width  Scott  presses,  22  3/4* 
cutoff,  with  two  double  folders,  roller  stocks,  motors,  con¬ 
trols  and  conveyors,  for  sale  complete  or  as  two  octuple 
presses  with  separate  motor  drives  and  controls. 
Equipment  includes  two  100  HP  drives  and  7  one-half 
HP  inching  motors — 208  volt,  three  phase,  AC,  C-H  con¬ 
trols  and  conveyors.  Floor  fed  roll  stands  controlled  by 
Jones  hand  tension. 

These  presses  are  being  replaced  by  new  ones,  but  have 
many  good  years  of  service  in  them  for  a  publisher  who 
can  use  machines  geared  for  32,000  an  hour.  Available 
immediately,  reasonably  priced.  For  further  particulars, 
write  or  wire — 

Norfolk  Newspapers,  Inc. 
Norfolk  1,  Virginia 


PUSIISHERS,  INC. 
Rotary  Printing  Specialists 
Exelutivelv  on  Newsprint 

2621  West  54lli  Street 
Los  Angeles  43,  Californio 


■  vmporery  pdpar  shortage  may 
limit  our  ability  to  serve  you  now. 
But  please  write  for  samples  any¬ 
way.  Press  time  Is  available. 

NAME  . 


ADDRESS 
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meet  the 
hardest  working 
salesman  in  Boston! 


Women’s  Editor 


Note  this  recipe  by  THE  BOSTON  POST  for  gathering 
together  thousands  of  women  food  shoppers  every  day  -- 
where  they  read  the  material  that  interests  them  most 
in  “For  Women  Today”! 

Alert  merchandisers  know  their  advertising  is  seen  and 
read  by  these  women,  thanks  to  women-wise,  sparkling 
NONA  ROHAN  -  editor  of  this  expanded  POST  feminine 
feature. 

Fashions,  recipes,  beauty  hints,  features,  society — 

'  they’re  all  there  -  to  attract  readers  to  the  advertising 

of  the  products  YOU  SELL! 


In  food  advertising  the  Basic  Buy  in  Boston 


be  1S0$tiait 

Representod  by  KELLY-SMITH  CO.,  Coast  to  Coast 


editor  (S  publisher  for  April  21.  1951 


Reno  Gazette 
Marks  75th  Year 
Of  Publication 

Reno,  Nev. — ^The  Reno  Evening 
Gazette  celebrated  its  75th  anni¬ 
versary  March  28  with  a  102-page 
Progress  Edition  including  two  40- 
page  Progress  Supplements  which 
contained  outline  histories  of  the 
newspaper  and  its  community  and 
messages  of  congratulations  from 
leaders  in  business  and  govern¬ 
ment. 

In  a  letter  to  Gazette  readers, 
Merritt  C.  Speidel,  president  of 
the  newspajjer,  thanked  them  for 
their  continuous  support  of  the 
newspaper. 

The  Gazette  was  founded  in 
1876  by  John  F.  Alexander,  a  re¬ 
cent  graduate  of  the  University  of 
California,  and  E.  W.  Hayden,  a 
practical  printer.  Mr.  Alexander 
established  the  strong  independent 
Republican  editorial  policy  which 
the  newspaper  has  adhered  to  for 
75  years. 

The  Gazette  was  sold  in  1878, 
and  changed  ownership  frequently 
in  the  next  10  years.  In  1888  con¬ 
trol  was  acquired  by  Allen  C. 
Bragg,  who  had  previously  served 
as  business  manager  of  the  news¬ 
paper.  Under  Mr.  Bragg’s  owner¬ 
ship  the  Gazette  became  a  full 
member  of  the  Associated  Press. 

In  1915  control  of  the  Gazette 
passed  to  Graham  and  George  L. 


Sanford,  who  were  joined  by  Leigh 
Sanford  in  1922.  Under  the  San¬ 
ford’s  management,  the  newspa¬ 
per  experienced  its  period  of  great¬ 
est  expansion  and  growth.  In  1939 
it  was  sold  to  Merritt  C.  Speidel, 
owner  of  newspapers  and  radio 
stations  in  New  York,  Ohio,  Iowa, 
Colorado,  Nevada  and  California. 
John  Sanford,  son  of  Graham  San¬ 
ford,  is  editor  of  the  Gazette. 

■ 

Henry  J.  Gillen  Dies; 
Boston  Post  Trustee 

Boston — Henry  J.  Gillen,  53, 
trustee  and  chief  editorial  writer 
of  the  Boston  Post,  died  April  13. 

He  was  named  one  of  the  two 
trustees  to  direct  the  newspaper 
by  the  will  of  Richard  Grozier, 
editor  and  publisher  of  the  Post. 
He  had  been  associated  with  the 
Post  since  his  days  as  student 
correspondent  at  Boston  College, 
where  he  was  a  member  of  the 
class  of  1919. 

He  served  as  district  editor  and 
assistant  city  editor  and  for  nearly 
20  years  was  the  Post’s  Santa 
Claus  editor,  charged  with  raising 
funds  for  gifts  to  underprivileged 
children. 

Mr.  Gillen  was  a  member  of  the 
National  Conference  of  Editorial 
Writers,  Boston  Authors’  Club, 
the  Boston  Veteran  Journalists 
Association,  and  was  editor-in- 
chief  of  the  old  Boston  Newspaper 
Club. 


'Power'  Theme 
Stressed  for 
School  Editors 

Oxford,  Miss. — “The  force  of 
an  ideal  is  far  greater  than  the 
ideal  of  force,”  Purser  Hewitt, 
managing  editor  of  the  Jackson 
(Miss.)  Clarion-Ledger,  told  the 
closing  session  of  the  Mississippi 
Press  Institute  on  March  31.  “liiis 
country  lives,  breathes  and  grows 
on  its  ideals,”  he  reminded  the 
275  high  school  editors  and  spon¬ 
sors  attending  the  two-day  meet  at 
the  University  of  Mississippi. 

“The  world  is  power  conscious,” 
he  said.  “The  press  exerts  a  tre¬ 
mendous  amount  of  power  in 
America  today,  but  we  should  all 
remember  that  the  readers  decide 
which  papers  will  have  this 
■power.” 

Mr.  Hewitt  gave  the  high  school 
editors  pointers  on  how  to  attain 
power  through  the  school  press. 

Null  Adams,  city  editor  of  the 
Memphis  (Tenn.)  Press-Scimitar, 
was  the  featured  speaker  at  the 
Institute’s  annual  dinner.  He  told 
the  delegates  of  the  woes  of  a 
city  editor  and  advised  those 
desiring  to  enter  the  journalism 
field  to  study  the  subject  in  col¬ 
lege,  then  begin  their  professional 
careers  on  small  town  papers 
rather  than  metropolitan  dailies. 

Mack  Smythe.  advertising  man¬ 
ager  of  the  Jackson  (Miss.) 


Daily  News,  gave  the  young  news¬ 
paper  business  men  tips  on  how  to 
increase  advertising  linage,  how  to 
set  rates,  and  how  to  improve  the 
appearance  of  ad  copy. 

David  Bloom,  sports  editor  of 
the  Memphis  Commercial  Appeal, 
discussed  “High  School  Sports  and 
the  Newspaper.” 

Billy  McMillan,  president  of  the 
Mississippi  chapter  of  the  Nation¬ 
al  Press  Photographers  Associa¬ 
tion,  reminded  the  high  school 
editors  “Don’t  Forget  the  Cam¬ 
era.” 

Bill  Street,  of  the  state  news 
staff  of  the  Commercial  Appeal, 
addressed  the  editorial  session  on 
the  subject,  “Pronwte  Your 
School.” 

The  institute’s  annual  pho¬ 
tography  award  was  won  by  Ralph 
Atkinson  of  Yazoo  City,  Miss., 
with  “Young  Man  With  A  Horn.” 

■ 

1951  Consumer  Report 

The  Milwaukee  (Wis.)  Journal 
has  published  its  1951  Consumer 
Analysis,  covering  150  subjects, 
including  pertinent  information  on 
buying  trends,  all  gathered  since 
the  first  of  January.  The  Journal’s 
28th  comparative  report  is  avail¬ 
able  through  Court  Conlee,  pro¬ 
motion  manager.  Also  available 
will  be  the  new  Consolidated  Con¬ 
sumer  Analysis  scheduled  for  re¬ 
lease  in  May,  covering  15  markets 
across  the  country,  ail  using  the 
same  methods  and  techniques  de¬ 
veloped  by  the  Journal. 


FOR  SALE!  Presses  Located  Here  in  New  York  City 

3-HOE  SUPER-PRODUCTION  HIGH  SPEED 

VERTICAL  UNIT-TYPE  OCTUPLE  PRESSES 


223/4- 

STANDARD 

CUTOFF 


SPEED 

40,000 

PER  HOUR 


—  THESE  PRESSES  ARE  NOW  RUNNING  IN  TANDEM  AS  A  12  UNIT  PRESS  ^ 

3  Double  Vertical  Folders — 3  Motor  Drives,  Each  100  H.P. — 3  Cutler-Hammer  Controls 
All  Units  in  Fine  Mechanical  Condition — Used  10  Hours  or  Less  Each  Week  Since  Purchased 

new.  Will  Sell  4-6-8  or  12  Units  as  Desired. 

—  For  Full  Details  Contact  — 

PRINTCRAFT  REPRESENTATIVES 


277  BROADWAY.  NEW  YORK  7.  N.  Y. 


PHONE:  WORTH  4-1370 
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The  KANSAS  CITY  STAR 
EXPANDS  FACILITIES 

...adds  more  Goss  Headliner  Units 

To  keep  pace  with  their  growing  market,  The  Kansas 
'  City  Star  has  added  8  new  Goss  Headliner  units  and 

one  pair  of  Uni-Flow  folders  to  their  present  line 
{sh?)wn  above)  .  .  .  bringing  the  total  to  24  Headliners 
and  five  pairs  of  folders  now  in  service.  ^ 

The  original  16  Headliner  units  .  .  .  capable  of  turn¬ 
ing  out  208,000  thirty-two  page  papers  each  hour 
.  .  .  enabled  The  Star  to  print  four-color  r.o.p.  in  its 
regular  editions  for  the  first  time.  The  Headliners  have 
also  made  it  possible 'to  produce  larger  papers  in  a 
single  press  run  on  Sunday  editions  and  to  get  the 
/  daily  editions  off  the  presses  faster. 

Other  Headliner  advantages  include  Goss  Tension 
Plate  Lock-up  for  safety  and  quality  printing  and  Goss 
^  Colortrol  for  finger  Up  adjustment  of  all  ink  feed 

controls. 

THE  GOSS  PRINTING  PRESS  COMPANY  •  1  535  So.  Paulina  St.,  Chicago  8,  111. 

Duplex  Division;  Battle  Creek,  Mich  •  Goss  Printing  Press  Co.  ltd..  Preston,  England 


GREAT  LAKES  STEEL  CORP, 


WEIRTON  STEEL  COMPANY 


STRAN-STEEl,  DIVISION 

Unit  of  Great  Lakes  Steel  Corporation. 
Plants  at  Ecorse,  Michigan,  and  Terre 
Haute,  Indiana.  Exclusive  manufacturer 
of  world-famed  Quonset  buildings  and 
Stran-Steel  nailable  framing. 


betroit,  Michigan.  The  only  integrated 
■eel  mill  in  the  Detroit  area.  Produces  a 
pkle  range  of  carbon  steel  products  ...  is 
t  major  supplier  of  all  types  of  steel  for 
ike  automotive  industry. 


Mills  at  Weirton,  West  Virginia,  and 
Steubenville,  Ohio.  World’s  largest  in¬ 
dependent  manufacturer  of  tin  plate. 
Producer  of  a  wide  range  of  other  impxjr- 
tant  steel  products. 


NATIONAL  MINES  CORP. 

Coal  mines  and  properties  in  Kentucky, 
West  Virginia  and  Pennsylvania.  Supplies 
high  grade  metallurgical  coal  for  the 
tremendous  needs  of  National  Steel. 


HANNA  IRON  ORE  COMPANY 

Cleveland,  Ohio.  Produces  ore  from  exten¬ 
sive  holdings  in  Great  Lakes  region. 
National  Steel  is  also  participating  in  the 
■  development  of  new  Labrador-Quebec 
iron  ore  fields. 


National  Steel  is  a  progressive  steel  producer. 

It  is  progressive  in  growth  and  in  vision  ...  in  the  development  of  new 


methods  and  the  pioneering  of  new  processes.  Its  record  of  accomplishment 
is  the  record  of  an  important  part  of  the  modernization  of  the  steel  industry. 


NATIONAL  STEEL  PRODUCTS  CO. 


1  A  National  Steel  division  installed  America’s  first  fully  continuous  4'high 
.  hot  strip  mill.  It  pioneered  the  electrolytic  process  of  coating  steel  with  pro¬ 
tective  metals. 


Located  in  Houston,  Texas.  Recently 
erected  warehouse  covers  208,425  square 
feet.  Provides  facilities  for  distribution  of 
steel  products  throughout  Southwest. 


Today  National  Steel  operates  the  largest  and  fastest  electrolytic  plating 
lines  in  the  world  ...  is  the  largest  independent  producer  of  tin  pbte. 

In  one  year.  National  Steel  put  into  operation  the  world's  three  largest 
open  hearth  furnaces.  It  is  now  operating  a  huge  400'ton'per'day  oxygen 
plant — another  forward  step  in  steel-producing  efficiency. 

This  is  National  Steel  .  .  .  constantly  improving,  constantly  expanding  .  . . 
one  of  America’s  largest  and  most  progressive  makers  of  steel. 


NATIONAL  STEEL 

GRANT  BUILDING 


CORPORATION 

PITTSBURGH,  PA. 


WASHINGTON 

Seattle 

Poet-lntelliKender  (Morning  & 

Sunday)  . . 

24-piece  set  stainless-ateel 
table-ware  to  anyone  oblain- 
inp  2  new  3-month  paid-in¬ 
advance  carrier  aubacriptions. 

Spokane 

Chronicle  (Evening) 

Pocket  knivea.  akatea,  wrlat 
watcbea.  bicycle  parte  A  toya 
to  boya  &  girla  obtaining  2 
new  carrier  aubacriptiona. 

Spokesman-Review  ( Morning  & 

Sunday)  . 

Same  aa  above. 

WISCONSIN 

Sheboygan 

Preaa  (Evening)  . 

62-ccnt  utility  bowl  to  new 
&  renewal  aubecribera  with 
1-year  paid-in-advance  eub- 
acriptiona. 

WYOMING 

Worland 

Northern  Wyoming  Newa 

(Morning)  . . . 

acribera  for  l-year  aubscrip- 
tion  and  42  cent*. 

$2.26  roaster  to  mail  aub- 


Scbeiiectady 

Gazette  (Morning)  . 

$1.08  toy  racing  car  given 
with  1  new  3-month  subscrip¬ 
tion. 


Premium  Resu/ts 

continued  from  page  78 


Te  payment  of  60  cent  registra- 

YV  WXU  Xo  X  ops  tion  fee  &  10  cents  weekly. 

*  In  addition  to  usutil  carrier 

piiiCAGO  —  Durability  of  the  rate, 
printed  word,  as  evidenced  in  con¬ 
tinuing  high  newspaper  circula-  ; 
tions,  was  emphasired  this  week 
by  Barney  Capehart,  public  rela¬ 
tions  director  in  the  Chicago  of¬ 
fice  of  Ruthrauff  &  Ryan,  Inc. 

“In  the  past  50  years,  new 
forms  of  news  exposure  have 
come  with  a  regularity  of  clock 
work  to  compete  with  the  daily 
newspapers,”  Mr,  Capehart  told  , 

^e  Chicago  chapter  of  the  Amer¬ 
ican  Association  of  Newspaper 
Representatives. 

Newspapers  Still  Tops 
“Newsreels,  radio,  national  pic¬ 
ture  magazines,  and  now  tele¬ 
vision,”  he  continued.  “The  result? 

Newspaper  circulation  is  now  at 
an  all-time  high.  There  still  is  no 
means  of  correlating  national  and 
local  news,  and  the  interpretation 
of  national  news  in  terms  of  im¬ 
mediate  locale  that  duplicates  the 
job  daily  newspapers  accomplish. 

Speaking  as  a  public  relations 
man  with  an  advertising  agency, 
he  said  that  “rightfully  editors 
view  with  a  cold  eye  any  ap¬ 
proaches  made  to  exploit  news 
columns.”  Yet,  he  added,  “I  have 
never  had  a  story  eliminated  that 
was  a  genuine  new  product  story 
.  .  .  and  many  of  these  are  totally 
unsupported,  at  that  moment,  by 
advertising,  so  that  their  first  bow 
before  the  public  occurs  in  the 
daily  press.” 

Plugs  PR  Ads 

Turning  to  public  relations  ad¬ 
vertising,  the  speaker  cx}mmented 
that  “there  was  a  useless  flurry  of 
ads  of  this  nature  during  the  last 
war;  some  few  excellently  done, 
the  majority  merely  gains  snap¬ 
ping.” 

“Here  is  a  national  tool  of  great 
potency  that  has  not  been  used 
properly,  or  fully,  in  my  opinion,” 
he  said.  “Here  is  pointblank  pro¬ 
motion  that  American  industry 
could  make  good  use  of  right  now. 

He  told  how  the  Reynolds  Met¬ 
als  Aluminum  Company  used 
“thank  you”  ads  in  Washington 
State  newspapers  in  the  Columbia 
River  basin  ^ter  volunteers  aided 
authorities  in  staving  off  disaster 
by  erecting  dikes  to  withstand  a 
flood.  “Full  pages  were  used  and 
produced  good  will  for  Reynolds.” 

“Now  I  don’t  mean  it  is  neces¬ 
sary  to  sit  around  and  wait  for  a 
disaster  to  happen  before  explor¬ 
ing  the  idea  of  public  relations  ad¬ 
vertising,”  said  Mr.  Capehart.  “It 
does  seem  logical  that  at  least  an 
additional  10%  of  the  selling  ef¬ 
fort  of  American  industry  could 
be  diverted  into  reaching  out  with 
the  printed  word  and  bringing 
home  on  a  local  basis  the  impor¬ 
tance  of  its  continued  existence. 

“As  I  see  it,  these  advertise¬ 
ments  ^ould  be  laid  out  on  a 
quarterly  basis. 


Union-Star  (Evening')  . 

$2.40  miniature  racing  car  to 
boys  &  girls  for  obtaining  2 
new  13-week  subscriptions. 

OHIO 

PainesvlUe 

Telegraph  (Evening)  . 

Classified  advertising  coupons, 
valued  at  $1.60  to  RED  mail 
subscribers  with  1-year  sub¬ 
scription. 


Hoboken 

Jersey  Observer  (Evening)  ... 
$7.60  atlas  and  62-week  car¬ 
rier  subscription  for  $21.16. 

Newark 

News  Evening  &  Sunday)  ..... 
Roller  skates  to  boys  &  girls 
for  obtaining  3  13-week  sub¬ 
scriptions. 

Newark 

Star-Ledger  (Morning  &  Sun¬ 
day)  . 

$1.07  chicken  fryer  or  $1.16 
skillet  or  80-cent  mixing  bowl 
set  or  a  95-cent  4-piece  knife 
set  or  a  49-cent  canister  set 
with  1-year  mail  subscriptions 
to  R.  F.  D.  subscribers  for 
morning  or  Sunday;  the  mix¬ 
ing  bowls  or  the  4-piece  knife 
set  with  a  26-week  subscrip¬ 
tion  to  carrier  subscribers  in 
retail  trading  &  all  other 
zones. 


Toledo 

Times  (Morning)  . 

Trip  to  New  York  to  boys 
&  girls  obtaining  16  13-week 
carrier  subscriptions;  trip  to 
Detroit  for  obtaining  6  carrier 
subscriptions. 


PENNSYLVANTA 
Oil  City 

Derrick  (Morning) ;  Blizzard 

(Evening)  . 

Thimble  Drome  racer  to  any¬ 
one  turning  in  signed  order 
for  2  new  13-weck  subscrip¬ 
tions  to  either  paper. 

Pittsburgh 

Sun-Telegraph  (Evening  A 

Sunday)  . 

Miniature  racing  cars,  base- 
bali  &  bat  sets,  footbalis. 
basebail  gloves,  soft  ball  bat 
sets  &  zipper  briefcases  to 
children  for  obtaining  2  new 
13-week  evening  carrier  sub¬ 
scriptions;  television  sets  or 
cash  to  organizations  for  ob¬ 
taining  260  new  13-week  eve¬ 
ning  &  Sunday  carrier  sub¬ 
scriptions. 

TEXAS 
San  Antonio 

Light  (Evening  &  Sunday)  . . . 
Model  airplane  to  anyone  ob¬ 
taining  3  new  3-month  sub¬ 
scriptions. 


$97  in  Seattle 

Seattle — Signing  of  a  two-yw 
Guild  contract  covering  editorial 
advertising,  circulation  office  ami 
district  managers  and  classifled 
department  employes,  and  grant¬ 
ing  wage  increases  ranging  from 
$3.50  to  $5  a  week  was  announced 
last  week  by  the  Seattle  Tima. 
Under  the  renewed  contract,  top 
reporters  are  paid 


Paterson 

Call  (Morning)  . 

$2.70  kitchen  utensil  set  to 
subscribers  for  26-week  car¬ 
rier  subscription  for  regular 
rates  plus  $1.49. 

Trenton 

The  Trentonian  (Morning)  .  .  . 
Comic  book  &  movie  pass  to 
boys  obtaining  2  carrier  sub¬ 
scriptions. 

NEW  YORK 
Albany 

Knickerbocker  News  (Eve¬ 
ning)  . 

$2.40  miniature  race  car  to 
boys  &  girls  for  obtaining  2 
new  IS-week  subscriptions. 


reporters  are  paid  a  minunum 
of  $97  a  week.  The  Times  also 
726  will  pay  employes  leaving  for  mil- 
itary  service  four  weeks’  salary 


Amsterdam 

Recorder  &  Democrat  (Eve¬ 
ning)  . 

$2.60  miniature  race  car  to 
boys  A  girls  for  obtaining  2 
new  13-week  subscriptions. 


k  I  ■  f  I  TIME-SAVER! 
y  t  lJI|  I  EFFORT-SAVER! 

I Y  b  Wf  •  ENERGY-SAVER! 

FOR  WRITERS  AND  REPORTERS  .  .  . 

;  P^^OT^-COPIER 


Binghamton 

Sun  (Morning)  . 

$3.25  cutlery  set  to  subscrib¬ 
ers  for  20  cents  weekly  plus 
cost  of  subscription;  25-cent 
thermometer  to  new  mail  sub¬ 
scribers;  20-eent  dictionary  to 
new  mail  subscribers:  $2.40 
miniature  race  car  to  boys 
A  girls  for  obtaining  2  new 
13-week  subscriptions. 

Glen  Falls 

Post-Star  (Morning),  Times 

(Evening)  . 

$2.40  miniature  race  car  to 
boys  A  girls  for  obtaining  2 
new  13-week  subscriptions. 


I — - -  -  -  .  J  statistics,  records,  documents, 

illustrations,  etc.,  in  seconds 
.  ,  .  no  longhand-copying  or  proof-reading  requiradi 

if  COPIES  ANYTHING,  ANYWHERE — "Contoura"  authenticates  your  findings, 
makes  exact  copies  of  writing,  drawings  or  printing  of  any  color  ink,  pencil 
or  crayon.  Even  copies  curved  pages  of  tightly  bound  volumes  . ,.  .  its  unique 
cushion  conforms  the  photo  paper  to  page  contours!  No  lugging  of  heavy 
volumes.  Copy  on-the-spot,  and  develop  later  at  your  convenience. 
if  TRULY  PORTABLE — Briefcase-sized,  it  weighs  only  4  lbs.  Two  sizes:  Research 
Model  copies  up  to  8"  x  10";  Legal  Model  copies  up  to  B'/i"  x  14". 
if  SAVES  TIME  AND  MONEY — "Contoura"  saves  hours  of  copying  and  checking 
.  .  .  eliminates  inaccuracies  of  both.  Simplifies  all  investigative  and  axpln^*; 
tory  work.  Increases  efficiency  of  news  and  feature  writers.  "Contoura 
copies  cost  only  Sc  (8"  x  10")  .  .  .  retain  their  clarity. 
if  SIMPLE  TO  USE — Under  normal  room  lighting  ...  no  darkroom  needed. 

Standard  chemicals  develop  prints. 

*  Patent  Pending 

•  WRITE  FOR  FREE  FOLDER  TODAY  • 


Australia 

*  The  only  journal  giving  fha 
news  of  adverfisers,  advertis¬ 
ing  agents,  publishing,  print¬ 
ing  and  commercial  radio  in 
Australia  and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 
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KING  FEATURES  SYNDICATE 


THE  OLD  TESTAMENT  STORY 


FULTON  OURSLER 

autkor  of  THE  GREATEST  STORY  EVER  TOLD 


IMMEDIATE  INQUIRY  IS  SUGGESTED 
F.  J.  NICHT;  'general  sales  manager 


KING  FEATURES  SYNDICATE 


235  EAST  45TH  STREET 


NEW  YORK  17,  N.  Y. 


HEAVY  DUTY  PONY .  AUTOTIATE 
Casta,  shavM  and  cools  storaotypo  plolos. 
IndudM  vocoum  casting  syslom,  wator 
coolod  arch,  and  dovbU  pogo  mochanism. 


STANDARD  PONY  AUTOPIATE 
Cvsts,  shovos  and  cools  storaotypo  plotas. 
Vacuum  Systom,  Wotar  Coolod  Arch  and 
Doubla  paga  AAachanism  can  bo  addad. 


lU 


JUNIOR 

PNEUMATIC 

PUMPING 

DEVICE 


AUTOMILIER  Mills  pockats  for  tansion 
ploto  lock  up.  Usad  in  conjunction  with 
Pony  Autoplota.  Rogistars  color  plotas 
cost  in  Pony,  Junior  or  Automotic. 


Automatic  pump¬ 
ing  to  Casting 
Box  with  tripla  safaty  faoturas 


JUNIOR  AUTOPIATE  Rapid,  somh 
auto  motic  ploto  castor. 


HEAVY-DUTY  AUTOSHAVER  Rapid,  accurata  ploto  shaving. 
Avoilablo  with  Tansion  Plata  ottoehmant  for  milling 
pockats  to  accommodota  tansion  ploto  fingors. 


AUTOMATIC  AUTOPUTE 
Costa  and  dalivan  four  plotas  par 
minuta,  fully  automatic. 


COLOR  PUTE 

PRE-REOISTERINO  MACHINE 

Post,  accurata  color  pkrta  ragis- 
taring  for  largo  oditions  of  color 
nawspopars. 


EQUIPMENT.. 


COIOR  UNIT  High  spMd  rotary  prou 
wM)  provUton*  for  color.  Dottgnod  to 
print  nowtpoport  of  lorgor  circylotion. 


T/. 


RCUS,  TCNSIONS,  AUTOPASTBtS 
RrocUlon  roob,  CNitomotk  wob  tomion  control  ond 
ootomotic  09b  splicing  oquipmont.  Roots,  Tonsions, 
Aotopastors  also  availoblo  in  a.  solficontoinod 


EUCTRO-TAR  AUTOPASTHt 
Dopondablo  wob  splicing  oquipmont  tKot 
^n  bo  installod  on  any  mako  root. 


COSMOPOUTAN  PRESS  High  spood  rotary  prou 
with  Introsortor  for  printing  snollor-city  nowtpop- 
ors.  Providos  for  uso  of  color  in  rogular  oditions. 


NEWSPAPER  PRESSES  For  printing 
largo  oditions  in  black  and  whito. 


t'l 


"1 


rn. 


This  is  the  equipment  that  has  brought  printed  papers  rapidly  .  . .  dependably  .  .  . 

to  many  of  the  finest  newspapers  in  the  land  economically. 

If  pressroom  or  stereotype  production 
-large,  medium  and  small,  the  three  ingre-  p^e^nts  problems  in  your  plant ...  the 

dients  of  success:  The  means  to  produce  well-  proper  WOOD  equipment  is  your  answer. 


WRITE  THE  WOOD  OFFICES  FOR  SPECIFIC  INFORMATION. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PUINFIEID,  NEW  JERSEY  •  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17 


10,103  Weeklies 
Provide  Data 
For  Ayer  Listing 

Philadelphia — ^The  growing 
consciousness  on  the  part  of  week¬ 
ly  newspapers  to  make  available 
more  accurate  circulation  figures  is 
reflected  in  the  1951  Directory  of- 
Newspapers  and  Periodicals  com¬ 
piled  by  N.  W.  Ayer  &  Son. 

This  year’s  Directory  contains 
the  most  definitive  work  of  its  kind 
ever  attempted — the  circulation  of 
10,103  weeklies,  according  to  J, 
Percy  H.  Johnson,  editor  of  the 
1480-page  Directory. 

His  figures  show  a  weekly  news¬ 
paper  circulation  of  19,416,000. 
More  than  30,000  regular  mailings 
and  special  letters  were  used  to 
obtain  this  information. 

The  returns  indicate  a  growing 
number  of  weeklies  which  sub¬ 
scribe  to  the  rules  of  the  Audit 
Bureau  of  Circulations.  As  of  Jan¬ 
uary  1,  there  were  approximately 
380  ABC  weeklies. 

Mr.  Johnson  said  other  individ¬ 
ual  circulation  listings  for  weeklies 
are  based  on  about  90%  Post  Of¬ 
fice  sworn  statements  and  publish¬ 
er’s  statements. 

Job  Keeps  Staff  of  7  Busy 
Getting  information  on  weeklies 
as  well  as  the  entire  20,664  publi¬ 
cations  listed  in  the  Directory  is  no 
ordinary  job.  It  is  a  full-time  job 
for  Mr.  Johnson,  editor  of  the 
Directory  for  1 1  years  and  an  em¬ 
ploye  of  Ayer  for  more  than  52 
years.  He  has  a  permanent  staff  of 
six  persons  to  help  him  with  the 
work. 

This  year  the  Directory  came  out 
March  13  and  corrections  and  ad¬ 
ditions  were  made  right  up  to 
press  time.  There  was  even  a  sup¬ 
plement  to  take  care  of  corrections 
and  additions  after  other  sections 
of  the  book  were  completed.  Print¬ 
ing  is  done  in  Ayer’s  own  print 
shop. 

Ayer  first  began  publishing  cir¬ 
culation  figures  of  weeklies  in  its 
1950  Directory  as  a  service  to  its 
own  media  department  as  well  as 
the  subscribers  to  the  book. 

The  request  for  information 
from  weeklies  has  not  yet  reached 
the  90%  daily  return.  Mr.  John¬ 
son  said  that  65%  to  70%  of  the 
weeklies  replied  to  questionnaires 
for  this  year’s  Directory. 

“I  estimate,”  said  Mr.  Johnson, 
'“that  for  this  edition  we  made 
more  than  25,000  factual  changes 
to  bring  our  information  up  to 
date.” 

■ 

Richmond  Purchase 

Richmond,  Va. — R  i  c  h  m  o  n  d 
Newspapers,  Inc.,  has  bought  the 
Union  Electric  Company  building 
and  two  adjoining  lots  for  $150,- 
000.  The  property  lies  on  East 
Franklin  Street,  between  Third  and 
Fourth  streets.  It  adjoins  on  the 
west  and  north  property  now 
owned  by  the  newspaper  firm. 


Ad  Tax  Beaten 

Tallahassee — An  attempt  to 
put  a  3%  sales  tax  on  newspa¬ 
per  and  magazine  advertising 
has  been  defeated  in  the  Flor¬ 
ida  Legislature. 

Newspapers  are  now  exempt 
from  the  sales  levy  in  the  State 
and  the  attempt  to  put  the  tax 
on  advertising  was  defeated 
easily  by  a  voice  vote  of  the 
Florida  Senate. 

Tasker  Named 
As  Executive 
Editor  of  Time 

Dana  Tasker,  formerly  assistant 
to  the  managing  editor  of  Time, 
has  been  appointed  executive  edi¬ 
tor. 

Mr.  Tasker  joined  the  staff  of 
Time  in  December,  1937.  Shortly 
afterwards,  he  was  made  editor  of 
the  business  and  finance  section. 
He  was  also  assigned  to  the  reor¬ 
ganization  of  the  picture  depart¬ 
ment. 

In  1942,  he  was  made  a  senior 
editor  and  in  1946  he  became  as¬ 
sistant  managing  editor  in  charge 
of  covers. 

Tasker  started  his  life  in  a  liter¬ 
ary  atmosphere,  having  been  born 
in  the  writing-minded  town  of 
Gardiner,  Maine. 

From  1931  to  1933,  he  was  as¬ 
sociate  editor  of  Reader’s  Digest 
and  then  he  took  a  year  off  to 
found  and  edit  a  weekly  paper  in 
Pleasantville,  N.  Y.,  the  Towns¬ 
man.  From  1935  to  1937,  he  was 
assistant  managing  editor  of  News¬ 
week. 

Otto  Fuerbringer,  40,  a  senior 
editor  of  Time,  has  been  appoint¬ 
ed  assistant  managing  editor.  He 
has  been  active  in  journalism  ever 
since  he  was  editor  of  his  school 
paper  and  president  of  the  Crim¬ 
son  at  Harvard.  At  one  time  he 
was  a  reporter  on  the  St.  Louis 
(Mo.)  Post-Dispatch. 

m 

Reporters  'Nominate' 
Editor  for  Mayor's  Job 

McAllen,  Tex. — Mynatt  Smith, 
editor  and  associate  publisher  of 
the  Valley  Evening  Monitor,  be¬ 
came  a  candidate  for  mayor  of 
McAllen  unknowingly  and  with¬ 
out  his  consent  last  week,  and  re¬ 
ceived  42  write-in  votes  out  of  200 
ballots  cast. 

Three  Monitor  reporters:  Brice 
Armstrong,  Virginia  Armstrong, 
and  Jim  Conner,  organized  the 
write-in  campaign  in  the  late  aft¬ 
ernoon  of  election  day,  while  Mr. 
Smith  was  out  of  town.  Though  no 
serious  attempt  to  elect  the  editor 
was  intended,  the  reporters  under¬ 
took  the  campaign  as  a  protest 
against  civic  disinterest  in  the 
otherwise  uncontested  election. 


Weeklies  Given 
Formula  to  Set 
One-Inch  Rate 

Michigan  Press  Association  has 
devised  a  formula  for  weekly 
newspapers  to  use  in  determining 
the  cost  of  one  inch  of  advertis¬ 
ing  space. 

This  is  it: 

(1)  Publisher’s  Salary  . 

(2)  Labor,  back  shop  . 

(3)  Labor,  front  office . 

(4)  Country  correspondents.... 

(5)  Rent  . 

(6)  Interest  on  investment, 

4%  . 

(7)  Depreciation,  10%  on 

equipment  . 

(8)  New  Type,  repairs . 

(9)  Automobile  depreciation,  4 

years  . 

(10)  Automobile  upkeep,  re¬ 
pairs,  gas,  oil . 

(11)  Accounts  uncollectable . 

(12)  Rollers  . 

(13)  Ink  . 

(14)  Paper,  newspaper  and 

printing  jobs  . 

(15)  Contributions,  Red  Cross, 

Community  Chest  . 

(16)  Interest  on  bank  loans . 

(17)  Fire  insurance  . 

(18)  Engravings  . 

(19)  Photographs  . 

(20)  Gas.  light,  power,  heat . 

(21)  Telephone,  rentals  and 

tolls  . 

(22)  Water  . 

(23)  Postage  . 

'24)  Express  and  freight . 

(25)  Office  supplies  . 

(26)  Membership  dues 

(Chamber  of  Commerce, 
etc.)  . 

(27)  Miscellaneous  . 

(28)  Total  . 

Revenue 

(29)  Newspaper  circulation  .... 

(30)  Newspaper  advertising 

(everything)  . 

(31)  Total  . 

(32)  Commercial  job  printing... 

(33)  Office  supplies  (if  you 

sell  them)  . 

(34)  TOTAL 

(29,  30,  32, 33).. 

APPLYING  THE  FORMULA 

(35)  Percentage  (31)  to  (34)... 

(36)  No.  of  pages  printed  in 

month,  average . 

(37)  No.  of  columns  per  page... 

(38)  No.  of  inches  per  column. . . 

(39)  Total  newspaper  inches 

in  month,  average . 

(40)  Average  advertising  load 

in  percentage . 

(41)  Average  total  of  adver¬ 
tising  inches  . 

(42)  Advertising  production 

cost  per  inch . 

Note:  Multiply  (35)  against  (28) 
to  get  monthly  newspaper  cost. 
Divide  monthly  newspaper  cost 
by  (41).  This  will  give  you 
your  trje  cost  of  producmg  ap 
inch  of  advertising  space  in  your 
newspaper. 

A  “short  form”  is  suggested  as 
follows:  Take  the  total  of  your 
operating  expenses  for  a  month, 

EDITOR  &  I 


and  then  add  the  following  (if  yoc 
have  not  already  done  so): 

(1)  Publisher’s  Salary.  A  pub¬ 
lisher  should  receive  a  salarj  as 
cost  to  the  business  equal  to  what 
his  services  would  be  worth  else¬ 
where  as  an  employe.  For  ex¬ 
ample:  If  you  hired  a  manager  to 
run  your  newspaper,  what  wages 
would  you  pay  him? 

(5)  Rent.  If  you  own  the  build¬ 
ing,  you  should  charge  a  monthly 
rent  as  a  cost  to  the  business.  The 
rent  should  be  an  amount  equal 
to  what  the  building  would  rent 
for  to  anyone  else. 

(6)  Interest  on  investment,  4%. 
your  money,  if  invested  in  a 
mortgage  instead  of  in  your  news¬ 
paper,  would  earn  an  average  of 
4%  interest.  This  is  a  cost  against 
the  business. 

(7)  Depreciation  on  equipment, 
10%.  Each  item  of  machinery 
should  be  depreciated  in  this  man¬ 
ner,  exactly  as  is  now  being  done 
for  federal  income  taxes.  When 
the  equipment  is  depreciated  100% 
it  is  then  removed  from  the  list. 

(9)  Automobile  depreciation, 
four  years.  If  you  use  your  auto¬ 
mobile  in  behalf  of  the  newspaper 
— making  deliveries,  getting  news, 
and  so  on — then  the  depreciation, 
as  well  as  the  upkeep  and  repair, 
becomes  a  legitimate  expense  of 
the  newspaper.  The  four-year 
period  is  recommended  by  certified 
public  accountants. 

The  total  amount — operating 
expenses  plus  the  above  five — b^ 
comes  item  No.  28  of  the  adver¬ 
tising  cost  formula.  From  now  on 
it  becomes  a  question  of  how  the 
expenses  should  be  apportioned  to 
revenues.  The  formula  employs 
the  principle  that  expenses  should 
be  applied  in  direct  ratio  to  reve¬ 
nues. 

■ 

Wall  Street  Journal 
Gives  Wood  Portraits 

The  Wall  Street  Journal  has 
fallen  back  on  a  technique  of  the 
past  to  come  up  with  a  “modern" 
public  relations  tool  in  the  form 
of  three-dimensional,  hand<arved 
wood  portraits  which  are  pre¬ 
sented  to  executives  of  companies 
“that  do  a  lot  of  business  with  us." 

According  to  Ad  Director  Ted 
Callis,  the  Journal’s  contract  with 
two  Fiimish  artists.  K.  Rissanen 
and  T.  Alikyla,  who  carve  the 
portraits  in  Finland  from  the  sub¬ 
ject’s  favorite  photograph,  is  tak¬ 
ing  the  sculptors’  entire  produc¬ 
tion  of  about  10  a  month. 

So  far,  says  Mr.  Callis,  “we’ve 
presented  18  of  the  portraits  and 
the  reaction  has  been  very  good- 
It  will  take  us  about  a  year  to 
complete  the  list  of  presentations." 
■ 

J-School  Enlarged 

Madison,  Wis. — ^The  University 
of  Wisconsin  School  of  Journalism 
will  move  this  summer  from  South 
Hall  to  quarters  three  times  as 
large  in  the  Art  Education  build¬ 
ing  on  the  campus.  The  new  quar¬ 
ters  are  expected  to  be  ready  lot 
the  1951  fall  term  opening. 
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When  color  inks  are  properly  used  in  newspapers  they 
give  added  strength  and  life  to  the  printed  message.  Thus, 
color  actually  becomes  an  important  ally  of  illustration 
and  text,  speaking  the  language  of  reality.  It  is  the  factor 
that  demands  attention  and  holds  interest. 

The  techniques  of  r.o.p.  color  production  are  many  and 
varied.  But  much  of  the  success  achieved  in  newspaper 
color  printing  depends  upon  the  high  color  strength  and 
uniformity  of  the  ink  used.  The  working  qualities  of 
MORRILL  newspaper  inks  have  been  tested  in  the  most 
exacting  manner  over  a  period  of  years.  These  tests  have 
been  made  not  only  on  daily  editions  and  magazine  sec' 
tions,  but  for  comic  supplements  and  newspaper  process 
printing. 

MORRILL  has  won  the  confi-  facilities.  Prompt  delivery  is  as- 
dence  of  publishers,  pressmen  and  sured  via  tank  cars,  tank  trucks 
advertisers  by  supplying  inks  that  and  drums.  MORRILL’S  modern 
can't  be  beat  for  quality  and  press  equipment  includes  metered  multi- 
performance.  And  MORRILL  color  tank  trucks  which  have 
service  makes  these  inks  available  three  separate  color  compart' 
throughout  the  country  by  uti'  ments  with  a  total  carrying  capa' 
lizing  its  nation'wide  distribution  city  of  2500  gallons. 
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H  Sports  Writer  Covers 

111  Schools  in  Maine 

Bangor,  Me. — Owen  Osborne, 
of  the  Bangor  Daily  News  sports 
department,  visited  111  schools  in 
the  seven  counties  served  by  his 
paper  during  the  basketball  season. 

Mr.  Ostome,  who  visits  the 
schools  during  basketball  and  base¬ 
ball  seasons,  has  specialized  on 
school  sports  for  the  News  for 
15  years. 

To  illustrate  his  stories,  192  pic¬ 
tures  of  teams  and  cheerleaders — 
3,019  individuals — were  used  in 
the  News. 

Most  of  these  were  taken  by 
Staff  Photographers  Danny  Maher 
and  Norman  “Spike”  Weteb,  who 
accompanied  Mr.  Osborne  on  his 
Raymond  L.  Crowley  trips.  A  few  of  the  more  distant 

pictures  were  taken  by  Bureau 

.  .  .  u.. _ _  I  r'-riino  ti/hr.  r^.  Chiefs  A1  Moulton,  Fred  Mc- 

tendent  .  Donald  and  Bob  Drew  who  oper- 

bonds.  Former  Sheriff  John  ^ 

Dougherty,  exposed  as  a  former 

gangster  and  partner  in  a  notorious  Medals  for  Admen 

Syracuse,  N.  Y. — Syracuse  Uni¬ 
versity  conferred  Medal  Awards 
on  two  noted  advertising  men  as 
the  highlight  of  its  annual  Adver- 
w,  April  2-6.  The  re- 

‘embodied  within  the  chairman  of  Kenyon  and  Eck- 

-  .  .-u  agency,  and  James  Webb 

j,  senior  consultant  for  1. 
Walter  Thompson  Co. 


Crowley  (long  O)  Edits 
In  Pulitzer  Tradition 


St.  Louis — A  stranger,  fresh  in  desk.  “If  this  isn’t  satisfactory, 
from  Minnesota,  arrived  in  the  please  let  me  know,”  said  Mr. 
lobby  of  the  third  floor  of  the  Bovard, 

Post-Dispatch  building  on  Jan.  30,  “Perfectly  adequate,”  replied 
1922.  He  asked  the  news  depart-  Mr.  Crowley.  He  was  so  anxious 
ment  receptionist  to  inform  “Mr.  to  get  on  the  P-D  that  he  feared 
Bovard  that  Mr.  Crowley  is  here.”  saying  he  was  already  getting  $60 
The  Mr.  Bovard  was  the  late  Oliv-  a  week.  “I  had  a  wife  and  three 
er  K.  Bovard,  then  P-D  managing  children  then,  too,”  Mr.  Crowley 
editor.  ,  recalls.  (A  son  Larry,  is  a  P-D  re- 

The  receptionist  was  back  in  a  porter), 
jiffy  to  say  “Mr.  Bovard  doesn’t  Since  coming  to  the  P-D,  Mr. 
know  you.”  Undaunted,  the  new-  Crowley  has  worked  on  the  copy 
comer  informed  the  receptionist  desk,  as  makeup  editor,  editor  of 
he  had  been  hired  by  Mr.  Bovard  the  morning  (“country”)  edition, 
to  work  for  the  Post*Dispatch  and  was  assistant  to  City  Editor 
was  checking  in.  Reese  from  1924  to  1938,  exc^t  a 

This  time  he  was  invited  into  six-months  stint  in  1926  as  editor 
the  inner  sanctum  by  Mr.  Bo-  of  daily  magazine,  and  1937, 
vard,  who  because  the  when  he  took  over  the  telegraph 

name  Crowley  ^pronounced  with  and  cable  department  for  purpos- 
long  O)  hadn't  clicked  with  him.  of  reorganization. 

He  had  known  fit  only  through  When  Mr.  Bovard  retired  in 


aucCMaliiff  KPMP  wily  cuiiui.  nc  is  me  miiu  ; - 

Thus  was  RavmonH  T  rrnu;l<>v  editor  to  advance  to  the  man-  stories  also  r^ulted  'o, 

.  "4*  Wrowley  .  41  of  several  of  Doughertys  deputies, 

introduced  to  the  P-D  newsroom  “e'Og  eaiiorsnip  in  years.  .  u  t 

aver  which  he  will  officiallv  nre-  During  his  13  years  as  city  edi-  Mr.  Crowley  is  a  memb«  of  - 

side  as  manaeine  editor  Jim^  1  Crowley  established  him-  Kappa  Sigma  and  Sigma  Delta  tising  Week,  — 

He  will  succeed  Hen  M  Deece*  Self  as  a  crusading  editor  in  the  Chi  fraternities.  His  professional  cipients  were  Thomas  D’Arcy  Bro- 
who  will  retire  on  that  date  ’  Pulitzer  tradition.  Two  campaigns  creed  is  unthm  the  _u..^  and  Frk. 

Mr  Crowlev  is  alreadv  sittino  Carried  out  under  his  direction  won  framework  of  the  Post-Dispatch  hardt 
..  platform  laid  down  in  1907  by  Young, 

Reese  has  drawn  another  desk  received  one  of  them  in  1948  for  Joseph  Pulitzer.  ^ - 

close  by  to  assist  if  needed.  Dur-  ^verage  of  the  Centralia  Ill  mine 
ing  absences  from  the  office  for  ‘•‘s^^ter  in  1947  and  the  follow- 
the  last  several  years,  Mr.  Reese  “P  impressive 

has  had  Mr.  Crowley  sit  in  as 

managing  editor  regulations  ;  (2)  Reporter  Roy  J. 

Born  at  Minneapolis,  on  Aug. 

16,  1895,  Mr.  Crowley  might  have  «  ^er  for  his  par  of  the  1949  dis- 
wound  up  in  medicine  if  it  hadn’t  doj^u res  that  51  Illinois  editors 
been  for  a  summer  job.  After  publishers  were  on  the  state 
graduating  from  the  College  of  St. 

Thomas  at  St.  Paul  in  1912,  he  Crusade  Director 

had  two  years  pre-med  at  the  Carried  out  also  under  Mr. 

University  of  Minnesota.  Crowley’s  direction  were  the 

He  landed  a  summer  job  with  P-D’s  exposure  of  the  attempted 
the  Minneapolis  Journal  in  1914,  Missouri  governorship  steal  after 
liked  it  so  well  he  didn’t  return  to  the  1940  election;  campaign  for  a 
school  in  the  fall.  Mr.  Crowley  one-stop  community  service  center 
stayed  with  the  Journal  for  seven  for  veterans  just  after  World  War 
and  a  half  years — except  for  five  H;  disclosures  of  political  corrup- 
rrionths  when  he  left  because  he  tion  and  breakdown  of  law  en- 
didn’t  see  eye-to-eye  with  the  city  forcement  in  Illinois,  especially 
editor.  For  the  Journal,  Mr.  Crow-  pertaining  to  gambling,  which  led 
ley  was  a  reporter,  a  copy  desk  to  defeat  of  the  Republican  admin- 
man,  assistant  city  editor  and,  in  istration  in  Illinois  in  1948;  dis- 

1920,  was  named  Sunday  editor,  closures  that  gamblers  and  hood- 

Feeling  chances  for  advance-  lums  hoped  to  take  over  Missouri 
ment  at  the  Journal  were  limited,  politically  after  the  election  of 
he  began  looking  toward  newspa-  Governor  Forrest  Smith  in  1948. 
fters  elsewhere.  It  was  at  this  time  Speaking  of  the  latter,  Mr. 

*  4  bad  long  Crowley  says  “It  was  the  vigil  of 

admired  the  P-D  as  a  newspaper  the  Post-Dispatch  that  prevented 
and  the  name  Pulitzer  in  journal-  those  boys  from  taking  over.”  The 
ism.  wrote  to  Mr.  Bovard.  Senate  Crime  Investigating  Com- 

No  Mention  of  Pay  mitee  recently  re-affirmed  what 

His  introductory  letter  was  all  *be  P-D  reported  in  its  stories, 
inclusive  as  to  experience  and  Targets  of  other  major  exposes 
qualifications,  but  didn’t  mention  during  Mr.  Crowley’s  city  editor- 
the  salary  he  was  getting  or  per-  ship  were  John  P.  Nick,  boss  of 
haps  hoped  to  get.  Mr.  Bovard,  the  St.  Louis  theatrical  unions,  and 
noticing  the  oversight,  told  Mr.  an  associate,  who  were  convicted 
Crowley  he  could  offer  him  $55  a  and  committed  to  prison  for  rack- 
week  to  fill  a  job  open  on  the  copy  eteering  practices;  School  Superin- 
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The  CRAWFORD  Single  Wrapper 


Saves  40%  fo  75%  of  Your  Wrapping  Time! 

Yes,  the  Crawford  Single  against  defective  parts 

Wrapper  rolls,  pastes  and  Manufactured  for  Mayvan 

seals  in  one  operation!  Corp.  by  the  Wesel  Mfg. 

With  little  practice  any  Co.  of  Scranton,  Pa.  Write 

operator  can  attain  a  rate  today  for  full  information, 

of  at  least  1,000  papers  per  and  users  check  list  of 

hour.  Guaranteed  6  months  leading  newspapers! 

MAYVAN  CORP  , — C.  Vance  Graft,  President 

Owner  and  Producer  of  The  Crawford  Single  Wrapper 
Plant  and  Office:  1141  N.  Washington  Ave.,  SCRANTON,  PA. 


The 

SHUBERT  THEATRE 

in  New  Haven 

,  .  .  famous  from  Coost  to 
Coast  where  the  Broadway 
Hits  of  tomorrow  —  ploy 
todoy. 

THE  FOLLOWING 
BROADWAY  HITS 
PREMIERED 
IN  NEW  HAVEN 

1941- 1942 
Blithe  Spirit 

1942- 1943 
Oklahoma 

1943- 1944 

if  Voice  of  the  Turtle 

1944- 1945 

if  Carousel 

1945- 1946 

if  Annie  Get  Your  Gun 

1 946-  1 947 

if  Brigodoon 

1947- 1948 
if  Mister  Roberts 

1948- 1949 
if  South  Pacific 

1 949-  1-950 

if  Texas  Li'l  Dorlin 

1950- 1951 


For 

Broadway 
Hits  .  .  .  too 


1  f  producers  of  big  time  theatri¬ 
cal  hits  of  the  country  choose  New 
Haven  for  tryouts — next  time  test  your 
product  in  the  columns  of  the  NEW 
HAVEN  REGISTER  —  the  paper  that 
completely  covers  this  diversified,  pros¬ 
perous  community  of  over  a  third  of  a 
million  people. 


Make  Your  Product' 
FIRST''  in  New  Haven 
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Newspaper  l^epreSenlalive 


Morency  Emphasizes 
Service  and  Adequacy 


By  George  A.  Brandenburg 


I  Chicago — Those  close  to  Joseph 
'  N.  (“Nix”)  Morency,  Chicago 
manager  of  Hearst  Advertising 
I  Service,  have  terrific  respect  for 
i  his  integrity  and  judgment.  He 
i  has  earned  the  long-term  respect 
of  advertisers  for  his  sales  knowl¬ 
edge  and  his  thorough  understand- 
i  ing  of  their  problems. 

1  So  when  Joe  Morency  talks 
I  about  the  need  for  adequacy  of 
advertising  expenditures  and  serv- 
j  ice  as  a  key  selling  tool  in  today’s 
'  competitive  sales  arena,  it  pays  to 
listen. 

I  Need  Bigger  Budgets 

I  “There  exists  today  a  greater 
recognition  of  the  need  for  more 
,  adequate  advertising  in  newspapers 
to  move  merchandise  in  highly- 
I  competitive  metropolitan  mar¬ 
kets,”  he  told  E  &  P. 

“This  increased  and  more  wide- 
I  spread  recognition  is  due  to  a 
number  of  factors,”  he  continued, 

I  “among  them  the  demonstrated 
I  ability  of  adequate  newspaper  ad¬ 
vertising  to  move  practically  all 
types  of  merchandise  at  the  con¬ 
sumer  level  at  the  lowest  unit 
I  cost.” 

il  In  the  past,  he  said,  newspapers 
I  were  often  too  willing  to  settle  for 
3,500-line  schedules.  Today,  how- 
!  ever,  35,000  lines  of  advertising 
for  a  new  coffee,  for  instance, 
would  be  a  small  budget  in  a  met- 
I  ropolitan  market,  he  added. 

I  Accurate  Market  Data 

“With  this  recognition  has  come 
I  a  greater  awareness  on  the  part 
of  newspaper  advertising  salesmen 
to  stress  adequate  schedules  for 
the  advertiser’s  own  good,”  he 
said. 

I  Another  factor  which  has  im- 
:  pressed  sales  and  advertising  ex- 
I  ecutives,  said  Mr.  Morency,  is  the 
I  development,  preparation  and 
j  presentation  of  accurate  market 
I  facts  relied  upon  in  great  part 
‘  in  the  determination  of  the  dura- 
I  tion  and  weight  of  advertising 
i  required  to  produce  the  desired 
:  results,”  he  explained. 

Mr.  Morency,  who  has  been  as- 
!  sociated  with  the  Hearst  organ- 
'  ization  for  more  than  25  years, 
i  believes  the  old  competitive  sell- 
j  ing  between  nevyspapers  is  being 
I  replaced  with  more  practical  meth¬ 
ods  that  meet  today’s  selling  needs, 
i  Rely  on  Research 

,  “Certainly,”  he  said,  “news¬ 
paper  selling  methods  have  be¬ 
come  more  constructive  over  a 
period  of  years  with  the  develop¬ 
ment  of  accurate  analyses  of  brand 
I  preferences,  sales  trends,  distribu- 
,  tion  and  other  factors  related  to 
individual  markets.  In  other 
words,  we  must  understand  the 


advertiser’s  problems  in  each  of 
our  markets  in  order  to  render 
real  service  to  him.” 

He  pointed  out  the  head  of 
Hearst  Advertising  Service,  Herb¬ 
ert  W.  Beyea,  was  one  of  the 
pioneers  in  advocating  service  to 
advertisers  through  the  medium 
of  market  studies.  “Under  his  di¬ 
rection,”  he  said,  “our  research, 
marketing  and  plans  departments 
have  been  greatly  expanded  in  re¬ 
cent  years. 

“Bwause  marketing  service  at 
the  sales  level  is  an  integral  part 
of  our  selling  program,  we  have 
found  that  our  sales  control  pat¬ 
tern  is  one  of  our  strong  selling 
tools.  This  we  put  at  the  disposal 
of  advertisers  using  the  Hearst 
Newspapers  which  we  represent. 

Service  Is  Fundamental 

“Briefly  stated,  our  Sales  Oper¬ 
ating  Plan  consists  of  breaking 
down  the  complexity  of  big  mar¬ 
kets  into  understandable  parts, 
making  it  possible  for  the  sales 
manager  to  more  easily  envision 
his  sales  job.” 

Service  is  a  fundamental  pre¬ 
cept  of  good  salesmanship,  Mr. 
Morency  asserted,  and  continues 
to  be  a  keystone  in  has.  “In  fact,” 
he  said,  “our  belief  in  this  is  a 
long-standing  conviction  and 
forms  the  basis  for  the  expansion 
of  our  services  in  recent  years. 
We  do  believe  that  a  sales  tool 
which  recognizes  the  advertiser’s 
problem  and  performs  a  valuable 
service  in  marketing  work  is  the 
type  of  service  which  encourages 
more  effective  use  of  newspaper 
advertising.” 

Joe  Morency  has  been  thinking 
in  terms  of  the  other  fellow’s  sales 
problems  ever  since  he  started  in 
the  newspaper  business  as  a  classi¬ 
fied  advertising  salesman  for  the 
Chicago  Daily  News.  Over  the 
years,  he  has  developed  a  clarity 
of  expression,  both  oral  and  writ¬ 
ten,  seeking  always  to  convey 
helpful  information  to  an  adver¬ 
tiser. 

.  Sold  Farm  Paper  Ads 

A  native  of  Oak  Park,  Ill., 
“Nix”  Morency  entered  advertis¬ 
ing  shortly  after  he  finished  high 
school.  After  a  stint  as  a  classi¬ 
fied  solicitor,  he  branched  into 
farm  paper  advertising,  later  work¬ 
ing  for  Hoard’s  Dairyman. 

He  was  in  the  Western  adver¬ 
tising  office  of  the  old  New  York 
World  before  joining  the  Hearst 
organization  in  1924.  That  was 
via  the  Western  office  of  the  New 
York  Evening  Journal.  He  joined 
the  Rodney  Boone  Organization 
when  the  New  York  Evening  Jour¬ 
nal  was  added  to  the  Boone  list 


Joseph  N.  Morency 


of  Hearst  papers,  she  explained. 

He  was  appointed  manager  of 
the  Milwaukee  office  of  Rodney 
Boone  Organization  in  1935,  serv¬ 
ing  in  that  capacity  through  1937, 
when  he  returned  to  the  Chicago 
office.  He  was  named  Chicago 
manager  in  1943  and  he  has  con¬ 
tinued  in  that  executive  post  since 
the  Boone  organization  became 
Hearst  Advertising  Service,  follow¬ 
ing  the  death  of  Mr.  Boone. 

Today,  Mr.  Morency  directs  a 
staff  of  26  department  managers 
and  salesmen  in  the  Chicago  office. 
He  also  serves  as  national  adver¬ 


tising  manager  of  the  Chicago 
Herald- A  merican. 

Joe  Morency  is  a  capable  ad¬ 
ministrator,  as  well  as  a  good 
salesman.  His  warm  understand¬ 
ing  of  the  other  fellow’s  problems 
is  reflected  among  his  own  sales 
organization. 

“We  have  great  respect  for  Joe’s 
integrity  and  judgment,”  one  of 
his  close  associates  told  E  &  P. 
“He  can  ask  the  most  embarras¬ 
sing  questions  about  a  particular 
account,  without  making  a  sales¬ 
man  feel  like  a  chump.  He  keeps 
up  a  constant  flow  of  helpful  cor¬ 
respondence  relating  to  advertis¬ 
ers’  problems  in  our  markets.” 

■ 

Advertising  Is  Seen 
'Subbing'  for  Salesmen 

Use  of  additional  advertising  in 
the  role  of  emergency  “pinch-hit¬ 
ter”  for  industry  was  predicted  this 
week  by  S.  D.  Hesse,  first  vice- 
president  of  Schenley  Distillers. 

“In  the  matter  of  sales  alone, 
military  manpower  needs  arc 
bound  to  cut  further  and  further 
into  existing  organizations,”  the 
Schenley  official  declared.  “And 
that  is  one  area  where  advertising, 
or  mechanized  selling,  clearly  will 
be  called  upon  to  fill  an  increas¬ 
ingly  important  role,  doing  part 
of  the  job  a  depleted  sales  force 
can  not  do.” 

Mr.  Hesse  said  national  adver¬ 
tising  expenditures  have  been  run¬ 
ning  15%  or  more  ahead  of  last 
year  thus  far  in  1951. 


% 


.  .  .  and  double  appeal,  too, 
in  these  unique  columns  by 

DR.  ROY  L.  SMITH 

Here’s  a  name  your  readers  know 
— with  inspiring  daily  messages 
and  weekly  Sunday  School  lessons 
used  by  9  out  of  10  Protestants 


Sidewalk  Sermons 

FIVE  DAYS  A  WEEK 
Timely  250-word  orticles  based  on 
authentic  and  unusual  stories  re¬ 
ported  in  the  news  .  .  .  slanted 
to  emphasize  the  religious  in¬ 
flections  and  spiritual  motivations 
of  everyday  life.  Sidewalk  Ser¬ 
mons  do  not  preach;  they  apply 
a  plain  philosophy  that  encourages 
the  reader  to  gain  a  better  un¬ 
derstanding  of  his  fellow  man. 
You'll  find  them  entertaining  and 
stimulating! 


Bible  Lesson  Column 

ONE  DAY  A  WEEK 
Based  on  the  International  Uni¬ 
form  Sunday  School  Lessons  pre¬ 
pared  for  79  years  by  International 
Council  of  Religious  Education,  now 
Division  of  Christian  Education, 
National  Council  of  the  Churches 
of  Christ  in  the  U.S.A.  and  used 
by  more  than  80  U.S.  and  Canadian 
Protestant  denominations.  Your 
readers  will  welcome  Dr.  Smith's 
clear  and  acceptable  interpreta¬ 
tion.  Schedule  it  now!! 


Write  or  wire  today  for  sample  releases  and  rates. 

National  Council  Religious  Features 
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Pictures 
make  success 
of  “impossible” 
Sunday  Edition 


1  i„VA»r*n’* 
* 


“It  can’t  be  done!”  That’s  what  they  said  to  the  publishers  of 
the  Bangor  Commercial  (Maine)  when  production  of  a 
Sunday  edition  was  l)egun  Ijack  in  November  1949.  Today, 
the  21,000  circulation  of  the  Sunday  Commercial  is  the 
highest  in  all  northern  and  eastern  Maine. 

Says  Russell  H.  Peters,  Commercial  Co-Puhlisher:  “I’m 
not  exaggerating  at  all  when  1  say  that  our  Sunday  paper, 
now  in  its  sixteenth  month,  wouldn’t  have  been  possible 
without  the  Scan-a-graver,  We  had  no  engraving  plant  of 
our  own  and  the  commercial  engraver  who  served  us  was 
not  staffed  for  a  16-hour  operation  on  Saturday.  By  using 
Scan-a-gravings,  we  have  tremendous  flexibility  at  a  low 
per-square-inch  engraving  cost.” 


Truman 

bkciw  5/ 


i 

li* 

I  t.***— ^ 


the  OHIO  MASON 


WesJ^S^de  News 


Gets  higher  quality 
with  faster 
cut  service 


For  a  busy  plant,  you  can’t  heat  the  Hartley  Printing  and 
Publishing  Comfxiny  of  Columbus,  Ohio.  They  publish  their 
weekly  Hilltop  Record  (circ.  8,100),  the  West  Side  News 
(weekly,  circ.  7,300),  and  do  the  contract  printing  of  three 
other  weekly  publications  as  well  as  commercial  printing. 
They  also  furnish  the  engravings  for  their  daily  Greenfield 
Daily  Times  (circ.  3,500). 

According  to  Publisher  C.  Carlton  Hartley,  one  of  the 
most  active  spots  in  the  plant  is  that  occupied  by  the 
Fairchild  Scan-a-graver.  It  seems  the  Scan-a-graver  speeded 
up  the  whole  Hartley  operation  while  raising  the  quality  of 
halftone  reproduction  in  all  their  papers. 

To  quote  Mr.  Hartley:  “We  no  longer  have  to  ask  our 
weeklies  for  copy  six  days  before  publication,  but  can  easily 
run  pictures  that  come  in  the  same  day  we  go  to  press.  And 
as  for  reproduction,  it’s  the  best  we’ve  ever  had,’’ 


RC-H  LD 


Th«  Bangor  Commarcial  and  iha  Hartlay  papari  ara  two  mora  of  tha 
hundrads  of  anthusiostic  Scon-o-grovar  uiars  tha  country  ovar.  Writa 
for  mora  information  to  Fairehild  Comoro  and  (nstrumont  Corporation, 
88-06  Van  Wyck  Boufovord,  Jamaica  t,  N.  Y.  Dapt.  100— 20A. 


VER 


BOOKS  m  REVIEW 


physicality  key-holed  a  bit  gra-  ^  f  # 

tuitously,  perhaps — observes: 

]]  “I’ll  die  here  probably,  and  I  JrttMrl 

jm  T  \T  f  JLJ  won’t  mind.  So  long  as  Jen  don’t 

fV^lU  Y  flYO  / die  first.  I  don’t  thinklcouW  stand  Downingtown  (Pa.)  Archive: 
,1  M  r%,  X  V  j  jy  “Theft  of  Wenches  and  Other  Ar- 

m ^  •  _  »  T»  •  f  m  \T  f  ing.  I  could  almost  cry  when  tides  Draws  Sentences.” 

VVTttBS  VtVtU  rtTSt  IMOVBL  I  think  of  Jens  going  before  I  go 

r  But  then  I  get  to  hoping  we  can  “jito 

li  By  Prof.  Roscoe  Ellard  ^  ‘*‘*'**’  Confident  He  Can  Resist  Puppet 

jj  •  •  w  1  ^Rch  Ovhor  $  Rrm$*  yVttRcIc  ** 

!i  Groduett®  School  of  Journalisni.  Columbici  University#  New  York  There  is  lovely  writing  herez  3  ■ 

I _  revealing  scene  when  two  rivals  .  .  /»*;_„  ■»  Tiailx 

ilTHE  CENTER  OF  THE  WORLD.  By  most  needs— “beeswax  on  first  meet  at  dinner  with  the  cov-  '^f*”New  York  Water  Head 

Richard  L.  Tobin.  New  York:  E.  p.  the  Seat  of  his  pants  to  hold  him  eted  girl;  an  excellent  court  scene  ^  « 


Virginia  (Minn.)  Mesabi  Daily 


Dutton  and  Co..  Inc.  286  pp.  $3. 


in  his  chair.' 


reporfed  by  a  writer  who  has  coy-  '* 


In  THIS  perennially  young  but  ^  ‘‘i"*  P  writing  ered  many  courts;  bright,  valid  . 

long-seasoned  and  ^iU-practicing  habits  of  Mr.  Tobm  for  newsmen  dialogue,  and  the  understanding 

lewsDanerman’s  first  novel ^with  would  write  fiction  or  off-hour  account  of  a  banker-industrialist  Is  Appointed  Finance  Director. 

.  _  : _ _  features  or  hooks  Duttine  flesh  on  name  the  T»uw«vafVhr  ^ 


X  ncwspdpcP  incvitRbly  in  it— -run  features  or  books  putting  flesh  on  who  owns  the  town’s  newspaper, 

•ich  veins  of  excellent  reporting  the  bones  of  current  events.  chiefly  for  personal  expression  and  Coatesville  (Pa-)  Record: 

uid  muscular,  almost  too-lean  J!**,  °^i***u  ^®*^*‘*’  contrary  suppression.  “Churchgoers  Aid  Firemen  As  Big 

writing.  The  book  is  strong  with  Tobin’s  90-year-old  character  Miss  Mill-owner  and  banker,  this  Barn  Is  Ruined.” 

1  newsman’s  eye  for  vivid  detail.  Tuck  explains,  is  wherever  you  part-time  publisher  has  no  time  to  * 

*.he  writer’s  eye  for  human  verity;  vyant  it  to  be.  It  is  where  you  take  thunder  personally,  so  he  hires  an  Indianapolis  (Ind.)  Times: 

and  strongest  of  all  with  Mr.  gossip;  underling  who  burps.  Banker  and  “Preshmen  Women  Outstrip  Men 

Tobin’s  {previously  revealed  gift  where  you  take  time  to  love  others  industrialist,  this  “publisher’s”  lU.” 

for  story-telling.  Tobin’s  book,  newspaper  is  no  builder  of  his  city.  *  • 

Why  wouldn’t  it  be?  Nearly  Clearwater,  it  is  a  comnaodity  Uke  the  mill.  San  Diego  (Calif.)  Evening 

very  man  in  a  newsroom  dreams  Michigan,  or  most  any  other  little  owned  by  a  ventriloquist.  It  is  the  Tribune:  “No  Squeeze  Expected 


and  Coatesville  (Pa.)  Record: 

"Churchgoers  Aid  Firemen  As  Big 
this  Barn  Is  Ruined.” 


Indiarmpolis  (Ind.)  Times: 


for  story-telling.  Tobin’s  book,  newspaper  is  no  builder  of  his  city.  *  • 

Why  wouldn’t  it  be?  Nearly  Clearwater,  it  is  a  comnaodity  like  the  mill,  san  Diego  (Ci 

very  man  in  a  newsroom  dreams  Michigan,  or  most  any  other  little  owned  by  a  ventriloquist.  It  is  the  Tribune:  “No  Squ 
>f  writing  a  novel.  Few  give  them-  newsman-author  who  describes  !„  Cors^t  Industry.’ 


selves  the  travail  of  writing  crea-  ***^'*8^  to  know  everybody  elM 


I  lively  on  trains,  on  poker  eve¬ 
nings,  and  instead  of  television. 
Dick  Tobin  did. 


enough  to  know  everybody  else.  that  so  feelingly.  ■ 

And  this  is  the  story  of  a  little  Snow  in  Mr.  Tobin’s  book  is  Chico  (Calif.)  Enterprise-Rec- 
town  where  the  richest  man  runs  caught  in  the  loved-wife’s  hair  “state  Sleuths  Uncover  Pink 
everything  because  he  owns  two  fike  bits  of  broken  communion  ci:-"  Racket  ” 


Chico  (Calif.)  Enterprise-Rec- 


He’d  covered  police,  courts,  the  ^  paper  mill,  and  the  only  wafers.  And  of  an  afternoon  in 

Hauptman  trial  and  exMution.’ For  newspaper.  It  is  the  story  of  small-  the  doctor’s  study,  the  doctor-hus-  Petersburg  (Fla.)  Times: 

twenty  years  and  always  for  the  gossip,  of  one  mans  power  i,and  takes  her  in  his  arms  stand-  “Bird  Lovers  To  Hear  Bald  Eagle 

New  York  Herald  Tribune.  Then  control  even  it  until  his  ego  ing.  “supporting  her  thighs  as  Lecture.” 
in  World  War  II,  he  fell  and  broke  over-reaching  corrode  his  though  they  were  a  saddle  and  he  ■ 

his  ankle  one  day  in  the  dark  judgment,  and  of  loves,  a  bit  too  the  rider.”  Later,  a  little  jarringly,  Phoenix  Arizona  Republic: 
danger  and  litter  of  a  London  Physical  in  the  way  of  high-circu-  this  doctor  with  such  compassion  “Mike  Michaelis  Named  For 

street.  He  was  bureau  chief,  and  fiction,  loves  that  never  have  and  love  for  his  wife  looks  at  16-  jjgadier  Brindle.” 

Ihe  lay  in  pain  and  thought  amidst  smooth.  year-old  Polish  girl  patient,  “well- - - - 

Ithe  rubble.  story — as  were  Hamlet  made  and  with  breasts  that  seemed 

“What  are  you  doing  with  your  Forsyte  Saga — done  with  to  float” — looks  at  her,  his  eyes 

life?”  he  asked  himself.  “Getting  tolented  narrative,  sense  of  drama,  undressing  her,  his  mind  holding 

killed  is  all  right,  if  need  be.  But  seeing^ye  of  warming,  her  in  his  arms  in  Jen’s  bed. 

not  without  getting  some  writing  doTO  too  perhaps,  is  taking  circu-  ^ 

done  between  takes.  That  what  you  tender  beauty  and  deep  jation-building  in  book-making  to 

1  really  want  to  do.”  sentiment  many  newsmen  have  be-  out-of-character  extreme.  Dick  ^ 

So  there  came  “Invasion  Jour-  "cath  their  veneer  of  toughness.  Tobin  has  grown  to  writing  stature 

nal”  written  on  shipboard  and  ♦  ♦  *  through  his  first  three  books.  His 

commuter  trains.  And  “Golden  The  two  charming  old  ladies  strength  is  perceptibly  a  deepen- 

,1  Opinions,”  done  in  pencil  around  in  the  book.  Miss  Tuck-past-90  ing  of  the  very  talents  that  make 

midnights  on  the  New  Haven  be-  and  Miss  Swasey-past-80,  strength-  fine  reporting.  In  this  first  novel.  W 

tween  Herald  Square  and  Wilton,  ening  links  with  the  pioneer  past,  he  shows  gift  in  bringing  recogni-  ^ 

Connecticut.  “Golden  Opinions,”  die  quietly  and  beautifully  as  the  tion  through  detail — taking  the 

badly  titled  but  beautifully  writ-  past  should  die,  in  each  other’s  reader  to  the  scene.  I  am  confident 

ten,  was  ostensibly  remembrance  arms.  And  Doc  Fawcett,  principal  that  in  his  next,  he  will  add  to  ' 

of  interesting  persons  met  along  a  character  and  narrator,  who  loved  recognition  the  clarifying  discern-  •S*ll  S 

newsman’s  way.  Really  it  was  fic-  his  wife  Jen  with  such  rich  com-  ment  that  is  the  reader-insight  of  . 

tionired  recollection.  And  it  was  passion — and  with  condimenting  lasting  art.  JOMnn 

practice.  It  sped  with  the  gift  of  - - - - - 

narrative  and  etched  meticulously 


1  really  want  to  do”  sentiment  many  newsmen  nave  oe- 

So  there  came’  “Invasion  Jour-  veneer  of  toughness, 

nal”  written  on  shipboard  and  ♦  ♦  * 

commuter  trains.  And  “Golden  The  two  charming  old  ladies 
,1  Opinions,”  done  in  pencil  around  in  the  book.  Miss  Tuck-past-9( 
midnights  on  the  New  Haven  be-  and  Miss  Swasey-past-80,  strength 
tween  Herald  Square  and  Wilton,  ening  links  with  the  pioneer  past 
Connecticut.  “Golden  Opinions,”  die  quietly  and  beautifully  as  th< 
badly  titled  but  beautifully  writ-  past  should  die,  in  each  other’: 


narrative  and  etched  meticulously 
with  the  scrutiny  of  detail.  It  had 
promise,  a  lot  of  promise. 

*!t  ♦ 

i  These  writing  virtues  of  scru¬ 
tiny,  living  dialogue,  and  story- 
I telling  have  grown  immeasurably 
jin  “The  Center  of  the  World.” 
lAnd  The  Center  too  has  been  done 
I  in  the  time  so  many  of  us  waste: 
'trains,  waiting  for  dinner,  substi- 
lituted  for  parties  where  the  chief 
j  contribution  is  a  murmur  of  silken 
ankles  and  gentle  oscillation  of 
I  breasts.  It  recalls  that  Anthony 
tj Trollope  wrote  his  many  novels 
j  between  4  and  7  in  the  morning, 
|i before  leaving  for  work  as  a  clerk; 
'and  that  beeswax,  Trollope  wrote 
in  his  “Autobiography,”  is  what  a 
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NEWSPAPER  LAW 


Inspection  of  Records 
Held  Citizen*s  Privilege 


By  Albert  Woodruff  Gray 


The  city  of  Pawtucket,  R.  I., 
adopted  an  ordinance  in  January, 
1948,  providing  that  “No  city  of¬ 
ficer,  official,  agent  or  employe 
shall  permit  any  person  to  examine 
any  tax  abatement  record  or  any 
copy  thereof  nor  shall  any  such 
officer,  official  or  employe  disclose 
the  contents  of  any  such  record 
to  any  person  unless  such  person 
has  permission  of  the  city  council 
to  examine  such  record.” 

The  Providence  (R.  I.)  Journal 
and  Bulletin  protested  at  the  re-, 
fusal  of  permission  to  inspect  tax 
records  and  instituted  proceedings 
against  the  city  officials,  asking 
that  they  be  .ordered  by.. the  xxturt 
to  give  such,  permission.  ^ 
Arbitrary  Action 

Two  weeks  after  this  ordinance 
was  adopted  it  was  superceded  by 
a  resolution  granting  this  right  of 
inspection  to  the  public  generally 
with  the  clause,  “that  no  person 
shall  be  permitted  to  examine  such 
records  for  publication  without  ex¬ 
press  permission  of  the  council.” 
The  Journal  then  applied  to  the 
Federal  Court  for  an  injunction 
against  the  enforcement  of  this 
limitation. 

Holding  the  provisions  of  these 
ordinances  unconstitutional  and 
void  and  an  attempt  to  place  re¬ 
straints  on  publication  which  are 
adverse  to  the  civil  liberties,  the 
court  said  these  provisions  ap¬ 
peared  to  make  discretionary  and 
susceptible  to  arbitrary  action 
something  which  before  was  mere¬ 
ly  ministerial,  namely,  the  giving 
of  permission  to  examine  public 
records. 

Where  such  records  are  public 
records  and  there  is  no  reasonable 
basis  for  restricting  their  exam¬ 
ination  and  publication,  the  at¬ 
tempt  to  prohibit  their  publication 
is  an  abridgement  of  the  freedom 
of  speech  and  of  the  press.  “These 


ordinances  attempt  to  place  within 
the  discretion  of  the  city  the  grant¬ 
ing  or  denial  of  a  constitutional 
right.” 

Common  Law  Right 

As  authority  for  this  decision 
the  court  quoted  from  an  opinion 
of  the  Supreme  Court  upon  sus¬ 
taining  the  dismissal  of  indictments 
against  the  Kansas  City  (Mo.) 
Post  and  the  Baltimori  (Md.) 
Post  for  the  violation  of  a  statute 
prohibiting  the  publication  of  in¬ 
formation  gleaned  from  federal 
income  tax  returns. 

“Information  which  everybody 
is  at  liberty  to  acquire  and  the 
acquisition  of  wdiich  Congress 
seemed  especially  desirous  of  facil¬ 
itating,  in  the  absence  of  some 
clear  and  positive  provision  to  the 
contrary,  cannot  be  regarded  oth¬ 
erwise  than  as  public  property  to 
be  passed  on  to  others  as  freely  as 
the  possessors  of  it  may  choose.” 

Two  recent  decisions,  one  in 
New  Jersey  and  the  other  in  Rhode 
Island,  clarify  this  common  law 
right  to  the  inspection  of  public 
records.  In  the  New  Jersey  case 
a  taxpayer  and  voter  in  that  state 
demanded  of  the  Superintendent 
of  Elections  a  list  of  the  registra¬ 
tions  filed  between  March  10  and 
31,  1949.  The  demand  was  refused 
and  the  claim  of  the  taxpayer  to 
the  right  to  inspect  these  records 
was  made  the  subject  of  a  legal 
action. 

Citizen's  Interest 

In  granting  this  demand  the 
court  adopted  as  authority  an 
earlier  decision  in  that  state.  “As 
a  citizen  and  taxpayer  the  appli¬ 
cant  has  that  abiding  interest  in 
the  administration  of  his  govern¬ 
ment  and  of  every  department  of 
it  that  affects  him  or  his  fellows, 
that  marks  the  difference  between 
a  citizen  and  a  subject,”  asserted 


the  court  in  that  earlier  case. 

“It  is  to  the  failure  of  the  citizen 
to  assert  this  right  that  we  must 
look  for  those  evils  that  are  in¬ 
cident  to  our  government  rather 
than  to  a  superabundant  zeal  in 
this  respect.  It  would  be  unfortu¬ 
nate  in  the  extreme  for  the  courts 
of  the  republic  to  erect  technical 
barriers  by  which  these  duties  of 
citizenship  were  discouraged  or  de¬ 
nied;  and  no  more  effectual  barrier 
could  be  set  up  than  the  rule  that 
records  required  by  public  law 
for  the  performance  of  their  pub-" 
lie  duties  by  public  servants,  are 
possessed  of  a  privacy  into  which 
a  mere  citizen,  however  patriotic 
his  purpose,  may  not  inquire.” 

In  May  of  last  year  the  state 
Supreme  Court  in  Rhode  Island 
had  before  it  another  application 
by  the  Providence  Journal  in  this 
struggle  of  that  newspaper  to  se¬ 
cure  the  Pawtucket  tax  records  for 
publication.  There  the  old  common 
law  right  to  inspect  public  records 
was  recognized,  although  modified 
to  a  slight  extent 

“This  court  recognizes  the  com¬ 
mon  law  right  of  inspection  of 
public  records  by  a  proper  person 
or  his  agent  provided  he  has  an 
interest  therein  which  is  such  as 
would  enable  him  to  maintain  or 
defend  an  action  for  which  the 
document  or  record  sought  can 
furnish  evidence  or  necessary  in¬ 
formation.” 

This  statement  of  the  law  that 
court  supplemented  with  reference 
to  an  early  case  in  which  a  news- 
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paper  was  seeking  to  secure  for 
publication  the  record  in  a  divorce 
action  to  which  city  officials  had 
refused  access. 

But  Not  for  Scandal 

It  is  clearly  within  the  rule  to 
hold  that  no  one  has  a  right  to 
examine  or  obtain  copies  of  public 
records  from  mere  curiosity  or  for 
the  purpose  of  creating  public 
scandal,”  this  court  said. 

“To  publish  or  broadcast  the 
painful  and  sometimes  disgusting 
details  of  a  divorce  case  not  only 
fails  to  serve  any  useful  purpose 
in  the  community  but  on  the  other 
hand  directly  tends  to  the  demoral¬ 
ization  and  corruption  thereof  by 
catering  to  a  morbid  craving  for 
that  which  is  sensational  and  im¬ 
pure.  The  judicial  records  of  the 
state  should  always  be  accessible 
to  the  public  for  all  proper  pur¬ 
poses  under  reasonable  restrictions 
as  to  the  time  and  mode  of  exam¬ 
ining  them  but  they  should  not 
be  used  to  gratify  private  spite  or 
promote  public  scandal.” 

■ 

Series  on  Cancer 

San  Diego,  Calif. — To  drama¬ 
tize  the  American  Cancer  Society’s 
campaign  for  funds,  the  San 
Diego  Union  has  been  publishing 
a  series  of  case  histories  of  San 
Diegans  whose  lives  have  been 
sav^  or  prolonged  by  new  meth¬ 
ods  of  cancer  treatment.  Nam« 
of  patients  and  doctors  are  ficti¬ 
tious. 


PITTSBURC 

. 
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Holding 
The  Spotlight 
In  Southeast 
Kansas! 


In  May,  Pittsburg . . .  the  largest  city  in  South¬ 
east  Kansas  .  .  .  celebrates  its  Diamond 
Jubilee  . . .  representing  75  years  of  ixogress. 
Pittsburg  is  the  center  of  16  incorporated 
cities  in  Crawford  and  Cherokee  Counties 
and  is  a  natural  shopping  point  for  an  area  of 
136,000. 


lIttUbttrii  BfsbliQljt 


National  AdvortU- 
ers  oro  assured  oi 
complete  newspa¬ 
per  coverage. 


EVliNINas 
EXCEPT  SUNDAY 


EstsbUsh.d  1887 


The  PmsBURQ  Sun 


MORNINGS 
except  MONDAY 


EstsbUshed  1916 
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Ford  Car  Ads 
Subjected  to 
Emotion  Test 

Dearborn,  Mich. — ^Ford  Motor 
Co.  research  men  are  applying  an 
electronic  yardstick 


Actual  reports  show 


human 

emotion  in  a  new  study  of  adver¬ 
tising  effectiveness. 

Newspaper  and  magazine  read¬ 
ers,  representing  a  cross  section  of 
the  American  public,  are  cooperat¬ 
ing  in  the  study.  Emotional  reac¬ 
tions  to  automotive  advertisements 
are  scientifically  measured,  tabu¬ 
lated  and  interpreted  by  trained 
technicians  in  a  specially  designed 
laboratory. 

Ford’s  marketing  research  de¬ 
partment  uses  the  findings  to  rec¬ 
ommend  changes  in  proposed  new 
institutional  and  product  advertis¬ 
ing  campaigns  and  to  evaluate  the 
effectiveness  of  advertisements  al¬ 
ready  published. 

Researchers  measure 


emotion 

with  the  aid  of  a  psycho-galvan¬ 
ometer,  one  of  the  principal  com¬ 
ponents  of  the  “lie  detector”  used 
in  police  work.  It  records 
changes  in  the  electrical  resistance 
of  the  skin  the  instant  they  occur 
in  response  to  mental  stimulation. 

When  an  illustration  or  some 
part  of  the  text  of  an  advertise¬ 
ment  creates  an  impact  on  the 
reader,  the  resulting  emotional 
change  is  automatically  charted  on 
a  graph  by  the  phycho-galvan- 
ometer’s  recorder. 

All  tests  are  conducted  in  a 
comfortably  furnished,  soundproof 
room.  Advertisements  are  shown  to 
the  typical  reader  in  series  and  a 
record  is  made  of  the  time  he  de¬ 
votes  to  inspecting  each  one. 

An  observer,  concealed  behind 
a  partition  and  looking  through  a 
“one-way”  mirror  window,  watches 
the  eye  motion  of  the  person  being 
tested.  As  the  eyes  move  up  and 
down,  from  side  to  side,  or  pause, 
the  observer  manipulates  an  indi¬ 
cator  which  records  and  times  each 
■motion.  Thus,  the  eye  pattern  is 
charted  on  the  graph  simultane¬ 
ously  with  corresponding  emo¬ 
tional  reaction,  showing  the  parts 
of  the  advertisement  which  caught 
the  reader’s  attention. 

However,  because  the  psycho¬ 
galvanometer  makes  no  distinction 
between  favorable  and  unfavorable 
reactions,  the  readers  are  ques¬ 
tioned  to  learn  whether  they  liked 
or  disliked  the  features  which 
caused  emotional  change. 

■ 

$650  for  J-Scholars 

Selmer,  Tenn. — ^The  Tennessee 
Press  Association  met  in  quarterly 
session  here  April  7,  with  Presi¬ 
dent  Franklin  Glass  of  Dayton, 
presiding.  The  Association  dis¬ 
cussed  the  annual  Journalism 
Scholarship  Program  under  which 
participating  newspapers  again  will 
offer  $650  scholarships  to  encour¬ 
age  High  School  graduates  to  con¬ 
sider  taking  journalism  at  the 
University  of  'Tennessee. 
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Kemp  Gas- Fired  Immer¬ 
sion  Melting  Pots  Save 
up  to  40%  on  Fuel  Alone 

Here’s  why  you  should  replace 
conventional  melting  equipment 
with  modem,  efficient  Kemp 
Immersion  Pots.  Actual  reports 
show  proof  that  Kemp  Immersion 
Heating  cuts  fuel  bills  up  to  40% 
and  more.  Now  you  can  melt 
soft  metals,  lead,  pewter,  tin,  or 
salt  with  maximum  thermal  effi¬ 
ciency  and  get  double  the  rate  of 
heat  recovery. 

POSITIVE  HEAT  CONTROL 

Kemp  Immersion  Melting  Pots 
have  no  brickwork  to  steal  heat, 
no  external  combustion  chamber, 
no  carbon  monoxide,  no  tem¬ 
perature  overrun.  You  get  high 
melting  rates,  reduced  dross 
formation,  speed  of  temperatmre 
recovery  after  adding  cold  ma¬ 
terials  .  .  .  PLUS  an  estimated 
fuel  saving  of  up  to  40%. 

FOOLPROOF  OPERATION 

Each  installation  includes  the 
Kemp  Industrial  Carburetor  to 
assure  complete  combustion, 
lower  installation  cost.  Tell  us 
your  heating  or  melting  require¬ 
ments.  We  can  help  you  make 
yovur  unit  more  profitable. 


Abov«  b  a  44"  pot  wHh  10,000  lb. 
copodty.  Casting  ratn  two  tons  p«r 
hour.  Esflmotud  fuol  savings  of  up 
*0  40%. 


AAony  nuwspopurs  ruport  orlual  fvol 
savings  of  from  50%  to  60%  on  fual 
with  1 0-ton  capacity  multing  pot 
shown  obovu. 


immiON  Marne  pots 


Writ*  for  Buiiutin  for  tochnicoi  information. 
Address:  C.  M.  KEMP  MFG.  CO. 

405  E.  Oiivor  St.,  Boitimoro  2,  Md. 
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Industry  Gain 
Is  Attributed 
To  Daily's  Effort 

Washington — A  newspaper  can 
play  an  invaluable  role  in  a  pro¬ 
gram  of  attracting  new  industries 
to  an  area,  the  American  Indus¬ 
trial  Development  Council  was 
told  at  its  annual  conference  here. 

Stuart  Walsh,  director  of  Indus¬ 
trial  Survey  Associates,  San  Fran¬ 
cisco,  said  the  Santa  Rosa  (Calif.) 
Press  Democrat  had  m^ilized 
wide  support  behind  a  program 
which  more  than  doubled  indus¬ 
trial  payrolls  in  three  Sonoma 
County  communities  in  a  year  and 
a  half,  and  added  25  manufactur¬ 
ing  plants  to  the  county  as  a 
whole. 

Referring  to  his  industrial  sur¬ 
vey  of  Sonoma  County,  completed 
in  September,  1949,  Mr.  Walsh 
said  a  survey  of  that  kind  “is 
good  only  to  the  extent  you  get 
action.” 

Mr.  Walsh  said  comprehensive 
reports  of  his  survey  by  the  Press 
Democrat,  accon^nied  by  fre¬ 
quent  editorials,  had  resulted  in 
widespread  support  of  the  devel¬ 
opment  program. 

As  one  example,  he  recalled 
that  soon  after  the  survey  was 
published,  a  Petaluma  garage  own¬ 
er  persuaded  a  motorist,  enroute 
to  San  Jc^uin  Valley  to  estab¬ 
lish  a  chicken  cannery,  to  stop 
over  for  a  talk  with  the  local 
Chamber  of  Commerce. 

“I’m  happy  to  report  the  chick¬ 
en  cannery  is  operating  in  Peta¬ 
luma,”  he  said. 

Mr.  Walsh  gave  special  praise 
to  two  Press  Democrat  supple¬ 
ments  entitled  “Blueprint  for 
Progress.”  The  first  published  in 
September,  1949,  carried  the  rom- 
plete  text  of  his  industrial  survey, 
including  a  list  of  industries  which 
would  find  Sonoma  County  suit¬ 
able  for  their  operations. 

The  second,  published  last  Feb¬ 
ruary  25,  was  a  24-page  tabloid 
reporting  the  year  and  a  half  of 
industrial  developntent  in  eight  of 
8  largest  communities, 
and  also  re-priming  the  original 
survey.  In  addition,  it  carried 
favorable  testimonials  by  indus¬ 
trialists  who  had  moved  in. 

Both  supplements  were  distrib¬ 
uted  to  the  new^>aper’s  more  than 
20,000  Sunday  subscribers,  and 
thousands  of  additional  c<^ies 
were  made  available  to  Chambers 
of  Commerce  for  national  distri¬ 
bution. 

Besides  playing  a  leading  role 
in  the  follow-up  of  Mr.  Walsh’s 
program  to  attract  new  industries, 
the  Press  Democrat  was  instru¬ 
mental  in  having  the  survey  made. 

Soon  after  becoming  editor  and 
general  manager  of  the  Press 
Denaocrat  three  years  ago,  Wil¬ 
liam  A.  Townes  centered  atten¬ 
tion  on  stimulating  efforts  to 
attract  new  industries. 
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Editorials  pointed  out  that  al¬ 
though  Sonoma  County  was  the 
nation’s  13th  wealthiest  agricul¬ 
tural  county,  its  crops  did  not  pro¬ 
vide  sufficient  economic  diversity 
in  case  of  a  recession,  nor  would 
they  provide  sufficient  jobs  for 
the  constantly  increasing  popula¬ 
tion. 

The  Chamber  of  Commerce, 
backed  up  by  chambers  in  agri¬ 
cultural  communities,  joined  the 
newspaper  in  requesting  the  Board 
of  Supervisors  to  finance  an  in¬ 
dustrial  and  economic  survey.  The 
Board  consented,  hiring  Industrial 
Survey  Associates  for  $6,000,  in¬ 
cluding  assistance  for  six  months 
after  completion  of  the  survey  in 
following  it  up. 


Mme.  Dupuy,  French 
Publisher,  Dies 

Paris — Mme.  Paul  Dupuy,  for¬ 
mer  proprietor  of  Le  Petit  Paris- 
ten,  which  once  was  credited  with 
having  the  largest  circulation  of 
any  newspaper  in  France,  and  of 
Exceisior,  pictorial  daily,  died 
April  13. 

Mme.  Dupuy,  American-born, 
became  proprietor  of  Le  Petit 
Parisien  upon  the  death  of  her 
husband  in  1927  and  later  she  ac¬ 
quired  Excelsior.  She  was  assis¬ 
ted  in  her  newspaper  work  by  her 
sons,  Jacques  and  Jean. 

During  World  War  II,  she  re¬ 
turned  to  the  United  States  and 
Le  Petit  Parisien,  which  had  been 


published  by  other  members  of 
the  family  during  the  occuj^tion, 
was  placed  under  sequestration  by 
the  French  government.  Mme  Du¬ 
puy  was  engaged  in  legal  proced¬ 
ure  to  recover  ownership.  Excel- 
sor  has  not  been  published  since 
the  beginning  of,  the  war. 

■ 

Air  Base  Welcomed 
By  Austin  Special 

Austin,  Tex.  —  The  Austin 
American-Statesman  observed  ex¬ 
pansion  of  Bergstrom  Air  Force 
Base  with  a  special  SO-page  “Wel¬ 
come”  edition,  dressed  up  with 
aerial  photos  of  the  area,  runninj 
to  full-page  size. 


ScHEERS 

PORPAVENPORT 

Hie  Championship  Communilx 


Champions  ogain  in  Basketball 

For  the  second  straight  year,  Davenport’s  Blue  Devils  have 
been  crowned  high  school  champions  of  Iowa. 

Champions  in  Iowa  Department  Store  Soles 

Fdjruary  department  store  sales  in  Davenport  were  up 
55.6  per  cent  over  last  year,  to  lead  the  entire  state,  accord¬ 
ing  to  the  Federal  Reserve  Bank  of  Chicago. 

Chompions  aUrays  in  Newspoper  Lineage 

With  26,104,406  lines  of  advertising  in  1SI50,  Davenport 
newspapers  are  first  in  Iowa  —  among  the  first  in  the  nation. 

your  share  of  froHH  from  the  rick  Qaad-Cify  oroa  by  odvartlslaf  to  THE  04V- 
ENfORT  NEWSMfERS.  a  ”frsf*  to  tvary  aottoaal  nawspepar  advorfittof  campolfa. 


'  '  A  H  A  Of  B 


EDITOR  PUBLISHER  for  April  21.  1951 


★  *  *  FELLOW  CITIZENS  *  ♦  *  * 

This  week . . .  Congress  is  deciding 
the  future  of  our  Armed  Forces ! 

We  believe  World  War  III  can  be  averted 

IF  •  •  •  we  act  together,  sensibly  and  in  time. 


Our  weapons  are  being  built.  Our  war 
contracts  are  moving  at  the  rate  of  four 
billion  dollars  a  month. 

We  believe  World  War  III  can 
be  averted  if— 

We  have  adequate  forces  to  man  the 
weapons.  The  Joint  Chiefs  of  Staff  estimate  that  we 
need  a  minimum  armed  force  of  three  and  one-half 
million  men  to  do  our  part  in  Western  Europe,  to 
meet,  with  our  allies,  the  commitments  in  the  Far 
East,  and  to  create  a  strategic  reserve  here  to  protect 
this  country.  It  then  becomes  a  question  of  what  is  the 
best,  the  most  just,  and  the  most  effective  method  of 
raising  and  training  this  number  of  men  and  of  sustain¬ 
ing  such  a  force  over,  perhaps,  a  long  period  of  time. 

We  believe  this  can  be  done  best  by 

Universal  Military  Service  under  which 
every  able-bodied  man  would  be  called  up 
for  two  years  of  service.  This  can  be  done  best  at 
eighteen  years  of  age,  or  u]x>n  graduation  from  high 
school,  whichever  is  later.  The  men  first  would  be 
given  a  full  course  of  training.  The  interruption  to 
their  education,  their  business  and  family  life  would 
be  at  a  minimum.  _ 

Universal  Military  Service  would  maintain  an  effec¬ 
tive  force  in  being,  provide  a  system  of  rotation,  and 
train  every  able-bodied  young  man.  In  keeping  with  our 
democratic  principles,  it  would  place  the  burden  of  sacrifice 
fairly  on  all.  It  also  would  progressively  provide  a  stand-by 
backlog  of  trained  manpower  ready  for  any  emergency. 

Under  Universal  Military  Service — which,  of  course, 
would  go  into  effect  by  a  gradual  process — every  able-bodied 
man  would  be  called  up  by  age  group  with  the  provision  that 
up  to  75,000  a  year  would  be  selected  out  by  a  civilian  board. 
They  would  be  sent  back  for  further  specialized  education  to 
render  their  military  service  later.  In  order  to  get  officers, 
provision  would  be  made  for  R.O.T.C.  training  and  for 
Officers  Candidate  Schools. 


This  is  the  fair  way— the  effective  way— the  American  Way. 
In  this  way  we  make  ourselves  strong  enough  to  serve  notice 
that  an  act  of  major  aggression  against  us  would  not  pay. 
And  in  the  event  that  war  should  be  forced  upon  us,  we 
would  have  done  everything  possible  to  be  ready  for  it. 


A  Conference  Committee  of  the  House  and  Senate  will 
be  eonferring  this  week  on  the  Snal  terms  of  the  Uni¬ 
versal  Military  Training  and  Service  Bill.  This  Confer¬ 
ence  Committee  has  the  power: 

1.  To  make  it  clear  beyond  any  possible  doubt  that  the 
law  as  finally  passed  by  Congress  will  authorize 
Universal  Military  Service; 

2.  To  fix  the  age  at  18  years,  not  18^^; 

3.  To  remove  the  4,000,000  man  ceiling  on  the  armed 
forces.  If  world  conditions  should  worsen,  such  a  ceil¬ 
ing  would  require  new  legislation.  This  automatically 
would  reveal  our  plans  to  the  enemy. 

4.  To  provide  a  firm  basis — for  later  use — for  Universal 
Military  Training. 

These  four  provisions,  we  believe,  will  assure,  on  a  sus¬ 
tained  and  just  basis,  the  manpower  without  which  all  our 
other  efforts  for  defense  will  be  unavailing. 

If  you  feel  et  we  do,  wire  Chairmen  Richard  B.  Russell 
of  the  Senate  Armed  Services  Committee  and  Chairman 
Carl  Vinson  of  the  House  Armed  Services  Committee 
that  you  believe  these  four  provisions  are  essential. 


The  Committee  on  the  Present  Danger 

A  non-partisan  and  non-political  t'oup  of  citisens 

Til  l«TH  Sr..  N.  W.  WASmNCTON  S.  D.  C. 


Julius  Ochs  Adler 
Raymond  B.  AUea 
Frank  Altscbul 
Dilloa  Anderson 
William  Dougfis  Araat 
James  Phinney  Baxter,  ID 
Laird  Bell 
Barry  Bingham 
Harry  A.  BuOis 
Vannevar  Bush 
W.  L.  daytoa 
Robert  Cutler 
R.  Ammi  Cutter 
Mra.  Dwight  Davis 
B.  L.  DeGolysr 
Harold  Willis  Dodds 
Charles  Dollard 


William  J.  Donovan 
Goldthwaile  H.  Dorr 
David  Dubinsky 
Leonard  K.  Firestone 
Truman  K.  Gibson 
Miss  Meta  Glass 
Arthur  J.  Goldberg 
Samuel  Goldwyn 
W.  W.  Grant 
Edward  S.  Greenbaum 
Paul  G.  HoSman 
Monte  M.  Lemann 
William  L.  Marbury 
Stanley  Marcus 
William  C.  Meaninger 
Fraderiek  A.  Middlebosb 
Janies  L.  MorriD 


Edward  R.  Murrow 
John  Lord  O'Brian 
Floyd  B.  Odium 
J.  Robert  Oppenbeimer 
Robert  P.  Patterson 
Howard  C.  Petersen 
Daniel  A.  Poling 
Stanley  Rcsor 
Samuel  I.  Rosenmaa 
Theodore  W.  Shultz 
Robert  B.  Sherwood 
Edgar  W.  Smith 
Robert  G.  Sproul 
Robert  L.  Steams 
Edmund  A.  Walsh 
W.  W.  Waymack 
Henry  Merritt  Wriaton 
J.  D.  ZcUerbach 


James  B.  Conant— Chairman 
Tracy  S.  Voorhees — Vice-Chairman 
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’Round  Ok  eir  d^eati 

Beech  Sees  Better 
Deal  for  Newsmen 


By  George  A.  Brandenburg 


I,  Chicago — Keyes  Beech,  Chi- 
|i  cago  Daily  News  correspondent, 

I  believes  newsmen  generally  will 
I .  get  a  better  deal  now  that  General 
’  Mac  Arthur  is  out  of  Tokyo. 

I  Mr.  Beech,  storm  center  last 
;  January  when  he  reported  from 
:  Tokyo  that  MacArthur  wanted  to 
:  pull  out  of  Korea,  came  home  to 
i;  see  three  of  his  MacArthur  stories 

I I  confirmed. 

I:  Tells  of  ^Denied’  Stories 

|jl  President  Truman’s  dismissal  of 
;  General  MacArthur  made  it  pos¬ 
sible  for  Mr.  Beech  to  reveal  his 
1 1  “authoritative  source”  as  stating 

I  MacArthur  wanted  to  withdraw  his 
I !  troops  from  Korea  and  carry  the 
i;  war  to  China  by  air  and  naval 
I'i  blockade. 

j,l  “I  no  longer  see  any  point  in 
!  '  holding  back  the  fact  that  my 
|  l  source  was  Maj.  Gen.  Courtney 
Whitney,”  stated  Mr.  Beech. 

I I  “Whitney  is  MacArthur’s  military 
■secretary  and  accompanies  him 
I  wherever  he  goes.  He  is  MacAr- 

! ;  •  thur’s  closest  adviser  on  all  po- 
i  I  litical  matters  and  has  been  for 
i  '  10  years.  It  was  generally  agreed 
i  among  Tokyo  correspondents  that 
i'  |l  when  he  spoke  he  spoke  MacAr- 
s;  ;!  thur’s  mind. 

i'  “In  any  event,  MacArthur  al- 

i  'l  ready  had  communicated  approxi- 
'  i  l  mately  the  same  views  to  another 
.p  correspondent.  My  dispatch  nat- 
ip  urally  was  denied  by  Tokyo  as 
;f‘  well  as  Washington  because  on 
Ij'  Dec.  6  President  Truman  had  in- 
ij '  structed  MacArthur,  among  others, 
p  to  keep  his  mouth  shut  on  foreign 
‘  policy. 

“The  only  way  MacArthur  had 
!ji'  to  get  his  views  published  was  to 

ii  '  leak  them.” 

Confirms  Gag  Report 
Commenting  upon  his  second 
“beat,”  Beech  said  he  subsequently 
jj,;;  wrote  that  MacArthur  was  work- 
'!!i  ing  under  a  Washington-imposed 
ijp  gag.  “That  too  was  denied,”  he 
;  said,  “in  Washington  by  Mr.  Tru¬ 
man  himself  and  in  Tokyo  by  Col. 
!■  Marion  P.  Echols,  MacArthur’s 
public  information  officer.  Echols 
passed  the  withdrawal  story  after 
a  censor  had  torn  it  up  before  me. 

■  A  few  days  later  Echols  was  re- 
jjj  called  to  the  United  States.” 

Mr.  Beech’s  third  exclusive  story 

I  on  MacArthur  dated  back  to  1949, 

■  when  he  pred^rted  the  general 
■would  take  a  $100,000-a-year  job 

I I  with  Remington  Rand,  Inc.  At 
'■that  time,  he  reported  from  Tokyo 

that  a  contract  between  MacAr¬ 
thur  and  the  company  had  been 
'  signed.  Confirmation  was  an- 
'nounced  last  week  by  James  H. 
■Rand,  chairman  of  the  board. 
The  Daily  News  correspondent 


said  he  believes  General  Ridgway, 
“while  not  catering  to  the  press, 
will  at  least  take  the  press  into  his 
confidence,  which  is  something 
MacArthur  never  did,  except  for  a 
few  correspondents  and  visiting 
brass.” 

The  Tokyo  press  corps,  he  add¬ 
ed,  “will  enjoy  much  healthier  and 
cleaner  existence”  under  General 
Ridgway,  particularly  in  Tokyo. 
“It  would  be  my  guess  that  Ridg¬ 
way  will  do  something  about  the 
double  censorship  on  Korean  war 
news,”  he  remarked. 

While  Tokyo  will  continue  as  a 
pivotal  dateline  in  the  Far  East 
with  the  signing  of  the  Japanese 
peace  treaty,  Mr.  Beech  anticipates 
the  American  press  corps  will  de¬ 
cline  very  sharply.  He  pointed  out 
the  cost  of  living  will  rise  for  cor¬ 
respondents,  unless  General  Ridg¬ 
way  continues  to  carry  the  press 
corps  on  the  Army  rolls. 

“I  have  never  thought  that  a 
good  idea,”  he  asserted.  “It  is 
definitely  a  form  of  subsidy  and 
could  be  used  as  a  control  over  the 
correspondents.” 

Mr.  Beech  predicted  “difficult 
reporting”  ahead  after  the  peace 
treaty,  stating  that  then  “we  will 
begin  to  know  what  Japan  is  go¬ 
ing  to  be  like.”  The  Communist 
Party  has  been  driven  underground 
by  MacArthur’s  occupational  forc¬ 
es,  he  said. 

Nibble  at  Your  Own  Risk 

Blackfoot,  Ida.  —  The  Idaho 
State  Journal  nearly  lost  a  report¬ 
er  here. 

While  talking  with  Bingham 
county  extension  workers,  the  re¬ 
porter  nibbled  at  some  oats 
strewn  on  a  counter. 

This  was  a  wheat  habit  he 
picked  up  in  Indiana. 

Mrs.  Vera  Belnap,  office  secre¬ 
tary,  shouted: 

“Don’t  eat  that.  It’s  been  treat¬ 
ed  with  strychnine”. 

With  a  burning  sensation  in  his 
mouth,  the  reporter  decided  it  was 
safer  to  eat  in  restaurants.  The 
oats  had  been  treated  as  part  of 
the  campaign  to  poison  jack-rab¬ 
bits. 

A  Case  of  Mike  Fright 

Memphis — It  started  innocently 
enough  when  Mike  McGee,  radio 
editor  of  the  Commercial  Appeal, 
suggested  in  his  Sunday  column  a 
contest  to  ascertain  the  most  popu¬ 
lar  local  disc  jockey.  That  was  on 
March  11. 

Three  weeks  later  when  the  con¬ 
test,  without  benefit  of  any  major 
promotion,  came  to  an  end;  Mike 
was  still  tiying  to  catch  his  breath. 


Telephone  calls  and  more  than 
75,000  postcards  and  letters 
swamped  this  newspaper’s  editor¬ 
ial  office,  and  Bob  Neal  of  wmps 
came  out  the  winner. 

Radio  fans  say  it  was  a  wonder¬ 
ful  idea.  _McGee,  still  on  the  re¬ 
ceiving  end  of  votes  that  have 
never  stopped  coming  in,  says, 
“never  again”! 

Former  Politics  Writer 
Covers  Medical  Science 

Birmingham,  Ala.  —  William 
Kitay,  medical  science  writer  for 
the  Birmingham  News,  has  been 
elected  a  member  of  the  National 
Association  of  Science  Writers. 

Three  years  ago  he  discovered 
a  virgin  field  for  news  at  the  Med¬ 
ical  College  of  Alabama  here.  His 
days  as  a  pre-medical  student 
quickly  came  to  mind  and  he 
talked  his  editors  into  becoming 
a  working  medical  science  writer. 

The  late  Dr.  Roy  R.  Kracke, 
the  first  dean  of  the  medical 
school,  often  credited  Mr.  Kitay’s 
articles  with  saving  the  lives  of 
many  persons.  His  articles  origi¬ 
nated  the  Alabama  Blue  Baby 
Fund,  Inc.,  which  is  now  spon¬ 
sored  by  the  News  and  the  Ex¬ 
change  Clubs  of  Alabama.  The 
fund  is  helping  equip  the  state’s 
first  heart  clinic  at  the  medical 
school  and  has  so  far  provided 
life-saving  surgery  for  12  chil¬ 
dren. 

Mr.  Kitay  came  to  the  News 
four  years  ago  from  Indianapolis 
where  he  was  a  political  writer  for 
the  United  Press.  Previously,  he 
was  a  feature  writer  and  war  edi¬ 
tor  for  the  Toledo  (O.)  Blade  and 
a  reporter  on  the  Springfield  (O.I 
News-Sun.  A  native  of  New  York 
City,  he  entered  the  daily  news 
field  10  years  ago  after  five  years 
in  public  relations  in  New  York. 

Those  High  School  Fans 
Take  the  Gome  Seriously] 

Detroit — People  in  Michigan 
take  their  high  schjiol  basketball 
very  seriously.  Hal  Schram,  De¬ 
troit  Free  Press  high  school  sports 
writer,  can  attest  to  that. 

He’s  been  threatened  with  suits, 
beatings,  tar  and  feathers,  arrest 
and  lynching.  And  to  all  this 
Schram  replies  that  you  just  can’t 
satisfy  all  the  newspaper  readers 
all  the  time,  particularly  when 
you’re  dealing  with  high  school 
basketball  fans. 

Schram  is  in  the  position  of  be¬ 
ing  considered  the  high  commis¬ 
sioner  of  Michigan  prep  basketball. 
Being  selected  on  his  all  state  high 
school  team  is  an  honor  that  comes 
second  to  none  for  a  high  school 
student.  Coaches  are  equally  as 
impressed  when  cited  by  Schram 
and  more  than  one  has  attributed 
a  raise  in  pay  or  a  better  teaching 
spot  to  a  Schram  citation. 

He’s  loved  by  those  who  win 
his  acclaim.  Those  who  are  left 
out  have  hanged  him  in  effigy 
from  a  town  square. 

This  year’s  reaction  to  Schram’s 
championship  selections  was  typ- 
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1  ical.  An  Anti-Schram  Society  was 
formed  in  Highland  Park  when 

*  fans  felt  their  stars  were  over- 
;  looked.  When  the  editor  in  tour¬ 
nament  forecasts  remarked  that  he 
“wouldn’t  bet  a  dime  on  Dioman- 

■  dale,”  the  team  won  and  Schram 
!  was  showered  by  dimes. 

His  retort:  “Next  year  I’ll  see  if 
I  can’t  make  some  kind  of  a  pre¬ 
diction  with  Ekjllar  Bay.”  (a  Michi¬ 
gan  town). 

Alpena  High,  unbeaten  in  all  its 
contests  during  the  year,  failed  to 
land  a  spot  on  the  all-state  selec¬ 
tions.  Schram  was  bombarded  with 
mail  and  warned  that  he  would  be 
arrested  for  vagrancy  if  he  stepped 
,  into  the  town. 

The  girl  friend  of  a  5-foot.  9- 
inch  court  star  wrote  Schram  after 
'  her  dreamboat  had  been  left  off 
his  select  list:  “Does  one  have  to 
i  be  a  glandular  freak  to  make  your 
’  stinking  team?” 

■ 

I  Van  Every,  Riemer 
;  Win  Milwaukee  Prizes 

Milwaukee — About  300  mem¬ 
bers  of  the  press  and  their  guests 
attended  the  annual  Once  A  Year 

■  party  at  the  Milwaukee  Press  Club 

■  headquarters,  when  the  1951  issue 
was  unveiled.  Co-editors  were 

j  Harry  S.  Pease,  Milwaukee  Jour¬ 
nal,  and  Robert  J.  Riordan,  Mil¬ 
waukee  Sentinel. 

For  the  most  constructive 
local  story  of  the  year  Rod  Van 

>  Every,  Milwaukee  Journal,  rc- 

>  ceived  the  Grabin  Award  for  his 
“Unhappy  Hunting  Ground”  sc- 

■  ries  on  the  plight  of  Indians  in 

■  Wisconsin.  The  award  for  the  best 
I  news  picture  went  to  Frank  Riem- 
'  er,  Milwaukee  Sentinel,  for  a 
"  photograph  of  firemen  assisting 

*  occupants  from  an  upper  floor  of 
^  a  burning  building. 

■ 

11,750  Words  About 
Mac,  Only  3,500  Used 

London — Daily  Express  foreign 
|,  correspondents  cabled  1 1,750 
words  from  around  the  world  on 
the  day  General  MacArthur  was 

*  dismissed  from  his  commands,  but 
the  paper  had  space  to  publish 

*’  only  3,500  of  those  words. 

’  In  addition,  the  Express  held  its 
press  run  for  that  day  down  to 
4,290,000  copies,  which  was  34.- 

*  000  copies  more  than  the  previous 
Thursday,  but  90,000  fewer  than 

’  the  day  before  the  MacArthur 
story  broke. 

For  the  day  before  was  Budget 
j"  day  in  Britain  and  the  Express 
/  had  printed  the  second  highest  run 
in  its  history — more  than  4,380.- 
j  000  copies.  It  was  exceeded  only 

*  by  the  figure  of  the  last  General 
Election. 

d 

g  Free  Enterprise  Special 

The  Grand  Rapids  (Mich.) 
n  Press  published  a  72-page  “Free- 
ft  dom  of  Action”  edition,  April  7. 
y  The  Freedom  of  Action  section 
included  36  pages  of  news  and  ad¬ 
’s  vertising  devoted  to  the  theme  of 
)-  free  enterprise. 
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Paris  Morning 
Paper  Breaks 
500,000  Mark 


By  G.  Langelaan 

Paris  —  Parisien  Libre,  popular 
morning  newspaper,  has  passed 
the  500,000  daily  mark.  This  is 
DO  mean  performance  at  a  time 
when  the  high  price  of  newspapers 
to  the  public — 12  francs — causes 
readers  to  sulk  at  giving  so  much 
for  so  few  pages. 

)  Founded  as  a  clandestine  news¬ 
paper  during  the  German  occupa¬ 
tion,  Parisien  Libre  has  passed  its 
2,000th  issue. 

Competitions  always  play  an  im¬ 
portant  part  in  this  newspaper, 
and  one  running  at  present  offers 
as  first  prize  a  fully  furnished  flat 
for  a  young  couple. 


Stephane  Lauzanne,  former 
chief  editor  of  Le  Matin,  who  was 
condemned  in  1944  to  20  years’ 
imprisonment  for  collaboration 
with  the  Germans,  has  been  re¬ 
leased. 


Robert  Bruyez,  of  Le  Figaro, 
who  was  elected  president  of  the 
Association  of  Reporters  on  March 
12,  two  days  later  won  the  liter¬ 
ary  prize  for  the  detective  story 
of  the  year,  “Sous  les  yeux  de 
Verre”  (Under  Eyes  of  Glass). 


•  •  During  the  lost  three  yeors 

Harry  Suffrin,  one  of  the  largest  men’s  wear 
stores  in  America,  has  placed  the  major  portion  of  his\ 
advertising  linage  in  The  Free  Press.  In  1950,  Mr. 
Suffrin  used  more  than,  a  half  rhillion  lines  of  space  In 
Detroit  newspapers  to  promote  his  men’s  wear  busi¬ 
ness,  48.5%  of  which,  or  243,978  lines  came  to  The 
Detroit  Free  Press — more  than  any  other  Detroit  news¬ 
paper  received.  Mr.  Suffrin’s  preference  for  The  Free 
Press  is  dictated  obviously  by  what  the  sales  record 
shows.  What  he  receives  from  his  newspaper  linage 
in  terms  of  customers  and  dollar  volume  indicates 
that  his  Free  Press  customers  are  not  only  better  cus¬ 
tomers,  but  that  there  are  MORE  OF  THEM.  Which  is 
the  same  thing  you  are  aiming  at  with  your  advertising. 


M.  Albert  Gabier,  Minister  of 
Information,  reported  to  the  Press 
Commission  of  the  National  As¬ 
sembly  that  there  would  be  a 
shortage  of  newsprint  in  France 
in  the  next  few  months  of  some 
40,000  tons  of  paper.  The  prin¬ 
ciple  of  a  government  subvention 
was  admitted,  with  a  view  to  pre¬ 
venting  an  increase  in  the  price  of 
newspapers. 


A  new  agreement  is  reported 
between  the  two  big  evening  news¬ 
papers,  France-Soir  and  Paris- 
Presse.  The  two  would  continue 
to  appear  as  evenings  under  the 
joint  management  of  Henri  Massot 
and  Robert  Salmon  and  under  the 
general  editorial  direction  of 
Pierre  Lazareff. 

■ 

Georgia  Sales  Tax 
Application  to  Ads 

Atlanta— Liller,  Neal  &  Battle, 
advertising  agency,  obtained  a 
legal  opinion  as  to  the  application 
of  Georgia’s  3%  sales  tax  on  ad¬ 
vertising.  The  principal  points: 

1.  The  Sales  Tax  must  be  ap¬ 
plied  on  all  printing  charges,  in¬ 
cluding  reprints  of  ads  originally 
appearing  in  a  publieation. 

2.  The  Sales  Tax  should  not  be 
paid  on  purchases  of  engraving 
plates,  mats,  art  work,  etc.,  where 
d>cse  elements  are  to  be  used  in 
a  printing  operation. 

3.  Charges  by  a  publication  for 
advertising  space  are  not  subject 
to  the  tax. 
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not  legislate — go^  taste  and  hon¬ 
esty  in  advertising.” 

Mr.  Reeves  concluded  his  talk 


more,  Md.  Fred  Gamble  continues  now  has  another  opportunity.  “It  variety,  and  or  a  light  regard  for 
4-A  Convention  as  4-A  president.  must  take  the  lead  in  proving  to  truth  and  honesty  constitute  adver- 

continued  from  oaee  19  Basing  his  talk  on  the  disclosures  the  American  people  that  the  tising  license,  and  form  the  basis 
of  the  Kefauver  Committee,  Mr.  shocking  revelations  of  the  Ke-  of  more  productive  advertising. 
tKo*  ^A  Brockway  called  upon  his  audience  fauver  Committee  have  awakened  Vicepresident  Reeves  pplained 
v/>rtu:no  vr>iiim/>’  ic  ctiii  Viicrh  ^  promoting  a  whole  nation  to  the  crying  need  that  the  Interchange,  within  the 

UnHc  In  higher  standards  of  morality,  ethics  for  widespread  actions  that  will  limits  of  its  charter  has  attempted 

nr^at/.r  ciinr.!,,  tVion  tiir.iioht  ^^^d  priociples  in  American  life,  reverse  a  trend  which  has  already  repeatedly  to  bring  its  influence  to 

mnnfii^  Qor«  ”  Mr  Urged  that  they  act  first  as  gone  much  too  far  in  breaking  bear  in  these  cases.  “But  the  In- 

“Wa  havo  qI  citizens,  second  as  business  men  down  our  public  and  private  stand-  terchange,”  he  said,  “has  no  power 

zittainoH  o  "t^oo  000  ofio  ftoo  Icadcrs  in  advertis-  ards  of  morality.  The  challenge  is  or  desire  to  exercise  censorship, 

ready  atta  ned  a  $300,000,000,000  only  col-  Its  aim  is  merely  to  encourage- 

On  thn^  Triple  Responsibility  lectively  but  individually.”  not  legislate— good  taste  and  bon¬ 
go  considerably  higher.  On  that  ,  .P.  ^  i  Objectionable  Ads  esty  in  advertising.” 

volume,  he  continued,  the  nor-  Advertising  i^n  have  a  triple  An-onos  of  Mr  Brockwav’s  talk  Reeves  concluded  his  talk 

mal  advertising  percentage  of  3%  responsibility  in  this  vital  crusade.  Apropos  ot  Mr.  Brw^ays  taiK  noencies  not  it 

would  result  in  total  advertising  Mr.  Brock  way  said.  “They  are  citi-  were  the  remarks  of  George  C. 

volume  of  over  $9,000,000,000,  zens  and  business  men;  but  they  Reeves,  vicepresident  of  J.  Walter  P  .  .  ^  r  -114 

compared  with  the  present  rate  of  are  also  in  an  industry  which  is  Thompson  Chicago,  and  .  aj-^adv  in  “In  snite  of  its 

between  $5-6,000,000,000.”  close  to  masses  of  people.  Our  chairman  of  the  4-A  s  special  com-  “the  In- 

\r  I  cu  1.1  »*  17  II  business  is  constantly  in  the  nublic  mittee  on  the  improvement  of  ad-  uenciencies,  ne  arguea,  me  in 

Volume  Shouldnt  Fall  eye  S in  the  pS^ear^W^^^  vertising  content,  who  emphasized  terchange  appears  to  be  the  most 

Pointing  out  that  even  if  the  ^  j  “  J*  information  and  that  the  amount  of  questionable  effective  procedure  yet  devised  for 
percentage  were  to  fall  as  low  as  ,  ,  j  laeas,  iniormation  ana  .  ..  .  .  .„„ii  the  exchange  of  views  on  objec- 

lie  reached  during  World  |;,Tcter„,  eve™  Z’ l^ryeS;  As  erid'eZ  o?  his  claim.  Mr.  lionahl.  advertising. 

War  II,  Mr.  ^mble  said  the  in-  influence  their  thinking  help  Reeves  turned  to  the  findings  of  Motivation  Study 

dustry  could  apparently  still  ex-  opinions  and  'move  the  Federal  Trade  Commission  Case  histories  in  the  study  of 

them  to  act  We  must  be  ever  alert  its  continuing  survey  of  adver-  motivation  formed  the  nucleus  of 
^low  $4</2  bilhons-and  It  s^ms  St  new  sfonda^ds  of  eSTnd  tising  content  which  in  1950,  found  a  talk  given  by  Dr.  Ernest  Dich- 
hkely  that  with  the  continu^  «-  jpJ  JS  others  will  follow  ‘hat  only  2%  or  3%  of  the  total  ter,  4-.Vs  psychological  consult- 
pansion  of  production,  advertising  which  thev  will  be  guided  ”  number  of  ads  examined  annually  ant,  in  which  he  called  the  adver- 

might  continue  well  above  this  Mr.  Brockway  stressed  that  radio  were  set  aside  as  being  possibly  tising  agency  “one  of  the  most 

and  television  programs  be  kept  fraudulent  or  misleading.  Of  this  advanced  laboratories  in  psycholo- 

-  in  good  taste,  that  they  do  not  small  percentage,  he  said,  only  gy. 

glorify  or  condone  crime  or  crimi-  a  fraction  actually  requires  action.  The  account  ex^utive  and  copy 
nals  or  do  not  set  up  wrong  stand-  Mr.  Reeves  briefly  reviewed  chief  who  worry  about  how  to  in- 
ards  of  conduct  for  others  to  imi-  how  in  1946  the  4-A’s  set  up  the  crease  the  sales  of  tTOth  paste  or 
tate,  “in  the  mistaken  belief  that  Interchange  of  Opinion  through  chewing  gum.  he  said,  can  learn 
they  are  socially  desirable  or  ac-  which  members  could  register  with  from  being  up-to-date  on  the  -^1- 
ceptable  ”  ^ach  other  their  views  on  adver-  entific  struggle  going  on  in  the 

tising  in  bad  taste;  how  it  was  fields  of  anthropology,  sociology. 
Printed  Ads  Included  later  expanded  to  include  advertis-  psychology  and  psychoanalysis  and 

“Our  advertising  on  the  printed  ing  objectionable  for  any  reason,  in  the  physical  sciences.” 
page  must  also  promote  the  high-  “Since  June,  1950,”  Mr.  Reeves 
est  standards  of  good  taste,”  he  explained,  “203  complaints  have 

continued.  “Wild,  reckless  claims,  been  received.  As  a  result,  79  let-  _ _ _ 

8  the  use  of  half-truths,  ambiguous  ters  were  sent  to  agencies  which  ^Fl  I  THE 

Mr.  Gamble  said  the  general  statement,  the  use  of  quotations  originated  the  advertising  com- 

'  attitude  toward  advertising  is  “in-  -it*"  noticing  them  that  |y||DDAD 

finitely  better”  than  it  was  early  Prehensible  advertising  practices  such  complaints  had  been  received.  rllKKvK 
in  World  War  11,  due  in  large  ‘he  tremendous  The  majority  of  the  agencies  ac- 

part,  he  said,  to  the  work  of  the  ^‘^''^^ising.  cepted  the  complaint  in  a  coopera- 1  p^nEnC 

Advertising  Council  and  to  other  example  tive  spirit  and  agreed  to  give  it  RI.MI/I.K J 


ceptable.” 

Printed  Ads  Included 
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i!'  efforts,  “of  ours  and  related  as-  serious  consideration.”  _ 

'  sociations,  to  improve  the  under-  ^  negation  of  all  we  should  Advertising  Incomgibles  .  .  .  and  voii’ve  >»ld  the  ENTIRE 

'  standing  of  advertising  and  its  role  *  Mr.  Reeves  admitted  that  the  4LTOONA  P4  M.4RKET  with 

'  in  distribution  and  in  a  mobilized  Pointing  out  that  the  advertising  Interchange  is  ineffectual  in  deal-  ..... 

'  economy.”  industry  has  shown  its  power  to  ing  with  some  of  the  more  con-  «  yearly  retail  sales  volume  ex- 

Mr.  Gamble  said  4-A  member-  merchandise  and  that  through  spicuous  “advertising  incorrigi-  seeding  .S90,000.0(K). 

ship  was  at  an  all-time  high  of  ‘he  Advertising  Council  it  has  bles.”  He  said  these  are  the  small 

253 — an  increase  of  six  members  ‘onctioned  in  the  public  interest  minority  of  individual  advertisers  Advertising  in  the  Altoona  Mirror 

over  last  year.  While  the  financial  promoting  many  public  service  who  still  believe  that  suggestive-  ,  ,  ,  „  ,  ,,  . 

fcondition  of  members  appeared  programs.  Mr.  Brockway  said  it  ness  “of  the  men’s  locker-room  ^  a  oa  y  n »» /p  ot  all  A  to 
good,  he  said  television  still  pre-  — hon^s,  and  95.4%  in  the  Altoona 

sents  a  serious  financial  problem  a  pa  pa  pa  ■  a  a  ■  I  (ABC)  City  Zone.  _ 

.0  many  agencies.  NEWSPAPER  PLANTS  I 

It  has  raised  new  problems  of  nj  m 

taste  and  censorship,”  he  declared.  Plants — Modernizations — Extensions  j 

New  Officers  Elected  — Design  Specialties  of  Lockwood  Greene —  | 

Lxiuis  N.  Brockway,  executive  A  Century  of  Industrial  Plant  Design  Experience  i 

More  than  25  Years  on  Newspaper  Plants 

cam,  Inc.,  New  York  City,  was  in-  ^  ~ 

stalled  as  chairman  of  the  board  '  7.  Z  ^  1  •  m  1  r 

of  directors  of  the  4-A’s.  He  sue-  -  Current  Project  Layouts  Planned  for 

ceeds  Fairfax  M.  Cone,  chairman  /  ^  Efficient  Production 

of  the  board  of  Foote,  Cone  &  ^  ‘  * 

Beiding.  /  yv '  ’  LMBMM  £REENE  ALTOONA’S  ONLY 

vi^rLiden^of&TningS"!  he.  EVENING  NEWSPAPER 

Walsh,  Inc.,  New  York  City,  was  // ^e©  /  •  4peWt«ct»-Xngin*er» 

elected  vice  chairman,  and  the  job  #  **  N-  Richard  E.  Beeler 

of  secretary-treasurer  went  to  Wil-  ff  »  tdrer.i.inf 

bur  Van  Sant,  president  of  Van-  t  ^  ;pitt«mefy  aidi.,  **«rtaBburi 

Sant,  Dugdale  &  Co.,  Inc.,  Balti-  -  ^ 


NEWSPAPER  PLANTS 

iVetc  Plants — Modernizations — Extensions 
— Design  Specialties  of  Lockwood  Greene — 

A  Century  of  Industrial  Plant  Design  Experience 
More  than  25  Years  on  Newspaper  Plants 


Current  Project 


Layouts  Planned  for 
Efficient  Production 


ss>  j  ENQlllni,  Inc. 

"  J  Arehitaett-Engintert 

!•  RMktfallM-  Plaza.  N.  Y.  20 
'4.  M  OaMral  St.,  Baiten  • 
MtAp''"ry  Bldi.,  Saartaaburi 


.  .  and  voii've  >old  the  ENTIRE 


a  yearly  retail  sales  volume  ex¬ 
ceeding  .$90,000,000. 


homes,  and  95.4%  in  the  Altoona 
(ABC)  City  Zone. _ 


Eltoona 

SlRirror. 


ALTOONA'S  ONLY 
EVENING  NEWSPAPER 

Richard  E.  Beeler 


.4<irerti$inf  Manager 
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TV  Sponsors 
Are  Potential 
Space  Buyers 

Hollywood — “tv  sponsors  in 
national,  regional  and  local  mar¬ 
kets  are  protecting  their  sales  po¬ 
tentials  by  increasing  display  ad¬ 
vertising  linage  in  newspapers,” 
stated  Everett  Crosby,  in  charge  of 
Bing  Crosby  Enterprises,  upon  his 
return  here  last  week  after  a  coast- 
to<oast  tour  in  the  interest  of  his 
firm’s  1951-52  tv  film  program 
series. 

Mr.  Crosby,  whose  firm  pro¬ 
duced  Fireside  Theatre  for  Proc¬ 
ter  &  Gamble,  which  is  now  be¬ 
ing  re-issued  under  the  title  of 
“Royal  Playhouse”  for  regional 
sponsors,  foresees  newspaper  dis¬ 
play  linage  increasing  commen¬ 
surate  with  the  growth  of  televi¬ 
sion  as  a  merchandising  medium. 

Display’s  Function 

“The  function  of  a  newspaper 
display  ad  is  to  introduce  a  new 
product,  establish  its  trade  name, 
provide  it  with  the  confidence 
which  a  well-read  and  highly-re¬ 
garded  newspaper  can  give  it,”  he 
said.  “For  an  established  item,  dis¬ 
play  advertising  is  a  constant  re¬ 
minder  of  a  product’s  quality  and 
identity. 

"When  this  merchandise  is  ex¬ 
ploited  on  television,  it  assumes 
the  dramatic,  visual  potentials  of 
an  article  well-displayed,  perfect¬ 
ly  demonstrated  and  scieivtifically 
sold  in  a  display  room.  Because 
the  display  room  happens  to  be 
conveniently  and  temporarily  lo¬ 
cated  in  the  living  rooms  of  13 
million  American  homes  only  adds 
to  the  sales  possibilities.” 

Mr.  Crosby  maintains  a  new 
model  automobile  enjoys  the  dis¬ 
tinction  of  mass  public  confidence 
because  its  trade  name  has  for 
years  been  universally  exploited 
in  display  ads.  Yet  no  one  would 
buy  the  most  widely-advertised 
car  solely  on  the  strength  of  com¬ 
pelling  ad  copy,  artistic  layout  and 
illustration.  A  visit  to  an  auto 
showroom  and  the  dramatic  per¬ 
formance  of  a  closely-viewed 
demonstration,  climaxed  by  a  con¬ 
vincing  sales  talk  are  the  only 
things  that  will  cinch  the  sale. 

Newspaper  Introduces 

“The  same  is  true  of  soap  chips, 
cellophane  tape,  food  sundries, 
wearing  apparel,  finance,  banking 
and  every  other  item  produced  for 
some  ultimate  consumer,”  he  con¬ 
tinued.  “The  newspaper  introduces 
and  recommends.  Television  is  the 
visual,  dramatic  and  conclusive 
evidence  of  a  product’s  value  right 
at  the  point  of  sale.  More  and 
tnore  national  and  regional  adver- 
tiers  have  come  to  know  this  and 
are  buying  tv  time.  With  each 
sponor  of  a  TV  film  program,  we 
have  discovered  there  is  also  a  po¬ 
tential  buyer  of  new  or  increased 
newspaper  display  advertising 
space.” 


Industry  Builds 
Prosperity  for 
WORCESTER 


w 

2.  intensive 
newspaper 
coverage 


Current  industrial  activity  throughout  the  Worcester 
Market  carries  with  it  prosperity  for  117,248  industrial 
workers  and  their  families.  These  workers  earn  an 
average  of  $66.93*  per  week  in  the  1,334  diversified 
industries  within  this  prosperous  market.  The  value  added 
by  manufacture  in  this  area,  ranked  as  the  22nd 
industrial  county  in  the  nation,  +  totals  $534,227,000. 

WORCESTER  IS  THE  4TH  BEST  TEST  MAR¬ 
KET  among  the  nation's  population  centers  in 
the  150,000-250,000  population  group. t 


^ester^s  Wondrous 


Industrious  and  prosperous,  Worcester  families  are 
ready  buyers  of  your  products  when  you  advertise 
consistently  in  the  Worcester  Telegram-Gazette,  Daily 
circulation  in  excess  of  150,000.  Sunday  over  100,000. 

Sources; 

*  Mass.  Dept,  of  Labor  and  Industries  Jan.  1951 
t  Bureau  of  Census,  June  8,  1949 
t  Sales  Management  Nov.  Test  Market  Survey 

All  other  figures  from  Census  of  Manufactures 
1947. 


1  •  high  buying 
power 


n4TELEGRAN  -GAZETTE 

WORCESTER,  IM  ASS  AC  Hli  SETTS 

Georoe  F.  Booth  Pu&^tsheft- 

MOLONEY,  REGAN  I  SCHMITT,  INC.,  NATIONAL  REPRESENTATIVES 


OWNERS  OF  RADIO  STATION  WTAG  and  WTAG-FM 
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Rumely  Plans  Appeal  4-Color  Ada  March  I^age 

r^Vt/irfrA  During  52  Days  Up  2%,  Due 

vJl  ^OntGIXlpt  Vi^llQrQG  Cincinnati  —  The  Times-Star  T-.  r*lrrQQlfipiH 

nrinfed  18  rnn  three-cnlor-and-  IW 


Cincinnati  —  The  Times-Star 
printed  38  r.o.p.  three-color-and- 


_ c  j  -u  ..-T-u  D  V,  A*  Wack  adv©rtiseinents  during  51  General  advertising  dipped  5% 

WASHING! ON-Found  guilty  of  ‘The  Buchan^  Publishing  days  of  February  and  in  March,  as  against  March  of 

contempt  of  Congress  for  his  re-  stroyed  $125,000  of  our  income  ^  ^  onH  linaoe  was  down 

fusal  to  tell  the  Buchanan  Com-  from  book  sales  and  necessitated  ‘  ta  V,,*  „  70%  cain^in  Classified 

mittee  the  names  of  book  pur-  additional  expenditure  for  sales.  The  Cincinnati  papers  believe  *r>ff  thf«e  losses 

chasers.  Dr.  Edward  A.  Rumely  direct  mail  and  legal  costs  of  >1  constitutes  a  new  record  for  ®  u,:.!,  »  70/ 

faces  sentencing  April  27.  $100,000.  What  publisher  of  four-color  rx).p.  printing  by  a  and  March  wou"d  up  w  th  a  2% 

Dr.  Rumely,  executive  secretary  some  other  book,  popular  yet  daily  newspaper,  over  a  compar-  increase  in  total  ad^ 

of  the  Committee  for  Constitu-  frowned  upon  by  government,  will  able  period.  vi#.din  Records  shows 

tional  Government,  was  called  be-  suffer  similar  penalties  in  the  fu-  The  Times-Star  also  published  ^  riown  to  13  885  - 

fore  the  now  defunct  committee  ture?  Only  this  month,  did  we  50  other  color  ads  during  this  *  5  ,  .  , 

of  the  House  to  divulge  the  names  see  one  of  the  foremost  newspa-  same  period,  five  r.o.p.  two-color-  •  ^  ® 

of  those  who  had  bought  a  sub-  pers  of  the  Western  Hemisphere  and-black  ads  and  45  r.o.p.  one-  ,  o  non  last 

stantial  number  of  “The  Road  (La  Prensa)  destroyed  by  a  simi-  color-and-black  ads,  for  a  total  ’  11 ncnk 

Ahead,”  a  book  printed  and  dis-  lar  citation  for  contempt  by  the  of  88  color  advertisements.  The  o  .  1  ... 

tributed  by  the  committee.  legislature  of  the  Argentine — an  Times-Star  published  an  average  .  “  T  '  ,1^ 

Dr.  Rumely  could  receive  from  action  which  resulted  in  the  loss  of  two  three-color-and-black  ads  .*  nnchina 

four  months  to  a  year  and  $1,000  of  freedom  to  the  entire  press  of  on  each  of  15  days  during  the  early  inci  ence  »  P  * 

fine  on  each  of  three  counts,  as  the  Argentine.”  two-month  period.  ‘he  h>g  buying  sea;^n  into  F^^ 

a  result  of  a  jury  verdict  this  week.  Character  Witnesses  Commendations  for  the  quality  563*^995  ifnes  wasn’t  far  off  the 

An  appeal  will  be  taken,  he  said.  Just  before  the  jury  retired  to  and  quantity  of  Times-Star  color  125064,092  at  that 

At  the  time  the  question  of  his  consider  the  case.  Representative  reproduction  have  been  received  Automotive  had’  a  5%  eain  for 

citation  came  before  Congress,  the  Charles  A.  Halleck  of  Indiana,  a  from  International  Printing  Ink  j^g^ch  and  Financial  was  up 
motion  came  very  near  to  being  member  of  the  Lobby  Committee,  and  from  other  sources  interested  55  7^  Classified  almost  broke 
defeated.  The  final  vote  showed  told  the  jurors  that  Dr.  Rumely,  a  in  the  use  of  color  in  newspapers.  ’  ca  non  nnn.lin..  mark  Fven  at 

only  a  majority  of  about  five  or  native  of  Indiana,  was  of  “good”  j.  A.  Ryan,  vicepresident  of  49  357’515’  it  established  a  new 
SIX  in  favor  of  the  citation.  A  character.  Three  other  prominent  jpj  and  an  authority  on  color  re-  record’ for  any  month  and  it  was 
la^e  number  of  newspaper  pub-  citizens  had  praised  Dr.  Rumely’s  production,  commented,  “Let  me  8  218  948  lines  better  than  in 
ushers  rallied  to  his  defense  at  the  character  earlier.  thank  you  for  forwarding  these  March  1950. 

time,^^  on  the  freedom  of  the  Judge  Keech  told  the  jury  it  splendid  copies  of  the  Cincinnati  Newsprint  consumption  data 

press  basis.  should  consider  the  testimony  by  Times-Star.  The  reproduction  of  from  ANPA  papers  reflected  the 

Kiimely  Statement  character  witnesses.  He  said  it  color  is  about  the  finest  that  I  advertising  picture.  In  March  the 

“The  stand  we  have  taken,”  might  be  enough  to  create  a  “rea-  have  ever  seen.  The  Times-Star  reporting  publishers  used  394,387 
said  Dr.  Rumely  in  a  statement  sonable  doubt”  of  Dr.  Rumely’s  «  to  be  congratulated  on  the  tons,  as  against  396,923  tons  in 
after  his  conviction,”  affects  the  guilt.  splendid  job  they  are  turning  out.  March  1950  and  366  887  tons  in 

freedom  of  all  who  write  and  But  he  also  told  the  panel  mem-  These  sheets  arrived  just  as  I  March]  1949.  This  was  the  first 
speak  and  print.  bers  they  only  had  to  find  Dr.  was  making  up  a  large  run-of-  time  since  June,  1945,  that  con- 

“The  Committee  for  Constitu-  Rumely  had  committed  “willful  press  color  book.  The  Cincinnati  sumption  for  the  current  month 
tional  Government  distributed  default”  in  order  to  return  a  guil-  Times-Star  has  a  very  prominent  showed  a  decrease  compared  with 
750,000  copies  of  the  book.  The  ty  verdict.  spot  in  the  front  of  this  book.  corresponding  month  in  the 

Road  Ahead,’  and  500,000  copies  Judge’s  Instruction  a  previous  year. 

“There  need  not  have  been  an  .  Mills  of  the  United  States  and 

a  drift  toward  ^lalism  leads  to  purpose  (for  the  re-  EducaUonal  IsSUe  Canada  kept  up  their  record-set- 

^verty  and  serf^m  to  the  state,  fusal)”  Judge  Keech  said.  “Even  Published  in  Asheville  *'"8  production  with  a  total  of 
Fair  Deal  members  o  the  Bu-  jj  ^  he  has  a  legal  “  '  V®  566,978  tons  for  March.  The  in- 

chanan  committee  didri  t  like  that  j.-  ht  jq  refuse  to  produce  informa-  crease  for  three  months  amounts 

bwk  and  said  w  on  radio,  in  press  j^at  belief  is  immaterial.  A  18,000  lines  of  display  advertising  to  130,328  tons  over  last  year’s 

statements  and  on  the  floor  of  ^^ness  decides  at  his  own  peril  '^ere  published  m  the  28-^ge  an-  output. 

Congress  T^hey  demanded  the  ^hat  his  legal  duties  are.”  nual  educational  issue  of  the 

names  of  book  purchasers.  I  re-  _  .  ^  ville  Citizen  and  Times,  April  11.  ^ 

fused  to  comply  with  their  de-  summing  up,  the  prosecutor,  Xwenty-six  colleges  and  schools  $6.18  Q  Copy 

mands  on  the  advice  of  council,  At  participated  with  advertising.  Oakland.  Calif.  — The  Sunday 

and  under  the  instructions  of  the  .  faith^in  hk  tActimnnv  nr  hik  Extra  copies  of  the  issue  were  edition  of  the  Oakland  Tribune 

trustees  of  the  Committee  for  Con-  f  .  tiAnpQtu  Rut  ho  printed  for  distribution  to  the  67th  costs  William  Erlenmeyer  $6.18 

stitutional  Government  on  the  P,,  ..  riAf(.n(tnnt  “rAfiwIi  to  annual  convention  of  the  North  an  issue.  He  gets  it  for  its  reg- 

ground  that  this  demand  violates  ,  ’  *,  ;„f-™at:An  fA.  •>  rea  Carolina  Education  Association  ular  subscription  price,  plus  air- 

the  first  and  fourth  amendments,  produce  the  information  for  a  rea-  mail,  to  Saudi  Arabia. 

parts  of  the  Bill  of  Rights.  excuse.  - _ 

Committee  Won’t  Get  Names  The  defense  attorney,  Neil  Bur-  Greetings  to  A.N.P.A.  Members  — 

“Now,  the  Buchanan  Committee  Irinshavv,  described  Dr.  Rumely  as  ^||  whose  newspapers  reflect  Newanaoer 

is  dead.  The  names  of  the  pur-  ^  distinguished  citizen  who  be-  __j  nuiJo  th.  thinkina  ot  th.ir 

chasers  of  our  literature  have  not  lieved  the  committee  wanted  in-  Jt  pubhahers 

been  and  will  not  be  revealed,  formation  in  “an  area  which  even  noTion,  STOTe  ono  communiry.  provide  not 

Two  questions  remain:  First,  is  investigating  committee  dare  _ _ _  S  only  a  voice 


a  citizen  to  be  punished  in  re-  trespass.  Earlier,  the  defense 
taliation  for  a  stand  to  uphold  ^^d  contended  Dr.  Rumely  gave 
constitutional  rights  of  everyone?  group  95%  of  the  data  it 
As  the  executive  secretary  of  an  sought, 
organization  formed  to  uphold  " 

constitutional  government,  lammn  x 

morally  obligated  to  take  the  Fag©S  lOf  OllOGS 
course  which  I  did.  St.  Louis — ^The  Post-Dispatch 

“The  second  question  is:  How  of  April  15  contained  a  10-page 
far  will  a  future  congressional  supplement  of  advertising  and 
committee  or  government  inquisi-  news  of  new  shoe  styles.  The  four- 
tors  be  able  to  encroach  upon  color  cover  pictured  15  new  styles 
basic  rights  of  citizens  which  here-  in  women’s  shoes  and  carried  a 
tofore  have  been  regarded  as  in-  text  by  Sylvia  Stiles,  the  paper’s 
violable?  fashion  writer. 


Two  vital  elements  do 
much  to  Keep  the  Amer-  I 
lean  Way  of  life  steadfast  | 
(1)  national.  International 
and  local  news  that  builds  | 
democracy’s  confidence,  and  a 
(2)  NEWSPAPER  ADVER-  M 
TISING,  a  prime  factor  lu^^ 
quickening  mutual  faith  In  1 1 
commercial  exchanges.  I 


ISetvapaper 
M  publiahera 
S  provide  not 
O  only  a  voice 
m  for  the  people 
W  but  also  the  beat 
W  sounding  board 
^  for  both  national 
and  local  advertiser. 


New  York  *  Chicago  *  Dallai  *  Oklahoma  Cicy  1 
AiUnu*San  FranetKO  I 


EDITOR  5  PUBLISHER  for  April  21,  1951 


Joan's  collogo  oduccrtion  seemed  assured  by  her  father  s 
thriving  hardware  business.  But  fire  destroyed  the  business 
overnight!  And  it  would  have  wiped  him  out  completely  and 
ended  her  college  career— except  for  fire  insurance. 

It’s  not  the  spectacular  fire— the  four-alarm  call— the  million- 
dollar  loss— that  typifies  fire  insurance  protection.  No.  It’s 
the  tragic  low  suffered  by  the  small  home  owner— or  the  little 
store  keeper.  When  his  home,  his  shop,  his  furniture,  his 
business  stock  goes  up  in  flames,  too  often  it  means  that  the 
hopes  and  plans  and  savings  of  a  lifetime  are  blotted  out. 

That’s  when  fire  insurance  pays  off  for  you.  Without  its  protection 
you  couldn’t  borrow  the  money  to  build  your  home,  to 
go  in  business  or  to  buy  equipment. 

Fire  insurance  keeps  stores  and  plants  going.  At 

critical  times  it  plows  insurance  dollars  back  into  circulation. 

It  helps  maintain  the  system  of  individual  initiative 
that  has  made  America  strong. 


Fire  insurance  services  are  brought  you 
by  200,000  agents  and  brokers  all  over  the 
United  States.  Chances  are  one  of  them  is 
a  neighbor  of  yours. 


Vour  fire  insurance  rate  per  tlOO  protection 
is  as  much  as  30%  lower  today  than  it  was 
30  years  ato.  IVrite  to  the  address  below  for 
a  booklet  giving  the  Jacts  and  telling  other 
advantages  oj  stock  company  fire  insurance. 


tke  unp  Horsemen 


AN  ADVERTISBMBNT  SPONSORED  BY  THB  STOCK  FIRE  INSURANCE  COMPANIES,  THEIR  AGENTS  AND  BROKERS, 
THROUGH  THB  NATIONAL  BOARD  OF  FIRE  UNDERWRITERS,  SS  JOHN  STREET,  NEW  YORK  7,  N.  Y. 
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believe  in  a  thorough 
promotion  program 
every  bit  as  much  as 
thorough  news  coverage,” 

Publisher,  THE  DENVER  POST 


The  Denver  Post,  rich  in  the  tradition  of  America’s  great  newspapers,  serves  a  mighty 
13  state  area,  the  Rocky  Mountain  Empire.  When  Ep  Hoyt  took  over  in  1946,  he 
brought  the  vigor  of  a  dynamic  personality  as  well  as  the  tried  and  proven  policies 
that  had  already  established  him  as  a  newspaper  leader.  Since  he  has  been  publisher 
The  Denver  Post  has  built  a  great  new  plant  and  installed  the  most  modern  presses 
and  equipment  .  .  .  Hoyt  insisted  upon  thorough  news  coverage  of  The  Post’s  entire 
vast  circulation  area.  He  insisted,  too,  on  the  same  thorough  promotion  tactics  that 
had  made  history  with  The  Portland  Oregonian — intensive  activity  in  local  affairs 
as  well  as  a  consistent  national  linage  building  program  in  Editor  &  Publisher.  Month 
after  month,  year  after  year,  you  will  find  The  Denver  Post  selling  ilsell  in  the  adver¬ 
tising  pages  of  Editor  &  Publisher  .  .  .  faithfully  feeding  news  and  information  to 
the  men  who  buy  most  of  the  national  space  in  newspapers.  The  fact  that  The  Post 
has  gained  nearly  10,000,000  lines  in  the  past  four  years  is  a  tribute  to  what  Editor  & 
PuBUSHER  can  help  accomplish. 
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C^arelakep  ^^oupth  ^dtaie 

Press  Would  Be  Dead 
Without  Cry  of  ‘Copy 

By  Paul  H.  Spiers.  Jr. 

Providence  (R.  I.)  Journal  Copyboy,  Book  Reviewer,  Etc. 

On  the  radio  program  “Big  that  the  religious  editor  does  not 
Town”  Steve  Wilson  is  a  crusad-  get  the  latest  dope  sheets  ad- 
ing  editor.  Alan  Ladd  was  a  hot  dressed  to  the  race  track  editor, 
shot  reporter  in  “Chicago  Dead-  In  short,  the  copyboy  is  super¬ 
line.”  Hildy  Johnson  of  “Front  boy.  He  is  decathalon  material. 
Page”  fame  was  deep  in  a  city’s  What  sort  of  a  person  is  this 
crime.  jack  of  one  trade? 

These  gentlemen  of  the  press  Often  he  is  a  college  lad  work- 
are  all  very  glamorous,  but  they  ing  his  passage  through  a  local 
are  not  the  backbone  of  a  news-  university.  Usually  he  dresses  like 
paper.  a  Brooks  Brothers  model.  Most 

The  unpublicized,  but  vital,  core  reporters  wear  shirts  that  look  like 
of  a  metropolitan  paper  is  the  the  bottom  of  an  ashtray.  But 
copyboy.  •  the  copyboy  is  nattily  attired — 

Your  daily  newspaper  would  tie,  polished  shoes,  untwisted  sus- 
only  be  a  shopping  news,  and  in  penders,  hair  combed.  A  boy  of 
the  space  where  your  news  is  snug-  distinction. 

gly  fitted  there  would  be  blank  The  main  danger  to  the  news- 
spaces — if  there  were  no  eager-  room  fashion  plate  is  the  cigarette 
beaver  copyboys  to  put  the  paper  butts  casually  flipped  from  the  in¬ 


to  bed. 


What  Does  He  Do! 


dex  fingers  of  recent  graduates  of 
journalism  schools. 

Steve  Wilson  would  never  scoop 
his  rivals  without  his  true-  copy-  f 

boy.  Steve  and  otirer  editors  jav^runn.ng  is 

irnr.,.,  _ _ hazardous.  He  must  be  a  combi- 

boy.  because  probably  their  firs't  nation  of  Toots  Shor  Betty  Cr^k- 


,  u.,  er  and  Svengali.  Because  there 
niche  in  the  newspaper  hierarchy  Richard  Harding 

Davis  (whose  beat  is  Precinct  8) 
who  wants  his  coffee  seven  differ- 


was  as  a  copyboy. 

What  does  this  V.I.P.  do? 

Everything. 

No  indusfrial  tycoon  ever  held  !?*hts^^^*  consecutive 

Woe  unto  the  copyboy  who  dis- 


AACVaUOAA  AUl  AjrWVrV/ii  IIWIU  — *rtKfc 

SO  many  directorates  as  a  copy- 

boy  has  essential  duties.  ,  r-.  .  « 

The  copyboy  must  summon  the  coffee  con- 

speed  of  Mercury  to  meet  trains  inadvertently 

carrying  newsphLs  and  stories  omitting  a  1/4 -teaspoon  of  sugar, 
from  distant  correspondents.  The  ‘Sir’  Season 

It  helps  if  the  copyboy  is  de-  There  are  moments  when  the 
scended  from  Samuel  F.  B.  Morse  copyboy  becomes  a  dashing  Jim 
— because  he  must  solve  those  Thorpe  around  the  newsroom, 
hammering  mysteries  —  teletype  This  is  the  Christmas  season.  The 
machines.  possibilities  of  the  new  staff  giv- 

The  copyboy  must  be  literate,  ing  the  copyboy  a  golden  gift  are 
When  selecting  pictures  in  the  excellent.  So,  during  the  pre¬ 
library  for  editors  he  must  not  Yuletide  period  re-write  men  often 
bring  back  a  pic  of  Karl  Marx  look  up  into  an  unusually  pleasant 
when  the  editor  ordered  John  D.  face.  The  eager-to-please  face  is 
Rockefeller.  even  saying  “sir”  and  “mister.” 

The  copyboy  must  take  news-  The  baseball  umpire  who  said 
photos  from  the  picture  editor  to  “you  can’t  beat  the  hours”  was 
the  re-touching  artist.  This  is  excluding  night-side  copyboys. 
standard-operating-procedure.  Be-  Night-side  hours  are  usually  7 
cause  no  ogling  picture  editor  p.m.  to  2:30  a.m.  This  does  not 
ever  leaves  the  multiple  layers  of  aid  the  light  of  learning  in  8 
Hollywood  cheesecake  on  his  desk,  o’clock  classes  the  next  morning. 

Amidst  the  miniature  Manhat-  In  fact  the  light  usually  faileth, 
tan  skyline  of  telephones  in  the  discouraged  by  soft  snores, 
newsroom,  the  copyboy  is  posj-  Carnegie’s  sweet 

^,1:,'  ■’ o'  apply  a.  2:29 

A.M.  Invariably  some  correspond¬ 
ent  will  send  in  copy  via  bus  at 
that  ghastly  hour — timed  too  late 
Christmas  All  Year  to  meet  the  deadline  and  late 

The  Christmas  rush  of  mail  enough  for  the  copyboy  to  miss 
continues  for  50  weeks  in  the  his  last  bus  home.  Result:  the 
newsroom.  The  copyboy  must  prospective  Pulitzer  Prize  story 
faithfully  carry  out  Ben  Franklin’s  about  Mrs.  Lathroy’s  tea  ends  up 
postal  instructions,  making  sure  in  the  wastebasket  all  clumped  up 


“Gimme  that  coffee,  quick,  hoy!” 

in  the  shape  of  an  8-baIl,  and  the 
copyboy  slumps  into  bed  an  hour 
later  after  a  cross-city  hike  (the 
only  balm  being  that  the  jaunt 
was  minus  full  field  pack.) 

The  wages  will  never  enable 
the  copyboy  to  save  and  buy  the 
majority  of  stock  in  the  news¬ 
paper. 

A  happy  day,  indeed,  was  when 
the  President  signed  the  75c  hour¬ 
ly  minimum  wage  law.  Copyboys 
initially  regarded  it  as  a  real  wage 
boost.  It  was  a  short-lived  hope. 

For  some  reason  $100  a  week 
copydesk  men  are  always  broke.  _  _ 

For  some  odd  reason  they  believe  a  fever  pitch  of  excitement, 
copyboys  are  the  office  represen-  The  street  outside  the  news  of- 
tative  of  the  House  of  Morgan.  fice  is  usually  a  one-way  street. 

Not  even  the  copyboy’s  coy  hint  When  a  sharp-eyed  sports  scout 
of  the  existence  of  the  Reconstruc-  discovers  a  car  steathily  making  a 
tion  Finance  Corporation  deters  wrong-way-Corrigan  late  at  night, 
these  insistent  weekly  moochers.  the  cry  of  “COPYBOY,  BRING 


itor  and  when  he  passes  unobstru- 
sively  wave  the  hand. 

If  the  managing  editor  shows  no 
sign  of  recognition,  the  copyboy 
can  always  tell  himself  it’s  a  jump¬ 
ing  hand  affliction  he  picked  up 
in  New  Guinea. 

There  are  laughs  in  the  news¬ 
room.  The  skid-rowers  that  amble 
in  are  good  for  chuckles. 

Perhaps  the  copyboy’s  heartiest 
private  laugh  is  when  he  takes  a 
squint  at  the  sports  desk.  Lo  and 
behold,  no  one  on  the  sports  desk 
looks  like  an  athlete! 

The  basketball  writer  is  built 
like  a  midget  auto  racer,  the  swim¬ 
ming  writer  gets  his  aqua  exercise 
dangling  his  feet  in  a  basin  of  ep- 
som  salts,  and  the  baseball  ex¬ 
pert  would  get  a  sore  arm  in  a 
rugged  game  of  pick-up-sticks. 

5c  for  One  Share 

It  is  therefore  understandable 
that:  1.  an  excess  of  physical 
movement  by  these  sports  is  ver- 
boten,  2.  the  copyboy,  thus,  is 
their  man  Friday,  and  Saturday 
and  Sunday,  Monday,  Tuesday 
and  always. 

The  sports  writer’s  sole  outdoor 
sport  is  walking  to  his  car  parked 
in  the  nearby  lot.  His  favorite 
indoor  sports  are  sauntering  over 
to  the  window  to  watch  the  fire 
engines  tear  by,  and  playing 
whistle. 

Playing  whistle  is  a  game  that 
brings  the  sports  desk  athlete  to 


THE  WHISTLE”  echoes  about  the 
newsroom.  Then  the  sports  tor¬ 
ment  the  erring  vehicle  by  play¬ 
ing  policeman  until  the  driver 
Copyboys  enjoy  the  conviviality  sheepishly  j’^ejes 
of  Mike’s  Tavern.  Often  when  re-  ”  *  “ 


Don’t  Look  Now,  But — 
There  are  embarrassing 
ments  for  the  newspaper’s 
cog. 


mo- 

main 


laxing  with  a  cool  nip,  the  man¬ 
aging  editor  sitrolls  in  for  the 
same  purpose.  The  problem: 
whether  or  not  to  be  aware  of  the 
fact  that  this  august  person  is  in 


perplexed  by  the  invisible  gestapo. 

Please  remember,  when  you  put 
a  nickel  on  the  newsstand — about 
one-billionth  of  the  nickel  sup 
ports  a  copyboy.  Don’t  begrud^ 
this  minuscule  investment — for  it 


Mike’s.  The  solution:  keep  one  keeps  the  mainspring  of  your  fa- 
eye  on  the  sports  calendar  over  vorite  newspaper  ticking.  And 
the  cash  register,  and  the  other  who  wouldn’t  like  to  have  a  share 
eye  vacantly  on  the  managing  ed-  in  a  future  William  Allen  White? 


system.  After  all,  staffers  waste 
kinetic  energy  when  they  lift 
phone  receivers. 


/ 

CHAS.  T.  MAIN,  INC. 

CONSULTING  ENGINEERS 

Since  1893 

Layouts,  Designs,  Specifications  and  Engineering  Supervision 

NEWSPAPER  AND  PRINTING  PLANTS 

Structural,  Mechanical  and  Electrical  Engineering 

80  Federal  Street  Boston  10,  Moss. 
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“SPHEREKOTE”  Drawsheets,  Blankets  cut  costs 
ail  over  the  plant 


More  preferred  positions  for  cuts  and  j 
advertising.  Make-up  moves  faster,  | 
vrith  fewer  interruptions.  Allows  I 
tighter  papers.  1 


No  last-minute  re-costs  to  re-position 
ods  or  cuts  which  ore  picking  up 
first-impression  offset. 


Fewer  press  stops  for  reploting;  no  I 
waste  copies  from  first-impression  | 
offset.  I 


Press  room 


Press  packing  with  "SPHEREKOTE" 
Drowsheets  in  many  coses  lasts  up  to 
three  times  longer! 


Maintenance 


Ask  for  “SPHEREKOTE”  brand 
DRAWSHEETS— BLANKETS 


Columbus  Ledger-Enquirer 
praises  “SPHEREKOTE”  Blankets 

The  Ledger-Enquirer’s  new  4-unit  press  has  been 
equipped  with  “SPHEREKOTE”  Blankets  from  the 
firat  day  it  has  been  in  use  printing  this  Columbus, 
Georgia  daily!  Here  is  what  Alvah  Chapman,  Jr.,  Bvisi- 
ness  Manager,  and  his  pressroom  foreman,  Paul  Brooks, 
say  about  them  . . . 

“Wie  consulted  several  newspapers  in  our  class  concern¬ 
ing  the  press  packing  they  were  using.  All  recommended 
that  we  use  '^PHEREKOTE'  Blankets.  Now  it’s  our  turn 
to  recommend  these  blankets.  The  sharpness  and  clarity  of 
our  printing  leave  us  completely  satisfied  and  our  adver¬ 
tisers  are  complimenting  us  on  the  good  reproduction  of 
their  ads.” 

Over  1700  other  newspapers  all  over  the  cotmtry 
are  getting  better  printing  at  lower  cost  by  using 
“SPHEREKOTE”  Blankets  and  Drawsheets  on  their 
presses.  The  hard  glass-beaded  surface  prevents  offset, 
smudging  and  double  printing.  Means  lower  costs,  too — 
for  “SPHEREKOTE”  Blankets  and  Drawsheets  give 
trouble-free  runs,  reduce  press  stops  for  replating. 


WRITE  TODAY  FOR  COMPLHE  INFORMATION! 

Minnesota  Mining  &  Mfg.  Co.,  Dept.  EP-41, 

St.  Paul  6,  Minn. 

Send  Swatches  and  Price  List  [[|] 

Have  represetitative  call  Q 


Address 


Made  in  U.S.A.  by  MINNESOTA  MINING  &  MFG.  CO..  St.  Paul  6.  Minn.,  alao  makera  of  "Scotch”  Brand  Preaaure-aenaitive  Tapea.  "Scotch”  Sound  Re¬ 
cording  Tape,"Unaerseai”  RubberizMl  Coating, "Scotchlite”  Reflective  Sheeting,  "Safety-Walk”  Non-oUp  Surfacing,  "3M”  Abraaivea,  "3M”  Adheaivee,  "Sphere- 
kote”  tympana  and  Frioketo.  General  Export;  Minn.  Mining  h  Mfg.  Co.,  International  Divioion,  270  Park  Avenue,  New  York  17,  N.  Y. 
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— over  the  press  in  respect  to  pend-  '  Robert  L.  Moore  Name 

Hanson's  Warning  con-  H-A  Signs  New  Eastern  Sales  Manager 

continue  from  page  cerned  about  the  inteeritv  of  iu-  H-D  Contracts  Robert  L.  Moore  has  been  ap- 

dicial  proceedings.  But  we  are  .  j  ^  pointed  eastern  manager  of  na- 

must  submit  all  articles  he  has  gquaUy  concerned  with  the  fact  Chicago— Ninety-one  independ-  Bureau  of  Ad- 

heretofore  written  on  Spam,  plus  occasionally  judges  lack  that  ent  distributors  who  are  responsi-  y-rtisinR  AN  PA  it  is  announced 
samples  of  other  recently  published  integrity  we  cherish.  Under  the  ble  for  the  home  delivery  of  the  .  Harold  S  Barnes,  Bureau  di¬ 
articles,  as  well  as  a  list  of  all  English  system,  the  corrupt  senior  Chicago  Herald- American  in  the  succeeds  Donald  Q. 

newspapers  or  magazines  which  ju^gg  of  one  of  our  federal  circuit  Chicago  metropolitan  area  have  Qj^ter  who  has  resigned  to  be¬ 
have  ever  publi^ed  his  articles  courts  of  appeals  could  not  have  signed  new  five-year  contracts,  it  general  manager  of  Euro- 

and  a  list  of  all  books  he  may  been  exposed,  as  he  was  by  a  was  announced  this  w^k  by  Don-  advertising  for  the  New 

have  written.  newspaper,  only  a  few  years  ago.  aid  J.  Walsh,  circulation  director  York  Herald  Tribune. 

Can  you  imagine  the  govern-  He  could  not  have  been  indicted,  of  the  newspaper.  R„r<.an  sales  executive  since 

ment  of  Wisconsin  requiring  such  convicted  and  sentenced  to  the  The  contracts  provide  that  those  viarrh  1948  Mr  Moore  has  had 

a  commitment  from  a  newspaper  penitentiary  for  his  crimes  because  signing  will  continue  as  exclu-  "  ‘  areer  as  an  advertising. 

Ste'>^0?  X  citv  of"Mflw^uk^  ll-  possessed  within  sive  distributors  for  a  full  five-year  ^arkeLg  and  research  specialist, 

state,  ur  tne  city  ot  Milwaukee  his  judicial  power  the  power  to  si-  period.  Earlier  this  month,  the  inininc  the  Bureau,  he  had 

requiring  it  of  a  reporter  from  ]ence  his  critics  of  the  press  and  other  three  Chicago  dailies  unified  been  since  1941  an  executive  in 
rM^re?"nrtheVnn?r«c°nf  ^the  delivery  service  with  Jbe  marketing  and  merchandising 


Claire?  Or  the  Congress  of  the  main  silent. 


United  States  requiring  it  of  your 
newspapers’  correspondents  when 


the  Chicago  Newspaper  Distrib-  department  of  Batten,  Barton, 
Remedies  At  Hand  utors  Association,  whose  members  Durstine  &  Osborn.  Inc.  He  was 

I  am  altogether  too  familiar  with  are  independent  dealers  operating  leave  for  three  years  during 


Ste^’lnd  House^PrSnafieri  doctrine  of  punishment  for  their  own  routes.  (E&P,  April  jbat  period  as  a  Navy  gunnery 

If  vo^can’rSst  Sar^fn  ^  contempt  by  publication,  having  14,  page  46).  lieutenant,  with  service  in  all 

It  you  can  t,  just  bear  in  mind  ^ftivplv  nartirinatpH  in  fhp  last  theaters 


.U  %  /u  ’  ,  o  -  i  actively  participated  in  the  last 

that  the  government  of  Spam  has  f^^^  cases  involving  that  issue  that 
already  put  into  effect  procedures  ,^3^bed  our  Supreme  Court, 
wholly  in  accord  with  the  intent  ^s  strongly  as  I  have  contended 
and  purpose  of  this  newly  drafted  jbat  the  abuse  of  the  contempt 


with  service  in  all 


covenant  on  Freedom  of  Informa¬ 
tion  spewing  from  the  United  Na¬ 
tions. 

No  Restraints  Imposed 


power  should  not  be  permitted  to 
any  court,  with  equal  positiveness 
1  have  asserted  that  the  American 
rule  of  subsequent  punishment  not 


Here  in  America  our  news-  only  can  but  should  be  applied  to 
gatherers  are  still  free  to  come  any  newspaper  guilty  of  an  untrue 
and  go,  to  report  what  they  learn,  report  of  a  judicial  proceeding, 
subject  only  to  subsequent  punish-  The  injured  party,  whether  he  be 
ment  if  they  libel  some  one  or  judge  or  litigant,  has  ample  reme- 
create  a  clear  and  present  danger  dies  at  hand  without  the  invoca- 
to  the  administration  of  justice.  tion  of  the  jiower  of  judicial  cen- 
Where  other  countries  impose  sorship. 
prior  restraints  upon  the  gather-  The  Covenant  on  Human  Rights 
ing  and  dissemination  of  informa-  now  being  considered  in  the  United 
tion,  America  does  not.  Nations,  if  it  becomes  a  treaty  of 

But,  how  long  we  as  citizens  of  the  United  States,  will  invest 
the  United  States  shall  be  privi-  judges  of  this  country  with  this 
leged  to  have  a  free  press  depends  enormous  power  over  the  dissem- 
upon  us  ourselves.  ination  of  information. 

If  we  sit  idly  by  and  consent  to  Further,  it  will  subject  the  press 
the  imposition  of  all  of  the  restric-  to  such  other  penalties,  liabilities 
tions  now  being  brewed  in  the  and  restrictions  as  the  legislatures. 
United  Nations,  we  shall  not  only  municipal,  state  and  federal,  and 
lose  our  right  to  have  a  free  press  the  courts  wish  to  impose,  through 
but  all  of  our  other  cherished  lib-  enactment  of  law  by  the  legisla- 
erties  as  well.  tures  and  contempt  proceedings  by 

Many  years  ago  the  president  of  the  courts, 
the  great  university  founded  by  Also,  if  the  newly  drafted  coven- 
Thomas  Jefferson  remarked  that  ant  on  Freedom  of  Information 
eternal  vigilance  is  the  price  of  becomes  a  treaty  of  the  United 
liberty.  A  survey  of  the  historic  States,  freedom  to  impart  and  re¬ 
battles  fought  by  the  press  of  this  ceive  information  as  we  have 
country  demonstrates  the  vigilance  known  it  during  our  entire  exper- 
with  which  newspapers  have  ience  as  a  nation  will  at  that  mo- 
fought  to  preserve  your  right  to  ment  be  destroyed, 
impart  and  receive  and  discuss  in-  Freedom  cannot  be  imposed 
formation.  upon  a  people.  Only  restraint  can 

Lawyers  Concerned  imposition.  And 

-  ,  ,  we  do  not  want  that  in  America. 

In  no  one  of  these  cases  did  the  ■ 

press  stand  to  gain  for  itself  by  t--  ,,,  *_  xj— —Ji.,, 

exposing  rottenness,  corruption,  rirm  tO  nonclle 

wrong  doing,  or  leniency  in  the  Church  Ad  Feature 
treatment  of  law  violators.  What  San  Francisco  —  William  R. 
it  did  was  to  perform  its  functions  Cass,  formerly  business  manager, 
of  disseminating  information  about  San  Leandro  (Calif.)  News  Oh- 
matters  of  public  importance  and  server  and  previously  for  six  years 
in  so  doing  relied  upon  the  consti-  advertising  manager.  Mill  Valley 
tutionally  guaranteed  right  of  the  (Calif.)  Record,  announces  the 
people  to  have  a  press  free  from  formation  of  the  William  R.  Cass 

official  restraint  in  the  perfor-  Co.,  and  has  assumed  the  con- 

mance  of  that  function.  tracts  of  the  Jack  O.  Young  Ad- 

Let  me  give  you  another  illus-  vertising  Co.  to  provide  California 

tration.  In  England  judges  exercise  newspapers  with  the  “Attend-the- 
an  absolute  power  of  censorship  Church”  advertising  feature. 


□□  CLASSIFIED  WANT  ADS  CD 


EDITOR  &  PUBLISHER 


add  to  ierve  ^oii 

this  ANPA  ConventicL 
Week,  our  issues  are  brimming  with 
items  of  interest  to  you. 


\ 


you  1  find 


Tremendous  Equipment  Buys 
Qualified  Newsprint  Dealers 
Exceptional  Personnel  Available 
Fine  Publications  for  Sale 
Promotion  and  Syndicate  Services 
And  Many  More: - 


if  you  have  any  questions  concerning  adver¬ 
tisers  or  require  assistance  with  your  ads — 
you  ore  invited  to  use  the  direct  line  to  our 
office  at  our  booth  at  the  Convention. 

EDITOR  &  PI  RUSHER  CL  ASSIFIED  DEPT. 
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If  One  of  Our  Cities  Should  Suffer  Atomic  Attack/ 
Which  of  the  Following  Would  You  Consider  Essential? 


since 
had 
sing, 
alist. 
had 
'e  in 
ising 
rton, 
was 
iring 
nery 


HYPODERMIC  NEEDLE 


BULLDOZER 


STRETCHER 


PAPER  CUP 


GEIGER  COUNTER 


METAL  HELMET 


ANSWER 


•  Actually,  if  an  atomic  bomb  fell  on  one  of  our  cities,  every  one  of  the  above  objects  would  be 
considered  essential.  The  paper  cups  and  containers,  for  example,  would  be  urgently  required  for  food  and  beverage 
purposes— especially  the  latter,  since  an  atomic  blast  causes  dehydration  of  human  tissues.  Paper  cups  and  containers 
are  essential  not  only  in  CIVILIAN  DEFENSE,  but  in  WAR  PRODUCTION  for  efficient  feeding  of  workers,  in 
the  ARMED  FORCES,  for  MEDICAL,  DENTAL  and  HOSPITAL  services.  A  Message  of  The  Paper  Cup  and 
Container  Institute,  Inc.,  1790  Broadway,  New  York,  N.  Y. 


■% 


been  done  so  far  as  active  par-  As  a  matter  of  fact,  I  happen  to 
ticipation  of  the  newspaper  indus-  know  one  who  is  trustee  of  a  bank, 
try.”  “And  so  I  believe  that  the 

Arthur  S.  Hopkins,  state  direc-  AANR  might  well  take  a  lesson 
tor  of  lands  and  forests,  who  will  from  their  so-called  forefathers 
be  in  immediate  charge  of  the  and  send  out  personnel  to  sell 
huge  operations,  said:  their  merchandise  who  can  match 

Albany-— The  State  of  New  “The  way  it  looks  now,  I  doubt  and  who  are  on  the  same  plane  as 

York  is  going  to  salvage  what  it  jf  any  of  this  timber  is  going  into  the  men  they  are  calling  upon, 

can  of  the  hard  and  soft  timber  newsprint  production.  “This  has  been  done  in  the  past, 

grounded  by  the  hurricane  that  ‘There  may  be  one  or  two  small  almost  without  exception,  and  you 

swept  through  the  Adirondack  newsprint  mills  left  in  the  state,  should  be  ever  vigilant  that  peo- 


State  Windfall 
Unlikely  to  Go 
For  Newsprint 


wilderness  last  Nov.  25. 

It  has  been  estimated  by  forest¬ 
ers  of  the  State  Conservation  De¬ 
partment  that  enough  trees  are 
down  to  produce  2,000,000  tons 
of  newsprint  and  other  paper  be¬ 
sides  enough  hard  woods  to  build 
4,000  frame  structures  of  five 
rooms  each. 

But  the  big  question  is  how 
much  of  that  vast  reservoir  of 
wood  really  can  be  cut  and  hauled 
to  the  pulp  plants  and  the  saw 
mills — at  a  profit. 

The  Legislature,  backed  by  an 
official  opinion  of  the  Attorney 
General,  has  authorized  the  Con¬ 
servation  Department  to  conduct 
the  salvage  operations,  despite  a 
Constitutional  prohibition  against 
cutting  or  removing  trees  from  the 
forest  preserves. 

Relatively  Minor  Damage 
This  is  on  the  theory  that  as 


The  last  of  the  bigger  companies  pie  are  hired  on  the  basis  of  ‘it  is 


quit  making  newsprint  a  couple 
of  years  ago. 

“I  doubt  anybody  would  buy 
the  timber  to  ship  out  of  the  state 
for  newsprint. 

“We’ll  wait  and  see,  however.” 

Thus  the  great  windfall  in  the 


not  whom  they  know,  but  what 
they  know.’ 

“If  this  class  of  individual  is 
your  representative,  I  am  quite 
sure  that  he  will  sit  down  and  an¬ 
alyze  the  problems  that  both  the 
agency  and  client  have  in  mind. 


Adirondacks  may  be  no  windfall  and  he  will  refrain  from  having 


at  all  for  the  newspaper  business. 

Small  Town  Papers 

continued  from  page  21 


“I  also  question  the  advisability 
of  studies  1  have  seen  from  time 
to  time  which  inform  me  that  page 
one  is  the  most  widely  read  page 
in  the  paper  (who  doesn’t  know 
this),  and  page  2  or  3  is  the  sec¬ 
ond  best,  and  that  the  sports  page 
received  due  consideration  and 

,  ,  ,,  .  ,  rank.  But  when  I  ask  why  they  do  ,  .  ... 

much  of  the  wood  as  possible  ^  ^  all-impor-  advertiser  if  you  get  a  good  audi- 

removed  to  eliminate  fire  hazards,  j  informed  that  ence  and  yet  receive  a  turndown 

for  the  protection  of  the  balance  ^  ^  advertising  on  ‘han  if  you  get  an  order  only  to 

of  the  forests.  Actually,  great  as  jijQgg  pages  advertiser  later  feel  his 

was  the  wind’s  destruction,  com-  agai„  j  ^ave  asked  why  ad  was  misplaced.” 

paratively  only  a  minor  portion  of  advertisement  receives  so 


insufficient  facts  to  make  his  story 
worthwhile  or  from  making  un¬ 
necessary  calls.  I  believe  it  is  just 
as  unbusinesslike  and  uneconom¬ 
ical  to  make  too  many  calls  as  it  is 
to  make  too  few. 

“I  further  believe  that  this  in¬ 
dividual  I  have  in  mind  (the  like 
of  whom  we  have  many  in  this 
very  room)  will  not  be  calling 
upon  9  or  10  people  in  the  same 
organization,  but  rather  will  con¬ 
centrate  his  efforts  on  the  right 
person. 

It  is  more  beneficial  to  the 


8  S-H  Newspapers 
Boost  Coast  Guard 

Scripps-Howard  newspapers  in 
eight  cities  this  week  began  pro¬ 
motion  of  a  reader-interest  con¬ 
test  that  will  wind  up  with  eight 
teen-age  boys  winning  expenses- 
paid  trips  to  New  York  City  and 
two-day  visits  at  the  U.  S.  Coast 
Guard  Academy  at  New  London, 
Conn. 

While  the  stunt  is  basically  a 
movie  tie-up  with  Republic  Pic¬ 
tures’  new  film,  “Fighting  Coast 
Guard,”  the  contest  was  designed 
to  give  the  Coast  Guard  itself  a 
major  boost,  particularly  with  re¬ 
spect  to  its  cadet  training  pro¬ 
gram. 

Winners  of  the  contest,  a  pic¬ 
ture  quiz  based  on  Coast  Guard 
activities,  will  attend  some  of  the 
cadets’  classes,  witness  a  battalion 
review,  go  out  on  a  bark-rigged 
training  ship  and  visit  a  sub¬ 
marine  base. 

Returning  to  New  York,  the 
boys  will  be  honored  guests  at  the 
New  York  premiere  of  “Fighting 
Coast  Guard,”  on  May  11.  Run¬ 
ner-up  prizes  of  Savings  Bonds 
will  be  awarded  in  each  city. 

The  Scripps-Howard  papers  co¬ 
operating  in  the  promotion  are  the 
Washington  Daily  News,  San 
Francisco  News,  Columbus  Cit¬ 
izen,  El  Paso  Herald-Post,  Knox¬ 
ville  News-Sentinel,  Houston  Press, 
Birmingham  Post-Herald  and  the 
Indianapolis  Times. 


the  5,000,000  acres  of  woodland 
was  badly  damaged. 

Newspaper  publishers,  looking 
for  new  sources  of  newsprint,  may 
not  get  much  comfort  out  of  the 
salvage  operations.  Conservation 
department  officials  expect  most 
of  the  timber  going  into  pulp  will 
be  destined  for  wallpaper,  toilet 
paper,  wrapping  paper  and  book 
paper  mills.  Awards  went  to  26 
New  York  mills. 

But  publishers  will  watch  with 
interest  the  outcome  of  the  salvage 
program  to  see  how  the  many 
problems  involved  are  unsnarled. 
For  years,  some  publishers  have 
been  urging  a  revival  of  newsprint 
production  in  this  state. 

“Well,  why  don’t  they  get  be¬ 
hind  our  re-forestation  program, 
designed  to  meet  the  needs  of 
the  newspaper  industry  as  well  as 
other  industries?”,  asked  J.  Victor 
Skiff,  deputy  state  conservation 
commissioner. 

“Newspapers  have  a  real  and 
vital  stake  in  our  forestry  prob 


poor  a  rating  in  comparison  with 
competition.  Is  it  because  I  am 
on  page  26  and  competition  is  on 
page  10?  And  the  answer  is  sim¬ 
ply  that  they  could  not  place  my 
ad  on  page  10  because  it  was  too 
large  for  that  particular  date.  Very 
poor  answer. 

“I  do  not  think  they  use  these 
studies  for  the  purpose  for  which 
they  were  intended.  If  my  memory 
serves  me  right,  they  were  orig¬ 
inally  created  with  the  idea  that 
the  newspaper  or  newspapers  re¬ 
ceived  the  most  reader  attention 
and  if  they  had  any  dead  columns. 

“I  know  one  paper  that  took 
this  study  seriously  and  applied  it 
to  their  own  problem.  An  investi¬ 
gation  of  this  nature,  indicated 
that  the  comics  had  an  excellent 
rating  both  male  and  female.  With 
their  classified  section  dropping 
off  in  volume  and  wishing  to  make 
use  of  this  valuable  asset  they  had 
in  the  comics,  they  broke  up  the 
full  page  of  comics  and  spread 


lems.  Under  the  forest  practice  throughout  the  paper, 


act,  which  became  effective  in 
1946,  we  have  the  foundation  for 
a  program  to  induce  private  land- 
owners  to  sign  up  with  the  state 
to  produce  great  new  sources  of 
newsprint  timber,”  said  Mr.  ^iff. 

“I  believe,”  he  added,  “that  the 
time  will  come  when  the  newspa¬ 
per  industry  in  this  state  will  see 
the  wisdom  of  retaining  a  forester 
to  work  to  get  more  people  inter¬ 
ested  in  our  reforestation  program. 
They  talk  about  it.  But  little  has 
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“I  need  not  have  to  tell  you  the 
names  of  these  newspapers.  Many 
have  chosen  to  adopt  this  method 
in  order  to  give  as  many  adver¬ 
tisers  as  possible  the  largest  num¬ 
ber  of  potential  readers. 

“As  previously  stated,  advertis¬ 
ing  agencies  adjusted  themselves 
as  the  result  of  criticism  many 
years  ago  so  that  they  now  have 
among  their  top  media  buyers — 
vice-presidents,  directors,  yes,  and 
in  some  instances,  stockholders. 


Take  a  slug  as  it  comes  from  the  ca.sting  machine. 

Steteotype  it  using  a  Burgess  mat.  Then  compare  the  casting 
with  the  original  slug.  Every  deuil  is  there... clean, 
sharp  and  bright. 

That's  reproduction  that  rivals  the  original.  It  is  the  result  of 
laboratory  controls  in  the  manufacture  of  Burgess  mats. . . 
controb  that  guarantee  uniform  moisture  content, 
greater  plasticity,  a  smoother  surface  and  uniform  shrinkage. 
Why  not  put  Burgess  mats  to  work  in  your  shop  today? 


BURGESS  CELLULOSE  COMPANY 

Manufacturers  and  Distributors  of 
Burgess  Chrome  and  Tone-Tex  Matt 
FUtfOKT,  IlLINOU 


MATS 
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Your  needs  for  oil  are  manyfold— and  they 
vary  with  the  seasons.  You  want  more  fuel 
oil  in  winter,  more  gasoline  in  summer, 
other  products  year-round.  How  to  bring 
greater  efficiency  to  the  job  of  hlling  your 
needs,  as  well  as  those  of  industry  and  our 
armed  forces,  is  the  major  study  in  a  new 
kind  of  pilot  plant— set  up  by  Shell  for 
research  into  distribution  problems. 

At  17  such  pilot  plants  Shell  develops  new 
distribution  techniques  for  use  in  its  network 
of  707  local  distributing  plants.  Better  service, 
for  you  and  the  nation,  is  the  result. 

Making  oil  more  useful: 

Oil  contributes  in  hundreds  of  ways  to  the 
nation’s  economy,  comfort,  protection.  It  pro¬ 
duces  more  than  half  of  America’s  power. 

Research  in  distribution  is  another  example 
of  how  the  oil  industry  gets  the  maximum  use¬ 
fulness  out  of  our  petroleum  supply. 

And  oil  companies,  to  do  this,  work  on  3 
fronts:  production,  refining  and  distribution. 

Joined  to  serve  you  best 
Production  finds  new  oil  fields,  gets  the  most 
possible  oil  from  existing  wells. 

Refining  gets  more  and  better  products  from 
ever)'  gallon  of  crude  petroleum. 
Distribution  anticipates  the  users’  needs,  and 
delivers  the  product  where  and  when  it  is 
needed. 

At  Shell,  all  three  of  these  operations  are 
meshed  into  one  smooth-working  unit  by  an 
intricate,  sensitive  system  known  as  Co¬ 
ordinated  Distribution. 

With  production,  refining,  and  distribution 
all  joined  “under  one  roof’— teamed  to  e.x- 
change  ideas  — Shell  does  its  part  to  assure  the 
most  efficient  flow  of  petroleum  products 
to  you. 

To  strengthen  America: 

Because  they  have  plowed  back  over  10  billion 
dollars  into  new  plants  and  equipment  during 
the  past  5  years,  America’s  privately  managed 
oil  companies  outproduce  the  world  — are 
lietter  prepared  today  than  ever  before  to 
meet  both  civilian  and  military  needs. 


*  "pO**  plont”  in  the  oil  industry  usually 
^dies  improved  ways  of  mating  products, 
•’ow  Shell  has  developed  a  new  kind  of  pile 
phnt  to  study  distribution  of  products 
'<>  terms  of  your  needs. 


Shell  Oil  Company 


JOINED  TO  SERVE  YOU  BEST 


PHOTOGRAPHY 


Billy  Davis  Tells  How 
His  Photo  Dept.  Is  Ran 


By  James  L.  Collings 


Billy  Davis,  handsome  chief 
photographer  of  the  Louisville 
(Ky.)  Courier-Journal  and  Times 
has  a  handsome 


Davis 

his  department. 


photo  depart¬ 
ment  run  hand¬ 
somely. 

It  sounds  like 
something  an  ef- 
tkiency  expert 
dreams  about. 

Billy  spent  a 
little  time  out  at 
Kent  State  Uni¬ 
versity  the  other 
week  describing 
the  operation  of 
Pull  up  a  hunk 
of  envy  and  lissen  in. 

“The  Courier-Journal  and  the 
Times,”  he  said,  "have  a  combined 
circulation  of  363.000.  The  Times, 
being  the  afternoon  paper,  has 

the  largest  city  subscription.  The 
Courier-Journal  Sunday  has  290,- 
000  circulation. 

“Greater  Louisville,  with  600,- 
000  population,  is  the  only  town 
of  such  proportion  in  Kentucky. 
Therefore  we  have  to  cover  the 
state  thoroughly.  I’ve  given  this 
background  mainly  to  clarify  the 
size  of  the  operation  and  our  situ¬ 
ation.” 

There  are  15  staffers,  he  said, 
including  one  woman.  They  all 
work  for  both  newspapers. 


miles  driven  in  the  previous  week 
by  the  day  and  the  job,  and  other 
expenses  are  itemized.  We  receive 
$11.03  a  week  to  own  and  drive 
a  car  for  the  company,  plus  an 
additional  4c  a  mile  for  each  mile 
driven. 

“Several  days  after  the  end  of 
each  month,  a  breakdown  report 
of  all  assignments,  prints  and 
miles  covered  is  made  to  the  man¬ 
agers  of  both  papers,  the  publisher 
and  the  head  of  the  purchasing 
department. 

“In  charging  other  departments, 
we  send  through  an  office  memo 
to  the  auditing  department,  item¬ 
izing  the  charges  against  that  de¬ 
partment’s  budget  number  of 
crediting  a  special  account  number 
of  our  department.  However,  this 
figure,  which  generally  runs  about 
$1,000,  is  not  credited  against 
our  expenditures  or  budget.” 

The  sale  of  reprints  is  a  pop- 
ulular  topic  of  discussion  with 
cameramen  everywhere.  There  are 
many  who  think  they  should  share 
in  the  profits  of  sales.  Others  be¬ 
lieve  the  newspaper  justifiably 
should  keep  all  the  profits,  since 
the  pictures  sold  were  invariably 
made  on  assignment  and  belong  to 
the  paper. 

Here’s  how  Billy  feels  about  it: 

“The  sale  of  reprints,”  he  said, 

‘goes  entirely  to  the  company. 


The  average  age  of  the  pho-  the  photog- 


tographers,”  he  explained, 

3114  and  their  average  years  of 
experience  is  12  1/5.  We  cover 
an  average  of  65  jobs  a  day  for 
14  departments.  Included  in  this 
are  the  jobs  for  radio,  television, 
advertising  and  promotion. 

“The  first  photographer  comes 


rapher  is  paid  well  for  his  eight- 
hour  day  and  no  friction  is  caused 
by  a  split  in  the  sale  of  prints. 
That  is,  Johnny  hollering  his  head 
off  because  they  sold  50  prints  of 
a  layout  he  shot  and  his  cut  was 
only  five  bucks. 

“The  income  from  the  sale  of 


to  work  at  six  in  the  morning  and 

the  last  man  comes  on  ?it  three  in  immediate 


the  afternoon  and  works  till  mid¬ 
night.  This,  of  course,  is  an  18- 
hour  coverage  with  six  hours  left 
open. 

“During  this  six-hour  period,  the 
editor  calls  me  and  we  dispatch 
a  man  if  there  is  need  for  a 
photographer.  Like  most  papers, 
we  have  one  staffer  who  lives,  eats 
and  sleeps  disaster.  He  has  a  city 
and  county  police  radio  in  his  car 
along  with  the  state  police  short 
wave.” 

As  chief,  Billy  has  complete 
charge  of  the  department.  He  ex¬ 
plained  that  among  his  duties  are 


Joe  Costa’s  photo  interpretation. 


papers  (where  no  charge  is  made) 
will  amount  to  $1,500  to  $1,800 
every  four  weeks. 

“Staffers  are  allowed  to  do  a 
normal  amount  of  commercial 
work  on  their  own  time,  using 
their  own  material.  They  can  use 
company  equipment,  but  no  one 
is  allowed  to  have  an  outside  job 
such  as  half-interest  in  a  studio.” 

Good  Briefing 

And  this  will  give  you  an  idea 
of  how  carefully  the  department 
plans  its  work: 

“The  photographers,”  Billy  re¬ 
ported,  “are  not  getting  just  a 


the  maintenance  of  an  application  piece  of  paper  when  they  receive 


file,  hiring  and  firing,  setting  the 
rate  of  pay  and  making  all  recom- 
nKndations  for  salary  increases. 
Billy  is  directly  responsible  to  the 
publisher. 

“Expense  accounts,”  he  con¬ 
tinued,  “are  turned  in  weekly. 
The  photographer  lists  all  the 


their  assignments,  but  rather  a 
detailed  account  of  their  work  as 
laid  out  and  planned  by  the  ed¬ 
itors. 

“We  hold  a  conference  each 
Monday  morning.  The  managing 
editor,  woman’s  editor,  society 
{Continued  on  page  116) 


Here's  How 

Noticed  this  picture  one  day 
recently  over  at  King  Features 
shop,  thought  it  excellent,  asked 
how  it  was  made. 

Joe  Costa,  its  author,  replied. 
He’s  photo  supervisor  of  kf. 

It’s  a  photo  interpretation,  he 
said,  of  Miss  Helen' Sioussat,  head 
of  CBS’  speech  department,  who 
coaches  many  prominent  people 
on  radio  speaking. 

Bernard  Baruch  is  a  good  friend 
of  Miss  Sioussat’s,  so  was  willing 
to  pose,  thus  eliminating  the  need 
for  a  model.  He  is  given  secon¬ 
dary  importance  in  the  picture  by 
placement  in  the  background,  and 
Miss  Sioussat,  by  foreground  posi¬ 
tioning,  is  emphasized  as  the  fea¬ 
tured  personality.  Other  factors 
in  the  picture  easily  mark  the 
scene  as  a  broadcasting  studio. 

So  much  for  identification  and 
that  intangible,  imagination,  that 
shaped  this  picture.  Now  for  the 
technique. 

Since  Baruch  was  outside  the 
control  booth,  he  had  to  have 
separate  lighting.  Joe  used  two 
22’s  on  him;  one  from  the  front 
and  to  his  left,  the  other  from  the 
rear  and  to  the  right  of  him  so 
as  to  edge-light  his  head  and 
make  him  stand  out  from  the 
background. 

These  two  bulbs  were  synchron¬ 
ized  with  the  lights  inside  the 
control  room,  which  were  placed 
this  way:  one  bulb  hit  the  subject 
from  the  extreme  right  at  almost 
90  degrees,  and  the  second  bulb 
was  used  low  and  very  close  to 


Miss  Sioussat  and  it  came  in  from 
the  extreme  left. 

“Because,”  Joe  explained,  “there 
was  not  sufficient  space  in  the 
control  room,  I  had  to  cover  this 
second  bulb  with  two  layers  of 
clean  white  handkerchiefs  to  keep 
it  from  overexposing  that  part  of 
the  picture.  Its  purpose  was  to 
throw  some  additional  light  on 
Miss  Sioussat’s  head.” 

The  control  room,  of  course, 
was  glass-enclosed,  so  Joe  had 
the  problem  of  preventing  the 
white  perforated  acoustical  mate¬ 
rial  lining  the  walls  from  over¬ 
lapping  Baruch’s  face  and  body. 
To  solve  it,  he  lit  a  flashlight, 
moved  it  all  around  the  wall  in¬ 
side  the  control  room  until  he 
found  a  section  of  the  wall  that 
reflected  over  Baruch’s  body,  then 
hung  on  this  area  a  large  focusing 
cloth. 


Joe  worked  a  5x7  view  camera, 
and,  to  get  the  extreme  sharpness, 
used  both  the  tilt  of  the  lens  as 
well  as  the  swings  vertically  and 
horizontally  of  the  film  plane. 
The  exposure,  via  bc  system  and 
synchronized  flash,  was  1/50  at 
f.32. 


The  Adel  (Ga.)  News  lowered 
instead  of  raised  its  subscription 
rates  to  make  way  for  Georgia’s 
new  3%  sales  tax.  The  paper  re¬ 
duced  its  price  from  $3  to  $2.91 
as  a  “convenience”  to  its  subscrib¬ 
ers  and  noted  “it  will  simplify  tc- 
newal  of  subscriptions.” 
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General  Aniline  &  Film  Corporation 

'  RESULTS  OF  OPERATIONS 

• 

^  ...  For  year  ending  Dec.  31 .. . 

^  1950  1949 

-  Net  Sales .  $95,129, 654  $80,315,640 

Income  on  Securities — iSet .  . 199,531  _ 177,344 

fw  Total  95,329,185  80,492,984 

Costs  &  Expenses: 

Cost  of  products  sold .  56,129,518  51,617,615 

Selling,  administrative  and  general  expenses .  24,926,000  22,806,162 

Interest  on  borrowed  capital .  590,062  608,813 

Other  deductions  or  (income) — net .  (146,915)  404,58^ 

Provision  for  taxes .  6,830,000  2,129,001 

Total  88.328,655  77,566,174 

Net  earnings  for  year .  $  7,000,520  $  2,926,81C 

Per  Share  Common  A  stock .  S  9.55  S  3.9i 

Provision  for  depreciation  charged  to  cost  &  expenses  .  $  2,908,612  $  2,527,393 


Report  of  progress  . . . 

Ansco,  at  Binghamton,  N.  Y.  has  a 
new  mammoth  plant  for  color  film. 


OzALii),  at  Johnson  City.  N.  Y. . . .  new 
Ozalid  paper  production  techniques. 


year . .  •  1950  a  year  of  achievement — 

Sales . .  .set  a  new  high,  e.xceeded  $95  million,  which  is  more 
than  four  million  dollars  over  the  previous  peak  in  1948. 

Operations  . .  .production  teas  at  a  high  level . . .  and  the  1950 
operating  efficiency  as  measured  by  output  in  relation  to  man  hours 
was  considerably  improved  over  1 949. 

Earnings . . .  net  income  before  taxes  was  the  highest  oj  any 
year  e.xcept  for  the  tear  year  1944  . .  .net  after  taxes,  per  share  of 
Common  A  increased  from  $3.99  in  1949  to  $9.55  in  1950. 


Cbasselli,  N.  j....has  new  facilities 
for  Heliogen  and  V'at  dye  production. 


Spending  5Hc  of  every  sales  dollar  on  pressure  laboratory  for  further  exploration 
research,  GA  in  1950  introduced  forty-eight  of  acetylene  products  at  Easton . . .and  new- 
new  dyes  and  intermediates . . .  developed  a  plant  buildings  at  Grasselli  and  Rensselaer 
new  process  for  dyeing  nylon  and  acetate  for  greater  production  of  quality  dyestuffs, 
fibres  to  produce  deep,  fast  shades  for  dyers  intermediates,  and  detergents. 

.  .  .  improved  the  film  base  and  physical 

properties  and  performance  of  all  Ansco  General  Aniune  will  continue  to  explore 
films,  and  developed  a  finer  quality  X-ray  new  avenues  of  chemistry,  undertake  new 
film . . .  increased  the  speed  and  definition  of  developments  in  engineering,  technology, 
Ozalid  paper . . .  broadened  the  development  and  industrial  production  . . .  improve  old 
of  acetylene  derivatives  for  plastics,  surface  products  and  widen  applications  of  the  4,000 
active  agents, pharmaceuticals . . . introduced  G A  products  for  industry  and  agriculture . . . 
PVP,  polyvinylpyrrolidone,  which  appears  strive  to  better  serve  the  public  and  the 
to  have  extraordinary  characteristics — a  nation  in  1951  and  the  years  ahead, 
better  blood  plasma  substitute,  extender  of 
certain  drugs,  detoxifier  of  others  including 
iodine,  superior  germicide  and  virucide. 

The  new  facilities  opened  during  1950 
include  Ansco’s  new  color  film  plant,  most 
modern  in  the  world,  at  Binghamton ...  a  high 


Rensselaer,  N.  Y....a  multi-million 
dollar  new  plant  for  intermediates. 


Central  Research  Labs., at  Easton, 
Pa.  ...new  high  pressure  laboratory. 


JACK  FRYE,  President 


General  Dyestliff  Corp.NYC  sales 
•gent . . .  forty -eight  new  products. 


$95,129,654 

$80,315,640 

199,531 

177,344 

95,329,185 

80,492,984 

56,129,518 

51,617,615 

24,926,000 

22,806,162 

590,062 

608,813 

(146,915) 

404,584 

6,830,000 

2,129,000 

88.328,655 

77,566,174 

$  7,000,520 

$  2,926,810 

JOURNALISM  EDUCATION 


Schools  Doing  Big  Job 
Of  Research  For  Press 


By  Dwight  Bentel 


Journalism  Quarterly  is  the  pub¬ 
lication  of  the  Association  for  Ed¬ 
ucation  in  Journalism  and  its  co¬ 
ordinate  organizations,  and  is  edit¬ 
ed  by  Raymond  B.  Nixon  of  the 
Division  of  Journalism,  Emory 
University.  JQ  should  be — and 
probably  will  become — a  “must” 
in  every  daily  newspaper  office  in 
the  country. 


Ethiopia  Tries 
Hard  to  Win 
Friendly  Press 

By  Wilton  Wynn 


All  the  talk  about  accredita-  Iowa  is  working  on  “a  predictive  Billy  Davis 
tion  and  what  percentage  of  a  formula  for  local  advertising  ob- 
four-year  program  should  be  lib-  tainable  in  one-newspaper  cities.”  _ _ 


daily  newspaper  office  in  Addis  Ababa — Ethiopia  puts  its 
try.  best  foot  forward  when  a  foreign 

journalist  comes  to  town. 

Under  the  Emperor  Haile  Se- 
’QVIS  lassie,  this  semi-barbarous  country 

continued  from  page  114  has  only  begun  the  reforms  neces- 
—  sary  to  convert  a  hodge-podge  of 


«al  arts  and  whether  a  journalism  Eugene  Seehafer  of  Minnesota  editor.  Sunday  editor,  art  director  races  into  a  unified,  modern  na- 
^ad  IS  a  ^tter  employe  than  a  is  doing  an  analysis  of  television  j 

non-journahsm  grad  has  obscured  advertising  effectiveness.  ^  front-page  lay-  achievements  and  keenly  sensitive 


non-journalism  grad  has  obscured  advertising  effectiveness.” 
a  highly  significant  development  In  the  area  of  censorship, 
in  the  J-schools.  Lamar  S.  MacKay  is  studying  non- 

Quietly  and  unobtrusively  they  wartime  “security  censorship.” 
have  moved  substantially  into  the  David  M.  White  of  Boston  uni- 


In  the  area  of  censorshin  owui-Hast  lay-  a..u 

c  •  t  H  •  non  woman s  section,  to  as  regards  its  shortcomings. 


make  for  smoother  sailing  for  the 
photographer. 


The  result  of  this  feeling  has 
been  the  establishment  of  a  Public 


fieiH  f  •  i^av.u  m.  yyuuc  m  ouMun  u.u-  photographer  has  to  be  Information  Office  which  receives 

K>“r"alism  research  The  vers.ty  has  a  project  under  way  to  handle  any  job  coming  foreign  newsmen  with  open  arms 

^a^h  oonfr  h'^t  .  evcnt-idea  continuum  as  department,  ^e  editor  and  lends  every  facility  for  help- 

^hi^h  th?  ?^  r  either  briefs  me  or  my  assistant  ing  him.  P.I.O.  arranges  all  I 


which  the  press  itself  is  not  fully  alysis. 

^^1^  Impact  on  Schoof  Language  ment.  Then  I  brief  the  photogra-  The  Emperor,  whenever  pos- 
ffiiidpH  tiv  th»>ir  p!  ^  Ralph  D.  Casey,  Morris  Davis  pher.  Each  does  his  own  dark-  sible,  grants  interviews  to  visiting 

fv  howe^r  it  is  noini  widell^un-  Charles  F.  Thomason  of  Min-  room  and  printing.  The  prints  newspapermen.  His  thoughtful- 
Kv  nesota  are  analyzing  “use  of  AP  pass  along  to  me  or  the  assistant,  ness  can  be  appreciated  only  when 


or  attaches  a  note  to  an  assign-  sired  interviews. 


recognized  by  newspapermen. 
152  High-Plane  Projects 
In  its  current  report  on  “Jour 


wire  stories  in  the  daily  news-  finally  ending  up  with  the  editor,  one  realizes  that  the  emperor 


papers  of  Minnesota.” 

Adrian  A.  Ctffin,  doctoral  stu- 


‘Best  Ambassador’ 

“By  the  way,  we  think  the  ad- 


sometimes  must  work  16  hours 
a  day  to  keep  the  rusty  wheels  of 


."t  the  University  of  Wi^on-  vantage  of  not  having  a  darkroom  his  governmenMurning. 
ll’  man  is  that  each  man  knows  what  At  times  the  emperor  has  ex 


Swanson  of  the  University  of  mass  media  on  the  high  school  .  .  ,u  r  j  u  ,  tended  his  hospitality  beyond  the 

Minnesota,  Journalism  Quarterly  language.”  J.  L.  O’Sullivan  of  hrinif  out  If  the  nrint  or  interview  stage.  He  has  decorated 

lists  152  doctoral  or  faculty  proj-  Marquette  has  completed  a  sur-  .  the  naoer  is^not  un  certain  foreign  journalists;  he  has 

ects  recently  completed  or  being  vey  of  Wisconsin  editors  to  “dis-  J*’®  P”  J' paid  the  living  expenses  of  some 


ects  recently  completed  or  being  vey  of  Wisconsin  editors  to  dis-  ^  ctandards  then  the  manao  Paid  the  living  expenses  of  some 
conducted  in  25  different  journal-  cover  whether  they  strive  to  se-  °  and  the  traveling  expenses  of 

St  c  areas  Of  these  st.iHles  11  leet  ne«;s  r,n  the  nrinelnle  nf  read-  ‘"g  eOllOr,  an  UireClOr,  Cniei  pnO-  _ 


istic  areas.  Of  these  studies,  1 1  lect  news  on  the  principle  of  read- 
are  in  advertising,  four  in  content  er  interest  and  entertainment  or 
analysis,  three  in  copyreading  and  social  iriHXJrtance.” 


lect  news  on  the  principle  of  read- 

er  .nterest  and  entertainment  nr  ‘Ographer,  SUperVlSOr  of  the  preSS- 


room  and  the  engraving  superin- 


others. 

Trips  outside  the  principal  citks 


editing,  three  in  editorial  writing 
and  policy. 

Four  are  in  ethics,  nine  in  press 


I .  W.  Maguire  of  Ohio  State  .  enis  wno  wisn  xo  see  me  reai 

University  is  doing  “an  analysis  Legest  a  nJetine  and  it  Ethiopia.”  On  these  trips,  how 

of  laws  governing  public  records  ;  ever,  government  guides  keep  i 


tendent  all  are  called  in  to  talk  ^  arranged  for  corresjwnd 

rviit  tK^  nrrvKiAm  A  n\/  rkf  ClltS  WhO  WISH  tO  SCC  tnC  rCBi 


law,  seven  in  news  gathering  and  Kenneth  E.  Olson  of  Northwestern  jjfd  ^  for^  one  final  word  1  close  watch  over  "the  journalist, 

writing,  four  in  pictorial  journal-  is  studying  “the  press  of  Europe”;  , .  ...  comethimr  I’ve  and  he  only  talks  with  certain  per 

*sm.  Arthur  M.  Barnes  and  Paul  I  tel,  S^anv  ^  Unconfirmed  stories  say  that 

Thirteen  are  in  production  man-  Lyness  of  the  State  University  of  ^  ®  *  natives  have  been  jailed  for  speak 

agement,  including  circulation,  six  Iowa  are  analyzing  “how  the  wire  ...  'nU^.o-ranlKT  U  thi*  best  am  ing  to  correspondents, 
are  in  public  opinion  polling,  pub-  services  reported  the  Rutledge  newsnaner  has  He  Press  photographers  find  Ethi 

li,'  irwle-mark  with  him-  ?Pia  <1»  camera-, hy  coUhOy 

in  readership,  three  in  women’s  current  studies.  .  camera  And  he  will  cover  the  world.  Visiting  photogra- 

journalism,  to  give  an  idea  of  the  When  these  projects  are  fin-  .  ,  •  -trier’s  one  phes  are  advised  to  get  a  photog- 

spread.  ished,  an  equal  or  probably  great-  ..  *  .  .  .^an  anv-  rapher’s  permit  from  the  Ministry 

Other  areas  in  which  research  er  number  will  have  been  under-  of  Interior.  The  Ministry  will  give 

projects  are  listed  are  journalism  taken  in  various  areas  of  journal-  .  ...  imnrpssion  the  a  photographer  the  permit,  but  ih 

Kimirtoraf^hx/  onni/^ult  „woi  Jem  te.  the  amwino  ‘"C  puDiic.  1  ue  impression  me t-  o  r  _ :ui. 


ever,  government  guides  keep 


in  readership,  three  in  women’s  current  studies. 


journalism,  to  give  an  idea  of  the 
spread. 


When  these  projects  are  fin¬ 
ished,  an  equal  or  probably  great- 


projects  are  listed  are  journalism  taken  in  various  areas  of  journal- 
bibliography,  agricultural  press,  ism  to  contribute  to  the  growing 


staffer  makes  is  the  impression  p^rotection  is  negligible. 


biography,  censorship,  education  accumulation  of  exact  and  spe-  .  r-__-  .r  ,he  naner  Ethiopean  policemen  and  guards 

for  journalism,  the  community  cific  information  about  the  press  -r-,^  ^  ,  imoerative^  that  be  able  to  read  it. 

.mo.  h.-„K  H..„  m.t  th.  T^h.A,.u  Therefore,  it  is  imperative  that  ^  censorship 


newspaper,  foreign  press,  high  being  dug  out  at  the  J-schools 
school  journalism,  history  of  jour-  Lack  of  better  awareness  by 


Uig  uug  UUI  iirc  J-3VUW1>.  .  .  considerate  of  Eood  *"6^  is  no  omciai  censonniF 

Lack  of  better  awareness  by  the  many  thingl  hem.  Internally,  there  is  no  ned 

jrking  press  of  the  research  job  doesn’t  like.”  for  it,  because  printing  is  still 

e  schools  are  doing  is  disadvan-  ^  pretty  much  a  prerogative  of  the 


nalism,  literary  aspects  of  journal-  working  press  of  the  research  job  doesn’t  like  ”  *  ^ 

ism,  magazines,  radio  journalism,  the  schools  are  doing  is  disadvan-  '  ^ 

religious  journalism,  typography.  tageous  to  both  press  and  schools.  _  /->i 

204  Masters’  Theses  The  press  is  not  benefiting  most  St.  Louis  G-D  Stages 

In  addition  to  these  doctoral  Teen-Agers  Concert 

and  faculty  research  projects,  hun-  the  St.  Louis  —  More  than  1 

dreds  of  masters’  theses  are  being  u  •  c^rificallv  desired  ends  musically  talented  teenagers, 
undertaken  by  ^aduate  students  resenting"  27  area  high  schools, 

in  these  same  journalistic  areas.  _„„-rman^;s  aware  of  the^schools  participate  in  a  “Spring  Fest 

Prof.  Swanson  lists  204  masters’  Mav  6  conducted  bv  the  S/.  Z 


St.  Louis  —  More  than  1,000 


crown.  English,  Arabic,  and  Am 
haric  newspapers  circulate  here 
all  published  by  the  government 
A  daily  English-language  news 


While  readership  and  readabil-  slow. 


industry,  journalism  progress  will 


dreds  of  masters’  theses  are ’being  desired  ends^  musically  talented  teenagers,  ’rep-  bulletin  also  is  issued  by  the  gov- 

undertaken  by  graduate  students  .  ,  P  .,  Xorkinc  news  resenting  27  area  high  schools,  will  orni^nt.  .  . 

in  these  same  journalistic  areas.  ^  participL  in  a  “Spring  Festival”  There  is  a  suspicion  however 

Prof.  Swanson  lists  204  masters’  fnerrof  r^rffits  foJThe  May  6  conducted  by  the  S/.  LowiJ  ‘hat  when  serious  Uouble  bi^ 

theses  in  journalism  completed  in  Globe-Democrat  and  Station  KWK.  .^be  province  the  governnjnt 

1949-50.  industry,  journalism  progress  will  “Sorine  Festival”  will  be  begins  watching  the  outgoing  ms 

While  readership  and  readabil-  slow.  the  first  i^ajor  event  of  this  kind  P^^hes.  Many  journalists 

ity  surveys  currently  have  stolen  There  a  JQ  in  Your  Office?  opia  suspect  that  censorship  wouio 

the  show,  they  constitute  only  two  Further  mention  of  Journalism  ,  be  imposed  if  any  great  amoun 

aspects  of  the  total  journalism  re-  Quarterly  is  in  order  at  this  point,  _  _  irresponsibility  showed  . 

search  program,  a  glance  at  Mr.  because  JQ  is  the  publication  in  L*.  A.  UlUD  tO  IrlOVe  reporting  serious  crises  in  tin 

Swanson’s  list  quickly  shows.  the  field  of  journalism  which  de-  Los  Angeles — Greater  Los  An-  opia..  The  government  is  eager 


ity  surveys  currently  have  stolen 
the  show,  they  constitute  only  two 
aspects  of  the  total  journalism  re¬ 


ts  There  a  JQ  in  Your  Office? 
Further  mention  of  Journalism 
Quarterly  is  in  order  at  this  point. 


search  program,  a  glance  at  Mr.  because  JQ  is  the  publication  in 


Swanson’s  list  quickly  shows. 


the  field  of  journalism  which  de- 


ollvrvTO.  IIIV  leV'iu  v»t.  *»»**%,»*  —  —  -  - - - - -  -  -  - 

In  the  area  of  advertising  and  votes  itself  to  the  presentation  of  geles  Press  Club  will  move  into  see  that  the  world  s  press  d^s  ^ 

marketing,  for  example,  John  V.  investigative  studies  in  communi-  new  quarters  in  the  Ambassador  exaggerate  these  local  distu 

Lund  of  the  State  University  of  cations.  Hotel  here  June  1.  ances. 
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Facts  on  the  Air  Age 

by  The  Glenn  L  Martin  Company,  Baltimore  3,  Maryland 


Norman  HilL 
Circulator  in 
Norfolk,  Is  Dead 

Norfolk,  Va.  —  Norman  N. 
Hill,  72,  vicepresident  and  circula¬ 
tion  director  of  Norfolk  News¬ 
papers,  Inc.,  died  April  12.  Al¬ 
though  he  had  been  in  failing 
health  since  last  fall,  Mr.  Hill 
was  at  his  office  until  a  few  days 
before  his  death. 

Mr.  Hill  was  a  member  of  the 
boards  of  directors  of  Norfolk 
Newspapers,  Inc.,  Richmond 
Newspapers,  Inc.,  the  Ledger-Dis¬ 
patch  Corp.  and  wtar  Radio 
Corp.  He  was  made  a  vicepresi¬ 
dent  of  Norfolk  Newspapers  in 
1946. 

He  came  to  the  Ledger-Dispatch 
in  1909  from  the  Chicago  Daily 
News  and  as  its  circulation  man¬ 
ager  put  into  effect  policies  that 
brought  substantial  growth.  When 
Norfolk  Newspapers,  Inc.  was 
formed  in  1933  as  publisher  for 
both  the  afternoon  Ledger-Dis¬ 
patch  and  the  morning  Virginian- 
Pilot,  Mr.  Hill  was  placed  in 
charge  of  the  circulation  for  both 
papers. 

Later  when  S.  L.  Slover,  chair- 
nian  of  the  board  of  Norfolk 
Newspapers,  .Inc.,  acquired  con¬ 
trolling  stock  in  the  Richmond 
(Va.)  Times-Dispatch,  Mr.  Hill 
also  supervised  the  circulation  de¬ 
partment  of  that  paper  until  the 
merger  of  its  management  and 
that  of  the  afternoon  Richmond 
News  Leader. 

Mr.  Hill  was  a  native  of  Vicks¬ 
burg,  Mich.  He  is  survived  by  his 
wife,  two  sons — one,  Malcolin  W. 
Hill,  is  with  the  .circulation  de¬ 
partment  of  Norfolk  Newspapers 
—and  a  brother.  , 

■  I 

Canadian  Newsprint 
Pioneer  Succumbs 

Grand’mere,  Que.  —  George 
Chahoon,  Jr.,  78,  retired  newsprint 
executive  who  was  known  as  the 
father  of  the  modem  Canadian 
newsprint  industry',  died  April  15. 

Born  in  Ausable  Forks,  N.  Y., 
Mr.  Chahoon  went  to  Canada  in 
1902  and  joined  the  Laurentide 
Paper  Co.  here.  He  served  as 
president  of  the  company  until  the 
Consolidated  Paper  Corp.  took  it 
over  some  years  ago.  He  had  been 
a  director  of  the  Howard  Smith 
Paper  Mills  of  Montreal  and  the  I 
Dryden  Paper  Co.  j 

■ 

Gregg  with  WLW  j 

Cincinnati  —  Fred  Gregg  has 
been  named  to  the  new  post  of  di¬ 
rector  of  promotion  for  wlw 
Television.  Mr.  Gregg,  who  re¬ 
signed  recently  as  promotion  di¬ 
rector  of  WKRC  stations  here,  came 
to  Cincinnati  in  1948  to  head  the 
Post  promotion  department.  He 
had  held  a  similar  position  with 
the  Columbus  (O.)  Citizen  after 
his  Army  discharge  in  1945. 


Hands  Across  tha  Saa  . . .  The  United  States 
Air  P'orce  has  announced  that  its  plans  call 
for  orderini:  an  undisclosed  number  of 
British  Canberra  light  jet  bombers,  to  be  • 
built  by  Martin  under  license  from  The 
Knglish  Klectric  Company,  Ltd.  The  Mar¬ 
tin  Company  will  build  a  night  intruder 
version  of  the  twin-jet,  high-speed  bomber. 
Originally  designed  as  a  high-altitude 
radar  bomber,  the  Canberra’s  flight  tests 
proved  it  to  be  as  effective  at  low-level 
operations  in  supp<irt  of  ground  troops.  It 
has  excellent  maneuverability,  combined 
with  high  speed.  It  can  perform  all  normal 
lighter  maneuvers.  .\nd  the  Canberra  is 
easily  handled  at  very  low  speeds. 

Bailout-Proof  Holmot  ...  A  spherical  Plexi¬ 
glas  visor  that  virtually  glues  a  crash 
helmet  to  a  flier’s  head  in  bailouts  at  more 
than  500  m.p.h.  has  been  developed  by  the 
Air  Force.  In  addition  to  keeping  oxygen 
equipment  with  the  pilot — a  must  at  high 
altitudes —  the  helmet  provides  invaluable 
protection  against  possible  concussion. 


Now  Sub-Hunior  Contract  ...  A  new  con¬ 
tract  that  calls  for  doubling  the  previously 
planned  production  rate  of  Martin  P5.M-1 
Marlin  anti-submarine  seaplanes  has  been 
received  from  the  U.  S.  Navy.  The  Marlin 
will  be  the  successor  and  ultimate  replace¬ 
ment  to  the  Martin  PBM  Mariner,  many 
of  which  remain  in  active  use — some  in  the 
waters  off  Korea.  With  equipment  to  dis¬ 
cover  subs  under  most  conditions  during 
long  overwater  flights  and  armament  to 
destroy  them,  the  Marlin  is  even  better 
prepared  to  ferret  out  and  destroy  under¬ 
tea  raiders  than  its  predecessors. 


High  Lights  .  .  .  To  achieve  a  20-30%  loss 
ratio  against  attacking  planes  is  the  U.  S. 
■Air  Defense  system’s  goal,  according  to 
Gen.  Vandenberg.  Britain  at  her  best 
never  knocked  down  hiore  than  8%  of 
raiding  bombers. . . .  Comparative  amounts 
invested  for  each  production  worker  in 
machines,  equipment,  plant  and  materials 
show  why  airplane  costs  are  high.  The 
figures:  aircraft,  311,225  per  worker;  all 
other  manufacture,  37,900  per  worker .... 
■April  17,  1951,  will  be  the  twenty-fifth 
anniversary  of  scheduled  airline  service  in 
the  United  States.  It’s  the  date  when 
Western  .Air  Lines  began  service.  ...  A 
hydraulically-operated  refueling  pump 
that  can  do  the  work  of  eight  electric 
pumps — and  do  it  twice  as  fast — is  the 
■Air  Force’s  latest  advance  in  air-to-air  re¬ 
fueling.  .  .  .  Preliminary  search  for  oil  by 
helicopter  is  now  under  way. 


Eastarn  Ordors  Moro  .  .  .  Eastern  Air  Lines 
has  ordered  an  additional  25  Martin  4-0-4 
twin-engine  transports,  following  up  its 
original  contract  for  35  4-0-4’s  announced 
last  March.  The  airline  termed  the  new 
order  a  “Defense  Order,”  placed  “in  re¬ 
sponse  to  the  expression  by  the  Civil 
Aeronautics  Board  and  other  Government 
agencies  that  domestic  air  transport  facili¬ 
ties  should  be  expanded  to  meet  the 
accelerated  demands  of  the  national  emer¬ 
gency.”  The  new  order  boosts  .Martin’s 
4-0-4  backlog  over  the  100  mark,  including 
4-0-4’s  ordered  by  Trans  World  .Airlines, 


forosight  Savos  Timo  .  .  .  Storing  machine 
tools  against  an  emergency  is  paying  off. 
The  U.  S.  .Air  F'orce’s  Air  Materiel  Com¬ 
mand  reports  that  12  to  18  months’  time  is 
being  saved  in  starting  new  aircraft  manu¬ 
facture  because  of  a  40,0(X)-piece  pool  of 
tools  collected  after  World  War  II.  These 
tools  have  been  stored  since  1946  in  two 
depots — one  the  former  Martin  plant  at 
Omaha,  Nebr.,  the  other  at  Marietta,  Ga. 

^  AIRCRAFT 

BuiUm  d  'DttnJsUt  Aircrdt  Sint*  1909 
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EUtsbeth  (N.  J.)  Journal . Robert  C.  Crane . 

Valentine  A.  Fallon . 

Harry  P.  Frank . 

Frederick  Kebetock . 

Eliiabeth  City  (N.  Cj  Advance . Edwin  Maas  Williams... 

Fred  B.  Pendleton . 

Ellwood  City  (Pa.)  Ledger . M.G.  Kegel . 

Elmira  (N.  Y.)  Star-Gaiette . Frank  E.  Tripp . 

L.  N.  Bitncr . 

T.V.Taft . 

El  Paso  (Tex.)  Tiffles  and  Herald  Poet . Dorrance  Roderick . 

Mrs.  Dorrance  Roderick. 

Elyria  (0.)  Chronicle  Telegram . C.  R.  Stokley . 

0.  B.  Schoepflc . 

Endicoit  (N.  Y.)  Bulletin . Byron  E.  French . 

James  H.  Ottaway . 

Eureka  (Calif.)  Humboldt  Standard  and  Times.. Don  O'Kane . 

Everett  (Wash.)  Herald . Robert  D.  Best . 


.Waldorf>.\stnria 

.Elisabeth  Journal 

.Elizabeth  Journal 

.Elizabeth  Journal 

.River  Club 

.Beekman  Toa  en 

.Lexington 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-.\Btaria 

.Waldorf-Anoria 

.Waldorf-Astoria 

.  Waldorf-Astoria 

.Waldorf-Astoria 

.Bilimore 

.Biltmore 

.Barclay 

•Waldorf-.kstoria 


{Continued  front  page  18) 

Columbia  (Pa.)  News . S.  S.  Crist . 

Columbia  (S.  C.)  State  and  Rmord . S.  L.  Latimer,  Jr.. . . 

J.M.  Blalock . 

_  _  Thomas  Crenshaw... 

Columbus  (Ga.)  Enquirer  and  Ledger . M.  R.  Ashworth . 

Mrs.  M.  R.  Ashworth 
A.  H.  Chapman . 

,  ,  Mrs.  .A.  H.  Chapman 

Columbus  (0.)  Dispatch . R.  W.  Wolfe . 

E.  Campbell . 

E.  W.  BurweU . 

George  Smallsreed. . . 

I. 10W  B.  Hill . 

Guy  Bullock . 

Charles  T.  Hardin. . . 
Ralph  Hemming _ 

Columbus  (0.)  Stole  Journal  4  Star . Edgar  T.  Wolfe,  Jr... 

Robert  W.  Irwin .... 
William  Gilchrist. . . . 

r<  j/xT  /..V  .  Sid  R.  Phillips . 

Concord  (N.  C.)  Tnbune . A.  W.  Huckfe . 

p  ,  -  „  Mrs. A.W. Huckle.. 

Copley  Inc.,  The . A.  W.  Shipton . 

Coratn*  (N.  Y.)  Leader . E.  S.  UnderhiU,  Jr.. . 

Council  Bluffs  (la.)  Nonpareil . Robert  R.  O’Brien... 

p  1  ...  ^  L.  Taylor . 

CuIvCT  City  (Cabf.)  Star-News,  V'enice  Vanguard.Robert  L.  Curry .... 

Cumberland  (.Md.)  Times  *  News . John  J.  McMuUen. . . 

James  A.  Black . 

A.  T.  Brust,  Jr . 

J.  K.  Mooney . 


.Waldorf-Astoria 

.Waldorf-Astoria 

.Lexington 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-.Astoria 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-.Astoria 

.Waldorf-.Astoria 

.Waldorf-Astoria 

.  Pierre 

.Pierre 

.Pierre 

.Pierre 

.Plymouth 

.  Plymouth 

.Waldorf-Astoria 

.Yale  Club 

.  Waldorf-Astoria 

.  Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-Astoria 

.  WaldoK-.Astoria 

.  Waldorf-Astoria 

.Waldorf-.Astoria 


Fall  River  (Maas.)  Herald  News . E.  J.  Delaney . 

C.  E,  Sevigny . 

T.  A.  O'Donnell . 

Fargo  (N.  D.)  Forum . Norman  D.  Black,  Jr... 

H.  D.  Paulson . 

Farmington  (N.  M.)  Times . Lincoln  O'Brien . 

Findlay  (0.)  Republican-Courier . R.  L.  Heminger . 

Flint  (Mich.)  Journal . J.  A.  McDonald . 

Florence  (S.  C.)  News . J.  M.  O’Dowd . 

•Mrs.J.M.  O’Dowd.... 

Fond  du  Lac  (Wis.)  Commonwealth  Reporter. ..  L.  A.  Lange . 

Fort  Atkinson  (Wis.)  Jefferson  County  Union. .  .W.  D.  Hoard,  Jr . 

Fort  Collins  (Colo.)  Coloradoan . Clyde  E.  Moffitt . 

Mrs.  Clyde  E.  Moffitt . 

Fort  Dodge  (la.)  Messenger . W.  S.  Merryman . 

F'ort  Scott  (Kan.)  Tribune . G.  W.  Marble . 

Fort  Smith  (Ark.)  Times  Record,  Southwest 

American . Donald  W,  RaynoMs. . 

H.  K.  Seymour . 

Fort  Worth  (Tex.)  Star  Telegram . .Amon  G.  Carter . 

.Amon  G.  Cartar,  Jr. . . . 

J.M.  North . 

B.N.Honea . 

Framingham  (.Mass.)  News . James  E.  MaePherson. 

Robert  G.  .MaePherson. 

Freeport  (Ill.)  Journal-Standard . Donald  L.  Breed . 


.Kelly  Smith  Co., 
42t)  Lexington  Avt. 


.  Waldorf-Astoria 

.  Waldorf-Astoria 

.  Commodore 

.Roosevelt 

.Barclay 

.  Roosevelt 

.Roosevelt 

.Roosevelt 

.Barclay 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-.Astoria 


Dallas  (Tex.)  News. 


.Ted  Dealey . 

Joe  M.  D^ey . 

Mrs.  Joe  M.  Dealey. . 

.Tom  C.  Gooch . 

John  W.  Runyon _ 

.Allen  Merriam . 

.Frank  S.  Stevens _ 

William  A.  White,  Sr. 

Richard  S.  Rice . 

Stephen  A.  Collins . . . 
Leroy  E.  Paltrowiti. , 
.K.  K.  Burke . 


Dallas  (Tex.)  Times  Herald. 


.Waldorf-.Astoria 
.Belmont  Plaza 
.Rits-Carlton 
.Waldorf-Astoria 
.Waldorf  .Astoria 
.Waldorf-Astoria 
.Russell 
.Russell 

.Waldorf-Astoria 


.Waldorf-Astoria 
.  Waldorf-Astoria 
.  Waldorf-.Astoria 
.  Belmont  Plaza 
.5  Tudor  City, 


Danbury  (Conn.)  News-Times. 


'  I  Danville  (Ill.)  Commercial  News 


.J.  P.  McIQnney  4 
Son 

30  Rsckefeller 
Plaza 

.  Waldorf-Astoria 

.  Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-Astoria 

.CoBunodore 

.Waldorf-Astoria 

.Waldorf-Astoria 

.  Waldorf-Astoria 

.Waldorf-Astoria 

.Ambassador 

.Ambassador 

.Waldorf-Astoria 

.Barclay 

.Ambas^or 

.Biltmore 

.Biltmore 

.Waldorf-Astoria 

.Waldorf  Towers 

.Waldorf  Towers 

.  W  aldorf- Astoria 

.Waldorf-Astoria 

.Biltmore 

.Waldorf-.Astoria 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Waldorf-Astoria 

.  Waldorf-Astoria 

.Waldorf-Ascoria 

.110  E.  42nd  St. 

.Warwick 

.Warwick 

.Lexington 

.Waldorf-Astoria 

.  Waldorf-Astoria 

.Waldorf-Astoria 

.  Waldorf-Astoria 

.WalUorf-Astoria 

.  Waldorf-Astoria 

.  Ridder-Johns, 

342  Madison  Ave., 
New  York 


Danville  (Va.)  Register  and  Bee. 


.Walter  L.  Grant . 

Mrs.  Walter  L.  Grant. . 

A.  A.  Farley . 

.L.M.  Turnbull . 

Mrs. L.  M. Turnbull... 

.P.  D.  .Adler . 

.F.  0.  Grassboff . 

P.  E.  Young . 

.F.W.  Schaub . 

Edward  Lindsay . 

R.  C.  Schaub . 

.Fred  Conn . . 

.  Luther  L.  Hill . 

Vincent  Starsinger . 

.Arthur  Gormley . 

Kenneth  MacDonald.. 

Charles  Feldman . 

Lou  Rich . 

Henry  Martin . 

Gardner  Cowles . 

.John  S.  Knight . . 

J.  H.  Barry . 

H.  C.  Weidler . 

C.  W.  Cosgrove . 

.M.  J.  Gerstman . 

W.  J.  Scrippe . 

LesGriner . 

Ed  Wheeler . . 

D.  R.  Merrill . 

A.  H.  McKeown . 

-A.  H.  Kuch . 

.  W.  E.  .Anderman . 

W.  H.  Mills . 

.J.  C.  Denious . 

.Horace  Hall . 

Mrs.  Horace  Hall . 

.F.  W.  Woodward . 

Mrs.  F.  W.  Woodward 

F.  R.  Woodward . 

Mrs.  F.  R.  Woodward . 
.Victor  F.  Kidder . 


Galt  (Ont.)  Canada  Reporter . R.  H.  Thomson . 

Gannett  Newspapers,  Inc . Frank  E.  Gannett . 

Paul  Miller . 

Don  U.  Bridge . 

Matthew  G.  Sullivan. . , 

Fred  A.  Glover . 

Bernard  F.  Garrity . . . . 
Erwin  R.  Davenport.. . 

Cyril  Williams . 

II.D.  Taylor . 

Joseph  T.  .Adams . 

.Gervais  F,  Reed . 

Mrs.  Gervais  F.  Reed. . 

.Joseph  F.  Ysuch . 

Allan  Woods . 

Ernest  Levy . 

Mrs.  Elmest  Levy . 

Gary  (Ind.)  Post-Tribune . J.  Rsdpb  Snyder . 

„  Jack T.  Snyder . 

Gastonia  (N.  CO  Gazette . Ben  E.  Atkins . 

„  Mrs.  Ben  E.  Atldns. . . . 

Geneva  (N.  Y.)  Times . George  B.  Williams. . . . 

Mra.  Eva  N.  Williams. 
John  F.  Bertram . 

Glendale  (Calif.)  News-Press . Carroll  W.  Parcher. . . . 

Glens  Falls  (N.  Y.)  Post-Star  atal  Times . Arthur  P.  Irving . 

Gloucester  (Maas.)  Times . Edward  E.  Hicken. . . . 

Col.  J.  G.  Gavin . 

Gloversville  (N.  Y.)  Leader-Republican-Herald.. F.  H.  Waltomatb . 

R.  J.  .Arnold . 

„  ,  .  Alice  E.  Rogers . 

Goldsboro  (N.  CJ  News-Argus . ‘Talbot  Patrick . 

Grand  Forks  (N.  D.)  Herald . M.  M.  Oppegard . 

Grand  Rapids  (Mich.)  Herald . Louis  A.  Weil,  Jr . 

Grand  Rapids  (Mich.)  Press . Earl  R.  Chapman . 

Green fiekf  (Maas.)  Rrcorder-Gazette . Harold  E.  Le  Vanway. 

Greenville  (Pa.)  Record-Argus . John  L.  Morrison . 

Mrs.  John  L.  Morrison. 

Greenville  (S.  C.)  News-Piedmont . Charlie  Peace . 

J.  Kelly  Sisk . 

Greenwich  (Conn.)  Time . Theodore  Yudain . 

Bernhard  Yudain . 

J.  R.  Morrissey . 

E.  A.  Pearson . 


.Waldorf-.Astoria 

.Pierre 

.Waldorf-.Asluna 

.Lexington 

.St.  Moritz 

.Roosevelt 

.St.  Moritz 

.New  Weston 

.Lexington 

.Lexington 

.liOxington 

.Barclay 

.Barclay 

.Shelton 

.Belmont-Plaza 

.Shelton 

.Shelton 

.Waldorf-Astoria 

.Waldorf-Astoria 

.Barclay 

.Barclay 

.Waldorf-Astoria 

.Waldorf-.Astoria 

.Belmont  Plaza 

.Waldorf-Astoria 

.Waldorf-.Astoria 

.Lincoln 

.Lincoln 

.Taft 

.Taft 

.Commodore 

.Lincoln 

.WaMorf- Astoria 
.Waldsrf-.Astoria 
.Waldorf-Astoria 
.Shelton 

.Waldorf-Astoria 

.Waldorf-.Asturia 

.Astor 

.Astor 


Davenport  (la.)  Detroirat  and  Leader 

^venport  (la.)  Times . 

Dayton  (0.^  Journal  . 

Decatur  (Ill.)  Herald  and  Review . , . . , 


I^nison  (Tex.)  Herald . 

Des  Moines  (la.)  Register  and  Tribune. 


Garden  City  (Kans.)  'Telegram. 
Garden  City  (N.  Y.)  Newsday . 


•I  Detroit  (Mich.)  Free  Press 


Detroit  (Mich.)  News. 


Detroit  (Mich.)  Times . 

Dodge  City  (Kan.)  Globe . 

Dothan  (Ala.)  Ca^e . 

Dubuque  (la.)  Telegraph  Herald 


puluth  (Minn.)  Herald  dc  Newa-Tribune, 


J.  R.  Van  Horn. . 

Gus  Nordin . 

.Hoover  Adams. . . 
.Steed  Rollins. . . . 
Mrs.  Steed  Rollins 

Carl  Council . 

Mrs.  Carl  Council 


Dunn  (N.C.)  Record . 

Durham  (N.  C.)  Herald  4  Sun, 


.  Waldcrf-Astoria 
.  Barharzon  Plaza 
Barbarzon  Plaza 
Barbarzon  Plaza 
.  Barbarzon  Plaza 


Hagerstown  (.Md.)  Herald-Mail. 


. William  P.  Lane.  Jr. 

C.  Neill  Baylor. . . 
David  W.  Byron . . 
Jos.  M.  Harp . 

J.  Garvin  Hager... 
. Frederick  1.  Ker... 

St.  Clair  Balfour,  Jr 

Ltovid  I.  Ker . 

. James  S.  DeLaurier 

George  T.  Ault.... 

K.  V.  Peterson. . . . 

. . E.  L.  Sparks . 

Mrs.  E.  L.  Sparks . 

. C.  Homer  Nferedilh 

Hugh  B.  UtMiCiter . 
{Continued  on  page  120) 


.  Barclay 
.Barclay 
.  Barclay 
.  Barclay 
.Barclay 
.At  aldorf-.Astoria 
.  WaWorf-.Astoria 
•  Waldorf-Astoria 
.  Commodori 
.  Commodore 
.  Commodort 
Waldorf-Astoria 
Waldorf-Astoria 
Belmont  Plaza 
Belmont  Plaza 


Hamilton  (Ont.)  Canada  Spectator 


Easton  (Pa.)  Express 


.J.  L.  Stackhouse. 

J.  F.  Wohlers _ 

F.  R.  Hamlen _ 

Hugh  Wagnon . . . 
C.H.  Schmell... 

.P.H.Wire . 

.  C.  E.  Palmer _ 

Mrs.  C.  E.  Palmer 
.C.  Raymond  Long. 


.Waldorf-Astoria 
.  Waldorf-Astoria 
.  Waldorf-Astoria 
.Taft 
.Taft 

.Waldorf-Astoria 
.  Waldorf-.Astoria 
.Waldorf-.Astoria 
.WsWerf-.Astoria 


Hammond  (Ind.)  Times. 


Hannibal  (Mo.)  Courier-Post 
Hanover  (Pa.)  Sun . 


East  St.  Louis  (Ill.)  Journal . . . 
El  Dorado  (Ark.)  News-Times. 


Elgin  (Ill.)  Courier-News. 


^^Trbns.  • 
Mixmasters 


^Sunbeam 

|i|Toastmasters 

^Sunbeam  Toast* 
Hamilton  Beach 
4^eneral  Electric 
l^eatmg 


a  retailer 


Maine  —  S«ngor  D«ilv  N*wi 
(M). 

VERMONT  —  Barr*  Timas  IE). 
Banninqten  Bannar  IE),  Bur¬ 
lington  Fraa  Prau  (M). 

MASSACHUSETTS  —  Boston 
6leb*  (MBE).  Boston  Globa 
(S),  Boston  Post  (M),  Boston 
Post  (S),  Boston  Racord  B 
Amarican  (MBE),  Boston  Sun¬ 
day  Advartisar  (S),  Brockton 
Entarpris*  B  Timas  (E),  Cap* 
Cod  Standard-Timas,  Hyannis 
(E),  Fall  Rivar  Harald  Naws 
(E),  Fitchburg  Santinal  (E) 
Gardner  Naws  (E),  Havarhill 
Gaxatta  IE),  Lawranca  Eagla- 
Tribuna  (MBE),  Lynn  Itam  (El, 
Naw  Bedford  Sunday  Stand¬ 
ard-Timas  (S),  Naw  Bedford 
Standard-Times  (E),  North 
Adams  Transcript  (El,  Pitts- 
fiald  Barkshir*  EagI*  (E),  Taun¬ 
ton  Gaiatt*  (E),  Waltham 
Naws  Tribune  (E),  Worcester 
Telegram  and  Evening  Ga¬ 
iatt*  (MBE),  Worcester  Sun¬ 
day  Talagram  (S). 

NEW  HAMPSHIRE  —  Concord 
Monitor-Patriot  (E),  Manches¬ 
ter  Union  Laadar  and  Naw 
Hamnshir*  Sunday  Naws 
(M,EBS). 

RHODE  ISLAND  —  West  War¬ 
wick  Pawtuxnt  Valley  Daily 
Timas  (E).  Providence  Bulle¬ 
tin  (E),  Providanc*  Journal 
(M),  Providanc*  Journal  (S), 
Woonsocket  Call  (E). 

CONNECTICUT— Ansonia  Sen¬ 
tinel  (E),  Bridgeport  Post  (S) 
Bridgeport  Post-Telegram  (MB 
E).  Bristol  Press  JE).  Danbury 
News-Times  (E),  HarHord 
Courant  (M).  Hartford  Cour- 
ant  (S).  Harford  Times  (E), 
Meriden  Record-Journal  (MB 
E),  New  Britain  Herald  (E), 
New  Haven  Register  (EBS), 
New  London  Day  (E),  Norwich 
Bulletin  and  Record  (MBE), 
Torrington  Register  (E).  Watar- 
bury  Republican  B  Amarican 
(MBE),  Waterbury  Republican 
(MBS). 


One  of  New  England’s  appliance  dealers  recently  ran  the 
above  ad  in  his  local  newspaper.  Look  closely.  Notice 
how  he  features  well-known  products? 

These  are  his  popular  sellers — the  brand-name  appliances  that 
have  become  household  words  through  steady  advertising. 
His  customers  are  moved  by  this  advertising — and  are  espe¬ 
cially  influenced  by  the  ads  they  see  in  their  local  newspapers. 

No  retailer  can  carry  the  load  alone.  But,  the  teamwork  of 
retail  advertising  combined  with  national  advertising 
produces  results.  If  you  sell  the  public  on  what  to  buy, 
the  retailer  can  sell  the  public  on  w'here  to  buy. 

And  the  best  way  to  sell  in  New  England  is  through  the 
strongest  merchandiser  of  all — the  local  New  England 
newspaper  where  you’ll  get  maximum  advertising  readership 
plus  sales  production  plus  dealer  cooperation.  For  better 
results,  use  these  great  New  England  newspapers. 


Seli  JVew  EngU^nd  with  Newnpap^rn 
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brnsburi  (P».)  News  &  Patriot . Edwin  F.  Russell . Carlyle 

Hartford  (Conn.)  Courant . John  R.  Reitemeyer . WaJdorf-Astoria 

John  Sudarsky . Ambaasador 

Herbert  Brucker . Williams  Club 

Jerome  H.  O’Callaghan . Barclay 

John  L.  Coughlin . Roosevelt 

Henry  J.Co^nd . 

Hartford  (Conn.)  Times . Francis  6.  Mu^y . Ambas^or 

TT  .  ^  David  R.  Daniel . Ambassador 

HaverhiU  (Mass.)  Gasette . John  T.  Russ . (Vnnmodore 

tr  I  William  H.  Heath . Commodore 

Haileton  (Pa.)  Plain Speaker-Standard'Sentinel.. Frank  Walser . Waldorf-Astoria 

Henry  Walser . Waldorf-Astoria 

„  Mrs.  John  R.  Dershuck . Waldorf-Astoria 

Hempstead  Town  (N.  Y.)  Nassau  Review-Star.  .James  E.  Stiles . Review^tar  Bldg., 

Rockville  Centre, 
N.Y. 

Arthur  L.  Hodges .  “ 

li^am  C.  Fowley .  “ 

David  Starr .  “ 

Harris  Fuller . 

Howard  Van  Tronk . 

.  Gautier  Jackson .  •• 

Hibbing  (Minn.)  Tribune . Paul  C.  Hitchcock . Astor 

,  Mrs.  Paul  C.  Hitchcock . Astor 

High  Point  (N.  C.)  Enterprise . R.  B.  Terry . Waldorf-Astoria 

Mrs.  R.  B.  Terry . Waldorf-Astoria 

D.  A.  Rawley . Roosevelt 

,  ,,,  ,  Mrs.  D.  A.  Rawley . Roosevelt 

Hillsboro  (Tex.)  Mirror . W.  N.  Fursy . Waldorf-Astoria 

Mrs.  W.  N.  Furey . Waldorf-Astoria 

„  ,  ,  ,  Bill  Furey . Waldorf-Astoria 

Hoboken  (N.  J.)  Jersey  Observer . A.  L.  KohnfeUer . Waldorf-Astoria 

„  ,  .  _  Fred  A.  Stickel . Waldmf-Astoria 

Holyoke  (Mass.)  Transcript  Telegram . William  Dwight . Barclay 

«  ,  .  _  Henry  M.Healy . Biltmore 

Honolulu  (Hawau)  Star-Bulletin . Riley  H.  Allen . Waldorf-Astoria 

Hope  (Ark.)  Star . C.  E.  Palmer . Waldorf-Astoria 

*1,0  ■  .  o  Mrs.  C.  E.  Palmer . Waldorf-Astoria 

Hot  Springs  (Ark.)  Sentmel  Record  k  New  Era.C.  E.  Palmer . Waldorf-Astoria 

_  ,  _  .  .  Mrs.  C.  E.  Palmer . Waldorf-Astoria 

Houston  (Tex.)  Chromcle . J.  H.  Butler . Biltmore 

Mrs.  J.  H.  Butler . Biltmore 

M.  Jack  Butler . Biltmore 

Mrs.  M.  Jack  Butler . Biltmore 

_  ,  R.W.  McCarthy . Biltmore 

Hudson  (N.  Y.)  Star . Emory  C.  Van  Loan . Lincoln 

Henry  M.  James . Lincoln 

Huntmgdon  (Pa.)  News . John  H.  Biddle . Roosevelt 

Hwtington  (W.  Va.)  Advertiser,  Herald-Dispatch 

Herald-Advertiser . Col.  J.  H.  Long . Waldorf-Astoria 

William  D.  Birke . Waldorf-Astoria 

Mrs.  William  D.  Birke . Waldorf-Astoria 

Walker  Long . Waldorf-Astoria 

.  Mrs.  Walker  Long . Waldorf-.\etoria 

Hutchinson  (Kan.)  News-Herald . John  P.  Harris . Savoy  Plaza 

Hyannis  (Mass.)  (?ape  Cod  Standard-Times _ Dan  B.  Gaylord . Waldorf-Astoria 


Indianapolis  (Ind.)  Star  and  News. 


Iowa  City  (la.)  Iowan . 

Iowa  City  (la.)  Press  Citizen . 


Jackson  (Mich.)  Citizen  Patriot . 

Jacksonville  (Fla.)  Florida  Times-Union. 

Jeannette  (Pa.)  News-Dispatch . 

Johnson  City  (Term.)  Press-Chronicle. . . 


Joliet  (Ill.)  Herald-News. 


.Eugene  C.  Pulliam . Waldorf-Astoria 

Mrs.  Eugene  C.  Pulliam . Waldorf-Astoria 

William  A.  Dyer,  Jr . Waldorf-Astoria 

Mrs.  William  A.  Dyer,  Jr . Waldorf-Astoria 

Willard  C.  Worcester . Waldorf-Astoria 

Mrs.  Willard  C.  Worcester . Waldorf-Astoria 

Walter  C.  McCarty . Waldorf-Astoria 

Mrs.  Walter  C.  McCarty . Waldorf-Astoria 

Hilton  U.  Brown . Waldorf-Astoria 

Emil  Woempner . Waldorf-Astoria 

Paul  Grimes . Waldorf-Astoria 

.Fred  M.  Pownall . Waldorf-.^storia 

.W.  T.  Hageboeck . Waldorf-Astoria 


.  .G.  M.  Cowden . New  Weston 

.  .Robert  C.  Millar . Barclay 

. .  J.  Graff  Bomberger . Waldorf-Astoria 

.  .T.  W.  Atkins . Barclay 

Mrs.  T.  W.  Atkins . Barclay 

Carl  A.  Jones . Barclay 

Mrs.  Carl  k.  Jones . Barclay 

.  .John  F.  Lux . Waldorf-Astoria 


Kannapolis  (N.  C.)  Independent. . . 
Kane  (Pa.)  Republican . 


Kansas  City  (Kan.)  Kansan . 

Kansas  City  (Mo.)  Star  and  Times. 


Kenosha  (Wis.)  News. 


Kewanee  (Ill.)  Star-Courier . 

Kingston  (N.  Y.)  Freeman . 


Kinston  (N.  C.)  Free  Press . 


Knoxville  (Tenn.)  Journal . 

Knoxville  (Tenn.)  News-Sentinel. 

Kokomo  (Ind.)  Tribune . 


. .  J.  L.  Moore . Vanderbilt 

.  .G.  Scott  Smith . Waldorf-Astoria 

Joseph  H.  Harre . Waldorf-Astoria 

.  .W.  A.  Bailey . Waldorf-Astoria 

. .Roy  A.  Roberts . Waldorf-Astoria 

Arthur  C.  Wahlstedt . Waldorf-Astoria 

Emil  A.  Sees . Waldorf-Astoria 

.  .Ralph  S.  Kingsley . Waldorf-Astoria 

W.  Bruce  Tower . Waldorf-Astoria 

. .  W.  H.  Harper . Waldorf-Astoria 

.  .Hariy  D.  Frey . Waldorf-Astoria 

Louis  R.  Netter . Waldorf-Astoria 

.  .H.  Galt  Braxton . Lexington 

Mrs.  Galt  Braxton . Lexington 

Mrs.  Theo  P.  Braxton . Lexington 

Albert  M.  Stroud . Lexington 

Mrs.  Albert  M.  Stroud . Lexington 

Mrs.  Frances  D.  Stroud . Lexington 

.  .Roy  N.  Lotspeich . Wald^- Astoria 

. .  M.  G.  Chambers . . : . Waldorf-Astoria 

Loye  W.  Miller . Waldorf-Astoria 

.  .R.  H.  Blacklidge . Waldorf-Astoria 


La  Cross  (Wis.)  Tribune . 

Lakeland  (Fla.)  Ledger . 

Lancaster  (0.)  Eagl^azette _ 


. .  W.  T.  Burgess . Waldorf-Astoria 

..A.  W.  Smith . Barclay 

..R.  Kenneth  Kerr . Barcky 


Lancaster  (Pa.)  Intelligencer-Journal  A;  New  Era .  J.  Hale  Steinman . 

I.  Z.  Buckwalter . 

John  H.  Carter . 

Ekrl  E.  Keyser . 

J. T.  Barber . 

H.  C.  Carpenter . 

C.  L.  Fountain . 

La  Salle  (Ill.)  News-Tribune . F^eri^  C.  Miller . 

Las  Vegas  (N.  M.)  Optic . Lincoln  O'Brien . 

Laurel  (Miss.)  Leader-Call . Thos.  M.  Gibbons . 

Mrs.  Thos.  M. Gibbons. 

Lawrence  (Kan.)  Journal-World . Dolpb  Simons . 

Mrs.  Dolpb  Simons . 

Lawrence  (Mass.)  Eagle-Tribune . William  F.  Lucey . 

Lebanon  (Pa.)  News . Henry  L.  Wilder . 

Ruth  S.  Wilder . 

Lewiston  (Me.)  Sun  and  Journal . Russell  H.  Costello . 

Lexington  (Ky.)  Herald  and  Leader . Fred  B.  Wacha . 

Lincoln  (Nebr.)  Journal . Joe  W.  Seacrest . 

Little  Rock  (Ark.)  Arkansas  Democrat . K.  A.  Engel . 

Little  Rock  (Ark.)  Arkansas  Gazette . J.  N.  Ueiskell . 

Hugh  B.  Patterson,  Jr.. . 

Lock  Haven  (Pa.)  Express . Rebecca  F.  Gross . 

Lockport  (N.  Y.)  Union-Sun  k  Journal . E.  D.  Corson . 

Peter  Corson . 

Wm.  J.  Kemble . 

London  (Ont.)  Canada  Free  Press . Walter  J.  Blackburn _ 

Long  Branch  (N.  J.)  Record . Louis  H.  Farb . 

Long  Island  (N.  Y.)  Long  Island  Press . 'Theodore  Newbouae. . . . 

Donald  Newbouse . 

Los  Alamos  (N.  M.)  Herald . Lincoln  O'Brien . 

Los  Angeles  (Calif.)  Mirror . Virgil  Pinkley . 

Los  Angeles  (Calif.)  Times . Norman  Chandler . 

Philip  Chandler . 

L.  D.  Hotchkiss . 

Louisville  (Ky.)  Courier  Journal  Ac  Times . Barry  Bingham . 

Mrs.  Barry  Bingham. . . 

Li^  Baker . 

Mrs.  Lisle  Baker . 

Mark  Ethridge . 

Mrs.  Mark  Ethridge _ 

Lynchburg  (Va.)  News  Ac  Advance . Powell  Glass,  Jr . 

Clyde  L.  White . 

Lynn  (Mass.)  Item . Eraest  W.  Lawson . 


McKeesport  (Pa.)  News . . . . 

Macon  (Ga.)  Telegraph  Ac  News . 


Magnolia  (Ark.)  Banner-News . 

Mahanoy  City  (Pa.)  Record-American . 
Manchester  (Conn.)  Herald . 


.W.D.  Mansfield,  Jr,. 

D.  M.  Farley . 

.Peyton  Anderson _ 


Bert  Stanby . 

Joe  Parkam . 

Lamar  Parker .... 

.C.  E.  Palmer . 

Mrs.  C.  E.  Iklmer. 
.  .James  H.  Kirahner 
Ted.  L.  Stevenson. 

,  .Thomas  Ferguson. 


Walter  R.  Ferguson . 

Marlin  (Tex.)  Democrat . Geo.  S.  Buchanan . 

Martinsville  (Va.)  Bulletin . Robert  H.  Haskell,  Jr . 

Maryville  (Tenn.)  Times . Clyde  B.  Emert . 

Ann  B.  Colbert . 

Mason  City  (la.)  Globe-Gazette . Lee  P.  Loomis . 

Meadville  (Ik.)  Tribune-Republican . Edward  Irving  Bates . 

Medford  (Maas.)  Mercury . David  Brickman . 

Memphis  (Tenn.)  Commercial  Appeal  and  Press 

Scimitar . Enoch  Brown . 

Merced  (CaUf.)  Sun-Star . Dean  8.  Lesher . 

Meriden  (Conn.)  Record-Journal . Blanche  Hixson  Smith . 

Wayne  C.  Smith . 

.  Carter  H.  White . 

Edward  E.  Elsenheimer _ 

Charles  G.  Iwanicki . 

Clarence  A.  Hubbard . 

Meridian  (Miss.)  Star . Grace  B.  Skewes . 

Jas.  H.  Skewes . 

James  Buckingham  Skewes . 

Mexico  (Mo.)  Ledger . Robert  M.  White  II . 

Miami  (Fla.)  Herald . J.  H.  Barry . 

LeeHiUs . 

James  L.  Knight . 

John  S.  Knight . 

Lester  R.  Barnhill . 

Michigan  City  (Ind.)  News  Dispatch . Joseph  H.  Nixon . 

Mrs.  J.  H.  Nixon . 

Robert  C.  Averitt . 

Mrs.  R.  C.  Averitt . 

Middletown  (Conn.)  Press . Elmer  S.  Hubbell . 

Middletown  (N.  Y.)  Times  Herald . Cbas.  E.  Koons . 

Millville  (N.  J.)  Republican . Carl  H.  Johnson . 

Milwaukee  (Wis.)  Journal . Irwin  Maier . 

D.  B.  Abert . 

Robert  K.  Drew . 

Milwaukee  (Wis.)  Sentinel . Frank  L.  Taylor . 

W.  N.  Thomson . 

Benn  Kay . 

Minneapolis  (Minn.)  Star  and  Tribune . John  Cowles . 


Mobile  (Ala.)  Register  and  Press . 


Joyce  A.  Swan . 

Gideon  D.  Seymour . . 

I^le  K.  Anderson _ 

mrold  E.  Perkins _ 

William  P.  Steven _ 

John  W.  Moffett . 

Arthur  Ballantine,  Jr.. 

. R.  B.  Chandler . 

. Hugh  P.  Walls . 

Evert  S.  Peterson _ 

Wm.  B.  O'Shea . 

Walter  P.  Jones . 
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.Ambassador 
.Ambassador 
.C/0  Branham  Co. 
230  Park 


.  Waldorf-Astoria 

.WaMorf-.tLstoria 

.Taft 

.Taft 

Julius  Mathews 
Special  Agency, 
400  Madison  Are. 

•  New  Yorker 
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.Lexington 
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You've  got  to  produce 


When  it  comes  to  a  leader,  you  have  to  look  to  Interestingly  enough,  the  larger  part  of  its 

one  of  the  leading  producers  of  them  all  .  .  .  population  is  found  in  the  smaller  cities  and  towns 

Pennsylvania.  For  instance,  it  puts  out  more  of  under  1 00,000  City  Zone  ...  a  lucrative  segment 
men's  trousers  and  steam  turbines  than  any  living  in  the  heart  of  the  world's  richest  market, 
other  place  in  America.  Its  per  capita  income  is 

higher  than  the  national  average.  Here  also  are  found  the  finest  salesmen  to  sell 

whatever  you  have  to  offer . . .  the  highly  productive, 
well-liked  hometown  newspapers  whose 
services  you  can't  afford  to  overlook.  The  twenty- 
one  fine  newspapers  listed  on  this  page,  for 
'  example,  can  be  bought  for  less  than  $1.55  a  line 

.  .  .  more  than  a  bargain  in  bountiful  Pennsylvania. 


PennsTlvania . . 


has  more  daily  newspapers  than  any  other  State 


newspaper  advertising  works  best 
in  a  newspaper-minded  market  •  •  • 


AMBRIDGE  CITIZEN  (E)  •  BEAVER  FALLS  NEWS-TRIBUNE  (E)  •  BRISTOL  COURIER  (E)  •  CHAMBERSBURG  PUBLIC  OPINION  (E) 

•  CLEARFIELD  PROGRESS  (E)  •  COATESVILLE  RECORD  (E)  •  CONNELLSVILLE  COURIER  (E)  •  HAZLETON  PLAIN  SPEAKER  (E) 

•  HAZELTON  STANDARD-SENTINEL  (M)  •  INDIANA  GAZEHE  |E)  •  JEANNEHE  NEWS-DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS 
(E)  •  NEW  CASTLE  NEWS  (E)  •  SUNBURY  DAILY  ITEM  (E)  •  TOWANDA  REVIEW  (M)  •  WARREN  TIMES-MIRROR  (E) 

•  WASHINGTON  OBSERVER  REPORTER  (M&E)  «  WAYNESBORO  RECORD-HERALD  |E)  •  WILLIAMSPORT  GAZEHE-BULLETIN 
(M)  •  WILLIAMSPORT  SUN  (E)  •  YORK  DISPATCH  (E). 
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Moline  .Ill.)  Dispatch . 


Monroe  (Mich.)  News . 

Montgomery  (Ala.)  Advert  iscr-.Ioiiriial 


(Continued  from  page  120) 

. Harry  A.  Sward . Rooeevelt 

Mrs.  Harry  A.  Sward . Roosevelt 

August  Sundine . \\  aldorf-.tstoria 

Mrs.  .\ugust  Sundine . \\  aldorf-.\8toria 

John  R.  Sundine . Waldorf-Astoria 

JSGray  . Waldorf-Astoria 

R.  F.  Hudson,  Sr . C/G  Kelly  Smith  Co. 

R.  K.  Hudson,  Jr . C,  0  KeUy  .Smith  t  c. 

. . . H.  J.  Larkin . Bil'more 

Montreal  (Que.)  Canaila  Siar . Ronald  A.  Judg"3 . Biltniore 

Muncie  (Ind.)  Star  and  Press . Walter  A.  Letzler . \\aldorf-.\8toria 

Muscatine  (la.)  Journal . C.  Lloyd  Bunker .  - .  .\\aldorf-.\storia 

Mrs.  C.  Lloyd  Bunker . Waldorf-Astoria 

Muskegon  (Mich.)  Chronicle . W.  A.  Bennetts . 

Muskogee  (Okla.)  Phoenix  ife  Tinns- Democrat .  .Tams  Bi.xby,  Jr . >'  aldorf-.vstoria 

Tams  Bixhy,  111 . Waldorf-Astoria 


Montreal  (Que.)  Canada  Gazette 


N 


Xampa  (Idaho)  Free  Press . Bernard  hfainwaring 


.  Waldorf-.kstoria 


Nashua  (N.  H.)  Telegraph. 


Natchez  (Miss.)  Times. 


Albert  Spcndlove . Taft 

F'red  H.  Dobens .  ...Taft 

J. B.  Snider . hOK.42iidSt. 

K. W.. Mathews . S’atler 

Naugatuck  (Conn..)  News . Rudolph  M.Hennick . Waldorf-.\8toria 

Joseph  P.  Donahue . Waldorf-Astoria 

Newark  (0.)  Advocate  &  American  Tribune  .,  .hrank  W.  Spencer . Chatham 

Mrs.  Frank  W.  Spencer . Chatham 

John  D.  Spencer . Chatham 

.Mrs.  John  D.  Spencer  ...Chatham 

New  .Mbany  (Ind.)  Tribune.  . Mrs.  Nell  L.  Brown . Shelton 

New  Bedford  (Mass.)  S*andard-Times . E.  G.  Otis .  .Ambassador 

New  Bern  (N.  C.)  Sun-Journal . C.  A.  Eury . Lexington 

Mrs.  C.  A.  Eury . Lexington 

New  Brunswick  (N.  J.)  Home  News  &  Sunday 
Times . Richard  S.  Kain 


St., 


Mrs.  Victor  F.  Riddcr . 


Miss.  M.  Perkins. 


Miss  A.  F,  Lester. . . 

W.  Melvin  EUis . 

Elmer  B.  Boyd . 

Hugh  N.  Boyd . 


..45  W.  45tli 
N.  Y.  C. 

.  .944  Fifth  Ave., 

N.  Y.  C. 

. .  127  Church  St.,  New 
Brunswick,  N.  J. 


Newburgh  (N.  Y.)  News 


Newbnryport  (Mass.)  News 


Montreal  (Que.)  Canada  Standard . 
New  Haven  (Conn.)  Register 


New  Kensington  (Pa.)  Dmiiatcn 


New  London  (Conn.)  Day. 


New  York  (N.Y.)  News 


J.  H.  Glass . 220  East  42nd  St. 

B. L.  Moyer . 

G. M^: . 220^4  42nd  st. 

H. M.  Steele . fe"!  logoi’ 

8  D  Wilev  220  East  42Dd  St. 

“.Dirkin."^.:;;; . 220  ^t  42  nd  st. 

8  \  arlev  . 220  East  42nd  St. 

R  Nelson . . 220  East  42nd  St. 

W.~den.; . 220  F^t  42nd  St. 

C.  H.  FaUle . Fuzst  42nd  St. 

0.  Maguire  . 220  Eaat  4..nd  St. 

J.  L.  Mmogue .  220  ^t  42nd  St. 

F.  N.  Lambert . 220  East  42nd  St. 

L.  R.  Walsh . 220  East  42nd  St. 


New  York  tN.  Y.)  Post . 

New  York  tN.  V.)  Timin 


A.  Knapp. 1  ....  .220  F^t  42nd  St. 
.Mrs.  Dorothy  SchiS . 2®u.***  Street 


New  York  tN.  Y.)  Wall  Street  Journal 


New  York  (N.  )'.)  W'orltl-Ti  hgrom  and  Sun 


...  137  Church  St.,  New 
Brunswick,  N.  J. 

Richard  N.  Sheble .  “ 

John  K.  Quad . 

Harvey  A.  Huff . 

Harry  Cohen . J.P.McKinncy&Son 

30  Rockefeller  Plaza 

C.  A.  S.  Freeman . 

H.  V.  Nocton . 

Ralph  B.  Flemming . 

.  .^ward  E.  Hicken . Lincoln 

Col.  Joseph  G.  Gavin . Lincoln_ 

New  Haven  (Conn.)  Journal  Courier . Everett  B.  Harvey . e/o  Julius  Mathews 

Spec.  Agency 
400  Madison  Ave. 

Michael  H.  Wren .  “ 

Arthur  J.  Sloane . 

..Glenn  Gilbert . Barclay 

MarkFamU . Weylin 

.  .John  Day  Jackson . Yale  Club 

John  H.  Jackson . St.  Moritz 

Lionel  S.  Jackson . Marguery 

Welcome  H.  Cullum . Chatham 

Walter  B.  Mills . Chaiham 

George  Bazin . Marguery 

.  ..Alfred  G.  Hill . Waldorf-Astoria 

Don  M.  Wilson . Taft 

H.  Dwight  King . Taft 

Wes  H.  Krcgcr . Taft 

. .  .0.  G.  .Andrews .  Shelton 

B.L.  Colby.. . Shelton 

New  Mexico  Newspapers,  Inc . Lincoln  O’Brien . Commodore 

New  Orleans  (La.)  Item  .  . David  Stern . 880  Fifih  .Avenue 

Newport  (R.  I.)  News . E.  A.  Sherman,  Jr .  AValdorf-Astoria 

A.  K.  Sherman . Waldorf-Asttiria 

Newport  News  (Va.)  Times-Herald . Raymond  B.  Bottom . Waldorf-.Astoria 

Robert  B.  Smith . Roosevelt 

New  York  (N.  Y.)  Herald  Tribune  . Wm.  E.  Robinson . 230  W.  Alst  St. 

Whitelaw  Reid . 230  W  .  4 let  St, 

Alfred  Stanford . '230  W.  4l8t  St. 

A. V.  Miller . 230  W.  4l8t  .St. 

George  (Ornish . 230  W  .  4  let  St . 

Willett  Weeks . 230  W.  41st  St. 

Harvev  Runner . 230  W  .  4  Ist  St . 

Richard  A.  R.  Pinkham . 2.30  W  .  41st  St. 

James  Part  on . 230  W  .  4 1st  St . 

Wm.  R.  Butler . 230  W.  41st  St. 

John  D.  Thees . 230  W.  4 1st , St . 

James  B.  Sykes . 230  W .  4 1st  St. 

Joseph  Kaselow . 230  W .  4l8t  St. 

George  Bart  helme . 230  W'.  4 1st  St . 

New  York  (N.  Y.)  Journal  of  Commerce . Joseph  E.  Ridder . 63  Park  Row 

B.  J.  Ridder . 63  Park  Row 

Eric  Ridder . 63  Park  Row 

Erwin  A.  Single . 63  Park  Row 

New  York  (N.  Y.)  Mirror  . C.  B.  McCal« . Sherry-Net herlands 

Warren  Kelly . 235  E.  45th  St. 

New  York  (N.  Y.)  Morning  Telegraph . J.  Samuel  Perlnuin . 525  West  52nd  St. 

New  York  (N.  Y.)  News . F.  M.  Flynn . 220  F.ast  42nd  St. 

P.  B.  Stephens . 220  East  42nd  St. 

G.  E.  DonneUy . 220  East  42nd  St. 

R.  E.  Neale . 220  East  42nd  St. 

W.  H.  James . 220  East  42nd  St. 

Dr.  G.  L.  Larocqiie . 220  East  42nd  St. 

L.  J.  Ptroe . 220  East  42nd  St. 

W.  A.  C^rey . 220  East  42nd  8i. 

A.  H.  Savage . 220  East  42nd  St. 

J.  Mortimer . 220  East  42nd  St. 

T.  J.  Cochrane . 220  East  42nd  St. 


Niles  (Mich.)  Star . 

Niles  (0.)  Times . 

Norristown  (Pa.)  Times  Herald . 


North  Attleboro  (Mass.)  Chronicle. 
North  Tonawanda  (N.  Y.)  News. . . 

Norwalk  (Conn.)  Hour . 

Norwalk  (0.)  Reflector-Herald . 


Norwich  (Conn.)  Bulletin-Record. 


Richard  Nianson . 75  VSesi  Street 

Marvin  Berger . 75  west  Mrcet 

Harry  Rosen . 75  W  Mt  Street 

.  Arthur  hays  Sulzlierger - 229  West  43rd  St. 

Major  Gen,  Julius  Ochs  Adler,.  .229  W  est  43rd  St. 

Thomas  Campion . 229  W*st  43rd  St. 

Orvil  E.  Dryfoos . 229  \\  tat  43rd  St. 

Mai  Falk . 22y  Wtst  43M  fat. 

Andrew  Usher . 220  43rd  St. 

Nathan  V\  .  Goldstein . 22*3  \N  e«i  43rd  St. 

Monroe  Green . 229  W  est  43id  St. 

Harold  llall . 229  West  43rd  St. 

C.  C.  Lane . 229  W  tst  43rd  St. 

Cortland  J.  Strang . 229  W  eat  43rd  St. 

Ivan  Veit  .  . 229  West  43rd  St. 

C.  .M.  Carroll . 229  West  43rd  St. 

. .  .Bernard  Kilgore . W  aktorf-Astoria 

liobert  Feemster . Waldorf-Astoria 

Theodore  Callis . W  aldorf-Astora 

Gilbert  T.  Hoages . W  aklorf-Aator^ 

Raymond  Evans . W  aldorf-Astona 

F'rank  McGowan . W  aldorf-Astoria 

George  Krakora . Waldorf-Astoria 

. .  .Lee  B.  Wood . 125  Barclay  St. 

N.  S.  .Viacneish . 125  Barclay  St. 

Edwin  S.  Friendly . 125  Barclay  St. 

E.  T.  Burke . 125  Barclay  St. 

Hal  J.  Fletcher . 125  Barclay  St. 

R.  A.  .Murray . 125  Barclay  St. 

A.  D.  Wallace . 125  Barclay  St. 

. .  J.  R.  Scamehorn . Belmont-Plaza 

. .  .James  L.  Wick . W;oodward 

. .  .F'rederick  S.  Fox . Waldorf-Astoria 

William  H.  Shelton . WaWorf-Astoria 

Robert  I.  McCracken . Taft 

Joseph  G.  McClellan . Taft 

John  T.  McGuire . Taft 

Hans  E.  Raiberg . Taft 

. . . .George  W  .  Kelley . Rooeevelt 

_ Mis.  Ruth  L.  Hewitt . Waldorf-Astoria 

_ Charles  E.  Kellogg . Biltmore 

. . .  .Dudley  A.  White . 

Charles  J., Stark . Barclay 

_ Harrison  C.  Noyes . Waldorf-Astoria 

Clifford  C.  Oat . Waldorf-Astoria 


Oakland  (Calif.)  Tribune . Joseph  R.  Knowland . VValdorf-Astoria 

J.  R.  Knowland,  Jr . Waldorf-Astoria 


Ogdensburg  (N.  Y.)  Journal  and  .Advaiice-News.Franklin  R,  Little . Biltmore 


Oil  City  (Pa.)  Derrick  &  Blizzanl. 


Oklahoma  City  (Okla.)Time8  &  Okiahomaii. 


E.P.  Boyle  . Waldorf-Astoria 

T.  J.  Moran,  Jr . W  aldorf  Astoria 

R.  W.  Rhoades .  Biltmore 

. .  E.  K.  Gaylord . W  aldorf-Astona 

Edward  L.  Gaylord . W aldorf-Astona 

Olean  (N.  Y.)  Times-Herald . E.  B.  Fitzpatrick . Waldorf-Astoria 

Grey  Fitzpatrick . W  aldorf-Astona 

Omaha  (Nebr.)  World-Heralil . Ben  H.  Cowdtry . Barclay 

Oneonta  (N.  Y.)  Star . Eugene  J.  Brown . Biltmore 

Oshaw  a  (Ont.)  Canada  Times-Gazette . A.  R.  Allow  ay . W  aWorf-Aatoria 

T.L. Wilson .  ..Waldorf-Astoria 

Oshkosh  (Wis.)  Northwestern . Samuel  W  .  Hi aney . Waluorf -.Astoria 

A. Thomas S  hw aim . Waldorf-Astoria 

Oskaloosa  (la.)  Herald . . A.  K.  Walling .  .  l.arclay 

Oswego  (N.  Y.)  Palladium-Times . E.  M.  Waterbury . Bt  :ii oot  1  laza 

Ottawa  (Kan.)  Herald .  . .Sidney  F.llams . Amlasraoi.i 

Ottawa  (Ont.)  Canada  Citizen . James  P.  Kenney . Waldon -Astoria 


Owosso  (Mich.)  .Argus-Pres-s .  . 
Oxnard  (Calif.)  Press-Courier . 


R.  W.  Southam . W  aldorf-Astoria 

J.  Evens  Camplxtll . Rooeevelt 

George  Grimes .  Plaza 


Pasco  (Wash.)  Tri-City  Herald, 
Paterson  (N.  J.)  News . 


Pkoenix  ( 


Plwenivv 
Piqua  (0 
Pittshuri 
Pittshiiri 


Pittsfiek 

Fhinfiel 


Plattshu 
Pontiac 
Port  Hu 
PortlaiH 


Portlani 
Port Jei 


Portsmi 

Portsmi 


Pottito 

Pottsvi 

Pottovi 

Ponghk 


Publist 

Pnnxiu 


QuinC) 

Quinei 


Raleii 


Rapid 

Reno 

Rkhi 

Lea 


Roam 


Roan 

Roch 

Un 

Rock 

Rock 


Rock 

Rock 

Rock 


. Glenn  C.  Lee . Biltmore 

. Harry  B.  Haines . Paterson,  N.  J. 

Edward  B.  Haines . . .  .Paterson,  N.  J. 

Pennsylvania  Newspaper  Publishers  .Association. Theodore  .A.  Se-rrill . Waldorf-Astoria 

Joseph  G.  Camp,  Jr . Belmont-Plaza 

Peoria  (Ill.)  Journal . Carl  P.  Slane . Waldorf-Astoria 

Henry  P.  Slane . Waldorf-Astoria 

Peoria  (Ill.)  Star . George  Z.  Barnes . Pierre 

Perth  Amboy  (N.  J.)  News . J.  W.  Barnhart . Union  league  CTub 

Paul  V.  Murphy . Waldorf-Astorm 

J.  J.  McDonnell . Waldorf-.Astoria 

E.  O.  Aleander . Waldorf-Astoria 

. George  H.  Lewis,  Jr . Barclay 

. WT.  H.  Annenberg . Waldorf-Astoria 

G.  M.  Neil . Waldorf-Astoria 

W.  R.  Moore . Waldorf-Astoria 

Gordon  Chelf . W aldorf- Ast  oria 

A.  H.  Tolley . Shelton 

Miles  Krestan . New  Y’orker 

.Stewart  Hooker . W  aldorf-Astona 

Philadelphia  (Pa.)  Bulletin . Howard  W.  .Stodghill . Waldorf-Astoria 

Hsirry  L.  Hawkins . Waldi  rf-.Astoria 

Richard  W.  Slocum .  Wahlorf-.Astoria 

(Continued  on  page  123) 
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Pkoeniwillc  (Pk.)  Republican 


(toHlinucJ  from  pane  122) 

Phoenix  (Ari*.)  Republic an<i  <}»»ette .  .Simon  Cnswiy.... . 

Mm.  Simon  Canndy . W  nUorf-Antorm 

Sidney  Myen . Waldorf- Antom 

Mm.  Sidney  Myem . W  aldorf-Astorin 

. Samuel  H.  Umstad . Bryant 

Harry  Crothem . Bp  ant 

Pioua  (0.)  Call . C.  F.  Ridenour . Rcrre 

Mrs.  C.  F.  Ridenour . ,  , 

Pittsburg  (Kan.)  Headlight  and  Sun . F.  W.  Brinkerhoff . 3" »  J**™ 

Mm.  F.  W.  Brinkerhoff . W  aldorf-Astona 

Pittsburgh  (Pa.)  Post  Caiette . William  Block .  511  b  iith  Avenue 

Herbert  G.  Wyman . 511  bifih  Avenue 

James  F.  O  Connor . 511  Fifth  Avenue 

J.  H.  Kyle . 511  Fifth  Avenue 

Pittsfield  (Mass.)  Berkshire  Eagle . Donjkld  B.  Miiler . i 

Fisinfirld  (N.  J.)  Courier-News . Chauneey  F.  Stout . Plainfield,  N.J. 

A.  Wallace  Zimmerman . Plainfield,  N.J. 

Harvfy  L.  Bennor . Plainfield, N.J. 

Plattsburgh  (X.  Y.)  Press-Republican . Wm.  M. Lynch. . . . . . 

Pontiac  (Mich.)  Pn« . Harold  A.  Fitzgerald . ?.*,T  j  . 

Port  Huron  (Mich.)  Times  Herald . F.  Granger  Weil . S.*!j 

Portland  (Ore.)  Journal . P. L.  Jackson . WaWorf- Astoria 

Donald  J.  SlerUng . W  aldorf-Astorm 

Portland  (Ore.)  Oregonian . M .  J.  Frey . "  nldorf-Astona 

Port  Jervis  (N.  Y.)  Union-Oasette . Fred  D.  t^lmon . 

Fred  D.  Salmon,  Jr . 

Porjmouth  (N.  H.)  Herald .  J.  D  Hartford . 

Joseph  R.  Bradt . Barclay 

Portsmouth  (0.)  Times . C.  (J.  Linham . .  ■ 

Portamoilih  (Va.)  Star . Norman  R.  Hamilton . W  aklcrtf-Astoria 

Mm.  Norman  R.  Hamilton . Waldorf-Aatcria 

■Arthur  D.  Etheredge . Waldorf-Astoria 

E.  Franklin  Rogera . Barbison  Plasa 

Pottatown  (Pa.)  Mercury . William  M.Hiestcr . W aldorf-Astona 

Pottsville  (h.)  Journal . David  E.  Yocum . ...  • 

Pottsville  (Pa.)  RepubUean . J.  H.  Zerbey,  III . W  aldorf-Astoria 

Ponghkeepsie  (N.  Y.)  New  Yorker . Edward  A.  Cihappell . W  aWorf-Astoria 

CTifford  J.  Nuhn . Taft 

W.  E.  Beeler . Taft 

Arthur  F.  Wollenhaupt . Taft 

Publisbers’  Bureau  of  New  Jersey . Itevid  J.  W'inkworth . Waldorf- Astona 

Pnnnutawnev  (Pa.)  Smrit . P.  L.  Smith . Belmont  Plaza 

Mm.  P.  L.  Smith .  . Belmont  Plaza 


Sacramento  (Calif.)  Bee . Hugh  P-J®*** . R^bv 

Saginaw  (Mkh.)  News. . . . ^ . . e/o  w!r!  C^e, 

Salamanca  (N.  \,)  RepuUican-^e8« . Latham  B.  ^Veber .  Rivervkw  Road, 

Irvington-on- 
Hud80D,New  ^  ork 

Salem  (Mass.)  News . 

Salisbury  (N.  C.)  Post . J.  F.  Hurley  . W.Wo?f-Astoria 

Salt  Uke  City  (Utah)  Tribune-Telegram . 

San  Angelo  (Tex.)  Standard-Times . . W^ld^storia 

San  Antonio  (Tex.)  News . Frank  G.  Humress . . . W  aW^-Ast^ 

Frank  G.  Huntress,  Jr . W»Wort-A«®f* 

San  Antonio  (Tex.)  Light . Col.  B.  J.  Horner . Wald^-Astoria 

San  Bernardino  (Calif. )  Sun  and  Telegram . ^ A .  '  ’ '  ’  ’ ; ; ; ; ; wJuorf-Astoria 

San  Diego  (Calif.)  Union  and  Tribune . ShW:::;^;;;;:;;^ 

Sandusky  (O.)  Register-Star-News . S.^k^.!'.: '. : '. '. : i ’• ^ 

San  Francisco  (Calif.)  Chronicle . cffi ”5;  vSriot': .' .’ .' i  .ShfgJ-Netherland 

San  Jose  (Calif.)  Mercurj'-News . Elyatta  L.^yc* . uJLuv  * 

Harold  C.  Hayes . ♦«„ 


San 

Santa 


Quincy  (lU.)  Herald-Whig . 

Quinev  (Mass.)  Patriot  Ledger . 


. A.  0.  Lindsay . Waldorf-Astoria 

T.  C.  Oakley . Lexington 

. G.  Prescott  Low . WTnthrop 

C.  M.  Snyder . W”mthrop 


Schenectady  (N.  Y.)  Gazette. 


Schenectady  (N.  Y.)  Union  Star . 


Raleiiti  (N.  C.)  News  and  Observer . Josephus  Daniels,  Jr . Waldorf- Astona 

Frank  A.  Daniels . Barclay 

Rapid  City  (S.  D.)  Journal . Warren  Morrell . Astor 

Reno  (Nev.)  Gazette  and  State  Journal . Joseph  F.  McDonald . Waldorf-Astoria 

Richmond  (Va.)  Times-Dispatch  and  News 

Leader . D.  Tennant  Bryan . St.  Regis 

John  Dana  Wise . St.  Regis 

Roanoke  ( Va.)  Times  World-News . Shields  Johnson . W aldorf- Astoria 

M.  W.  Armistead  III . Waldorf-Astoria 

Rcanokc  Rapids  (N.  C.)  HeralS . James  L.  Wick . Woodward 

Rochester  (N.  Y.)  Democrat-Chronicle  &  Times- 

Onion . Frank  E.  Gannett . Pierre 

Rockford  (Ill.)  Star  and  Register-Republic  . E.  K.  Todd . Pierre 

Rock  Island  (Ill.)  Argus . Ben  H.  Potter. . . Waldorf-Astoria 

Miss  M.  F.  Potter . Waldorf-Astoria 

Rock  Hill  (S.  C.)  Herald . Talbot  Patrick . Lincoln 


Rock  Springs  (Wyo.)  Rocket-Miner 
Rocky  Mount  (N.  C.)  Telegram _ 

Royal  Oak  (Mich.)  Tribune . 


St.  John's  (Newfoundland)  Canada 
Herald . 


. . .  .D.  G.  Richardson . Waldorf-Astoria 

_ A I  Brandon . Astor 

Josh  L.  Home . New  Weston 

A1  Tyler . Astor 

_ PhUip  F.  Miller . c/o  John  Nicholson 

21  Laurel  Place, 
Eastchester 
Tuckahoe,  N.  Y. 


ward  , 

22  East  40th  St. 

Charles  .A.  Storke .  „ 

Santa  Maria  (CaUf.)  Times . .' . 0.  S.’Suuffer'. . w!ldorf-^toS 

Santa  Rosa  (CaUf.)  Press  Democrat  it  Press . . . .  Mm.  Eramt  L.  Finky . ^ 

Sarasota  (Fla.)  HeraW-Tribune . David  B.  Lin^y,  Jr . W  »Worf-^ona 

Saratoga  Springs  (N .  Y.)  Saratogian . F^rank  T.  M^Cu^. . Sanderson 

Sault  Ste.  Marie  (Mkh.)  News . George  A.  Osborn . 'lldiblebrae 

Madison,  N.  J- 

Savannah  (Ga.)  News  and  Press . fiiytn  piShai  .\’ ! ! !  1 ! ! ! !  i i 

John  G.  Green . Biltmore 

John  E.  N.  Hume,  Jr . 

John  W.  Eddy . Behnont-PUra 

.Pierre 

Marion  C.  Gross . Pietr*  ,  _.  . 

A.  P.  KeUogg . 

E.  R,  CulUngs . . 

. 

H.  E.Sy...;; : . WaWorf-Astona 

Qe<^  C.  Swvens . Lexington 

Scranton  (Pa.)  Serantonian-Tribune . Ric^td  yitle. . . 

Herman  S.  Goodman . 

Robert  A.  Arthur . 

Col.  .A.  8.  Ginsburgh . 

Edwart  T.  Lees . .  •  -  - - : . 

W.  K.  Blethen . AmFwseador 

J.A.Blethen . 

H.  H.  CahiU . S 

John  H.  Conner . 

Mm.  John  H.  Conner . W  sldorf-Astona 

Robert  E.  MaUclt . Taft 

.  A.  W.  McDoweU . 5  aUorf-^ona 

G.  A.  Harahman . Hew  Weston 

H.  E.Hetu . New  Wwton 

Shelby  (N.  C.)  Star . Lee  B.  Weathcre . Lincoln 

oneioy  y.v .  V. out  ^  Weathem . Lincoto 

Holt  McPherson . Lincoln 

James  F.  Haas . Loington 

John  D.  Ewing . Waldorf-Astoria 

Edward  H.  Harte . Ambassador 

Astor 


Seattle  (Wash.)  Times. 


Seymour  (Ind.)  Tribune . 

Shamokin  (Pa.)  News-Dispatch. 
Sharon  (Pa.)  Herald . 


Shenandoah  (Pa.)  Herald 
Shreveport  (La.)  Times . . 

Snyder  (Tex.)  News . 

Somerset  (Pa.)  American . Henry  Baker  Reiley  ,  • 

South  Bend  (Ind.)  Tribune . Franklin  D.  Schurz . ^ 

Southbridge  (Mass.)  News . V.  V.  McNitt . ME.42ndSt 


.''unday 


St  Joseph  (Mo.)  Gazette  4  News  Press 
St.  Louis  (Mo.)  Globe-Democrat 

3t.  Louis  (Mo.)  Post  Dispatch . 


St.  Louis  (Mo.)  Star-Times . . 

St.  Paul  (Minn.)  Dispatch  and  Pioneer  1 


St.  Petersburg  (Fla.)  Independent 
St.  Petereburg  (Fla.)  Times . 


Geoff  St  irling . Commodore 

Don  Jamieson . . Commodore 

Henry  D.  Bradley . Waldorf-Astoria 

David  R.  Bradley . W'aldorf-Astoria 

Arthur  V.  Burrowes . Waldorf-Astoria 

George  Grinham . Waldorf-Astoria 

Wibon  Condict . Barclay 

Ed.  Evem . Waldorf-Astoria 

Justin  Fsherty . Waldorf-Astoria 

J.  Jae . Barclay 

James  C.  Burkham . Park  Lane 

.Stuart  M.  Chambem . Waldorf-Astoria 

Albert  D.  Offer . Barclay 

Munro  Roberts . Barclay 

F'red  F.  Rowden . Barclay 

.Eugene  J.  Lemcoe . New  Weston 

Herman  H.  Ridder . 8t.  Moritz 

Joseph  B.  Ridder . e/o  John  V.  Dunne, 

980  Fifth  Avenue 

Daniel  H.  Ridder . e/o  Mm.  B.  H. 

Ridder, 

555  Park  Avenue 

Harold  Shugard . Roosevelt 

John  F.  Lewis . Tsft 

O.  Peter  Beniiger . Taft 

Ralph  Nicholson . ..Gotham 

Mm.  Ralph  Nkhobon . Gotham 

.Nelson  Poynter . Drake 

Max  D.  Ulrich . Waldorf-.Astoria 


Clark  F.  Waite . 

AWen  C.  Waite . v.  r,  i 

Adm.  Robt.  Henderson . N.  Y  .  Yacht  Clul 

Barton  Heiligcm . Barclay 

Hugh  B.  Baumberger . 

Robt.  L.  Curry . 

CarroU  W.  Parcher . W  aldorf-Astona 

Chas.  F.  Davis . .  . 

F.  S.  Haynes . W  aldorf-.Astona 

Bynner  Martin . Barclay 

.Loye  W.  Miller . Waldorf-Astoria 

M.  G.  Chambem . WaWorf-^orm 

Walter  C.  J  ohnson . W  aldorf-^torm 

Tom  Tanner . 

Walter  Johnson,  Jr . ^  Eldorf-Astona 

.  Frank  Luhrs . 5>yl)n 

Mrs.  Frank  Luhra . ^  eylin 

. 

. ^ 

Harold  E.  Cassill . Plaza  . 

SpringfieU  (lU.)  Illinois  State  Journal4Rcgister..A.^Sh^on. ....... 

Grover  E.  Shipton . W  aldorf -Astoria 

V.  Y.  Dallman . WaWorf-Astona 

Will  H.  McConneU . WaWorf-Astorm 

Springfield  (Mo.)  News  Leader  4  Prem . . 

Springfield  (O.)  News  and  Sun . ^i.lSSdeib::::;::;::::::^^" 

(Ctmtinurd  on  page  124) 


Southern  California  Associated  Newspapem. 


Southern  Newspaper  PuHishem  Association. 


South  St.  Paul  (Minn.)  Reporter. 
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Stamford  (Conn.)  Advocate . Kingsley  Gillespie . c/o  Julius  Mathews 

Special  Agency 
400  Madison  Ave. 

E.W.  Davis . 

E.  R.  McCullough .  “ 

James  H.  Wilson .  “ 

Steubenville  (0.)  Herald-Star . Joseph  D.  Long - •. . Gotham 

Stevens  Point  (Wis.)  Journal . Weldon  C.  Leahy . Statler 

Stroudsburg  (^.)  Record . Merle  C.  Ostrom . Biltmore 

Sumter  (S.  C.)  Item . H.  D.  Osteen . Roosevelt 

H.  T.  Harvin . Roosevelt 

Syracuse  (N.  Y.)  Post-Standard . Richard  H.  Amberg . Chatham 

Henry  H.  Keller . Roosevelt 

Salt  Lake  City  (Utah)  Deseret  News . Herman  L.  Wood . New  H  eston 

0.  Preston  Robinson . New  Heston 

Ralph  H.  Davison . New  Weston 

Tacoma  (Wash.)  News-Tribune . Frank  S.  Baker. . . . Sherp'  Netherland 

Elbert  H.  Baker  II . H  aldorf-.Astorm 

George  F.  Russell . Waldorf-Astoria 

Tamaoua  (Pa.)  Courier . David  L.  Miller . H  aldorf-Astoria 

Mrs.  David  L.  MiUer . Waldorf-Astoria 

Tampa  (Fla.)  Times . Joseph  F.  Smiley . Yale  Club 

Tampa  (Fla.)  Tribune . J-  C.  Council . Ambassador 

Tarentum  (I^.)  Valley  News . Eugene  A.  Simon . Commodore 

Ge^e  D.  Stuart . Commodore 

George  R.  Cruse . Commodore 

Terre  Haute  (Ind.)  Tribune  and  Star . Louis  F.  Keifer . Hwldorf-.Astoria 

Texarkana  (-Ark.)  Gasette  &  News . C.  E.  Palmer . H  aldorf-Astoria 

Mrs.  C.  E.  Palmer . Waldorf-Ascoria 

Toledo  (0.)  Blade . Paul  Block,  Jr . Waldorf-Astoria 

Grove  Patterson . Waldorf-Astoria 

G.  Gordon  Strong . Waldorf-Astoria 

L.  F.  Newmyer . Waldorf-Astoria 

Topeka  (Kan.)  Capital-State  Journal . H.  S.  Blake . Waldorf-Astoria 

James  J.  Rankin . Waldorf-Astoria 

Philip  Zach . Capper  Publications, 

Inc. 

Kenneth  H.  Constant .  “ 

F.  X.  Gaughen .  “ 

W.  L.  McKee .  “ 

Torrington  (Conn.)  Register . Walter  G.Gisselbrecht . Taft 

Towanda  (Pa.)  Review . T.  J.  Finn . Taft 

Traverse  City  (Mich.)  Record-Eagle . Austin  C.  Batdorf . Belmont-Plaza 

Trenton  (N.  J.)  Times  and  Times-.Advertiser _ Thomas  L.  Kerney . Waldorf-Astoria 

James  Kerney,  Jr . Pierre 

John  E.  Kerney . Plaia 

Eton  Johnson . Waldorf-Astoria 

Trenton  (N.  J.)  Trentonian . Edmund  Goodrich . Plaza 

Troy  (N.  Y.)  Observer  A  Budget . Mrs.  Alice  C.  Armstrong . Great  Northern 

Eugene  R.  Collins . Plymouth 

Troy  (N.  Y.)  Record  A  Times  Record . Frank  L.  York . Waldorf-Astoria 

J.  Arthur  Viger . Waldorf-Astoria 

Chester  E.  V^lie . Waldorf-Astoria 

Tucson  (Aris.)  Star . William  R.  Mathews . Waldorf-Astoria 

Tucumcari  (N.  M.)  News . Lincoln  O'Brien . Commodore 

Tulsa  (Okla.)  'Tribune  A  World . R.  L.  Jones,  Jr . Pierre 

N .  G.  Henthrone . Pierre 

Jenkin  L.  Jones . New  Weston 

U 

Union  City  (N.  J.)  Dispatch . James  J.  McMahon . 400-38th  Street, 

Union  City,  N.  J. 

William  Rubel .  “ 

Llpyd  J.  Whitford .  ‘‘ 

Uniontown  (Pa.)  Herald  AStandard . S.W. Calkins . Waldorf-Astoria 

Mrs.  S.  W.  Calkins . Waldorf-Astoria 

Utica  (N.  Y.)  Press  and  Observer-Dispatch . J.  David  Hogue . Waldorf-Astoria 

George  C.  Wertz . Wellington 

V 

Vancover  (B.  C.)  Canada  Sun . Donald  Cromie . Waldorf-.Astoria 


Vineland  (N.  J.)  Times  Journal . 


Visalia  (Calif.)  Times-Delta. 


. A.  M.  Baas . Waldorf-.Astoria 

Mrs.  A.  M.  Baas . Waldorf-Astoria 

Ben  Leuehter . Madison 

Mrs.  Ben  Leuchter . Madison 

. Robert  M.  Speidel . Waldorf-.Astoria 


Wabash  (Ind.)  PUin  Dealer . J.  H.  Nixon . Wajde^-^toria 

R.  C.  Averitt . Haldorf-Astons 

Waco  (Tex.)  News-Tribune  A  Times  Herald _ H.  M.  Fentress . Haldorf-Astorm 

Washington  (D. C.)  Post . PhilipL. Graham . HaUorf-Astoria 

John  W.  Sweeterman . Waldorf-Astoria 

Donald  M.  Bernard . Lexington 

Jack  Sacks . Barclay 

Waterbury  (Conn.)  Republican  and  American. . .  Wm.  J.  P^ . Ambassador 

James  H.  Darcey . 

W.  W.  Vosburgb,  Jr . 

Raymond  J.  Fanning . 

B.  H.  Dupuy . •_ . . . 

Watertown  (N.  Y.)  Times . John  B.  Johnson . H  aldorf-Astoria 

Louis  SaifI,  Jr . Waldorf-Astoria 

Waukegan  (Ill.)  News-Sun . F.  Ward  Just . Essex  House 

Wausau  (Wis.)  Record-Herald . J.  C.  Sturtevant . Gramercy  Park 

Waynesboro  (Pa.)  Record-Herald . Floyd  Chalfant . Waldorf-Astoria 

W.  H.  Shryock . H  aldorf-Astoria 

Westerly  (R.  I.)  Sun .  . Wilf^  B.  Utter . Biltmore 

HTieeling  (W.Va.)  News-Register  A Intelligencer-Austin  V.  Wood . Waldorf-Astoria 

John  R.  Williams . Waldorf-Astona 

Wichita  (Kan.)  Eagle . Marcellus Murdock... . Plaza 

Wichita  Falls  ('TexJ  'Times  A  ReconI  News . Rhea  Howard . Waldorf-Astoria 

Mrs.  Rhea  Howard . H  aldorf-Astoria 

Wilkes-Barre  (Pa.)  Record  and  Times  Leader-  „  . .  . 

News . Robert  W.  Johnson . St.  Monti 

Harrison  H.  Smith . Rita  Tower 

A.  DeWitt  Smith . Barclay 

John  A.  Hourigan . Waldorf-.Astoria 

John  A.  Hourigan,  Jr. . . Waldorf-.Astoria 

Miss  Carolyn  G.  Hourigan . Waldorf-.Astoria 

Joseph  'T.  Murphy . Taft 

Hugh  Jones . Taft 

John  J.  MeSweeney . Taft 

Williamsport  (Pa.)  Sun-Gazette . E.  M.Case . Taft 

Paul  E.  Case . Taft 

John  E.  Person,  Jr . Taft 

Williamsport  (Pa.)  Grit . (Jeorge  R.  Lamade . Roosevelt 

Howard  J.  Lamade . Roosevelt 

.  Ralph  R.  Cranmer . Roosevelt 

Gilbert  E.  Whiteley . Beverly 

J.  ^bert  Lamade . Beverly 

Wilmington  (Del.)  News-Journal . Henry  T.  Claus . Barclay 

Albert  L.  Ingram . Roosevelt 

Frederick  Walter . Roosevelt 

Harold  C.  Berg . Dixie 

Wilson  (N.  C.)  Times . Herbert  D.  Brauff . c/o  Howland  and 

Howland, 

393  Seventh  Ave, 

Winchester  (Va.)  Star . Harry  F.  Byrd,  Jr . Elysee 

Winsted  (Conn.)  Citizen . Theodore  Vaill . Commodore  ^ 

Winston-Salem  (N.  C.)  Journal  and  Sentinel..  ..W.  K.  Hoyt . Drake 

Woonsocket  (R.  I.)  Call . Buell  W.  Hudson . Waldorf-.Astoria 

Paul  L.  Smith . Barclay 

Worcester  (Maas.)  Telegram  and  Gazette . George  F.  Booth . Waldorf-Astoria 

Howard  M  .Booth . Roosevelt 

Harold  V.  Manzer . Roosevelt 

Richard  Steele . Roosevelt 

John  C.  Dye . Roosevelt 


Williamsport  (Pa.)  Grit. 


Wilmington  (Del.)  News-Journal . 


York  (Pa.)  Dispatch. 


.Philip  H.  Young . Roosevelt 

H.  Danner  Chronister . Roosevelt 


CONVENTION  LIST  OF  ALLIED  COMPANIES  AND  SERVICES. 


ABITIBI  SALES  COMPANY 
Waldorf-Astoria 

T.  A.  Hendry  J.  E.  Cottrelle 

R.  S.  Fowler 

ACME  COLORPRINT  CO.,  LTD. 
Lerington 

James  Richter  Capt.  Ray  Barnes 


AMERICAN  SMELTING  A  REFINING  CO. 

FEDERATED  MET.AL  DIV. 
Waldorf-Astoria 


ACME  NEWSPICTFURES 
Waldorf-Astoria 
Fred  S.  Ferguson  Ned 

Herbert  W.  Walker  Leoi 

Meade  Monroe  Rid 

Frederick  H.  Kury  Lou 

William  Borglund  Jim 

Boyd  Lewis  Shei 

Hairy  Cohen  Tor 

Harold  Blumenfeld  Eli 

Earl  Anderson  Jac] 


Ned  Mills 
Leon  Herman 
Richard  Johnson 
Lou  Royce 
Jim  Herman 
Sherman  Montrose 
Tom  Ladwig 
Eli  Minton 
Jack  Gamble 


A.  M.  Callis 
John  Croft 
John  Harutun 
Paul  Jackson 


ADVERTISING  LINAGE  SERVICE 
Joseph  Cichetti  Joseph  Kaplan 

ALCO-GRAVURE  DIVISION  OF  PUBLICA- 
TION  CORPOR.ATION 
WaMorf-Astoria 

A.  H.  Sherin  L.  E.  Schwab 

J.  B.  Fisher 


Jack  Kelin 
Charles  Merbiti 
E.  L.  Newhouse,  III 
W.  H.  Pollock 
V.  J.  Ryan 


ANGLO  CANADIAN  PULP  AND  PAPER 
MILLS  LIMITED 

W.  E.  Soles 

ART  GR.\VURE  CORPORATION 
Barclay 

Frederick  D.  Murphy  John  E.  Hazel 
George  B.  Sweeney  R.  V.  Powers 
Philip  Barber 

THE  ASSOCIATED  NEWSPAPERS.  INC. 
Waldorf-Astoria 

John  N.  Wheeler  Joseph  B.  .Vgnelli 

Henry  M.  Snevily  Louis  P.  Di  Palma 
Ernest  Cuneo  Andre  F.  L'Eveque 

John  F.  C.  Bryce  Ray  A.  Barnes 

THE  BELL  SYNDICATE.  INC. 
Waldorf-Astoria 

John  N.  Wheeler  Joseph  B.  .Agnelli 

Henry  M.  Snevily  Louis  P.  Di  I^ma 

Ernest  Cuneo  Andre  F.  L’Eveque 

John  F.  C.  Bryce  Ray  A.  Barnes 


BLACKBURN-HAMILTON  COMPANY 
Roosevelt 

James  W.  Blackburn 

E.  W.  BLATCHFORD  COMPANY 
Waldorf-Astoria 

Millard  Friday  Bert  Lipe 

Gene  Ja^reski  Pete  Miller 

Bob  Kielich  AI  Monaco 

John  Mardick  George  Savage 

Werner  Meier  William  J.  Vi  elch 

BOWATER  PAPER  COMPANY  INC.,  THE 
Waldorf-Astoria 

August  B.  Meyer  R.  E.  Watt 

Charles  T.  Hicks  (J.  B.  Hutchings 
Joseph  D.  Sullivan 

BUNGE  PULP  &  PAPER  COMPANY— 
ALFRED  BUNGE  COMPANY 
Waldorf-Astoria 

Alfred  J.  Bunge 

CANADA  WIDE  FEATURE  SERVICE.  LTD. 
BarcUy 

A.  G.  Gilbert 

CENTR.AL  PRESS  ASSOCIA'nON 
Waldorf-Astoria 

Frank  J.  Nicht  Ray  K.  Rogers 

I.  F.  .Alofsin  John  J.  Crowley 


CENTRAL  PRESS  ASSOaATlON-Cont. 

B.  F.  Behrman  Furman  0.  Ruff 

Jack  R.  Hornady  C.  R.  (Duke)  Richaidzw 

C.  E.  Rabinow  Wilbur  L.  Hansen 

Lloyd  Hagan  George  Haslam 

Alfred  H.  Alofsin  .\rthur  Poppenberg  . 

Harold  Schneider  I 

CERTIFIED  DRY  MAT  CORPORATION 
Frank  M.  Tighe  George  T.  Kempter  | 

Harold  W.  Hamilton  ! 

CHEMCO  PHOTOPRODUCTS  COMPANY 
INC. 

Edison  [ 

Sam  B.  Anson,  Jr,  C.  Harcid  Larsson  | 

Kenneth  McNeil  | 

CHIC.AGO  SUN-TIMES  SYNDICATE  I 

Waldorf-Astoria  [ 

Harry  B.  Baker  John  J.  Corcoran  ! 

Eugene  V.  Downey  | 

CHICAGO  TRIBUNE-NEW  YORK  NE*^  | 

SYNDIC.ATE,  INC.  1: 

Waldorf-Astoria  t 

Richard  W.  Clarke  Ray  Mason  I 

MoUie  Slott  James  A.  O'ConneU,  Jf-  , 

James  W.  Brown,  Jr.  Robert  W.  Rueger  |i 

Joseph  P.  Wynne  1 

(Continued  on  next  page)  ^ 
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CONVENTION  LIST  OF  ALLIED  COMPANIES  AND  SERVICES 


CUNE  ELECTRIC  MFG.  CO. 
Wildorf-Astori* — Barclay 
A.  J.  Cline  C.  W.  Burger 

W.  P.  Scott  C.  M.  Koeter 

H.  E.  Brundagc  R.  H.  McLarn 

0.  R.  Da>-ton  H.  Maraton 

H.  J.  Mitchell  W.  E.  Keightley 


COLOR  PRODUCTION  SERVICE 
B.  A.  Travis  C.  A.  Petty 

J,  D.  Nolan 

COMIC  SECTION  ADVERTISING  CORP. 

R.  A.  Travis  C.  A.  Petty 

J.  D.  Nolan 

CONSOLIDATED  BOOK  PUBLISHERS 
Waldorf-.Astoria 

Leonard  S.  Davidow  Walter  C.  Dreyfus 

CONSOLIDATED  NEWS  FE.ATURES,  INC. 
Vildorf-Astoria 

John  N.  Wheeler  Joseph  B.  Agnelli 
Henry  M.  Snevily  Louis  P.  DiPalma 

Ernest  Cuneo  Andre  F'.  L’Eveque 

John  F.  C.  Bryce  Ray  A.  Barnes 

COOSA  RIVER  NEWSPRINT  COMPANY 
Waldorf-Astoria 

K.  M.  Watt  W.  W.  Cross 

THE  CORKPAK  COMPANY,  INC. 

Fred  H.  Paulmann,  Sr.  Fred  H.  Paulmann,  Jr. 

K.  G.  Paulmann 

CUTLER-HAMMER,  INC. 

Waldorf-Astoria 

W.  E.  Addicks  J.  H.  Sauer 

C.  M.  Hall  J.  M.  Strong 

A.  H.  James  E.  G.  Peterson 

A.  J.  Kersey 

SMITH  DAVIS  COMPANY 

Smith  Davis  Vincent  J.  Manno 

Howard  E.  Stark  George  Romano 

DE  BOTH  FEATURES 
Jessie  M.  DeBoth  J.  Frederic  Gibbs 

T.  W.  Is)rd  R.  J.  Foley 

Helen  R.  Olson  Floyd  Wilkins 

E  T.  DICKINSON  k  CO.,  INC. 

Harry  T.  Dickinson  Frances  M.  Knox 

LOYAL  S.  DIXON  CO.  (Newspaper  Press 
Erectors) 

Waldorf-Astoria 

Loyal  S.  Dixon 

DONNACONA  SALES  CORPORATION 
Roosevelt 

James  Arklay 

DOW  JONES  k  CO.,  INC. 

Waldorf-Astoria  « 

Bernard  Kilgore  Raymond  Evans 

Robert  Feemster  Frank  McGowan 

Theodore  Callis  George  Krakora 

Gilbert  T,  Hodges 

THE  EASTERN  COLOR  PRINTING  COM- 
PANY 

Waldorf-.Astoria 

Wm.  B.  Pape  James  H.  Darcey 

Harold  A.  Moore 

EASTERN  NEWSPAPER  SUPPLY  INC. 

Edgar  .A.  Mills,  Jr.  Irving  J.  Carter 

EDITOR  4  PUBLISHER 
1700  Times  Tower— Tel.  BRyant  9-3052 
Convention  Headquarters 
South  End,  Astor  Ellery 
,  Tel.  Eldorado  5-3000 
■^“““Wright  Brown  Charles  T.  Stuart 
Editorial  Department 
Robert  U.  Brown  James  Collings 

Jerome  H.  Walker  Ray  Erwin 

Robert  McIntyre  Jane  VRMaster 

Erwin  Knoll  J,  B.  Keeney 

Advertising  Department 
Laney  Henry  Thiele 

0.  B.  Haulenbeek  Harry  MuUinix 

B.  L.  Chapman 
Cumulation  Department 

R®"^P.Joy  John  Johnson 


ARTHUR  H.  GAEBEL,  INC. 

Michael  Clarke  .Arthur  H.  Gaebel 

GENERAL  PRATE  MAKERS  SUPPLY  CO. 
John  Topercer  Walter  Kulak 

Edward  Clark  Wesley  Puicci 

Ted  Higgs  Albert  R.  Kreck 

GLIDDEN  TYPE  METAL—  METALS  RE¬ 
FINING  CO.  DIV. 

J.  H.  Smith 

GOSS  PRINTING  PRESS  CO.MPANY,  THE 
Waldorf-Astoria  and  Ambassador 
R.  C.  Corlett  H.  V.  Henry 

C.  S.  Reilly  F.  A.  Kopp 

E.  Q.  Morrison  R.  B.  Patch 

D.  B.  Baar  W.  C.  Pratt 

W.  T.  Goss  F.  A.  White 

W.  H.  Granger  L.  D.  Wright 

H.  E.  Hanson  E.  J.  Yagow 

E.  Sieas 

GREAT  NORTHERN  PAPER  COMPANY 
Barclay 


A.  R.  Caspar 
F.  W.  Mears 
John  A.  Sayre 
Robert  A.  Haak 
Charles  M.  Sbeafe 


A.  J.  Gardner 
M.  A.  Meyers 
Howard  W  Ulets,  Jr. 
James  A.  Bassett 
David  I.  Turnbull 


GREATER  BUFFALO  PRESS,  INC. 
Waldorf-Astoria 

J.  W.  Koessler  O.  L.  Hershiser 

Robert  P.  Lalor 

JOHN  GRIFFITHS  CO.,  INC, 

John  Griffiths  John  Vogel 

Frederick  R.  Griffiths 

HARDALE  SYNDICATE 
Waldorf-Astoria 

PhiUp  L,  Meyer  Norris  Harknees 

WILLIAM  C.  HERRICK  INK  CO,  INC. 
John  J.  Fields,  3rd  M.  C.  Pintard 
P.  O.  Roberts  Les  D.  Pollock 

Thomas  F.  Long  J.  C.  Menke 

Charles  T,  Schulti  Warren  J.  Huss 

Harry  L.  Leyland 

R.  HOE  4  CO,  INC. 


Waldorf-Astoria 
J.  L.  Auer 
A.  Dressel 

F.  W.  SchneU 

G.  H.  Higgins 
W.  C.  Cooper 
W.  Dombrow 
J.  E.  MefRorty 


0.  L.  Crain 

E.  W.  Petty 
R.  A,  Crain 
G.  E.  Devyr 

F.  Gebhard 
W.  J.  Murphy 
R.  A.  Willoughby 

L.  Kohl 


J.  M.  HUBER  CORPORATION 
Lexington 

C.  D.  Adkins  W.  J.  Carey 

J.  S.  Hart 

HUEBNER  LABORATORIES 
Union  League  Club 

Wm,  C.  Huebner 

IMPERIAL  TYPE  METAL  COMPANY 
Waldorf-Astoria 


Andrew  H.  Amitrano 
A.  R.  McWilliams 
Charles  Olton 
William  C.  Otter 


Ro'tiert  A.  Penney 
W  illiam  A.  Penney 
Clarence  Seaman 
Grant  F.  Wilber 


INTERNATIONAL  PRESS  ALLIANCE 
Miriam  Stuart 

INTERNATIONAL  PRINTING  INK 
Waldorf-.Astoria 

T.  .A.  Ryan  Dale  Welsh 

Walter  J.  Cassidy 

INTERTYPE  CORPORATION 
Waldorf-Astoria 

Neal  Dow  Becker  Milton  J.  Durand 
•Alden  T.  Mann,  Jr,  Ray  B.  IRigle 
Charles  J.  Stupka  Ebner  H.  nwtetler 

Howard  H.  Moad  T.  A.  MacEIwee 

J.  W.  Schuh  Thomas  Martin 


THE  JAMPOL  COMPANY,  INC. 
Waldorf-Astoria 

Howard  M.  Jampol  Herbert  E.  Daniels 
Karl  J.  Herminghausen  Fred  Casabona 

CHARLES  ENEU  JOHNSON  CO,  INC. 
Waldorf-Astoria 

Fred  A.  Travalena,  Sr.  Henry  S.  Hamilton 
Fred  A.  Travalena,  Jr.  L.  T.  Herkness,  Jr. 
Elmer  Smith 

KING  FE.ATURES  SYNDICATE 
Waldorf-Astoria 

Frank  J.  Nieht  Ray  K.  Rogers 

I.  F.  Alofsin  John  J.  Crowley 

B.  F.  Behrman  Furman  O.  Run 

Jaqk  R.  Homady  C.  R.  (Duke)  Richai 

C.  E.  Rabinow  Wilbur  L.  Hansen 

Lloyd  Hagan  George  Haslam 

Alfred  H.  .Alofsin  Arthur  Poppenberg 


Frank  J.  Nieht  Ray  K.  Rogers 

I.  F.  Alofsin  John  J.  Crowley 

B.  F.  Behrman  Furman  O.  Run 

Jaqk  R.  Homady  C.  R.  (Duke)  Richardson 

C.  E.  Rabinow  Wilbur  L.  Hansen 

Lloyd  Hagan  George  Haslam 

Alfred  H.  .Alofsin  Arthur  Poppenberg 

Harold  Schneider 

THE  KOHLER  SYSTEM  COMPANY 
Waldorf-Astoria 

Franklin  W.  Kohler 

KUHN-YEWDALL  4  LAY.MAN 
Waldorf-Astoria 

C.  Yewdall  W.M.  Layman 

LANSTON  MONOTYPE  .MACHINE  COM¬ 
PANY 

Waldorf-Astoria 

Jos.  P.  Quigley  Chas.  F.  Smith 

Wm.  J,  Howe 

I EDGER  SYNDICATE,  THE 
George  F,  Kearney  Plasa 

Frank  Jay  Markey  Bedford 

Florence  A.  Meyers  Waldorf-Astoria 

Harry  F.  McCoid  Waldorf-Astoria 

James  H.  Judd  Waldorf-Astoria 


.METROPOLITAN  SUNDAY  NEWSPAPERS 
INC. 

W.  E.  Hosac  Harry  Corash 

Lyman  Worthington  Howard  McCandless 
Everett  Stone  Julian  Cargill 

Sam  Poole 

THE  WALTER  W.  MEZO  COMPANY 
Waldorf-Astoria 

Walter  W.  Meio 

MINNESOTA  AND  ONTARIO  PAPER  COM¬ 
PANY 

Berkshire — WaMorf-Asiona 
Robert  Faegre  W,  J,  Hilvers 

MONTMbRENCY  PAPER  CO,  INC. 

Barclay 

T.  R.  Kenny  D.  W.M.  Smith 

GEO.  H.  MORRILL  CO.  Division  Sun  Chemical 
Corp. 

Waldorf-Astoria 

Ralph  C.  Persons  E.  W.  Jones 

Wm.  G.  Forster  L.  R.  Shupe 

C.  A.  Brattstrom  A.  H.  Miller 

A.  H.  Solbe^ 


NEA  SERVICE.  INC. 
Waldorf-Astoria 
Fred  b.  Ferguson 
Herbert  W.  Walker 
Meade  Monroe 
Frederiek  H.  Kury 
William  Borglund 
Boyd  Lewis 
Hai^  Cohen 
Harold  Blumenfeld 
Earl  Anderson 


INTERNATIONAL  COLOR  PRINTI 
COMPANY 
Waldorf  Astoria 

Joseph  J.  Gorman  Thomas  P.  Brennan 

John  W.  Booth 

INTERNATIONAL  NEWS  PHOTOS 


Waldorf  Astoria 
Frank  J.  Nieht 
Seymour  Berkson 
I.  F.  AloMn 
Saul  Flaum 

B.  F.  Behrman 
Jack  R.  Homady 

C.  E.  Rabinow 
Lloyd  Hagan 


Alfred  H.  Alofsin 
Ray  K.  Rogers 
John  J.  Crowley 
Furman  O.  Ruff 
C.  R.  (Duke)  Richardson 
Wilbur  L.  Hansen 
George  Haslam 
Arthur  Poppenberg 


INTERNATIONAL  NEWS  SERVICE 
Waldorf  Astoria 


Classified  D^rtment 

Evelyn  Kolojay 


fAIROTiLD  CAMERA  AND  INSTRUMENT 
CORPORATION 

A.  mrrison  Cornelius  O’Brien 

Ellis.  Jr.  Robert  McPherson 

nr  n  Chandler  Abbott 

JJ'C.wuglass  Milton  Johnson 

n‘  'Jsmpshire  James  Donovan 

t.  E.  Hughes,  Jr.  George  Arnold 

S.OJ’ARD  flint  ink  COMPANY 
Wsldorf*.\8tonn 

FUnt  Alan  A.  McNab 

Wxar  B.  FUnt  Everett  L.  Mills 

Robert  H.  Hint 


Frank  J.  Nkht 
Seymour  Berkson 
I.  F.  Alofsin 

B.  F.  Behrman 
Jack  R.  Homady 

C.  E.  Rabinow 
Lloyd  Hagan 
Alfred  H.  Alofsin 


Waldorf-Astoria 
E.  Li.  Crooker 
E.  R.  Wheatly 

I.  H.  Peck 

C.  C.  Carpenter 
R.  B.  Lewis 

J.  W.  Vermont 


H.  F.  Yeakel 
L.  C.  Barton 
T.  E.  ReiUy 

I, E.  Mansfield 

L.  E.  Mansfield,  Jr. 
F.  S.  Myers 


LINOTYPE  PARTS  COMPANY.  INC. 

Emil  Bendow 

LORENZ  PRINTING  MACHINE  CO.,  INC. 
Louis  Lorens  Walter  L.  Lorens 

Arthur  M.  Lorens  Irwin  Zimmerman 

LUDLOW  TYPOGRAPH  COMPANY 
Waldorf-.Vstoria 

.\rthur  H.  Hedly  Robert  W.  Buckley 

PhiUp  P.  Merrill  Thomas  E.  DePoy 

John  O.  King  James  A.  Westhaver 

McCLURE  NEWSPAPER  SYNDICATE 
Waldorf-Astoria 

James  L.  Lenahan  Hen^O.  Nimis 

Margaret  F.  Lenahan  WilUam  J.  O'Connell 

Elmer  Roessner 

J.  THOMAS  McHUGH  CO. 

J.  Thomas  McHugh 

THE  McNAUGHT  SYNDICATE,  INC. 

Chas.  V.  McAdam  V.  V.  McNitt 

Peter  Boggs  Frank  J.  Murphy 


Ray  K.  Rogers 
John  J.  Crowley 
Furman  O.  Ruff 
C.  R.  (Duke)  Richardson 
Wilbur  L.  Hansen 
George  Haslam 
Arthur  Poppenberg 
Robert  H.  Reid 


INTERNA’nONAL  PAPER  SALES  COM¬ 
PANY,  INC. 


Ned  MUls 
Leon  Herman 
Richard  Johnson 
Loo  Royce 
Jim  Herman 
Sherman  Montrose 
Tom  Ladwig 
EU  Minton 
Jack  Gamble 


Chas.  V.  McAdam  V.  V.  McNitt 
Peter  Boggs  Frank  J.  Murphy 

Mildred  M.  Bellah  MUford  L.  Marcus 

ebas.  V.  McAdam,  Jr.  Frank  J.  Markey 

DOLLIE  SULLIVAN  MacGREGOR 
DolUe  Sullivan  MacGregor 

MADDEN,  REEVE  ANGEL  4  CO,  INC. 
Park  Lane 

F.  M.  Jepson  L.  C.  F,  Rain 

C.  E.  Fhinder 


MATRIX  CONTRAST  CORPORATION 
Waldorf-.Vstoria 

Lon.  S.  Landers  Arthur  D.  McClary 

CUfford  Yewdall  WiUiam  Neylon 

Gerald  W.  Hunter  WiUis  C.  Hunter 

Jack  Paris 

MEDIA  RECORDS,  INC. 

John  Halpin  Len  CoUins 

MERGENTHALER  LINOTYPE  COMPANY 
Belmont  Plata 

F,  B.  Asdel  B.  W.  Patterson 

C.  Borntraeger  K.  E.  Ponath 

E.  R.  Leach  J.  F.  Schuman 

MERSEY  PAPER  COMP.ANY  LIMITED 
Waldorf-.Astoria 

J.  H.  S.  MacDonald  M.  W.  Russell 


NEWSPAPER  PROMOTION  ASSOCIATES 
Frank  J.  Marks 

NEW  ENGLAND  FIBRE  BLANKET  CO. 
Francis  Grenier  Wm.  M.  Naeder 

Edward  W.  Gordon 

NEW  YORK  HERALD  TRIBUNE  NEWS 
SERVICE 
Waldorf-Astoria 

Willet  Weeks  Keith  Spalding 

John  O.  Meams  John  Dema 

NEW  YORK  HERALD  TRIBUNE  SYNDI¬ 
CATE 

Waldorf-Astoria 

Willet  Weeks  Alfred  GiUespie 

John  Dema  Robert  D.  Sloane 

Keith  Spalding 

NILES  4  NELSON,  INC. 

Leo  C.  Doran  Eugene  F.  Smith 

WilUam  P.  Monahan  Joseph  J.  Strickland 

James  H.  Clancy  Edward  T.  Niles 

NORTH  AMERICAN  NEWSPAPER  ALLI¬ 
ANCE 

Waldorf-Astoria 

John  N.  Wheeler  Joseph  B.  AgneUi 

Henry  M.  Snevily  Louu  P.  DiPalma 

Ernest  Cuneo  Andre  F.  L'Eveque 

John  F.  C.  Bryce  Ray  A.  Barnes 


OVERSEAS  NEWS  AGENCY 

H.  R.  Wishengrad  Landrum  Bolling 

PARADE  PUBLICATIONS,  INC. 

.Ambassador 

Arthur  H.  Motley  Theodore  J.  Stuls 

N.  Boyd  Brodhead  E.  H,  Kimball 

Walter  I.  Tenney  Richard  W .  Winn 

PEERLESS  PRIN’HNG  INK  COMPANY 
Commodore 

Albert  fl.  Gere  Gordon  E.  Cook 

PERKINS^IOODWIN  CO. 

Louis  Calder,  Jr.  Canadian  Club 

Edward  MeSweeney 

Louis  Calder  Waldorf-Astoria 

L.  O.  Sehenck  Barclay 

David  Edwards  Canadian  Club 

POLLARD-ALLING  MFG.  CO. 

Chas.  R.  Ketehum 

POST-HALL  SYNDICATE,  INC. 

Robert  M.  Hall  Helen  Staunton 

Glenn  Adeox  Ken  Hall 

Ira  Emericfa  Joseph  McGraw 

PRESS  ALUANCE 

Miriam  Stuart 

PRESS  FEATURES.  INC. 

H.  R.  Wishengrad 

PRICE  BROTHERS  SALES  CORPORATION 
Waldorf-Astoria 

E.  D.  PoweU  R.  H.  Price 

C.  J.  Naylor  O.  E.  Brown 
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Vandenberg's  CONVENTION  DIRECTORY — Contd.  Seven  Newsmen 


Newspaper 
Work  Recalled 


KECORDAK  CORPORATION 
Frank  L.  Hilton,  Jr.  Runell  R.  Diehl 
Frank  N.  Gundefaon  Grant  B.  Stetson 


TELETYPESETTER  CORPORATION 
Belmont  Plan 

Daniel  F.  Smith 


In  Korea  Race 


Senator  Arthur  Hendrick  Van- 
denberg,  whose  loss  as  a  leader  of 
American  bi-partisan  foreign 
policy  was 
mourned  this 
week,  had 
switched  over  in 
later  life  from 
his  earlier  isola¬ 
tionist  beliefs. 

Henry  Cabot 
Lodge  had  used 
a  Vandenberg 
editorial  from 
the  Grand  Rap- 

ing  conclusion  of  his  argument 
opposing  ratification  of  the 
League  of  Nations  treaty. 

Senator  Vandenberg,  who  died 
Wednesday  after  a  two-year  ill¬ 
ness,  told  the  American  Society 
of  Newspaper  Editors,  of  which 
he  was  a  charter  member  in  1946 
that  he  had  undergone  another 
change  in  outlook.  If  he  ever 
returned  to  the  profession,  he 
said,  “I  shall  be  a  far  more  toler¬ 
ant  editor  than  I  was  before.  1 
have  learned  the  hard  way  that 
it  is  easier  to  be  critical  than  to 
be  correct.  If  I  ever  do  become 
one  (again),  I  can  assure  you  of 
one  thing:  I  shall  be  very  careful 
what  columnists  I  hire.” 

Senator  Vandenberg  found  out 
early  that  newspaper  work  suited 
his  tastes.  Unable  to  finish  Uni¬ 
versity  of  Michigan  Law  School 
due  to  family  finances,  be  became 
a  reporter  for  the  GranrJ  Rapids 
Herald.  A  more  lucrative  post  in 
the  advertising  department  of 
Collier’s  magazine  took  him  away 
from  the  paper — ^but  only  for  a 
year.  He  returned  to  his  report¬ 
er’s  job,  at  one-third  the  Collier’s 
salary,  to  cover  City  Hall. 

Just  22  when  U.  S.  Senator 
William  Alden  Smith  purchased 
the  paper,  young  Vandenberg, 
who  had  saved  a  little  money 
from  his  $25  a  week  salary  and 
was  able  to  borrow  some  more, 
bought  stock  in  the  Herald.  He 
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THIS  WEEK  MAGAZINE 
Waldorf-Astoria 

Raymond  Gilleaudeau  John  C.  Sterlinc 
Tom  Cathcart 


Death  and  Win 


ROCHESTER  COLOR  PRINTING  CO. 
Statler 

Wm.  W.  Oliver 


TRANS-LUX  NEWS  SIGN  CORP. 
Waldorf-.Astoria 

Bert  W,  Roth 


H.  B.  ROUSE  AND  COMPANY 
Frank  J.  Stephan  Harry  W.  Knoll 
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UNITED  AMERIC.AN  METALS  CORP. 
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WALTER  SCOTT  4  CO.,  INC. 
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David  J.  Scott 
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Pelham  C.  Wilmcrding 
Earl  Britton 
Edward  G.  Ahearn 
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UNITED  FEATURE  SYNDICATE,  INC. 
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Harry  Gilburt  James  P.  Patton 
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C.  G.  Shannon  J.  J.  Devine 

D.  E.  Moran 


BEN  SHULMAN  ASSOCIATES,  INC. 
Waldorf-Astoria  Suite  579-81 
Ben  Shulman  Wesley  Dammes 

Gordon  F'.  Elrod  Jack  Shulman 


Hugh  Baillie 
Jack  Bisco 
Earl  J.  Johnson 
Joseph  L.  Jones 
Lee  Keller 
Carl  B.  Molander 
Harry  Ferguson 


Fred  A.  McCabe 
Mims  Thomation 
G.  Ross  Downing 
Stanley  Whitaker 
S. E.  Steeves 
John  Sehon 
P.  Miner 


SOUTHERN  COLORPRINT  CORPORATION 

Waldorf-Astoria  4  Roosevelt 

Raymond  B.  Bottom  Robert  B.  Smith 


WOLF  AND  CO. 

Waldorf-Astoria 

Joseph  G.  Terrj-  M.  C.  Hotchkiss 

0.  V.  Wallin  D.  L.  Davis 

George  D.  Wolf,  Jr. 


SOUTHLAND  PAPER  MILLS.  INC. 
Barclay 

R.  W.  Wortham,  Jr. 


WOOD  FLONG  CORPORATION 
Waldorf-Astoria 

Thornton  Hall  C.  A.  Puget 

W.  M.  Clark,  Jr. 


SPRUCE  FALLS  POWER  4  PAPER  COM¬ 
PANY.  LTD. 

Waldorf-Astoria 

C.  H.  Sage  R.  J.  .\ppert 


WOOD  NEWSPAPER  MACHINERY  COR¬ 
PORATION 


STAR  NEWSPAPER  SERVICE 
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Fred  Hotson 


Waldorf-Astoria 

O.  C.  Roesen 
I.  Toirbe’e 
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C.  S.  Caffrey 
G.  R.  Steele 
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E.  T.  SULLEBARGER  CO. 
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WORLD  COLOR  PRINTING  CO.MPANY 
Waldorf-Astoria 

Robert  S.  Grable 


thereupon  held  out  for  the  posts 
of  editor  and  general  manager. 
Senator  Smith  admired  his  initia¬ 
tive,  gave  him  the  jobs  over  the 
heads  of  oldtimers.  The  paper 
was  in  poor  condition  at  that  time 
— 'but  the  young  editor  put  it  on 
its  feet  by  dint  of  hard  work  sell¬ 
ing  advertising  as  well  as  writing 
editorials. 

In  1919  he  became  president  of 
Herald  Publishing  Co. 

He  helped  in  forming  Feder¬ 
ated  Publications,  Inc.  He  retired 
voluntarily  from  the  trusteeship  in 
1930. 


TOO  LATE  FOR  CLASSIFICATION 
Brownsville  (Tex.)  Herald 
L.  E.  Owens — Waldorf-.Asloria 


Honolulu  (Hawaii)  Star-Bulletin 
Riley  H.  Allen — Waldorf-Astoria 


Los  Angeles  (Calif.)  News 
Robert  L.  Smith — Chatham 
Charles  E.  Arnn — Chatham 


Monmouth  (Ill.)  Review-Atlas 
Victor  Moffet — c/o  E.  D.  Powell,  2 
Midland  Gardens.  Bronxville 
Mrs.  Victor  Moffet — c/o  E.  D.  Powell. 
2  Midland  Gardens.  Bronxille 


Seven  corre^ndents  in  North 
Korea  this  week  formed  an  un¬ 
official  patrol  to  reach  Hwachon 
Reservoir  dam  two  days  before 
it  was  captured  by  un  units. 
Getting  to  the  dam  was  a  cinch. 
It  was  when  they  tried  to  get 
back  that  they  came  within  inch¬ 
es  of  paying  for  the  venture  with 
their  lives. 

Three  of  the  newsmen  were 
civilians:  Gene  Symonds,  United 
Press;  Tom  Bradshaw,  Associated 
Press;  and  Ray  Steinberg,  Inter¬ 
national  News  Service.  The  other 
four  were  U.  S.  military  combat 
correspondents:  Pfc.  Eugene  F. 
Suarez,  Tucson,  Ariz.;  Sgt.  Thom¬ 
as  Flanagan,  Poughkeepsie,  N. 
Y.;  Cpl.  Frank  Creasy,  Kingsport. 
Tenn.;  and  Cpl.  Ernest  F.  Scinto, 
Bridgeport,  Conn. 

‘All  A  Big  Mistake’ 

According  to  Gene  Symonds. 
■‘It  was  all  a  big  mistake.”  The 
seven  newsmen  set  out  for  the 
dam  under  the  impression  that 
a  ridge  near  the  dam  had  been 
secured;  that  un  troops  would 
cross  the  dam  that  morning. 

‘‘The  first  part  of  the  informa¬ 
tion  was  correct,”  writes  Sy¬ 
monds.  ‘‘But  as  for  the  un  cross¬ 
ing  of  the  dam  itself,  ours  was 
the  only  party  that  got  anywhere 
close  to  doing  that.” 

The  patrol  of  newsmen  reached 
the  dam;  were  pinned  down  by 
Chinese  rifle  and  machine  gun  fire 
for  more  than  an  hour.  They  finally 
made  a  break  for  it,  sprinting  at 
one  time  for  75  yards  through  a 
narrow  mountain  path  with  ‘‘bul¬ 
lets  stinging  the  air  and  ground 
around  us.” 

Once  back  at  press  headquar¬ 
ters  Symonds  said  of  the  patrol’s 
miraculous  return,  ‘‘Whoever  or 
whatever  it  is  that  looks  after 
newspapermen  was  in  there  pitch¬ 
ing  today.” 


#bituar)> 


CALIFORNIA  WEEKLY— FOR  SALE 


$25,000.00 


Located  in  the  most  beautiful  section  of  the  State  of  California.  This 
weekly  is  profitable  for  an  owner-operator  and  is  priced  for  a  quick 
sale.  Ideally  located  for  ea.sy  living — an  excellent  place  to  have  a 
home  plus  profitable  weekly  and  a  job  shop.  Growth  possibilities. 
Reasonable  down  payment  and  balance  out  over  agreeable  period  of 
time. 


Daniel  Small,  31,  textile  editor 
of  the  New  York  Journal  of  Com¬ 
merce  since  1947  and  staff  mem¬ 
ber  for  seven  years,  April  15. 

Stephen  J.  Moloney,  54,  for¬ 
mer  drama  and  sports  editor  of 
the  Salt  Lake  (Utah)  Telegram 
and  former  promotion  manager 
of  the  Salt  Lake  Tribune,  April 
12. 


Contact  the  Nearest  Office  of  the  Exclusive  Representatives 


BLACKBURN-HAMILTON  COMPANY 


NEWSPAPER  AND  RADIO  STATION  BROKERS 


WASHINGTON,  D.  C. 
James  W.  Blackbnrn 
Waghinxton  Bids. 
SterlinK  4311-2 


CHICAGO 
Harold  R.  Murphy 
.T«0  N.  MIrh.  Avr. 
Randolph  6-4550 


SAN  FR.ANCI8CO 
Ray  V.  Hamilton 
235  .Montgomery  8t. 
Exbrook  2-5672 


William  B.  Foley,  78,  retired 
night  editor  of  the  Chicago  Trib¬ 
une.  Evanston,  111.,  April  12.  He 
had  retired  from  the  Tribune  in 
1946  after  being  a  member  of  the 
staff  for  32  years.  His  newspaper 
career  included  jobs  on  Pittsburgh 
(Pa.)  Post,  Lafayette  (Ind.)  Cou¬ 
rier,  old  Chicago  Inter-Ocean  and 
old  Chicago  Examiner. 

James  H.  Keefe,  Sr.,  51,  Chi¬ 


cago  publicity  writer  and  former 
newspaperman,  April  12.  He 
worked  on  newspapers  in  Duluth. 
Minneapolis,  Milwaukee,  Sioui 
City,  Denver  and  Chicago. 

Gottlieb  A.  Hoehn,  86,  for¬ 
mer  editor  and  general  manager 
of  the  old  Arbeiter  Zeitung,  Ger¬ 
man-language  weekly  in  St.  Louis, 
and  its  English  companion,  the 
Labor  News,  April  16. 

J.AMFs  M.  Felker,  47,  on  the 
editorial  staff  of  the  Grand  JutK- 
tion  (Colo.)  Sentinel  and  teaching 
staff  of  the  State  Teachers’  Col¬ 
lege  journalism  staff,  April  H- 


New  York  suburban  daily  has 
opportunities  for  well  train^ 
reliable  salesmen  who  can  write 
copy,  prepare  layout  and  sell 
retail  advertising.  We  prefer 
men  not  presently  subject  to 
military  service.  Write  Box 
X  y  z.  Editor  &  Publisher. 
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ANNOUNCEMENTS 


announcements 


Classified  Section 

A  Country-Wide  Advertising  Exchange 
TO  BUY:  Equipment,  Plants,  Properties 
TO  HIRE:  Qualified  Help  in  all  departments 
TO  SECURE:  Positions  all  departments,  any  state. 
RATE  GUIDE — Consecutive  Insertions. 


PubUcatioiis  for  Sale _ 

DAILY  NEWSPAPER  NEED  INVESTOR — (»ctiTe-iii*cUYe: 

PROPERTIBIS  $6,000-$10,000)  to  eipond.  Non- 

NEW  ENGLAND.  *400,000;  »100,000  competitiTC  news  m»e»»ine  with  local 

jQwn  national  account*.  References  ezcnang- 

wiYOMTNO-  *350.000:  *100.000  down.  ed.  Box  ft29.  Editor  &  Publicher. 


down. 

WlYOMINQ,  *350.000;  *100,000  down. 
NEW  YORK,  *200.000;  half  down. 
PENNSYLVAN1.A.  *165,000;  *50,000 
down. 

NEW  ENGLAND,  *150,000;  *100,000 
down. 

VIRGINIA.  *80,000;  *40,000  down. 
MISSOURI,  *85,000;  *30,000  down. 


Business  Opportunities  Wanted 


YOUNG  executive  “J”  xrad  seekins 
active  interest  in  weekly  or  small 
daily.  Will  invest  10  to  15  thousand 
or  will  consider  iob  leading  to  partner¬ 
ship.  Experienced  in  editorial  and 


WEST  VIRGINIA,  *75,000;  half  down.  |  circulation  promotion,  some  ad  copy 
rPL'ir  A.Q  AOO  I  .  .  .  a  nn  s _ 


SITUATIONS  WANTED 
Insertions  Lino  Rato 

1  S.60 

3  and  over  .40 

Consecutive  insertions  bring  best 
results. 


ALL  OTHER  CL.ASSIFICATIONS 
Insertions  Lino  Rate 

1  $1.00 

2  .90 

4  and  over  .80 

(Lower  26  and  62  week  rates 
obtainable  upon  application). 
Charge  ads  accepted  from  recog¬ 
nized  companies. 


.Advance  Payment  Requested  11  nized  companies. 
ADVERTISING  AGENCIES  charged  at  our  National  Classified  rate 
less  commission.  (Inquire  for  rates.) 

Count  30  units  per  line  (Box  wording  takes  27  units).  No  abbreviations. 
Add  15c  for  Box  service — Replies  mailed  daily.  Box  holders  identities 
hold  in  strictest  confidence. 

Editor  &  Publisher  reserves  the  right  to  edit  all  copy. 

DEADLINE  WEDNESDAY  at  2  P.M. 

(After  Last  Mail) 


TEXAiS,  *45,000. 

ILLINOIS,  *25,000;  *15,000  down. 
Please  detail  professional  experience 
and  financial  competence. 

-MAY  BROTHERS 
Newspaper  Brokers 

_ Binghamton,  N.  Y. _ 

OALIt’ORNIA  NEWSPAPERS  are  in- 
creasing  so  rapidly  you  must  person¬ 
ally  see  the  growth  of  this  state  to 
properly  compare  our  newspapers  with 
those  of  other  states.  .Any  premium 
paid  for  a  California  newspaper  will 


and  layout.  Age  83,  family,  draft- 
exempt.  Box  155,  Lafayette,  Indiana. 


RELIGIOUS  Spotlight  cartoon,  now  in 
its  third  year,  invites  your  considera¬ 
tion.  Free  proofs  to  editors.  MID¬ 
WEST  SYNDICATE,  Box  683. 
Wheaton.  Illinois. 


The  Strategy  of  World  Peace 
Public  Opinion  on  Public  Questions 
Indictment  and  Trial  of  Crimes 


quickly  repaid  by  the  natural  .$2  per  column  per  thousand;  weekly 


ANNOUNCEMENTS 


Newspaper  Brokers _ 


i(ir  We  are  not  as  much  interested  in 
sales  as  in  satisfaction.  Arthur  W. 
Stypes,  625  Market  St.,  San  Francisco 
5.  Calif.  _ _ 


FOR  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  4  ODETT,  Brokers 
P.  0.  Box  627,  San  Fernando.  Calif. 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. _ 


ANNOUNCEMENTS 


Publications  for  Sale 


IN  THE  EAST 

Two  daily  newspapers,  one  of  10. (100 
ABC  in  town  of  35,000,  grossing 


grow-th.  We  have  a  profitable  daily, 
fine  climate,  rapidly  growing  city,  ade¬ 
quate  plant,  *125,000,  *40,000  down. 
.  .  .  Tw-o  exclusive  weeklies,  two 

plants,  two  buildings,  prosperous, 
pleasant  locale,  *110,000,  $33,000 

dow-n.  .  .  .  Profitable  weekly  in  the 
path  of  Bay  area's  rapid  growth,  $35,- 
000,  terms.  .  .  .  Weekly,  ranching  area, 
large  trading  area,  competition,  $25,- 
000,  $15,000  dow-n.  .  .  .  W'eekly,  one 
of  the  best  plants  in  state,  $50,000, 
$15,000  down.  .  .  .  Weekly,  no  plant, 
$3,500  full  price.  .  .  .  Weekly,  vaca¬ 
tion  area,  no  plant.  $6,000,  $2,500 
dow-n.  J.  A.  Snyder,  New-spaper 
Broker,  3570  Frances  Ave.,  Venice. 
EX-7-8744. 


$200,000  and  priced  at  $260,000. 

Other  of  3,600  ABC  in  town  of  10,- 

000,  grossing  $110,000  and  priced  at  1840.  Grossing  $3'7.000.  One  of  the 
$150,000.  Price  for  both  *350,000  on  ■"<>*1  beautiful  residential  towns  and 
suitable  terms.  Two  superb  planU.  ‘^e  wealthiest  agricultural 

Both  in  one  state,  both  absentee  State.  Adjacent 


ow-ned.  Inquirers  please 
telephone,  no  telegraph.  ( 


ualify.  No 
Tered  sepa- 


■aava  awava  w  - - w  •  |  I  Cir  (IIlUlACt  UU  kClCK*«>pil.  rA/lllia 

PROSPEROUS  Iowa.  Nebraska.  6onth  I  "‘‘'f'y  or  „in  one  bundle  MAY 


to  famous  Finger  Lakes  region.  Six 
great  colleges  within  a  hundred  miles 


IHkota  Newspapers.  Herman  Koch, 
2610  Nebraska  St.,  Sioux  City,  Iowa. 


Brothers,  Newspaper  Brokers,  Bing¬ 
hamton,  N.  Y. 


OONPIDENTIAL  INFORMATION]  \vEEkLY  newspi^ic  grossing  over 

90,000  now  for  80,000;  net  for  S 
working  partners  37,000.  3.  R.  Gab- 


seat.  ABC  circulation  1,824.  Repub¬ 
lican.  Two  Linotypes,  two  cylinder 
presses,  two  jobbers  and  all  the  usual 
equipment.  Well  equipped  to  convert 
to  small  dally  or  semi-weekly.  Three 
railroads.  Magnificent  location  on 
mighty  river  and  main  automobile 


CONSCIENTIOUS  SERVICE.  No  deals  j  bert,  8937  Orange,  Riverside,  Oallf.  highways.  Direct  transportation  to 
Mike.  ""BAILBY-KR®IEr  SeS  1  BUSINESS  SERVICE  in_Miami.  Flor-  \ 

Box  '396.  Salina,  Kansas. 


releases;  manuscript  form;  address 
Darrin  Feature  Syndications 
1710  G  St.,  N.  W.,  Washington,  D.  C. 


WASHINGTON  NEWSLETTER  — 
monthly  summary  of  national  affairs, 
regulations  and  trends  for  trade  pa¬ 
pers  —  economical  rate  —  nationally 
known  writer — write  Jim  Brady,  Na¬ 
tional  Press  Club,  Washington,  D,  0. 


Printing  Services 


LONG  established  Suburban  Long 
l.sland  Printing  Plant  can  accommo¬ 
date  one  or  two  small  publications  or 
House  Organs.  Box  7U6,  Editor  &  Pub¬ 
lisher. 


Promotion  Services 


Tailore(d-to-Or(der 
Classified  Campaigns 
At  No  Added  Cost! 

WRITTEN-to-your-order  campaigns  to 
help  yon  with  those  hard  accounts  art 
another  of  the  unusual  featurea  yon 
get  at  no  extra  coat  with  your  sub¬ 
scription  to  Tested  Want  Ad  Selling 
Plans,  the  Want  Ad  Service  that  Makes 
You  More  Money.  If  there’s  no  How¬ 
ard  Parish  client  in  your  city,  writs 
for  free  sample  issue  today. 

HOWARD  PARISH 

Tested  Want  Ad  Selling  Plans 
8th  Floor,  Daily  News  Tower, 
Miami  32.  Fla. 


FOR  81  YEARS  We  have  dealt  In  j  Port  business  trends  plus  a  real  talent 


Ida,  founded  in  1947.  Has  the  con-  New  Yort.  Price 

tinuous  support  of  a  national  special-  ,  ,, 

ized  business  group.  Operator  must  T  Newspaper  Brok-  WEEKLIES — You  need  layouts  to  sell 

have  mature  business  judgment,  ability  — mghamton.  N,  Y. _  ads.  We  offer  monthly  service,  pre- 

to  analyze,  interpret,  forecast  and  re-  CENTRAL  Mid-Sonth  Daily  grossing  pared,  ready  to  sell  layouts.  Sample 
port  business  trends  plus  a  real  talent  *130,000.  Profitable  competitive  posi-  ^ree.  WHte 

for  Direct  Mail  Advertising.  Excel-  f'on  in  excellent  growing  market  avail-  WEST  SHORE  AD  SERVICE 


ized  busin^.7“group“.  “  Operitor*^  must  Newspaper  Brok- 

have  mature  business  judgment,  ability  yrs.  Binghamton.  N.  Y. _ 


nothine  hnt  newsnapers  Nation  wide,  Direct  Mail  Advertising.  Excel-  Mcellent  growing  market  avail- 

H^Msf  taJvice  t^both  buyer  and  jent  opportunity  for  man  possessing  Box  804.  Edi- 

gjjljj.  these  qualifications  who  desires  to  live  tor  &  Publisher, _ 

LEN  PEIg6nER  agency  South  Florida  on  a  more  than  ade-  FOR  QUALIFIED  BUYERS  ONLY 

Box  192  Mt  Pleasant,  Michigan  Selling  price  of  PUBLISHERS  of  a  daily  want  to  sell. 

$35,000  cash,  represents  only  1%  Circulation  over  80.000.  Gross  close 
times  cnirent  annual  gross.  Address  to  one  million  and  three  quarters. 
i^*luiry;  P.  O.  Box  71,  Miami  1,  Flor-  IVell  equipped.  Good  paper  contract. 
_ _ _  Past  growing  area.  Good  proposition 

DAILY  NEWSPAPER  TAnK^l'*  utyu  t  a  saannrtTva 

ESTABLISHED  1900,  unopposed  in  , 

Eastern  inland  industrial  town  of  *^58  Melrose  Ave,,  Log  Angeles  29,  Cal. 

PuhHc«tioiM--Wante«l 

of  34%  ajcftinst  initial  investment  or  — 

down-payment;  or  a  net  of  15%  HAVE  CLIENT,  well  qualified,  wants 
against  whole  price.  Down  payment  small  daily.  $75,000  cash,  plenty  of 
required  $50,000.  Suitable  terms  on  backing.  Must  have  good  earnings, 
balance.  Five-machine  plant,  fully  progressive  community.  Replies  eon. 
staffed.  Circulation  4,000.  MAY  fidential.  Hunt  4  Carson,  333  N. 


DAIUES  OR  WEEKLIES 
Ray  E.  Mohler  4  Associates 
312  Boston  Bldg.,  Denver,  Colo. 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes.  KRTART 

A.  S.  VAN  BENTHUYSEN  Eastern 

446  Ocean  Avenue,  Brooklyn,  N.  Y.  12  000 
- - - ; -  of '34% 

■per  Coonaelof*  down-pa 

ILIANS  negotiated,  tax  appraisals,  required 
isles,  advertising  rate-making,  person—  balance, 
nel  procurement.  public  relations  staffed 
counsel.  PUBLISHERS  SERVICE,  BROS.' 
P.  0.  Box  3132,  Greensboro,  N.  C. 


free.  Write 

WEST  SHORE  AD  SERVICE 
Lake  Pulaski  Buffalo,  Minnesota 


MEDIA  SALES  PROMOTION:  Re¬ 
searcher,  planner,  writer  of  analyses, 
sales  presentations,  letters.  IDEAS 
for  space  salesman.  William  Robins. 
346-A  State  Street,  Brooklyn,  N.  Y. 


DAILY  NEWSPAPER 


12.000.  grossing  $125,000  with  a  net 
of  34%  against  initial  investment  or 
down-payment;  or  a  net  of  15%  HAVE  C 
against  whole  price.  Down  payment  small  da 
required  $50,000.  Suitable  terms  on  backing, 
balance.  Five-machine  plant,  fully  progresai 
staffed.  Circulation  4,000.  MAY  fidential. 
BROS.,  Newspaper  Brokers,  Bingham-  Michigan 
ton.  New  York. 


_ ^Public  Appraisab _ 


A  RADAR  APPRAISAL  will  establish 
the  value  of  your  newspaper  property 
on  today's  market,  fix  a  fair  asking 


Michigan  Avenue.  Chicago  1.  Illinois 


ADVERTISING  AGENCY  Executive. 
FOR  IMMEDIATE  SALE:  Weekly  |  newspaper  publisher,  will  pur- 

newspaper  in  rich  market  in  midwest.  S" V*  well-ent^nched  weekly  or  small 


Gross  *82.000  ye 
ited.  Considerabl 


early.  Future  unlim-  ^**'7-  Up  to  *50.000  cash  down  pay-  ment. 
lie  cash  required.  No  M“st  stand  rigid  investigation.  Ci 


curiosity  seekers.  Address  Box  604, 


price  and  define  borrowing  limit.  Fee  Editor  4  Publisher 
50c  per  $1,000  of  last  year’s  gross  in-  STATE  MAGAZIN 
uTv’  servi'®-  Send  for  blank.  1949.  Eastern  indn 

may  BROS.,  Newspaper  Appraisers,  — ' —  nnn  .. 

Binghamton,  N.  Y. 


References  exi-hanged.  No  brokers. 
Box  838,  Editor  4  Publisher. 


E.  P.  WALLMAN  AND  COMPANY 
Printing  Machinery 
Bought  and  Sold 
Erecting  and  Rebuilding 
975  North  Church  Street 
Rockford  IHiaeU 


CROSS  FILES 

NEWSPAPER  presses  dismantled  aad 
erected.  Anywhere  in  United  States  or 
Canada.  Specialising  in  Duplex  equlf- 


(jail — Walter  E.  Hamlin — ^Wrlte 
211  Marion  Bldg.,  Cleveland  18,  Ohio 
OHerry  l-8305^YEUowstone  3-444* 


Publications  for  Sale 


FI.NE  CAUFORNIA  WEEKLY 
,  “  .plsnt  and  building.  Also  out¬ 
standing  semi-weekly  with  complete 
plant.  Not  bargains  but  rare  oppor¬ 
tunities  for  well-financed,  capable  pub¬ 
lishers. 

RAY  CAMPBFXL 

4101  W.  3rd  St.,  Los  Angeles,  Calif. 


STATE  MAGAZINE,  established  in 
1949.  Eastern  industrial  state.  Money 
maker.  $15,000,  terms  or  will  lease 
to  right  party.  Box  717,  Editor  and 
Publisher. 


CAROLINA  weekly,  unopposed  in 
beautiful  town  of  3,315,  near  coast. 
Net  $5,500  in  1950.  No  shop.  *6,000, 
Box  832.  Editor  4  Publisher. 

A  $150,000  PROPERTY 
for  *60.000  down  payment  in  fastest 
expanding  area. 

.T.  R.  GABBERT 
3937  Orange,  Riverside.  C’al. 


NOTICE  TO  CLASSIFIED  ADVERTISERS 

Deadline  for  A.N.PA.  Convention  issue  dated  April  28th  (includes 
bulldog  edition  distributed  at  the  Convention  on  April  25th)  is  Tuesday, 
April  24th  at  5  P.  M. 

(Ads  in  bulldog  edition  and  28th  editions  are  charged  for  one  time  only). 
MTIITE  —  WURE  —  PHONE 

EDITOR  4  PUBLISHER  CLASSIFIED  DEPT. 

Times  Tower,  New  York  18,  New  York 
Phone:  BRyant  9-0352 


editor  fi,  PUBLISHER  lor  April  21,  1951 


if 


ANNOUNCEMENTS 


Press  Enginetrs 


.  .  LOYAL  S.  DIXON  CO. 

KBWSPAPER  PRESS  ERECTORS 


DiamantlinK — Moving — Ereetinf 
Newspaper  Conveyor  Installations 
Service  Nationwide 
738  N.  Victory  Blvd.,  Burbank,  Oalif 


MACHINISTS — Dismantling,  moving, 
assembling,  entire  newspaper  plants. 
Re^irs,  maintenance,  service  nation- 

LORENZ  PRINTING 
MACHINE  CO.,  INC. 

3628 — 31  St.,  Long  Island  City  1,  N.T 
STillweU  6-0008-00M 


MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat-Bed  Experts 

Wa  will  move,  erect  or  repair  presses 
ANYWHERE 

28  East  4th  St.,  New  York  8,  N.  T 
Phone:  SPring  7-1740 


MACHINERY  and  SUPPLIES 


Composing  Room 


PUBLISHERS 

INVITED! 


To  discuss  their  mechanical  Equip¬ 
ment  problems.  For  ronYenienoe,  visit 


Suite  No.  579-81 
Waldorf  Astoria 

Beginning  Sunday,  April  22nd 


BEN  SHULMAN  ASSOCIATES 


500  Fifth  Avenue 
New  York  18,  New  York 
Phone:  BRyant  9-1132 


POUR  MODEL  X  Intertype  machines 
— three  of  which  includes:  Gaa  Heat¬ 
ed  Metal  pots,  two  molds,  two  stand¬ 
ard  _90-channel  Intertype  msgaaines. 
C^e  includes:  Gns  Heated  Metal  pots, 
single  mold,  single  90-chsnnel  maga- 
ane.  Motors:  110  volts,  60  cycles, 
single  phase.  No  matrices,  no  metal 
feeders.  Box  723,  Editor  Se  Publisher. 


INTERTYPES 

“0”  Intertypes  112835,  {14869 
with  quadding  attachment. 

O’  Intertypes  17891 — {8239,  8 
mags.,  gas  or  electric  pot. 

08SM  f7867,  electric  pot. 

LINOTYPES 

Models  5,  8,  14. 

450  Goss  Mat  ^ller 
721D  Goss  Shaver 
NORTHERN  MACHINE  WORKS 
823-29  N.  4th  St..  Philadelphia  6.  Pa. 


MACHINERY  and  SUPPLIES 


Composing  Room 


FOR  SALE:  Three  Type-O-Writers. 
Have  only  been  slightly  used.  Excel¬ 
lent  condition.  Box  No.  808,  Editor  & 
Publisher. 


Mail  Room 


FOR  SALE:  Model  300  straight  line 
vacuum  feed,  Cheshire  mailing  machine 
and  18'  conveyor,  complete  with  elec¬ 
trical  equipment.  New.  $11,000, 
f.o.b.  Dallas.  P.  O.  Box  688,  Dallas, 
Texas. 


WHY  PAY  MORE?  Materials  are  get¬ 
ting  scarce,  but  we  can  still  give  yon 
immediate  delivery  on  L  &  B  Heavy 
Duty  Newspaper  Turtles  in  any  quan¬ 
tity.  Oast  iron  machined  top,  tubular 
steel  legs  with  rigid  “X”  cross  brace. 
Height  you  specify  with  half  inch  ad¬ 
justment  up  or  down.  With  4-inch 
cast  iron  wheels  in  ball  bearing  swivel 
fork,  $68.50.  Same  wheel  and  fork, 
but  with  Durex  wheel  bearing,  $71.60. 
With  5-inch  Darnell  steel  wheel  in 
ball  bearing,  swivel  steel  fork,  $76.50; 
with  5-inch  Darnell  rubber  wheel  in 
ball  bearing,  swivel  steel  fork.  $79.50 
All  prices  F.O.B.  Shipped  fully  as¬ 
sembled  and  crated.  Satisfied  cus¬ 
tomers  in  practically  every  state  in 
j  80%  of  North  Carolina 

dailies  are  using  L  &  B  Turtles.  Write 
for  literature  or  oAler  direct  from  Ad. 

L.  &  B.  SALES  COMPANY 
113  West  Market  Street 
Elkin,  North  Carolina 


FOR  SALE:  Late  Model  8  Linotypes, 
Model  21  Display  Linotype  with  28 
split  magazines.  Model  C  and  CSM 
Intert^es.  Immediate  delivery.  Print 
craft  Representatives,  277  Broadway 
New  York  7,  New  York. 
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Newsprint 


We 

May  Not  Have 
All  the  Answers 
To  Your 

Newsprint  Problems 


BUT 

NEWSPRINT 

IS 

OUR  BUSINESS! 


Look  Us  Up  at  Our  Suite 
at  the 

WALDORF  — 


DURING  THE  CONVENTION 


From  Monday,  April  23, 
Through  Friday,  April  27,  1951. 


ALFRED  HORN 


CANADIAN  NEWSPRINT 
SUPPLY  CO. 

18  E.  41  St.,  New  York,  N.  Y. 


PHONE  OREGON  9-3870 


9 


FOR  ALL  PUBLISHERS 

WHO  need  more  newsprint. 


HORN  (USA)  CORP. 

60  E.  42  St.,  New  York  17.  N.  Y. 
Phone  MUrray  Hill  2-6755 


MACHINERY  and  SUPPLIES 


Newsprint 


STANDARD  NEWSPRINT.  Rolls— 
sheets.  All  sizes.  All  types  printing 
papers.  Box  158,  Editor  i  Publisher. 


PROM  APRIL  23-26  You’ll  find  ns  at 
our  Suite  at  the  HOTEL  BARCLAY, 
48th  St.  opposite  the  Waldorf. 


BE  sure  to  visit  us  —  the  least  we 
promise  to  do  is  make  yon  feel  better. 


AMERICAN  and  CANADIAN  NEWS¬ 
PRINT  rolls.  All  sizes  supplied.  Ship¬ 
ments  directly  from  mill.  Bookings 
accepted  for  prompt  and  long  term 
shipments.  Domestic  and  export.  We 
deliver  newsprint,  not  promises.  Box 
632.  Editor  A  Publisher. 


AVAILABLE  newsprint,  all  sizes.  S.  B, 
Behrens.  115  Onderdonk  Ave.,  Brook- 
Wn,  N.  Y.  Phone:  Evergreen  6-0505. 
One  of  New  York’s  largest  converters 
of  newsprint. _ 


100  TONS 

OF  standard  finish  33  in.,  34  in.  diam¬ 
eter  rolls  needed  this  year.  Reply 
Box  612.  Editor  A  Publisher. _ 


CANADIAN  Newsprint,  original  mill 
shipment,  any  size  rolls,  carload  lots 
at  attractive  prices.  May  shipment 
and  continuous  bookings.  Inquiries 
invited.  Canadian  Newsprint  Supply 
Co.,  Alfred  Horn,  18  East  41  Street, 
New  York.  N.  Y.  Tel:  ORegon  9-8870. 


Photo-Engraving  Equipment 


PHOTO 

ENGRAVING 

EQUIPMENT 

ZINC  AND  MAGNESIUM 


E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  8t. 

New  York  Chicago 


NEWISPRINT  WANTED,  150  tons, 
33  id -inch  at  reasonable  price  during 
year  1951. 

RODGERS  A  McDONALD 
PUBLISHERS  INC. 

2621  W.  54th  St..  Los  Angeles  43.  Cal. 


NEWSPRINT  WANTED 

ROLLS,  Sheets,  Any  site.  All  type 
Print  Papers.  ALgonqnin  4-8729  M.  T. 


FOR  SALE  desirable  items  newspaper 
and  allied  equipment.  Tomadic  etching 
machine,  Cbemco  etcher,  Royle  Cabt. 
saw,  Royle  jig  saw,  and  drill,  Niagara 
sheet  metal  cutter.  Rouse  Band  saw, 
almost  new.  Elevating  type  printing 
frame,  many  others,  write. 

E.  H.  WALKER  SUPPLY  CO. 

142  Qne  St.  N.E.  Washington  2,  D.C. 


Printing  Plants 


READY  TO  OPERATE 

SMALL  Job  Printing  and 
Publishing  shop. 
EQUIPMENT: 

WHITLOCK  22  x  35 
GOSS  Comet 
10  X  15  CP 
PAPER  Cutter 
INTERTYPE 

40  BIG  Fonts  of  hand  type  — 
modern  faces 

6  COLUMN  Nolan  Caster 
2  ’TONS  of  Metal. 

CHASES,  Stones,  Quoins,  saw, 
tools,  etc. 

PRICED  FOR  QUICK  SALE 
SAM  S.  PUNTOLILLO 
311  Lincoln  Ave.,  Lyndhurst,  N.  J. 


Preas  Room 


FOR  SALE 


HOE  6  UNIT  PRESS 


22  34  Sheet  Cutoff 


2  Double  Folders 
with  C  H  Conveyors 


Substructure  A  Roll  Stands 


Ink  Pui^s 
Rubber  Rollers 


Quick  Plate  Lockup 
Auto  Web  Tension 


2  100  HP  MOTOR  DRIVEIS 
ALTERNATING  CURRENT 


220  Volts  3  Phase  60  Cycles 


This  press  may  be  inspected  in 
operation 

For  complete  information  inquire  of 


Publisher’s  sales  representative. 


JOHN  GRIFFITHS  CO..  INC. 

11  West  42nd  St.,  New  York  City  18 


FOR  SALE.  One  Hoe  Sextuple  Press, 
serial  1600,  24-28  page  capacity, 

23  9/16th  cut-off,  raised  plate  cylin¬ 
ders,  extra  fountain  for  color,  also 
compensating  rollers,  end  feed,  DC 
drive.  This  press  is  in  excellent  condi¬ 
tion  and  was  overhauled  three  years 
ago  by  Hoe  A  Co.  Inc.  All  new  cylin 
der  gears  and  bearings  were  installed 
at  that  time,  also  folders.  This  press 
can  be  sold  whereis  and  whereas. 
Available  about  June  1st,  1951.  Open 
for  offer.  Box  722.  Editor  A  Publisher. 


MOULDER.  Hoe  M.R.  545.6.  Motor 
Handles  dry  mats.  Also  MMM  No. 
1374  Form-O-Scorch  used  18  months. 
Best  offer  takes.  News,  Tuscaloosa, 
Alabama. 


MACHINERY  and  SUPPLIES 
Pres  Room 


FOR  SALE 


24  PAGE  DUPLEX  TUBULAR 
PRESS 

1/2  &  1/4  Page  Folder 

50  HP  FULL  AUTOMATIC 
•Xlternating  (jurrent  Motor  Drive 
220  Volts  3  Phase  60  Cycles 
All  ’Tubular  Stereotype  Equipment 


48  PAGE  GOSS  ROTARY 
PRESS 

3  Deck  Highspeed  Straightline 
Double  Newspaper  Folder 

223/4  Cutoff 

100  HP  PULL  AU’TOMATIC 
Alternating  Current  Motor  Drive 
220  Volts  3  Phase  60  Cycles 


Complete  information  on  both  ma¬ 
chines  available  on  request  from  the 
publisher’s  sales  representative. 


JOHN  GRIFFITHS  CO..  INC. 

11  West  42nd  St.  New  York  City  U 


24  PAGE 

SCOTT  SPEED  KNG 


Press  prints  multiples  of  two  up  to  20 
pages.  Single  cast  on  all  pages  (except 
10  -  14  -  18). 

Press  drive  and  stereotype  equipment 
with  press,  $7,500. 

Inquire  E.  L.  Sparks,  Pub. 
Courier-Post,  Hannibal,  Mo. 


LET’S  TALK 
About  Your  next 
NEWSPAPER  PREaa 


DURING  the  convention  and  in  onr 
room  at  the  Waldorf  Astoria. 


HERB  PASOH  AND  DAN  FISHER 


TURNER  PRINTING  MACHINERY 
Inc.  , 

From  Cleveland,  Chicago  and  Detroit 


40,  60,  75,  100  HP  AC  220  volU 
3  phase  60  cycle  motor  press  drives. 
George  C.  Oxford,  Boise,  Idaho. 

Wsk 


EIGHT  MULTI-UNIT 
double  width  Scott  presses 
See  displayed  on  page  78. 
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FOB  SALE:  24-Pago  Hoe 

Newspaper  Press,  two  plates  wide, 
23  9/16*  sheet  cut.  With  oomplsU 
stereotype  equipment  and  A.  U  sso- 
tors.  Ready  prompt  shipment.  ’ThoW 
W.  Hall  Company,  Inc.,  Stamfois, 
Connectient. 


Presses  Located  New  York  City 

3  HOE  OCTUPLE 

Super  Production  Newspaper  Pre»***- 
STANDARD  22 CUTOFF  MOST 
MODERN  VERTICAL  UNITS 
Now  operating  as  12  unit  straightlms 
press,  3  double  folders — 3  motor  driv^ 
WILL  SELL  AS  4-6-8  OR  12  UNIJM 
Best  mechanical  condition  yon  can  find 
in  used  market. 

SEE  DISPLAY  AD  ON  PAGE  80 
PRINTCRAFT  REPRESENTATTVES 
277  Broadway.  New  York  7,  N.  Y. 
Phone  worth  4-1370 _ 


DUPLEX  SUPER  DU’TY  TYPE  N,  8  or 
4  unite,  double  folder,  drive,  conveyors, 
spare  rollers,  etc.  Also  stereotyp* 
equipment.  Available  June.  Beiysa 
Evening  Record,  Hackeniack,  N.  J- 


DUPLEX  3  Unit  48  pages,  rolto  w 
each  end,  AC  drive,  22  %*  ent-eff, 
GEORGE  C.  OXFORD,  Boise,  Idaho. 
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MACHINERY  and  SUPPLIES 
Press  Room  _ 


12  HOE  Super  Production  Vorticn* 
Press  Units;  3  Pairs  Double  Folders; 

4  Drives  and  Controllers:  Rubber  Roll¬ 
ers;  21%  inch  cut-off.  Complete 
Btereo.  Will  sell  as  4,  6,  or  8  Unit 
Presses.  Can  be  inspected  in  daily 
operation  at  Washington  (D.  C.) 

Inmes-Herald. 

16-PAGE  Hoe  Unit  —  %  and  54  page 
folders  A.  C.  Drive.  Complete  Stereo; 
23  9/16  inch  cut-off;  end  feed. 

24-28  PAGE  Hoe  Unit  Type — A.  C. 
drive;  with  Pony  .Autoplate;  22% 
inch  cut-off;  and  feed. 

32-64-PAGE  Goss  —  A.  C.  Drive;  com¬ 
plete  Stereo:  21% -inch  cut-off,  end 
feed.  Ideal  Comic  Press. 

16-32-PAGE  Goss  —  A.  C.  Drive;  com¬ 
plete  with  Stereo;  21%  inch  cut-off; 
end  feed. 

32-64  or  40-80-Page  Scott  Mnlti- 
Unit  —  A.  C.  Drive;  Steel  Cylinders 
and  Roller  Bearings;  22%  inch  cut¬ 
off  ;  on  substructure. 

24-48  or  48-»6-Pafe  Hoe  X-Pattem; 
21%  inch  cut-off;  equipped  for  full 
color;  D.  C.  Drive. 

32-64,  40-80,  48-96  PAGE  Hoe — D.  0. 
Drives;  22%  inch  cut-off;  end  feed. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue 
New  York  18,  N.  T. 

Phone:  BRysnt  9-1132 


Printer’s  Hand  Cleaner 


INK-SOLV,  “30”  instantly  dissolves 
all  traces  ink  from  hands.  Leaves  them 
clean,  soft,  refreshed.  _  No  chapping, 
eraeking  or  dermatitis.  Generous 
sample  when  requested  on  letterhead. 
SCHULTZ  LABORATORIES.  Boone. 
Iowa. 


_ Stereotype 

GOSS  Radial  Arm  Router 
HOE  Mouorail  Saw  Trimmer 
GOSS  Steam  Table  « 

HOE  Plate  Finisher 


John  Griffiths  Co.,  Inc. 

11  West  42nd  St.,  New  York  City  18 


PONY  AUTO  PLATE  21  %"  cut-off, 
Hoe  and  Goss  casting  outfit  22% 
length,  metal  pots  3,600  and  5,000 

Els.  GEORGE  0.  OXFORD.  Boise, 


GOOD  SAVINGS 

MO.  8  HOE  Electrotype  Metal  Fumaoe. 

WESEL  Heavy  duty  electric  galley 
Proof  Press. 

AMSOO  Composing  Room  saw. 

4500  LB.  Goes  Mating  Furnace. 

4-TON  Ensign  Reynolds  Stereo  Pot. 

HOE  Dry  ]»t  Roller. 

GOSS  full-page  Plat  Shaver. 

HOE  Jig  Saw  A  Drill. 

VANDEkCOOK  full-page  Proof  Preaa- 
es,  both  hand  and  power. 

HOE  Curved  Casting  Box,  Shaver  A 
Plate  Trimmer  for  15*  diam. 

„  plates,  7/16*  thick. 

SCOTT  4-piece  Stereo.  Plate  Finishing 
outfit  for  15*  diam.  plates,  % 
thick. 

HOE  Casting  Box,  duo-cooled,  with 
Finishing  Machine  for  14  %* 

^  plates,  7/16*  thick. 

HOE  Curved  A  Flat  Pliste  Rontera. 

BALING  Machines,  both  new  A  used. 

new  Hall  Newspaper  Form  Tablet  A 
“Dural*  light-weight  Stereo. 

_  Chases. 

THOMAS  W.  HALL  COMPANY.  INC. 

120  West  42nd  St..  New  York  18 

_ (Plant  at  Stamford,  Conn.) 


WUBLE  WOOD  JR.  Antoplates  with 
-AutoMtic  Punn>s  and  8  ton  Pot. 
AUTO-SHAVERS,  Sta-Hi’a  and  elec¬ 
tric  scorchera. 

PRINTCRAFT  REPRESENTATIVES 
877  Broadway,  New  York  7.  N.  Y. 

editor  &  PUBLISHER 


MACHINERY  and  SUPPLIES 
Stereotype 

STEREO  SAW  I  Augustine  80  x  SO 
table.  AC  Motor.  Exceptional  buy 
Box  158,  Marshalltown,  Iowa. 

Wanted  to  Buy 


NEWSPAPER  PRESSES 
LINOTYPES-INTERTYPES 
COMPOSING  ROOM  EgUIP.MENT 
APPKAIS.VLS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue 
New  York  18.  N.  Y. 

Phone;  BRyant  9-1132 


NEEDED  NOW 
Linotypes  8  and  14 
Elrods  and  Lndlows 
Highest  Cash  Prices  Paid 
Send  partienlara  to 
AMERICAN  PRINTING  MACHINERY 
OO.,  INC. 

88  Gold  Street.  New  York  City 

GOSS  Press  tingle  width  (two  pages 
wide),  13)4  inch  printing  diameter, 
21H  inch  cnt-off  or  deck  for  same. 
Give  fall  details  and  prices.  Box  1042, 
Editor  A  Publisher. _ 


WANTED — Pony  Antopiste,  22%  inch 
cntoff,  good  condition.  E.  L.  Sparks, 
Publisher,  The  Courier-Post,  Hannibal, 

Missouri. _ 

MAT  ROLLER,  Must  have  solid  side 
frames  (no  bolted  heads).  Advertiser 
is  small  daily,  not  a  dealer.  Box  713, 

Editor  A  Pnblisher. _ 

QUARTER-PAGE  Folder,  Mat  Roller, 
Cutler-Hammer  paper  conveyor,  Sta-Hi 
mat  dryer.  Curved  router.  Box  101, 

Boise.  Idaho. _ 

STA-HI  MAT  FORMER 
Good  condition  News 
Tusesloosa,  Ala. 


HELP  WANTED 
Administrative 


YOUNG  BUSINESS  MANAGER 

FLORIDA  newspaper,  ideal  living  con¬ 
dition!,  haa  attractive  opportunity  for 
the  right  young  man  who  offers  relief 
to  an  overworked  general  manager  and 
whose  doctor  has  ordered  moderation 
in  work  and  habits. 

APPLIOANT  mnst  have  proven  pro¬ 
duction  and  cost  control  talent  and 
combine  both  horse  tense  and  analyti¬ 
cal  sense.  At  proper  time  must  pro¬ 
vide  top  references  ability  to  get  along 
well  with  snbordinatea  as  well  sa 
bosses,  pint  ntnal  professional  and 
character  references. 

PLEASE  give  fall  details  in  first  let¬ 
ter  which  will  be  held  in  strictest  con¬ 
fidence.  ANPA  convention  in  New 
York  City  can  afford  opportunity  for 
first  interview.  Box  648,  Editor  A 
Publisher. 


_ HELP  WANTED 

Clmlartoa 

CIRCULATION  MANAGER  for  small 
Pennsylvania  morning  daily.  Mast 
have  experience  developing  carrier 
service.  Box  744,  Editor  A  Pnbliaher. 
WAiNTED — Young  Circulation  man  on 
way  up  who  wants  to  nse,  as  one  rung 
in  ladder,  circulation  managership  of 
7,000  North-East  competitive  after¬ 
noon  daily.  This  is  toughest  circula¬ 
tion  Job  in  the  United  States,  Box 
835,  Editor  A  Pnbliaher. 

ClAwifltl  AdvertWt 

SECOND  MAN  wanted  in  CIstaified 
Department  of  10,  in  midwestem  city 
of  100,000.  The  man  we  want  ia  prob¬ 
ably  aiaiatant  0.  A.  M.,  or  experienced 
top  solicitor.  In  requesting  further  in¬ 
formation,  tell  ns  all  about  yourself, 
accompliahments  and  ambitions,  nam¬ 
ing  salary  expected.  Write  Box  709, 
Editor  A  Pnbliiher. 

for  April  21,  1951 


_ HELP  WANTED _ 

Display  Advertising _ 

.ADVERTISING  salesman  capable  of 
becoming  publisher,  part  owner  of 
small  daily  after  working  5  years  for 
us  ss  sdvertising  salesman  to  learn 
our  methods  while  we  get  acquainted 
with  your  character  and  ability.  We 
own  chain  of  small  dailies. 

DO  not  apply  if  you  want  to  start 
at  top.  You  must  be  hard-working 
legman,  make  fast  good  layouts,  and 
good  talesman.  Knowledge  of  news 
advantageous. 

WRITE  of  selling  successes,  special 
events,  contracts.  Write  fully  stating 
age,  education,  experience  in  full,  ref¬ 
erences,  past  salaries,  salary  expected. 
Write  Box  631,  Editor  A  Publisher. 

AN  EASTERN  NEWSPAPER,  in  the 
100,000  -  200,000  class  —  has  an 
opening  for  an  Advertising  Manager, 

IF  applying,  please  state  age,  educa¬ 
tion,  experience  and  references,  and 
any  other  information  you  may  wish 
to  give  as  to  yourself.  It  would  be 
appreciated  also  if  the  applicant  would 
indicate  about  what  salary  be  would 
expect  to  receive. 

REPLY  in  strict  confidence  and  letter 
will  be  returned  if  desired,  to  Box 

705,  Editor  A  Publisher. _ 

WANTED  —  Experienced  advertising 
solicitor  who  can  make  good  layouts 
and  tell.  Salary  and  a  commission. 
Write  Paul  Morgan,  Texarkana  Oa- 

sette.  Texarkana,  Texas. _ 

MAN  in  early  30’ i  with  at  least  five 
years’  experience  in  handling  retail 
accounts  both  selling  and  servicing. 
The  type  of  person  we  want  may  hold 
an  assistant’s  position  now.  This  is 
a  permanent  position  on  a  New  Eng¬ 
land  morning  newspaper  of  unques¬ 
tioned  standing  and  stability.  Appli¬ 
cants  can  be  interviewed  in  New  York 
City  week  of  April  22.  Contact  Box 

624.  BMitor  A  Publisher. _ 

ADVERTISING  MANAGER  for  Farm 
Publication.  Fine  earning  possibili¬ 

ties.  Aggressive  selling  ability  essen¬ 
tial.  Give  references,  background.  All 
confidential.  Can  arrange  interview. 

Box  813.  Editor  A  Publisher. _ 

DI.SPLAY  AD  MAN — who  can  sell, 
make  his  own  layouts  and  write  copy 
for  the  nsual  run  of  retail  accounts. 
10.700  ABO  p.m.  daily  in  good  small 
college  town  of  15,000.  Progressive, 
fast-moving  organisation.  Salary, 

bonuses  and  many  “fringe”  benefits. 
Good  opportunity.  Permanent.  Might 
consider  beginner,  hnt  prefer  young 
man  with  experience.  Write  fully 
giving  references,  complete  personal 
and  work  experience  data,  education, 
draft  or  reserve  status,  housing  needs 
and  wage  requirements.  Guide  and 

’Tribune.  Fremont.  Nebraska. _ 

Display  Advertising  Salesman 
who  can  write  copy. 

Box  816,  Editor  A  Publisher 
IMMEDIATE  OPENING  for  special 
edition  man;  also  industrial  page  sales¬ 
man  and  (jassifled  department  idea 
man  who  wants  to  earn  big  by  selling 
big.  Give  references,  salary  expected. 
Interview.  Box  818,  Editor  A  Pub- 

lisher. _ 

LEADING  Northern  Ohio  daily  has 
opening  for  hard-hitting  salesman  who 
can  sell  classified  or  display  space  with 
the  type  of  service  that  assures  adver¬ 
tisers  results.  In  classified  or  display, 
this  is  a  top  Job  at  a  top  salary.  Write 
in  detail  and  when  available  for  intar- 
view.  Box  803,  Editor  A  Publiaher. 
LOCAL  DISPLAY  advertising  sales¬ 
man  wanted  for  M.E.S.  newspaper  in 
midwestem  city  of  100,000.  Must  be 
an  alert,  promotional  minded  indi¬ 
vidual,  with  the  sales  ability  to  put 
hit  ideas  across,  this  more  important 
than  skill  as  copy  writer.  He  will 
necessarily  have  had  experience  han¬ 
dling  a  variety  of  accounts  and  under¬ 
stand  the  various  problems  of  mer¬ 
chandising.  The  man  we  want  may  be 
on  smaller  paper,  or  * ‘boxed  in”  on 
larger  saper  where  there  ia  little 
chance  for  advancement.  In  applying, 
give  full  particulars  about  youraelf, 
state  salary  expected  and  marital  and 
draft  status.  Write  Box  810,  Editor 

A  Publisher, _ 

SMALL  Oregon  daily  wants  young,  ex¬ 
perienced  local  display  salesman.  Mnst 
be  real  lineage  builder.  Salary,  com- 
misiion.  Advancement  opportunity. 
White  fully,  experience,  age,  refer¬ 
ences.  Box  819,  Editor  A  Pnblisher. 


_ HELP  WANTED _ 

_ Display  Advertising 

DISPLAY  advertising  SALES- 
.\LVN.  Write  lull  details  to  Don 
Cresswell.  Casper  Tribune  Herald, 

Casper,  Wyoming, _ _ 

THE  WICUITA  EAGLE  has  an  open¬ 
ing  for  a  thoroughly  experienced  nmn 
to  manage  the  Special  AdvertisinK 
partment.  11  you  feel  qualified  please 
write  letter  of  application  to  Jack 
Speer,  Advertising  Director,  The 

Wichita  Eagle,  Wichita.  Kansas. _ 

WANTED  —  Experienced  advertising 
men  who  can  make  good  layouts  and 
sell.  Apply  Pennsylvania  Newspaper 
Publisiiers’  Association,  209  Telegraph 
Building.  Harrisburg.  Pennsylvania. 
WANTED  Experienced  National  Ad¬ 
vertising  Manager  on  morning  paper 
in  Southern  competitive  city  of  125,- 
000.  Address  replies  to  Box  856, 

Editor  &  Publisher. _ 

W.VNTED:  Advertising  Promotion  man 
for  50,000,  old  established,  North-East 
Daily.  Must  have  original  ideas  and 
really  enjoy  promotion  and  of  course 
be  good  on  layout  and  copy  writing. 

Box  842.  Editor  &  Publisher. _ 

WANTED  NEWSPAPER  MAN: 

ADVERTISING  manager — midwest 
weekly.  Must  be  capable  of  assuming 
responsibility  and  improving  paper  to 
better  competitive  position.  Box  839, 
Editor  &  Publisher. _ 

W*E  ARE  LOOKING  for  a  reliable 

party  who  has  bad  experience  in  sell¬ 

ing  special  pages  to  solicit  local  in¬ 
dustries  in  sponsoring  a  series  of  52 
full  page  defense  effort  advertisements. 

A  reliable,  experienced  person  can  ob¬ 

tain  a  liberal  commission.  Apply  C.  L. 
Fountain.  Advertising  Director,  Lan¬ 
caster  Newspapers,  Inc.,  Lancaster. 

Pennsylvania. _ _ 

YOUNG  MAN  with  at  least  some  ad¬ 
vertising  experience  as  solicitor  on 
New  Mexico  daily.  $50.00  Lincoln 
O’Brien,  Hotel  Commodore,  N.  Y., 
April  21-25. 


EdMoriil 


NEWS  EDITOR:  80-40.  Oonrt  Houaa- 
Oity  Hall  eiyierienee.  Midwest  25,000 
population.  ’Tell  all.  Box  612,  Editor 
A  Publiaher. 

AFTERNOON  Texas  Daily,  25,000 
circulation,  wants  eompe’tnt  desk  and 
rewrite  man.  Preferably  married.  Idat 
details  of  background.  Name  former 
places  of  newspaper  employment.  Give 
references  and  state  starting  pay  ez- 
pected.  Box  712,  Editor  A  Pnnlisber. 
CITY  EDITOR  small  Midwest  daily. 
Opportunity  for  temperate,  young,  ag¬ 
gressive  newsman  with  good  small 
daily  background  and  sense  of  balance. 
No  floaters.  Interview.  Complete  de¬ 
tails  inclnding  availability  to  box  nnm- 

ber  741,  Editor  A  Pnblaher. _ 

AFTERNOON  TEXAS  DAILY,  25,000 
circulation,  wants  competent  city  edi¬ 
tor  fully  capable  of  handling  small 
staff  and  getting  editorial  prodnetion. 
He  must  be  aggressive  and  loyal.  Un¬ 
less  qualified  through  training,  ex¬ 
perience  and  temperament,  don’t  watte 
your  time  or  oars  applying.  Give  full 
details,  inclnding  starting  salary  ex¬ 
pected  and  references  in  first  letter. 

Box  615,  Editor  A  Publisher. _ 

EDI’TORIAL:  Sports,  General  News¬ 
man.  Knowledge  speed  Graphic,  Dark¬ 
room.  Immediate.  Evening  Chroniele, 
Uhrichville,  Ohio. 

RES’ORTER — Oeneral  news  best.  Some 
experience  neceaaary.  Write  folly. 
Manager,  Press,  Logansport,  Indiana. 

REPORTER — afternoon  daily  and  Son- 
day,  general  boat,  lome  desk  and 
sporta,  permanent  for  right  man.  Write 
full  details  concerning  self.  Daily 
News,  Lewlatown,  Montana. 

TOP  SPORTS  MAN  wanted  for  depart- 
meat  with  two  other  men.  Moiming 
paper  with  Snnday  emphasia  bnt  also 
good  volume  every  week  day.  Unleaa 
yon  have  had  experience  oitMr  in  or 
directing  aimilsr  tiled  department, 
please  do  not  apply.  Send  aampla  eol- 
umn.  Box  namlmr  732,  Editor  A  Pub¬ 
lisher^ _ 


EXPERIENOED  WOMEN’S  EDITOR 
for  seven  day  morning  paper  doing«- 
teniive  Job  daily  and  Sunday.  TUa 
position  reqnirea  experienced  kard- 
worker  who  knows  every  detail  from 
writing  to  layout.  Please  state  salary. 
Box  731,  Editor  A  Publisher. 
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HELP  WANTED 
Editorial 


SOMEWHERE  there  is  a  young  editor¬ 
ial  executive  on  smaller  publication 
who  wants  opportunity  for  advance¬ 
ment  as  assistant  on  larger  publication. 
Plenty  of  hard  work  required  all  the 
way  from  small  detail,  to  editorial  I 
writing  when  needed.  Oood  salary,  j 
good  future  for  young  man  with  gen¬ 
uine  ambition  and  all  around  experi-  I 
ence.  In  applying  give  plenty  of  detail 
regarding  background  and  general 
theories  of  newspapering.  Box  number 
733,  Editor  &  Publisher. _ 

WANTED  experienced  city  hall  re¬ 
porter,  good  at  features,  know  politics, 
court;  fast  on  rewrite;  to  work  on 
morning  daily  in  small  northern  New 
York  State  city;  give  full  name,  age. 
address,  references;  address  Box  711, 

Editor  &  Publisher. _ 

EXPERIENCED  ALA.  'ROUND  girl  re¬ 
porter.  Progressive  daily  in  South. 

Box  811.  Editor  &  Publisher. _ 

OlRLi  JOURNALISM  graduate  or  with 
one  or  two  years  experience,  as  society 
editor.  New  Mexico  daily.  Write 
only.  Full  details  to  Lincoln  O’Brien, 
Commodore  Hotel.  New  York  City.  I 
MIDIVIEST  AFTERNOON  DAILY,  15,- 
000  circulation,  has  good  opportunity 
for  copy  editor  w'ith  solid  small  city 
experience.  Midw'est  experience  back¬ 
ground  preferred.  Tell  all  in  first  let- 
ter  to  Box  805,  Editor  &  Publisher. 
TOP-PLIGHT  reporter  and  feature 
writer.  Good  job,  permanent.  If  you 
have  ability,  name  your  salary.  Box 

815.  Editor  &  Publisher. _ 

WlANTED  .  .  .  reporter  to  gather  and 
write  local  news.  Send  complete  de¬ 
tails  and  salary  requirements  to 
WJTN,  Jamestown,  New  York. 


Photographera 


WANTED  combination  photographer 
and  Fairchild  Engraver.  Please  furnish 
all  details  in  first  letter  including 
salary  expected,  marital  and  draft- 
status,  car  ownership.  References, 
Tribune-Herald,  Casper,  Wyoming. 

Mechanical 


WANTED  foreman  for  combined  press- 
stereo  operation.  Permanent  job  at 
good  wages  for  the  right  party.  Appli¬ 
cants  address  Box  640,  Editor  &  Pub¬ 
lisher,  giving  age,  marital  status,  ex- 

perience  and  wages  expected. _ 

UNOTYPE  WITH  OPERATOR 
WANTED.  Contract  for  setting  weekly 
newspaper  plus  job  work  awaits  type¬ 
setter  who  will  occupy  space  in  our 
shop  in  Western  Long  Island.  Box 

833,  Editor  &  Publisher. _ 

W.^TED  —  Operators  and  floormen. 
Union  or  non-union.  Apply  Pennsyl¬ 
vania  Newspaper  Publishers’  Associa¬ 
tion,  209  Telegraph  Building,  Harris¬ 
burg,  Pennsylvania. 


_ INSTRUCTION _ 

_ LInoty  pe — Printing _ 

Linotype-Intertype  Instruction 
Ohio  Linotype  School 
Logan  18,  Ohio 

Free  Booklet  and  Information 
’TELETYPESETTER  keyboard  instruc¬ 
tions  for  Linotype  operators,  typists 
and  ^prentices.  Complete  home-prac¬ 
tice  'Teletypesetter  keyboard  fingering 
setup,  colored  layouts,  nomenclature, 
operating  instructions  etc.  Write  for 
details.  CALLAGHAN,  P.  O.  Box  1493, 
Great  Falls,  Montana. 


WRITERS’  SERVICES 
LUcrafy  Agency _ 

NEWSPAPERMEN’S  AGENCY.  Artl- 
cles.  Books.  Fiction.  Plays  marketed. 
Bertha  Klansner.  130  E.  40  St.,  N.  Y. 
MANUSCRIPTS  TYPED  at  ho^ 
Fast,  accurate,  neat.  Reasonable  rates. 
References.  For  Details.  Box  654, 
Quogue,  New  York. 


SITUATIONS  WANTED 
_ Administnitive 


TEN  YEARS  ALL  editorial  phases. 
Now  employed  Top  editorial  executive. 
Desire  executive  post  top-flight  small, 
medium  daily.  College  graduate,  31, 
draft-exen^t.,  settled.  Best  references. 
Box  707,  Editor  tc  Publisher. 


SITUATIONS  WANTED 
Adrniuistrative 


PUBLISHERS: 

1  CAN 
HELP  YOU! 

SUCCESSFUL  CONSULTANT 
TROUBLE  SHOOTER 

AVAILABLE  INTERVIEW  AT 
ANPA  CONVENTION 

SEEKING  permanent  top  or  back  stop 
job.  Have  re-organized  and  operated 
small  to  metropolitan  papers  U.  8. 
and  Europe,  Know  chain  Gene-ral  Man¬ 
agement  methods.  Solve  technical  and 
policy  problems;  cut  costs,  build  rev¬ 
enue  and  good  will  in  plant  and  com¬ 
munity.  Practical  experience  all  de¬ 
partments.  Draft  exempt — hold  Bach¬ 
elor  of  Science  Degree.  Box  755  Edi¬ 
tor  &  Publisher. 


EXECUTIVE  SEEKS 
TOP  OR  BACK  STOP  JOB 
WITH  A  CHALLENGE 

AS  Publisher  and  General  Manager  I 
converted  $250,000  loser  to  a  profit  I 
Improved  content  and  production 
methods.  Increased  circulation  30,000; 
increased  advertising.  Cut  costs. 
Know  small,  medium  and  metropolitan 
papers.  Expert  on  mechanical  depart¬ 
ment,  labor  negotiations  and  Promo¬ 
tion.  Available  for  interview  at  ANPA 
Convention.  University  grad  Journal¬ 
ism  and  Business  Administration.  Age 
46.  Box  746,  Editor  &  Publisher. 


BUSINESS  MANAGER  OR 
ASSISTANT  PUBLISHER 
THOROUGHLY  experienced  manager 
available  May  1.  Finest  references 
vouch  for  character,  ability  and  un¬ 
usual  record.  Southeastern  location 
desired,  but  will  consider  east  of  Chi¬ 
cago.  If  assured  larger  profit  is  of  in¬ 
terest.  arrange  date  for  interview  at 
ANPA  convention.  Box  647,  Editor  & 
Publisher. 


INTERNATIONALLY  KNOWN 
GENERAL  MANAGER  AND 
PUBLISHER 

WITH  20  years  experience  in  all  de¬ 
partments  seeks  administrative  posi¬ 
tion.  Daily  preferably  with  respon¬ 
sibility  and  future.  Age  46,  no  mili¬ 
tary  status.  Top  references.  Box  751, 

Editor  &  Publisher _ 

COMPTROLLER.  BUSINESS 
or  OFFICE  MANAGER 
TOP-NOTCH  executive  available  due 
to  staff  reorganization,  16  years  news¬ 
paper  accounting  and  business  man¬ 
agement  experience  on  Midwest  and 
Pacific  Northwest  dailies.  College 
graduate,  age  46,  married.  Expert 
knowledge  of  methods,  procedures, 
taxes,  costs,  printing  production.  Ex¬ 
cellent  references.  Box  638,  Editor  & 
Publisher. 


PUBLISHER  or  GENERAL  MAN¬ 
AGER  available  May  1st.  Experienced 
and  good  record  as  general  manager 
and  publisher  of  two  dailies.  Knowl¬ 
edge  of  entire  operation,  especially 
advertising.  Family  man.  age  41.  Best 
references.  Available  for  interview. 
Box  718,  Editor  &  Publisher. 


COUPLE  desires  auditorium,  concert 
hall,  to  manage.  Highly  experienced 
Promotion,  Publicity,  Management, 
Rentals.  Now  employed  New  York 
City,  prefer  other  location.  Acquain¬ 

ted  many  communities  due  to  national 
activities.  Available  for  interview 
-ANPA  convention.  Box  857,  Editor  & 
Publisher. 

EXECUTIVE  SECRETARY,  versatile 
8  years  experience  with  New  York 
Times.  Desires  long  temporary  posi¬ 
tion.  High  salary.  Box  850,  Editor  & 
Publisher. _ 


PRESENT  PUBLISHER  and  editor  of 
small  w-eekly  seeks  broader  oppor¬ 
tunity  with  weekly  or  daily  in  East 
as  assistant  to  publisher.  Proven  rec¬ 
ord  of  increased  circulation  and  adver¬ 
tising;  knows  news,  also  cost  control. 
Married,  veteran,  31,  master’s  degree. 
What  am  I  offered  1  Box  824,  Editor 
&  Publisher. 


SITUATIONS  WANTED 
Administrative _ 


RESPONSIBLE 
YOUNG  JOURNALIST 

WITH  highest  ideals,  ambi¬ 
tion  and  devotion  to  the  profession 
seeks  challenging  opportunity  to  move 
ahead  on  aggressive  and  uncompromis¬ 
ing  daily  newspaper. 

HE  is  eager  for  the  chance  to 
sink  or  swim  on  his  performance  in  an 
exceptional  and  demanding  news-edi¬ 
torial  or  administrative  job  with  an 
unlimited  future. 

HE  has  had  comprehensive, 
on-the-job  experience  in  all  depart¬ 
ments  of  a  nationally  influential  met¬ 
ropolitan  daily,  where  he  is  now  em¬ 
ployed.  He  can  provide  best  references 
from  key  executives  there.  He  is  con¬ 
tent  in  his  present  job,  but  believes 
that  a  situation  may  exist  where  he 
can  put  his  energy  and  ability  to  more 
productive  and  creative  use. 

HE  is  anxious  to  establish 
himself  and  his  family  in  an  attrac¬ 
tive  community  at  an  early  age,  and 
to  settle  permanently  in  the  area  east 
from,  and  including,  Ohio. 

HE  is  now  26;  married;  in 
excellent  health ;  a  veteran,  draft  ex¬ 
empt;  a  Princeton  graduate,  A.B.  de¬ 
gree  ;  and  an  active  participant  in 
civic  affairs. 

WILL  provide  top  referen¬ 
ces,  complete  information  on  inquiry, 
and  is  especially  anxious  for  personal 
interview.  Box  851,  Editor  &  Pub¬ 
lisher. 


Executive — Newspaper  Woman 

PUBLISHER’S  ASSISTANT 
or  ADMINISTRATIVE  ASSISTANT 
SEASONED  in  business  management, 
12  year  excellent  record  includes 
lineage  building,  cost  control.  Now 
employed.  Age  a  mature  30.  Publish¬ 
ers — take  advantage  of  opportunity 
for  NYO  interview.  Phone  MUrray 
Hill  2-0706  or  write  Box  837,  Editor 
&  Publisher. _ _ 


YOUNG  MAN  with  5  years  editorial 
experience,  university  business  admin¬ 
istration  degree,  desires  administrative 
opportunity.  Draft-proof,  family  man. 
Box  841,  Editor  &  Publisher. 


Artists — Cartoonists 


-ARTIST,  25  years  experience,  editor¬ 
ial  art,  spot  drawings,  cartoons,  cari¬ 
catures,  book  and  magazine  illustra¬ 
tions  desires  staff  position  with  out 
of  New  York  City  publication.  Box 

854.  Editor  &  Publisher. _ 

CARTOONIST  AND  REPORTER;  (3 
years  cartooning  experience)  College 
grad,  age  24,  single,  veteran.  Will 
go  anywhere.  Box  812,  Editor  &  Pub- 

lisher. _ 

EDITORIAL  CARTOONIST,  prolific, 
20  years’  experience,  seeks  new  posi¬ 
tion  on  U.  S.  or  Canadian  daily.  A-1 
commercial  artist.  For  samples,  de- 
tails.  Box  855,  Editor  &  Publisher. 
LEADING  POLITICAL  Cartoonist 
wishes  change  in  locale.  Interested 
only  in  Metropolitan  situation  or  syn¬ 
dicated — '(Republican)  .Brief  sever¬ 
ance  notice  required.  If  you  desire 
high  grade  Editorial  Cartoons  you 
should  look  into  this  ad.  Samples. 
Box  862.  Editor  &  Publisher. 


Circulation 


DRAFT-EXEMPT:  Married,  27  years 
young,  6  years  newspaper  experience 
in  competitive  territory.  District  Man¬ 
ager,  Promotion  and  Roadman  experi¬ 
ence.  Willing  to  work  hard  and  eager 
to  learn  the  inside  as  well  as  the  out¬ 
side.  Desire  Assistant  Circulation 
Manager’s  Job.  Can  furnish  best  of 
references.  Box  727,  Editor  A  Pub- 

lisher. _ 

CIRCULATION  MANAGER  —  Consci¬ 
entious,  aggressive,  draft-free.  Thor¬ 
oughly  experienced— carrier  boys,  mo¬ 
tor  routes,  promotions,  ABC  account¬ 
ing,  etc.  Efficient  management  of  your 
department.  Will  go  anywhere.  Box 
845,  Editor  Sc  Publisher. 


SITUATIONS  WANTED 
Circulation 


ClKOULA'rioN  MANAGER  —  experi¬ 
enced — Little  Merchant— office  control, 
ABC — carrier  promotions — aggressive, 
congenial- 5,000  to  50,000.  Marrjed, 
35  years  old.  Write  Box  641,  Editor 
Sc  Publisher. 


AN  EXPERIENCED  city  circuIaGoo 
manager,  motor  routes,  office  routine, 
promotion  etc.,  8eeks_  opportunity  to 
further  prove  his  abilities,  either  as  s 
circulation  manager  or  bigger  city.  He 
has  a  past  record  of  substantially 
increased  circulation  at  minimum  coit. 
Best  of  references.  Age  31,  married. 


&  Publisher. _ _ 

CIRCULATION  MANAGER.  Presently 
employed  for  the  past  12  years,  in 
highly  competitive  area.  Excellent 
record  on  increased  circulation  rev¬ 
enue.  Thorough  knowledge  of  little 
merchant  plan  promotion.  Age  36, 
married  family  man,  I  am  desirous  of 
a  personal  interview.  Box  820,  Editor 

&  Publisher. _ 

CIRCULATION  MANAGER  of  proven 
ability  for  more  than  20  years  on 
Morning,  Evening  and  Sunday.  First 
to  create  and  maintain  successfnl 
carrier  delivery  on  every  newspaper 
I  ever  worked  on.  Personal  interview 
anywhere  at  my  expense.  Excellent 
references.  Box  859.  Editor  &  Pub- 
lisher. 


CIRCULATION  MANAGER,  exper¬ 
ienced  in  promotion,  truck  routes, 
mail  room,  and  ABC  procedure  for 
newspapers ;  All  phases  CCA  circula¬ 
tion.  Now  employed  by  a  leading  CCA 
industrial  magazine.  Married,  travel 
anywhere.  Conscientious.  Will  accept 
assistant’s  position  with  a  future.  Box 
843,  Editor  &  Publisher. _ 

TO  Newspaper  Publishers  who 
DO  NOT  believe  that  a  man  is  ready 
for  the  wheel  chair  at  the  age  of  51. 

BUT,  who  do  believe  that  30 
years  selling  experience,  the  last  IS 
active  in  the  circulation  field  in  highly 
competitive  markets,  building  solid 
ABO  circulation  year  after  year  in 
city  and  country  territories,  handling 
boys  on  Little  Merchant  Plan  1  Build¬ 
ing  tube  rentes,  handling  collectioai 
and  Promotion.  Married,  healthy,  so¬ 
ber.  Financially  responsible.  Desires 
change,  as  Road  man  or  distributor, 
No  desk  commando!  Available  30  dsy 
notice.  Please  contact  Box  number 
860.  Editor  &  Publisher. 


Classified  Advertfaing 

SPACE  SALESMAN.  26.  with  over  4 
years  experience  (IVi  years  as  Assist¬ 
ant  to  CAM)  in  classified,  local  and 
national  departments  of  top-fligbt 
metropolitan  daily  will  consider  chal¬ 
lenging  position  offering  sound  finan¬ 
cial  opportunity.  Best  references. 
Available  immediately.  Box  629,  Edi- 

tor  A  Publisher. _ _ 

PHONE  ROOM  SUPERVISOR,  ai* 
years’  experience  In  metropolitan 
classified  operation.  Best  referenCM. 
Box  603,  Editor  Sc  Publisher. 

CLASSIFIED  MANAGER — More  than 
20  years  experience  on  large  and  me¬ 
dium  sized  properties.  Also  Chain 
Supervisory  Work.  Capable  of  hand¬ 
ling  highly  competitive  situationa — 
Sound  builder — proven  methods.  Past 
earnings  well  above  average — How¬ 
ever  character  and  reputation  of  paper, 
cooperative  management  and  city  more 
important  than  earnings.  Consider 
moderate  salary,  straight  commission 
or  combination.  Prefer  West,  Mid¬ 
west.  Consider  East.  Can  be  inter¬ 
viewed  in  New  York  next  week.  Box 
846,  Editor  &  Publisher. _ 


This  CAM  can  really  win  friends  for 
your  paper  and  favorably  influence 
want-ad  volume.  Know  classified  A 
to  Z.  12  Years  large  and  small  pa¬ 
pers.  photo,  outside.  CAM.  Well-edu¬ 
cated,  original,  hard-working.  Draft- 
proof  I  Just  what  YOU  want.  Box 
831,  Editor  Sc  Publisher, 


Dfaplay  AdvertMt 

ADVERTISING  MANAGER  —  agg^- 
aive,  promotion  -  minded,  auccesanu. 
Wants  change  with  future  in  city  of 
50  to  100,000.  20  years  experience 
.  .  .  well  grounded  in  all  phaaea 
Mature  jn^raent,  steady,  solvent 
Employed.  ’To )  references.  Interview 
at  your  conveiience.  Box  720,  Editer 
Sc  Publisher. 
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SITUATIONS  WANTED 


Display  Advcrtisfaig _ 


Proven  production  and  sbili^  counts 
more  than  age.  TOP  PLIG-HT  aggres¬ 
sive,  reliable,  display  salesman  avail- 
ible  immediately,  age  46,  married, 
aitive  Floridian,  15  years  experience, 
good  layout,  excellent  PLUS  producer, 
good  health  and  references.  Prefer 
small  daily  or  weekly  near  NYC  or 
Florida.  Interview  ANPA  convention. 
Box  725,  Editor  &  Publisher. 


TOP  FUGHT 
ADVERTISING  MANAGER 
WITH  outstanding  record  available  on 
reasonable  notice.  Energetic  and  pro¬ 
motion  minded  with  15  years’  general 
and  retail  experience  in  cities  over 
100,000.  Have  the  proven  ability  to 
increase  department  morale  and  effi¬ 
ciency.  Modern  sales  methods.  Family, 
college,  under  40.  Present  income 
$8,500.  Can  be  interviewed  at  con¬ 
vention.  Write  Box  644.  Editor  & 
Publisher. 


DESIRE  national  advertising  mana¬ 
ger’s  job  or  top  assistant  to  same  in 
city  of  about  100,000.  West,  South¬ 
west  preferred.  Eight  years  space 
sales  with  daily  of  over  500,000  rir- 
inlation.  Record  of  energy,  brains 
and  integrity — Sales  results  excellent. 
Box  8.52.  Editor  &  Publisher. 


NATIONAL  -  RETAIL  Advertising 
Salesman  and  Executive.  Many  years 
proven  results  newspaper  and  maga- 
line  field.  Now  in  New  York  v<-i!l  re¬ 
locate.  Draft-exempt.  Phone  Murray 
Hill  2-0708  or  write  Box  840,  Editor 
i  Publisher. 


ALERT,  capable  young  woman.  Over 
year’s  experience  on  daily,  radio.  Col¬ 
lege  Publicity  experience.  State  salary. 
Box  501,  Editor  &  Pubiisher. 


A-1  REPORTER  —  REWRITE  16 
TEARS:  Needs  opportunity  to  regain 
time  lost  through  illness.  World  War 
I  Veteran.  No  draft.  Active,  healthy, 
sober.  Dependable  straight  news,  fea¬ 
tures.  N.  Y.  City  background.  3  Ian- 
gnages.  Ready  to  go  anywhere.  P.O. 
Box  310,  Mt.  McGregor,  New  York. 

FORMER  Boston  drams,  movie,  editor 
now  employed  midwest  would  relocate. 
Prefer  east  or  west  coast.  Consider 
anything.  Female.  Write  Box  524,  Edi- 
tor  &  Publisher. _ 

OUTDOOR  WRITER,'  city  room 
trained.  Experience  includes,  sports, 
general  reporting,  copy  reading,  speed 
graphic.  Box  516.  Editor  A  Publisher 

.IBLE  editor,  editorial  writer,  re¬ 
porter,  most  make  change  due  to 
wife’s  health.  In  present  job  14 
years.  Middle-aged.  Prefer  Rocky 
Mountains  or  Far  West.  Box  620, 
Editor  &  Publisher. 


Managing  editor,  reporter. 

wly.  weekly,  trade  press  experience. 
Financial  writing.  Now  in  public  re¬ 
lations,  New  York.  Desires  return 
newspaper  work  and  grow  with  daily 
er  large  weekly.  28,  married.  Phi 
Beta  Kappa.  Box  623,  Editor  A  Pub- 
liiher. 


OOPYREADER,  reporter,  31,  college 
degree,  draft-exempt.  Available  now. 
4  years’  experience,  alert,  ambitions. 
Box  633.  Editor  A  Publisher. 


MEW8MAN.  can  handle  press  camera, 
draft-exempt.  Single,  college  gradn- 
nte.  Seeks  position  on  midwest  or 
J'**f*rn  daily,  news  or  features.  Box 
o02.  Editor  i  Publisher. 


NEWSPAPER-MAGAZINE 
HOUSE  ORGAN  EDITOR 

30  TE-VRS’  experience  N.T.C.  4  other 
cities;  recently  editor  leading  trade 
tnagaxine;  skilled  in  promotion,  rigor- 
editorial  writer.  Box  649,  Editor 
*  Publisher. 


WLLEGE  graduate,  B8:  25,  mar¬ 
ried,  draft-exempt;  some  experience, 
prefer  general  reporting  on  small 
daily,  but  will  consider  any  offer.  Box 
704.  Editor  A  Publisher. _ 

house  organ  editor— Advertis¬ 
ing  Photographer:  Radio  Continuity 
Director,  Publicity.  Agriculture  back- 
^onnd.  Age  37,  family.  Available  June 
ij.tor  West  or  Southwest.  Box  728, 
Editor  A  Publisher  for  facts. 


SITUATIONS  WANTED 


NEWSMAN,  now  reporting-rewriting 
for  wire  service  radio  side.  Edited 
N.  Y.  weekly.  26,  married,  B.A.,  draft- 
exempt  vet.  3  years  experience.  Box 
742.  Editor  A  Publisher. _ 


INTERESTED  in  literature,  creative 
writing,  theatre.  French,  Spanish. 
Able.  25,  draft-free.  New  York.  Box 
619  Editor  A  Publisher. 


Nc,\V  SPAPeKMAN.  13  years  as  re¬ 
porter,  editor  on  daily.  Married,  35, 
draft  exempt.  References.  Prefer  Mid¬ 
west.  Box  730.  Editor  A  Publisher. 


PACIFIC  NORTHWEST  spot  sought 
by  able  newsman  under  30.  Good  ex¬ 
perience  background.  Prefer  desk.  Box 
708  Editor  A  Publisher.  _ 


REPORTER — writer  -  linguist.  Back¬ 
ground,  experience,  ability.  NYC  Area. 
Draft-free;  25.  Box  740,  Editor  A 
Publisher.  _ 


REPORTER  —  FEATURES  —  EDITOR 
2  years  experience  all  phases  small, 
medium  daily,  wire  service.  Coilege, 
car,  single,  vet.  Employed.  Box  738, 
Editor  A  Publisher.  _ 


REPORTER— experienced,  college 
grad.  Wrote  features,  heads,  sports, 
local  news,  and  edited  A.  P.  Wire  on 
small  town  daily.  Single  draft-exempt, 
own  car.  Prefer  East.  Box  736,  Editor 
A  Publisher.  _ 


TWO  YOUNG,  draft-exempt  reporters; 
one  married;  3  years  general  experi¬ 
ence;  employed  on  daily  in  large  mid- 
western  city  but  future  iimited.  Box 
739,  Editor  A  Publisher. _ 


VETERAN,  30,  family.  Five  years  on 
medium  daily,  seeks  afternoon  paper 
in  New  England  needing  experienced 
reporter  or  deskman.  Box  724,  Editor 
A  Publisher. 


YOUNG  MAN,  22,  draft  -  exempt, 
Princeton  A.B.,  Harvard  M.A.,  desiree 
position  anywhere  in  U.S.  availabie 
for  interview  during  ANPA  conven¬ 
tion.  Box  716,  Editor  A  Publisher. 

ROAD  TO 
MANAGEMENT 

YOUNG  MAN,  36,  energetic,  able, 
faithful,  interested  in  all  phases  of 
newspaper  work,  seven  years  news  ex¬ 
perience  big  and  medium  dailies.  AP; 
also  experience  daily  advertising, 
weekly  shop  and  front  office,  radio, 
teaching;  with  a  good  education  and 
background,  a  wonderful  family;  has 
a  home,  car,  dog,  and  modest  bank 
account,  but  wants  to  move  on  with 
a  newspaper  group,  medium  or  metro¬ 
politan  daily.  In  no  great  hurry  to 
change — but  could  be  available  soon. 
Prefer  news  or  advertising,  any  ievei. 
with  opportunity  to  move  up.  Marine 
veteran.  Request  correspondence,  in¬ 
terview.  Box  858.  Editor  A  Publisher. 


ALL-AROUND  newsman.  Experience: 
2  years  news  editor,  Midwestern 
daily;  3  years  college  paper.  Michigan 
B.A.,  journalism.  Have  done  wire  edit¬ 
ing.  make-up,  all  types  reporting,  news 
photography.  Can  assume  responsi¬ 
bility.  Own  car.  travel  anywhere.  Pre¬ 
fer  medium  daily.  Box  847,  Editor 
A  Publisher. 


CRACK  CITY  EDITOR,  40.  married, 
wants  chance  as  managing  editor  small 
city  daily.  Ten  years  present  post. 
Best  references.  Box  814,  Editor  A 
Publisher. 


EDITORS:  Can  you  use  an  eager 
beaver  who  places  future  above  pres¬ 
ent  1  Interested  in  police  sports  and 
features.  Handle  camera.  22,  draft- 
exempt.  Resume,  references  on  request. 
Box  830.  Editor  A  Publisher. 


F-DITOR,  5  years  experience  managing 
editor,  writer,  publicity,  production. 
Excellent  idea  man.  Married,  37, 
draft-exempt.  Prefer  East.  Box  834, 
Editor  A  Publisher. 


EDITOR-PUBLISHER.  16  page  week¬ 
ly.  editor  10  year  old  weekly,  area 
editor  of  dailies.  Reporter,  Washing- 
ton  Post.  Box  807.  Editor  A  Publisher. 

GENERAL  REPORTER,  young,  draft- 
proof.  Re-write,  sports  and  radio  ex¬ 
perience.  Ready  NOW  to  relocate  any- 
where.  Box  800,  Editor  A  Publisher. 

LABOR  EDITOR  experienced  in  large 
East  Coast  City  and  small  towns.  Lib¬ 
eral  anti-communist.  Box  806,  Editor 
A  Publisher. 


SITUATIONS  WANTED 


Editorial 


FAST,  ACCURATE,  LUCID  writer 
and  editor  seeks  special  assignment 
or  desk  job  on  west  or  midwest  daily. 
Four  and  a  half  years  experience.  Age 
31,  draft-free,  married,  one  child,  best 
references.  Available  two  weeks. 
Loren  King,  1356  Sixth,  Douglas,  Ari- 
xona.  Phone  Douglas  835  M. 


FEATURE,  News,  Society  writer  seeks 
position  weekly,  daily  or  summer 
work.  Box  823.  Editor  A  Publisher. 


NEWSMAN  —  desires  foreign  news 
spot  or  opportunity  eastern  daily.  2 
years  rewrite,  cable,  London  Bureau 
U.P.;  1  year  news  editor  South  Amer¬ 
ican  English  language  daily.  28, 
single,  veteran,  B.A.  Available  inter¬ 
view  ANPA  convention.  Box  809,  Edi¬ 
tor  A  Publisher. 


NEWSPAPER  REPORTER 
MAGAZINE  EDITOR 
FIVE  years  experience  N.  Y.  TIMES 
reporter  and  rewrite.  Nine  years 
supervisor  and  editor  of  pulp  maga¬ 
zines.  Good  factual  writer.  Seek  re¬ 
sponsible  magazine  or  newsaper  con¬ 
nection  in  East,  South  or  Southwest. 
Married.  Family.  Employed.  Box  826, 
Editor  A  Publisher. 


NEW  YORK  Metropolitan  editor  and 
critic  wants  to  relocate  with  growing 
daily  in  need  of  good  entertainment 
and/or  literary  section.  Available  im¬ 
mediately.  Box  801,  Editor  A  Pub¬ 
lisher. 


REPORTER,  24,  vet,  2  years  experi¬ 
ence.  Prefer  daily:  newsbeat,  features. 
Have  car,  go  anywhere.  Collins,  340 
W.  Laurel  Street,  Compton,  Calif. 


TOP  DESKMAN  15  years  metropoli¬ 
tan,  medium  dailies;  37,  married. 
Want  good  desk  spot  or  working  edi¬ 
torship.  Write  editorials.  Box  825, 
Editor  A  Publisher. 


28  YEARS  OLD,  4  years  experience, 
married.  Prefer  small  daily.  Now 
employed.  Present  income  $4,500. 
Prefer  midwest  or  southwest.  Box 

849,  Editor  A  Publisher. _ 

VERSATILE,  experienced  young  wom¬ 
an.  3  years  experience,  2  on  daily.  1 
semi-weekly.  Also  educational  and 
commercial  radio  background.  College 
grad.  Theta  Sigma  Phi.  Have  been 
reporter  -  photographer,  news  editor, 
women's  editor.  Seeking  responsible 
editorial  (daily)  or  public  relations 
job.  Will  go  anywhere.  Box  822,  Edi- 

tor  A  Publisher. _ 

VERSATILE  reporter.  Five  years 
daily  experience;  Draft -Free;  Now 
employed,  best  references.  College 
graduate.  Young.  Experienced  in  fea¬ 
tures,'  all  beats.  Box  827,  Editor  A 
Publisher. 


YOUNG  EDITOR  wants  desk  spot  in 
Middle-Atlantic  States  about  July  1. 
B.S.  J.  Experienced  wire,  copydesk, 
reporting.  Box  817,  Editor  A  Pub¬ 
lisher. 


WRITER  —  newspaper  or  magazine. 
Serious  interpretative  reporting  in 
Chicago  area.  Woman  reporter  wants 
chance  to  use  head.  Currently  general 
reporter  on  325,000  daily.  Total  ex¬ 
perience  4  years.  B.S.  Journalism. 
Northwestern.  Box  844.  Editor  A 
Publisher 


Photognipiicrs _ 


PHOTOGRAPHER  -  WRITER  for  re¬ 
sponsible  post.  Box  703,  Editor  A 
Publisher. 


FREE  LANCE  Photographer  leaving 
for  Caribbean  and  Central  Amer 
ica  seeking  assignments.  Extensive 
experience.  Box  821.  Editor  A  Pub¬ 
lisher. 


PHOTOGRAPHER-REPORTER  4x5 
Graphic,  3yi  years  experience,  B.S. 
Journalism.  Draft -exempt,  car.  Vet¬ 
eran.  29  years,  single.  Box  853,  Edi¬ 
tor  A  Publisher. 


ORGAN  EDITOR  12  years  editorial, 
photography,  public  relations.  Box  702, 
Editor  A  Publisher. 

PUBLICITY 

MATURE,  capable,  imaginative  young 
man  with  high  caliber  background  in¬ 
cluding  newspaper  and  merchandising, 
ready  for  challenging  assignment.  Box 
802,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Promotioii — Public  Relations 


A.'VIBITIOUS  ASSISTANT,  leading 
metropolitan  daily,  seeks  top  position 
smaller  paper  or  industry,  33.  Will 
move  anywhere.  Box  504,  Editor  A 
Publisher. 


PUBLIC  RELATIONS  spot.  draft- 
exempt  vet.  28.  Newspaper  experi¬ 
ence.  Last  2  years  as  Public  Rela¬ 
tions  Chief  State  Government.  Box 
605,  Editor  A  Publisher. 


YOUNG  MAN,  26,  with  over  4  years 
sales  and  administrative  experience  in 
all  phases  of  advertising  on  top-flight 
metropoKtan  daily  seeks  opportunity 
to  break  into  public  relations  field  with 
established  organization.  Best  refer¬ 
ences.  Available  now.  Box  630,  Edi¬ 
tor  A  Publisher. 


IDEA  MAN  for  your  public  relations. 
A.B.-M.S.  veteran  with  background  of 
political  “ghosting”  available.  U.  S.  A. 
Box  861,  Editor  A  Publisher. 


CHARLES  F.  KETTERING 

Retired  V.  P. 
of  General  Motors  said : 

“Research  is  the  foundation  of  all  In¬ 
dustrial  Progress.”  This  should  ap¬ 
peal  to  all  publishers  with  vision. 
Leading  industries  in  almost  all  other 
lines  have  profited  substantially 
through  business,  general  research  and 
planning.  Man  with  background  of 
unusually  diversified  experience  and 
study  desires  place  DIRECTOR  RE¬ 
SEARCH  and  PLANNING  for  daily  or 
chain  organization.  Department  should 
prove  very  profitable  for  paper  with 
25,000  circulation  up.  Prefer  post  with 
daily  50,000  up  or  chain.  Initial  cost 
modest.  Activity  should  more  than  pay 
way  first  year — interesting  cumulative 
profits  thereafter.  Confidential.  Address 
Box  863,  Editor  A  Publisher. 


_ Mechanioil 

LINOTYPE  OPERATOR — two-thirder, 
I  year  experience.  Some  hand  com¬ 
position.  Box  6’4’6,  Editor  A  Publisher* 

EXPERIENCED 

COMPOSING  ROOM  FOREMAN 
OR  will  take  position  as  ad  operator, 
compositor,  make-up,  with  chance  for 
advancement.  Thoroughly  experienced 
in  newspaper  and  job  production. 
Draft -exempt,  will  go  anywhere.  Avail- 
'■le  for  interview  at  N.  Y.  convention. 
Jox  721,  Editor  A  Publisher. 


MY  QUALITIES: 

Ability  —  Efficiency 
Experience  —  Education 
Ambition  —  Stamina 
Diplomacy  —  Cooperation 

I  would  be  interested  in  an  opportu¬ 
nity  with  a  Southern  daily  paper  as: 

Production  Manager 
Mechanical  Superintendent 
—  or  — 

Assistant  to  Superintendent. 

Plant  difficulties  no  obstacle 

For  complete  resume  or 
Personal  interview 
Write 

BOX  700,  EDITOR  A  PUBLISHER 


MECHANICAL  SUPERINTENDENT 
or  Production  Manager:  Strictly  sober, 
reliable,  thoroughly  experienced  in 
newspaper  production  seeks  position 
with  a  challenge.  Age  44,  married, 
more  than  30  years  experience.  Top 
notch  references.  Available  for  inter¬ 
view  at  ANPA.  Box  743,  Editor  A 
Publisher. 


PRODUCTION 

Front  and  Back  Shop  Management. 
Young.  Experienced,  Energetic,  Union. 
Record  of  achievement  in  East,  in 
Publications  and  Commercial.  Con¬ 
sidering  and  settling  Peninsula  to  San 
Jose,  California — No  nights.  Contact; 
P.M.  care  of  J.  Hinds.  1415  California 
Drive.  Burlingame,  California. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


Dr.  Emory  S.  Bogardus,  on  the  and  ‘attention.’  While  a  part  of 
sociology  faculty  of  the  University  the  influence  is  primarily  to  the 


^  ^  newspapers  suppress  news 

which  offends  “the  government,  or 
^  llllIvY  a  church,  or  an  advertiser,”  the 
"  author  fails  to  hint  even  that  per¬ 
haps  some  papers  do  print  such 
news.  Nor  does  he  provide  any 
.  ,  .  ,  good  answers  to  his  questions.  He 

and  attention.  While  a  part  o  leaves  them  there  for  the 

the  influence  is  primarily_  to  the  .  „nnder_the  conclusion 


of  Southern  California,  has  writ-  good,  there  is  also  much  that  ere- 
ten  an  “interesting”  book  on  “The  ates  confusion,  misrepresentation 


me  innuence  is  piimauiy  lu  ponder— the  conclusion 

good,  there  IS  also  much  that  ere-  newspapers  don’t  print 


ten  an  interesting  txxiic  on  ine  ates  comusion,  iiusicpicscmauuu,  ...  ... 

Making  of  Public  Opinion.”  (As-  and  prejudice,  and  hence  befuddles  truth,^  according  to 

sociation  Press,  New  York.  $4.)  public  opimon.  Cooley. 

It  is  “interesting”  for  two  rea-  Still  quoting  Prof.  Cooley,  the  ,;i^  ^ 


opiuioii.  Coolev 

quoting  Prof.  Cooley,  the  y. 


sons:  Because  the  author  makes  author  says:  “The  newspaper  is 
only  derogatory  remarks  about  also  declared  to  be  a  mechanism 


This  ought  to  rile  a  lot  of 


newspapers  throughout  the  book;  that  represents  wealth-interests. 


auinor  says.  iiic  uewspapex  »  hard-working  news- 

also  declared  to  be  a  mechanism  p^p.^ien  we  know. 


In  another  section  the  author 


and,  because  the  book  carries  the  Since  it  is  owned  by  men  of  wealth  .  another  section  the  author 
copyright  of  the  National  Board  or  by  organizations  representing  ^^ites  a™  ^cSloratloS  of 
of  Young  Men’s  Christian  Associa-  millions  of  dollars,  it  is  naturally  j^ews.”  Among  other  things  he 
tlons.  not  going  to  undermine  Its  own  fi- 

We  wonder  if  the  Board  was  nancial  strength.  It  is  not  likely  must  in  mind 


tions. 

We  wonder  if  the  Board  was 


says:  “In  order  to  protect  him¬ 
self  the  reader  must  keep  in  mind 


aware  of  the  author’s  attitude  to  welcome  inquiry  into  many  eco-  constantly  the  special  interests 


.  .  w.  ^  j  tiiw  oLTwiai 

towards  newspapers  which  in  al-  nomic  questions.  Jt  cannot  afford  newspaper  repre- 


most  every  city  have  given  un¬ 
selfish  and  unqualified  support  and 


to  antagon^  ‘big  advertisers,’  who  coloration  may 


E  &  P  CALENDAR 

April  23 — Associated  Press, 
annual  membership  meeting, 
Waldorf-Astoria  Hotel,  New 
York  City 

April  24-26 — AN  PA  annual 
meeting,  Waldorf-Astoria  Ho¬ 
tel,  New  York  City, 

April  29-May  2  —  National 
Newspaper  Promotion  Assn., 
21  St  annual  convention.  Ward- 
man  Park  Hotel,  Washington, 
D.  C. 

April  30-May  5 — Journalism 
Week.  University  of  Missouri. 
Columbia,  Mo. 

May  2-4  —  Association  of 
Canadian  Advertisers,  36th  an¬ 
nual  convention.  Royal  York 
Hotel,  Toronto. 

May  4 — North  Carolina  As¬ 
sociated  Press  News  Council, 
spring  meeting,  Carolina  Inn, 
Chapel  Hill,  N.  C. 


long  ago  became  known  in  news-  ^  indirect’ and  the  reader  so  quotes  showing  Dr. 


assistance  to  YMCA  organizations  sacre  co  .  hoodwinked  that  the  bane-  anti-press  attitude.  One 


Bogardus' 


and  activities. 


In  a  section  discussing  “Influ- 


Thus,  it  is  likely  to  present  a  one¬ 
sided  view  of  the  news.” 

Aside  from  propounding  the 


easily  hoodwinked  that  the  bane-  anti-press  attitude.  One  more  will 
ful  influence  of  coloration  con-  suffice.  Discussing  “Censorship  d  I  ca/r 
tinues  unabated.  .  .  .  Press”  he  admits  that  newsp^n  I 


,  -  ..  j  .  ■  »  «  “Coloration  is  inseparably  re-  “censor  themselves”  according  to 

ence  of  New-spap^s,”  Dr.  Bo-  now  disproven  dextrine  of  adver-  suppression  of  the  the  traditions  of  decency.  Then 


gardus  writes:  “The  press,  as  tiser-influen^^  me  i«ion.s.i.i.g  Wherever’ there  is  colora-  he  says: 

newspa^rs  collectively  have  come  thing  about  this  is  that  Dr.  either  intential  or  uninten-  “Another  type  of  self-imposed 

to  be  known,  came  into  promi-  gardus  is  quottng  an  ac^p  ing  suppression  has  usually  oc-  censorship  by  the  newspaper  is 

nence  during  the  anti-slaverv  aei-  the  words  of  Charles  H.  Cooley  -  .  _ v..  t - _ _ 


.  *  U*  lawxi  kV  kUV/  Okk^k/t  klAV 

^  n"®  news.  Wherever  there  is  colora- 


•  curred.  It  may  be  an  accidental  that  of  keeping  from  its  pages  any 


tation  preening  the  Civil  War,  from  the  latter  s  b<^.  Social  Dis-  ^  careless  suppression,  due  to  materials  that  would  offend  the 
^  pointed  out  by  Qiddmp.  organization  published  by  Charles  desire  to  publish  other  news,  large-scale  advertisers.  Here  is  a 


(Franklin  H.  Giddings,  Principles  Senbner  s  Sons  in  1909  deliberate.  The 

of  Sociology,  The  Macmillan  Com-  Prof.  Cooley  obviously  couldn  t  degree  of  coloration  may  be  a 
pany,  1896.)  The  next  40  or  50  have  been  writing  about  pre^nt-  of  the  amount  of  sup- 

years  the  newspaper  was  the  out-  day  newspapers.  He  was  writing  » 

standing  instrument  in  developing  in  the  hey-day  of  Hemy  Watterson  paragraphs  like  these  Dr.  Bo- 

pubhe  opinion.  Alin«t  sii^le-  (1840-1921)  and  in  the  days  die  impression  that 

handed  it  performed  this  service,  closely  followmg  Horace  Greeley  and  “s,innm«inn’’  of 

“During  this  period  of  pre- 


It  may  also  be  deliberate.  The  form  of  censorship  that  is  far- 
degree  of  coloration  may  be  a  reaching  and  highly  significant  in 


;asure  of  the  amount  of  sup-  keeping  vital  materials  out  of  the 
ession.”  newspaper’s  columns  and  in  color 

In  paragraphs  like  these  Dr.  Bo-  ing  the  write-up  of  the  news. 


gardus  gives  the  impression  that  “Likewise  the  average  metropd- 


flSll  187'>1  and  Charles  A  Dana  “coloration”  and  “suppression”  of  itan  newspaper  censors  everything 
(1811  187^)  and  una  les  A.  ^  ^lan  the  that  is  presented  in  its  columns 


.  ~  ,  *  *  .  ior\<v\  i-  _  •  •^n  livwo  iiiv  i  uiv  iakiivi  uicui  kiiv  muk  u  jii  iia  va^iuuuu 

eminence  the  newspaper  was  ‘the  (1819-1897)  when  their  influence  exception  in  all  newspapers.  Even  that  might  irritate  ‘society’  leaders, 


mouthpiece  of  a  commanding  per-  was  still  noticeable. 


-  ,  ,  ,  ,  A  .1.  *  -  u-  .u-  -  his  nod  to  the  “accidental  or  care-  church  dignitaries,  and  so  on. 

sonality.  It  was  built  up  around  astonishing  thing  is  explained.  There  is  no  ing  a  big  business  in  itself  it  pos- 

a  Charles  W.  Dana,  a  Ho^e  that  Dr.  Bogardus  does  not  refute  qualifying  statement,  no  inference  sesses  a  big  business  psychology. 

o  UArftMr  T-Ua^  thACA  ctofAmATltc  Ifl  QflV  /\r  ^  P.*. 


Greeley,  a  Henry  Watterson.  The  these  statements  in  any  way  or  ^^^n,  that  many  and  perhaps  most  Further,  it  cannot  afford  to  ali- 
oviwr  and  ^rtor  were  one  person,  attempt  to  ^niit  them  or  admit  newspapermen  bend  every  effort  enate  the  support  of  a  large  num- 


and  he  took  pride  in  developing  they  may  be  generalizations  not 
a  newspaper  that  stood  for  his  applicable  to  all  newspapers.  He  ^  ^  ‘ 

own  best  ideals.  People  had  con-  accepts  them  at  face  value. 


ber  of  influential  leaders  in  its  re¬ 
gion.” 

We  don’t  know  what  papers  Dr. 


fidPtirV  !n  whkt  *  TALKING  ABOUT  editorials,  he  we  don  t  know  what  papers  Ur. 

fidence  in  what  the  newspaper  rv  u  .i  savs  thines  like  this*  ‘The  edi-  Bogardus  has  been  reading  lately 

printed  b^use  of  the  reputation  Pf^vio^Y  Dr.  Bogardus  by  but  he  certainly  cannot  have  beea 

for  fair  play  a^  breadth  of  view  wrote:  Wha  atout  the  claim  of  ‘iJ"u5ed  V  f/utHa^^^^^^  reading  many  U.  S.  metropolitan 

of  the  owner-editor.  The  news-  a  newspaper  that  it  pnnts  all  the  “sea  lo  cover  up  uuin  raincr  ®  ^cu*r 


Previously, 


paper  was  great  because  of  the 
personality  that  made  it.” 

Having  paid  tribute  to  Dana, 


news  that  is  fit  to  print?’  The  lo  express  it  freely.  .  .  .  Be-  newspapers.  Perhaps  the  ansi^ 
slogan  suggests  two  conclusions,  hind  unsigired  editorials  aU  kinds  rests  in  the  age  of  some  of  h» 


One  of  these  is  that  a  part  of  the  of  sinister  influences  may  find  eX' 


research  material  which  he  nccepts 

naviiig  paiu  iriouie  lO  uana,  'OUC  oi  mese  is  luai  a  pail  ui  luv  .  ‘  V  V  .'  '  nf  1009 

Greeley  and  Watterson  for  their  news  is  not  fit  to  print.  But  what  pression,  and  the  impersonal  may  q.^.  ,  ,  ,  .  _  .  j,  : 

“fair  play  and  ^adth  of  view,”  is  meant  by  ‘fit  to  print?  Some  unscientific  and  unreli-  pub,,^,;J5  b, 

tnA  oiitKyvf  nA\irc  tc  tr\r\  inHA/«Ant  t/w  ncmiA  aC/ic.  _  _  _  J  _  ®y/  * 


the  author  proceeds  to  quote  an-  news  is  too  indecent,  too  risque, 
other  “authority”  supposedly  about  too  shocking  to  the  moral  sense. 


Having  criticized  editorials  for  Macmillan  in  1908. 


present-day  newspapers: 


Other  news  is  too  horrible,  too 


not  being  signed,  he  noted  that  a  Unfortunately,  this  book  giving 


“Charles  H.  Cooley  also  de-  blood  curdling. 


scribes  the  newspaper  as  an  ‘or-  “The  second  conclusion  is  that  —  — ■'  —  At 

ganized  gossip’  mechanism.  It  certain  news  items  would  offend  bi^s  and  prejudices  to  ^  we’re  astonished  i7  bean 

picks  UP  reports  and  alterations  the  eovemment.  or  a  church,  or  which  mortal  man  is  subj^t  and  »  _ _ i 


columnist  writes  over  his  own  ^  _  distorted  view  of  newspaj^ 
name  but  “he  may  be  subject  to  probably  be  placed  in  YM(^ 


picks  up  reports  and  allegations  the  government,  or  a  church,  or  ;y«»cn  monai  man  is  suo^i  ana  -  ^  — 

and  spreads  them  far  and  wide  an  advertiser.  News  that  reflects  I*®  falsifiers  of  That^orrajiization  needs  a  aood 

daily.  Its  reporters  must  work  discredit  on  a  powerful  advertiser  1°  ki  ^  “'Buej^ce  over  .  *  .  jj 

fast.  Thev  must  do  th^ir  invActJ-  would  he  hard  to  nrint  hv  the  ^*^1-  As  an  able  journalistic  writer  copy  .  ,  u« 


fast.  They  must  do  their  investi-  would  be  hard  to  print  by  the 
gations  in  a  few  hours,  and  throw  new^apers  whose  advertising 


real  research  for  the  truth  to  the  pages  are  regularly  patronized  by 


whose  ndvertisinir  he  can  cover  up  truth  adroitly  or  ihe  publications  endorsed  by 
Whose  advertising  - -  y - - - „  ymCA  the  authors  know  whal 


winds. 

“Five  characteristics 


such  an  advertiser.  How  is  the 
reader  to  know  which  newspapers 


newspaper  as  an  ‘organized  gossip’  print  the  largest  percentage  of  the 
mechanism,  according  to  Cooley,  news  that  is  fit  to  print?  How  trying  to  do  a  good  AnGtQ  OGtup 

dAcIcme  /v'/'imw  rlr-kAc  tliA  rAo/lAr  lA.arri  u/hAth^r  a  job.  Hc  jUSt  ICSVCS  tllC  impfCSSIOn  Thc  i\SSOCiAtC(l  NCWSOEPCFS  ^ 


misinterpret  it  innocently  or  slyly.”  YMCA  tne  authors  kn 
Again,  there  is  no  acknowledg-  they  are  talking  about, 
ment  that  editorial  writers  and/or  ■ 

columnists  may  be  honest,  God- 


are  copiousness,  designs  ‘to  occupy  does  the  reader  learn  whether  a 


The  Associated  Newspapers 


without  exerting  the  mind,’  ap-  newspaper  lives  up  to  its  fine  slo-  they  may  all  be  bars  do^n  t  Indonesia  have  _  established  W 
peals  ‘to  superficial  emotions,’  lack  gans?  How  can  a  newspaper  read-  bother  to  say  even  some  of  them  Persburo  Indonesia  Aneta  t” 


of  trustworthiness  ‘except  t^n  a  er  know  what  news  is  not  print-  ^ren  t 
few  matters  of  moment  that  few  ed?” 

are  likely  to  follow  up  and  verify,’  Having  given  the  impression  We 


donesian  News  Agency  Aneta)  1» 
carry  on  the  activities  of  the  Anet* 
News  Agency. 


We  could  give  you  many  more  News  Agency. 
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ment.  30  N.  Michixan.  CEntral  6-119.,. 

DIK  cuttini  shop— <.'oinpleCe;  Thonrpson 


16r.O  W.  GRAND-AVE.VI  E  '  '  iain.^?919  IHE  cutti™  shop-complete;  Thomp«>a  MEAT  WHOLESALE  COOLERS 

_  1;>60  W  .  HO\y  AKI^ST.  -  jj  Scrvil  refrigerator.  3  yrs.  old;  ,  circle  Mw^die"be!Sling  equip^  Good  refrig,  warehouse,  office  space;  dock. 

DO  VOl  know  a  young  coupli  who  needs  good  condition.  BAyr>oit  1-2367. _  ;  ment.  Machinery  for  sale  and  lease  on  Wttage'.  also  smoke  houses.  Stockyard  dts- 


.  t^rvil  ^trtgerator.  d  yrs.  oto.  |  d,,;  iigsaw.  circle  saw,  die  bending  equip- 

^^ouble”7ncludes*PaMor^Set’'2  Bed’  STnGER  eiectrit ^nwle  sewing  machine  preTnist^'can'bc^arrange^.'Wj^ nowgper- i  ?h^^‘’“?orr^*^EUclid  3  4692 

worth  doubh.  Includes  I  arlor  Set.  2  1^  — I'erfect  condition.  HL'ckingham  1-8914.  attng.  Custom  Insets.  Inc.,  423  W.  Rose.  I  ‘"“"'S'  t-Lcltd  3-4692 - q  g  11,  T 

nSige.  ne'e.  G.  E.  Refrigerator."  extras;  RENT  A  Wa.shiiig  Machine — Only  $1  iwr  IlK.-kPERIF^l  and  slipcovers — At  leas*  * /piPt  ®Sj}nKke^c^^  A  WONDER 

rt«tcrms  arranged.  John  Marshall  Co.,  WK.  7445  COTTAGE  GROV  E-AVE.  $2o.000  cash  or  may  finance.  Good  north- ,  ^"i'laaes't.o^YSN.  Clark.  LOngbeach  merchandiser! 

1179  Hill  Street.  Mon.,  Thurs.  to  9:30.  I  RARn  ATN^ _ in  >r.r  umnles  stoves  refr  :  side  location  and  business.  _  1  _  is  able  to  exps 

,srs.-e7. 1  easy  fe™s  783?4’  HM«Jd  Address  .M  E  G  308.  Tribune.  I  MEAT  market— Transfer  corner;  reason-  factoring,  wh, 

new  BROADLOOAA  carpets  j  ikp  new  Sinaei~vacuum  cleaner— CmtT  BRIVK-IX  snack  and  dairy  bar — Real  able-  Gall  KEyslone  9-786.>  any  time.  fectionery  bu.si 

lalKE  new  Singll  >^uum  Ckamr-^oni-  f^sr  evnl.s  \V  T  >iu/r.snr'.>  MITAT  MAIJU'IT'T’ _ E’vr'l.'l  I  It-V'T  RT’V  Qualifications 


sacrifice.  Contact  Ross  Co..  4707  Sheridan.  ‘"'y"''*' 

MEAT  WHOLESALE  COOLERS  cookiih-in‘: 

Good  refrig,  warehouse,  office  space;  dock.  Jli 

garage,  also  smoke  houses.  Stockyard  dis-  |?r,  'V 
trict.  Reasonable  rates.  Hi* 

_ I'hone  Morris.  EUclid  3-4692 _ MCE  tl,  1 


variety  at  bargain  prices;  9.  12.  and  plete.  Reasonable  BRunswick  8-9220.  _  1  OPP'^-  fp*  “Pl*-'-  4234  W.  Lawrence. 


*  Address  MEG  308.  Tribune.  I  .MEAT  market — Transfer  corner;  ,rea 

Vmil  BRIVK-IX  snack  and  dairy  bar — Real  “I’l*-'-  Gall  KEyslone  9-786. >  any  time 


MEAT  .MARKET— EXCELLENT  BUY 

Telephnne  YArds  7-2932.  1  •  G.  Boji  84 


8066  S.  Hammond-av.  REgent  4-6000^.  REFRIGERATORS  wanted— Any  cond 

CAVF  BY  ATTENDING  Ol'R  '  ®P*1  ^  TV.  MOhawk  4-6381. _ 

A  VCAD  CAIC  REFRIGERATORS  wanud-Anv  cor 

ONCE  A  YEAR  RUG  SALE  dition.  1937  and  up.  MOnroe  6-1746 
SAMI’LE^^SAVE  $i0-$20-$50.  —METALS,  METAL  PRODUCTS- 

Inloading  4.i90  sq.  yds.  new  broadloom  ' 

450  new  used  9x12-12x21  $28-$198.  - FOR  SALE - 

fhecker  Rug  Whse.  Terms.  1301  W.  63d  ALUMINUM  SHEETS 

FOR  IMMEDIATE  DELIVERY 
.049  size  42'*xl44*'.  25.*^  hard. 
BFUGHT  MILL  FINISH. 


antoed  rioho  Ak^ew  *  *'^^'^*  fountain;  good  neighborhood  loc.  ICst.  20  sMILLINERY  salon — Excellent  clientele. 

!_^wAiJTtn’  uoue  ^ADDiiAMrcc^—  yrs.  Living  qtrs.  if  desired.  Waukegan.  111.  Stock  and  fixtures.  Excellent  N.  side  loca- 

Address  -MD  W  564.  Tribune.  lion.  Sacrifice.  Call  LOngbeach  1-5076. 

RKFHIGKFtATORS  wanted — Any  cond..  ,v,,-waw  .  ..  *  ANA,  MAKI 

stoves  and  7"  TV.  MOhawk  4-6381.  RRIG  store— N.  side;  $100,000  volume;  NEWSPAPER,  comm,  printing.— Oldest  q  E  18.  Tril 

r.r^T-.r>.r>Tvr.  *  j  A ...  Teus.  rent;  good  lease;  transient  cor.;  slock  tn  north  central  Washington  state.  Near  _ RUSI 

^2y-,S?2*  ,  plus  fixtures:  best  offer.  l.a  Thomus  &  Co.,  quarter  billion  dollar  dam  under  constr.  ipir  ,v,.vam  m 

dition.  1937  and  up.  MOnroe  6-1746.  j  T^,|^^.phone  WHitehall  4-2611.  $7,500  for  Va  share,  worth  $12,500.  n] 

—METALS,  METAL  PRODUCTS -  HRK;  sundries-Profitable;  est.  I.$  yTT;  _ Address  M  B  M  50.  Tribune, _ 


lit)  S.  HAMLIN.  2d  flr. — Curtains  and 
: drapes.  SI  pair;  gold  picture  frames.  $3 
'  ea.;  $3.30  mahog.  sofa  and  chair.  $75;  oak 


Uinw;  value  5.)9;),  now  5299.  Kasy  terms.  ^  vr*;";r  oo  o.,.To« 

ri  RNITl  UE  MART  OUTLET  ncvvihl!  7  *  * 

3071  Lincoln.  Open  Mon.-Thurs.  till  9:30  drop-offs.  BErkshire  7-2317.  _  - 

MAPT  •*ifTinii‘-  Hrft  divi^nnort  469  5f)  >  STEEL  shccts  C.  R.  P.  2.").  26.  27.  28 
iduJ  Whh  m^"»$98.'LS^^^^  30  gauge  150  Ion,  26x96.  36x96. 

FURMTIRE  .MART  OUTLET  „._.ACE  STEEL  CCL 

3071  T.incoln.  Open  Mon  -Thurs.  till  9:30  ;  416  Moodland  Toledo.  Ohio. 


IIKI'G  sundries — Frofilable;  est.  1.7  yrs.;  _ Address  M  B  M  50.  Tribune^ -  c-I  R  vsnit  ml 

$14..500  cash:  bal.  S4.000  at  .5'7r.  Jay’x,  ;  NEWS  AGENCY— OFFICIAL  CAR- 

101  S.  Genesee.  Call  REgent  74)^0.  !  RIERS-;-N.  W.  side.  2900  home  delivery,  otner  equipmt 

DRir  goods  store — Owner  rctirina.  same  UPS*!' ‘v*■9^"1**Trihfln^  Bl'SINESS  i 

owner  28  yrs;  good  business:  5  yr.  Ise.,  SJ4.000.  Address  M  D  \  213.  Tribune. 

rent  $125  mo.:  stm.  ht.;  grovs  bus.  1950  .  PAINT  and  wall  pat>er  store- — Well  estab-  wjil  pick  up  i 

over  $40,000.  Gold  mine  tor  someone  can  lished  in  west  suburb  of  12.000.  5  year  Subcontract  ot 
talk  Polish;  near  87th  and  Commercial,  lease  or  more.  ELmhurst  5093  except  Sun.  "  Address 

T\V,n;V‘^^«ru.ih”qh.T,“"«^r7°o-  !  plumbing  business,  stock,  equip— Nr.  phONE  Serv 

Island,  south  Shore  8-94.._. - ^  .  e-stablishe-d  over  3,5  yrs.:  liv.  qtrs.  in  30  \Vashi 

DRY  CLEANING  PLANT  rear  together  with  brick  bldg.:  3-o  rms.,  iLconCesS 

Established  1914;  good  income  for  1  per-  I  2-4  rms.  on  upper  firs.:  3  car  garage.  Rea-  ocnvif'E'  ..  . 

son  or  partners;  within  60  mi.  of  city.  ,  sonable  price.  Michigan  2-6867.  agent. 

_ADDRE.SS  M  E  A  118.  TRIBUNE.  pppMuiNG  business— Sml.  and  eqpml.  Lessee  must  bj 
ELECTRIC  motor  rewind  business  and  Highland  Park  2-9801.  Mrs.  Eva  SaltneSeS,  promotion  abi 


son  or  partners;  within  60  mi.  of  city.  .  sonable  price. 


cqpt.  Highland  Park  2-9801.  Mrs.  Eva,  or  write  P.  6.  Box  671 


Toledo.  Ohio.  Saliness.  or  write  P.  O.  Box  67  L 


required.  Stall 


PORTR.AIT  studio — Same  location  many  dft'ss  MCE 


FINE  OFALITY  USED  RUGS  I  3.500  POUNDS— 4x30-14''Xx58”x. 015  S.  ELECTRICAL  Appliance  Store:— Fully  j  y*^-  1‘6  m.  Bishop  7-6996.  ,  FOR  RENT 

I  Cl  CAi  Cl  CAi  Cl  3o®2.36''x120''x.025  S.  S.  POULTRY  store— Dress.;  good  loc. Vmod-  massage  salpn 


SALE!  SALE!  SALE!!  ‘liOOO  Ibs.  S.  S.  drop-offs.  V4''-302  Vod!  low  rental;  $1..500.  CAlumet  5-1528.  _ 

Our  large  stock  of  furniture  and  rugs  must  lf.50_0  lbs.  24  ga  g  sht.  TAylor  9-9818.  FLORIST-N.  «  y{;%^  «  «00. 

10.  Will  be  open  Sunday  from  10  to  .3.  .  .  Mcl..aughlin.  Agent.  W  Abash  2-1142.  _ 

\mstadter  Storage.  731.'>  Cottage  Grove.  ,,  ,  FLOW’ER  SHOP — Roosevelt  nr.  Kcdzic- 

FINE  QUALITY  USED  RUGS  39  sVreet^^^Vfnaiula^  6^^72  »''^_*30p.  Bishop  2-1613^ _  fu 

6«9.  8x10.  9x12.  and  larger.  Hall  ^  I  "K.  A  oX.  .  e-IT  FOOD  MART-MEATS— Self,  complete  RE 

suit  carml.  Monday,  Thursday  to  9:30.  _  _i.9.3{L GGLP  ^QI-HED  BLANKS.  ,  line,  bus.  sec.,  doing  $10,000  vol.  mo.,  hrs.  '  loc 
ACTIVE  CARPET.  3315  N.  CLARK.  '  o-OOO  lbs.  12H  13H  rd.  cor  No.  5  pol.  1  9.6.  no  Sun.  Best  offer  takes.  GUnderson  lea 


Mci-aughlin.  Agent.  WAbash  2-1142.  _ 
FLOWEIR  SHOP— Roosevelt  nr.  Kcdzic- 
av.  $300.  Bishop  2-1613^ _ 


PDl.  LTRY  store — Dress.;  good  loc.:  mod- 
ern  fixt.:  S.  .side.  CAlumet  5^8,56. _ 

RADIO  AND*  TELEVISION 

Sales  and  service  business.  For 
full  information,  phone  BEIIwood  20.5 


036  COLD  ROLLFD  BLA>*KS 


MMMONS  Hide-a-Beds.  studio  couches:  ,  70  i  4-6500.  32.50  S.  Grove.  Berwyn.  .  S150.OOO  to  handle^  This  store  excel- 

Usrson.  Duncan  Phyfe.  modern  sofas:  |  GOBI  11  Arr^n  7-7^.  ,  liquors— Corner:  dblc.  lent  Potential  pos,sibiIittes  for  gtyd  mcr-  1,°',:“®'°'^', 

floor  samples  to  be  sold  at  2.5^  to  330%  i  store.  Soulhsidc.  Doing  over  $25,000  mo.  r-Tt'-r  J 

off  regular  price.  i>230  North  Clark.  24  GA..  26  GA,.  28  GA.  bus.  All  mod.  equip.  Lvg.  city.  Will  sacrif. - Address  M  D  X  547.  Tribune.  —  GIFT  and  ».4 

STUDIO  couch  $6-  2  pc  bdrm  set  $25:  GALL  MR.  MILLER.  Hldson  3-1902.  |  Address  -M  D  X  Inl.  Tribune.  RESTAURANT— New,  but  well  located  Yl'a'IVP* , 

dining  rm.  set.  good  cond..  $35;  kitchen  15  TON  ANGLES— 1 '^i-xl  Va-xV.^O  I  poOD  shop— 4  living  rooms,  bath.  Rent  «*;  'i’"v J 

CAbinet,  porcelain  top.  $5.  feet.  Mild  Pnme.  SnydeT  Iron  &  Ste;el  Co..  $7,5.  1 123  VW  59lh-st.  So.  side.  Complete  ">  ■.*»■  ^  S.  comm.,  low  rent.  4  yr  l^se,  EXPERIENf] 

ARdmorc  1-9.592  after  5  p.  m.  3430  W.  38th-st.  CLiffside  4-0569.  |  stock  Owner  ill  Phone  HAll  7-5160.  option  for  reiKwal  Jar  ;»  more  yrs.  OrXmn  woman  for  m«I 

DINING  room  seT-lO^ piece;  all  Italian  ALUMINITM  SHEET^VARIOUS  I  kOOD  shoP-Est.  bus.:  new  equip,:  steam  f^fl.'^^'^sffokfc  5024  '  InM'TViv  i 

hand  carved;  good  condition;  best  offer,  *  OaAUGES;  ALL  ALLOYS;  LARGE  i  h^vat;  $50  F*hone  GUaceland  7-106.5.  r> r-.d^rS  *  t.r,  .  ~  FOlNTAIN-1 

Jlniper  8-3005.  _  |  QUANTITIES  OF  EACH  ifj  STOCK.  It  t7V  P^STAURANT  for  sale  or  partnership  i  store— A vailab 

19  VAV  l/^An9 -  CAlumet  5-4477.  7  w  o  nophern  Indiana  Couple  preferr 

Good  usi-d  fu^rnit^^?:  tVrr^^sPdaily  Monday  36,000  LBS.  of  H"  armor  rlate-Rea-  i  ’.hri-An.  h  ^  -rL  hn.in  kliL- •  wo^Srf^o?^^^^^^^  W^ARDROBF. 

aid  Thursday  till  9. _ 2.5.57  NV  Glark.  sonable.  26'^ -xl60:;^WHitchaII  4-65.55,  1  ^OODsh^lv^^Apt.  bldg  g^^  wonderM^ 

d  PC.  blonde  bedrm.  sct-lncl.  lamps.  MERCURY  AND  TUNGSTEN  WIRE.  1  740  State.  Hammond.  Ind.  COCKTAIL  I, 

end  table.  Only  $167.  SEeley  3-7719.  | _  GRovehill  6-8200.  _  _  I  RESTAURANT-Open  6:30  a.  m.  to  V’’'*"" 

Ul.NlNG  room  8  pc.  set,  telephone  stand  PRIME  H.  R.  P.  SHEETS  —  14-34  rrsi-vTiiv  2:30  p.  m.  22  seat  capacity.  Estab.  25  yrs.  VENDING  m 

and  chair;  bowling  ball  and  bag;  porch  GAUGE  Gall  NF.vada  2-2230.  ;  Open  kitchen.  In  hearty  factory  district.  8-3  col.  mch. 

kwnte  and  table.  HUmboldt  6-6837.  - WANTED— Malalt,  M,t,l  Product, - 1  Mr’  -Must  sac.:  leaving  for  service;  best  offer.  -  [ 

SACRIFICING  2  piece  living  room  suite.  STEEL  NEEDED  Fran'k  ^Enlib  “i  ««Pt  S^?  aiif  Sun  business  opportunity.  628  N  Wells.  THE  PRODl 

150;  3  PC.  bedrm.  suite.  $40:  broadloom  ,  j  -  r»  r»  SEeley  3-9887  until  7  p,  m.  RESTAURANT  BUSINESS  for  sale.  AND 

m,  9x12.  $15.  610  N.  Cicero.  2.00  'bs.,  .031x1  D.  D.  -  Ix>ng  established  sandwich  shop  on  W.  We  want  a  m 

\  L'\i'  ji-i.,  J  /*v2^  •),')4  lbs.«  ,0  <  2x2  •  soft.  I  FREEZER  I  lAnt^”OOUthtrn  location.  \tadison»4t  dnins  6no  bu4  Hfalth  comtH’k  business  for  I 

NhW  and  slightly  used  rugs-^ri  -dom..  2,000  lbs  ,  .01.5x1 'b”,  S.  coil.  Sharp,  with  facilities  to  freeze  shrimp.  One  522  82  W  V?Sh-  represent  a  n; 

rinivAS**^'  H>*H5.  12xl.>.  others.  75  lbs  .  .0.50xV.  soft.  half  mile  from  French  Market.  Large,stpr-  of  the  highest 

CARAVAN.  4549  VV  ashington-av.  r.soO  lbs.  of  round.  B.  1113.  age  rooms  and  locks  with  office  and  living  brokers.  -  I  be  able  to  pu 

Sl.MMON'S  HlDE-A-BEDS — ON  SALE.  2.000  lbs.  of  *»"  round.  B.  1113.  quarters  above.  Can  be  financed  and  wr-  RESTAl  RANT— F'rofitablc  hotel  coffee  ■  Mr,  R.  J.  Sab 


FOOD  MART-MEATS— Self,  complete '  READY  TO  WEAR  for  family— A-1 
line.  bus.  sec.,  doing  $10,000  vol.  mo.,  hrs,  <  location  in  Minnesota,  city  of  .30.000:  long 
9-6.  no  Sun.  Best  offer  takes.  GUnderson  lease,  volume  approx.  $300,000;  about 


apt.  bldg.;  imi 
_  Address  ! 

INSURANC 
Office  space  a\ 
surance  ageni 
Webb.  Comae 


lease,  volume  approx.  SJUO.OIIO;  about '  ‘I!- 1 
$150,000  to  battle.  This  store  has  excel-  5'*  room  ap«i 
lent  potential  possibilities  for  good  mcr-  J°r  .barber  or  I 
chandiser.  Send  name  and  bank  references,  bu.siness.  InquI 
Address  M  D  X  547.  Tribune.  GIFT  and 


'■  —  added  space.  Sacrifice  for  quick  sale.  For  busy  drug  sir.  1 

FOOD  shoi^Est  bus^new  equip  :  steam  mfo.  SKokle  5024.  pnCVTAIV  I 

heat;  rent  $50.  F’hone  GUaccland  7-106,').  o  fccf  v  I’o  v  v'r  #  ..  -i  "J 

..  Pi  »,  X  ,  RESTAL  RANT  for  sale  or  partnership  i  store — Availab 

J  in  restaurant  and  bar  in  northern  Indiana  Couple  preferr 

$3,500.  tms  Agl.  Lincoln  9-7484. _ city  of  42,000— Excellent  loeation;  good  WARDROBF 

FOOD  shop— Apt.  bldg.;  good  business;  rt.  lease:  wonderful  opportunity  for  right  man. 

$40.  lease.  Best  off.  COlumbus  1-9564.  Write  to:  J.  Lteberman. 

...w,.  ......a;  ,  1 740  State.  Hammond.  Ind.  COCKTAIL  U 

RESTAURANT-Open  6:30  a.  m.  to 


STEEL  NEEDED 

200  lbs.,  .031x1  D.  D. 

554  lbs..  .072x2'’i”.  soft. 
2,000  lbs.,  .01.5x1 'i",  S.  coil. 
75  lbs..  .0.50XH  .  soft. 
8.600  lbs.  of  round.  B.  1113. 
2.000  lbs.  of  >■"  round.  B.  1113. 


Uilfrv**’"  r’1^1  -'Just  sac.:  leaving  for  service;  best  offer. 

1  Fran'k  En!rt.  "«  c^xcm  S^?  atif  Sun.  '  ''  '‘i’*' 

SEeley  .3-9887  until  7  p.  m.  RESTAURA.NT  BUSINESS  for  sale. 

i  av!;iile  Rom  FV“mh^&  ?nto"n Vull  comm  ?o'Srok?r,"’ 

age  rooms  and  locks  with  office  and  living  *?  broktrs. 

quarters  above.  Can  be  financed  and  ^r- 


ciroTt'i/ic'  ...  -  «  ^  A  T~\' A  vM'7i.-*rb  ..—  tact  your  agent  or  L.  E.  Robichaux  Jr.*  tiring,  i  axe  over  nis  going  business  A>iarcn 

^ACRIFK  E  furniture  of  6  rooms,  stove  GAL\  ANIZr.,D  sheet  steel  ^  C'an  use  jai  Hnvurnr^.^t  Harllnson  1  Moderate  capital  required;  terms  ar- 

ltd  fl,t  3239  VV.  Beach-av.,  after  6:30.  Ws«s.  3  in.  x  12  in.  and  urn  .03.5  thru  -  ranged^  AddreS  "?  E  A  375,  TribuSi. 

iri?r*i  TlArT — car  solcslc'kjr ^Mobile  Owrato°"caU  VV.I  STORE  RES'f AURANT.  halls,  tavern,  catering: 

•ndjc^ig.,  $24^.  terms.  4640  S.  Ashland.  4.3655.  If  no  answer,  call  EUclid  6-1 108.  Estab.  25  yrs.  South  side  business  dist.:  rms.  above;  good  N,  VV.  loc..  opposite  Ige. 

il'lECE  PARLOR  SET.  TAPESTRY.  - -  corner  location:  owner  ill.  must  sacrifice,  factory;  fine  catering  bus  ;  reas.  rcm:  price. 

('•n  .ftcr  6:30  p.  m.  SPaulding  2  .3373.  Address  M  D  X  523  Tribune.  $1.5.000.  Telephone  AlJtany  2-6372.  _ 


Good  business  opportunity.  628  N.  Wells.  THE  PRODL 
RESTAURANT  BUSINESS  for  sale.  ,,,  AND 
Ix>ng  established  sandwich  shop  on  VV.  ”  e.  want  a  m_ 
Madison-st.  doing  fine  bus.  Health  compi’ls  business  for  n 
quick  sale.  Call  Rm.  222.  82  W.  Wash-  rcPfX‘»ent  a  na 
ington-st.  Full  comm,  to  brokers.  o*  the  highest 

RESTAURANT— FTofitable  hotel  coffee  MfRjSab' 
shop  in  nearby  city.  I’rcsent  operator  re-  Oak  Park  VII 

tiring.  Take  over  his  going  business  March  _ 1  M;y 

1.  Moderate  capital  required:  terms  ar- 

ranged.  Address  M  E  A  375.  Tribune.  AAACHINf 

RES'f  AURANT.  halls,  tavern,  catering:  AUTO.  S 

.  ■  PIN 

SECOND; 
I.IGl 


i  SED  rugs — All  sizes.  $3  to  $25.  Lion 
Bros,.  .5947  Broadway.  Open  Mon.  eve. 


5  PIECE  BEDROOM  SET . 

_ 1523  MILWAUKEE-AV. 

USED  RUGS  11501—9x12.  $6-$ 


- DISCLAIMER  OF  DEBTS -  iton-own.re 

.  .$89  H.VVE  purchased  Alco  Tension  Steel  offer  refust^ 
Window  Co.  at  2134  N.  Harlem.  Respon-  FUR  Store— 


’SED  Ri  r.q  n^ni _ q*i9  tRti*;  anA  *»*>**•'  ou*"  debts  only,  also  any  Estab.  30  years.  Will  sell  for  inventory 

■n  4922  Chi?ago^{;7^Ion.,^hui^^  §r 'b?fOTc"  Feb!"  1 .5!’“l  95 1 .  Tl  BlaK?.  T  "JiLAddrcM  MD  X26 1 .  Tribune, _ 


MEDRM.  set  repossessed — Like  new.  $65.  Grazen  and  T.’  Mitnisk 


corner  location:  owner  ill.  must  sacrifice,  factory;  fine  catering  bus  ;  reas.  rent;  price.  SECOND.- 

Address  M  D  X_523  Tribune. _  $15,000.  Telephone  Al-bany  2-6372.  _  LIGI 

FUR  Shop— Established  29  yrs.;  N.  Evan-  RESTAURANT-toda  fountain— Wilson-  |  M?-  NAPP. 

ston;  own.  retiring;  complete  shop:  no  reas.  av.:  sacrifice;  retiring;  make  offer:  long  ' 

offer  refused.  UNIversity  4-9555.  lease,  low  rent.  Must  be  sold  this  week. 

FUR  Store::^Finest  location:  go^  volume:  .  ru^l?-‘l!id"ekcl 

Estab.  30  years.  Will  sell  forlnventory  RESTAURANT — McDonald  s:  good  lo-  inV 

cost.  Address  M  D  X  261.  Tribune.  cation;  est.  25  yrs.;  want  $3.800j  open  12  "“or  space  W 

- Pr77Urr,..T7r.V~/-r^.. r,  A  eiC -  hours  daily:  5 day  wk.  791 1  S.  Racine. - '  '' 

FURNITURE  COMPANY  restaurant— Bargain.  Must  sell  due  'Yh! 


inn'o'i'^*  S.  Halsted.  \oTICK  Is  hereby  given  that  I  have  with-  Excellent  opportunity  retail  furniture  busk  to  ilTness.  Lincoln.  So.  of  I-awrence.  Fully  *rrlmi!«' 

ilu..  hugs — $19.  $39,  $.59:  easy  drawn  from  the  partnership  known  as  the  ness  fastest  growing  outlying  dist.  Favor-  equipped.  Long  lease.  CFniral  6-0016. 


krms.  Irving  Furn..  7839  S.  llalstcd-st.  Saiidwich  Nook.  175  VV.  Jackson-blvd..  able  long  term  lease.  Pos.sible  volume  over  PFSTArRANT _ Good  .nine  business  in 

Loop  yards  gray  broadloom  wool  car-  ?{I?i  ®,'i’,  "“t  rMPonsibk  for  any  of  its  $.>00,000.  For  immediate  mIc.  South  side  shopping  district:  must  sec  to 

pet.  $5.88  sq.  yd.  VVallacc.  228  N.  Smith,  obligations.  Uma  M.  Seaver.__  _  D.  Berger.  10  Monroe.  STatc  2-0261.  appreciate.  Open  daily.  1537  W.  47th-st. 


defense  conlia 
room  and  spraj 
Mr.  Koi 
OPEN  time  fo 


pet.  $5.88  sq.yd^VVallacc.  228J<.  Smith,  obligations.  Uma  M.  Seaver.  _  D.  Berger.  10  Monroe.  STatc  2-0261.  ippreciate.  Opcm  daily.  1537  W.  47th-st.  *ll 

MAXY  nationally  adv.  furn  or  appi  lO'T-  H.AVK  purchased  cleaning  store  known  as  GARAGE  and  service  station  in  busy  rfstaURANT- Ki-d/ie  and  22d-st  sec-  nrall^T^T.r.  V 

•bov.  factory  cost  ARmitag^T7168.  O’Donnell  &  Griffith.  4234  N,  Broadway,  trucking  districl-4  yr.  lease,  with  option;  ^on  Same  ow^r  for  ov^J  20  m  $?^^^^  b  ds  “mnish^d 

BEAPTIFi'i — 1,,^  Ai.  " — ^A-K-  Responsible  for  our  own  debts  only.  Glenn  stock  and  equipment:  approximately  $1  L-  Better  Business  Rrokers  AUslIn  7-3277 

km  Vir.liT.ij Banner.  000  overhead  covered  by  storage  sales  for  SCREVV  machi 


D.  Berger.  10  Monroe.  STatc  2-0261.  ippreciate.  Open  daily.  1.53'7  W.  47th-st.  ^BEN  lime  fo 
GARAGE  and  Krvicc  station  in  busy  RESTAURANT— Kedzie  and  22d-st.  sec-  Sfac^-m  of  s 
trucking  district  4  yr.  lease  with  option,  .inn  Same  owner  for  over  20  vrs.  $4,400.  hirt. 


V- HUM..  lui  11.^— rtlSU  uaU7 

wn.  Excillent  cond.  Kildare  5-0733 
^MPLETE  furnishings  for  6  room  apt. 
All  in  excellent  cond.  NOrmal  7-8885. 


H.VVE  dissolved  partnership  of  Villa  Gir- 
genti.  5636  Broadway.  Responsible  for 
my  own  debts  only.  Steve  Morgan. 


_  _  covered  by  storage  sales 

1950.  approximately  $9.5.000. 

Address  M  D  X  297.  Tribune. 

GAS  station — Independent  Oil  Co.:  will 


REST. — Air  conditioned;  29  scats;  no  and  *4  in.;  als.1 
Sun.:  world,  opply.  for  couple;  cor.  laike-  HOdney  3-5401 
Mason:  very  reas.  ESiebrook  8-9875.  |  rii.FV  _ , 


p^BR^iM  set — 3  piece  walnut:  modern.  aoLD  Stage  Door  Tavern.  629  W  63d-  lease;  2  bays:  high  gallonage;  very  profit- 1  RESTAURANT  and  delicatessen  combi-  model  work  10 
^  '  t  hone  jlYde  Park  3-8483.  jj  ;  rnponsible  for  OTr "debts  only  after  1  sy®  operation  for  good  Mmc^  Nation  j  M**D*X  ^6  '^Bbunc  |  !l“*!5**oo-  | 


RESTAURANT — On  Madison-st..  west  of  drilling  and  tad 


PIMNG  rm:  sct—Duncan  Phyfe;  table,  ji’n.  10.  Arthur  and  Mary  Kelley.  owralor:  station  is  lixau^d  at  7045  Roose-  ,  OPEN  time  1 

?  S'-’O  GApitof  7-4180.  R^n’s  Confectionery  store.  2955  ;:f''-*'*:Y^f**>’".^-C»'iJOresl  ^  kSuX  C?mpkTeB^e"quim  Tsi"  drilling  and  tar 

’PIECE  dark  walnut  bdrm.  suite— Kit.  VV.  59lh.  Jan.  1 1 ;  responsible  for  my  own  G.AS  station— Major  oil  company  will  J^zic.  Cpm^i  ely  cquinl  Est  over  2.^  OPEN  lime  or 

ajUall  HUiargale  4-8425.  debts  only,  Ben  Smith.  lease  new  2  boy  service  station:  south  tide;  yrs.  Bargain.  Call  t  Eniral  6  6. .57.  machines.  Bel 

6  RM9  furn  — w  ^th^g.  immediate  P0!W.  Requirements,  experience;  REST.-Tavern — 6  rm.  apt.  Net  over  $250  mont-av..  LlfKi 

■Sch^^rea-IonkM'?'  W&Hh'g^^^^  JiiT  Tan*  8.^95L“f>oSMd  arid  MiVTAfamti  ?1 50^^-  '  "  wk  Best  offer.  Terms.  A«.  Pljiza  2-72 15.  vaI.VE  mfg. 

PUSTOM  liv  rm  draw  draocri.rh.Mmr  Claire  M.  Murray.  81 1  W,  62nd-st.  i  an  i-Aiayette  i.-vini  RE-STAURAN-T-^-Sm.  owner:  other  inter-  Sacrifice.  W.Ab 

ilriDcries.  spread.  DEIaware%435^!^  _  '  H.AVK  sold  VV  &  J.  Cleaners— Not  resp.  R '^;2rnOT, °2M*n.  from!' Is^OOoVa?^^^  CRACKET 

^YJ^LF.Y  English  hone  china  dinner  set.  w"  ****’^  month.  Can  do  big  busincM.  Except,  opp.  W^o.yn'LP.y  *^KF\iwMd  b'dsVt'  PABTNgKHr 

Prrfe^condition.  BRiargatc  4-5295.  '’ohn  Brown.  2648  VV .  Medill.  _  2  partners.  $3,500  will  handle.  4800  »*'O00  wkly.  gross.  KEnwood  6-9837.  ^ARTNERSHI 

^  PC.  DIV  set  includes  new  pad  excellent  RESPONSIBLE  for  my  own  debts  only.  S.  California.  BRunswick  8-7841.  RESTAURANT— Bargain  $2,800  if  sold  ;  MFC...  pkg  bus 

condltlnn  sinn  'If 'SJPSS' I  F  I.  Franklin,  formerly  .5.56  N  Pine  .r-  .o—..—  at _ =. -a—  this  week  Call  Dlvcrscv  8-8640  sider  active 


^STOM  liv.  rm.  draw  draperies,  bedrm.  Claire  .*1.  Murray.  811  VV  .__62nd-: 
sraperies.  spread.  DEIaware  7-4359.  1  H.AVK  sold  VV’.  &  J.  Cleaners — Not  resp. 


^YJ^LF.Y  English  bone  china  dinner  set.  x^Mli^'  ****’^  *"**  month.  Can  do  big  business.  Except,  opp.  B-  ‘’j^Iwmvd  o'osv?'  PABTNgKMb 

Prrfe^condition.  BRiargatc  4-5295.  John  Brown.  2648  VV  .  Medill.  _  2  partners.  $3,500  will  handle.  4800  »*'O00  wk"-  **oss.  KEnwood  6-9837.  |  ^ARTNERSHII 

^  PC.  DIV  set  includes  new  nad  excellent  RESPONSIBLE  for  my  own  debts  only.  S.  California.  BRunswick  8-7841.  RESTAURANT— Bargain  $2,800  if  sold  ;  MFC...  pkg  bus 

^llion.  $10^7u,”n  7-*l09:  I  ^  L-  Franklin,  formerly  .5.56  N.  Pine.  c.AS  statlon-New  repair  shoo.  Good  Gall  DIverscy  8-8640  _  J'?'? W  Addr 

aJSA’ M  MIOGANY  TWIN  RFnROOVf  BESPONSIBLE  for  my  own  debts  only  lonage.  Excellent  location;  N.  VV.  Call  REST. — 1466  E.  67th-5t.:  gd  loc  :  6  yr.  '  _ 

SET.  A1  'tiW  7.6825  BEDROOM  jg  p  ^ggg  yf  Ogden,  AVenuc  3-9535.  ARmilagc  6-5082  lease:  low  rent:  reasonable.  Open  daily.  I  M  ANTET^F. 


^nion.  y too.  Austin  7-7609.  ri.nisM.i.  ......  ...  .  i..s.  OASstation—Ncwrepairshoo.tioodjral- 

NETV’ M \HOGANY  TWIN  HFnROOM  RESPONSIBLE  for  my  own  debts  only  lonage.  Excellent  location;  N.  VV.  Call 
SFTlAl  .11^-6825.  after  Jan.  15.  C.  Miller.  4863  W.  Ogdyn.  AVenuc  3-9535.  ARmitage  6-5082 


SEIJFRii  Electric  flatplatc  honm. 

l-.'by  buggy.  LAwndalc  1-2757.  “Ber  Jan.  15.  Robert  Smlth._432  Oak. 


only  GAS  station— N.  VV  Pumping  25.000  gal.  RESTAURANT  —  Open  kitchen:  20 

k.  '  mo.  Sell  for  Inv.  Huber.  Superior  7-3448.  stooH:  totxl  businesa.  1005  IV  .  79lh-st.  i  assistant  tr.  a 


"xlT  RIO:  lounge  chair:  Chinese  Clilp!  '  SOLD  gift  shop.  2202  E.  73d — Resp.  for  GAS  station  and  grocery — Ogden-av.,  RESTAURANT — Kedrie-av.  nr.  47th-st.,  I  ufarbirirt  busi 
iwroom  set.  Phone  SHcldrakc  3-3695.  .  my  osvn  debts  only.  Lota  M.  Danninc.  Lyons.  Ask.  $36,300.  TOwnhall  3-2454.  I  $3,000.  Telephone:  Bishop  2-1613.  1  ADDRESS  ^ 


Meet  Linotype's  brand  now  agato  faco  . . .  It's  5^/i  point  Cfossl/led  with  Boldi  CiassHiod  has  a  lowor*case  alphabot 
length  of  only  84  points;  casts  on  5>point  or  on  agate  body;  comos  with  .050  or  big  .0553  figuros.  Just  soo  for  your- 
self  how  easy  *it  roods;  think  of  tho  addod  rovonuo  that  such  a  space-savor  would  bring  you.  Full  details  from 
.’fj  your  Linotype  Production  Engineer.  Morgontholor  Linotype  Company,  Brooklyn  5,  New  York.  UNOTYPf 
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*  SEPT.  195^ 

^  The^'ews 

SaiS  MORC  ...  FOR  IBS! 

SCRIPPS - HOWARD  NEWSPAPERS 


*AEC  Publisher's  Statement — Sept,  of  years  noted  I 

'•These  figures  are  those  filed  under  date  of  March  Jtst.  1951,  iclth  I 
the  A.B.C.  for  the  six  months  ending  March  31st,  1951.  Like  tks 
figures  in  the  Publisher's  Statement  for  the  same  period,  when 
released,  they  are  subject  to  audit  by  the  A.B.C.  Any  differenes 
between  the  figures  as  filed  by  a  publisher  and  those  contained  t* 
the  Publisher’s  Statement  when  released  will  be  reported  in  Pars-  | 
graph  29.  ' 


NEWYORK.WorU.T.I.grofflSn>«$vn  COlUMtUS . Cihnn 


SANFRANOSCO . New, 


Covingfon  edition,  Cincinnoti  Pott 
KNOXVIllE . New, -UnHnel 


DENVER . Rocky  Mtn.  New,  EVANSVIUE . Pratt 

BIRMINOHAM  ....  Pod-Herald  HOUSTON . Pratt 

MEMPHIS . Pre„  Scimiter  FORT  WORTH . Pratt 

MEMPHIS  .  .  .  Commercial  Appeal  AIRUOUERQUE . Tribone 


WASHINGTON  . 
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